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BIBLIOMETRIC ANALYSIS OF THE MASTER THESES FROM 2015 TO 2020 WRITTEN
ON THE SUSTAINABLE TOURISM

Belma Suna, Eylem Yilmaz, ibrahim Giritlioglu

BUBJIUOMETPUYEH AHAJIN3 HA MAT'UCTBPCKHUTE TE3U B OBJIACTTA
HA YCTOMUYMBUS TYPU3BM 3A TIEPUOJIA 2015-2020

Benma Cyna, Eiinem Mbnama3s, U6paxum Tuputinoriy

ABSTRACT: In this study, through utilizing various parameters, it is aimed to determine the bibliometrics
profile of the master theses written on the subject of sustainable tourism, a subfield of tourism, between years of
2015 and 2020. Another purpose of the study is to reveal the characteristics of the studies on sustainable tourism
and thus helping researchers of this subfield. In this context, 38 master's theses were published on sustainable
tourism between 2015 and 2020 based on the thesis database of the Council of Higher Education (CoHE) called
as the National Thesis Center. These theses were bibliographically analyzed based on university, institute, depart-
ment they were published in along with the date of publication, gender of the thesis author, academic title of the
thesis advisor, the topic and language of thesis. The statistics of the data is also taken from the database, and
frequency and percentage analyses were also done. As a result of the analysis, it was found that the most of the

master's theses on sustainable tourism was written in Akdeniz University.
Key words: Sustainable Tourism, Tourism, Bibliometrics.

Introduction

Development of technology, increases in the
industrial activities and in population of the world
along with the unconscious consumption of re-
sources lead to negative results. World-wide envi-
ronmental pollution brings the danger of disturb-
ance of the balance in natural life and even the ex-
tinction of plant and animal species. Diminishing
drinking waters, air pollution and the deterioration
of important resources for life have become the
most important problems of the society on a
global scale. In this context, the concept of sus-
tainability has gradually gained importance, and
studies in this area have gained momentum. Sus-
tainability is defined as the ability of maintaining
the ecosystem or system without disruption, dete-
rioration, excessive consumption and overloading
of its main resources. Sustainable tourism is con-
sidered as a balancing factor in terms of economic
development, protection of environmental re-
sources and social benefit of local people (Alkan,
2015: 6692). With sustainable tourism, it is aimed
to minimize the negative effects of tourism on so-
ciety and the environment, contribute to the local
economy, protection of natural and cultural herit-
age, and to increase the quality of people's and vis-

itor's lives within the region. In this study, the the-
ses written in the field of sustainable tourism be-
tween 2015-2020 were examined and the data ob-
tained by the analysis of various parameters were
presented to the researchers. In this context, 38
master's theses were published on sustainable
tourism between 2015 and 2020 based on the the-
sis database of the Council of Higher Education
called as the National Thesis Center. These theses
were bibliographically analyzed based on univer-
sity, institute, department they were published in
along with the date of publication, gender of the
thesis author, academic title of the thesis advisor,
the topic, and language of thesis. The findings of
the study provide general information about the
master theses written on sustainable tourism be-
tween 2015-2020 and provide numerical statis-
tics. In this context, it will contribute to the future
researches.

Literature Review

The bibliometrics method that were utilized in
many areas within the academic community, has
also started to be seen in the field of tourism. By
definition, the method analyzes the publication
quantitatively, and by observing and resolving



properties of the publication it gives clues on sci-
entific communication of the field. Another defi-
nition of bibliometrics is the examination of the
scientific information reports such as published
books, journals and articles using mathematical
and statistical techniques (Yeksan and Akbaba,
2019: 221). Hence, classification of the studies in
the field of tourism, evaluation of the issues, de-
termination of the direction in which these studies
are progressing becomes possible to reveal. To
sum up, bibliometric analysis enables researchers
to obtain findings on scientific communication by
the analysis of characteristics of the available data
(Demirbulat and Tetik Ding, 2017: 22).

In tourism, a sub-discipline of social sciences,
with the increase of the researchers in this field,
bibliometrics studies that focus on citation
amounts, research methods, and the topic of the
study is observed to be increased as well. In bibli-
ometrics studies of the national literature, master
and PhD theses, journals, notices, and articles are
analyzed with the consideration of various param-
eters. These parameters include the title of the ar-
ticle author, the subject of the study, the year of
publication, the number of pages, the university
where the author is employed, whether the study
is empirical or conceptual, and total number of au-
thors (Yeksan and Akbaba, 2019: 223).

The subject that constitutes the bibliographic
analysis of the study is the concept of sustainabil-
ity. (Yeksan and Akbaba, 2019: 221). The concept
of sustainability has defined as the state of balance
in which there is harmony between the activities
of the human population and their natural, social
and cultural environment by Middleton and Haw-
kins (1998), while according to Coccossis, sus-
tainability refers to the set of approaches aimed at
preventing economic, social and environmental
negativities stemming from the effects of human
activities on environmental resources in the long
term (Y1lmaz, Unal, & Cakir, 2015: 56).

Dinc and Demirbulat, in their bibliometric
study titled as Bibliometric Analysis of Graduate
Theses on Sustainable Tourism between 1987-
2015 found that 41 master's and 21 doctoral dis-
sertations were prepare in those years on the topic
of sustainable tourism. Tetik et al, examined the-
ses in terms of their distribution according to uni-
versities, institute to which they are affiliated
with, department, etc..

Akmese, Aras and Bektas examined 52 master
and 23 PhD thesis on the topic of sustainable tour-
ism that was written between the years of 2002-
2017 in depth in terms of the type of thesis, date
of publish, university, model of analysis, and field
of study, thus came up with a biblometrics analy-
sis.

Method of Research

With sustainable tourism, it is aimed to mini-
mize the negative effects of tourism on society
and the environment, contribute to the local econ-
omy, protection of natural and cultural heritage,
and to improve the quality of people's and visitor's
lives within the region. Sustainable Tourism is not
a tool for tourism activities, but a target for all
types of tourism activity to be high quality (Esitti,
2019: 39).

In this study, it is aimed to determine the bib-
liometrics profile of the master theses written on
the subject of sustainable tourism, a subfield of
tourism, between years of 2015 and 2020 by using
various parameters. The bibliometrics analysis
technique was utilized in the study. In the biblio-
metrics analysis method, various findings on sci-
entific communication is emerged by dissecting
the studies the field with consideration of certain
paradigms.

Within the scope of the study, the master the-
ses written between 2015-2020 were surveyed.
The theses examined were obtained from CoHE's
National Thesis Center and were bibliograph-
ically analyzed based on university, institute, de-
partment they were published in along with the
date of publication, gender of the thesis author, ac-
ademic title of the thesis advisor, the topic and
language of thesis. The frequency and percentage
statistics of the data related to these parameters
were calculated.

Results And Discussion

A total of 38 master's theses has been written
on sustainable tourism between 2015-2020. All of
these theses were examined within the scope of
the study. The distribution of these theses accord-
ing to universities is shown in Table 1.



Table 1: Distribution of Master's Theses Among Universities

Affiliated University Amount Percentage
Akdeniz University 3 7, 9%
Anadolu University 1 2,6%
Ankara University 1 2,6%
Atilim University 2 5,3%
Balikesir University 2 5,3%
Bogazici University 2 5,3%
Dokuz Eyliil University 1 2,6%
Duzce University 1 2,6%
Ege University 2 5,3%
Gazi University 1 2,6%
Giresun University 1 2,6%
Gumushane University 1 2,6%
Istanbul Bilgi University 1 2,6%
Istanbul University 2 5,3%
Izmir Katip Celebi University 2 5,3%
Kafkas University 1 2,6%
Karabuk University 2 5,3%
Kirklareli University 1 2,6%
Mugla Sitki Kocman University 1 2,6%
Necmettin Erbakan University 2 5,3%
Nevsehir Haci Bektas Veli University 1 2,6%
Nigde Omer Halisdemir University 1 2,6%
Osmangazi University 1 2,6%
Selcuk University 2 5,3%
Suleyman Demirel University 1 2,6%
Trakya University 1 2,6%
Van University 1 2,6%

According to Table 1, the highest amount of  sity, Izmir Katip Celebi University, Necmettin Er-
master theses was from Akdeniz University with ~ bakan University, Selcuk University, Karabuk
7.9%, Balikesir University follows with 5.3%,and  University, and Atilim University.
others are Bogazici University, Istanbul Univer- Table 2 shows the distribution of master's the-

ses by institute.

Table 2: The Graduate School that Theses Are Affiliated with

Institution Amount Percentage
Institute of Natural Sciences 2 5.2%
Institute of Education 3 7,9%
Institute of Social Sciences 32 84.3%
Institute of Graduate Studies in Social Sciences 1 2,6%

When Table 2 is analyzed, the social sciences  tion of institutes where the most theses are pre-
institute ranks first with 32 theses in the distribu-  pared in the field of sustainable tourism. Graduate
education institute comes second with 3 theses



prepared. The departments of the theses written  and the distribution of the obtained data is given
within the scope of the research were examined,  in Table 3.

Table 3: Distribution of Master's Theses According to Departments

Department Amount Percentage
Geography 2 5,3%
Ecotourism 2 5,3%
Public Relations 1 2,6%
Management 3 8,9%
Public Administration 1 2,6%
Social Sciences 1 2,6%
Social Environmental Sciences 1 2,6%
Sustainable Tourism Management 2 5,3%
Tourism Management 18 70,8%
Tourism Management and Hotels 2 5,3%
Tour Guiding 1 2,6%
Tourism and Hotel Management 2 8,9%
Tourism Business 1 2,6%

According to table 3, it is seen that master = Department of Business Administration comes af-
theses are written in 13 departments. It was deter-  ter with 2 theses. The topics of these theses are
mined that the most theses were written in the De-  listed in Table 4.
partment of Tourism Management with 18 theses.

Table 4: Topics of Graduate Thesis
Title of Thesis
Sustainable Tourism in the Central Districts of Antalya and the Local People's Perspective on the Effects of
Tourism
Evaluation of Ayder's Sustainable Tourism Development Process by Tourism Stakeholders

A Field Study on the Analysis and Evaluation of Beysehir's Tourism Resources in terms of Sustainable Tour-
ism
The Potential of Ecotourism to Contribute to the Development of Sustainable Tourism in Igdir Province

A Study on Sustainable Tourism in Context of Ecoville: The Case of Turkey

Sustainable Tourism Planning with a Participatory Approach: The Case of Safranbolu

Digitalization in Accommodation Establishments and its Relation to Sustainable Tourism

Evaluation of Cultural Values as a Type of Touristic Product in the Scope of Sustainable Tourism: The Case
of Edirne
European Distinguished Destinations and Sustainable Tourism in Sakarya-Tarakli Example

Sustainable Tourism Management within the Master of Arts

Tourism in Protected Areas in the Context of Sustainable Tourism: The Case of Yenice Forests

A Research on Marketing and Promotion Activities of Quiet Cities in the Context of Sustainable Tourism

Slow Food as the Sustainable Tourism Movement: The Case of Germiyan

Visitor Management for Sustainable Tourism: The Case of Istanbul Princess Islands

The Role and Importance of Urban Renewal in Terms of Cultural Heritage Conservation in the Scope of Sus-
tainable Tourism Development: Fener-Balat Example
Investigation of the Ecotourism Potential of Dikili within the Scope of Sustainable Tourism

Analysis of Physical and Psychological Bearing Capacity of Destinations within the Scope of Sustainable
Tourism: Pamukkale Hierapolis Ruins Example
Edirne and the Attitude of Local People within the Scope of Sustainable Tourism

10



Perspective of Incoming Foreign Tourists to Cappadocia on Turkey and Safety

Strategies Emerging within the Scope of Sustainable Tourism

Assessment of Sustainable Cultural Tourism within the Scope of Sustainable Tourism: The Case of Kars

Determination of Environmental Sensitivity of Tourism Enterprises within the Scope of Sustainable Tourism:
The Case of Safranbolu
Creative Tourism within the Scope of Sustainable Tourism: The Case of Antalya Province

Applicability of Green Generation Restaurant Activities within the Scope of Sustainable Tourism

Views of Locals on Sustainable Tourism: The Example of Sille

Evaluation of Sustainable Tourism Practices in Terms of Regional Development: A Study for the TRB1 Re-
gion

Examining Structural Relations Between Sustainable Tourism, Local Values and Tourist Satisfaction: An In-
tegrated Approach

Use of Local Agriculture and Digital Products to Create Competitive Advantage in Sustainable Tourism: The
Case of Yenipazar

Evaluation of Mountaineering Sport in Terms of Its Impact on Sustainable Tourism: The Case of Azerbaijan

Evaluation of Alacati (Cesme / Izmir) Tourism in Terms of Principles and Indicators of Sustainable Tourism

The Importance of Sustainable Tourism for Tourism Destinations: The Case of Siirt

Turkey in terms of Sustainable Tourism Certification: Green Star and Green Key Applications

Sustainable Tourism Development in Uzungdl Region: A Qualitative Research in the Context of Sustainable
Tourism Indicators
A Study on Civil Society Organizations Operating in the Scope of Sustainable Tourism

Sustainable Tourism and Competitive Advantage: An Evaluation on the Customers of Hotels and Hotels with
Best Hotel Rankings in Holidaycheck

The Impact of Local People's Sustainable Tourism Perceptions on Sustainable Destination Management Atti-
tudes: A Study on Ayder

Sustainable Tourism from the Perspective of Local Residents: The Case of Biiyiikada

The Impact of Low Income-Centered Tourism on Sustainable Development and Sustainable Tourism

The topics of the theses examined were written  the distribution of the students who wrote the the-
in the Table 4. On the other hand, Table 5 shows  sis according to their gender.

Table 5: Distribution by Author's Gender

Rates

| o

—

=11 =27
Amount Percentage
MALE 11 28.9%
FEMALE 27 71.1%

When Table 5 is analyzed, it is seen that 27 of ~ consultancy to the master's thesis studies accord-
38 master theses were written by female students  ing to their academic titles is examined in Table
and 11 by male students. In addition, the distribu- 6.
tion of the academicians who provide



Table 6: Academic Titles of Master's Thesis Advisors

Academic Title n Percentage
Junior Asisstant Professor 15 39,5%
Associate Professor 9 23,7%
Professor 14 36,8%

When Table 6 is examined, with a rate of
39.5%, the most thesis consultancy was carried
out by the junior assistant professors. The percent-

age of consultants with the title of professor doc-
tor and associate professors is 36.8 and 23.7 re-
spectively. The distribution of the theses written
by publication date is shown in Table 7.

Table 7: Distribution of Master Theses by Date of Publication

Year n Percentage
2015 6 15,8%
2016 4 10.5%
2017 3 7,9%
2018 10 26,3%
2019 11 28.9%
2020 4 10.5%

When Table 7 is examined, distribution of the-
ses on sustainable tourism according to publica-
tion date observed to fluctuate. It is seen that the
most theses were written in 2019. 11 theses were
written in 2019 and while 10 theses were written

in 2018. It is seen that the thesis on Sustainable
Tourism was written least in 2017. It is seen that
only 3 theses were written on the subject in 2017.
Table 8 shows the distribution of theses by lan-
guages.

Table 8: Distribution of Master Theses According to Languages

Language n Percentage
Turkish 36 94,7%
English 2 5,3%
TOTAL 38 100%

As it can be seen in Table 8, 36 of the 38 theses
examined were written in Turkish. It is seen that
only 2 theses were written in the English.

Conclusion and Evaluation

With this study, 38 master's theses written on
sustainable tourism between 2015-2020, using the
database of the Council of Higher Education, were
examined various parameters. As a result of the
study, it was seen that the most of the thesis on the
subject were written in 2019. In 2019, 11 master's
theses were written. In previous studies, it has
been determined that there has been an increase in
the studies carried out in the field of sustainable
tourism after the 2000s. The rate of increase has

risen after 2015. This situation shows that the is-
sue is increasingly important. The significance of
the natural environment for the tourism sector and
protection of existing values and natural resources
for future generations is of great importance.
However, the continuity of the tourism sector de-
pends on the use and evaluation of the existing
natural resources within the scope of sustainabil-
ity. In recent years, there has been deteriorations
in the natural environment. Dire problems such as
global warming and changes in climates that the
world is struggling with lead the tourism sector to
implement the concept of sustainability and its
policies. In parallel with this intensity of interest
in the tourism sector, the interest in the subject
continues to increase in the academic field, and
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the topic of sustainability is intensely studied in
postgraduate theses.

Considering the results of the study, it was
seen that the evaluated master theses were mostly
affiliated with Akdeniz University. Akdeniz Uni-
versity was followed by Balikesir University,
Bogazigi University, Istanbul University, Izmir
Katip Celebi University, Necmettin Erbakan Uni-
versity, Selguk University Karabiik University,
and Atilim University in the given order. Another
finding that we have obtained is that most of the
theses were published within the Institute of So-
cial Sciences and most of the theses were prepared
in the Department of Tourism Management. The
tourism sector, which is important both economi-
cally and geographically, also undertakes the so-
lution of many global problems. For this reason,
the issue of sustainable tourism draws attention.
Considering that the studies to be carried out at the
academic level will contribute to the sector em-
ployees and managers, it is necessary to draw
more attention to the issue of sustainable tourism.
In addition, studies on sustainable tourism should
be increased in terms of quantity and be improved
in quality. In future, investigations can be made
on methods of sustainable tourism. In this study,
theses that were available in the database of CoOHE
from 6 years were evaluated. There is a possibility
that there are theses that were published in the rel-
evant years but not available to us in this study.
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THE INTERNET, OR THE MOST APPLICABLE MEDIA
FOR DIRECT MARKETING NOWADAYS

Michaela Mihaylova

UHTEPHET WJIW HAU-IIPUJIOXKUMUTE MEJIUA
3A JUPEKTEH MAPKETHUHI' B JTHEIIIHO BPEME

Muxaena MuxaiizoBa

ABSTRACT: Direct marketing is an approach associated with direct customer reach by the company without
any intermediary present. It is based on direct communication and it aims to provoke a reaction from the customer.
The current paper studies direct marketing within the context of the media used for its application. It traces the
path of direct marketing as an activity and approach toward potential consumers, starting its implementation
through post mail, then transitioning to telephone, television, and radio, in order to explain the success of the
Internet as the most appropriate media for direct marketing nowadays. The explanation for this could be found in
the confirmation of the high level of overlapping between direct marketing characteristics and Internet features,
and in addition in the several substantial disadvantages of traditional media. In relation to his, the paper presents
the different ways in which direct marketing is being understood and the evolution of its definition depending on
the media of its implementation. As a result, it offers a new definition of direct marketing, particularly in the online
realms of the Internet. Alongside the numerous positive consequences generated by the selection of the Internet as
a media, actions like digitalization and digitization are presented as crucial prerequisites for the proper function-
ing in an online environment. In order to confirm and broaden the relevance and substance of the current paper,
a brief comment on direct marketing in the context of the pandemic is being proposed based on the surprising
significance of direct marketing concepts developed 40 years ago and their applicability with relation to the ones
used today.

Key words: Direct Marketing, Internet, Digitalization

Introduction (Bauer and Miglautsch, 1992), direct marketing is
undoubtedly a process based on information. And

Direct marketing can be used as an accurate in-  the place where information “reigns” is the Inter-
dicator that reflects the state of technological de- net. Compared to the “traditional” media, the In-
velopment. It is an approach associated with the  ternet is a revolutionary one because of the com-
direct communication with the customer, that  munication and information richness that it offers.
could be applied when using different media like  The Internet is a reflection of the fast technologi-
postal mail, telephone, Internet (i.e., e-mail). The  cal development and its implementation in the
technological evolution requires direct marketing  everyday life of people. In October 2020, the
flexibility which characteristic is being confirmed  number of Internet users worldwide stood at 4.66
due to the increase of its effectiveness when ap-  billion (Digital Data Platform), which means that
plied through the newest existing media at that more than half of the global population is cur-
current moment. Logically, in parallel with the  rently connected to the Internet. The Internet is
change in the application of technologies, the def-  used for socialization, for education, for entertain-
inition for direct marketing is being transformed  ment and, of course, for business. From company
through time. Being interpreted as a “process  perspective - during the last few years the Internet
driven by the retrieval of data for direct commu-  has changed the meaning of effective interaction
nication with targeted users or potential candi- between consumers and companies. Companies
dates... aiming to receive a measurable response  digitalized a lot, or even all, of their activities and
or a transaction...” (Scovotti and Spiller, 2006)  in addition transferred them from a physical to an
and “including individual level feedback based on  online environment. The companies applying a di-
information which is generated by tracking codes”  rect marketing approach are among these as well,
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and this could be explained by the media and the
overall properties of technological adaptation of
direct marketing. More precisely, by its ability to
generate effectiveness by using the most modern
techniques for communication, based on the
evolving and changing consumer habits.

Internet and Direct Marketing

The company presence and transition to the In-
ternet are being associated at first place with the
processes of digitization and digitalization. The
digitization, requiring a transition from a physical
format to a digital one is the starting point (in a
business context) of digitalization. Generally, dig-
italization refers to the improvement of business
processes, based on these digitized resources.
Digitalization is being defined also as “a process
that aims to improve an entity by triggering sig-
nificant changes to its properties through combi-
nations of information, computing, communica-
tion, and connectivity technologies” (Vial, 2019).
These changes affect several organizational level,
like the business levels and the process levels.
From the perspective of direct, the digitalization
facilitates the automated data collection (by re-
placing manual processes), increases the firm’s
level of adaptability and fast reaction, and reduces
the distance between the customer and the com-
pany. Company benefits generated by selling di-
rectly on the Internet are being confirmed by
many researchers. Kiang, Raghu and Shang
(2000) associate these benefits with the channels
through which the Internet marketing activities
are communicated. Although they comment on
Internet marketing in general, these channels are
applicable to direct marketing as well. The first
one is the communication channel and it refers to
the interaction, based on collecting, analyzing,
and using the collected information. The second
channel — the transaction one - aims to smooth
transaction processes (e.g., simplifying them, in-
creasing revenues, etc), while the distribution
channel is related to the optimization and manage-
ment of inventories. A recent study (Mihaylova,
2018) conducted by the author in 2018, shows that
the most preferred channel by companies to apply
direct marketing activities is the Internet. And
these results could serve as a proof of the rele-
vance of the benefits of digitalization. The Inter-
net and in particular the medium of e-mails are be-
ing chosen as the most applicable and used media
nowadays due to the following reasons:

- High speed of communication and time
efficiency
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- Real time application and reaction

- Absence of distance restrictions or limits

- Reduced costs

- Actions of consumers could be tracked in
online environment (clicks, time spent on a con-
crete website, actions done in a website)

- Actions of consumers are stored as infor-
mation that could be analyzed later

- Online platforms for e-mails offer auto-
matically generated personalization of the text,
setting the frequency of sending the messages

- Online platforms for e-mails allow for the
analysis of the effectiveness of the campaign ac-
cording to different criteria

- Online the customers have the ability to
respond immediately because the device which
transmits the message and the offer is literally in
their hands

Traditional media as phone, letters, printed
media messages have the following disadvantages
compared to the Internet:

- Expensiveness

- High level of organization and coordina-
tion between a lot of departments, very often an
external partner is needed — a call center, a print-
ing office

- Printed media results in waste production.
Today’s world aims to adapt to the circular econ-
omy and move away from the linear one. Being
empathetic with the tendencies and showing so-
cial responsibility is a great possibility for a com-
pany to increase its positive reputation and its
level of competitiveness.

The characteristics mentioned above prove
again the significant level of overlap between the
features of direct marketing and the Internet. We
could go even deeper in researching the common
nature between them by commenting on their dic-
tionary definition. Direct means ‘“going in a
straight line towards somewhere or someone with-
out stopping or changing direction” (Cambridge
Dictionary) and Internet — “the large system of
connected computers around the world that allows
people to share information and communicate
with each other” (Cambridge Dictionary). Both
definitions show the lack of distance and re-
strictions and confirm the achievement of a
clearly set goal. Consequently, we offer a new di-
rect marketing definition on the Internet stating
that: “Direct marketing on the Internet allows
companies and people to share information and to
communicate with each other without being
stopped by any type of intermediary and any type
of distance limitations.”



The used medium is one of the three elements
(Akhter, S. and Durvasula, 1991) of direct mar-
keting alongside with the direct marketer and the
response channel available to answer. When di-
rect marketing is being applied on the Internet we
could argue for an overlapping of the media and
the response channel, because very often the chan-
nel is an e-mail that is “located” on the medium of
the Internet. If we illustrate this by a real example,
it could be the following — a customer receives an
e-mail containing an offer and they click on a link
located in this e-mail, which redirects them some-
where on the Internet. Another example is — a po-
tential consumer visits a website (located on the
medium of the Internet), a chat (the channel)
pops-up, and the interaction begins. As a conse-
quence, we could confirm that if the consumer’s
attitude towards the medium is a positive one,
then this positivism is more likely to be doubled
due to the fact that the response channel is within
this medium. And as Akhte (1989) confirms that
the evaluation of the three elements influence the
whole customer attitude towards the product, then
this attitude could be significantly affected by the
synergistic effect of these two elements.

This is one of the big differences of Internet
from the other traditional forms of direct market-
ing — that the medium and the response channel
could overlap - compared with the previous prac-
tices — e.g. the customer is being sent a catalogue
(medium) while the response channel is telephone
or mail, or the customer is being shown an ad on
the TV, while the response channel is a telephone.
In addition, this overlap could be found in the de-
vices used — direct marketing on the Internet re-
quires a computer or a mobile device and they
could serve as a device transmitting offers and
messages, as well as a device serving as a re-
sponse channel. In the same time, they function
when interacting with customers (when they tap
on them). This means that when accessing the me-
dium Internet, the customer is being active, while
when listening to radio or watching TV the cus-
tomer is passive and could not initiate an interac-
tion with the direct marketer immediately.

Another characteristic that differentiates the
Internet from the other media, is the possibility for
monitoring of the customer’s actions and record-
ing them in real time — of course when being com-
pliant with all the regulations and legislations. An
interesting tendency of e-mail marketing is for the
companies to use a specific software indicating
the areas of the e-mail text where the mouse cur-
sor is being located and the duration of every such
action.
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In the context of e-mail marketing, the attitude
toward e-mail advertising (Akhter, 1989) is being
examined by presenting an e-mail as a combina-
tion of elements. The first element is the advertis-
ing value (defined as “a subjective evaluation of
the relative worth or utility of advertising to con-
sumers” by Ducoffe (1995)) and it corelates posi-
tively with the positive e-mail attitude. The sec-
ond element — the message content — is formed by
entertainment, information, irritation, credibility.
The frequency of exposure is the third element,
and the fourth one is the consumer, alongside with
theirs age, gender, education, and attitude toward
privacy.

The high level of direct marketing application
is being proved for 40 years and findings dating
since then are surprisingly relevant to today’s sit-
uation. The first one is referring to Berry’s finding
(1979) confirming a positive relation between a
time-efficient shopping alternative and the in-
creased levels of time pressure (as a consequence
of the increased role of women as part of the work
force). The second — Gillet’s one (1970) — stating
that in-home shoppers (direct marketing consum-
ers as they were called then) have higher level of
education and higher incomes than the regular
shoppers — alludes to today’s pandemic situation.
In relation to this finding, we could conclude that
as today people spend more and more time at
home due to the pandemic, the percentage of in-
home shoppers who have university education and
high incomes, has increased and as a consequence
the level of direct marketing impact has increased
as well.

Conclusion

The flexibility of direct marketing is its proven
characteristic. Its adaptability toward different
media shows the evolution of this approach. The
constant features of direct marketing as customers
reach and contact without an intermediary, data
collection usage and analysis stay the same, while
media and the context of its application change.
This is the reason why the definitions for the na-
ture of direct marketing are adjusted regularly. As
this medium changes, it is being associated with
the technological evolution — the Internet nowa-
days is the most applicable medium for direct
marketing. The overlap of the features of direct
marketing and the Internet explains the positive
effect generated by the “collaboration” between
them. In addition, the Internet overcomes the dis-
advantages of the traditional media. This paper
confirms that nowadays the Internet is the most



recent medium best suited to the goal and needs
of direct marketing, while waiting for a new me-
dium to be invented and a new direct marketing
definition to be created.
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DIRECT MARKETING APPROACHES IN INTERNET. CHALLENGES FOR PERSONALI-
SATION, LOYALTY PROGRAMS AND LONG-TERM RELATIONSHIPS
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CTBA IIPEJ] HIEPCOHAJIN3AIWUATA, TIPOI'PAMUTE 3A JIOAJTHOCT U ABJTI'OCPOY-
HUTE BPBb3KHN

Muxaena MuxaiiioBa

ABSTRACT: Direct marketing aims to attract consumers at first place, but its main purpose is to be familiar
with them. Collection, processing and analysis of information serve as a basis of direct marketing approaches -
personalization, loyalty and establishing of long-term relationship. In addition - direct marketing is flexible and
adaptable thus is could be associated with every media and its successful application depends on taking into
consideration the characteristics of every one of them. The current paper offers a different and non-traditional
view of the challenges that personalization, loyalty and long-term relationship approaches face in the one of the
most actual media — Internet. After confirming their advantages, it presents and comments the challenges that
companies face when applying them. Logically the digitalization of informational resources should lead only to
positive consequences for a personalized communication and for the development of the long-term and loyal re-
lationships with consumers. The conclusion provided by the analysis of conducted surveys - show that even though
digitalization contributes to their processes and strategies improvement, companies should not forget that they are
interacting with real people that do not take the digitalization and the automatic data processing as an entirely
positive process. The concept — ,, the more... the more “is being rejected. In other words, this means that the more
loyalty programs, or the more personalized communication and long-term customers do not generate more profit.
Companies should find the balance when selecting and applying the appropriate ,,quantity “of information that
they possess with - to the right customers whose characteristics, behavior and intentions they have knowledge of.

Keywords: Personalization, Loyalty, Long-term relationships, Direct Marketing, Challenges

Introduction guaranteed competitive position represents sev-
eral of the consequences when these three ap-
Researchers agree on distinguishing three di-  proaches are being implemented.
rect marketing approaches: personalization, loy-

alty and establishing of long-term relationship. Personalization
They are applicable when communication is tai-
lored on an individual basis and when one of the Personalization generally lays on offer, mes-

company’s goals is to make customers feeling  sage or approach transformation from a general to
special and unique. Adapting and analyzing data  a personalized one aiming to be suitable and cor-
and its transformation to individual customer’s  respondent to the individual needs of a consumer.
knowledge makes the personalization approach  First record of personalization dates from the end
possible. Establishing long-term relationships is  of XIX century and it is represented by personal-
an approach requiring establishing relations based  ized letters containing the name of the recipient.
on interaction between the company and its cus-  The personalized elements in written correspond-
tomers. If these relations are properly managed, ence differ and in general they could be an in-
they could result in loyalty as a third direct mar-  cluded name, a handwritten texts or handwritten
keting approach. Loyalty approach targets those  signature (if this correspondence is an electronic
customers who (potentially will) generate profit.  one). Product or service characteristics could also
Increased revenues, customer’s retention and  be modified according to customer’s needs when

this is possible. Even that personalization is often

being used as a synonym of customization, these
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two activities are different part of a process start-
ing with the personalization and continuing with
the customization because “personalization oc-
curs when the firm decides what marketing-mix is
suitable for the individual. It is based on previ-
ously collected customer data. Customization oc-
curs when the customer pro-actively specifies one
or more elements of his or her marketing-mix”
(Arora, Dreze, Ghose, et al., 2008). Indisputably
the personalization as a process that generates a
lot of positive effects as: it makes the customer
feeling special and it increases the potential level
of reaction (but only if being optimized properly
(Dolnicar and Jordaan, 2007). Thanks to the
online environment companies have the possibil-
ity to collect and record big data files containing
customer information and then to use it for per-
sonalization purposes. And even if we assume that
the companies have enough financial resources to
do so (because it is an expensive investment) they
still face challenges when trying to implement the
personalization and then to generate a positive ef-
fect of it. As the main source of information is the
customer and their actions, the companies at first
place are challenged to overcome their refusal for
sharing information in general. Findings show
that consumers are less prone to share their tele-
phone numbers compared to their market prefer-
ences or demographic characteristics (Earpband
and Baumer, 2003). A survey (Kaniewska-Seba
and Pilarczyk, 2014) conducted in 2014 confirms
a big percentage of customer’s skepticism when
commenting the personalization in Internet and
more precisely when data related and collected to
their actions in Internet is a base for personalized
offers displayed. In addition, one of the most
common approaches in personalization — using
the customer’s name does not generate any posi-
tive effect on their reaction according to this sur-
vey as well. These finding reveal two interesting
aspects of application of direct marketing in
Internet — the human factor and the challenge
which is not related to collecting information,
but to the ability to filter it out. The first one is
the human factor and especially the people’s reac-
tion to a perfect (at first sight) and based on their
individual actions and information personalized
approach. Consumers today would like to feel
unique but in the same time they would like to
keep their privacy. In addition, they confirm that
their name is not an element that contributes to the
feeling of uniqueness. In this situation companies
should be familiar with the level of personaliza-
tion that their customers could tolerate and rela-
tively with the quantity of revealed information
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that they possess with. This knowledge could be
gained by taking into consideration the power of
interaction as one of the crucial characteristics of
direct marketing and respectively every one of its
approaches. In this context, interaction could be
used as a prerequisite of obtaining feedback re-
lated to level of tolerance of the customers. It
could be a formal one — a survey, or an unformal
— a chat conversation, depending on the type of
business. The second challenge is related to infor-
mation filtration ability. As Internet is an environ-
ment where collecting information is not a chal-
lenge — the challenge today for companies operat-
ing there is to find the balance between the stored
and the used information in order to have a bal-
anced message — a personalized but not an aggres-
sive one or a communication that makes the cus-
tomer unique but not monitored all the time.

Long-term relationships

Direct marketing is the perfect prerequisite for
long-term relationships because of the interactive
element that is one of its characteristics. The in-
teractivity is good starting point of reaction fol-
lowed by an offer modification, non-modification
and improvement. During a long-term relation-
ship customer’s retention level could be increased
because of the ability to track customer’s needs
and preferences evolution. Last but not least the
long-term relationships are an excellent base for
assessment of those customers who generate
profit. By confirming that a long-term relation-
ship very often requires communication between
the customer and the company and as a result - a
feedback from the customer, we would like to in-
troduce the first potential negative effect, beside
of the positive ones, that this could generate. It is
associated with the company practice to not take
this feedback into consideration on time or at all.
This could be explained by the fact that relation
that lasts during certain period of time could gen-
erate an increased level of passivity in the com-
pany toward these clients. But in the same time,
the company should not focus too much into these
clients, because it this way a resource for search-
ing new potential clients is misspent. The appro-
priate approach in this situation — is the balanced
one - a balanced allocation of time, finance and
human resource for both activities -retention to
existing customers and attraction of new ones.

Long-term relationships are possible when the
company uses Customer relationship manage-
ment systems (CRM). Through the CRM infor-
mation of customers is being collected and as a



consequence automated processes are imple-
mented, different applications are added or re-
moved, analysis and forecasts are generated. An
information before being entered into the CRM is
just a file containing data, but after the
interaction “between them — this information be-
comes a strategic one — a starting point for strate-
gic future decision. CRM in the context of
long-term relationships have their disadvantages
as well. Their historical nature and focus on ex-
isting clients and the lack of competitors’ action
analysis are several of them (Zeithaml et al.,
2006). The historical nature and the record of ac-
tions that have already happened, limits the com-
pany to be a proactive one. The historical element
decreases the level of proactiveness to the dy-
namic changes of the environment where the com-
pany operates. The focus on existing clients is an-
other disadvantage that avoids the attention from
potential ones that could generate profit. And the
lack of competitors’ action analysis contributes
negatively for the level of proactiveness to not in-
crease. As a solution and overcoming of these dis-
advantages, company should use another type
software in order to analyze the competitors and
to find potential profitable customers and to assess
them properly. The proper assessment of the prof-
itability of a client is based on several criteria
(Milhern, 1999) that should be taken into consid-
eration:

- The type of the client: an end-customer of
a corporative one

- Activity analysis of the competitors

- Analysis of products and services specif-
ics

- Period when the profitability is being as-
sessed

- Unification of the customers in groups:
household or company

Loyalty

Direct marketing approaches are narrowly re-
lated. A good personalization is a starting point
of loyalty and long-term relationships. Loyalty is
the customer’s desire to be committed by the com-
pany because a certain level of satisfaction is be-
ing met. Customer satisfaction is customer’s gen-
eral assessment formed the whole experience
gained through the consumption of a given good
or service (Anderson, Fornell and Lehmann,
1994), it is a result of the comparison between the
received and the estimated product (Wangenheim
and Bayon 2006). A loyal customer generates
fewer costs for the company, they save company’s
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financial and time resources because they are fa-
miliar with the products and services and need less
communication, they play a crucial role in spread-
ing the positive reputation of the company. A
proof of the relation between personalization, loy-
alty and long-term relationships is the statement
(Wangenheim and Bayon, 2004). That satisfac-
tion generates bigger effect in customers in many
years, that in new ones. Establishing a customer
loyalty from company perspective is a three-com-
ponent process (Kobs, 1991) starting with offer-
ing of quality products and services, passing
through excellent customer service and finishing
with a regular and maintained communication
with the customer. Loyalty as customer’s attitude
can be stimulated by loyalty programs. In general,
such programs lay on offering regular and contin-
uous benefits based on the level and frequency of
the interaction between the customer and the com-
pany. Benefits have two dimensions: monetary
and non-monetary where entertainment is an ex-
ample of a non-monetary benefit and savings rep-
resent a monetary one. (Chandon, Wansink and
Laurent, (2000). An effective loyal program and
respectively a relevantly applied loyalty approach
should be based on adaptability, change manage-
ment, feedback and customers’ actions analysis. If
benefits are divided to monetary and non-mone-
tary ones, the company should develop different
strategies for different target groups based on of-
fering one type of the benefits or a combination of
both. When targeting customer and put them into
groups companies should take into consideration
their level of involvement and their ,,maturity “as
consumers in this company. Negative effects of
loyalty could be found in consumers complaining
for the little value generated by the program, in
promises that were not kept and in non-achievable
rewards. Nowadays negative effects are related to
violation of data privacy, as such programs are de-
veloped on customer’s information analysis. The
loyalty in Internet context or the e-loyalty was in-
vestigated in 2019 (Alshurideh, 2019) and results
show that they significantly drive customer’s
choice and that they could be considered as the
main factor driving it. A challenge that arises here
for the company is to recognize if the customers
are loyal to the program or to the company and if
they appreciate the mix offered in the loyalty pro-
gram or the products, services and or the company
brand and reputation separately.



Conclusion

The current paper confirmed that loyalty, per-
sonalization and long-term relationships as direct
marketing approaches definitely generate positive
effects for the companies, but also that they face
numerous challenges when applied in Internet.
The majority of these challenges arise from the in-
formation generated, used and shown to custom-
ers after the application of automatized processes
of its processing. This being perceived as a posi-
tive innovation, leads to customer’s withdrawal
preceded of their propensity level of information
sharing — consciously or not. From company per-
spective information should be properly and
timely analyzed because one of the most im-
portant elements for these approaches to be suc-
cessful is the timeliness of reaction.
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ABSTRACT: In the conditions of a economic crisis, the importance of effective risk management is growing.
Here are outlined the main directions of risk and its trends in energetics. This material provides recommendations
on how to increase the resilience of organizations in the sector. It offers an application of "Enterprise Risk Man-
agement" in combination with elements of "Agile Risk Management". The purpose of the paper is to make recom-
mendations for increasing the adaptability and flexibility of the Energy sector. The given proposals have been
tested in 18 large organizations, which shows the positive assessment of managers in the industry.
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Introduction

We are all reduced to a complete transfor-
mation of business, economy, healthcare, social
life, provoked by the emergence of the global pan-
demic that began in 2019. COVID 19 caused the
largest global recession in history and had a sig-
nificant negative economic impact (COVID-19,
13.3.2020). The pursuit of survival forces energy
companies to adopt new development strategies,
to adapt, to be more flexible and with optimized
activity. Long-term planning becomes more diffi-
cult, deadlines are very limited, and business pro-
cesses are transformed.

The current risk profile of the sector shows se-
rious fluctuations in energy prices. This, in turn,
limits financial opportunities in the energy sector,
which also threatens its sustainability. Energy
sales cannot be planned, especially for corporate
clients. They are increasingly unable to state their
ultimate needs and energy needs, but expect them
to be met (Juricek, 2014). Falling consumption
caused by the closure of a number of industries
poses risks to energy producers and suppliers. For
example, the reduction of power consumption in
different power plants, in continuous operation,
leads to an increased risk of accidents.

Along with the current risks, the adopted en-
ergy policies should not be neglected. Energy ac-
tivities that affect the climate and the environment
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are risky for the recovery and sustainability of the
European Union's economy (European Commis-
sion, 2020). The green deal also affects the devel-
opment of the energy sector. This strategy for Eu-
rope's growth aims to make the EU a just and pros-
perous society. It combines policies to combat cli-
mate change, protect and restore biodiversity,
eliminate pollution, move to a circular economy
and ensure that no one is left behind in the green
transition. The green deal requires a transfor-
mation in which many energy sector organizations
have to reorganize in order to survive.

Traditionally, the risks associated with:

* political instability in some of the energy

producing countries;

» manipulation of energy supplies;

 competition for energy sources;

» attacks on supply infrastructure;

 accidents, natural disasters, terrorism and

others.

According to a study at European level, among
the most significant risks facing business organi-
zations are: Cyber threats, precarious economic
growth, the availability of key skills, fraud and /
or data theft, over-regulation. (Wegener at al.
2020). The current risk profile of the continent is
summarized in Fig.1.
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Figure 1. Top 15 Critical Threats

Source: Wegener, D., Hottin, J., Bergg, F., 2020, European Risk Manager Report, 2020, Federation

of European Risk Management Associations

The risks described here are only a small sam-
ple of the full risk range of energy companies.
They do not claim to be detailed but aim to outline
the main threats in the sector. Globally, there is a
need for better assessment and management of
systemic scenarios arising from digital, demo-
graphic, environmental and geopolitical changes
(Wegener at al. 2020), which necessitates the
search for alternative approaches to risk manage-
ment.

Importance of Enterprise Risk Manage-
ment (ERM) and Agile Risk Management
(ARM) for energy organizations

Effective risk management contributes signifi-
cantly for survival of energy sector organizations
in a highly dynamic environment. It is part of the
most important internal processes, giving the op-
portunity to increase their resilience primarily
through prevention. Risk management aims to co-
ordinate the activities of control and management,
with an orientation to the potential risks threaten-
ing the organization (Rehdk 2018). This is an or-
ganization-wide process that, in addition to de-
tecting various potential adverse events, provides
different management strategies (Hameed 2017).
Enterprise Risk Management (ERM) includes
analysis of the external environment (macro and
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business environment) and the company's ability
to find the most promising areas of activity,
through a preliminary assessment of the degree of
risk and research of methods to eliminate or min-
imize it (Guliyeva 2020). The goals of ERM are
to upgrade the traditional risk management,
achieving integration in all activities of the organ-
ization (Keep it Simple 2017) - operational, eco-
nomic, strategic.

It solves problems such as (Do et al. 2016):

» finding appropriate risk management
tools;
* orientation in strategic planning;
* identification of emerging opportunities
and potential competitive advantages.

ERM offers an integrated approach to risk
management. According to Lin and team (Lin et
al. 2010), risk integration is based primarily on
different software systems. In the energy business
there are many information systems for process
management. The integration of all processes and
systems is a target stage of development (see Bi-
olcheva 2017), to which should be added consid-
eration of the potential risks that may arise, both
in the individual process and in the manifestation
of their chain effect. By achieving this, ERM pro-
vides a unique fund of human, informational, ma-
terial, infrastructural and financial resources, and
this enables the achievement of strategic goals



(Nenova 2013). There are many different studies
that prove the positive effect of ERM and its
growing application in various industries (Pagach
& Warr, 2011; Subramaniam, Collier, Phang, &
Burke, 2011), and energy is no exception. The se-
verely deteriorating economic, financial, health,
social environment deepens the need for ERM,
giving prerequisites for its development through
innovation. According to the author of this paper,
the crisis risk management process can be im-
proved by introducing individual elements of Ag-
ile Risk Management into the overall ERM pro-
cess.

In recent years, Agile risk management (ARM)
has proven to be a successful practice in project
risk management. Agile methods are based on the
idea of continuous improvement and daily testing
based on rapid feedback and change (Dingseyr
2014). This paper states that individual parts of
Agile Risk Management can be successfully im-
plemented as an up-to-date management tool that
achieves better business resilience and reduces the
amount of risk. Agile Risk Management is devel-
oped on the basis of regulations and follows the
traditional process of risk management, ie. passes
through all stages of risk management described
by ISO 31000 - Risk Management. The difference
comes from the speed of passing through the
stages, the immediate effects on potential risks
and the early reporting of results. The daily meet-
ings of the organizational teams facilitate the
rapid identification and assessment of risks.

Characteristic of the companies in the energy
sector is that they have complex productions with
continuous operation, aggravated capacity adjust-
ment processes, a high level of potential risks as-
sociated with changes in production parameters, a
high degree of depreciation during shutdown and
more. All this implies a lack of flexibility related
to specific customer needs and complex engineer-
ing. Such circumstances suggest the application of
ERM in synthesis with Agile elements. As a re-
sult, improved flexibility and increased adaptabil-
ity and resilience of companies in the sector are
expected. The main benefits that can be taken
from ERM are aimed at the overall integration of
all individual business processes into one. The
ability to track all activities and changes in within,
along with illustrating the potential risks in each
aspect, increases the ability to plan short and me-
dium term (taking into account the strong dynam-
ics in a crisis). At the same time, risks become part
of the commitment at all hierarchical levels. This
increases risk identification. One of the main ben-
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efits of Agile is the holding of daily meetings re-
lated to the discussion and rapid risk assessment.
This is especially important given the highly
changing environment and the search for appro-
priate solutions in accordance with customer re-
quirements. Rapid illustration of the results in-
creases the possibility of applying corrective ac-
tion if necessary. Both ERM and Agile are based
on the risk culture of the entire staff of the organ-
izations and their involvement in the risk manage-
ment process. This expands their view and gives
them the opportunity to realize the whole process
with all its reflections in each direction - produc-
tion, economic, management, etc. This increases
the loyalty and commitment of staff. Another ef-
fect of this kind of risk management is to increase
cooperation between employees through daily
communication (Buganovaa & Simitkovaa
2019).

Next, in order to increase the resilience of the
organizations, their intensive communication with
the clients and the suppliers of raw materials is
placed. Feedback on the dynamics of their needs,
the difficulties they face, short-term and medium-
term planning, allow the identification of potential
risks and the adoption of preventive measures, as
well as increased adaptability. For example:
search for different alternatives, new markets and
diversification of services.

The high dynamics of the environment re-
quires increasing innovation in risk responses: re-
viewing the way products are offered and them-
selves; target groups, etc. For this purpose, a num-
ber of methods can be used to generate ideas, such
as: Mind Maps (see Noonan 2013), SCAMPER
(see Moreno et al. 2014), Morphological analysis
and others.

An addition to increasing the adaptability of
organizations can be sought in reducing bureau-
cracy. In a large part of the energy organizations
there is a reduction of the staff and optimization
in the activity. The main role in achieving these
goals have: effective communication, optimized
volume of documentation, reduced response time,
flexibility, increased adaptability.

In summary, the main benefits of implement-
ing an ERM with ARM elements are:

* Integration of risk in all business pro-
cesses;

* Increased flexibility and adaptability of
solutions;

* Faster risk responses;

* Better risk culture of the staff and its in-
volvement in the overall risk management pro-
cess;



* Faster risk treatment;

» Faster identification of the need for cor-
rective action regarding risk responses;

* Greater efficiency in customer relations;

* Greater degree of adaptability through in-
novation in risk responses;

* Higher resistance.

Research methodology

To find the applicability of ERM with ARM
elements in complex energy organizations, an em-
pirical study was conducted. It aims to establish
the attitude of managers of energy organizations
to the proposed approach to risk management. The
survey was organized through an online survey in
18 large energy companies located in Bulgaria.
The questions that are asked are closed, with the
possibility to choose specific answers. Their sub-
ject matter is focused on the effect of the crisis;
the need for reorganization of the activity; the way
of risk management in the conditions of crisis; the
importance of its integration; adaptive risk man-
agement and other ARM issues. Respondents are
managers from the top management level. The pe-
riod of the second quarter of 2021.

11,10%

33,30%

22,20%

Analysis of the research results

The analysis of the results of the conducted re-
search shows that all the studied organizations
have suffered a negative effect from the current
pandemic and the multifaceted crisis provoked by
it. For over 70% of them the activity had to be re-
duced. In addition, there is a loss of customers
(about 40% of companies). Another negative as-
pect is the disrupted supply of raw materials (in
about 30% of companies).

As aresult of the changes in the environment,
for half of the surveyed organizations it was nec-
essary to undertake optimization of the production
activity. The effect of the pandemic has also af-
fected the overall organization of business pro-
cesses taking place in the studied energy organi-
zations. In some of them there is a positive effect,
aimed in increasing their flexibility and adaptabil-
ity (about 30% of companies). Another 20% have
made major optimizations in as many business
processes as possible. Due to the nature of work,
strategic importance and their complex nature, for
some companies, no change in business processes
is possible.

The change of business processes in the condi-
tions of crisis is illustrated in Figure 2.

= They do not tolerate change

33,30%

Yes, we have significantly optimized them

Yes, they have become more flexible and
adaptable

Something else

Figure 2. Existence of changes in business processes

Another issue analyzed in the study is focused
on changes in the risk management process in en-
ergy companies. For most of the respondents it
has undergone serious changes in a positive direc-
tion. 50% have started to pay more attention to it,
given the high levels of external threats. Another
over 30% have reached the principles of Agile by

25

introducing principles of process optimization
provoked by the need for quick and adequate re-
actions. Among the respondents there are also
those in which the risk management process has
shown good stability of the dynamics in the envi-
ronment and no adjustments had to be made to it.
These are just over 15% of companies.



33,30%

50%

16,70%

= No, it is effective enough

= We pay more attention to it

It became more operational

Figure 3. Existence of changes in the risk management process

Another thing that is important for the analysis
of the research is to establish the degree of inte-
gration within the studied energy organizations. A
little over 40% use different software solutions for
the main business processes. Some of them (about
20%) achieve a high degree of integration. In nei-
ther case, however, is the risk present in the inte-
grated system. In another 40%, due to the nature
of work, integration of all business processes is
not applicable. In the continuation of the analysis
of the integration of business processes, the place
of risk in it is sought. For about 70% of respond-
ents, it is appropriate risk to be present in a fully
integrated management system of organizations.
According to over 40% of them, this will lead to

14,30%

28,60%

42,90%

positive results aimed at risk identification. The
positive effect for others about 30% is the ability
to get a complete picture of all potential risks and
better trace them. The analysis of the results
shows the presence of opposing opinions. For
about 15% of the respondents the proposal is not
suitable, as according to them the integration of
risk will complicate the main processes. A similar
opinion is shared by another 7%, according to
which risk management should be of the tradi-
tional type. They have specialized risk manage-
ment departments that monitor its levels. The
same percentage are those who have other views
on the issue. The percentage distribution of the an-
swers to this question is illustrated in Fig.4

= We have a specialized department dedicated to risk
management. He is their commitment

= | do not find it appropriate, it will complicate the
main work processes

Yes, this will greatly facilitate the identification of
risk threats in each line of business

Yes, this way we will have a complete picture of all
the potential risks

= something else

Figure 4. Need for integration of risk in the business processes of energy organization

s

Next is the analysis of the respondents' opinion
regarding the awareness of the need for develop-
ment in the risk management process. For the
most part (33.3%) share that the process should
become daily, given the rapid pace of change in
the environment. For another 25%, it should be
more optimal and give faster results. The same
percentage (25%) are of the opinion that the direc-
tion of development is aimed at achieving a higher
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degree of flexibility. This shows that a large per-
centage of the surveyed energy companies accept
the author's views on increasing the optimality of
ERM through various Agile techniques. At the
same time, 16.7% have a different opinion. Ac-
cording to them, the legislation provides suffi-
ciently clear rules for conducting the risk manage-
ment process and it is not appropriate to change
them.



Another issue proposed by the author is fo-
cused on the need to create a risk culture at all lev-
els in energy organizations. The analysis of the re-
sults shows that for over 60% of the respondents
this is appropriate. Their opinion is that in this
way all employees will be more engaged and bet-
ter prepared to identify risks associated with their
specific activities. A positive effect according to
15.4% is that the risk culture broadens the view of
all employees and gives them the opportunity to
realize the overall processes in the organization.
For a little over 23% of the respondents the effect
of the risk culture is the awareness of the im-
portance of each employee in the general risk pro-
file of the organization. None of the surveyed en-
ergy companies rejects the need to develop a risk
culture at all hierarchical levels. Confirmation and
continuation of this analysis is the analysis of the
respondents' answers regarding the need to in-
volve all staff in the various stages of risk man-
agement. More than half of the managers (64.3%)
state that each employee can contribute, according
to their abilities (for example, by identifying a

0,
40,00% 35,70%
35,00%
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30,00%
25,00%
20,00%
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10,00%
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specific risk, with an idea for its treatment, etc.).
According to 28.6%, only individual employees
from all departments should be hired. For them,
this will be representative, the individual special-
ization will increase and there will be data from
the overall activity. All surveyed companies reject
the thesis that only middle and senior manage-
ment should be involved in risk management. The
remaining percentage of respondents have a dif-
ferent opinion from those presented here.

Earlier in the paper, it was suggested to hold
daily meetings related to the discussion of the risk
profile and the current changes in the highly dy-
namic environment. To establish the application
of this proposal, such a question was asked to the
respondents. The majority (about 65%) evaluate
this proposal positively, finding it appropriate.
About 7% cannot find a concrete effect from such
activity. On the contrary, just under 30% do not
find this necessary. The usefulness of the daily
meetings was assessed by the respondents on an
ascending scale from 1 to 5 (Fig. 5).

21,40%
7,10% 7,10%
3 2 1

Figure 5. Need to hold daily meetings to discuss the risk profile in a highly dynamic environment

(on a scale of 1 to 5)

Given the specifics of the sector, it is necessary
to consider the opinion of the respondents on giv-
ing quick reactions to the risk (impact measures).
According to 23.1%, it is possible and necessary
to take such measures; another 30.8% rather agree
with this possibility. For 46.2% it is difficult to
determine whether it is possible to take immediate
effects on the risk. None of the respondents denied
the possibility of giving quick answers to the risk.

Next, mechanisms for optimizing the risk man-
agement process is the search for innovative solu-
tions in its treatment. Moreover, the rapid pace of
change in the environment requires something
like this. This proposal is approved by nearly 70%
of the surveyed companies. According to only
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about 30%, it is difficult to say whether innova-
tions can be sought in the short term. None of the
respondents denies the need to introduce innova-
tive solutions as an appropriate measure.

Conclusion

From the analysis made so far, it can be sum-
marized that in the very difficult situation in
which organizations find themselves, a change is
needed to ensure a higher degree of sustainability.
This calls for a review of the bureaucratic and hi-
erarchical principles of governance. It is neces-



sary to achieve a high degree of cooperation in or-
ganizations aimed at customer engagement and
adaptability to change.

In conclusion, it can be said that for the most
part the proposed optimizations related to the im-
provement of the overall risk management process
in the energy industry were met with the positive
attitude of the surveyed respondents. Some of
them are already being implemented as a success-
ful measure to deal with the highly dynamic envi-
ronment.

Acknowledgment: This research is funded by
the Bulgarian National Science Fund, Contract
KIT -06-M35-1/29.09.2020, Project " Risk Inte-
gration in Organizational Business Process Man-
agement".

References

1.Biolcheva. P. 2019. Enhancing Competitiveness
by Applying an Integrated Risk Management Ap-
proach, Trakia Journal of Sciences, Vol. 17, Suppl. 1,
pp 203-209

2. Borba, J., Trabasso, L., Pessda, M. 2019. Agile
Management in Product Development, Research-Tech-
nology  Management. 62:5, 63-67, DOI:
10.1080/08956308.2019.1638488

3. Buganovaa, K., Simi¢kovaa, J. 2019. Risk man-
agement in traditional and agile project management,
Transportation Research Procedia 40, 986993

4. Do, H., Railwaywalla, M., Thayer, J. 2016. Grad-
uate Students Integration of ERM with Strategy. Col-
lege of Management, NCSU

5. Dingseyr, T., Moe, N. 2014. Towards Principles
of Large-Scale Agile Development: A Summary of the
workshop at and a revised research agenda, Interna-
tional Conference on Agile Sofiware Development

6. Guliyeva, S. 2020. Enterprise Risk Management
Strategy, 55th International Scientific Conference on
Economic and Social Development. p.704-800

7. Hameed, W., Hashmi, F., Ali, M., Arif, M. 2017.
Enterprise Risk Management (ERM) System: Imple-
mentation Problem and Role of Audit Effectiveness in
Malaysian Firms, Asian Journal of Multidisciplinary
Studies, 5(11), p.34-39

8. ISO 31000:2018 Risk Management- Guidelines,
provides principles, framework and a process for man-
aging risk.

9. Integration and Performance,
erx.ist.psu.edu/viewdoc/down-
load?doi=10.1.1.617.994&rep=rep1 &type=pdf,

10. Juricek, J., 2014, Agile Project Management
Principles, Lecture Notes on Software Engineering,
Vol. 2, No. 2

http://citese-

28

11.Keep it Simple, https://thoughtblotterr.word-
press.com/2016/07/24/artificial-intelligence-and-risk-
management/

12. Koordinirani ikonomicheski merki v otgovor na
pandemiyata ot COVID-19, 13.3.2020, Evropeyska
komisia, https://eur-lex.europa.ceu/legalcon-
tent/BG/TXT/HTML/?uri=CELEX:52020DC0112
&from=EN

13. Moreno, D., Yang, M., Hernandez, A., Wood
K., 2014. Creativity in Transactional Design Problems:
Non-Intuitive Findings of An Expert Study Using
SCAMPER, International Design Conference — DE-
SIGN, 569-578

14. Nenova, A. 2013. Integrirani sistemi za uprav-
lenie na kachestvoto, okolnata sreda, bezopasnostta i
zdraveto v biznes organizatsiite, Nauchni trudove,
Rusenski universitet, tom 52, seria 1,2, s.253

15. Noonan, M. 2013. Mind maps: Enhancing mid-
wifery education, Nurse Education Today, Vol. 33,
Issu. 8, 847-852

16. Pagach, D., & Warr, R. 2011. The characteris-
tics of firms that hire chief risk officers. Journal of Risk
and Insurance, 78(1), 185-211

17. Rehak, D., Senovsky, P., Hromada, M., Pi-
dhaniuk, L., Dvorak, Z., Lovecek, T., Ristvej, J., Leit-
ner, B., Sventekova, E., Maris, L., 2018. Metodika hod-
noceni resilience prvku kritické infrastruktury. Os-
trava: VSB-Technickd univerzita Ostrava, Fakulta
bezpecnostniho inzenyrstvi. ISBN 978-80-248-4164-
9.

18. Subramaniam, N., Collier, P., Phang, M., &
Burke, G. 2011. The effects of perceived business un-
certainty, external consultants and risk management on
organisational outcomes. Journal of Accounting & Or-
ganizational Change, 7(2), 132-157

19. Wegener, D., Hottin, J., Bergé, F. 2020. Euro-
pean Risk Manager Report, 2020, Federation of Euro-
pean Risk Management Associations

20. Yijia Lin, Min-Ming Wen and Jifeng Yu, 2010,
Enterprise Risk Management: Strategic Antecedents,
Risk

21. 2020 report on the State of the Energy Union
pursuant to Regulation (EU) 2018/1999 on Govern-
ance of the Energy Union and Climate Action, 2020,
European Commission

Petya Biolcheva

UNWE

Department: Industrial Business

Address: Bulgaria, Sofia, Studentski Grad, 8-mi
dekemvry str.

e-mail: p.biolcheva@unwe.bg



YIIPABJIEHUE U OBPA3OBAHHE MANAGEMENT AND EDUCATION
TOM 17 (2) 2021 —~ VOL. 17 (2) 2021

YBEKJTABAHE U YBEXKXJEHUE NP KOMYHUKATUBHO U PEKJIAMHO
BB3JEUCTBUE - PASIIMPEH MOJEJI HA YBEXK/IABAIIIO BJIUAHUE

Jlro6omupa CriacoBa

PERSUASION AND CONVICTION IN COMMUNICATIVE AND ADVERTISING IMPACT —
EXTENDED MODEL OF PERSUASIVE INFLUENCE

Lyubomira Spasova

ABSTRACT: In the last decades of the XX century, as well as at the beginning of the XXI century, hundreds
of studies have been published, such as journalistic and scientific articles, in most of them the types of tests for
measuring the values of advertising are presented. The main conclusions of the researchers are that advertising
follows certain trends and should never stop its research, especially when looking for influential components
about certain products and services.

This scientific article proposes an "Extended model of persuasive influence”, which explores the different
ways of influencing, drawing conclusions about the final reactions of young users of mobile services in Bulgaria.

Key words: Influence, Costumer reactions, Stages of consumer development

Introduction applied through IT technologies to achieve pre-
defined corporate goals.

Adpvertising research is mostly realized to
achieve the commercial goals of the companies, Main stages in improving the "persuasion"
as the center puts the best interests and needs of  process
the client, refracted through the views of the
company. The scientific article proposes a new Advertising is a creative strategy for mass
approach to the study of advertising, which aims  communication, aimed at conveying a message
not only to remember and recognize it, but also  to a certain group of people to help stimulate
to make sense of its functional impact in the  demand, which they can show to the goods and

communication process. services of the advertiser, in this case the imple-
mentation of mobile, telecommunications and
A major scientific problem Internet services. It is a "persuasive marketing

communication" (Kotler, 2007: 530), through
The main scientific problem faced by re-  which goods and services are presented, aims to
searchers is the following: what are the ways in ~ "embed" (Reeves, 1994: 85) in the minds of a
which advertising affects? How exactly does it  large number of consumers’ information, allow-
affect us after it is denied and rejected by all con-  ing the distribution of products and realization of
sumers of goods and services? Another important ~ profits. At the heart of persuasion is the change
component of advertising communication is the  of attitudes as a result of social influence, real-
search for feedback. The new model of two-tier  ized through certain social technologies. In the
communication between a company and an audi-  presence of full or very close realization of the
ence, in which feedback is constantly sought, is  intentions, i.e. the goals of the communicator in
gradually gaining importance. As a result, the the mind of the recipient, communication is de-
focus of research is shifting from one-way  fined as convincing. The first stage of achieving
transmission of information to two-way commu-  a specific belief is to find common components
nication, which has an impact and seeks a lasting  between the attitudes of the communicator and
behavioral outcome. In this regard, there is a  those of the recipient, i.e. in this case a consumer
need for a comprehensive study of the relation-  of certain goods and services.
ship between the concepts of "persuasive com- Both Lakani and Bledyan defend the opinion
munication" and "advertising communication"”, of influencing the attitudes and behavior of the
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recipients, analyzing the impact of the communi-
cative stimuli of persuasive communication,
which are leading in the formation of individual
attitudes. The process of achieving a successful
impact through communicative incentives can be
defined as the second stage of improving the
process of persuasion.

The very process of forming beliefs is long,
and successful persuasive communication needs
a clear goal that fits within certain limits (Lakani,
2005: 39). Lacany and Roberts' views have a
common component - the presence of a specific
goal before the beginning of the communication
act. Therefore, the third stage in achieving real
persuasion in the persuasion process is the pres-
ence of an intention or clear goal, which must
have elements in common with the goals of the
recipient.

Further developing the concept of "persuasive
communication", Howland found that it is "a de-
liberate exchange of targeted information (stimu-
lus) to change the behavior of others (reaction)”
(Howland, 1953: 57), i.e. the researcher empha-
sizes the relationship with the object by analyz-
ing his behavior. Therefore, establishing feed-
back and assessing the behavioral effect are ex-
tremely important for the communicator. By
constructing a message, he consciously seeks to
change the initial attitudes of the user or build
new ones. The perception, comprehension and
transformation of the submitted information into
one's own are leading stages in the process of
persuasion, but the lasting effect of persuasive
communication is established by taking into ac-
count behavioral changes.

This is the reason why it is believed that the
success of the persuasion process also depends
on the "good knowledge of the audience" (La-
cany, 2005: 35) or on its individual recipients, as
well as their characteristics. Knowledge of the
audience, as well as all its characteristics, is the
fifth stage in the improvement of research think-
ing in terms of persuasive communication. The
transformation of information provides an an-
swer to the question: How does the recipient re-
fract the message through the prism of his social
and psychological nature? The next question is
related to the idea of how this social and psycho-
logical experience influences the thinking and
behavior of the consumer, as well as what are the
external factors that are able to "control" him in
the direction of achieving lasting beliefs.
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Creating persuasions

At the theoretical level, the creation of beliefs
is determined as a process of shaping the views
of the individual (Eagly, 1992: 693-710) as they
are based on personal beliefs and have a strong
impact on the behavior of the individual. There-
fore, the established attitude is the end result of
conducting a long persuasion, which is found in
the various advertising messages of mobile oper-
ators. This analysis determines the study of con-
sumer attitudes among young audiences, which
are said to be easy targets for influence. In the
present study, the following relationship should
be traced: whether consumers are motivated to
maintain cognitive coherence between beliefs
and actions. The question is also on the agenda:
Is it possible to readjust (readjust), i.e. change
beliefs? Which, in turn, would answer the ques-
tion: Would we get consumers to do something
they wouldn't normally do?

According to the Decision theory rationality
involves choosing a specific action that will be
optimal only with respect to the information
available in the mind of the subject. (Taneva, T.,
2019, 577)

A similar view is developed by James Borg,
who also contributes to the persuasion process.
(Borg, 2012: 14) According to the author, there
are two ways, which are called persuasion on a
conscious and subconscious level. At the con-
scious level, the listener concentrates on the facts
and assesses the situation on an intellectual level
before reaching a rational solution. At the sub-
conscious level, which is considered by some
psychologists to be decisive, the recipient would
evaluate the information provided by the per-
suader on the basis of his own knowledge and
emotional sense of the situation.

John Cahoe claims that "many of us have un-
knowingly used our own beliefs against our-
selves." (Kahou, 1997: 45) According to the au-
thor, the deep-rooted negative beliefs affect us
and help shape our reality. Therefore, if a con-
sumer has prejudices about the products and ser-
vices of a particular mobile operator, the applica-
tion of even the most successful advertising
techniques for influence would not be successful.

This, in turn, necessitates the study of the in-
fluence of cognitive dissonance, which was first
developed by Leon Festinger. The author be-
lieves that when faced with a contradiction, we
experience an unpleasant feeling of discomfort
called cognitive dissonance, which we are moti-
vated to overcome in one of several possible



ways. One of the things we can do is change our
behavior. John Cahoe's view is not inconsistent
with Leon Festinger's Theory of Cognitive Dis-
sonance in 1957, which states that there are three
possible relationships between beliefs and ac-
tions. They can be "irrelative", i.e. not related to
each other, "consonant" (compatible), i.e. corre-
spond to "dissonant" (incompatible), i.e. there is
a discrepancy between belief and behavior.
(Festinger, 1957: 203-210) Therefore, all estab-
lished consumer beliefs about the qualities of a
company are the end result of the continued in-
fluence of the organization.

Conviction and persuasion

It is entirely appropriate to distinguish be-
tween the concepts of "persuasion" and "persua-
sion", which are contextual in scientific research.
Persuasion is perceived as a concept present in
rhetoric, that is, the art of using language as a
means of influence and persuasion. Aristotle
made an exceptional contribution to this, analyz-
ing aspects of persuasion. (Aristotle, 1977: 12) It
is also seen as an interactive process, a kind of
transformation - a change of attitude, opinion or
belief about the world around. It is a communica-
tive process that influences the choice, changing
mainly the attitudes, attitudes, beliefs and behav-
ior of people. (Hristov, 2008: 192)

Belief is an emotional-psychological and
cognitive process, at the center of which is the
phenomenon of "human need" as an element of
the socialization mechanism. (Maslow, 2001:
176) It is perceived as communication to influ-
ence the choice or process that changes the atti-
tudes, beliefs, opinions, attitudes and behaviors
of consumers. In the theory of communication,
beliefs are explained as "ideas that are obtained
as a result of independent critical analysis and
verification." (Hristov, 2008: 190) Therefore,
"human need" is leading in consumer behavior.
Need in psychology is defined as a state of scar-
city (internal tension) in which a living being
does not have something that he objectively or
subjectively needs. As a result of this experience,
a desire arises to overcome the lack that is
caused by a pre-existing motivation. There is a
dialectical connection between need and motiva-
tion, both between state and process. Human
needs are closely related to public life and this
feature, namely the process of their satisfaction is
manipulated very successfully.

In the 1960s, Everett Rodgers conducted a se-
ries of empirical studies and secondary analyzes
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to link theories of information flow and interper-
sonal influence. (Rodgers, 1983: 46) The connec-
tion is made by establishing five main stages that
human consciousness must go through. Accord-
ing to the same author, persuasion is seen as a
process of diffusion, through which the percep-
tion of an idea or product passes, observing the
following phases in which it is possible to exert
manipulative influence: Creating or acquiring
initial awareness - the stage of awareness
(Awareness); Generation of interest - stage of
impact (Interest); Assessment - active cognitive
processing (Evaluation); Testing, testing - of a
certain product (Trial); Perception - full assimila-
tion (Adoption).

The first four phases in the process of diffu-
sion are characterized as "informational", as they
build knowledge through the gradual accumula-
tion of sufficient information, its cognitive pro-
cessing and conceptualization. In case of use of
incomplete information or in the absence of part
of it, there is manipulation. The fifth phase is
called the "interest phase", which must be accu-
rately identified and satisfied in order to achieve
persuasion. It is believed that in the first two
phases the mass media are the most effective,
and in the following ones this activity decreases.
Initial awareness, awareness, can be achieved
through press releases, short messages in elec-
tronic media news, advertisements, various ad-
vertising messages and brochures. In the phases
of assessment, testing and perception, the opin-
ions of third parties are the most effective, i.e.
the emphasis should be on public opinion leaders
and expert assessments on reference (representa-
tive) groups.

Persuasion and influence

Persuasion, which must lead to the building of
lasting beliefs, is a complex process that finds its
realization both in communication with one user
and in communication with an entire group - the
audience. Gustave Le Bon, in his research on
crowd psychology, reflects on the social influ-
ence of the crowd and finds that it must be acted
upon with quick suggestions, applying three
basic principles - assertion, repetition and conta-
gion. (Le Bon, 2002: 50-55) The statement, de-
tached from all judgment and proof, is a sure
way to bring an idea into the minds of the audi-
ence. (Le Bon, 2002: 34-39) The author finds
that in the absence of information to give the
right direction for behavior (reaction), as well as
the need for social approval, can be a powerful



influence on the individual consumer in decision-
making. The informational influence of the
crowd leads to boundless imitative behavior and
perception of other people's beliefs, which we
did not initially perceive.

In the process of perceiving certain infor-
mation, it is possible to activate the powerful
mechanism of contagion, which is observed in
the analysis of individual audiences - homogene-
ous or inhomogeneous, acquiring the meaning of
a crowd. Le Bon found that contagion does not
require the simultaneous presence of users in a
single place. It can act "from a distance", (Le
Bon, 2002: 24) influenced by different events,
directing the thinking of consumers in the same
direction. The implementation of this mechanism
provides an explanation for following certain
fashion trends and making a purchase without
good reason. The current study traces this trend
and whether individual consumers are willing to
buy products and services "mechanically", fol-
lowing the behavior of another consumer. The

research aims to establish: Who is responsible
for the person or the situation?

The process of persuasion is multifaceted, be-
cause it is not only a process of shaping the
views of the individual on certain phenomena
and their relationships from objective reality, but
also emotional-psychological and cognitive pro-
cess, at the heart of which is the phenomenon of
"human need". In order to achieve a successful
persuasive influence, a new Extended model of
persuasive influence is being developed, which
will be applied in advertising communication.

Extended model of persuasive influence

A new extended model of persuasive influ-
ence is to be considered, which is author's and is
applied in empirical research of mobile compa-
nies. The purpose of developing this model is not
only to exhaust the possible reactions of different
respondents, but also to identify the main de-
pendencies that determine the change in the be-
havior of the target groups.

Table 1. Extended model of persuasive influence

Main variants | Influencing The process of per- The process of Last reaction of
of influence through adver- | suasion changing attitudes | the user
tising
Type 1: Stimu- | Perception and | Persuasive influence | Reaction — inter- | Result — purchase
lant (advertising | interaction with | (triggering events) personal infor- | or use of services is
message) advertisement mation  exchange | not accomplished
with respect to ad-
vertisement  (pres-
ence of latent atti-
tudes)
Type 2: Stimu- | Perception and | Persuasive influence | Reaction — partial | Result — single
lant (advertising | memorization of | (sub variants): persuasion (build- | purchase or use of
message) the  advertise- | 1)Cognitive dissonance | ing initial attitudes) | service
ment 2) Eristic thinking
3) Deficit
4) Contagiousness
Type 3: Stimu- | Perception and | Persuasive influence | Reaction — persua- | Result — subse-
lant (advertising | distractedness of analogues of com- | sion (building cog- | quent purchasing or
message) after advertise- | petitive organizations nitive,  emotional | use of services
ment impact and connotative
attitudes)
Type 4: Stimu- | Perception and | Persuasive influence | Reaction — new | Result — no pur-
lant (advertising | forgetting  the | of competitive ana- | persuasion (build- | chase. Competitor’s
message) advertisement logues (conformism) ing of attitudinal | services are chosen
system)

The extended model of persuasive influence
aims to present the variants of persuasive influ-
ence on consumers and the subsequent reactions,
gives a clear idea of the sequence of the impact,
which can be both direct and peripheral. The
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moment of distraction is always allowed, at
which no reaction is observed, i.e. purchase. The
proposed model shows different reactions from
consumers. The presence of persuasive influ-
ence, centrally and peripherally, shows various



tactics that can be used to influence the sustaina-
ble behavior of young consumers. We note that
no single route to behavior change identified by
the Extended model of persuasive influence
works “best.” Rather, we suggest that practition-
ers should understand the specific costumer be-
havior, the context in which the behavior will
occur, the intended target of the intervention, and
the benefits associated with the behavior. We
note that there are often multiple situations to
sustainable behavior change, and therefore com-
bining strategies can be impactful.

Although the Extended model of persuasive
influence highlights the different reactions of
costumer behavior change, it can also be used to
think about the specific moments of influence in
youth groups aged 18 to 25 who use the most
active mobile services and tend to follow fashion
trends. This target group easily falls under social
and psychological influence and its representa-
tives become dependent, sometimes even engag-
ing with two or more mobile operators (compet-
ing analogues).

The study of human attitudes is extremely
important for establishing the preliminary expec-
tations of consumers, as well as for identifying
the various impulses and inhibitions of individu-
als.

Conclusion

T The study of consumer attitudes, human be-
liefs, as well as the change of consumer behavior
under the influence of advertising is an extreme-
ly complex process and the main reason is their
variability. According to leading psychological
and sociological studies, some trends are identi-
fied among the target groups such as modernity,
mass, striving to meet more needs, demonstrating
prestige and authority in society and others, but
they cannot guarantee accurate consistency in
consumer behavior. This is the problem that all
companies have to deal with, striving to intro-
duce more products and services in the minds of
their customers and make them loyal to a single
mobile operator offering various telecommunica-
tions products and services through advertising.

Advertising communication is an essential el-
ement of the overall communication activities of
organizations, not only as a means of creating a
larger market share, but also as a way to reach
the target groups. The main goals are the follow-
ing: to anticipate the new attitudes of the re-
spondents using their products and services, to
influence the thinking of consumers, and through
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certain incentives to direct the target groups to
the respective goods, but last but not least, to
create repeatability in the behavior of the same
users. Therefore, companies, and in particular
mobile operators in Bulgaria, face numerous
tasks. For their solution, help is sought from spe-
cialists in communications, advertising, public
relations, as well as psychologists and sociolo-
gists. The aim is to use targeted persuasive
communication, which is carried out by all
means of communication, to "manage the re-
sults", i.e. to anticipate trends and make deci-
sions about the future activities and communica-
tions of organizations.

Therefore, the study of advertising is a key
element of corporate governance. It initiates, ac-
companies and completes the process of solving
communication problems between a company
and a client. Thus, the study of advertising be-
comes an essential component of the overall ac-
tivities of the company as part of management,
but also as a function that can be managed.
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IMPROVING THE ADVERTISING INFLUENCE OF MOBILE OPERATORS
AMONG YOTH AUDIENCES

Lyubomira Spasova

ABSTRACT: The report reveals advertising communication of mobile phone operators in Bulgaria by indi-
cating its effectiveness through some advertising functions. The process of presentation of different products and
services from mobile companies is very difficult. The impact of global mobile companies on every business agent
is driver in searching for alternatives to allocate resources, which allow the adoption of mobile products and
services. The article examines and compares the results of survey with same respondents regarding advertising
perception and effective influence and base functions.

In order to accomplish this, aim we have set the following tasks.:

o To research different advertisements of mobile companies in Bulgaria

o To design a theoretical model of the advertisement’ functions, applied in communication

. To propose directions for designing some innovative advertisements

. To carry out T-tests for independent samples of demographic characteristics and emerging statistically
significant factors

. To perform correlational analyses of statistically significant factors

The following methods were used to accomplish the tasks: conducting two subsequent surveys with the same
respondents regarding advertising perception and influence.

Key words: Communication, Innovative advertisements, Effective influence.

Introduction Multiple operators’ administration ele-
The subject of this report is the advertising  ments
messages of the mobile operators in Bulgaria, The main communication element - the adver-

whose influence is directed at the youth groups.  tisement, presented in all media, has not lost the
Organizations with an established presence on leading aspects of persuasive impact and some
the market are no longer in a position to be rec-  functions on youth groups that are thought to
ognizable, but to position themselves in the have insufficient life experience and can be more
minds of young people in the most favorable easily influenced by it. In order to realize the ad-
way, to emphasize and build individuality of  vertising goals and above all to study and predict
their products and services to the target, and to  the behavior of young people, the main elements
maintain a positive image. The reason is that  of the impact of advertising and some of its func-
young people are the new generations who will  tions are defined which in turn can create more
identify the interests of mobile consumer goods  trust in the mobile companies.

and services, as mobile operators achieve their This study aims to determine the impact of
goals not only through advertising but not with-  the mobile operators' advertising in Bulgaria and
out its contribution. whether they are related to the basic demograph-

The report distinguishes the following fields  ic characteristics of young respondents. Is the
for exploring communication activity against perception of alien beliefs related to certain fash-
user behavior: 1) determining the main functions  ion trends influencing the final purchasing deci-
of mobile advertisements; 2) reasons for greater  sion? Is there a mass behavior and what is it due
attention to the impact of ads; 3) changing the to?
behavior under the influence of advertising.
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Effect of advertising on mobile operators

The effectiveness of advertising communica-
tion with mobile operators is achieved when a
community or a common understanding of the
message is received from both sender and adver-
tiser. This communication process is always up
to date and is essential to the organization's cor-
porate goals. In this communication, it is im-
portant to know the audience, which is the main
target group. In this case, this is the young gen-
eration aged 18 to 25 years old.

In order to achieve high results, advertisers
use multiple advertising agents simultaneously,
subject to the same ad design. For example, the
different advertisement’s impact features can be
applied through separate messages.

When considering the advertising perfor-
mance of mobile operators, different factors have
to be taken into account. Different types of ad-
vertisements have different disadvantages. For
example, a TV advertisement is broadcast at a
specific time, and if it does not have the neces-
sary impact, it loses its effectiveness. It will not
be monitored again, for this purpose it has to be
repeated and remind users about certain products
and services. It is undeniable that consumers do
not see pen and pencil ads in hand because tele-
vision is a weakly binding media as well as ra-
dio. A print ad, although there is no television
performance, due to lack of picture, can produce
another effect. This is the lasting effect of repeti-
tive impact.

Apart from all these deficiencies, we can also
point out the wear and tear of the message
(Krastev, 2000, p.151.), for which research has
given a more accurate view only in recent years.
Studies show that messages and broadcasts are
worn out faster than print advertising, because
the sense of fatigue in the viewer makes him lose
contact.

Researchers are unanimous about ad perfor-
mance. It is difficult to measure and even more
difficult to achieve. The advertiser, who sets the
communication process, examines all the specific
features of the target group to assess what tools
and methods he will use to influence. In connec-
tion with this, leading functions are determined
to measure its effectiveness.

Main advertising functions

Advertising plays an important role in mar-
keting by implementing various functions. The
proposed classification cannot deplete all the op-
portunities of advertising, but it aims at identify-
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ing the main factors that are used in the advertis-
ing impact. (Krastev, 2000, p.149.)

e Informative - is very successful with mobile
operators and involves creating a user's understanding
of the properties of a product that is best suited to
meet a particular need. This process of transmission
of information is a prerequisite for the realization of
the market act of purchase and sale.

e Educational - affirms certain norms of behav-
ior, giving rise to a higher standard of living.

e Motivational - creates new needs, resulting in
an expanding variety of products, thereby giving a
new impetus to the use of mobile products and ser-
vices.

The created classification is complemented by
other researchers in order to deplete the main
features of advertising. Doganov reports on the
impact process in advertising and formulates the
following functions. (Doganov, Duranchev,
2003, p.102.)

o Effective and persuasive - forms preference
for certain products and services, convincing the con-
sumer to buy them.

e Reminding - maintains a higher level of con-
sumer awareness of the product by encouraging its
search.

e Social - influencing public opinion, advertising
can be used to solve some social tasks. A similar fea-
ture was played by some Globul Green advertise-
ments in connection with the recycling of old phones
and accessories to them.

¢ Economic - by informing and influencing ad-
vertising improves the financial performance of com-
panies.

e Manipulative - is expressed by applying
amoral or unethical purposes. This leads to a violation
of moral principles in society to promote various
commercial products and services.

The functions of advertising are numerous as
the reports of the most famous corporations in
the world come to different conclusions. Some of
them point out that the main function of the ad-
vertisement is to sell; or create new markets; to
reduce consumer costs; last but not least, to
stimulate continuous improvement of the prod-
uct. Practice and theory therefore differ signifi-
cantly in this regard, but no one questions the
informative and influential feature of advertising.
(Colley, R., 1995, p.287). It should not be forgot-
ten that for the realization of these functions it is
necessary to create an advertisement based on
basic principles. Absence of principles leads to
the construction of inappropriate advertising
products through which the targeted advertising
effect cannot be achieved.

The following hypothesis may be formulated
on the basis of the presented theoretical material:



Hypothesis 1: There is a connection be-
tween the different impacts of advertising and
the demographic characteristics of young
people in Bulgaria.

Hypothesis 2: Respondents' gender can af-
fect the choice of a mobile operator.

This hypothesis is about to be tested through a
survey among youth at the ages of 18 to 25 who
are using products and services of mobile opera-
tors in Bulgaria.

Survey on the demographic characteristics
of youth and advertisement’s functions

In order to establish the effect of advertising
functions on demographic data of young people
of 18 to 25 years of age in South-eastern region,
T-tests for independent samples of individual
demographic characteristics were made, and the
relation with the emerging factors was explored.
Statistically significant differences between the
average values for the two genders for six of the
factors extracted through analysis.

The T-test formula for independent samples is
the following:

Where s, equals:

. I;" (g — l)sf + (ng — l)sg
? V ny +ns —2

The parameters in the formula correspond to:

X1 — mean value of the first sample

X,. mean value of the second sample

n; _ size of the first sample (number of obser-
vations),

n;_ size of the second sample (number of ob-
servations),

s1 - standard deviation of the first sample,

s> - standard deviation of the second sample,

sp - common standard deviation.

Main dependences between gender and
emerging factors

The subjects of the present report are 300
young people between the ages of 18 and 25,
employed or students in Bulgarian universities —
Sofia University, Plovdiv University and Trakia
University. The selection is realized randomly,
whereas the only requirement for inclusion is
whether they have used or are still using products
or services of Bulgarian mobile operators.
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The results from the first significant T-test for
independent samples show that gender as an in-
dependent variable differentiates significantly the
responses of the participants for the factor “Fea-
tures of the advertisement”. On this question
the respondents have to indicate how they per-
ceive advertisements from an operator of their
choice. It is clear that the group of men has sig-
nificantly higher mean values for this factor,
namely (X =1.78) compared to the group of
women, where (X =1.66). The factor includes the
following statements: “The ads are meaning-
less”, “I have never understood them”, “I don’t
trust them”, and “They depress and limit me”,
where the higher values for the factor correspond
to a higher degree of agreement with the state-
ments. Thus, the male group in the present study
demonstrates a more expressed inclination to
reject advertisements as meaningless because
they prefer the response items which are nega-
tive. This, therefore, confirms that men show
greater mistrust for them. According to the pre-
sented functions, women have a higher incentive
than men. The main function that is being ap-
plied is motivational. Later, you will see if there
is a change in behavior. t (295) = -1.97; p<0.05

1. Factor — Features of the advertisement,
where t= -1.973 p<0.05, men — 1.779 — mean
values, women — 1.658 — mean values.

According to the results from the second sig-
nificant T-test for independent samples it has
been found that gender has a significant effect on
the responses of the participants for the factor
“Effective components of advertising”. This
test shows that the female group has higher mean
values for the factor (X =2.397) compared to the
male group (X =2.226). There are eight items for
this factor: To provoke pleasure/ satisfaction; To
have pleasant music;, To show attractive actors,
To make me watch it again; To create a feeling
of freedom,; To make me relax from my busy day,
To be different from the rest; Not to irritate me
with its content. They refer to the advertisements
of the mobile operator chosen by the participants,
where the high values for the factor correspond
to a higher degree of agreement with the state-
ments. From the analysis of the relevant values it
becomes clear that there are not big differences
between the two genders because their values are
close. However, these results are distant from the
value of t = 3.154 p<0.01. Effective or persua-
sive will be applied in different advertisements.
to8) = 3.154; p<0.01.



2. Factor — Effective components of ad-
vertising, where t= 3.154 p<0.01; men — 2.226 —
mean values; women — 2.397 — mean values

The results from the second significant T-test
for independent samples show that gender has a
significant effect on the responses of the partici-
pants for the factor “Socially valuable causes”.
This question alludes to those additional com-
munications related to corporate social activity
which would win the approval of mobile product
and services users, and would be essential for
stimulating customers’ interest. In this test it is
evident that the female group has significantly
higher mean values for the factor (X =2.51) com-
pared to the male group (X =2.36). In it the fol-
lowing statements are included — providing
means for various social groups, holding sports
events or actions for environmental protection,

providing means for the treatment of animals,
etc. Women are more likely to accept a larger
range of these actions by giving them a higher
evaluation. The results from the social functions
are indicated. The better awareness of the com-
pany can lead to using its products and services.

t 208y = 2.458; p<0.05
3. Factor — Socially valuable -causes,
where t= 2.458 p<0.05; men — 2.361 — mean val-
ues; women — 2.507 — mean values

The results from T-tests are presented in a ta-
ble in order to trace the dependences between
them. The purpose is to check whether the de-
mographic or other characteristics of the emerg-
ing dependent variables have influenced their
variation in the studied respondents using adver-
tisement’s functions. (see Table 1).

Table 1: T-tests for independent samples regarding gender

Factors Degree of freedom | t criterion | Degree of significance
1. Features of the advertisement 298 t=-1.973 p<0.05
2. Effective components of advertising | 298 t=3.154 p<0.01
3. Socially valuable causes 298 t=2.458 p<0.05

Correlation analyses between the influencing
functions and consumers’ behavior

Simultaneously with the one-factor analyzes
for unobservable samples on some demographic
characteristics, correlation analyzes were con-
ducted on the functions of advertising and con-
sumer behavior. This is an effective method to
test the performance of mobile advertisements in
the minds of young respondents.

The first statistically significant correlational
dependency is between the scales of the two
emerging opposing factors: “Important infor-
mation” and “Consumer interest in advertis-
ing”, where r=0.303; p<0.01. This means that the
correlational dependency is weak. The state-
ments valid for both scales — “Important infor-
mation” (items: Provides correct information to
clients; Provides enough benefits for clients;
Provides innovative ideas for clients) and “ Con-
sumer interest in advertising” (items: The ads
are interesting;, The ads are funny; and the re-
verse statement The ads are boring and mono-
tone) can be explained through a positive corre-
lation due to the better service of mobile opera-
tors, which has led to influencing some of the
advertisements of the mobile operators. The sig-
nificance of this correlation is crucial to the study
because according to the first hypothesis: there
is a connection between the different impacts
of advertising and the demographic charac-
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teristics of young people. According to the final
result the important information and the consum-
er interest in advertisement may lead to behav-
ioral change. Therefore, the important infor-
mation in advertisements, the higher the likeli-
hood for increasing the interest in them is, and
hence in the products and services of mobile op-
erators.

Factor “Important information” versus fac-
tor “Consumer interest in advertising” (posi-
tive statements), where r=0.303, p<0.01

The results show a moderate statistically sig-
nificant positive correlation between the scales of
the two emerging opposing factors: “Plentitude
of information” and “Trust in the company
through benefits”, where r=0.442; p<0.01. This
means that there is a tendency the high values on
one of the scales to correspond to the high values
on the other. When comparing the statements on
both scales: “Plentitude of information” (items:
Provides correct information to clients; Provides
enough benefits for clients; Provides innovative
ideas to clients) and “Trust in the company
through benefits” (items: Offers low prices; Of-
fers appropriate products and services; Attends to
clients’ needs with care; Provides enough bene-
fits to clients) can be seen that the positive corre-
lation found that the confidence of the respond-
ents to the advertisements of mobile operators is
due to the improvement of the services in the




companies. This is the reason why respondents
have a higher trust in them, which leads to giving
a higher evaluation of the respective advertise-
ment. The convincing functions of the adver-
tisement are investigated to identify changes in
user behavior. Therefore, most positive answers
provided by respondents for the first factor lead
to a higher final evaluation of the companies.

Factor “Plentitude of information” versus
factor “Trust in the company through bene-
fits”, where r=0.442, p<0.01

Discussions

The possibility of assigning quantitative data
to the selection of methods and means for de-
signing this survey deserves further exploration.
Young people’s perception of the different prod-
ucts and services provided by mobile operators
in Bulgaria is influenced by advertisements be-
cause they need them. Changes in consumers’
behavior are hard to investigate, but the continui-
ty of the study shows evidence of such. Rational-
ity of decisions is determined by several axioms.

A) Continuity — the cumulative number of al-
ternatives must be arranged in succession with
respect to the quantitative relations between the
different preferences of the subjects.

B) maximization — in the event of choosing
we accept the alternative which appears best with
respect to goal setting. (Taneva, T. 2019)

The establishment of enduring beliefs in re-
spondents is another complex responsibility of
the mobile companies which is measured through
advertising influence. The behavioral change in
youth between 18 and 25 years of age can be ex-
plained with the partial or complete perception of
the products and services of the Bulgarian mo-
bile operators.

These conclusions confirm the proposed hy-
potheses to a certain extent.

Conclusion

According to the results of the demographic
factor sex it is found that women do not define
the advertisements of the mobile operators as
meaningless and unnecessary, therefore they are
more willing to interact with them. This shows
that they are more strongly influenced. In support
of this statement is the result obtained for reasons
of making a purchase under the influence of ad-
vertising. The surveys put emphasis on the psy-
chological, sexual and existential aspects of
young people by identifying the exact impact
functions of the advertisements of individual
companies.
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CTPYKTYPUPAHE HA CIIOJEJIEHATA HKOHOMHUKA U YYACTHETO
HA TYPU3MA B HESL

Enena Nnmesa

STRUCTURING THE SHARED ECONOMY AND THE PARTICIPATION
OF TOURISM IN IT

Elena Ilieva

ABSTRACT: Collaborative consumption is a modern form of using underutilized resources that offers a
number of benefits such as economic benefits, environmentally friendly behavior and pro-social behavior. The
shared economy is the largest part of this system, and in recent years it has shown not only dynamic
development but also expansion in terms of industry and product affiliation, the nature of the participants and
the content aspects of the sharing process and the use of the underutilized resources. The main research goal of
this publication is to study, classify and to typologize the relatively autonomous subsystems within the shared
economy. The study applies a systematic approach and a deductive method of research. The information is
decomposed on the basis of analysis and synthesis, supporting the understanding of the complex system of the
shared economy, its structural elements and their organization. The study has an applied character and tourism,
as an industry with active participation in the shared economy, is positioned in the subsystem based on the
affiliation of the platforms to the respective product or service branch.

Key words: Collaborative consumption, sharing, shared economy, industry structuring, tourism

BnBenenne ToBa MMa 3HAYUTENECH COLMAJIEH U CKOJOIrMUYEH
e(eKxT, Hapea C UKOHOMUYECKHS.
Kakto nHec, Taka U B MUHAJI0TO, MHIUBHIBT BbB BpeMeTO B3aMMOOTHOILICHHUATA IO CIO-

caM 10 ce0e cu He MOXKE J1a TPOM3BEe BCHUKO,  JEJIsIHE, pa3MsHa, 6apTep, KoolepupaHe U T.H. ca
OT KOETO Ce HyX/ae — KaKTO MPOAYKTH, TaKa U C€ Pa3BWJIM JIO HUBO, Ha KOETO ce chopmupa ca-
yciyru. B gane4HoTo MHMHAno, KOraro He € Cb-  MOCTOSITEITHA MKOHOMHMYECKA CUCTEMA 3a peaju-
IIECTBYBaJa KOHBEHIIMOHAIHA BalyTa, KOATO Aa  3alus Ha momoOeH BuJ mpouecu. MIkoHOMUKaTa
yIIeCHsIBA TBHPIOBUSTA, CE € Pa3dUTalo Ha pa3-  Ha CIOJCNIIHETO MIKoHOMHUKaTa Ha CIOAEISHETO
MEHHaTa TBProBUs WM Oaprep, KaTro Hail- B Hail-o0ml IUIaH NPEACTaBiIsBA MPEXH OT
pPaHHUTE HCTOPHUYECKH PErHCTpalM Ha OapTep-  XOpa, KOUTO CH

HU npakTtuku ca ot 9000 . mp. Xp. Mo oTHOMmIE-  CHTPYAHUYAT, 32 Ja M3MOI3BAT MO-€()EKTUBHO
HUE Ha pa3MsHa Ha XMBOTHHU. [lornexmaiiku or  HenoOpe H3MOJI3BAHM PECYpCH, KaTo MO TO3U
JUCTAHIMATA HAa JHELUTHOTO BpeMe, OMXMe MOTIM  HauduH ,,3a00MKaAT" TPaJULUOHHUTE HHCTHUTY-
Jla 0TOEIIeKHM, Ue CIIOJEIISIHETO U Koonepupane- — LuH. [6] B cienctBue Ha riobanHata MKOHOMH-
TO MeEXIy CcyOeKTHUTe W3BBH TPaIWIMOHHATE  YecKa KpH3a, HapacTBAIIUTE HETaTUBHH MOCIE-
(bopMH Ha NKOHOMHYECKH B3aUMOOTHOLICHHUS ca  CTBUS OT KOHCYMAaTOPCKOTO IIOBEAECHUE U U30CT-
B MPUPOJaTa HA YOBEKA, NPEAOCTABAT I'bBKABOCT  peaTa O0opba MexIy MHAMBUAWTE 32 €()EKTUBHO
B TPYIHU U KPU3UCHMU CUTyallUd M UMAT CHJIHO  pa3XOJBaHE Ha JOCTBIIHUTE PECYpCH, CIOJeNe-
u3paseH couuaieH edekr. Ilo oTHomeHWe Ha  HaTa HKOHOMMKA CE € pa3BHJa U pallupuia 3Ha-
MOCJIEIHOTO, IIHUPOKO Pa3NpOCTPaHEHO pa3dupa-  YWUTENHO, KaTO KbM AHEIIHA JaTa TS BKIIOYBA
HE €, Y€ CIOJICJITHETO PAJAWKAIHO ce OOpH €l-  MHOTO TroisaM Opoil OT AeHHOCTH, MPOAYKTH U
HOBpPEMEHHO C OeIHOCTTa, BB3MOJI3BAKK ce OT  yciyru. ETo 3amo, ocHOBHaTa M3cie0oBaTelICKa
CHeCTsABAaHE Ha pa3XxOAW M TEHEpUpaHe Ha J0- I Ha Ta3u CTATUs € Jla u3cieosa, kiacuguyupa
I'BJIHUTEIHU IPUXOAHU OT IIpoleca, U ¢ KOHCYMa- U Munoio2usupa omoennume cyocucmemu 6
IIUATa Ha PECypCH, OTpaHNYaBaliku KOHCYMATOp-  pamKume HA CnoOeleHama UKOHOMUKA, U3NON3-
CKOTO MOBEJICHUE Ha WHANBUANTE 32 HOBU CTOKH.  8AUKU PA3IUYHU KpUmMepuu 3a CMpyKmypupawe,
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nocmueatiku 8ceodXeamuHocm Ha CUCMEMAmu3a-
yuama.

Jdeduunmss ¥ KOHUENTyaJdHA OCHOBa HA
croge1eHaTa HKOHOMMKA

Crnopen Dredge u Gomothy nkoHoMukara Ha
criofieNisTHe MOKe /1a ObJie omnpeeseHa KaTo Xuo-
puneH, IU(poOBO YIECHEH, alTepHATHUBEH HKO-
HOMHMYECKH MOJEN, OCHOBAaBall C€ Ha IBJIOOKO
BKOPEHEHHU KYJITYpHH, MOPAJHH M E€KOJOTHMYHH
obocHoBku. [3] Crnopen nmedbwHHIHATA PA3ITHY-
HUTE KOHIENTyalU3allid Ha TEPMHUHOJIOTHUSTA
OTKpPHBAT CBOETO HayajJo B AaHTPOIOJIOTHUSATA,
€KOJIOTHSITA, KOMIIOTBPHUTE HAYKH U HEOKJIACH-
Yecka MHUKPOMKOHOMHKA, KAaKTO W JIO TojsMa
CTENeH B MOCTMOZEPHATa COLHOIOTHsA, (HUI0COo-
¢us, MoMUTHKA W TeopusATa Ha KynaTyparta. bu-
BaliKU TOJIKOBA CJIOKHO MOHSTHE C MHOTOACTICK-
THO OTpa)KCHHE, HKOHOMHKATa Ha CIOJICNISTHETO
¢dopmynupa 1 o0erHSIBA YCIOBHO HECHBMECTH-
MU uneu, kato (1) mMomen Ha MKOHOMHYECKH
CHUCTEMH (CXeMa, PEeXKHM, MPEKH W BPB3KH,
TpPaHCAKIINH, B3aUMOOTHOIICHNUs); (2) KyITypHHU
1 MOPAJIHHU MEPCHEKTUBHU 33 YOBELIKOTO ChbBMEC-
THO CBIIECTBYBaHe (HA4YWH Ha JKUBOT, yIpaBlie-
HHE, [IPOCOIUAITHO MOBEJCHNE, CHbBMECTHA CHUM-
6mo3a) u (3) unen 3a ePEeKTUBHOCT U Ch3JaBaHE
Ha CTOMHOCT (HYJIEBH TPEACITHU Pa3Xxo/u, IbIHA
B3aUMOCBBP3aHOCT, TUPEKTEH OOMEH, ONTHMH-
3UpaHO M3MOJ3BaHE Ha KalauuTeT, PEeLUpKyJia-
1Sl Ha CBOOOTHH PECYPCH).

Cpen nepuHUIMHUTE 32 NKOHOMHKA Ha CIIOJIE-
asiHeTo Botsman m Rogers mompuHacsT H3KIO-
YUTEIHO JO YTBBP)KIABaHE Ha CHLIECTBYBALIHS
TEPMHH ,,CTIOZIeJIeHa MKOHOMHUKA™ U IpPEeOpHeH-
TUPAaHETO Ha WjAesATa 3a MOTPEOJICHUETO KbM
roTpedurens, a He kbM npousBoautend. [2] Ilo
OTHOLICHHE HA CTPYKTYPHUPAHETO Ha CIIOJENIeHa-
Ta MKOHOMHUKA, aBTOPUTE Ca €IHU OT ITbPBHUTE,
KOHUTO AECTHIIMPAT CIOXHOCTTAa i B TP OCHOBHU
IIOJICUCTEMH — CHUCTEMA 3a IPOLYKTOBO OOCITyX-
BaHe, NpepasnpeeTUTEIHU a3apyu U ChbBMECTEH
HA4UH Ha JKUBOT, C apTyMEHTa, Y€ Te3U CTPYKTY-
pH 3aenHO mpeneduHUpAT HE CaMO TOBA, KOETO
notpedsiBamMe, HO U Ha4WHa, 10 KOMTO IO KOHCY-
Mupame. OCBEH TOBa T€ TBBPIAT, Y€ TO3H XOX
KBbM II0-yCTOMYMBO IOTpEOJICHHE € MOJKPEICH
OT YETHPH NPUHLMIA: NPUHIMIIBT 32 KPUTUYHA
Maca; IPUHIMII Ha OTKIIOYBaHE Ha MpPa3HUS XOX
Ha ChLIECTBYBAIll KalalUTeT; NPUHLUIBT 3a Bs-
pa B OOIHOCTTA U IIPULUIIBT Ha TOBEPUE MEXIY
HETIO3HATH.

B nmo-HaratpmiHM mpoyuBaHus  Botsman
(2013) pasriexna cvemecmaromo nompeoierue,
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KOETO TNpEeJCTaBIsBa ,,AKOHOMUYECKH MoJen Oa-
3UpaH Ha CIOJENSHE, pa3MsHa, THPrOBHs WM
OTJaBaHEe TOJ] HAEM Ha MPOJYKTHU U YCIIyTH, Ja-
Ballld Bb3MOXKHOCT Ha JIOCThIIA HaJl MPUTEKAHU-
eTo“, M TO MO3UIHMOHMPA KaTO KOHLENTyaleH
4abp, KOWTO MHKOpPIIOpHpa B ceOe CH HIKOJIKO
(bopMH Ha TEXHOJIOTUYHO Oa3MPaHU TUIATHOPMH.
[IpakTudecknu CBBMECTHOTO NOTpeOsieHHE ce
OCBIIECTBSIBA HA TPU HUBA: UKOHOMUKA HA CbM-
pyoHuwecmgeomo (busnec-busnec), uxornomura
HA CNoOensHemo U UKOHOMUKA Ha nompeodume-
aume. Taka aTopbT ompenens  cCrojeleHara
WKOHOMHKA KaTO ,,UKOHOMUYECKU MOOen Oa3upan
HA CROOEISIHEeMO HA HEeNbIHOYEHHO U3NON36AHU
aKmuseu — om NpoCmMpancmea 00 YMeHUs, cpeusy
MOHemapHu unu HemoHemapru ooaazu.” [7]

Uronomurxa na cvmpyonuuecmeomo (B2B-
economy) € Hail-c1ab0 pasTIIeKTAHUAT ACTIEKT
Ha chBMecTHOTO ToTpebnenne. [lo cwimecTso,
CHOZEISTHETO HA PECYPCH MEXKIY NPEANPHUITUATA
¢dopMHpa HOB TazapeH MOJEN, H3BECTEH KaTo
cpTpynHUUecTBO. B epara Ha Industry 4.0 ToBa
03HayaBa ChTPYTHUUYECTBO IOPU MEKAY Ma3apHH
KOHKYPEHTH C 111 HaMaJlsiBaHe Ha COOCTBEHUTE
omepaTHBHH pa3xonu. To3u mojen noj dhopmara
Ha OM3HEC MapTHHOPCTBO, UMa 3a Il J1a paboTH
B moJiza Ha norpedurenure. OcHOBa 3a paboraTa
Ha BCAKAa KOMIIaHUS € Ja chOepe MpaBHIHOTO
KOJIMYECTBO M KAYECTBO HA PECYPCH, CPEN KOUTO
BRXHO MSCTO 3aeMaT MaTepHaHHUTE PeCcypcH
Kato oOOpy/JBaHe, MalllMHH, CYpOBWHH, TpaHC-
MOPTHH cpeAcTBa U Ap. Hsakou ot TsaX, HampumMep
CIeIaTN3UpaHo 00OpyABaHe, ca CKBIIM M HE ca
JOCTBITHU 32 BCHYKH KOMIAHWHU, KOUTO CE€ HYX-
JasT OT TAX. IKOHOMUKATa Ha ChTPYAHHYECTBO-
TO TIO3BOJISIBA HA MPEANPHUATHATA J1a TPUIO0OUIT
HEOOXOIUMHTE MaTEepUaTHU PECYypCH IO IOo-
€BTHH HauuH U Ja padOoTAT MO-I'bBKABO, Thil KATO
IIeHaTa Ha COOCTBEHOCTTA BBPXY pecypca OOMK-
HOBEHO € MHOTO M0-BHUCOKa OT LIeHAaTa Ha BpeMe-
HEH JIOCTBII 0 HeTo. B nombiiHeHHe, B IOBEYETO
CIy4an TpPUTEKABAHUTE MAaTEPUAIHU PECypcH
OCTaBaT HEW3MOI3BAaHHU MPe3 MO-TONSIMAaTa 4YacT
OT BPEMETO, KOETO OIlIE OBeUe ONpeAessi OCHO-
BOIIOJIaramia pojsi Ha e(EeKTUBHOCTTA Ha U303~
BaHETO TpeJI MPUTEKaHueTo Ha pecypca. OCHOB-
HaTa [eJ Ha BCSKAa MKOHOMHYECKA IIOJIMTHKA,
KOSITO OM NOCTHrHAJa MO-BUCOK, YCTOMYMB TEMIT
Ha MKOHOMHYECKH PACTEekK € HACOUCHa KbM ITbJI-
Ha 3a€TOCT U MaKCUMAaJTHO €()EeKTHBHO M3IOI3Ba-
HE Ha OCKBJHUTE pecypcH. [1]

[MpunaraneTo Ha HIKOHOMHUKATa Ha CHTPYIHH-
YEeCTBOTO B JIGHHOCTTa Ha MPEANPHATHUATA, TPO-
MeEHS TOAX0/a KbM YIPABICHHUETO M H3IIOJI3Ba-
HETO Ha aKTHBHTE, KOETO BOJU IO YBEIHYaBaHE



Ha CIIECTSBAHUATA U €(EKTUBHOCTTA, OCHOBaHH
Ha B3aWUMHO ChTpyIHUYECTBO. [5] IMeHHO TOBa
Ch3/1aBa MO3UTHBHUS €(hEKT 3a MOTPEOUTETUTE —
Mo €e(EKTUBHO TIPOUBEJCHH CTOKH W YCIYTH,
npe/uiaraHi Ha KOHKYPEHTHU [ICHH.

Hronomuxama na nompebumenume Tpenc-
TaBlsiBa JICLIIEHTPAIM3UPaH MOJEN, TPU KOWTO
JIBama AYITU CH B3aUMOJCHCTBAT, 3a 1a OOMEHSAT
CTOKHU U YCIYIM OJUPEKTHO IMOMCEXKIAY CU WM Ja
MPOU3BEKIAT CTOKM U YCIYTH 3aelHO0, 0e3 moc-
peAHMYECKa TPETa CTPaHA MM M3IMOJI3BaHETO Ha
opuanyecko juie. [Ipu TpaHcakiusTa KymyBa-
YBT WU MPOJABaYbT CKIIFOYBAT IMPSIKO CIENKH TI0-
MEX/y CH TI0 OTHOIIEHNE Ha JTOCTaBKaTa Ha CTO-
KaTa WM yciayraTa B 3aMsHaTa Ha OTIUiaTa. B
MKOHOMHUKATa Ha MOTPEOUTEIIUTE MPOU3BOIMUTE-
JISIT OOMKHOBEHO € YACTHO JIMIIC WM HE3aBUCHM
M3IBJIHUTEN, KOUTO TPUTEKAaBa KaKTO CPEICTBA-
Ta 3a IPOU3BOJICTBOTO, TAKa U KPaHUS MPOAYKT.

Hronomuxama na cnooensinemo (CrojesicHa
WKOHOMHKA) € WKOHOMHYECKH Mojel, AehuHu-
paH KaTo MapTHbOPCKa JEHHOCT, Oa3upaHa Ha
NpU00MBaHe, MPEJOCTABSIHE WK CIIOJCNSIHE Ha
JIOCTBIT IO CTOKU W YCIYTH, KOUTO Ce yiecHs6a
om ownatn niamgopma, OazupaHa B aajicHA
oburHOCT. MIKOHOMUKATa Ha CIIOJACISHE ce pas-
BHBA Tpe3 MOCIEIHUTE TOJMHHU, KaTO JTHEC CIy-
M 32 BCEOOXBATCH TEPMHUH, KOUTO ce OTHACS JI0
MHOKECTBO OHJIAH UKOHOMUYECKHU TPAHCAKIIUH,
KOUTO BKJIFOYBAT M B3aUMOJICHCTBHETO MEXKIY
OM3HEC M KJIMEHT, KaKTO M OM3HEC KbM OH3HEC.
OTnuunTeaHaTa XapaKTECpuCTUKa Ha HWKOHOMMU-
KaTa ¢ MOCISHETO, KOSATO Sl OTJMYaBa OT APYTH-
T€ TIOJCUCTEMH Ha ChBMECTHOTO TMOTpEOJICHUE €
HAIMYUETO HA CICIUAIM3MpaHa TEXHOJIOTUYHA
cpena, B KOATO CE CIIy4Ba aKTa Ha pa3MsiHa, CIo-
nensiHe, 6apTep u T.H.

Knacudnuupane wu Tunmonormsamusi Ha
HMKOHOMHKATA HA CIOJAEISTHETO

KiioHoBe Ha WKOHOMMKATa Ha CIOJCIISTHETO
Morart ia Obaar Kiacu(pUIMpaHu U TUTIOJIOTHU3U-
paHd 10 pa3IMYHU KpuTepuH, [4] karo Hai-
YeCTO W3IO3JIBAHUTE Ca CBBP3aHU C XapakTepa
Ha cnodensnus 0Oexm; KPUTEPUU, OTHECEHU KbM
yuacmuuyume 6 npoyeca; KPUTEPUN BBHB BPB3Ka
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C Opeanuzayusma Ha npoyeca N TaKuBa, CBbp3a-
HU C HAYUHA HA U3NO03]16AHe HA CNOOeNeHUs pe-
cype.

o oTHOIICHNE HA Xapakmepa Ha CNOOeNAHU
0bexm, TOM MMa CBILECTBEHO BIHUSHHUE BBPXY
Ipolieca Ha CIOAEISIHETO OCHOBHO BbB BPB3Ka C
JIOTHCTUKATa, HAYWH Ha TPEJIOCTaBsSHE Ha JOC-
TBII 32 MOTpeOuTeNs, OOMEHA Ha CPEICTBA U HH-
¢opmanus, ymeHus U T.H. B To3u acmekr, Haii-
pasnpocTpaHeHa € TUIOJOTHsATa Ha 0aza npu-
HAONEHCHOCH KbM CbOMBEMHU OPAHIU.

e TpaHCIIOPTHH CpeNCTBA — CHOACIIAT CE JIHY-
HU TPAaHCHOPTHH CPEACTBA MEXIAY (PH3HMUECKH
JMIa Cpelly 3aIulaliaHe, KOeTo € OpraHU3UPaHO
10 pa3iiyueH HauWH (Ha MUHYTa, Ha Yac, YJeHC-
KA KapTd 3a OIpe/AeNeH NEePHOI WM ToJua H
np.). llpumepn 3a momoOHM TuIaThopMu ca
Zipcar, Scoot, Sharoo u DriveNow. OtnentHo
MoJIpa3/ieliecHe B TOBA HAIpaBICHUE ca IUIAT-
(dopmuTe 3a CrioJensHe Ha JIOIKH, Thi KaTo Xa-
pakTepa Ha o0eKTa W MOIAPHKKATa My ca clie-
uduunn — Sailo, BoatBound u BoatSetter.

e Kopriopauu u OpraHu3anidi — TyK OCHOB-
HHUTE HAlpaBJieHUs ca Tpu Ha Opoil. Cnodensme
Ha yMeHus U 3Hanus, TOATIOMAramy CTapTUpaHe
U pa3BUTHE Ha OM3HEC BHB BCsKa elHa (a3a Ha
JKU3HEeHUs My nukbi. Tyk mpumepu ca eYeka,
KBJICTO PAa3IMYHU OpaHIOBE MOTAaT Jia B3aHMCT-
BaT WJCH, BU3YAIHU CHOOIIEHUS U JIp. OT (U3M-
YeCKH JIMIa B TIOMOII] Ha CBOM KaMITaHHH, KaKTO
n Sharetribe (ch3maBaHe Ha OHJIAWH Ta3apw),
Mila (oTcTpaHsiBaHe Ha TEXHOJOTWYHU MpoOIIe-
MH OT CIEUUaUCTH Ha CBOOOIHA MpPAKTHKA),
Crowdtap (cBpp3Ba OpaHnOBe ¢ HHDIYEHCHPH 3a
JaHCHpaHe Ha MPOJYKTH ¥ MAPKETUHIOBU HJIEH)
u 1p. Bepueu 3a 0ocmaeka ca MPeICTaBEHU OT
miargopmu kato WoNoLo (cBbp3Ba Om3Heca ¢
paboTHa pbKa 3a BpeMeHHa 3ae€TOCT U paboTa 1Mo
BpeMeHHH npoekT) u CargoMatic (1oructuka,
CBBbp3Ballla CHEIUTOPU C JUIEH3UPAHU MPEBO3-
Baun). Ycayeu Kwvm cayscumenume BKITIOUYBA
wiatpopmu karo Twogo, KOSTO MpeAocTaBs
criofieNieHd OW3HEeC MbTYBaHMS 32 CIYKHTENU Ha
KOMIIaHW, KOETO ONTHMH3HMpa pa3XxoJHaTa 4acT
Ha KOpIOpanuuTe.



<
Kpurepun. cBepp3aHH C [
odeKTa

HuaycTpHaiHa

- I'ege3nc Ha oOeKTa.

ll'l‘_p HHAJICHKHOCT,

Kpurepun. cBpp3aHH
CBhC cyOeKTa

[— CrTaryT Ha cyDeKTa B
loﬁu:[echeH IUIAaH.

KpHurepHH 3a
KTacHGpHKAITHST

KpHTepHH. OTHECEHH
IO H3IOI3BAaHEeTO

- OTIuIara;
- BpeMeBH IlepHO.

- CoOcTBEeHOCTTA;

KpHTepHH OTHCHO
OpraHH3aIlHATa

- Pomxsa Ha mnardgopMara;
- lHTEe3HuTeT:

}__

- HuBo dopMamHOCT:

- HuBo KO MEPCHATHOCT.
N

®@ur. 1 Kpurepun 3a kimacudukaIms 1 THIIOJIOTH3ANS Ha KIIOHOBETE B CIIOJCIICHATa HKOHOMHUKA

e AHanu3 U peryTaiys — OCHOBHO Haco4yeHa
KbM OM3HECa U C TPU OCHOBHU IOJPA3JCIICHUSL.
Tpancnopmuu  ycmyeu KbM Ou3HEcCa, KbIETO
Ridescout e mmatdopma, mo3BosnsBamia Ha Ou3-
Heca Jia ThPCH U CPaBHABA OIILMUTE 32 Ha3eMEH
TPaHCHOPT NPH [IOUCKBAHE B peaslHO BpeMe. V-
ayeu 3a naemamenu — Everbooked (muatdopma
3a IMHAMHUYHO [[eHOOOpa3yBaHe W aHaJIU3 Ha Ha-
eman umotn) u Kigo (codryep 3a ympasneHue
Ha BAaKaHLIMOHHU HMMOTH, KOHTO OCBILECTBSBA
BpB3Ka C HaJl TPUAECET NOPTAIU 3a JIMCTUHT IO
HaeM kato Airbnb, TripAdvisor 1 HomeAway).
Hoenmuunocm u penymayus, Kato TyK UMa Hai-
MHOTO TpezacraButenu — Trustcloud (u3mepBa u
aHaTM3Upa MOTPEOUTENICKO OHJIAWH MOBEICHHUE U
TpaHCaKIVH, U3rpaKAaiKu NPEHOCUM
TrustScore, KOHTO JIECHO MOXKE 1a OBbJE M3II0I3-
BaH B MKOHOMHKAaTa Ha crnojensue), Veridu u
Onfido (mpoBepka Ha caMOJIMYHOCTTA HA TIOTpE-
OurenuTe B CBETOBEH MaIad 3a eIMMUHUPAHE Ha
m3mamu) wim HireRide (mpoBepsiBa maHHM Ha
KaHAUJAT-CIYKUTENH, H3ITO3TBAWKH U ITyOIMIHN
M3TOYHMLM Ha HH(oOpManus, 3a HaMmalsiBaHe
pHUCKOBeTe 3a paboTomarens).

e Jloructrka — oTHacs ce 10 caMusi TIPoLIeC Ha
TpPaHCHIOPTUpPaHEe W JO Tpoleca MO ChXpaHEHHUE
Ha npoaykTH. [1o TEPBOTO HAIpaBIeHUE CE OTK-
posiBaT 1Be noapaaeneHus — Janeunu 0ocmasku
u Mecmnu docmasku. IIpn bpBUTE TIPEACTaBH-
tenu ca Roadie (tuatdopma 3a mocTaBka B Chb-
M J€H, KOSTO CBBP3Ba XOpa C JAOCTABUMLM Ha
BT, KOUTO Ca B ChINaTa Mmocoka), Shyp (turat-
(opma 3a 10CTAaBKH, TIPU KOATO YOBEK MpelocTa-
B CHHUMKa Ha TOBa, KOETO JKelae Ja My Objae
nmoctaBeHo), Piggybee (cBpp3Ba Xopara, KOHTO
MCKaT J1a MOJy4aT WIM W3MPaTAT mpaTka C MbT-
HUIIY B ChIaTa nmocoka). [Ipu MectHUTE MOCTaB-
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ku npumepu ca Shadowfax (uaep B moructuka-
ta B2B B UHam:), UberRush (cBbp3Ba kypuepu
B CTIOZIeNieHaTa MKOHOMUKA ¢ pupMu U (pusudec-
KM JIMIa, KOUTO JKeJasT JocTaBka) U Postmates
(mocraBKka Ha XpaHa OT PECTOPaHTH U JPYTH CTO-
KH OT IThbpBa HEOOXOAMMOCT OT OM3HEcCa 10 XO-
para). Ilo wnampaBnenue Cuvxpaunenue no0pu
npumepu ca Stashbee, KosTO TO3BOINIsIBA Ha (H-
3WYECKU JIMIa W OW3HEeC /1a MPEJOCTaBAT HEM3-
MO3JIBAHH TPOCTPAHCTBA KAaTO Tapakd TN Xalle-
Ta Ha HYX/Jaelld ce OT TaKOBa B PEaJIHO BpPEME,
KakTo U MakeSpace KosTO BKIIIOUBA U B3eMaHE U
BpBILIaHE Ha pecypca 3a CbXpaHeHHe.

e YCIyru — TYK OCHOBHHUTE MOICHCTEMHU Ca
yCIYrH KbM OW3HEca M yCIYTH KbM (PU3HUYECKH
muna. Ilpu Yenyeu xvm Ousneca npumepu ca
Field Agent (cBBp3Ba THProOBIM Ha APEOHO 3a
oOeMHsBaHE M 3aKyllyBaHe OT ThPrOBLUU Ha €1-
PO TMPOAYKTH C Led BB3MOJI3BaHE OT UKOHOMHH
ot mamaoa), HourlyNerd (naBa Bb3MOXKHOCT Ha
COOCTBEHHIINTE HA MaTbK OM3HEC M CTYACHTH IO
OM3HEC MEHWKMBHT JIa CIIOJENIAT HH(OpManus
u uzaen), Cloudpeeps (cBbp3Ba OM3HECA C MECTHHU
NpopeCHOHAINCTH Ha CBOOOJHA IpaKTHKa 3a
U3IIBJIHEHNE Ha MPOEKTH), KakTo u Gigwalk, ko-
ATO JaBa BH3MOXHOCT Ha BCEKHU Jia CIeYeH J0-
M'BITHUTETHU TIapH CJie]] M3ITBIHEHNE Ha JlaJicHa,
4yecTo HempodechoanHa, 3ajada (CHUMKa Ha WH-
TEPUOp WM EKCTEPHOp Ha [aJeH MarasuH OT
BEpHUTa WM MOMBJIBaHe Ha aHKkeTa). B Venyeu 3a
@uzuuecku auya ce HapeXIaT TIATPOPMHU KaTo
Zaarly (cBbp3BaHe Ha Ppu3MIECKH JnIa ¢ mpode-
CHUOHAJINCTH Ha CBOOOJHA TPaKTUKa C TapaHTH-
paHH yMEHHs 32 PEMOHTHH JIefHOCTH B JIOMa),
TaskRabbit (momoOHa Ha mpenxojHara, HO
BKJIFOYBA W MPO(ECHOHAINCTH B IIOYHCTBAHE,
Mebenupane, npemectBane u 1p.), WeGoLook



(cebp3Ba (puimaHCHpU C OHM3HECA 33 MHCICKTH-
paHe Ha KOIM, MMbTHU WHIMJCHTH, HEJIBIKUMU
WUMOTH | JIp. oJ00HM), KakTo U Fiverr (cBbp3Ba-
He Ha (PUIAHCHPHU C KJIMEHTH 3a pa3HOOOpa3HU
3a/1a4n).

© MOOMITHOCT — €[MH OT Hai-pa3BUTHTE CEK-
TOpU Ha cojielieHaTa MKOHOMHKA. [lomcucrema
Ilpesosu BKIIOYBa pa3zHOOOpazHU ImIaT(GopMu
karo Uber u Lyft (TakcumeTpoBH yCIIyTH, CBHP3-
Balld MOQHOPH Ha CBOOOJHA MPAKTHKA C (HU3M-
yecku Jsmna), SurfAir (ocurypsiBa AOCTBII [0
CcBOOO/IHY CeJallK B YapThPHU TMOJIETH 3a (PH3u-
dyecku nuna), WingZ (cBbp3Ba MBTHUIM C MIO-
(¢bOp, Karo IBTYBAaHUATA Ca MPEABAPUTEITHO
IUTAaHWpaHW THI pPa3Xollka, OT BpaTa 10 BpaTa
Wi GUKCUpaHH, MpeJiara ce U OMIus pe3epBa-
nus Ha JroouMm modsop), Shuddle (mmatdopma
3a pesepBHpaHe Ha MOGLOP 32 MBTYBaHUS HA
Jieria 10 y4uiIuilne, TPeHUpOBKa U T.H.). B Ham-
paBJieHue Ilooopwaorcka ce Hapexaar
Carmanation (rutatdopma 3a Bpb3Ka MEXIy X0pa
3a OTJaBaHE MOJ| HAEM Ha JIMYHO MapKO MSCTO),
YourMechanic (cBbp3Ba aBTOMOOWJIHHHM MeXa-
HUIIM Ha CBOOOJHA MpAaKTHKAa C JUIA, KOWTO
MMaT HYXKJa OT TAXHATA MOMOIIl BbB BCAKA JIOKa-
nus ot obmHoctra), kakto u Filld (mocrams ro-
PHMBO 32 TPAaHCIOPTHHU CPEACTBA BB BCSKA TOUYKA
oT obmHocTTa). ObChyxceane Ha MOOUNHCMMA
BiouBa ZirX (ruardopma 3a pesepBUpaHe Ha
B3eMaHe M JOCTaBsIHE Ha JINUHUSI aBTOMOOWI) H
ValetAnywhere (Hamomo0siBa mpeaxomHarta, HO
MpUCIaJia U TakcaTa 3a OOIIECTBEH MAPKUHT BHB
BPEMETO, B KOETO C€ H3MOJ3Ba ycCiIyrara) H
Caarbon.

e KoMyHalIHH YyCIyrM — OTKpOSIBAT C€ JIBE
HampaBieHus. Euepeuss BKIIOYBA IIATGHOPMHU
karo Vandebron (iocTaBka Ha 3€JI€HA CIEKTPOC-
HEPrus W Ta3 Ha WHAMBH]yadHH U OU3HEC KIIH-
CHTH, KaTo HE MPOU3BEXIa pecypca, a MeIuupa
3a JIOCTaBKa Ha €HEprus, TeHepUpaHa OT HEe3aBU-
cumu nipousBoautenu) u Gridmates (mardopma
3a OONIHOCTHO CHOMpPAHE Ha CPEICTBA, C KOWTO
Jla ce TIOJICHTYPU CHEprHifHATa 00e3MeUeHOCT Ha
HYKJaeIlli Ce, OCHOBHO MHCTUTYIIUH KaTO CTap-
yecku aomoBe). [lpu Tenexomynuxayuu ce Ha-
pexnaar Serval (eguHCTBEHa IO pona CHl ILIaT-
(dbopMma, ocurypsiBaiie Bpb3Ka MEXIy xopaTa Ha
0aza Wifi-Bpb3ka, 6€3 HE0OXOJUMOCT OT MOOH-
neH orepatop) u Fon (tutardpoma 3a criogernsiae
Ha JIMYEH JIOMAIICH UHTEPHET C X0pa B OJIU30CT,
KOUTO HSAMAT JIOCTBHII 10 TAKEB).

e [IpocTpanctBa — 6e3cnopHO Jluunu npocm-
pancmea/Hacmansseane e Hali-pa3BUTHS KIIOH Ha
croJiefieHaTa MKOHOMHKAa KaTo Ipsuio. KpymHu
Meauaropu B crojaensHero ca Airbnb, Tujia,
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HomeExchange, Homeaway, 9flats.com,
FlipKey 1 HomeAway, kaTo BCHYKH T€ O3BO-
JSBAT HA (U3MYECKH JIUIA Ja OTJaBaT HACTaHs-
BaHE 3a BAKAHIMOHHO TOJ3BaHE, HE3aBHCHUMO
Jany € B uid 0e3 MpHUCHhCTBUETO Ha COOCTBEHH-
Ka, T.Hap. XocT. M3KnoueHre npaBu eAMHCTBEHO
Couchsurfing, kosTO MpenoCTaBs Ta3u BH3IMOXK-
HOCT 0€3BB3ME3/IHO, HO MPH YCIIOBHE, Y€ MOJ3-
BaTeNsl OM MOACIOHMI 0e3BB3ME3IHO APYT WICH
Ha OOIIHOCTTA MPH MOUCKBaHe. Pabomuu mecma
e mpenacTaBed ot miardgopmu karo ShareDesk u
LiquidSpace (mmatdopmu 3a HamMHpaHe Ha CHO-
JIeNIeHO paboTHO MSICTO MeXIy (PU3NYECKH JIUIa
— oduc, 6ropo u ap.), WeWork (namomo0Gsia
IPEIXOTHHUTE, HO aKIICHTHPA Ha MOJICPHUCTHIHU
IPOCTPAHCTBA C Ie] CTUMYJIMPaHE Ha TBOPYECKO
MUCIICHE, KaKTO M NPEAOCTaBs BUPTYAIHHU CIIO-
neeHn paboTHU Mecrta) W Breather (ocurypsiBa
BPEMEHEH JIOCTBII IO H3IO3JBaHE HA pPabOTHO
MsICTO, 0€3 MPOCTPAHCTBOTO Jla € CIIOJEICHO C
JpyTu paboTeIiy).

e XpaHa — CBIIO €IUH OT Hal-Pa3BUTHTE KIIO-
HOBE Ha CIIOJIeNieHaTa HKoHOMHKa. MMa Tpu oc-
HOBHHU HampaBlieHHUs, KOUTO ca B3aWMHOAOIIBI-
Bau ce. Cnodeneno npucomesne Ha Xpana, Kb-
JIETO ce OTKpuBar muatdopmu karo Munchery
(mmatdopMa CBBp3Bama TOTBAYHM C HIMPOKATa
nyOliMKa ¢ JaBaHe BB3MOXKHOCT 3a MOpPHUKa Ha
Omogata W TocienBama oreHka), Rub & Stub
(CBBMECTHO NIPUTOTBSHE C aKIEHT BBPXY MUHH-
MU3UpaHe  Ha  XpaHWUTEIHH  OTMHAIbLHM),
Kitchensurfing (cBbp3Ba med rorBauu ¢ ar00uU-
tenw, roteemy B goma) u Kitchit (pesepBupane
Ha mpodecroHaneH TroTBad, KOMTO MpPUTOTBS
Oyronia Ha MsICTO TIpH KiueHTta). Cnodenero xpa-
HeHe € TIO3UIMOHUPAH C HPEICTABUTEIH KaTo
EatWith (ocurypsiBa BpB3Ka ¢ MECTHH 3a CBHB-
MECTHO XpaHEHE C [eJ1 aBTeHTUYHO IMPEKHUBSIBaA-
He), Feastly (roTBaum mpezasaraT ocBeH XpaHa H
MACTO OKOJIO TAxHara Tpamne3a) m MealSharing
(nammono6siBa npeaxoauute ase). Ilpu Cnooene-
HO 00CmaésHe HA Xpana ce HapexuaT Saucey
(cBBp3Ba MpPOAABAYM HA AJTKOXOJI C TTIOTPEOUTEIH,
JOCTaBAWKK HM30paHH MPOAyKTH), SpoonRocket
(pe3epBupane Ha XpaHa OT 3aBEICHHUS 3a XpaHe-
HE W OBbp3a IOCTaBKa B PaMKUTE Ha 15 MuUH.) H
UberEats (pe3epBupane XpaHa OT MECTHH 3aBe-
JeHUS ¥ JOCTaBKa J0 JKeJIaH aapec).

e biara — no0Ope pa3BuTa MHAYCTPHUS B TpHU
OCHOBHH TOJICUCTeMHU. [Ipenpodadcba e NCTopH-
YeCKH eJIHa OT ITbPBHUTE WHIYCTPHU HA CIIOJIEeIIe-
HaTa MKOHOMHKa. Tyk mpuchCcTBaT miathopmu
ruraity karo Ebay (IUMpok CHEKTHp OT MPOAYyK-
TH, TIpeJJiaraHe C KpaiiHa [[eHa WU Ha ThpT),
Craiglist (IIMPOK KPBI' OT YCIYTH, BKIFOUATEITHO



JMCKYCHUH, TIpeJylaraie Ha paboTa u JeHHOCTH ¢
obmectBena HacodeHnoct), OfferUp (axmeHT
Bbpxy Tpancakuun tun C2C) u Poshmark (ax-
LEHT BbpXY Apexu U koHdpekuus). [lpu Ilpodyx-
mu ¢ 8pemener 0oCmvbn MOTaT na ObaaT OTKpoe-
Hu 1wiarpopmu karo Peerby m OpenShed (3ae-
MaHe Ha PecypcH OT ChCEIH B ChIlaTa OOIIHOCT),
Rocksbox (BpeMeHeH TOCTBIT JO MapKOBU OMXKY-
ta), Bag Borrow or Steal (BpemeHeH A0CTBI JIO
MapKOBU NPOIYKTH KaToO 4YaHTH, MOPTHenn u
ap.). Ilpooasicboa na pvunu uzdenusi € HaCOUCHA
KbM CTUMYJIMPaHE Ha TBOPYECTBOTO U YCIICUTHH
CTapThII-M Ha XOpa, KOUTO MOTaT Ja TBOPST.
[Ipumepn 3a maatdopMu 3a CrHOAENSIHE B TO3H
acniekt ca Etsy, The Grommet u TechShop (Ha-
COYCHOCT KbM TEXHOJIOTWYHH OJlara U ch3llaBaHe
Ha COOCTBEH KpacH MPOJYKT).

e dyUHAHCH — CBINO MHOI'O J00pe pa3BHTa
cniofenena wHAycTpus. B Hampaienue Coes-
MecmHo unancupane ce HapeXIAT TUIATPOPMU
kato Crowdfunder, Kickstarter (¢poxycupana
BBpPXY TBOPYECTBO M WHOBAaTHBHH MPOEKTH) U
GoFundMe (BkrouBa U ChbBMECTHO (hMHAHCHpA-
HE Ha JINYHY KUTEHCKH CHOUTHUS KaTO JAUTIIOMH-
pane, cBatba u ap.). [lapuunu 3aemu € Hampas-
JICHHE, KOETO JI0 ToJisMa CTeleH eIMMUHUpa He-
00X0aUMOCTTa OT O(UIIMATIHA KPEIUTHA UHCTH-
Ty 3a ¢usngeckure nuna. [onemn meanaro-
pu B Ta3u obnact ca RateSetter, Prosper u Zopa,
KOHMTO MPaBAT BH3MOXKHO KPETUTUPAHETO MEXTY
(¢U3HYEeCKN JTNIA C MO-HUCHK JIMXBEH IPOIICHT.
Ilpu mnoacucrema Kpunmoeanymu OCHOBHHU
npenacraButTenu ca Bitcoin, Coinbase, Litecoin
(HacoueHa KbM TO-€BTUHH TPAHCAKIMH U €XKe-
HeBHa ynorpeba Ha KpumnroBaiyTa), Ripple u
Dash.

e31paBe — B mojcucTeMa 30paguu yciyeu
KpynHu mnpexactaButenn ca MedZed (Bpb3ka
MEXIy CepTU(UIUPaHN MEIUIMHCKH pabOTHU-
M W TAIHMeHTH C OCUTYpsIBaHE MEIUIIMHCKA
rpuka B JoMa Ha kimeHra), Pager (mmpoxoac-
NEKTHH MEIUIUHCKN YCIYTH BKIFOUUTEIHO BHP-
TyaJlHa MEIWIMHCKA CEeCTpa, 3IpaBHH IUIAHOBE,
3alMCcBaHe Ha yac 3a mperyiea u jap.), Doctor on
Demand (BupTyaiHHM MEIUIUHCKU YCIYTH upe3
BHJICO, pa3roBOp win JacT) 1 Medneo (HacodeHa
KbM OOJIHUYHHTE MHCTUTYLUHU M W3MO3JBaHE Ha
BpPEMEHEH JOCTHII A0 CKbIla MHOBAaTHBHA PEHT-
reHoBa amaparypa). 3opasnu P2P-epujicu mipe-
J0CTaBsl HeMpo(eCHOHAIHA MEIUIIMHCKA TPIKa
kato mpumepu ca Crowdmed (HeaMarHOCTUIH-
paHU TAIMEHTH MPEACTABAT CBOSTA KIMHUYHA
UHQOpMAIUS W TOJTy4aBaT MOTEHIMATHU JHar-
HO3M OT JPYyTd WICHOBE Ha OOMIHOCTTA C MOJ00-
Hu cumrromu), Cohealo (moganomara oOMsiHa Ha
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MOPTaTUBHA MEIUIMHCKA amapaTrypa MexIy
OOJIHMYHU 3aBeICHUS C 11e7 N0-e(EeKTUBHO pe-
cypcHO obe3rnedaBaHe Ha HyxauTe uM) u Be My
Eyes (6e3minaTHO MpUIOKEHHE, KOETO CBBP3Ba
CIIENIM U XOpa C YBPEICHO 3pEHHE ChC 3PALIH
JOOPOBOJIIM U MPEICTABUTEN HAa KOMIIAHHH 3a
BU3yallHa TIOMOII 4Ype3 BHJIEO Pa3roBOp Ha KH-
BO).

o OOIIMHCKN JEHHOCTH — JIBE TOJIEMH HaIl-
pasnenus. [lpu Ilnamgopmu npencraBurenu ca
MachineryLink u MuniRent (mmatdopma mnon-
roMaraiia OCUTYpsIBaHE BPEMEHEH JIOCTBIT [0
TEKKOTOBApHO 000py/ABaHE BHTPEIIHO U C JPYTH
arennmn), SeeClickFix (menumpa KOHTakT Ha
MOTPEOUTENNTE B KOMYHHUKALIUSATA C MECTHHUTE
BIIACTH OTHOCHO HEOTJIOKHUTE mpobiemu). B
HarnpasieHue Benocunedu ronremu miathopmu
ca Bising, Santander u Velib, xouro noanoma-
raT CIIOJENSHETO Ha BEJIOCUIIECIHN B T'PAJICKH YC-
JIOBHSL.

o OOpa3oBaHUEe — TPU TOJEMH IOJCHUCTEMH.
Obmana Ha KHueu UMa TPU KPYIHH TPEICTaBH-
Tenu B cBeToBeH Mmaimmab. Toma ca Sidewalk,
Chegg wu Zookal, konto Menuupar oOMsHaTa Ha
KHUTH, BKJIFOUUTETHO 00pa3oBaTeIHN KaKTO BHB
¢u3nyuecky, Taka U B JUrHTajcH BapuaHT. Cno-
OejleHo yueHe TIPENICTABISABA, KOraTo MOTpedHTe-
JM CHOAENAT 3HaHUE, YMEHHE M ONUT C JPYTH
notpedurenn. [IpencraBurenu ca miaTgopMmute
Gibbon (6e3mmaTHa miatdopma, ocHTypsBaiia
e(eKTUBHA BPB3KA MEKAY YUHIHIIE, YIUTETH U
yuennun), Skillshare (mnatdopma c onnaiiH uiau
BUAEO oOyunTenHu Kypcose), Maven u UTest
(Menuupa Bpb3KaTa MEXITy COPTYEpHH TECTEpH
Ha CBOOO/IHA TMPAKTHKAa M HIKOM OT TOJEMHUTE
MapKH 0 CBETa C LieJI OCHIYpsiBaHE Ha KadyecT-
BEHO NHM(POBO HIKHUBIBAHEC HA KIUCHTHUTE).
Ilpoghecuonanno obyuwenue € TPEICTABEHO OT
KhanAcademy, Udemy u Simplilearn, xowuto
CBBP3BaT MPOQECHOHATHA MHCTPYKTOPH U YUH-
TENN C TOTPEOUTENN, KOUTO JKENasT Ja B3eMaT
ydyactue B 00yueHHs, KypCOBE U U3IHTH.

e Ycmyry, ynecHsBamy paboTara — B TOBa
HampaBJICHUE CBIIECTBYBAaT TPU OCHOBHH IOJ-
cucreMu. Pecypcu e IpeicTaBeHa OT TUIaThopMu
kaTo Breeze (cmomeneHo oOydeHHe Ha IEpCo-
Hai), SherpaShare (mmatdopma 3a yJecHsBaHeE
paborata Ha MWO(PHOPHU KbM CHOJCICHUS TPaHC-
mopt) u  Vugo (matdopma 3a pekiamMa BbPXY
MPEBO3HH CPEICTBAa CBBP3Ballla MPEBO3BAYM C
peKIaMojaTenu M pekiamoncKarenu). 3acmpa-
Xxosku e mpencraBeHa ot MetroMile (crienuanu-
3UpaHa KbM aBTOMOOMIJIONPEBO3BAYH, KBIETO
3aCTPaxOBKUTE Ca ONPEICICHU MPEAUMHO OT
GPS-u3MepBaH KHJIOMETpaX Ha ChOTBETHOTO



MIIC) u Friendsurance (CBBp3Ba 3acTpaxoBa-
TEJIHU M OCUTYPUTEITHH KOMIIAaHWU C MOTpeOuTe-
). Yeayeu koM Haemooamenu € HACOUEHO TIpe-
JUMHO KbM XOCTOBETE B IUIaT(OPMHTE 3a CIO-
JICJICHO HacTaHsBaHE, KAaTO TYK MpUMEpH ca
Guesty 1 GuestHop (rutardopmu 3a yrpasicHHe
Ha UMOTH 3a CIIOJIeJIeHO HacTaHsABaHe), TurnKey
n Pillow (ocurypsiBa kamepHepcKH YCIyrH H
KOHCYMaTWBH 3a HacraHsBane), HostTonight
(Harmogo0siBa MbpBaTa, HO C IIUPOK CIEKTHP OT
YCIYTH KaTo OTAajJeueH AOCTHI 0 K04, LEHO-
oOpa3yBaHe U Jp.).

e YenHec U Kpacota — B Hampasienue Kpa-
coma mathOpMH NpEACTAaBUTEIN ca Swipecast
(cBBp3Ba TOJMIEMH KOMIAHWU C MOJENTH, (oTor-
padu, rpUMBOPH U T.H. 0€3 y4acTHETO HA MOJHA
areHnus nocpennuk), GlammSquad u Priv (me-
OUHUpaT MEXIYy MOTPeOUTENH U MpodhecHOHATHH
TPUMBbOPH, (QPU3BOPH W JZIp. 32 pa3KpacHUTEITHH
MPOIeypH Ha MSCTO TIO KEeJIaHWE Ha KJIMCHTA).
[Ipu Vennec npencrasurenu ca Kindly (Bpb3ka ¢
yelHeC eKCrepTH 3a WH(opMaIys, MPOIYKTH U
cbBeTH), Zeel (Meauupa Mexay NOTpeOuTeNnu U
JUIICH3UPAHU YeJlHeC MPOo(hEeCHOHATUCTH 32 YC-
nyrd B joMa) U Popexpert (oHNaiH yenHec yc-
JIYTH OT NPO(ECUOHATMCTH, KOUTO J1a CIOMOTHAT
MOTPEeOUTENSI caM Jja Pech3Nae ycayrara).

JIpyrusiT U3BECTCH MOJXOM 3a Kajucuduiupa-
HE Ha CIo/ieieHaTa MKOHOMUKA € Ha 0a3a Kpure-
puHTe, CBBpP3aHU C OOEKTa Ha CIIOJACISIHETO,
B3UMaNKU TPEIBUIl 2€HE3UCA HA PA3MEHIHOMO
onazo. 1lo T031M KpuuTepwii Morar na ObIaT IU-
(hepeHIMpaHy CIIOJICISIHAS HA MaTepUAIIHU U Ha
HemarepuanHu Onara. Kem Mmarepuannute ce
MPUIHCISIBAT HEJBKUMH UMOTH (CTIOJICTISIHE Ha
HACTaHjIBaHE), CTOKH 3a ymoTpeba (Harmpumep
BEJIOCHUINE], MAIIMHU W Jp.), TOTPeOUTEICKH
CTOKH (HampuMmep XpaHa, KHUTH U Jp.). KpM He-
MaTEepHAITHUTE CIIOJCISIHA PECypCH ce TPUYHC-
JSBAT yCIyruTe (HampuMep CIIOJENICHO MbTYBa-
He), nHpopMaIuaTa (HampuMep CbBMECTHH IIPO-
€KTH), TUTUTAIHY YCIyTH (HalpuMep CIIOesTHE
Ha BHJEO, puiaMu, My3uKa H ap.).

Cnopeo xapaxmepucmuxume HA Y4aACMHUYU-
me B TIpolieca Ha CIOJAEISIHETO MOTraT Ja Objar
OTKpPOEHHM CIIEAHHUTE KJIOHOBE Ha CIIOJEeJeHaTa
WKOHOMHKA:

o Omudgecko mure-Pm3ndecko wre (C2C) —
HaOmrogaBa ce, Koraro (U3WYECKH JINIA CITOIe-
JISIT TIOMEXK]Ty CH KOHKPETEH pecypc, HE3aBUCHMO
OT XapakTepa My U ChIbpPKATEIHUTE aCIIEKTH Ha
npoiieca.

e busnec-buznec (B2B) — mo chiecTBo TOBa
ca miar¢popMH, TO3BOJSBAIM Ha OW3HEca ja
crioiesisl pa3HOOpa3eH TUI PECYPCH 3a ChBMECT-
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HO M3II0JI3BaHE C LeJ MO-e(hEeKTUBHO MTPOU3BOIC-
TBO.

e bisnec-Om3udecko muie (B2C) — mmat-
(dopma 3a criozensiHe OUBa U3MO3IBaHA KaTO JI0-
BITHUTENICH TUCTPHOYITUOHEH KaHall OT CTpaHa
Ha Ou3Heca.

e ®usnuecko muie-buznec (C2B) — dusnuec-
KA JIMa OTAaBaT CBOM PECYpPCH, MHOTO YeCTO
3HaHUS ¥ YMEHUS, HO MOXe Ja ObJie U Marepu-
aTHO 0JIaro KaTo aBTOMOOWII, B yCIyra Ha Ou3He-
ca. 3a mocienHUs NPUAOOMBAHETO Ha JOCTBHIIA
JI0 pecypca € MKOHOMHYECKH TT0-U3TO/IHO, ¢ KOe-
TO TOH MocTUra Mo-e()eKTUBHO MPOHU3BOCTBO HA
KpaiHUs MPOIYKT.

Taka morneanaro cropen W30paHUsl KpUTe-
puii Ha qudepeHIupane eMH U ChII PUMEp 3a
WKOHOMHKATa Ha CHOICTSIHE MOXE Ja ce Tpu-
YUCITH KbM Pa3IWYHU KJIOHOBE, KAKTO U MHOTO
4YeCcTO KbM IOBEYE OT €HO HAIMPaBJICHUE CIIOpPE]]
U30paHus KPUTEPHH 3a TPyIHPaHE.

Io oTHOIICHHE HA opeanu3ayusIma Ha npoye-
ca no cnodensHe, Morat na ObAaT pasrieJaHH
HSIKOJIKO aCTIeKTa!

e [Io oTHOIICHUE HA coOCMBEHOCMMA GbPXY
CROOesIUsL pecypc — Pa3HOBUIHOCTUTE ca Ha
Tpu HUBa. CveMeCTMHO U32padeHo W eKCIUIoaTH-
paHo Onaro, KoeTo Moxe aa ObJe MH(pacTpyk-
Typa WIM HHTENCKTyalHa coOCTBeHOCT. Mex-
JUHHO 3BECHO € CBEMECMHOMO 3aKynysawe W
NpUTEeKaBaHe Ha 0Jlaro, KaKbBTO € CIYYasiT ChC
CKBIIOCTPYBAllla MEAMIMHCKA TexHuka. [Tocmen-
HUSIT BapUAHT € €OHONUYHO 3aKYNEHO U npume-
Jcagano 0naro, YUUTO OCTBII U M3MO3JIBaHE Aa
ObJaT BpeMEHHO CIOJIEINSHY C APYTH JIMLA.

¢ BBB BpB3Ka ¢ ponsma Ha niamgopmama 6
npoyeca no cnooeisine, BAPUAHTUTE Ca OCHOBHO
nBa. [IepBusT € posist Ha mocTtaBuMK (mobility),
KOTaTo MaTdopmaTa MeJUHupa 3a MPHIBHKBaHE-
TO Ha OJIATOTO MEXIy YYACTHHIIUTE B OOIIHOCT-
Ta. BTopumsAT Bapmar e pois Ha TOCPEIHHK
(intermediary), koraTo riaTopMaTta €IHHCTBE-
HO TIPEJIOCTaBs Hy)KHaTa TEXHOJIOTUYHA Cpefa 3a
Bpb3Ka MEXJIy YYacTHHIIUTE, HO HE y4acTBa B
CBIIUHCKHS MPOLIEC MO CIOJEINsTHE Ha pecypcea.

o [Ipu unmenzumema na npoyeca no cnoode-
JislHe — pa3nn4aBaT ce TP OCHOBHM HHMBa Ha
CTOJIelIeHa MKOHOMHKAa. AHOHMMHA, OOITHOCTHA
U TepCcoHalHa.

e Criopenn Hu6omo Ha Gopmarnocm, KaTo ce
uMa TpeABH] CUiaTa Ha JOTOBOPEHOCTTa U OT-
TOBOPHOCTTa M 3aJbJDKCHHSATA HA CTPAaHUTE B
npoiieca, MOJCUCTEMHUTE ca JiBe — hopMaliHa |
HeopMaIHa HKOHOMUKA Ha CIIOACTISTHE.



¢ [Io OTHONIICHUE HA KOMEPCUATHOCTHING — TS
ce OTHACsI JIO TOBa JIO KOJKO M3BIIMYA MaTepHal-
Ha W3roJia €JIHATa WJIM JIBETe CTPAaHU MO CIOJie-
JITHETO OT aKTa Ha CHoJeNnsHe. Pa3nuuaBaT ce
KOMepCcHaIHa (C el nevanda) 1 HeKoMepcuaiiHa
(che companHa 1mei1) MKOHOMHUKH Ha CIIOACIISTHE.

[Ipu mocraBsiHe Ha QOKyC Ha u3nNOI368AHEMO,
HAM-OTIINYMTENHU Ca 8peMesusi nepuod U omin-
aamama.

C ornen Ha BpeMEBUS MEPHOJ CIOACISHETO
MOJKE J1a € BpeMEeHHO (He ce TpaHcdepupa codc-
TBEHOCT), KAKTO U OKOHYATEJIHO (TpaHcdepupa-
He Ha coOctBeHocTTa). Cropen oTmiaTtaTa TO
OMBa TpU OCHOBHHM THITa — OE3BB3ME3THO, YCIIy-
ra 3a yciyra wind ¢ (UHaHCOBO U3MEPHM Xapak-
tep. Cnopesl HSIKOW €KCIIepTH €IWHCTBEHO 3ae-
MaHe, CIOJIeNITHE M pa3MsHaTa Morar Ja ObJar
XapaKTepU3UPAHH KaTO UCTUHCKO CTOACTISHE.

3aKkiIo4yenne

Ot pasrnenaHata uHpOpMaLMs ciedBa Aa
3aKIIIOYKMM, Y€ Tpe3 TOCIEIHOTO JIECETHUIICTHE
MKOHOMMHMKATa Ha CHOZEISIHETO C€ € pa3Buia
M3KIIIOUYNUTENTHO MHOTO. CIIOJENsSHETO KaTo ChB-
pemeHHa (opMa HA HEOMKOHOMHYECKH B3aUMO-
OTHOIIICHUSI CE € BHEIPWIO KaTo ajlTepHAaTHUBHA
NpaKkTUKa B rojisiMa 4YacT oT uHaycrpuute. OT
pasrienanara HHGOpMaIrs MOXKEM Ja HanpaBUM
CJICJTHUTE TO-BKHU M 3HAYNMH 3aKIIIOYCHUS:

» VkxoHOMHKaTa Ha CIIOJIEJITHETO € YacT OT
CHBMECTHOTO MOTpebneHue. 3aeJHO ¢ MKOHOMHU-
Kata Ha cbTpyaHuuecTBoTo (B2B) M mxoHOMU-
karta Ha norpedurenure (C2C), TS UMILIEMEHTH-
pa pa3OupaHusTa Za CIOAEISIHETO U KOOIepupa-
HETO, HO M0 ChbBpeMeHeH HauuH. OTIuuuTenHa
XapaKTepUCTUKA Ha CIO/EIeHaTa MKOHOMHKA €
HAJIMYMETO HAa CIHEIMANIM3MpaHa TEXHOJOIMYHA
cpela, B KOSITO CEe M3BBPIIBA aKTa Ha CIIOJEIIsHE-
TO

» Vma 4eTnpu OCHOBHHM KpHUTEpHS, MO KO-
UTO ce Kiacupuuupa U B MOCIEICTBUE THUIIONIO-
rU3Mpa WKOHOMHKAaTa Ha CIOJENSHE, B YHSTO
OCHOBA CTOAT XapaKTePbT Ha CIIONEISIHUS O0EKT,
0CcOOEHOCTHTE Ha YJaCTHHULMTE B IIpolieca, Clie-
OUQHUKUTE HA OpraHU3alusATa Ha Mpoleca W Ha-
YUHBT Ha U3II03JIBAHE HA CIIOJICIIEHUS PECYPC.

» Cropen WHIyCTpHAJIHATa TIPUHAIUICK-
HOCT Ha CIOAENSHUSA pecypc ce oTin4yaBar 16
pa3IUYHA WHIYCTPUH, B KOUTO HMa OCE3aEMO
HaJIM4YUME Ha CIOJElIeHa HWKOHOMHKa. Hai-
pasBUTUTE ca B 00JacTTa Ha MOOUIHOCMMA, OT-
JaBaHETO HA MPOCMPAHCMEA, XPAHA U HANUTNKU
(BrirounTenHo 3abaBineHue), GpuHaHcH U Onara.
OT merTe MpelCTABUTENICTBA OT HHIYCTPHAJICH
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XapakTep, MbPBUTE TPU Ca C M3pa3eH TYypPHCTH-
4ecKH npodu.

» Ilpu mnardpopmurte 3a MOOHIHOCT C U3-
pasen Typuctmyecku xapaktep ca Uber, Lyft,
SurfAir u WingZ. B cucrema HactansBaHe Oe3c-
nopeH auaep e Airbnb, a KpynHH npeacTauBTEIH
ca  Tujia, HomeExchange, = Homeaway,
9flats.com, FlipKey, HomeAway u
Couchsurfing. Ilpu xpana u nanumku crnonene-
HOTO XpaHEHE OCBEH, 4e MPeJlOCTaBsi alTepHa-
THBHA BB3MOXKHOCT Ha TYPUCTUTE 32 U3XPaHBAHE
u 3a0aBlieHUe, Ch3/[aBa M AaBTEHTUYHO HPEKUBSI-
BaHe 3a Tsx. ['omemu rmiardgopmu ca EatWith,
Feastly, MealSharing.

»  JIOWBJIHUTEIHU TYPUCTHYECKH M CIIOMa-
TaTeNTHA YCIYTH M NPOJIYKTH TPEIOCTABAT IUIAT-
¢dbopmu kato: Bising, Santander u Velib 3a cmo-
JesHe Ha BeJlocuneau (OOIIMHCKH IEHHOCTH);
Guesty, GuestHop, TurnKey u Pillow, xowuto
OCUTYpsIBAT CIIOMAaraTeJiHu JIEHHOCTH 3a XOCTO-
BETE B MKOHOMHKATa Ha CIIOJICJITHETO Ha HacTa-
wsBane; Everbooked wm Kigo, mpemocraBsmu
TEXHOJIOTHYHN YCIAYTM 32 HAeMOAATeNd MpH
CTHOZETICHO HAacTaHsBaHe M (YHKIMU 3a JIWHA-
MHUYHO IIeHOOOpa3yBaHe.

» Cropen; XapaKTepUCTUKUTE Ha yJacTHH-
LUTE B Ipolieca Ha CIOJENSTHETO OTIUIUTEITHO €,
4ye crojeieHaTa HKOHOMHKA ce€ pa3BHBa Ha
BCcHYKU BB3MoOxHH HuMBa — C2C, B2B, B2C u
C2B. ToBa H3ThbKBa I'bBKABOCTTA, EKCIAH3UBHO-
TO BIMSHHUE W CIIOCOOHOCTTA Aa ce ajanThpa B
pasNMYHM YCIIOBHS M B3aMMOOTHOLICHHUS Ha
MKOHOMHKATa Ha cnopensHero. [Ipensun nuHa-
MHKaTa Ha ChOUTHATA B JHEIIHO BpEMeE, CUMTA-
Me, 4e Te3M XapaKTepUCTHUKH Ha CIIOJeJICHaTa
MKOHOMUKA 1 MPETOCTaBsT MO3UTHBHA MEPCIIEK-
TUBa 32 OBJICIIO pa3BUTHE.

» Ilpm orpanmzamusTa Ha mporleca IO
CTIOJICIITHE CBIECTBYBAT HAH-MHOTO TTOJIXOIH 3a
knacudumupane. llle ortOenexxum Hal-4ecTo
CpelIaHuTe B 00JIaCTTa HAa TypH3Ma — IpH coOCT-
BEHOCTTa BBPXY CIIOJEIISTHUS Pecypc ce Halro-
JlaBa €IMHCTBEHO €JHOJIMYHO MPUTEKAHHE KaTo
IPU CHOJENSHETO C€ OCUTYpsBA EAWHCTBEHO
BpPEMEHEH JIOCTBII JIO pecypca 0e3 TpaHchepupa-
He Ha coOcTBeHOCT. OOMKHOBEHO JOTOBOPEHOCT-
Ta e opManu3upaHa, a mporeca 1o CIoIeIIsSHE €
NPEJIMMHO TIepCOHAJCH (IPU TYPUCTHYCCKUTE
iatpopmMu) Wi OOIHOCTEH (IIPU crioMaraTel-
HHUTE U JOIBJIHU TypUCTHYeCKH yciyru). [lmat-
dopmuTe ca B poiisi Ha MHTEPMEIHATOpP, KOETO
UM OTpeXkJa 3a/adaTa Jja MeJMUpaT, HO HE | Ja
TpaHcepupar.

» Ilpm ¢doxycupane BbpXy HauMHA Ha H3-
MOJI3BaHE Ha CIOJEJICHHS PECypC, c€ OTINYaBaT



BPEMEHHH U OKOHYATEJIHM CIOAEISIHUA, KAKTO U
TaKuBa, KOUTO ca 0e3BBb3ME3/IHY, THII ,,yCIyra 3a
ycnyra® win ¢ GUHaHCOBO M3MEPHUM XapakTep. B
TyPUCTUYECKUTE IUIaTHOPMHU HPEHUMYILECTBEHO
ce HaOJro1aBa crofiensHe ¢ (GUHAHCOBO U3MEPHUM
XapakTep, KaTo €HO OT MaJKHUTE U3K/IIOUCHHUS €
Couchsurfing, kosTo e 6e3Bb3Me3Ha TIATHOP-
Ma CbC CHOJIENIAHE THUM ,,yCITyTa 3a yciayra®.
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THE MARKETING CONSORTIUM AS A MODERN ALTERNATIVE
FOR A SUCCESSFUL HOTEL HOTEL BUSINESS

Elena Ilieva

ABSTRACT: Through the last few decades hotel industry is experiencing increased and dynamic
consolidation, as large corporate hotel chains are gaining a strong influence on customer’s choice and are
representing a strong competition for the individual hoteliers on market. For the successful development of an
individual hotel establishment nowadays there are a number of modern options that combine independence with
the privileges of membership in an association. The marketing consortium one of the preferred choices among
hoteliers in recent years, as it offers economically and legally independent existence with economies of scale and
taking advantage of the reputation of a well-known brand. The main research goal of the article is to present the
features of the marketing consortium and its advantages over joining a corporate hotel chain. Other modern
alternatives are also considered such as the realization of a boutique hotel / own brand development and the use
of a soft brand, as an comparison of the economic benefits between the latter and the marketing consortium has
been made and it indicates a predominant position for the hotel consortia.

Key words: Marketing Consortium, corporate hotel chains, economic efficiency, membership fees

BnBenenune

[pe3 nocieHUTE AECETUIICTUS XOTEIHEePCKa-
Ta WHIYCTPUSITA TPETHPIS 3HAYMTENHA KOHCO-
mupanus. Cuuta ce, 9e 75% OT KamaruTeTa Ha
xorenuepcTBoTo B CAILl Ha 6a3a nermoBu Karma-
[UTET € TPEACTABEeH OT OOCKTH, TPUHA ICKAIIH
KbM pa3indeH TUN capyxeHus. [omemure Xo-
TEJICKH KOPIOPALUH KbM MOMEHTa TOMHHHUPAT H
Ha XoTenuepckus mazap B EBpoma, KbaeTo
AccorHotels, InterContinental Hotels Group wu
Best Western International Inc. ca tpure Haii-
royieMH rpynu cnopezn Opost Ha craure. KomOu-
HUPAaHETO Ha TCHACHIMATA HAa OKPYITHABAHCTO Ha
XOoTenuepcKus ousnec ¢ akra, ye 57% OT BCUU-
KA TIOTPEOMTENIM KYIyBaT MPECTOs CH OHJIAIH
((Hospitality-on.com, 2016), o3xa4aBa, ue
NOTPEeOUTENNTE UMAT JAOCTBII JO TIOYTH Heorpa-
HUYECH Opoil XOTeNMepCKH NpeiokeHus. Tex-
HOJIOTMYHATA HMHTErpalisl B WHIYCTpUATA yBe-
JIMYU 9yBCTBUTEITHO MPO3PAYHOCTTA Ha Ma3zapa u
MO3BOJIM Ha MOTPEOUTENUTE J1a OLICHST M CpaB-
HAT MPEJIOKEHHUTa B TO-BUCOKa cTerneH. MHo-
BallUUTE, TEXHOJOTMYHHUTE MMPOMCHU U PA3BUTHU-
€TO Ha ,,HOBaTa MKOHOMHKA, OCHOBAaHA HAa 3HAHH-

eTO“, HUrpasitT OCHOBHA pOJIsI B MOBUIIABAHC Ha
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KOHKYPEHTOCIIOCOOHOCTTa ¥ YCKOpsSIBaHE Ha
MKOHOMHMYeCKus pactex. CieoBaTeHo € Heoo-
XOJIMMO ¥ YMECTHO HE3aBUCHMHTE XOTEJIN KaKTO
na ce audepeHIpar u SICHO 1a ce MO3UIIMOHH-
par, Taka U ga ce OOCJAMHAT 3a MOCTHraHe Ha
MKOHOMHYECKa €(h)EeKTHBHOCT.

OO0eMHIBAaHETO HA PECYpCH Ype3 MPHUCHEIN-
HSBaHE KbM XOTEJIHEpCKa BEpHra MOXKE Jia Ch3-
Jlajic MKOHOMHUM OT Malaba, KOUTO MO3BOJISBAT
Ha OOCKTUTE Ja Ce¢ MO3WIUOHUPAT TMO0-
epexkTuBHO. B chBpeMeHHaTa XOTenHepCKa WH-
JyCTpHSl T€ MOTaT Ja W30Mpar MEeXIy pa3IuuHH
omuuu 3a OoOeAMHSABaHE, Cpeld KOUTO Haki-
pasnpocTpaHeHu ca (ppaHYal3WHT, HaAH-YeCTO
KbM KOPIIOPATHBHA BEpUra, U MapKETUHIOB KOH-
COpPIIMYM, OIlle HAPCUCHHU ,,BEPHUTH TIO JKEJIAHUE.
[Mocnemuute ca MpeANOYNTaH BAPHAHT 3a COOCT-
BCHUIIUTE Ha OGCKTI/I, KOUTO ULICHAT HE3aBHUCH-
MOCTTa M HE JKeJasiT Jia CKIIYaT TPAIUIUOHHUS
IOTOBOp 3a (paHdaif3. Cunra ce, 4e MapKETHH-
rOBHs KOHCOPIIMYM TIpelyiara Hai-mo0poTo ot
JIBETE TMPAKTUKU — HE3aBHCUMOCT, ChYETaHA C
NPUBWICTHUTE HA U3BECTHA MapKa.

Eto 3amo, ocHOBHaTa M3cieoBaTelCKa IIE
Ha Ta3u CTaTHA € JIa u3cieds8a u npeocmasu map-
KeMUH206Usl KOHCOPYUYM 8 XOMeauepCmeomo
KAmMo CbBPEMEHHA AIMEPHAMUBA 34 He3A6UCU-



Mume obexmu, npeonazawja peouya npeoumMcm-
8a npeod armepHamuenume 1.

CBIIHOCT M 0COOEHOCTH HA MAPKETHHIO-
BHS1 KOHCOPIMYM B XOTeJIHEPCTBOTO

Cpen Hali-M3BECTHUTE M YCICIIHO ITO3HIHO-
HUpPAHU MapKETHHTOBH KOHCOPLHMYMH IO CBETa
ce Hapexkaar Opanmose karo Leading Hotels of
the World, Preferred Hotels & Resorts, Small
Luxury Hotels u Design Hotels, kouto BritouBar
B CTPYKTypaTa CH MaJIKH HE3aBUCHUMH OOEKTH
00C/IMHEHN OKOJIO €JlHa ThproBcka Mmapka. Ot-
JUYUTETTHO NPU MApKETUHTOBUS KOHCOPLHUYM €,
4e Te3u OOeIWHEHUs HE pasmnonarar C APYrH
TBPrOBCKH MAapKH, HapeJ ¢ OCHOBHATa, KOSTO
OHavaBa, 4e Te He Ipeajarat OpaHIupaHo MOpT-
($onno, KakTO KOpHopaTuBHHTE. MHOrO 4ecTo
TSAXHATa THPrOBCKa Mapka OuBa ompejesicHa Ka-
TO MEKa MapKa WId T.Hap. ,,copT OpaH", KOETO
MOZICKa3Ba MO-THOepaiHaTa IMOJUTHKA U TIOBeYe-
TO CBOOO/Ia 32 YYaCTHUIIUTE.

Mo chIIecTBO MAPKETUHTOBUTE KOHCOPIIMYMH
NPE/ICTaBIsIBAT CHBPEMEHHA ajTEepHaTHBA Ha
KOPIOpPAaTHBHUTE XOTEIHEPCKH Bepuru. Te ca
CBIO CHAPYKEHUSI C XOPH30HTAJIHA HWHTEpAaIUs,
HO OGC}IHHHBaT HUKOHOMHYECKHN M HOPUANYCCKH
He3aBHCMMHU O0ekTH mox enwmH Opann. (Buttle,
1986) TexHUAT NPOAYKT HE € CTAaHIAPTH3HUPAH, a
XOMOT'€HEH, Thi KAaTO OOEKTHUTE CE€ ITOAYHUHIBAT
Ha €JMHHHM W3UCKBAaHUS 3a XHWI'HEHA, HUBO Ha
koMopT, pasHOOOpa3ue Ha NOMBIHUTEITHH YC-
JYI'a 1 1p., HO HC U IO OTHOIICHHUC HAa apXHUTCK-
Typa ¥ AM3aiiH, CTWJI Ha 0OCIyXBaHE W JOPH Lie-
HooOpasyBane. (Housden,1984) Baxno e na ort-
Oele’)KUM, Y€ KOHCOPLMYMHUTE Ha TpUTEkKaBat
XOTEITUEPCKU 00EKTH, a SMHCTBEHO T'M KOHTPO-
JMpaT U cepTU(UIUPAT, 32 Pa3IHKa OT KOpPIopa-
THUBHUTE BEPHUTH, KOMTO HJIM IPHUTEKaBaT OOCK-
TUTE, WIN TU NPUCHEAUHSBAT mox ¢opmara Ha
(GpaHyYali3UHr WIX JOTOBOPH 3a YIpaBJICHHE.
[TocnennuTe HAUMHM 32 MPUCHEIUHABAHE ca 00-
BbP3aHU C KOHCEPBATUBHO JOTOBOPHO OTHOIIIE-
HUeE, KOETO 3aJbJKaBa XOTeNHuepa Ja BOAH Ou3-
Heca CH 110 TOYHO OTIpeZieieH HauMH, KakTo U 1a
NpelocTaBsl CTaHIAPTH3UPaHHA TPOAYKT Ha
KOpIIOpanusTa.

Jlpyra ocobeHOCT Ha MapKEeTHHTOBHTE KOH-
COpPLUYMH €, 4e¢ OOCKTHTEe KbM BepHUrara 3amas-
BaT MHMBUIYAJIHUS CH OOJIMK U OPTUHAIHOCTTA
Ha XOTEJIMEPCKHUsS CH TPOJYKT, HO Ha 0a3a ydac-
THETO BBHB BEpPHTa M H3IMOJI3BAHETO Ha oO0IIaTa
THPrOBCKAa MapKa YCISIBAT Ja M3Js13aT OT aHo-
HUMHOCT U J]a C€ TIO3ULHOHHUPAT MO-yCIICIIHO Ha
MCXKAYHApOJHHUA I1asap. MapKeTI/IHFOBI/ITe KOH-
COpUMYMHU OTCTHIIBAT 110 KAlallUTET U O60p0T Ha
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KOPIIOpPAaTHBHUTE BEPUTH, HO ca CbBPEMEHEH Ba-
PHAHT 3a MAJIKUTE WHAWBUAYaTHH O0eKTH. Bax-
HO MIPEJUMCTBO Ha TO3H THUI CIPYKEHUS €, Ue Te
NPEZOCTABIT BH3MOKHOCT Ha YYACTHUIIUTE CH J1a
peanu3upaT MKOHOMHUH OT Mamada u jga ce ode-
JUHABAT MKOHOMHMYECKH 3a MOCTHTaHe Ha 00Ia
1ell, KOSITO 332 WHAWBUAyalHHS oOeKT Ou Owmia
HEMOCWJIHA — peKJaMHa JeHHOCT, ydacTusi B
MEKIYHApOIHH OOpCH M M3IIOKEHUs, H3padoT-
BaHE HA CYBECHUPHH MPOJYKTH H JIp.

[loBeueTo MapKETHHIOBH KOHCOPLUYMH Ca
OpPHEHTUpPAaHH KBbM JIYKCO3HHUS Mas3ap, Karo 3a
NPUCHEIMHSBAHE CE 3aIulallla BCTHIIUTEHA BHOC-
Ka, a B TOCIIJICTBUE Ha TOIUIIHA 0a3a ce 3aria-
I1a IPOLEHTHO OTYHUCIICHUE Hai-uecTo OT OpyT-
HUS 000pOT WK OT OpyTHHS 000OpOT OT HacTta-
HSIBaHE KaTO KOMHUCHOHHA Ha KOoHcopiuyma. To-
31 TIPOIIEHT MOXKE Jla C€ W3YMCIIsBA AU(EPeHIN-
paHO KakKTO IO BUAOBE YCIyTH (HAcTaHsBaHE,
JOIBIIHUTEHN YCIYTH | T.H.), TaKa U OT 000po-
Ta WM OT HeTHaTa mevaiba. BaxxHo e na ce or-
Oerexu, 4ye MOBEYETO MapKETHHIOBH KOHCOPIIH-
YMH HE OCBHUIECTBSIBAT AUPEKTEH KOHTPOJ BHPXY
[EHOBaTa IMOJUTHKAa Ha OOCEKTHTE, KOETO IaBa
cB00O/Ia Ha XOTEIHEePCKUTE COOCTBEHHIM Ja
JIeUCTBAT CrIOpe]] JIOKATHUTE M HAI[MOHAIHHU YC-
nosus. (T.[Ix0cBa)

Berbnntennara BHOCKA 3a yyacTue B Mapke-
THHTOB KOHCOPIUYM OOMKHOBEHO € TpeIHa3Ha-
YeHa 3a MOKpPHBaHE HA Pa3XOAMTE IO Pas3riIexkK-
JaHe Ha JOKYMEHTUTE, MHCIIEKIUS Ha KOHKpET-
HUS 00CKT, KaKTO M Pa3XOIUTE IO MPHCHEIUHS-
BaHe KbM obOeauHeHmeTo. BmocienctBue exe-
TOJHO C€ 3aIllalla MapKEeTHHIOBA TaKca, KOSTO
MOXXe 11a ObJe puKCcHpaHa cyMa WM MPOIICHTHO
OTUHCJICHUE OT 000pOoTa WIM OT TedamdaTa Ha
o0ekTa. AK0 00eKTHT HOJI3Ba U pe3epBaLMOHHA-
Ta CUCTEMa Ha KOHCOpLHMyMa, TO C€ 3aIulalia u
KOMHCHOHHA 3a Ta3W yCiyra, KosTo ¢ Oa3mpana
OOMKHOBEHO Ha TBBpJA CyMa Ha pe3epBHpaHa
CTas Ipe3 CUcTeMaTa Ha Bepurarta.

Criopenl pa3nu4Hy H3cielBaHHus B o0iacrTTa
Ha KOHCOPIIMYMUTE, TUTIOBE KOHCOPIIMYMH B XO-
TEJIMEPCTBOTO OMBAT 5 OCHOBHH, BCEKH OTKpOS-
Balll C€ ChC CBOSITA CIEIU(UKA:

- Mapxemuneog Koncopyuym — moeMa IbiIHa
OTTOBOPHOCT M aHTaXHPAHOCT 3a ISUIOCTHATa
MapKEeTUHIOBa JICHHOCT Ha CBOMTE UJICHOBETE.
ToBa BKIIOYBA JIOCTBII A0 LEHTPAIM3UpPaHA pe-
3epBallMOHHA CHUCTEeMa, U3paboTKa U OTIevaTBa-
HE Ha OpOIIypH, OCBILECTBIBAHE HA KOMIUIEKCHA
peKIaMHa JIEHHOCT 10 Pa3IMyHH MapKeTHHTOBH
KaHAJIM, OpraHu3ais Ha JUCTPUOYIHOHHHUS
IpoLIeC, OCHIECTBSIBAHE Ha OPTaHU3UPAHH BPbB3-
ku ¢ obmecrBeHoctra, PR. [Ipumep 3a xotenu-



€PCKH MapKEeTHHIOB KoHcOpiuyM ¢ Small luxury

Hotels of the World.

Taﬁ.nnua 1. HpI/IMepI/I 3a TaKCH 3a NPUCHCIUHABAHC U TPUHAJICIKHOCT KbM MAPKETUHI'OB KOH-

COpIUyM
Koncopuuym ba3oBa Takca JonmbanuTteann nakeTn | J{onbIHUTEHH TACKH
- Exclusive: +$150 2.5% na TpamsaKi
BCD Travel $1050 - Premium: +$250 $'1 65
- Leisure Listing: +$300 |~ Ha pesepBatit

GBT Global Hotel $1500 Mun. 10% ot OpyrtHu|2.5% Ha TpaHC3aKUIUA
(American Express & HRG) IPUXOIU $1.65 Ha pesepBarys

- Basic: $995 Taprer pexnama: +$600

. - Plus: $1595 Ha Mecell

ABC Global Services - Classic: $2195 (CHI/IC’LK c) JUPEKTUPUH:|

-Deluxe: $3195 +$2195
BlueTeam Dynamic -—- -—- 10% xomucHOHHA
CCRA Elite Pro - -—- OO0EKT Ha JOroBapsiHe
DERhotel.com --- - MuH. 10% koMuCHOHHA
DERTour Consortia $380 --- Mumn. 10% xoMUCHOHHA
eHotel - -—- 10% xomMuCcHOHHA

1-50 crau: $285

51-100 cram: $335 |[loxnmomaraHe Tpu Has-

101-150 crau: $395 [nuzane: +$180
ITP OOeKT Ha JOTOBapsHE

151-200 crau: $455
201-250 crau: $495
251-300 crau: $545

Hasmuzane B MICE cek-
Top: +$180

HWsmounux: Preferred Hotels & Resorts — “2021Consortia RFP Program Fees”, p.1-3

- Koucopyuym 3a mapkemumne u NOKynKu —
BKIIFOYBA BCHUYKH MAapKETHHIOBH YCIYTH KAaKTO
MIPH MAPKETUHTOBUSI KOHCOPIIMYM, HO YWICHOBETE
MTOJI3BAT M CIEITUATHHA OTCTHIIKH MPH IMOKYITKH OT
MapTHROPU JTOCTABYHUIM Ha KOHCOpImyma. Haii-
YECTO C€ OTHACS J0 XPaHUTEIHU NPOAYKTH U
HAIUTKH, XOTECJIUEPCKH KOHCYMAaTHBU U IOJI3BA-
HE HAa OTCTBIIKU NPYU KOMUCHOHHH IO TPaHAKIUH
¢ kpeautHU Kaptu. [lomoOeH mpumep 3a XOTenu-
€PCKH KOHCOPIIMYM 33 MapKETHUHT U MOKYIIKU ca
Consort Hotels u Best Western.

- Koucopyuym mun pesepeayuonna cucmema
— OCHTYpsBa JIOCTBII JIO IICHTpaM3UpaHa pe3ep-
BallOHHA CHUCTeMa Ha OOEIMHEHMETO 3a UJICHO-
BETE Ha KOHCOPIIMyMa, KaTo € Bh3MOXKHO J1a Ob-
JIe CHITBTCTBAHO C MAJIKO HA OpO¥ MapKETHHTOBU
ycnyrd. TlogoGeH mipumep € KOHCOPIMYMBT
REZsolutions, mpeacrasisBaiy oOeIUHEHHE Ha
25 000 geszaBUCUMHU XOTEJa M KaIlallUTET OT 3
MJIH. CTau.

- Pegpepenmen xoncopyuym — oTHacs ce 10
XOTEJICKH KOHCOPIIMYMH, KOUTO ca pedepupanu
B caliToBETEe Ha TrOJEMH AaBHOKOMIIAHUHM KaTo
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nanpumep Nikko Hotels, kouto momydaBat pe-
3epBalliil MPe3 CHUCTEMHUTE Ha aBHOKOMITAHWH.
Cpen Hali-KpyIHHTE aBHOMPEBO3BadM ca Japan
Airlines, China Airlines u American Airlines,
KaTo MpH pe3epBUpaHe Ha MPECTON B KOHCOPIIHU-
yMa Tipe3 pesepBaionHaTa My cuctema — Nikko
Hotels Reservation Center, KIHCHTHUTE ICUEIIAT
JOIIBJIHUTEITHA MHJIM B KIIMEHTCKUTE CH pHUin

- Koncopyuym 3a nabop nHa nepcouan u ooy-
YyeHue — TIPEICTAaBIsIBA HA-4eCTO rpymna OT MaJ-
KM 00EKTH, KOUTO ca JIOKAIIM3UPaH! B €IUH ape-
aJ u ce Koomepupar 3a Habop, cenekius, ooyde-
HUE W pa3BUTHE Ha TEepPCOHAN, CIIOAETSHKN pa3-
XOAMTE. 3apakJaHeTO Ha Te3UW KOHCOPLUHUYMH €
HAaCOYEHO KbM CIIECTSBaHE OT Pa3XOAH, OTKOII-
KOTO KbM IeHeprpaHe Ha 000pOT, HO Ha ChBpe-
MEHHHS eTal ca CYMTaHU 32 e)EeKTUBHU, Thi Ka-
TO TIPOIBDKABAILIOTO OOyYeHHE M pa3BUTHE Ha
KaJpuTe € J0Ka3aHo 0a30Ba HEOOXOIUMOCT 3a
e(eKTUBHOTO pa3BUTHE Ha XOTEIHEPCKHUs Ou3-
Hec.




Tadauua. CpaBHUTEIIHA XapaKTEPHUCTUKA MEKIY TPUIOOUTH XapaKTEPUCTHKHU 32 00CKTa IPH XO-
TEJMEPCKa BEPUTa, ITbJICH H MAPKETHHIOB KOHCOPITHYM

XoTeanepcka IIbJjIeH KoH- MapxkeTuHr
XapaKkTepuCTHKA
Bepura cOpuMyM KOHCOpPUHMYM
MuaauBuyanHocT He YacTuuHo Ha
Coenuanusanusa Ha YacTtuuHa YacTuuHo
MacwupaHnu pecypcu He He He
OTCTBIIKM OT JOCTaBYHIIH Ha Ja He
BoHIIHO huHaHCHpaHe Ha YacTuuHo He
Pexnama Ha Ha Ha
ITo-HuCKH 3am1aTH Ha epcoHana Ha - He

YyacTuero B MApKETHHIOB KOHCOPIHUYM
KaTo ajJJTepHATUBA HA NPUHAMJICKHOCTTA KbM
X0TeJIMEPCKA Bepura

Haii-monynspaara KiacupuKamus Ha pPExXu-
MHUTE 3a BJIM3aHE — OT IJIeJHA TOYKa Ha XOTEJC-
KUTE BEPUTH, WU TUIIOBETE MPUHAMJIEKHOCT —
OT TJIe/IHA TOYKA Ha XOTEJICKHUS O0CEKT, B 3aBUCH-

MOCT OT KaIIMTaJIOBOTO Yy4YaCTUE€ Ha XOTEJICKaTa
BCpura, v pa3acid Ha:

* Axyuonepnu U UEPAPXUUHU DENCUMU —
bJTHA COOCTBEHOCT, YaCTHYHA COOCTBEHOCT HIIH
CHBMECTHO TPEATIPUSITHE.

* Heakyuonepnu unu 002080pHU peNCUMU —
JIOTOBOp 3a yImpaslieHHe, (ppaHyaii3MHTOBO CHO-
pa3yMeHre, MapKETHHTOB KOHCOPIUYM H JIH-
3uHr. (Contractor andKundu, 1998a)

He3aBucum ®pan- vaii-
XOTeJTHEPCKH Koncop- suur/ Jloro-
nuym BOP 32 yn-

obexr paBiieHe

CbBMeECT-HO
npeanpusi-
T™HE

Coo0cTBEHOCT
HA XOTeJnep-
CKa Bepura

JIu3uHr

Our. ®opmu Ha COOCTBEHCT MPHU XOTEIIUEPCKUTE OOCKTH OT TJIeIHA TOYKA HA TIPUHAIIC)KHOCTTA
KBbM KOPIIOpAIIUS.
Hsmounux: Contractor, F.J., Kundu, S.K., 1998a, p. 327-333

Criopenr mpoyuBaHe KaToO ISUIO 3a YCIIEUIHO
pa3BuTHE Ha 00EKTa Ha CHBPEMEHHHMSI €Tal B XO-
TeJrepcKaTa HHIYCTPHs CTOSIT TPH OCHOBHHU all-
TCPHATUBHU Ha MPUCHECANHABAHE KbM KOpPIIOpa-
THBHA XOTelnepcKa Bepura:

* PazButne Ha unousuoyanern 6pard — pa3Bu-
BaHe Ha OyTHKOB XoTel. B criencrtBue Ha KOHCO-
JTUIANMITA HAa XOTEIUEPCKUsl OU3HEC, TIPH KOSITO
KOPIIOPATHBHUTE BEPUTH 3aeMaT BCE IMO-TOJSIM
mazapeH s M OOCITyXBaT IIOBeYe KIIHEHTH,
CTaHAAPTU3UPAHUA MPOIYKT CE€ HAJOXKU KaTo
,,HOBOTO HOPMAJTHO WJIH ,,HENT0 OOMKHOBEHO U
ouakBaHO*“. CunTa ce, ue KOPIOPATUBHUTE BEPH-
TH HE Cca B CbCTOSIHUE Ja MPEIOKAT UHIUBUIY-
QITHOCT HA MPEXKUBABAHETO U MEPCOHAIU3IUPAHO
o0cmyXBaHEe, KOUTO CHBPEMEHHHS KJIMEHT ThP-
CH.

* Mapxemuneo8 KoHcopyuym — CUHTa C€ 3a
XHOpHUIEH BapuaHT MEXIy pealu3upaHe Ha WH-
JUBHTyaJeH OYTHKOB OOCKT W BH3MOJI3BAHE OT
NpeAUMCTBaTa Ha MPUCHEIUHSBAHE KbM KOPIO-
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paTHBHa XoTesiuepcka Bepura. KoHKypeHTocHo-
COOHOCTTa CIIPSIMO KOPIOPAIMUTE B XOTEIHEPC-
TBOTO CE€ IIOCTHTa OCHOBHO Ha 0a3a BPB3KH C
00IIECTBEHOCTTa, COLMANICH MapKETHHT, CTHMY-
JMpaHe Ha MPOJaKOH mpe3 crennGUIHN KaHaIH.
UnieHCTBOTO B KOHCOPIIMYM € MKOHOMUYECKH TI0-
H3rOJHO OT MOJNHMCBAHETO Ha (ppaHyYai3MHIOBO
CIOpa3yMEHHE C XOTEeNHepCKa BEepUra, KakTo W
ce TMpPEeJOCTaBIT BH3MOKHOCTH 32 I'BBKAaBOCT,
cBO0OJIa Ha PEIICHUATA U HE3aBUCHMOCT B IOpH-
JMYECKU M OU3HEC IUIaH Ha YWICHOBETE.

* ,,Copm b6pano — Hal-CbBPEMEHHOTO TpPE/-
JIOKCHUE, TPEIOCTaBSIHO OT TOJIEMHUTE KOpIopa-
THBHHU XOTEIIMEPCKH BEPUTH, KATO IO CHILECTBO
OTHOBO € XMOPHECH BapHaHT CMECBAIIl IPEANMC-
TBOTO J1a O'BJICI YacT OT CBETOBHOM3BECTHA KOP-
HIOpaTHBHA BEpUTa C HE3aBUCHMOCTTA B YIIPaB-
JICHUETO U NEePCOHAIN3UPAHUS XapaKTep Ha Mpo-
OYKT Ha OyTukoB xoten. [Ipumepu 3a T0O3u THI
cMmeceHo pemieHne ca Autograph Collection Ha
Bepurara Marriott 1 Curio Collection na Hilton,




KBJIETO XOTEIIUTE C€ YIPaBIABAT HE3aBUCUMO, HO
TOJT IITAIKaTa Ha TojisiMa cBeToBHA Mapka. C ToBa
pelIeHre He3aBUCUMUTE XOTEIIU 3alla3Bar IsuiaTa
WHIMBHUTyaJTHOCT M TEPCOHANIM3AINS HA WHIHU-
BUJyaJeH 00EKT, CMECEHH ¢ (pHHAHCOBAaTa MOII]
U GKCIIepTH3aTa Ha MapKETHHTA U TUCTPHOYITHS-
Ta Ha rojiiMa CBETOBHOM3BECTHA MapKa.
H300pbT MEXIy NPUCHEAMHSIBAHE KBM KOP-
MopaTUBHA BEpHUIa IOJ XUOPUIAHHUS BapHaHT Ha
»COPT OpaHI W MPUHAUICHKHOCT KbM MapKe-
TUHTOB KOHCOPIIUYM HE € JIECEH 3a HHIUBHUIyall-
HUS XOTEJIHUEp, 0COOCHO IpeaBua (akTa, 4e Kop-
ITOPaTUBHUTE BEPUTH BeUe ca BH3IPHUETH I'bBKa-
BO OpaHoupaHe W MO-TMOepaHa MOJUTHKA KbM
MPHISKALTUTE 00CKTH. 3HAYMMO MEXKITYHAPOIHO
u3cieBaHe B o0JacTTa IOKa3Ba, 4e IPHHAI-
JISKHOCTTAa KbM MAapKETHHTOB KOHCOPITUYM, 00a-
ye, UMa MO-rojIsiMa CTOMHOCT 3a COOCTBEHHMKA Ha
XOTEIUEePCKA OOEKT, OTKOJIKOTO IPHHAJICK-
HOCTTa KBM KOPIIOpAaTHBHA BepHUTra THII ,,COPT
Opann”. Ome moBede, Ye MapKETUHTOBUTE KOH-
COPLIMYMU TIPEIU TOJUHU Ca UMaJH 3HAYUTEIIHO

nmo-Bucok RevPAR or koprnoparuBHHTE COPT
OpaH XOTeIH.

Pesynratute mokasBar, 4e XOTeIUTE, CBHpP3a-
HU C MapKETUHTOB KOHCOPIIMYM, MOraT Aa TocC-
TUTHAT TI0-BHCOK CpPCACH AOHCEBCH IIPUXOO
(Average Daily rate, ADR), oTKoJKOTO KOpITO-
patuBHHTE copT Opannm xorenmu. OT HaHHUTE B
TabNuIaTa SICHO ce€ BWXKAA, Y€ BBIPEKH IO-
Bucokata 3aetoct (Occupancy Rate, Occ) 3a
KOPIOpaTUBHUTE cOPT OpaH]l BEPHUTH, IIPEIUMC-
ToBOTO B ADR mpn MapKkeTHHTOBHUS KOHCOPIIMYM
MOJIeNIUpa KpaliHUsI pe3ysiTaT B TOJ3a Ha BTOPH-
Te. PesynraTture OT TpoydyBaHETO CBHINO Taka
Mpearnonarar, 4¢ cCOOCTBEHHKBT Ha XOTeIHepc-
Kusi 00eKT OM ce BB3MOJ3Ball OT IO-BHCOKATa
PEHTAOMIIHOCT M IO-BUCOKA Ma3apHa CTOWHOCT
Ha Om3Heca, ako Oblie M30paH MapKETHHTOB KOH-
COpLMYM KaTO MapTHHOP 32 acOLMUpPaHE CIPIMO
KopropatuBHa codt Opann Bepura. (Kapichin,
O.,
www.hospitalitynet.org/opinion/4101674.html )

Ta6auna. CpaBHeHHE MEXTy IOCTUTHATH OTIEPATHBHU PE3yATATH MPH MPUCHEIUHABAHE HA O0CKT
KbM KOPIIOpaTHBHA COPT OpaH/ BEpUra u MapKeTUHIOB KOHCOPLUYM, 110 JaHHu 3a 2020 T.

KopmnopartusHa xo- MapkeTUHroB KOH-
Tokaszaren TENUEPCKa BEpUra COPIIMYM
Cmamucmuuecku 0aHHu
bpoii cmau 153
Excnroamayuonen nepuoo 365
Koeguyuenm na 3aemocm 73.5% 69.3%
Cpeden Onesen npuxood ,, Hacmanseane* (ADR)* $231.5 $412.3
Cpeden Onesen npuxoo ,, Xpana u nanumxu *“* $89.44
Taxca ,, @panuaiiz* (% om npuxoou ,, Hacmanasane “ 1.12% | 0.15%
Cumynamuenu OanHu

bpoil npodadenu cmau 41 046 38 701
RevPAR $170.15 $285.72
Ipuxoou om ,, Hacmanseane $9 502 166 $15 956 251
06w npuxo0 om xomenuepckama OeuHoOCm $14 147 761 $20 336 383
Paszxoou no ,, Hacmausaeane $2 527 576 $4 244 363
Obwo pazxoou om xomeauepckama OeUHoOCm $5 585 476 $7 127 525
Paszxoou ,, Ilpodascba u mapxemune ** $962 048 $1 382 874
Pasxoou ,, Dpanuaiiz $106 424 $23 137
bpymna onepamusna nevanba $5 187 728 $8 488 017
EBITDA** $4 112 498 $6 942 452
NO[*** $3 772 952 $6 454 379

Tlazapua cmoiinocm na obexma $51 262 934 $87 695 360

*ADR (Average Daily Revenue) ce npecmama kamo cpeden OHeseH npuxo0 Ha 6asa pezepsupana
cmas 8 MelCOYHapOOHAmMa Camucmuiecka UHpopmayus.
** EBITDA (Earnings before interest, taxes, depreciation and amortization) e neuanba npeou iux-

68U, MAKCU U OAHBYU U AMOPMUZAYUL.
oK NOI (Net Operating
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Income)

e HemHa onepamueHa neuanba
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3akiaouenne

Ot pasrienanara uHpopManus cieaBa Aa
3aKII0YMM, Y€ MAPKETUHIOBHSA XOTEIHEPCKH
KOHCOPIIMYM € CBhBPEMEHHA aJTepHATHBAa Ha
MPUCHECANHABAHETO KbM KOPIOpaTHUBHa XOTCIN-
epcKa Bepura, KosTo npejajara peania npeanmc-
TBa Ha WHIUBHUIYATHHUTE XOTeIHepH. B Haif-0011
TUTaH OCHOBHHUTE M3BOJM OT HACTOSIIETO U3CIEI-
BaHE Morar Ja ObAaT CHUCTEMaTH3WPaHU IIO
CJICAHUS HAYMH:

» Tlpe3 mocneaHuTe NECETHIICTHS Ce HaO-
JI0AaBa 3HAYMTEIHA KOHCOMUAALMS HA XOTENH-
epckusi Ou3HEC Mo cBeTa, KaTo TOBA IIOCTaBs B
HEU3roJ{Ha TO3UIIUSA WHIWBUIYATHUTE OOEKTH,
oTepHpaIy Ha riIo0atHus masap

»  MapKeTHHTOBUSIT KOHCOPIIUYM € OCHOB-
Ha aiTepHAaTUBAa HA TPOCHEIUHSIBAHETO KbM
KOpIOpaTWBHA Bepura, OOeNHWHSABAWKHU IOPHUIHU-
YeCKH W HMKOHOMHUYECKH HE3aBUCHUMH OOCKTH
OKOJIO €JTHa ThPrOBCKa MapKa

» Cpen CWJIHUTE CTpaHH Ha MapKETHHIO-
BUSI KOHCOPIIMYM Ca ana3BaHe WHIWBUIYaTHHS
00K Ha OOEKTHUTE W TIEPCOHAIU3UPAHUS THUI
oOciyxBaHe, cBoOOJa B OW3HEC pPEIICHUATA H
[EHOO0pa3yBalUTe MOAXOH, BB3MOI3BaHE OT
MPUBWICTUHTE HA TOJEMHUTE Ha Ta3apa Karo
WKOHOMHHW OT Mamaba, cTabWiTHa MapKETHHTOBa
JIEHHOCT U JIOCTBIT JIO ChbBPEMEHHM OOydYeHUS U
OITUT B XOTEJIUEPCTBOTO

» 3a npucheIUHSBaHE KbM MAapKETHHTOB
KOHCOPLIMYM c€ 3amiialla BCTBIIUTENHA TaKca,
KOSITO TOKPYBA Pas3riekAaHETO HA TOKYMEHTHUTE
W WHECTICKIIUATA Ha 00EKTa, KaTo B IMOCIEICTBHE
ce 3aulamaTr ChI'BTCTBAILM TaKCH, HaH-4ecTo
MPOLIEHTHO OTYUCIIEHHsI OT OpYTHHS 00OPOT.

» lma meT OCHOBHHM THIA XOTEIUEPCKU
KOHCOPIIMYMH, KaTo T€ B pa3jindyHa CTENeH 00X-
BallaT CIEKTbpa OT MAapKETWHTOBH YCIYTH KbM
WICHOBETE Ha cIpykeHnero. Haii-mreieH mo 00-
XBaT € KOHCOPIMYM 32 MapKETHHT W TMOKYIKH,
KBJETO OCBEH MapKETHHIOBa ACWHOCT ce pealu-
3MpaT U HKOHOMHHM OT Maiiada npu LeHTPaTu3u-
paHU OPHYKH OT KOHCOPIYyMa

» Cpen ChBpEeMCHHHTE aJTEpPHATUBH Ha
NPUCHEIUHABAHETO KbM KOPIIOPATHBHA XOTEIH-
epcKa BepHra 3a yCIellHO Pa3BUTHE W MO3HIINO-
HUpaHE Ha Ta3apa Ha HHAMBUIYAIHUS OOCKT
CBILECTBYBAT TPU OCHOBHU M300pa — pa3BUTHE
Ha OYTHKOB OOEKT, MPUCHETUHIBAHE KbM MapKe-
TUHI'OB KOHCOPLUYM HJIM HU3IIOJI3BAHC Ha KOPIIO-
paTtuBeH codT OpaH.

»  MapKeTHHroBUST KOHCOPLMYM IIOKa3Ba
MO-A00pHU TIOCTUTHATH PE3yATaTH IO OCHOBHH
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MKOHOMHYECKH Ioka3zarel kato RevPar, ADR u
koeduruenT Ha 3aetocT (Occ) mpex W3MON3Ba-
HETO Ha KopropaTuBeH codT OpaHJ, KOETO TO
MKOHOMMYECKH MO-M3TOJICH BapHAHT 3a MHIUBHU-
JTyaJTHUsI XOTEeIHep.
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YAOBJIETBOPEHOCT U HAT'VIACHU HA I'PA’KJAHUTE 110 OTHOILIEHMUE HA IIPE-
JOCTABAHUTE UM AIIMUHUCTPATUBHMU YCJIYI'N OT OBIIMHUTE
(ITO TIPUMEPA HA OBIIMHA K'BPI7KAJIN)

XacaH A3zuc

CITIZENS' SATISFACTION AND ATTITUDES TOWARDS THE ADMINISTRATIVE
SERVICES PROVIDED TO THEM BY THE MUNICIPALITIES
(USING AS AN EXAMPLE THE MANUCIPALITY OF KARDZHALI)

Hasan Azis

ABSTRACT: The present study aims to establish civic satisfaction with the administrative services provided
by the Municipality of Kardzhali and the public awareness of the formulated policies, projects and measures in
the field of administrative services. A specially designed questionnaire was used to achieve the objectives of the
present study - a survey to report the level of satisfaction of citizens and a survey of attitudes towards the
provided administrative services. The participants in the study also indicate different demographic
characteristics such as gender, age, education, ethnicity, employment. 580 people from the municipality of
Kardzhali were asked by the survey, of which 232 women and 348 men. Their age varies from 18 to 65 years,
with an average of 41 years. The surveyed citizens were randomly selected from the whole municipality, without
a predominant town or village.

Key words: local government, administrative services, local self-government, satisfaction, municipal
administration, attitudes, citizens

BnBenenne aIMMHUCTPATOPH, KAKTO U IIEPCHEKTUBUTE U HE-
00XOAMMHUTE MEpPKH, CBBP3aHU C yMEHHsTa Ha
I/ISB’prHBaHII/ITe C€ AHEC B MHOI'O CTpaHH, AIMUHUCTpALUATA B TO3U IPOLEC.
BKJIIOUUTENIHO ¥ B Bbarapus, JUMHAMUYHU IIPO- @®uHaHCOBaTa HE3aBUCUMOCT CE€ OIpEAess
MCHH B CUCTCMUTC Ha IICHTpAJIHATA U MCCTHATA KaTo IJIaBHO YCJIOBHME 3a pa3BUTHE Ha oOImMHUTE
BJIACT HNPECACTaBIABAT MAKpPOIIPOMsAHA, KOATO CE€ B IIPE€X0Ja KbM IIa3apHa MKOHOMMKA. Pa31‘[pe;[e-
HyXJae oT epekTuBHO ynpasnenue. [5] Pedop-  namero ma ycmyrure, npemocraBsHu oT myGmany-
Mara B MyOJIHMYHHSA CEKTOpP 3a JCUEHTPAIM3AIMS  HHTE OPraHH, KAKTO M Ha CBHP3aHM C TSX IPaBo-
Ha YCIIYTW, NEHHOCTH M NPABOMOIIMS 3all0YHA  MOWIUS U PECypcH, ce Ga3upar Ha NPHUHIKIA Ha
npe3 2003 roauHa ¢ NpeXBBPISHE HA NPaBOMO-  cyGcuamapHocT. [7] ToBa 03HauaBa NpH pPaBHH
IS ¥ PECYPCH OT LEHTPAIHA BIACT KbM OOIIH- Mmokazatenn 3a e(pEeKTUBHOCT YCIyTUTE Ja ce
HUTE, KaTO 3acAra IPeAd BCHYKO (DMHAHCOBATA  IPEJOCTABAT OT MHCTHTYLHUATA, KOSATO € OJIM30
o0mact. [10] OCHOBEH apryMeHT B MOJKpPENA HA 10 XopaTa. BeIpeku yTBbPKIaBaHETO Ha OOLIU-
pedopmara KbM JEUEHTPAIM3ALMUATA €, Y€ T  HHUTE KATO ABTOHOMHHU COLMAIHU OOIIHOCTH, TO-
MOJK€ JIa I0A00pH OOIECTBEHOTO NPEAOCTABAHE  3M MPOLEC € CIBBAH OT PEAUIA TPYIHOCTH, IPO-
Ha YCIIyTH 4pe3 MO-100p0 ChOTBETCTBUE MEKIAY  M3THYAIId OT TOBA, 4e CTpaHaTa HE € H3/II3/1a
(uHaHCcHMpaHe M MECTHHTE NMOTPeOHOCTH. TOBa  HANBIHO OT LHEHTPAIHO-ILIAHOBOTO CH YIPAaBIle-
NpOy4YBaHE OLECHABA KaYeCTBOTO Ha paboTa Ha  Hme. B KOHTeKCTa Ha 0OIIATAa HACOKA HA MPOME-
aJMUHUCTPALMATA B KOHKPETEH (CMECEH) PETUOH  HU B IyOJIMYHUSA CEKTOP, MEPKHUTE 3a peopMH B
Ha CTpaHaTa B YCJIOBUATA HAa JOCTUTHATOTO HUBO PaMKHTEC Ha LCHTpaJHa — MECTHA BJACT ClElBa
Ha JIeUeHTpaiu3ays B bbiarapus. 3a 1a ce oT4e-  ja BKIKOYBAT NPEXBBPISHE HA YIPABICHCKA W
T€ YJOBIICTBOPEHOCTTA 10 M3YEPIIATEICH HAYWH,  (hUHAHCOBU MPABOMOIIUS OT JIbpXKaBa KbM 00-
U3CJICJIBAHETO OYEepTaBa MHEHHETO Ha IpaXJa-  IIuHA U 3aCUJIBaHE Ha MOJUTHYECKUTE GOPMHU Ha
HHUTC, MOJ3BAIlM aJIMHUHMCTPATUBHHM YCIYTHM 34  fpeleHTpalu3alds Ype3 yBeJIMYaBaHE Ha y4acTH-
HMBaTa Ha KaY€CTBEHOTO UM TIPEJOCTaBSHE MPE3  eTO Ha HACEJICHHETO NpPU B3eMaHe Ha MECTHU
KOMYHUKAIITMOHHOTO HUBO MEXAY TIpaXIaHU H
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pellieHHs ¥ YaCTHYCH KOHTPOI BHPXY JICHHOCTH-
Te Ha obmruHaTa. [1]

OOmmecTBOTO Ce HyXJae OT KayeCTBEHU
MyOJIMYHUTE YCIYTH, KbM JCUCTBUTEIHU TapaH-
UM 32 IUPOKO YYaCTHE HA HETOBUTE TPaXKIaHU
BBHB ()OPMHPAHETO HA OOIIECTBEHATA MOJIUTHKA 1
OCHUTYPSIBAHE HA PaBEH JIOCTBHII IO OOIIECTBEHUTE
Onara u ycinyru. [2] B ycnoBusta Ha eBporneiic-
KOTO HM YWICHCTBO, JCICHTpalM3aluaTa Ha YII-
PaBICHHETO C€ TIOCTaBsd Npel] JbPKAaBHUTE U
OOIIMHCKY OpraHH KaTO HEOTJIOKHA 3a/1a4a.

H3io:xkenne

1. CTpyKkTypa M B3aMMOJeiicTBHE HA 3aKO-
HOJIATEJHA U U3MbJIHUTETHA BJIACT.

MecTtHata aaMuHUCTpanuss B PemnyOnuka
Benarapus e BaxkHa HMHCTUTYIUS B JBpKaBHO-
MOJIMTHYECKAaTa HU CHCcTeMa. MeCTHHUTEe OpraHu
MMaT CBHIIECTBEHA POJS B OpPraHM3MpaHETO Ha
aJIMMHUCTPAaTUBHATA, NUKOHOMHYECKATa U COIU-
anHata (QYHKOHA Ha JAbp)KaBaTa B OTACITHUTE
teputopuanau equHUM. [9] Ilopamu xapakTepa
CH Ha OpraHu ¢ OO0IIa KOMIIETEHTHOCT, T€ IpH-
TeXaBaT MHOrooOpa3Ha CTPYKTypa, IIHPOKH
mmpaBoMous, KOUTO 06XBaH_[aT ToJIsIM CIIEKTBP
oT cdepu Ha OOIIECTBEHUS KUBOT. B opranute
OT MECTHAaTa aJMHUHHUCTPAIUS CE OTKpUBaMe IIH-
POKHU BBE3MOXKHOCTH 3a U3IN'BJIHCHHUE HA 3aJa4UTe
Ha OCHTPAIHOTO-AbPKABHO YIIPaBJICHUE, KAaTO B
CBIIOTO BpeMe ca B CHCTOSHHE J1a M3pa3siBaT U
OTrOBapST HA HYXKIUTE HA HACEICHUETO.

Cnopen Koncturynusara Ha Pemybnuka bbi-
rapus "oOIIMHATA € OCHOBHA aIMUHUCTPATHBHO-
TEPUTOPHATHA ENHNIA, B KOATO CE OCHIIECTBS-
Ba MeCTHOTO camoynpasienue". Tepuropusara Ha
06HII/IHaTa € TCPUTOpPHUA Ha BKIIOYCHUTEC B HEA
KMETCTBa WJIM HACelIeH! MecTa. Ts e ropuaudec-
KO JIUIE ChC CBOSI COOCTBEHOCT M CAMOCTOSITENICH
Oromker. To3u craryT Ha OOIIMHATA Ch3aaBa
BB3MOXKHOCT T4 J1a Ob/I€ TBIHONPaBEH CyOeKT Ha
CPaKJAHCKOTO MpaBo. [3]

KommekcHOTO pa3BUTHE Ha HaceleHUTe
MecTa He € IIe]l C MPeIBapUTeIHO OTpaHHYeHHU
EMIUPUIHATE TTapamMeTpu. V3KIIIOYUTEeTHO Bax-
HO 3a BCEKH, KOHTO pabOTH 1O MpOrpaMu 3a
KOMILJIEKCHOTO Pa3BHTHE, € J1a UMa SCHO pa30u-
paHe 3a caMus XapakTep Ha HiesTa 3a TaKoBa
pasBHTHE.

MecTHOTO caMoOympaBjieHUE € Hal-OIM3KOTO
0 TPaXJAaHCKOTO HUBO Ha AEMOKPATHYHO YII-
paBienne. To UM MMO3BOIIsIBA J1a y4acTBaT B MPO-
1eca Ha B3UMaHE Ha PEIICHUS Ha MECTHO paB-
Huie. ,,O0IMHa” 3Ha4d HEIo O00I0 — OoOIm
WHTEpPECH, HO W OOIM TpoOIeMH, 3HAYHM OIIe
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,,O0IIHOCT” — Ja JKMBEEM U JelCcTBaMe 3aeaHo,
Ja ToJjlaraMe ChbBMECTHH YCHIIHSL. Y CIIOKHEHUSITA
OT TIpexo/a BUAMNMO TOIXpaHMXa W3BECTHHU pa-
3049apoBaHMs OT JeMoKparmsaTa. [4] OruuTaiiku
TOBa TpsiOBa J1a ce MMa MPEABUT HEOOXOIUMOCT-
Ta OT HETMPEKHCHATO YCBOSIBAHE HA JICHCTBAIINTE
[EHHOCTH Ha JIEMOKpAaIWsATa, OT aKTUBHA T'Pax-
JAHCKa MO3UIHS CPEIly COLHAIHOTO €JHO00pa-
3W€ W MPOSBUTE HA amaThs W HE3aMHTEPEeCcOoBa-
HOCT KbM BBIIPOCUTE Ha BIIACTTAa U yIIpaBIICHHUE-
TO Ha obmuHCKHUTE paboTu. KakBa ¢ u kakBa 1e
ObJle MECTHATA BIIACT CE pelllaBa camMo HHE.

Axo HEMOIO € MOCTOAHHO B JbpiKaBaTa U MEC-
THOTO CaMOYIpaBJIeHHE B CTpPaHUTE IO CBETa
JIHec, ToBa € mpoMsiHaTa. ChbBPEMEHHOTO MECTHO
VIpaBJIeHHE HEMPEKbCHATO € TIOUIOKEHO Ha
MMPpEAN3BUKATCICTBOTO Ha 6’bp30 IIPOMCHAIIUTE
Ce HAIMOHAIHU ¥ MEXIYHAPOJHU yCIOBHS. AJ-
MUHHUCTpAIMATa HA BCHYKY HWBA Ha YIPaBIICHU-
€TO TOCTOSTHHO € HaMHupa B MpOIeC Ha YCHBBP-
HICHCTBaHE W TPHUCIIOCOOSIBaHE KbM 3200HKaJIsI-
LIUTE sI IPOMEHHU. [6]

[IpobnemMbT 3a pa3BUTHETO HA MECTHOTO
yopaejieHHe B bbirapus nocrtaBs Ha IpeleH
IUTaH BBIIPOCA 332 B3aMMOOTHOIICHHUSATA MEXIY
MOJIUTHYECKaTa, MKOHOMHYECKaTa M COIlMAIHATA
panMoHaTHOCT. Pa3BUTHsATa MOKa3Bar, ue M3KyC-
TBeHaTa ()parMeHTalus Ha MpoOJIeMHUTE U pe-
(opMuTe, OMUTHTE 3a TMPOTHUBOIOCTABSHE Ha
TPUTE BHUJA PALIMOHATHOCTH HE BOZST JIO YCIIEX.
[lewanbata (MKOHOMHYECKaTa paIMOHAIHOCT),
BJacTTa (MOJUTHYECKATa PAIMOHATHOCT) U CO-
[MaTHAaTa PalMOHATHOCT (/la J>KWBEEeM 3aeiHo,
3alI0TO Taka € Mo-100pe, OTKOJIKOTO J1a CMe I10-
OTJIEJTHO) Ca B3aMMHO CBBbP3aHU U B3aWMHO 3aBH-
CUMH.

[IpobnemuTe Ha MECTHOTO CaMOYIIPaBJICHHUE
TpsaOBa 1a HaMepsAT peUIeHUs H3pabOTeHU C
YYacTHETO Ha TPaKTaHUTE.

Karo usno B bearapus MectHara ajiMHHUCT-
panMs uMa BHCOKa CaMOOIICHKA 32 KOMIIETEHIIU-
WTE CH U PECIEKTUBHO 3a MPOsSBaTa Ha I'bBKaBOCT
u e(peKTUBHOCT. [ 8]

[Ipu npernen u aHanu3 Ha TEKYUIOTO CHCTOS-
HUE Ha afMUHHCTpAIsITa MOXKE Ja ce KOHCTa-
THUpa, Y€ WMa OTHOCHTEIHA PEJIEBAaHTHOCT Ha
(byHKIIMUTE HA TUPEKIIMUTE U OTICIUTE CIIPSMO
0o0JacTUTE Ha TOJMTUKATA, 32 KOUTO OTrOBaps
OpraHa Ha BJIACT W HETOBHUTE IMPaBOMOIIUS, yC-
TAHOBSIBAaHEC HA HETUNHWYHU (PYHKIIUU, KOUTO MO-
raT jia OpaT U3BEJCHU OT aIMUHHUCTPAIIHATA.

OnpenensHeTo Ha MPAaBOMOIINATA HA OpraHa
Ha BJIACT € KIIFOYOBHST HadalleH MOMEHT B IIPO-
Ieca Ha OpraHW3aIliOHHOTO, (DYHKIIMOHATHO U
JUTBXXHOCTHO CTPYKTYpUpaHE Ha OTAeNHATa aj-



MUHHCTPAIHS, ThI KATO OCHOBHATA I1eJT Ha BCAKA
aJIMAHUCTPALUS € Ja MOJIoMara peagu3nupaHeTo
UMEHHO Ha Te3u mpaBomouius. OT apyra cTpaHa
(GYHKIHMATA 1O CEKTOPHA IOJMTHUKA € TACHO
CBbp3aHa C Bb3MOXKHOCTTA 3a ONpeersiHe U pa3-
paboTBaHe Ha HACOKM 33 MECTHO pa3BUTHE B
KOHKpeTHa ctepa. TumoBere (QyHKIHMH, OTHECE-
HU KbM JIeUHUPAHUTE 0OJTACTH HA KOMIIETEHT-
HOCT Ha PHKOBOJMTENS Ha OONIMHATA IO CUIIATa
Ha CIEHUATHOTO 3aKOHOAATEJICTBO IOKa3Ba, e
TSXHATa IThJIHA TaMa HE CE Cpella caMo B JIBE
cepr Ha TMOJUTHKA — PETHOHATHO M MECTHO
pasButue u odOpazoBanue. B cepara Ha 0Opazo-
BaHMETO KMETHT Ha ObJrapckara OOIIMHA HAMa
(GYHKIMK TI0 CEKTOpHA TOJUTHKA, 8 HETOBUTE
HPaBOMOIIHUS CE OTHACAT J0 KOHTPOJ U KOODP/IH-
HallMs Ha JCHHOCTHTE Ha Pa3IUMYHU BJIACTOBU
OpraHd ¥ OpraHHW3alliH, MPEAOCTaBsIHE Ha YCITy-
I'H ¥ IOJIbPIKAIIU ()YHKITUH.
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®@ur.1. CTpyKTypa 1 B3aNMOJICHCTBHE HA 3aKO-
HOJIaTEJTHA ¥ M3ITBJTHUTETHA BJIACT

OpranuzanusaTa Ha MECTHOTO YIIpaBJICHUE €
Ba)KECH IbP)KABHOIPABEH amapar. T € m3pa3 Ha
JI'bP>KaBHO-TIOIMTUYECKATA CHCTEMAa Ha OIpee-
JieHa IbpKaBa. Pa3BUTHETO Ha caMOyIpaBIICHU-
€TO Ha TEPUTOPHATHHUTE OOIIHOCTH H3HUCKBA
HU30CTPSIHE Ha BHUMAHHETO BBPXY POJSATA U OT-
FOBOPHOCTTAa HA MECTHHUTE aJAMUHUCTPATUBHU
opranu. HapacTBaHeTo Ha HWKOHOMHYECKUTE
BB3MOXKHOCTH B CHBPEMEHHHS MEPHUOJ BOIH 10
yBENIMYaBaHEe HA Mal[aOWTe Ha CTOMAHCKOTO M
COITMATHO-KYJITYPHOTO pa3BuTHe. CHIHOCTTA Ha
o0IMHCKaTa aIMUHUCTPAIHS € CBbhp3aHa C mpe-
JIOCTaBSIHETO HA YCIYTH Ha TPaXXJaHUTE U C KOH-
TPOJI U KOOPAUHALIMS HA JEHHOCTUTE MO MPEIOC-
TaBssHeTO Ha yciayrure. KoHcratupanata 3aBH-
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CHUMOCT, Y€ B HOPMATHBHUTE aKTOBE Mpeodiaia-
BaT TOYHO TO3W THII IIPABOMOIIWA Ha KMETa, C€
MOTBBPXKABA U MPH PA3TIEKIAHETO UM IO CIIO-
MeHaTuTe 00J1aCTH Ha MOJIUTHKA.

OTtroBopute, KOUTO THPCH HACTOSIIIUS JOK-
JIaj, ca KakBO € HHMBOTO Ha YAOBJIETBOPEHOCT OT
NPEIOCTABSIHUTE aJMHUHUCTPATUBHU YCIYyTH B
obmmua Kepmxany, kou ca hakropure, KOUTO ce
OTpa3siBaT Ha CTENCHTa Ha HEroBOTO pa3BHTHE?
Morar 11 fa ce JOKaJIu3upaT U HacodaT Harja-
CUTE Ha TPaKAAHCKOTO OOLIECTBO OTHOCHO Ka-
YEeCTBOTO Ha PEAIM3UPAHUTE TIOJIHUTHKU U TPO-
eKTH CBBbP3aHH C aIMUHUCTPATUBHUTE yCIYIu?

OcHoenama yen Ha HacTosdmara pabora e
MpOYyYBaHE HAa YIOBIETBOPEHOCTTA U HArjacuTe
Ha TpaXJaHuUTe B OOIIMHUTE, MO MpHMepa Ha
o0mmHa Kwbpmxanu no npefocTaBsiHUTE UM af-
MUHHCTPAaTHUBHU YCIYTH U HHOOPMHUPAHOCTTA UM
MO Ba)KHU MOJHUTUKU M MPOEKTH CBBP3aHU C aj-
MUHHUCTPAaTUBHUTE YCIYTH.

B®3 ocHOBa Ha mocraBeHara LieJl MOTaT Ja ce
JIeUHUAPAT U CICAHUTE 3a0aYU:
1. la ce u3Mepu W aHaIW3Upa YIOBJIETBOpE-
HOCTTa Ha NOTPEOUTENNTE HA aAMUHUCTPATUBHU
YCIIYTH.
2. OnpezensiHe Ha CTENEHTa Ha YJOBJIETBOpe-
HOCT OT KaueCTBOTO Ha MPEAOCTABSIHUTE yCIYIH
1 OTHOIIEHUETO Ha OOIMHCKATa aIMUHUCTPALMS
KBbM TpaXXIaHHTE.

2. Xunore3n U MeTOAW HA H3CJEABAHETO.
KpaTko npeacraBsine Ha pe3yJTaTure.

Xunomesu na uscnedganemo:

1. OuakBa ce OTCHCTBHE Ha CHIIECTBEHU Pa3iIu-
Yisg B CTENEHTa Ha YIOBJIETBOPEHOCT OT JCH-
HOCTTa Ha OOIIMHCKATA aJ]MUHUCTPAIIUS, TIOPaIH
OT/IaBHA YCTAHOBEHHA IpOOJIeM B IMyOimYHATa
aaMuHHCTpanus B cepara Ha edeKTUBHATA KO-
MYHUKAIHS 1 KOMIIETEHTHOCT.

2. JlomyckamMe, Ye CTENEHTa Ha IMOJy4eHaTa Io-
Mo1] B OOIMIMHCKATa aAMUHHUCTPALUS] OKa3Ba I0-
JIOXKHUTEIHO BJIMSHHUE BHPXY YIOBIECTBOPEHOCTTA
OT TsIXHaTa paboTa.

3. Ilpuemame dve, aAMUHHCTPATUBHHUTE YCIyTH
MPENOCTaBsIHA OT o0IIKHaTa ce AoOpe mpencra-
BEHHU B OOIIECTBEHOTO MPOCTPAHCTBO, KATO TOBA
JlaBa Bh3MOXKHOCT Ha OOIIECTBOTO Jia ce UH(pOp-
MHpPA 32 BCUYKH [IPEJOCTABSIHU YCIIyTH.

H3zea0xa na uzcneosanemo:

Uzcnenpann ca 580 mymmm ot obmmHa Kbp-
JpKamn, oT KouTo 232 sxeHu n 348 mMbxke. Bn3-
pactTa uMm Bapupa ot 18r. g0 65r., Kato cpeaHa-
Ta ¢ 41r. AHKeTUpaHHUTE TPaKJaHU ca W30paHH



Ha CcIydYaeH MPHHIUI OT IsmaTa oOmuHa, 0e3
npeoOJagaBa rpaj uin celo.

JlaHHHUTEe, KOMTO ca CHOpaHM 3a COIMO-
nkoHomuyeckus craryc (CHUC) - oOpaszoBanue,
JIOXOJIH, 3a€TOCT, CE U3MO3BAT 32 (OpMHUpaHE HA
nBe rpyrmu CUC — cpenieH U BUCOK. Y CTaHOBH Ce,
4e roisiMa YacT OT TPAKIAHHUTE HMAT BHCOK
CUC - 79% u cpeneHn - 21%).

Memoo na uzcnedsanemo:

3a OCBIIECTBIBAHETO HA IEIUTE HA HACTOS-
IIETO M3CIIEABAHE € M3IOA3BaH CIEMHAIHO M3pa-
OOTCH BBIIPOCHHK - AaHKETA 32 OTYUTAHE CTETICH-
Ta Ha YJOBJICTBOPCHOCT MPH IPAXKJAHUTE U H3C-
JieIBaHEe Ha HarjlaCHTE CIPSAMO MPEIOCTABEHUTE
aMUHUCTPATHBHHE YCIyTH. YYaCTHHIN ITOCOY-
BaT M Pa3IUYHU JEMOTPa(CKHU XapaKTCPUCTHKH
Karo IOJ, BB3pacT, 0o0pa3oBaHHe, ETHHYECKA
MPUHAIIEKHOCT, TPY/I0BA 3a€TOCT.

Kpamxo npedocmassane na pesynmamume:

PesynTatu no xumnote3a 1. Ts e usrpageHa na
NpUHIUIIA Ha clienHuTe nporHo3u: OdvakBa ce
OTCHCTBHE HA CHIICCTBEHU PA3IMYMs B CTCIICHTA
Ha YIOBJIETBOPEHOCT OT JIHOCTTa Ha OOIIMHC-
Kara aJMHHUCTpaLus, Mopaayd OTIaBHA yCTaHO-
BEHUS MIPOOIIeM B ITyOIrYHATa aIMUHUCTPAIIVS B
cthepara Ha edeKkTHBHATA KOMYHUKANUS W KOM-
METEHTHOCT.

JlaHHUTE OT W3CJIEJIBAHETO COYaT U3MECTBa-

HE Ha OTTOBOPUTE OT JIOHSAKBJIE KBM ITOJIOKH-
TeJHaTa yacT Ha cKajiara, T.e. 75% oT u3cienBa-
HUTE JIMIA OTYUTAT OT CPeTHA KbM IOJIOKUTEITHA
VIOBIETBOPEHOCT OT paboTaTa HA MECTHHTE HH-
CTUTYIIUH, C KOUTO ca uManu pabora — rpaduxa
L.

130bIHeHNe Ha JeiiHocTTa Ha Bamara
2

W OT/IMYHA
H 106pa
HeraTusHa
W He Mora Aa npeuexs

W cmATaMm, Ye e Heobxoauma
npomaHa

I'padmka 1. Kakpa e Bamara orienka 3a U3ImbJi-
HEeHHe Ha JeiiHocTTa Ha Bamara obuuna?

Pesynrat mo xuroresa 2, a mmeHHo: [lo-
IIycKaMme, 4eé CTENEHTa Ha MOJy4YeHaTa MOMOI B
OoOIIMHCKaTa aJAMUHHUCTPALUsl OKa3Ba ITOJIOXKH-
TEJTHO BIHMSHHAE BBPXY YJOBIETBOPEHOCTTa OT
TsxHaTa padora.
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OTtroBopuTe 3a 4YecToTaTa Ha yJIOBIIETBO-
PEHOCT OT paboTara Ha KOHKPETHH CIyKOW U
MUPEKIMA OT OOIIMHCKA aJMHHHUCTPALUs ca
npeacTaBeHu B rpaduku ot 1 10 3 ¢ oTroBopuTe
Ha BBIpocH oT 1 g0 5. MHO3HMHCTBOTO OT IO-
'BJIHWINTE aHKeTaTa ca TpakIaHU, KOUTO MMaT
HEIMOCPEACTBEH KOHTAKT W YE€CTO THPCAT aJMH-
HUCTPATUBHH YCIYTH OT OOINWHATA, OT Ta3M I0-
3ULMA MOXE Jia c€ MpHeMe, Ye TAXHATa OIeHKa
3a O0IIECTBEHOTO MHEHHE Ha OOIIHOCTTA € B TI0-
ronsiMa crerieH oOekTuBHa. Karo Ham 50% ot
AHKCTUPAHUTE JIaBaT BUCOKAa OIlCHKA Ha JIeH-
HOCTTa Ha OOIIWHCKATa agMUHHUCTpAIHs IpH
MpeoCTaBIHEe Ha aJMHHUCTPATUBHU YCIYTH.
OTroBopuTe 3a OIICHKAaTa Ha TPaKIaHUTE 3a Ka-
YECTBOTO Ha YCIAYTHUTE M NMpod)eCHOHAIHATA MO~
TOTOBKa Ha OOIIMHCKATa aJMHHUCTPAINS KOUTO
Cce TMPENOCTaBsIT HA TPaXKIAHHUTE, MIOKAa3Ba BHCO-
Ka oreHka — Hajg 70% ca OTrOBOpHIIH, Y€ Kauec-
TBOTO € ,,BUCOKO®, BCEKH YETBBPTHU € HA MHEHUE,
4e ,,He MOJKe J1a TipetieHn"* — rpaduku 2 u 3.

C:lymme;un‘e Ha 00IUHATA Ca KOpPEeKTHH, OT3HBYHBH U OTYHTATa
crenu(UUHNTe HY/KIH HA AAMHHHCTPANHATA?

mja
HHe

He MOra Aia npeLieHs

I'paduka 2. Cnyxurenure Ha OOIUHATA Ca KO-
PEKTHH, OT3MBYMBH M OTTOBAPAT HA crielupuy-
HUTE HYXIU Ha oOIuHaTa?

Cpeniare /11 HOFKP!

0HpaHe NMpPH H3/1araHe Ha Bammre

mja
W He

He Mora /ia npeLieHs

I'paduka 3. Cpemare 1u nogxpena u pazoupane
IpH n3j1arane Ha BammTe npobiaemu u Hyxan?

Pesynratu mo xumotesa 3, a umenHo: [lpu-
eMamMe 4e, aJIMAHICTPATUBHHUTE YCIIYTH TPEI0C-
TaBsIHU OT OOIIMHATa ce J00pe MpeICTaBeHH B
OOILECTBEHOTO IMPOCTPAHCTBO, KaTo TOBA JaBa
BB3MOXKHOCT Ha OOIIECTBOTO Ja ce uHpopmupa
32 BCUYKH IPEIOCTABSHH YCITyTH.



Tazu xumoresa e popmynnpana, 3a 1a MOXKe
Jla ce Jame TO4YeH OTTroBOp KOH € OCHOBHHUSAT
(hakTOp, KOWTO MOXKE JIa IPOMEHH YJIOBIETBOpE-
HOCTTa B OOIIMHCKATa aIMUHUCTPAIIHSL.

OTroBopuTe MOKa3BaT MO-yMEPECHH OICHKU
3a TOBa KaKBa ¢ HHPOPMHUPAHOCTTA OT MIPEIOCTa-
BSHUTE aJIMHHUCTPATUBHU yCIyTH B OOIIMHATA
3a 40% oT aHKeTHpaHWTE TE€ Hay4yaBaT 3a aaMH-
HUCTPATHBHUTE YCIYyTH OT UHTEPHET CTPaHUIIATa
Ha o0muHaTa, 55% OT OTrOBOPWIIMTE Ca HAa MHE-
HUE, Y€ ,,HE C€ MHPOPMHUPAT IPaXKIaHUTE CBOCB-
pemenHo®, Hax 80 % oueHsBaT wH(OpMaNUATA
myOMMKyBaHa B CaliTa M COIMATHUTE MPEXHU Ka-
TO aKTyaJHa U JOCTbIIHA — rpaduku 4, 5,6 u 7.

Kak oueHsaBare caitta/peiicbyk ctpaHuuaTta Ha
BawaTa o6LmMHa No OTHOLIEHUE Ha BU3MNA,
CTPYKTYypa U HamupaHe Ha UHPopmauua?

50%

40%

30%

20%

10%

0%
Category 1

M MMa KaKBo ol /a ce Hanpasm - 15%
B cTpanuuaTa e AoBpe CTPYKTypUpaHa, uMa AoBpM BPb3KM B HEA 1 € MOAXOAALLA CKOPOCT - 45%
M CTpaHULaTa e IecHO 0CTbIHA U /ecHa 3a pasbupaHe u Tbpcewe - 40%
I'paduka 4. Kak onensiBate caiira/“QeiicOyK™
cTpaHuIaTa Ha Barrara oGminHa?

Kak oueHABaTe UHPOpMaLUAT],
nyb6AnKyBaHa Ha UHTEPHET CTPaHMLATa Ha
Bawara obwuHa?

80%

CATEGORY 1

E4acTM4YHa v HembAHa - 15%
[ He3az0BoNMTeNHa, Hepasbupaema, OCTapsana - 5%

M akTyanta, 06eKTUBH, ACHa, U3uepnaTeNta u HaspemetHa - 80%

I'padmuxka 5. Kak onensasate naGopmanusira,
my0JIMKyBaHa Ha MHTEPHET CTpaHuIlaTa Ha Ba-
marta ooumHa?

[Iy6nuunata agmunucTpauus B OOmuHA
Kbpmxanu mosyyaBa moxBajiHa OLIEHKA OT IPO-
YYeHHUTE PECIIOHJIEHTH 110 OTHOIIIEHUE Ha IThJTHO-
TaTa Ha WHPOPMUPAHOCT, KOATO IIOJydaBat
rpaXxJaHuTe OT UHTEPHET CTpaHUIaTa Ha OOIIu-
HaTta — 80% st HaMupaT 3a aKTyajiHa, OOEKTHBHa,
sCHa, U3uepraTe’lHa U HaBpeMeHHa, a camo 15%
sl OLEHSIBAT KaTo YacTHyHa U HembJHa (I paduka

5).
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CmsTare Jk, e Bamara Oﬁlﬂﬂﬂa HM3M0/13Ba BCHYKH HATHYIHH
CpeJcTBa U RaH:

HH(POPMHPA CBOeBPeMeHHO 32
KTH H MepPKH B 00.,1aCTTa Ha

M CBOEBPEMEHHO MoslyyaBame
MHbOopMaLmA

M He BUHArK HXU UHPOpMMpPaT

He Mosly4asame uHbopMmalya

I'paguka 6. Bamara obuiiHa 13nomn3sa jau
BCHYKH CPEACTBA U KaHAJH, 3a 1a Bu nadopmu-
pa?

BuxTe an nonssann agMUHUCTPATUBHMU YCAYTU NO
€/IeKTPOHeH nbT?

mie-20% Mpa-75%

I'paduxka 7. buxrte nu noi3Baiyd aIMUHUCTpa-
THUBHU YCIIYTH T10 €JIEKTPOHEH MIBT?

3akiaouenne

Boopeky HIKOU OrpaHUYCHUS] Ha HACTOSAIIIETO
M3CIIeIBAaHEe KaTO W3MOJI3BaHE Ha KOHKPETHO
ajarntvupal METOH, HCHIPCACTABUTCIIHATA TIpyIia
rpaxaanu ot oOmwmHa Kbpmpkand, B HUKAaKbB
cllydyad HE MOraT Ja OMAaJOBaXKAT MOJYYCHUTE
pesynrtati. KaTto msiio MoxeM ga o0oOmmMm, ye
mpornecca Ha nMpeaoCTaBAHC Ha aIMUHUCTPATUBHU
YCIYTH € J00pe pa3sBUT, HO MOXeE Ja ce IpHeMe,
Ye He ca peallu3MpaHd BaXHU pedopmu B mpex-
BBPJIIHETO HA PECYPCU U NPABOMOILMS HA MECT-
HHTE BJIACTU U TSAXHOTO (PMHAHCOBO OOe3reyaBa-
He. Jlurca Ha Ka4eCTBEH JUAJIOr MEXIY AbpiKa-
Ba-o0IMHA-Tpakaanu. OT MONTy4YSHUTE pe3yJiTa-
TH MOXKEM J]a HAaNpaBUM M TPOTHO3aTa, Ye MpU
HapacTBaHE Ha TMOMOINTA MPH TOJyYyaBaHe Ha
yciyra oT OOIIWHATA, Ile HapacHe 3HAYUMO H
YAOBJCTBOPEHOCTTa OT paboTara Ha OOILIMHATA.
Wnu ¢ npyru IyMu: yAOBJIETBOPEHOCTTA OT pa-
0oTaTa Ha OOIIMHATA 3aBHCH U C€ OIpeNeys BbB
BUCOKa CTEMEH OT OKa3BaHETO Ha IOMOII TPH
MOJyYaBaHe Ha yCIIyra.

[Ipoy4BaHeTO aBa BH3MOXKHOCT JIa C€ NaaT
HSKOW TIpernopbku B paboTaTa Ha MeECTHaTa
BJIACT:



- Jla ce ctumynmpa MOTHBaIusATa Ha 00-
IIMHCKAaTa afMUHHUCTPAIHS 3a MOCTUTaHe Ha pe-
3yJNITaTH Ha YAOBICTBOPSHOCT II0-BHCOKAa OT
CpeaHaTa Ha TPaKIaHHTE.

- Jla ce ocurypsT yciayra U agMUHHCTpa-
1Us Ha 0a3a Ha ThPCEHETO OT CTPaHa Ha rpaxa-
HUTE, a He Ha MOTPeOHOCTH Ha OOIMHATA.
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TYPUCTHUYECKUAT BU3HEC CJIEJ ITAHAEMUATA KOBU/I 19 - KPU3ATA KATO
BB3MOXHOCT

3maruna Kapamxosa

THE TOURISM BUZINESS AFTER THE KOVID 19 PANDEMIC - THE CRISIS AS AN
OPPORTUNITY

Zlatina Karadzhova

ABSTRACT: The coronavirus pandemic has put unprecedented pressure on the tourism sector around the
world and in our country in particular. It has led to the suspension of most domestic and international travel,
which has caused a significant drop in revenue and created liquidity problems for all travel companies. Both
tourists and businesses face uncertain prospects. The analysis of the situation and problems in the situation after
Covid 19, as well as the disclosure of potential for the development of tourism is a prerequisite for increasing its
contribution to the gross domestic product of the country, maintaining employment and even the national image
of Bulgaria.

The review of the tendencies and transformations, which will predetermine the development of the branch in
the country, is made in the elaboration, in order to identify measures and measures for impact on the consequences
of the crown viral pandemic. In this situation, the big question facing the tourism business is whether the crisis
will push it towards sustainable development and through what measures for recovery and transformation in it
this can happen.

Key words: the tourism business, Covid 19 Pandemic, tendencies, transformations, opportunities.

BnBenenne OILMUTE 38 OPraHU3HPaHE HA TYPUCTUYECKHU b~
TyBaHUS NPE3 COLMAIHU U IPYTU MPEXH 3a CIO-
YCTONUMBOTO pa3BUTHE HA TYPUCTHUECKHs  JelIsHE — [IpeJlaraT ce Bb3MOXKHOCTH 3a PE3EpPBU-
OM3HeC W MPUBIMYAHETO HA MO-TOJSIM Opol Ty-  paHe Ha €KCKyp3HuH, IOCelleHus Ha (pepmu ¢ ae-
pHUCTH M3UCKBA U3CJIECIBAHETO HA HOBUTE TEHACH-  TYCTallMs HA MECTHA XPaHa, TBOPUYECKHU MPEKUBSI-
1M, HAJIOXKEHHU OT TII00ATHU JIeMOTpaCKU, UKO-  BaHMS U APYTH B OJU30CT 0 M30PAHOTO MACTO 32
HOMMYECKH M KYJITYpHHU TporecH [5]. HacTaHsBaHe. Bee mo-decro ce cpemar npenio-
> HapacTBa Oposi a3MATCKM TYPHCTH - €K-  JKCHHS 332 BHUPTYaJHH €KCKYP3HU M TIOCCIICHHUS
CIIepTHTE TPOTHO3HMPAT, Y€ HAW-3HAYUTENHOTO  (My3€H, TOCTAHOBKH).
YBEIUYECHHE HA ThPCEHETO HAa TYPUCTUYECKH ITPO- » HapacTBa Oposi HAa MOOMJIHHTE pe3ep-
IOYKTH 11e Obe B a3uaTckute cTpaHu 1 10 2030 .  BamMM - pe3epBalUTe CE€ M3BBPIIBAT OCHOBHO
30% OT MeXAYHAPOIHHUTE TYPHUCTH II€ UABAT OT  OHJIAHH WM Ipe3 MOOWIHM TeleOHH, KaTo Ta3u
a3uMaTCKU CTPaHU, KaTo BCE IIOBeYE OT TsX lle ca  TEeHAEHIMs TpaillHO ce 3amas3Ba. Bce moBede xo-
1205020700000 TeNW U TYPUCTHYECKH areHIM{ MOJ3BaT 4ar po-
»  ANTATAJU3ALUS - PA3BUTHETO HA TEXHO-  OOTH M MOOWIIHHM NPUIIOKEHUS, KOUTO MEPCOHA-
JIOTHUTE W TIOSIBaTa Ha HOBO MOKOJIGHUE TYPUCTH  JIM3UPAT ThPCEHETO Ha KIMEeHTa Ha 0a3a mpeaxo-
MpaBsIT ce MO-BaKHA POJISATa HA JAWTHTATU3AlU-  JI€H OIUT.
srta. [Ipe3 mocieaHnTe TOOUHN TEXHOIOTUYHUSAT »  OTroBOpeH TYPHU3bM — IOBHINABALIHAT
HapeIbK HalpaBH IIBTYBAHETO MO-AOCTBIIHO M C€ HEJOCTUI HAa PECYpPCH, TEMITBT Ha U3MEHEHUE
JIECHO, ¥ Ma MOTEHIIMAN Ja MPOMEHH HM3ISUI0 Ty-  Ha KJIUMara U Obp30TO M34e3BaHE Ha MHOTO BH-
pU3Ma KaTto OpraHu3alusi, MapKeTUHT U pasiula-  JOBE, [IPEHACEJICHOCTTa U Bb3JEHCTBUETO Ha 4O-
manus. IlpakTikara Ha CHOZENSHE HA MECTa 3a  BEIIKUTE JEHHOCTH Ha IUIaHETaTa ce MPEeBPbIIAT
HacTaHsBaHe kato Airbnb, HomeAway wu  BmpoOiemu u oOycnaBsT MosBsBaTa Ha Pa3IniHU
Couchsurfing ce paspacna 6bp30 mpe3 mocnen- — crpareruu 3a 6opba ¢ 6e3orrosoprocrra'’, Ta-
HUTE [T TOANHY, U BeUe ca 3HAYMMHU KOHKYPEHTH
Ha XOTeluepcKaTa WHAYCTpHs. YBelIUdaBaT ce
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KHMBa ca OrpaHMYaBaHETO Ha Opos Ha MOCeTHUTe-
JIUTE U OIPaHUYaBAHE U IIOCTaBSIHE IO/ YCIOBUS
Ha JIOCTHIIA 10 TYPUCTUUECKH 0OEKTH.

»  NepCcOHAIM3WPAHOTO MBTYBaHE - CHB-
PEMEHHHUTE TYPUCTH OLICHABAT WHAMBUAYAJIHUS
ONUT Bb3 OCHOBA Ha JIMYHU IIPEINOYUTAHUSA U
MPEIUIIHA ITbTYBaHUs U BCE TOBEYE OT TSIX OIpe-
JIENIAT WHIUBHIYATHOTO OOCTY)XBaHE KaTo IO-
B2)XHO OT Obp3WHATA.

» Heo0X0AMMOCT MBTHHUINTE A2 THPCAT
YHUKAJTHU KYJTYPHM NpPeKMBSIBAHUS M KeJia-
HHe 1a MbTYBAT caMM - 0kojo 50% oT BCHUYKH
TYpPUCTH IBTYBAT CaMH IOHE BEAHBXK FOJHUIIHO U
Ta3W TEHJCHLMUS Ce OYaKkBa Ja HapacHe. Te cu
MOCTAaBAT HSKAKBA JIMYHA 11 WK IPecieBar
MOCTH)KEHHE - 3aBhPIIBAaHE HA MapPATOH 3a ITbPBU
BT, KATEPEHE HA IUNIAHMHCKU BPBX WU Pa3xolKa
MO TPYJICH MapUIpyT.

»  PpBCT HA KYJTYPHHS TYPpU3bM B CBETO-
BeH Mamab. ToBa ce OBIDKM Ha MO-JOCTHIIHATA
uHGOpMaLUs 1O PA3TUYHH KYJITYpHO-HCTOPH-
YeCKH TEMH M Ha YBEIIMYaBaHETO Ha KPaTKUTE
IPaJCKd ¥ YHUKCHIOBH BaKaHIUH C LEJ HOCelle-
HHUE Ha KYJITypHH CHbOUTHS.

» nemorpadcku W TIOBEIEHYECKH MpPo-
MEHHM — CBETOBHOTO HACEJICHHE pacTe, KOETO ce
IBJDKH B Hall-rojIsiMa CTETIEH Ha HapacTBAHETO B
pasBuBamuTe ce cTpanu. llpomsnara Ha gemor-
padckara CTpykTypa Iie UMa ChIIECTBEHO Bb3-
JeficTBUE BBPXY THPCEHETO HA TYPUCTUIECKHU YC-
JYTH Tpe3 cielBaliuTe roavHU. B cienBamunte
JIECETUIIETHS TII00ATHOTO HaceseHue e Obie 1o-
00raTo 1 Mo-Bb3PaCTHO, KOETO OMpeIelis ChIleC-
TBEHOCTTa Ha JIOCTBIIHOCTTA Ha yciryrute. Hapac-
TBa 3HAYEHUETO HA HOBUTE MOKOJeHU [6] - Mu-
neHubIIc (poneHuTe B HavaioTo Ha 1980 mo cpe-
nmata Ha 1990 1.) u Ilokomenue Z (pomeHute B
kpas Ha 1990 u Havanoto Ha 2010 1.), KOUTO TIIE
ce TpeBbpHAT BHB BOJEIIM U TOBEACHUETO UM
IpY IBTYBaHE LI€ AOBEAE 0 3HAUYUTETHH IPO-
MEHHM B TypucTHUYecKUs maszap. 1 nsere mokoie-
HUS Ca M3pacHaIM C TEXHOJIOTHH U Ca OTIJIeIaHu
C MHTEPHET, KOETO IIl¢ Urpae BakHa POJIs 3a AOC-
ThIIa ¥ B3aUMOJEHCTBUETO C Pa3InYHUTE TYPHUC-
TUYECKU MPOLYKTH U yciyru. Te ca onnaita 24/7
W BUHATH THPCAT Haii-mobOpara caeinka. Korarto
IUTaHUPAT I'bTYBaHE Ca CBUKHAJIM J]a UMAT Ha pa3-
IIOJIOXKEHUE BCAKAKBY Bb3MOXKHOCTH, KOUTO /1a ca
yIOoOHU M IOCTBIIHU 3a TAX. Te jKenasT Aa MoraT
Jla IUTaHUpaT U Pe3epBUPAT CBOUTE IIBTYBaHUA U
eKCKyp3UH II0 BCSKO BpEME€ M OT BCAKO €IIHO
msicto. Criopen nmpoyuBane Ha Airbnb, MHOTO OT
MueHUBIJIC CMATAT, Y€ IBTYBAHETO € MO-Ba’KHO
OT JIpyTW TPHOPUTETH, BKIIOYUTEIHO KYITyBa-
HETO Ha JIOM HJIH KOJIa.
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CrliecTByBa HapacTBaHE Ha MHTEpeca Ha I'b-
TyBaIllUTE KbM ITO-MaJIKO U3BECTHU AECTUHAIIVH B
N3rouna EBpomna, u ako bbirapus ycnee na pas-
paboTH ThpPCEHHUTE TYPUCTHUYECKN MTPOAYKTH U CE
BB3I0JI3Ba OT Ta3u TEHJECHIINA, MOXKE /1a CE MpOor-
HO3UpA, Y€ TyPUCTUUECKUTE IBTYBAHUSA KbM bbiI-
rapus e OTOeNsI3BaT PbCT, MO-BUCOK OT CPEITHUSI
3a cBeTa - okoso 4%. CTpaHaTa HM BCE OIIE HE €
JOCTUTHAJIa Bb3MOKHOCTHTE Ha 3PEIUTE TypHC-
THYECKH IecTHHauuy B EBpomna u nputexaBa He-
U3II0JI3BaH MOTEHIIMAT ¥ Bb3MOXKHOCTH 32 Pa3BH-
THE Ha Ta3W HMHAYCTPHUS C IMO-OBpP3U TEMIIOBE
CIpsSMO KOHKYPEHTHHTE €BPOINEHUCKH JeCTHHa-
H.

Mocnenuuu 3a Typusma ot nanaemusta Ko-
Bug 19

KoponaBupycHara enmmeMusi ce MpeBbpHA B
€JlHa OT OCHOBHHTE 3aIlIaXH 332 CBETOBHATAa WUKO-
HOMHKA U (PMHAHCOBUTE Ma3zapu [7].

Ts Hakapa romeMuTe KOHCYITAaHTCKH KOMIIa-
HUM ¥ OaHKH J]a TIOHWXKAT MPOTHO3UTE CHU 32 IJI0-
OaJTHUST MKOHOMHUYECKH PACTEX 3@ MOYTH BCUYKH
WKOHOMHKH B cBeTa. CragpT Ha TPOU3BOJICTBE-
HaTa aKTUBHOCT CBIO WMa OTPHIIATETHO BB3-
JIEUCTBHE BBPXY CTOIIAHCTBOTO HA CTPAHUTE.

Oxkasa HeraTUBHO BJIMSIHUE HA CEKTOpA Ha yC-
JIYTUTE, THHA KaTO IO-HUCKHUTE TMOTPEOUTEIICKU
pPa3xoy UMAaT OTPHIIATEITHO BB3ICUCTBUE BBPXY
THProBUsITa Ha NPeOHO, MecTaTa 3a XpaHEHE U
BB3IIyIIHUS TPAHCHIOPT, KaTo TOBa ce HabmogaBa
Ha BCHYKH TOJEMH TOTPEOWTENICKH Ta3aph B
cBera. OmaceHUsITa U CTPaxOBETE, CBBP3aHU C
pasmpocTpaneHuero Ha Bupyca Kosug 19 u mero-
BOTO BB3JICWCTBHE BBHPXY TJ00aNHATa WKOHO-
MUKa, C€ OTpa3uxa OTPUIIATEIIHO BbPXY HHBECTH-
TOPCKHUTE HACTPOCHHUSI.

TypuaMbT, KOUTO € €IWH OT HaN-TOJIEMUTE
CEKTOpYM Ha CBETOBHATa WKOHOMHKA, W TOYTH
10% ot paboTenoTo HacCEICHHUE B CBETA € 33€TO B
HEro ce OKa3a W Hail-ys3BUM OT ENUIEeMHITa OT
KOpOHaBHUpYyca.

Toii e yeTBBpTATa MO FOJIEMHUHA KaTETOPHsI Ha
EC npu n3HOCA M HOCH TOMBIHUTEIHH O3 3a
eBpoIefickaTa IKOHOMHKA KaTo LsJI0 - TeHepHpa-
HeTo Ha 1 eBpo 100aBeHa CTOMHOCT B TypH3Ma,
HOCH IOITBJIHUTEIHH 56 1ieHTa noOaBeHa CTOIi-
HOCT moja (opmara Ha HENPSKO BbB3ACUCTBUE
BBPXY JIPYTH MPOMUIILIEHH CEKTOPH.

Hanwie e 3HaunTETHO CBUBAHE B TYpUCTHYEC-
KHdg CCKTOp IopaJau OrpaHNMYCHUATA, HAJIOXKCHU
BbpXY ABHIKCHHCTO UM OTMAHA Ha IIBbTYBAaHUATA
KaKTO B CEKTOpa Ha OW3HEC Typu3Ma, Taka U Ha



pasBnekatennus. [[purecHenn 3a 31paBeTo CH X0-
paTa OTMEHST pe3epBalliUTE CH 3a IIbTYBaHUS,
KOETO 3acira pecTOpaHTH, XOTENH, aBHOKOMIIa-
HUH U IPYTU TPAHCIIOPTHU KOMITAaHHH.

Crnopen ornenku Ha CBeTOBHATa OpraHU3AIIMS
0 TYpHU3bM B TIo0asieH Mamrab 3a 2020 r. cnaasT
B MEXJTyHapOJHUS TypU3BM IIe € okoo 60%, 3a-
ryoute - B pasmep Ha 840—1000 mupa. eBpo, a
3aKpUTHTE Pa0OTHH MecTa — 6 MIJIMOHA, KaTO UMa
U TIPOyYBaHMSA, KOWTO ca J0CTa IO-IIECHMHC-
THUYHHU.

CseroBHata opranuzanus rno typussm (COT)
00581, ye 96% OT BCUYKH J€CTHHALIMU B CBETA Ca
BBbBEIIM PECTPUKIHH, CBBP3aHU C IbTYyBaHUITA.
YactuyHo uinu HabiHO 90 necTUHAIMK ca 3aTBO-
pWIN TPAHUIIUTE CH 33 TYPUCTH, a 44 CTpaHU Or-
paHWYaBaT MTYBaHUATA HA TYPUCTU OT OIpeie-
nenn Mecta. AHanu3bT Ha COT upentudunmpa
YCTUPU KIIIOYOBU THUIIA OTPAHUYUTCIIHU MCPKHU, a
UMEHHO:

»  MBJHO WIM YaCTHYHO 3aTBapsiHE HA Ipa-
HUIIUTEC 3a TYPUCTHU;

»  OrpaHWYCHHS 32 MBTYBaHE, CIICHUPUIHI
3a IeCTUHAINATA — HAlPUMEP ITbTHUINTE, KOUTO
ca TpeMHHANM WK ca Ounn B ctpaHa X, HAMAT
IIpaBo J1a BIM3aT B CTpaHa Y,

»  00III0 WITK YaCTUYHOTO CIMPAHE Ha MOoJIe-
THUTE,

> APYyru MEPKHU, BKIIFOUUTCIIHO NU3NCKBAHUA
3a KapaHTHHA, CAMOM30JAIHs, MEIUIINHCKA Cep-
TU(UKATH, HEBATUINPAHE WIN CIIIPaHe Ha W3/1a-
BaHC Ha BHU3U U T.H.

Typu3MBbT € ClIO’KHa CHCTEMa ¢ MHOTO Y4acT-
BaIll¥l JIMIIA: TOCTaBYUIM Ha MH(pOpPMAIHS U yC-
ayru oiaiiH u OHNalH (TypucTHYecKu oducw,
UUGPOBH U COLMAIHU IUIaTGOPMH, TOCTABUUIH
Ha TEXHOJIOTUHU B 00JaCTTa HA TBTYBAHUSTA), TY-
PUCTHYECKH areHTH W TYpOIepaTopH, TOCTaB-
YHIIM Ha HACTAaHSBaHE, OpraHU3alM1 3a yIpaBJie-
HUE Ha JIECTHHAIIUH, TYPUCTUYECKH aTpakivuu U
MMbTHUYECKU TPaHCTIOPTHH JieitHocTH. Hapen ¢ ro-
JIeMUTE MYJITHHALMOHAIHU KOPIOpAalUU B CEK-
Topa paboTAT U MAJIKH MPEANPHUSITHUS, KATO JEIBT
Ha MCII e 90%. MmenHo TsX 3acsra Hal-MHOTO
KpHU3aTa - B yCJIOBHUATA HA HECUTYPHOCT M HEJOC-
TUT Ha JIMKBUJHU CPEICTBA T€ ce OOpST 3a oLes-
BaHe, Jla TMONydaT JOCTHHI A0 (UHAHCUpaHE 3a
cTabuM3upanHe u Ja 3amasiT CBOUTE CITYKUTEIH
Y TaJIaHTH.

Morar 3a ce cucTeMaTH3UpaT Hall-ChIlecTBe-
HUTE TPOOJIEMH, TIpe]l KOUTO € H3MpaBeH OpaH-
LIBT, KaTO TE ca B PSAKA 3aBUCUMOCT C OITUCAHUTE
(akTopH U pecypcH, BIUSCIIN BbPXY Pa3BUTHETO

My [5]:
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» cBexaaHe 10 MUHHMYM HA PHCKOBeTe
3a 3apaBeTo Ha morpeduTenure — EBpormnelic-
KaTa KOMHUCHS OIPE/ISIIH IPUHIIUITN, OT KOUTO Ja
Ce PBKOBOJIAT JAbPIKABUTE WICHKH MPH Bb300HO-
BSBAHETO HA TYPUCTHYECCKUTE ACUHOCTH W TMPH
pa3paboTBAHETO HA MPOTOKOIU M YKa3aHHUS 3a
00eKTHUTE B CEKTOpa Ha XOTEIUEPCTBOTO U PECTO-
PaHTHLOPCTBOTO BHB Bph3ka ¢ KoBu, pu cria3Ba-
HETO Ha KOUTO IIe C€ HaMaJlk JI0 MUHUMYM PHCKa
OT 3apassiBaHe, KaKTO 3a TOCTUTE, Taka U 3a Tep-
COHaua.

»  TYpUCTHYECKHTE TPEATPHUATHS ca U3Mpa-
BEHU TIpe]] CCPUO3HA KPU3a HA JINKBHIHOCTTA —
B YCJIOBHUSTA Ha CHIISCTBCHO HaMaJICHUE Ha TpPH-
XOJUTE OT MPOAAKOU, MPEANPUITHATA Ca B 3aT-
PYJHEHUE WM TOPU HEBH3MOXKHOCT JIa MOCPEIIl-
HaT IUamanusTa cu. Hal-paxxuusat daxrop 3a or-
paHWYCHUATA HA JTUKBUIHOCTTA HA MPEIIPHUSITU-
ATa B MBTHUYCCKUS M TYPUCTHUYECCKUS CEKTOp €
JIUTICaTa WM MHOTO MaJIKusi Opoii Ha HOBH pe3ep-
BalliU B ChUYCTaHUE C OE3MpereeHTeH Opoil uc-
KaHUS 332 Bb3CTAHOBSBAaHE HA CYMH 32 OTMCHCHH
pesepBanuu. [Ipemiaranero Ha Baydepyu Ha IIbT-
HUIUTE U TYPUCTHUTE € AITEPHATHBA HAa BH3CTAHO-
BSBAHETO HA CyMHUTE, 3aINIATCHU 32 OTMCHEHH 1a-
KETHH TYPUCTHYECKU U TPAHCIIOPTHU YCIIYTH;

» 3ana3BaHe Ha Pa0OTHHTE MeCTa — MPU-
JlaraHeTo Ha CXEMH 3a ChKpPaTeHO PadOTHO BpeMe
W JIPYTY TIOA00HN MEPKH MO3BOJISIBA HA MTPEIIPH-
ATHSATA Ja 3ama3sT 4acT OT pabOTHUTE MecTa.
[MponpmkaBa mpuiaraHeTo Ha MyOJIMYHH TIPOT-
pamu, TO3BOJISBAIY HA TIPEANIPUATHITA J1a HaMa-
nsiBaT paboOTHOTO BpeMe, KaTo ChIIEBPEMEHHO ce
mojamoMaraT JOXOAWTE Ha PaOOTHUIUTE, HO U
KbM MOMEHTa €()CKTHBHOCTTa UM € MaJIKa, Thi
KaTo TI0 pa3In4YHU MPUYMHU HE MOTaT Jia 00XBa-
HAT 1enus Mamad Ha mpodiema.

Tpancdopmanuu B TypucTHYECKHA OU3HeEC

Ouepranute MO-rope TEHACHLWH, Halmrona-
BaHU B TYPUCTHYECKHUS OM3HEC B TIOCIETHOTO Jie-
CeTHJIETHE, IIIe TMPETHPIIAT U3BECTHH MPOMEHH B
ONMU3BK TUIaH BCiIeACTBUE Ha manaemusara Kosun
19. B xpatkocpodeH miaH Iie npeolianaBa Ty-
PU3MBT Ha HALIMOHATTHO PAaBHUIIIE U B PAMKHUTE Ha
EBponeiickust ¢br03°. 267 MUIMOHA €BPONEHIN
(62% oT HaceleHHETO) MpeANpHEeMaT TOTUIIHO
[IOHE €HO MHIUBHUIYaJHO I'bTyBaHE C IieJ I0-
YHUBKa, a 78% OT eBponeinuTe npekapBar BakaH-
oUsTa CH B pOJHATAa CH CTpaHa WIM B Jpyra
ctpana ot EC.

B 1031 acnext morar na ce neduHUpar ciel-
HUTE NPUOPUTETHU Na3apu:

»  HachpyaBaHE Ha BHTPEIIHUS TYPU3IbM;



»  CbCCIHU CTpaHH,

»  eBPOINEHCKH Ta3apy, MPEeIroaramny cy-
XOM'BTHO ITBTYBaHE WJIM IbTYBaHE CHC CaMolIeT,
KOUTO ca TPaJULMOHHHU LEJNEBU Ma3apu 3a BXO-
IS TYPU3bM B CTpaHaTa HH.

B ycnoBusita Ha 3aTpyAHEHO NpPUIBHKBaHE
TYpUCTHUTE C€ HACOYBAT KbM MECTHOTO TYpHUCTH-
YecKo Mpejiarade. B To3u cMUCHIT BBTpeIHHUA
TYPHM3bM € IIbPBATa M JIOTHYHA CTHIIKA KbM BH3C-
TaHOBsiIBaHE Ha cekropa. OyakBa ceé MHOTO OT
qy)KJIECTPAaHHUTE TYPUCTH Ja HE Npennpuemar
MITYBaHUS U3BBH CBOSITA CTpaHa MOPagu peaulia
NPUYMHY, KAaTO JIMIICA HAa TPAHCIIOPTHA CBBP3a-
HOCT, (PMHAHCOBU 3aTPyIHEHHMS, U3MOI3BAH KbM
NaJIeHNs. MOMEHT IUTaTeH TOJUIIEH OTIYCK, IpH-
TECHEHHS OT pa3MpoCTpaHeHNEe Ha BUPYCHATA UH-
(dexuys, 10pu U cie]] OTMUHABAHETO M U Jp.

Ilocnensama cThIKa € Bb3MOXKHOCTTA 32 Ha-
ChpyaBaHe Ha TYPUCTOIOTOKa MEX Ty bbarapus u
cbeceiHUTEe cTpaHu — PymbHus, I'spums, Cep-
6us, Typuus u CeBepna Makenonus. Te ca cpen
OCHOBHHUTE II€JIeBM Ma3apy Ha CTpaHaTa HHU H
NPUBIMYAHETO HA TYPHCTH OT TSAX HUMa TOJIIMO
3HA4YeHHUE 3a OBarapckusi Typu3zbM. PyMbBHUS 1
I'bprust ca BojemuTe ABa Maszapa 3a BXOSI TY-
pu3bM B bbarapus, a ocraHanute u30poeHH ca
Cpea BOACLIUTE JeceT Ma3apa 3a BXOII TyPHU3bM
y Hac.

3a cbcegnuTe cTpaHu bearapus e mosHaTa
JeCTUHALNS, [TpeJlaraiia BaKaHys Ha Mope, 3U-
MEH TYPU3bM, KyJATYPEH TypU3bM, OaJIHEO U clia
TypU3bM, a TIPOAYKTUTE C TOJIAM IMOTEHIMAN 3a
pasButHe ca city breaks (rpajcku mo4uBKu), MO-
celieHus Ha (ecTUBaIM, KOHLEPTH, BUHEH U
TYpMe TypU3bM, €KO U CEJICKHU U Jp.

B nepuona mpenu kpuzata ¢ KOpoHaBHpyca
IIPU ChCEAHUTE CTPaHU ce HaliogaBa PbCT Ha
MEPCOHAIIHUTE HEOPTaHU3UPAHU IbTYBAHUS C LIEI
Typu3sM B bbirapus. ToBa pa3kpuBa BB3MOX-
HOCT 32 pPa3BUTHE HA TYPUCTHYECKUS IIPOAYKT Ha
TE€3U Ia3apH, 3a KOUTO € XapaKTePHO OCHOBHUTE
TYpUCTUYECKHU IIBTYBaHUs J1a ObJaT B paMKUTE Ha
cOOCTBEHATa UM CTpaHa.

IIpenumMcTBa Ha cTpaHaTa HU 332 TYPUCTUTE OT
CBhCEIHU CTpaHH ca:

»  OJM30CT Ha IECTUHAIMATA U BE3MOKHOCT
3a IIbTyBaHE 0€3 caMoJIeT, HEOpPraHU3HPaHO U
CIIOHTAaHHO;

»  BHCOKa CTCICH Ha CUTYPHOCT, KaKTO OT
TJIeJHa TOYKA Ha 3JIpaBHH PUCKOBE, Taka U OT
TJIeJ{Ha TOYKa Ha O0IecTBEHA CUTYallns;

»  3IpaBOCIIOBEH KIMMAT C Jie4eOeH e(eKT,
MHUHEpaTH! U3BOPH M BE3MOXKHOCTH 32 OaJIHEO U
CITA Typu3bM, KOETO € BaXHO 32 YKpENBaHE U
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noJAbpKaHe Ha OOIIOTO 34PaBOCIOBHO CHCTOS-
HHE;

»  TpUBJICKATEICH MPOAYKT, BKIIOYHTEIHO
OT IJIe/IHA TOYKA Ha ICHOBH PAaBHHMIIA, Bb3MOXKEH
IIPU KpaThK MPECTOii;

» pa3HoOOpazue OT BB3MOXKHOCTH 3a MO-
YKMBKa, KOMOMHHPAHHU C IPOMOIIHOHATHH MPEJIO-
KEHUsI, KAKTO B OCHOBHUTE TYPUCTUYECKH ITaKETH
(HacTaHsBaHe, TPAHCIIOPT), TaKa M BHB BTOPHY-
HHUTE MPOJIYKTH KAaTO XpaHEHE, CIIOPTHU aKTHB-
HOCTH, HIOTIHHT H JIp.;

» 1o0pa KOMYHUKAIlMOHHa W HMHTEPHET
00€31eYeHOCT;

» TONIsMO pa3HOoOOpaszue OT TPUPOAHU H
KyJITYPHO-UCTOPUYECKH PECYPCH, BB3MOKHOCT 32
MIpaKTHUKyBaHe Ha Slow tourism.

B nmbarocpoueH miaH ce O4aKBa MOCTENEHHO
BB3CTAHOBSIBAHE HA CBETOBHHS TYPHU3BM, KOETO
BKJIFOYBA IPEMaxBaHEe Ha OTPaHHYCHUSTA 32 CBO-
0O0/HO MPUJBMKBAHE HAa TPAXKIAHUTE U BH3BPb-
IIAaHETO Ha CAMOJICTHUTE M CYXOI'bTHH IThTYBa-
HUS C LIeJT TYPU3BM.

Mepku 3a Bb3CTAaHOBSIBAHE HA CEKTOpa H
NOCTHUIaHe HA YCTOHYMBO pa3BUTHE

Mepkute 32 Bb3CTaHOBSIBAHE M NIPEMHHABaHE
KBbM yCTOWYHMBO Pa3BUTHE HA TYPUCTUYECKHUS O3~
HEC Morar Ja ObIaT B HIKOJIKO pa3iINdHU ac-
MEKTa: KPATKOCPOYHM MEPKM - TapaHTHPAaIH
0e3omacHOCTTa Ha MpaBaTa Ha XopaTa, [oJrnoMa-
raimy y4acTBallUTe CTOMAHCKH CYOeKTH, ChXpa-
HsBaIlM TIOTEHIMalla Ha OW3Heca, W IbJroc-
POYHH MEPKH, KOUTO J1a IOBEJAT 10 TpaiHO pa3-
BHTHE Ha MTa3apH.

EBpomeiickata kommcusi € pa3paboTwia u
mpejiara mopenuia OT AOKyMEHTH C HAaCOKHU 3a
MOCTETNIEHHO U KOOPJMHHUPAaHO B300HOBABAaHE HA
IIbTHAYECKUTE W TYPUCTHYECKHUTE YCIYTH BeEI-
Hara IIOM 3[paBHaTa CHTYyalHus T'O TO3BOJISBA,
KaTo Ce Cha3BaT CTPOTM MEpPKU 3a 3alluTa Ha
3IpaBeToO M 3a OE30MaCHOCT Ha MBTHUIIUTE U pa-
ooremuTe B Typusma B EBpomna. [5] Llenra um e
Jla ce TapaHTHpa:

» 0e30macHO OTBapsHE Ha TPaHUIHTE |
BB3CTAHOBABAHE Ha CBO6OJIHOTO JBHUXCHHEC, KO-
eTo € 0a30BO yCJIOBHE 32 HAIMYKE HAa MEKAyHa-
POIEH TYpHU3bM;

> BB3CTAaHOBsABAHC HAa BCUYKH BUIOBE TpaH-
cnoptau yciyru B EC, kaTo ce 3ammuraBa 3apa-
BETO Ha IMFTHUIIMTE W PA0OTENINTE B CEKTOpa Ha
TPaHCTIOPTA;

» 0e3omacHO BH30OHOBSIBAHE Ha TYPHCTH-
YECKUTE YCIIYTH;



»  HU3MoJI3BaHe Ha HUGPOBUTE TEXHOJOTHH
3a IpeIoCTaBsiHe Ha IOCTaThuHO MH(OpMAIHs Ha
Xopara, 3a Ja MOTaT Aa IJIAHWPAT MbTYyBaHUATA
cH;

»  3aluTa Ha MpaBara Ha MOTPEOUTENUTE;

Bb3 ocHOBa Ha TSIX M HAIIMOHAIHOTO 3aKOHO-
JaTe’acTBO MHMHHUCTEPCTBO Ha Typu3Ma € H3roT-
BWJIO YKa3aHUS U MPETNOPHKYU 3a pUiIaraHe B Ky-
pOpTHUTE, MecTaTa 3a HACTAaHSBAHE M 3aBEJICHUSTA
3a XpaHeHe U pa3BJieucHHE.

KbM KpaTKOCPOUHUTE MEPKH ChXpaHsIBAIU
MOTEHIIMANA W TIOATOMaraniy Ou3Heca y Hac ce
oTHacHT [6]:

e  Ipe/UlaraHe Ha alTEepHATHBA HA BPbBIIA-
HETO Ha CYMH 332 OTMCHCHU MbTYBaHHS — OTJa-
raHe Ha IBTYBaHETO 32 HOBa JiaTa, Baydep 3a
MpeIIUIaTeHl yCIyTd B paMKHUTe Ha 24 Mecela,
npejyiaraHe Ha TYPUCTUYECKH MAKET - 3aMECTH-
TeJI, OTJIOKEH CPOK 32 BH3CTAHOBSBAaHE HA aBaH-
COBHUTE ILIANAHNUS;

e  mporpamu 3a QUHAHCOBH CTUMYJIH 32 3a-
na3BaHe Ha 3a€TOCTTa Ha ATCHIIUS COITUAITHO MO/
noMarase;

e  MepKH 3a IojIKpena Ha ouzneca ot Gonna
Ha QoHgoBeTe M bwirapcka OaHka 3a pa3BUTHE
ype3 NOpTHEHITHN TapaHIuK 33 KPEAUTH 3a 000-
POTHH CPEJCTBA U OOJICKUYCHO KPeIUTHPaHE, M03-
BOJISIBAILM TTOCPEIIAHETO HA TUKBUIHU HYKIIH;

e  ipyru (PMHAHCOBU MEPKHU — OTITyCKaHE Ha
JbpKaBHA MMOMOII 3a TYPOIEepaTopy; Ha EIHOK-
paTHa TIOMOII] 3a MMOJI3BaHE HA OCHOBHH TYPHCTH-
YeCKH YCIIyTH 32 BBTPELICH Masap;

e  (uckanau Mepku — HamansiBane Ha J1JIC
3a OIpe/eNICHH JOCTaBKH.

OcBeH He3a0aBHHUTE CTHIIKHM 32 OKa3BaHE Ha
TIOMOII, 32 JIa C€ ChXPaHHU OTPAChIIa, CIIE/IBA J1a Ce
ObpHE moryie U KbM OBJEIIEeTO Ha Typu3Ma H
TPAHCIOPTA U JIa Ce MPOYYH Kak Jia ObJIaT mo-cTa-
OWJTHM W YCTOWYMBH, JIa CE HM3BIICKAT MOYKU OT
KpH3ara U J1a ce MPeIBUIAT HOBUTE TCHACHLIUH U
MOJIeNI Ha TIOTpeOJIeHNE, CBBP3aHH C Hesl.

HamaraneTo Ha cTpanara Kato BoJelia Typuc-
TUYECKa JICCTHHAIMS IO OTHOIICHHE Ha CTOW-
HOCTTa, KaueCTBOTO, YCTOWYNBOCTTA U WHOBAIH-
UTEe € B OCHOBAaTa Ha JIBJITOCPOYHHTE MEPKHU 3a
pasBUTHE.

Lenra cneapa 1a € cb31aBaHETO HA YCIOBHS 3a
JIOCTBIICH U TO-YCTOWYHMB TPAHCIIOPT M 3a IO-
Jno0pa CBBP3aHOCT, HACHPYABAHETO HA WHTEIIH-
TEHTHOTO YIPaBJICHUE HAa TYPUCTHYECKUTE TIO-
TOIIM B3 OCHOBA HA HAJISKTHU U3MEPBAHUS U UH-
CTPYMEHTH, DPa3HOOOpa3sBaHETO Ha TpejJara-
HETO Ha TYPUCTHUYECKH YCIYTH U Pa3IIHPIBAHETO
Ha BB3MOXKHOCTHTE M3BBH CE30HA, PAa3BUBAHETO
Ha YMEHHS 3a MpeJyiarane Ha YCTOHYUB TyPH3bM
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cpen padoTelmiuTe B CEKTOpa M OIOJI30TBOPSBA-
HETO Ha pazHOOOpa3ueTo OT JaHAmWapTH U Kyi-
TYPHOTO MHOT000pasue, Karo ChIIEBPEMEHHO CE
orasBaT MW BB3CTAHOBABAT IMPUPOAHUTE Hanc-
HOCTH.

Ha 6a3a Ha Ta3u uen ce U3BEXJaT HAKOJIKO He-
OGXOI[I/IMI/I MCPOINPUATHA, KOUTO IIC OKaXaT BJIU-
SIHUE BBPXY TYPUCTHUYECKHSI OM3HEC!

»  Heo0X0AMMOCT OT peKJIaMa H HAJlaraHe
Ha pa3no3HaBaeM OpaH1 U UMUK Ha Bbara-
pus C 1CJI NPUBINYAaHE HAa TYPUCTHU OT HOBH IIa-
3apH, KOUTO YECTO KOMOWHHUpAT Pa3IUiHU €BPO-
MEeUCKU JIECTUHAIIMU. AKTHBHO pEKJIaMUpaHe U
KbM CCIMCHTA 3acTapdaBalliid TYpPpUCTHU C aKLOCHT
BBPXY BB3MOXKHOCTUTE, KOWTO CTpaHaTa Ipen-
jlara 3a pa3BHTHE Ha MEAWLHUHCKU TYpU3bM MOC-
PEICTBOM pa3llupsBaHe Ha XOTeJcKarTa Oasza ¢ u3-
rpaxgaHe Ha OaJHEOo U TaJacoTepaneBTHYHH LIECH-
TPOBE U NPEAOCTABSIHE HA Bb3MOXKHOCTH 32 Bb3-
MOJI3BaHE OT JieueOHHUTE CBOMCTBAa Ha Obarapc-
KHTE MUHEPAIHU BOJAU M JieueOHa Kall.;

» pazpaboTBaHe Ha TYPHCTHYECKH MPO-
AYKTH, TOAXOMSANIM 32 3acTapsiBallaTa Bb3pac-
TOBa KaTeropud TYpHUCTH KaTo KOM6I/IH3HI/I$I
MEXIY pa3iIuyHH CIELUATU3UPAHN BUAOBE TypH-
3bM - OaJIHEO, KYITYypeH TYPHU3bM, €KO U CEJICKH
TypU3bM H Jp. AKLUEHTHpaHe Ipu pa3paboTBa-
HETO Ha CHEUHANU3UPAHU TYPUCTHUECKH MPO-
IYKTH, KOUTO NPUTEKaBaT IOTSHLUAN 33 IIPEOJ0-
JsiBaHE Ha CE30HHOCTTAa M Ch3[aBaHE Ha CICH-
aJHa eMOLIMOHAIHA Bpb3Ka ¢ beirapus. I1o To3u
Ha4uH e 0bJaT NPeOJOISIHU HETaTUBHHU IIOCTIe-
JUIA OT IPOMEHHU B NMPOIBIDKUTEIHOCTTA U Ce-
30HHOCTTa Ha MOPCKHS ¥ 3UMEH TyPU3bM.

»  npexol KbM HU(POBH TEXHOJIOTHH - TS
IPENOCTaBIT HOBM HAYMHM 3a YIPABIECHHE Ha
M'BbTHUYECKUTE U TYPUCTHUYECKHUTE TOTOLH, Bb3-
MOKHOCTH M TO-TOJISIM M300p, KaKTO U Mo-e(eK-
TUBHO H3IOJ3BaHE Ha OrPaHUYEHUTE PECYpPCH.
[Ipunaranero Ha aHANMU3 HA TOJIEeMH WHPOPMAIH-
OHHHU MacHBH MOXE J1a CTIOMOTHE 3a pa30MpaHeTo
Ha TEHJCHLUUTE U HYXAUTE Ha TypucTuTe. ToBa
1ie Jajxe Bb3MOXKHOCT Ha OpaHIla Ja OTroBaps
OBp30 Ha MPOMEHU B THPCEHETO Ha MOTpeduTe-
JUTE U J]a IPEeAoCTaBs PELICHUs Bb3 OCHOBA Ha
MPOTHO3HO MOJICIIHPAHE.

Ludposure MHCTPYMEHTH Ca U CPEICTBO, UPE3
KOETO J1a c€ BABXHE YBEPEHOCT Ha X0para, ue Mb-
TYBaHETO U TYPH3MBT MOTaT Jia Ob1aT Oe301acHu.
[o-mmpokoTo mpuiarane Ha UUPPOBUTE TEXHO-
JIOTHH U3UCKBA MHBECTHLIMHU B YMEHUS Ha padoTe-
IMUTE B CEKTOpa U HACbpYaBaHC HAa MHOBAIUUTC.

Hanmonanaust 60p 1o TypU3bM CBINO Mpe-
CTaBH KOHIIETIMSI ¢ KOHKPETHU MEPKH 3a Bb3CTa-
HOBsIBaHe Ha Om3Heca [8]:



° Hpepa3rﬂemaﬂe Ha BHU30BUA PECKUM

no orHomeHnue Ha Pyckara @engepanusa u Pe-
nyoauxa Typuusi, KouTo ca KJIr040BHU 3a BbJ-
rapusi TypuCTHYeCKH Ma3apHu - OTalaHE Ha BU-
3UTE 32 PYCKH TPaXJaHH MIPH OIPENEIEHH YCIIO-
BHs, CBBP3aHH C TYPUCTHYECKHTE ITbTYBAHHS;
CIEIMANICH BU30B PEKHM 3a TYPCKH TpakIaHH,
IIpYU ONPEEIICHN YCIOBUs, CBBP3aHU C TYPHUCTHU-
YECKU ITbTYBAaHUS; BBBEKIAHE HAa MEXIYyHAPOI-
HaTa IpaKTUKa 3a MMOCTaBsHE Ha "on arrival" Ty-
pUCTHYECKA BH3a Ha FpaHUIIaTa.

e  AHTHKPHM3UCHH (PpMHAHCOBO-MKOHOMU-
YeCKH MpeIoKeHNs OTHOCHO NMPOBEKIAHETO
HA NpeaCTOSIIIMA JieTeH W 3UMeH TYPUCTH-
YeCcKH Ce30HU - (PMHAHCOBO MOJNOMAaraHe caMo
Ha Te3u (pUPMH, KOUTO 1€ BH3CTAHOBAT PEATHO
mporpamMuTe cu KbM bbirapus; cyocunus va 6a3a
Opoii peanr3upaHu MOJIETH U OPOil OpraHu3upaHu
TYpUCTH, IPUCTHUTAIIN C MPENIUIATEHN TYPHUCTU-
YECKH MMaKeTH ¢ MUHAMYM 7 JHU IPECTOH U MO-
net; ¢uHaHcOBa Mojkpena Ha bwirapus Ebp u
OBJIrapcKuTe YapThPHU aBUOKOMIIAHWH; HAMaJIsI-
BaHE Ha JIETHIIHUTE TaKCH; 3apeKJaHEe Ha caMmo-
JICTUTEC, U3IIBJIHABAIIW YapTbpPHU IIOJICTU 110 66-
3aKI13HA [ICHA.

7Ku3HeH IMKBJI HA TYpUCTHYECKA eCTHHA-
A B YCJIOBHS HA OeACTBUS U KPU3H

B Gopbata ¢ npeomosnsiBaHe HA MOCIEIUIINTE
ot maugemusita COVID-19, ot ronsima HaydHa u
MIPAKTHUYECKa CTOMHOCT MOXKE Ja OKa)kaT BEYe Chb-
[IECTBYBAIM TEOPHH 32 KU3HCHHS LIUKBI HA Ty-
pHUCTHYeCKaTa IECTUHAIINS B YCIOBUITA Ha Oejic-
TBUA U Kpu3u. Kpusute ot pa3nudeH xapakrep He
ca HOBO fBIICHHE 3a Typu3Ma. Te NOBEXKIAT IO
3HAYUTEIIHU MKOHOMHYECKH AUCOaTaHCH U KOMII-
pOMeTHpaT YCIEUIHOTO OCBHIIECTBSIBAHE Ha TY-
pucTtrueckara aeitHocT. He TpsiOBa na 3abpaBsime,
4Ye OCHOBHA IEJI Ha TYPHCTUTE € Ja NbTYBaT U
npeOrBaBaT B )KeJaHaTa AECTHHALUS MPU MHUHU-
MaJHH TPYAHOCTH U MaKCUMAaJIHA CUTYpPHOCT.

BBB Bpb3Ka ¢ pasmiexaaHaTa TEMaTHKA, 0CO-
O€H WHTepec MpeaCcTaBisiBa MHTepIpeTanrsiTa Ha
b. ®onkuep u b. Puun BepXy TeopusTa 3a Ku3HE-
HUS IUKBJI HAa TypUCTHYECKaTa AECCTUHALMS I10
bvrasp. [2] [locouenuTte ABamMa aBTOPU M3MON3-
BaT bbTaBpoBaTa KOHUENIUS 3a OOSICHEHHE Ha
CBITBTCTBAILUTE PAa3BUTHETO HA TYPUCTUYECKUTE
JeCTUHAIUU OeCTBHS U KPU3H.

3a 51a ce u3ciuenBa Mo-TOYHO KU3HEHHS HUKBII
Ha TYpPUCTHYECKaTa JEeCTUHALUSA IIpU OeCTBUS U

! Jlnunm HaGmromeHWs W JMYEH IPAKTHIECKH OIHT
KaTo TypUCTUIECKH KaIabp.
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Kpu3u, uscienoBatenn karo DonkHep, Puum,
Xengepcen u bupman no aHanmorus ¢ BeTibp,
UACHTH(GHULIUPAT Pa3InUHU €Tay B Pa3BUTUETO U
CbOOpa3HO MOTEHIHMATHOTO OCICTBHE WM
Kkpu3a. [3]

®donkHep [4] pasrpaHryaBa IIECT CTETICHEH
MOJIeJ Ha Pa3BUTHE HA TYpPUCTUYECKATa JIECTHHA-
usl TpH OEACTBUA U KPHU3H:

1. Eran Ha mpenoTBpaTsABaHE — MEPHUOJ, B
KOHMTO TpsAOBa na ObAe M3BBPIICHO INIAHUPAHE U
NOATOTOBKAa Ha JECTHHALMATA 33 EBEHTYalHO
HACTBIIBaHE Ha O€ICTBUE/KPHU3a;

2. CumnroMaThueH eTamn — HaOnronaBar ce
SICHU TIPU3HALM 38 HEM30EKHOTO HACTBIIBAaHE Ha
KpH3ara/0elICTBHETO;

3. Kpuruuen eran — kpuzata/OeICTBUETO €
HACTBIIMJIA U OCHOBHATA LEJT € Jla C€ OrpaHhyar
HIETUTE;

4. MexauHeH eran — BB3CTAHOBSIBAHE Ha
MTD Ha Typr3Ma U )KM3HEHO BaKHUTE YCIIYTH;

5. Etam Ha 1pITOCPOYHO BH3CTAHOBSIBAHE —
NPOJBIDKCHNE Ha TMpeaumHata ¢asa M IbJITroc-
POYHO BH3CTAHOBSIBAaHE HA OTIEITHHUTE EIEMEHTH
Ha TYpHUCTHUYECKaTa JeCTHHAIIVS,

6. Etan Ha perieHvne — Bb3CTaHOBSBaHE Ha
pyTHHaTa Ha (QYHKIIMOHHpaHE Ha TypHCTHUYEC-
KaTa JeCTUHAIWS Wi Ch3JaBaHe Ha HOB TOJIPO-
OeH IJ1aH 32 HEHHOTO pa3BUTHE.

IIpunaraiiku Te3u IIECT eTana KbM TYPUCTH-
YyecKa JecTHHAIus brarapus, Moxe 11a 0000mmm:

1. B ymomenarara gectunanus 85%!' ot Ty-
PUCTHYECKUTE UTPAYH Ca MAJIKH JIO CPETHU MPe-
MPUATHSA, YAUTO COOCTBEHHUIIM PAIAKO CTUTAT 10
M3TOTBSIHE Ha IJIaH 3a ACUCTBHS IPU €BEHTYAIHU
KPU3MCHU CUTYaIlNH, OCBEH aKo He € OM3Hec ImiaH
3a €BeHTYaJTHO KpeAUTHPAHE.

2.  Kpuzara c KoBug 19 Hukoil He nmpeasuau
¥ HUKOH HE ycellalle CUMIITOMUTE — MPEABECT-
HUK Ha TOTAJTHUS KOJAIC, B KOUTO TYpU3MBT H3-
nagHa. Ho kpusara ¢ mpes3acTposiBAHETO W KaTo
NOCJIEINIA - CBPBXIPEATIaraHeTo Ce BIKIAT U C
MIPOCTO OKO M OT TYK HaTaThK MpeJ] HaC CTOH BBII-
pochT 3a omnosi3oTBOpsiBaneTro HAa MTDB u karo
IbpBaTa CTHIIKA B Ta3H HACOKa ca 0OpUTe Mpak-
TUKH 3a TOJI3BaHEe BB3MOXKHOCTUTE HA 3IPaBHUS
TypU3bM — MEIUIMHCKH, CI1a, 0aJTHEOo, TalacoTe-
pamneBTHYEH.

3.  Kpuruunusar eran noiine c¢ Ilanpemusita
Y TOTAJIHUS OTJIMB HA YYXJIECTPAaHHHU TYPUCTH, B
pesynrart, Ha koeTo 80% oT xoTenute BboOIIE He
oTBOpUXa. [9]



4. Bp3cTaHOBSBaHETO Ha TypH3Ma OYaK-
BaMe€ J1a 3arovHe ¢ Tuiaxu cThiky mpe3 2021.[10]
BbTpemHusaT Typu3bM IIe Tpeojaosiee HeraTub-
HUTE MTOCIICANIIN TT0-0bP30 OT MEKIYHAPOTHUS.

5. Ho...,3a 1a 10CTUTHEM HUBOTO Ha Pa3BU-
THETO Ha OBITapcKus Typu3bM mo 2019r. me Hu
TpSAOBAT MEXIy JIBE M YSTUPH FOJUHH, aKO CE€ TI0-
30BeM Ha edekra Ha CBeroBHaTa (hMHAHCOBA U
uKoHOMHUYecka Kpu3a ot 2008/2009/, unuro moc-
JICJIUIIM B HUKAKbB CIlydall He MOTar Jia Ce€ CpaB-
HAT ¢ Te3u oT Kosua 19.

6. B mocnenHus eram uaBa pen Ha Ch3fa-
BaHE HAa OCH3HAT, OOMHUCIICH U yCTOMYMWB IIJIaH,
KOMOHWHHUPAII Bh3MOXHOCTUTE Ha OBJITAPCKHUS TY-
pucTHYeCKH OW3HEC Ja Mpeiara IeIorOAuIIeH
KOMIUIEKCEH TyPUCTHUYECKH MPOAYKT, Ipeasiarari
MIPEKUBSIBaHUS, TAPAHTUPAIIN He3a0paBUMU CIIO-
MEHH.

®donkHep [3] ycTaHOBSABA, Y€ B TypHUCTH-
YECKU JECTUHAIUH, KBJACTO MOJAO0HU CHOUTHS
BEUE Ca HACTHIIBAIM, TPOMCHHUTE B TypUCTHYEC-
KaTa JEHHOCT YeCTO ca OPUEHTUPAHU KbM yCTOM-
YUBO Pa3BUTHEC M HAMAaJISIBAaHE HA BH3JICHCTBUETO
BBPXY OKOJIHATa cpefa. ToBa J1aBa OCHOBaHHUE Ja
HaAIpPaBUM ONTHUMUCTHYHOTO MPE/IIOIOKEHHE, Ye
OeacTBUsATA W KpU3UTe (BKJI. W TAHIEMHATA
COVID-19) ca xaTanuzatop 3a MO3UTHBHH U JIbJI-
TOCPOYHH MPOMEHU B TYPUCTHYECKUS OW3HEC —
HajaraHe Ha YCTOWYHMBOTO pa3BUTHE, CMSHA Ha
MPOAYKTOBO NO3UIIMOHUPAHE, CMSHA B YIIPaBIICH-
CKHTE MPaKTUKHU U T0-100pa MOAT0TOBKA 32 PeaK-
U TIPY TIOBTOPHA OIMACHOCT OT IMOJ00OHU ChOU-
THSL.

Enna ot Bp3MoxkHocTuTe [1] B Ta3u mocoka e
BbBEXKJaHETO Ha EBpomneiicka cuctemMa OT UHAU-
KaTOpH 3a YCTOMYMBO YIIPaBJICHHUE HA TYpU3Ma Ha
HUBO nectuHanus - European Tourism Indicator
System (ETIS), kosiTo nMa 3a 11e11 Aa perocTaBu
Ha 3aMHTEPECOBAHUTE CTPAaHW B PA3BUTHUETO HA
Typu3Ma TIOJIE3eH U JIECEH 3a IOJI3BaHEe MHCTPY-
MEHTapuyM 3a H3MepBaHe U HaOII0eHHe Ha TIPo-
1eca Ha ynpaBJeHUE Ha YCTOMYMBOCTTA, KAKTO U
Jla najie Bb3MOXKHOCT Ha JECTHHAIIMHTE Ja CIIOJIe-
JST U CHIIOCTABAT CBOS HANPEABK W TIOCTUTHATH
pe3ynratu. Cucremara ETIS oOxBara Bcuuku ac-
MEKTH Ha YCTOWYMBOTO Pa3BHTHE, KATO MHIMKA-
TOpUTE ca pasmpenesieHH B 4 pasmerna, BKIFOU-
Ballll WKOHOMHYECKUTE, COLHO-KYJITYPHUTE H
€KOJIOTMYHUTE BIIUSHUSI HA TypU3Ma, KaKTo U yII-
PaBJICHHETO Ha YCTOMYMBOTO TYPUCTHYECKO pas-
BUTHE Ha HUBO JIECTHHAIWS. BBB BCEKH €IWH OT
MMOCOYEHUTE Pas3feiiv ca U3BEJCHU Hal-BaKHUTE
KpUTEPHUH 32 MOCTUTAHE Ha JKEJIAHOTO ChCTOSHUE
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Ha OalaHC MEXKAY HYKIUTE Ha TYPUCTHUTE, TypHUC-
TUYECKUSI OM3HEC, MECTHUTE OOIIHOCTH M OKOJI-
HaTa cpena.

3AK/IIOYEHUME

3a ycTOWYHMBOTO BB3CTAHOBSIBAHE HAa TYPUCTH-
4yeckus OM3HeC ca HeoOXOAWMH JOCTBIIEH U IMO-
YCTOWYHMB TPAHCIIOPT U MHPPACTPYKTypa, UHTE-
JIUTEHTHO YIIPABICHHWE HA TYPUCTUYECKUTE IIO-
TOLM U PecypcH, OuBepcu(UKaIus Ha TypUCTHU-
YeCKOTO Mpeajiarane upe3 pa3padoTBaHe Ha HOBH
IPOAYKTH W Ta3apH, Pa3BUTHE Ha IMOAXOASIIH
YMEHUSI Cpell TyPUCTUYECKUTE CIELUATUCTU U
MoBeYe YCHJIMS 3a IMOBHIIABAHE Ha OCBEIOME-
HOCTTa 3a pa3Hoo0Opa3neTo oT NaHAmadTi u Kyi-
TYpHOTO MHOroo0Opasue Ha benrapus, mepku u
MEPOTNPHTHUS 32 KOUTO Ca ONMCAHU B HACTOSILATA
pas3paboTka.

PasBuTnero u nomynspusupaHe Ha I0JI3Ba-
HETO Ha JIMTHTAIHU KaHAJIW JIaBa HOBH, Pa3IHYHH
OT TPaJULUOHHUTE, Bb3MOKHOCTH 32 HaJlaraHe Ha
pasno3HaBaeM OpaHI U UMHJIK.

CBeToBHaTa MaHJEMUsl PSA3KO IPOMEHHU HarJia-
CUTE Ha XopaTa 3a mbTyBaHe. DaKkTopu KaTro cu-
TYPHOCT ¥ CIIOKOWCTBHE IIIE¢ Ca BOJACIIM IPHU H3-
Oopa M Ha aectuHalus B Obaemie. ['puxara 3a
3MpaBeTO — (PU3UUECKO U MCHUXUYECKO, KAKTO U
oOpbIlIaHe KbM MPUPOAATA CHILO CE HAJIAraT KaTo
MPUOPUTET.

Mo Ta3u nprunHa GOpMHU HA TYPU3BM KaTo 03-
JpaBUTEJICH, KaJIoJIeYeHHEe, €KO TypU3bM, OaIHeo
u CIIA u T.Hap. 6aBeH Typu3bM cieasa Ja ca ¢o-
KyC B KOMYHHKAaIUsATa HA HAIKS OpaH].

HacrosimaTa kpr3a € Bb3MOXKHOCT 3a TIOBHILA-
BaHE HAa yCTOWYMBOCTTA HAa TYpUCTHYECKATa WH-
JyCTpHS U 32 3aCUJIBAaHE HAa EKOJIOTHYHATA U IU(-
poBaTta TpaHCHOpMAaIUs, KaTO CE CTPEMHM KbM
MO3HULKMATA HA BOZCIIA JECTUHALUS U C€ YBEIUIH
MaKCUMAaJIHO IPUHOCHT Ha CEKTOpa KbM pacTexa
U 32€TOCTTA.
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METHOD OF DEFINING THE OVERALL NECESSITY OF HUMAN RESOURCE MAN-
AGEMENT PROCESSES IMPROVEMENT

Petko Yangyozov

METO/ 3A ONPEJAEJSAHE HA OBIIATA HEOBXOAUMOCT OT IOAOBPEHUE HA
HNPOLECHUTE 11O YIIPABJIEHUE HA HOBEHIKUTE PECYPCHU

Iletko SHTrH030B

ABSTRACT: . In the present paper a method, through which it can assess the necessity of improvement of
human resource processes in the organization has been presented. The main idea of this concept is possibility of
presenting a human resources management activities passes through the organization to specific process. The
need for developing and implementation of this approach is revealed. Through it starts the process of optimiza-
tion of human resource processes and passes through the remaining steps. The essence of functioning of the ap-
proach is presented. The algorithm, formulas and methodology , through which it can be calculated the specific
coefficients of efficiency of the existing human resource management processes in the enterprise and the general
need for their improvement are described..

Key words: human resource management, optimization, algorithm, improvement, human resource improve-
ment

INTRODUCTION specifics of human resources in order to achieve
the set goals.
One of the main elements of the competitive- In addition to being part of the company's re-

ness of any enterprise is the efficient manage-  sources, people are also an element of the com-
ment of its resources. The changing environmen-  pany's internal environment. They are influenced
tal factors require constant change and optimiza-  on a daily basis by other factors of the internal as
tion of both the carrying out processes in the or-  well as the factors of the external environment.
ganization and the management of resources that ~ This leads to need for continuous improvement
provide these processes. The human factor as an  in human resource management processes and
element of these resources is the subject of in-  the goal of this activities is to neutralize the neg-
depth analysis and research in order to effective-  ative impact of environmental factors and thus
ly manage the processes related to staff selection,  improve the competitiveness of the organization.
job design, evaluation of work results, remunera- The aim of the present paper is to present a
tion, training and staff development, creating method of defining the overall necessity of hu-
healthy and safe working conditions, as well as  man resource management processes in the or-
the commitment and motivation of human re-  ganization.
sources (Harizanova, 2011).

At the same time, the specifics of human re-  Stages before defining the overall necessity of
sources (HR) must be taken into account. First of = HR processes improvement
all, people don’t react unambiguously to the giv-
en commands from the management, like the The main idea of optimization is based on the
other resources in the organization. Another fea-  possibility of presenting a real human resources
ture is that people have their own, personal goals = management activities (staff selection, remunera-
and beliefs, which in some cases may contradict  tion, motivation, etc.) passes through the organi-
the organizational ones. In addition, people are  zation to process, named “HR process”. Next
social beings who always create associations -  every HR process might be presented like a vec-
formal or informal (Vedar, 2014). Good man- tor. The methodology passes through two interre-
agement must take into account these and other  lated stages — assessment of the actual state of

HR and improvement of HR processes.

69



This stage comprises two phases. In the first
phase, the criteria for assessing the actual state of
human resources processes are defined. In theory
and practice, various criteria are described by
which the work of an individual employee or a
group of workers can be evaluated. On this basis,
criteria to assess the overall work of human re-
source management can be developed, such as:
improving the quality of work; finding more
productive employees; increase sales; cost reduc-
tion; reduction of scrapping; bonuses for more
productive workers; labour discipline (Zlateva,
2008); striving for professional development and
etc. The criteria might be different. It all depends
by the chosen mission of the organization, be-
cause the mission determines strategy, and the
strategy determines structure of each organiza-
tion (Drucker, 2005). In the second phase, the
actual assessment of the state of human resources
management according to the already defined
criteria for improvement is carried out. This as-
sessment can be done in two ways - by evaluat-
ing the various criteria by senior management
and/or an external expert or by implementing the
already defined criteria from the first phase in the
early warning system, if one operates in the
company. First approach often use four-score
ranking scale (0-3) to evaluate each of the crite-
ria, instead of an absolute scale, to evaluate each
of the criteria (Dimitrova, 2017). For the second
approach the early warning system must be built
and functioning through early warning indicators
(Bedenik, 2012) which might be borrowed from
already defined criteria for improvement. If a
change in values even in one of the criteria is
found, it is a signal to start the optimization pro-
cess and move to the next stage. The same thing
happens when the early warning system emits a
signal of a deviation in the values of even one
indicator.

In the improvement stage also passes through
two consecutive phases - preparatory and optimi-
zation.

The preparation phase of the improvements
consists of eight steps: consistent presentation of
HR processes; determining the scope of observa-
tion; data collection - all data used should be
generated by one and the same source; classify
the selected dimensions - upon improvement, the
maximizing dimensions should be increased and
the minimizing ones should be reduced; deter-
mining the number of axes which depends on the
selected number of observations; transforming
HR process into vector - each sub-process or ac-
tivity of the HR process is presented as a vector
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by starting from the zero point of the coordinate
axis and vectors’ lengths and directions depend
on the actually measured values for each sub-
process/activity whit coordinates describes the
actual values of the parameters characterizing
different aspects of the process efficiency (Papu-
la, 2001); calculation of common (primary) vec-
tor - the vector resultant is calculated, which is
the sum of all vectors corresponding to each sub-
process/activity, named partial primary vectors;
building a secondary vector - the already defined
“ideal” goal from the assess by senior manage-
ment and/or an external expert or from data of
early warning system should be presented as a
vector.

In the optimization phase the need of HR pro-
cesses improvement is done by comparison be-
tween coordinates of real and primary and sec-
ondary vectors.

Defining the overall necessity of HR man-
agement process improvement

The main idea of proposed method is that
identification of the necessity of human resource
process (HRP) improvement might be presented
by algorithm divided into three blocks. In block
“A” whether dimensions are maximizing or min-
imizing is checked. Also the value of “human
resource process efficiency in maximizing di-
mensions ratio” (HRPEmax,i”) and “human re-
source process efficiency in minimizing dimen-
sions ratio” (HRPEmin,i) are calculated. In block
“B” whether measurements are trade-off are de-
termined. According to that circumstance the
value of coefficients “HRPESD” (single-
dimensions efficiency rate of human resource
process), “HRPEMD” (multi-dimensions effi-
ciency rate of human resource process) or
“OHRPE” (overall human resource process
efficiency ratio). In block “C” overall necessity
of HR process improvement is determined by
comparing the calculated values of the coeffi-
cient “OHRPE” to one.

Algorithm passes by several steps:

Step 1 - Determining the coordinates of all
primary partial vectors, which build human re-
source process (vector) in the organization at all
examined dimensions.

Step 2 - Checking the nature of each dimen-
sion. If the improvement is expressed into in-
creasing value of relevant measurement, must be
proceed with calculation of the coefficient of
human resource process efficiency in maximiz-
ing dimensions — ,,HRPEmax,i” in step 3. The



coefficient of efficiency of human resource pro-
cess at minimizing measurements (HRPEmin,i)
is calculated, provided that all characteristics of
the processes must be reduced during the im-
provement in step 4. Differentiating the vectors’
parameters into “maximizing” (e.g. "improving
the quality of work", "increase sales", etc.) and
“minimizing” (for instance "cost reduction", "re-
duction of scrapping", etc.) is done on an earlier
stage of the improvement.

Step 3 — Calculation the human resource pro-
cess efficiency in maximizing dimensions ratio.
“HRPEmax,i” is a coefficient of efficiency of
maximizing measurements and it reflects the
quotient of the maximizing characteristics of the
coordinates of the secondary vector to the prima-
ry one at one studied dimension (1).

[Z?: 1(Pj,max,5)2]

[2?:1(Pj,max,Pr)2]

HRPE ;5

(M,

where

Pjmax,s — value of the “ideal” process (second-
ary vector) in maximizing dimensions

Pjmaxpr — value of the real process (primary
vector) in maximizing dimensions

j=1 ... n — number of considered sub-
processes
i=1 .....m — number of considered dimensions

Step 4 - Calculation the human resource pro-
cess efficiency in minimizing dimensions ratio.
“HRPEmin,i” is a coefficient of efficiency of
minimizing measurements and it reflects the quo-
tient of the minimizing characteristics of the co-
ordinates of the secondary vector to the common
(primary) one at one studied measurement (2).

[2?:1(Pj,min,5)2]

HRPEmin,i == >
[Z?:l(Pj,min,Pr) ]

2,

where

P;maxs — value of the “ideal” process (second-
ary vector) in minimizing dimensions

Pjmax,pr — value of the real process (primary
vector) in minimizing dimensions

j=1 ... n — number of considered sub-
processes
1= 1 .....m — number of considered dimensions

Step 5 — Calculation coefficient of single-
dimensions efficiency of human resource process
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(HRPESD). This coefficient serves to facilitate
the calculation of coefficient of "overall human
resource process efficiency" in consequence.
“HRPESD” accepts the value of coefficients of
human resource process efficiency in maximiz-
ing and minimizing measurements (HRPEmax,I
and HRPEmin,i) depending on their character.
»OHRPE” accepts the value of coefficient of
single-dimensions efficiency rate of human re-
source process at step 11.

Steps from 1 to 5 describe block "A" of the
algorithm.

Step 6 - Checking for trade-off about all of
dimensions. In this situation it is assumed that
the deviations in the various measurements are
balanced among them, since the characteristics
of the real HR process (vector) contribute to dif-
ferent extent for the achievement of human re-
source process’ goal. If all examines dimensions
are trade-off, the coefficient of “overall human
resource process efficiency” (OHRPE) is calcu-
lated in step 7. Otherwise, proceed to step 8, and
step 7 is not performed.

Step 7 — Calculation the coefficient of overall
human resource process efficiency” (OHRPE).

J2g1[2?:1(Pj,max,S)]2
J2g1[2?:1(Pj,max,Pr)]2
A min)

\/2521[2?:1(" j,min,Pr)]Z

OHRPE =

A3,

Step 8 - Checking for lack of offset between
all of the characteristics which describe human
resource process. If this is so, algorithm pass to
step 11. It is assumed that if one of dimensions
needs to be improved, then the entire real human
resource process needs improvement. There is a
third case in which, part of the measurements are
trade-off, and part of them — aren’t. Then, it is
need to make subsequent verification of dimen-
sions which aren't trade-off in step 9.

Step 9 - Checking for existence of dimensions
which aren’t trade-off and at the same time there
are no need of improvement. If there are such
measurements algorithm proceed with calcula-
tion of coefficient of efficiency of multi-
dimensions of human resource process only for
the measurements that are trade-off in step 10.
Otherwise, it pass to step 11.

Step 10 - Calculation the multi-dimensions ef-
ficiency rate of human resource process only for



measurements that are trade-off and need optimi-
zation. The coefficient is marked with
“HRPEMD” and calculated by formula 4. For
this purpose, the dimensions of human resource
processes are divided into two sets — superset
"Ci" describing all measurements and subset
"Aq" describing only measurements that are
trade-off. “Aq” is subset of “Ci” (all examined
dimensions) and its elements assume values for q
=1,...., m. The coefficient is “HRPEMD” is cal-
culated like ,,OHRPE”, but only for those meas-
urements that are trade-off. After calculating the
coefficient algorithm passes to step 11.

jzzn=1[2?:1(Pj,max,s)]z
jzzn=1[2?:1(Pj,max,Pr)]z
J {zn=1[2?:1(" j,min,s)]2

\lzzln=1[2;'l=1(" j,min,pr)]z

HRPEMD =

(4),

where

P;maxs — value of the “ideal” process (second-
ary vector) in maximizing dimensions

Pjmaxpr — value of the real process (primary
vector) in maximizing dimensions

Pjmax,s — value of the “ideal” process (second-
ary vector) in minimizing dimensions

Pimaxpr — value of the real process (primary
vector) in minimizing dimensions

j=1 ... n — number of considered sub-
processes
q =1 ....m — number of considered dimen-

sions, where Aq € Ci

Step 11 — The coefficient of "overall human
resource process efficiency" accepts the values of
both coefficient of “single-dimensions efficiency
rate of human resource process” and coefficient
of “multi-dimensions efficiency rate of human
resource process” respectively calculate in steps
8,9 and 10.

Steps from 6 to 11 describe block "B" of the
algorithm.

Step 12 — In this step, the already calculated
coefficient’s values for ,,OHRPE” is compared to
“one” (Table 1.). According to ratio of the coef-
ficient with "one" it establishes overall necessity
of supply logistics improvement in the organiza-
tion or lack thereof.

With coefficient of overall human resource
process efficiency” greater than “one”, the sec-
ondary process which describes necessity of im-

72

provement is more efficient than the primary one
which describes the human resource processes in
organization. Therefore, it is necessary to take
immediate measures of its improvement. This is
done in the subsequent stages of the optimization
process. The processes, where “OHRPE>1" is
defined as critical for the human resource pro-
cess in the organization. Where “OHRPE=1" the
real process is as effective as the goal set forth.
In this case optimization is not necessary. The
monitoring of those processes must continue. If
the value of “OHRPE<1” conclusion that the
primary human resource process is more efficient
than the secondary one is drawn. It follows that
the current process is not critical for the organi-
zation, it is better than the “ideal” one and im-
provement is not necessary. In this case the pro-
cess of improvement stops.

Conclusion

In this paper a method that can determine the
overall necessity of human resource processes
improvement was presented. It is based on estab-
lishing the efficiency of the real running process-
es compared to the set forth target efficiency by
the calculation of the coefficient of ‘“overall
human resource process efficiency". Depending
on the derived value, it drowns a conclusion
whether optimization is necessary. The identifi-
cation of the overall necessity of improvement
represents the starting point of the overall pro-
cess of improving the human resource manage-
ment process, which pass through the organiza-
tion. The main advantage upon the application of
this method is that the dimensions, under which
the optimization is done, can be m-number as per
the actual necessity. Also, the calculation proce-
dures for the determination of the coefficients
have been substantially simplified. Arranging all
the steps for calculating the coefficients and in-
terpreting them in a logical sequence as an algo-
rithm facilitates the observation and achieves the
integrity of the monitoring and representative-
ness of the defined conclusions. Main shortage of
the described method is that upon increase of the
examined process dimensions the visualization
shall be hindered. It is also good to present the
well-described algorithmic steps graphically.

The defining of the overall necessity of hu-
man resource management process improvement
represents the first step of the optimization phase
of the whole human resource management opti-
mization process. The realization of said steps of
the optimization phase could lead to the



achievement of efficient and stable improve-
ments of the human resource processes in the
organization.
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ABSTRACT: . In the present paper a method, through which it can assess the necessity of improvement of
each human resource management sub-processes in the organization has been presented. The main idea of this
concept is possibility of presenting a human resources management activities passes through the organization to
specific process. The need for developing and implementation of this approach is revealed. It is based to assess-
ment the efficiency of sub-processes which build up human resources’ processes. The essence of functioning of
method is presented. Coefficients, an algorithm and methodology of calculation of the “absolute goal” for im-
provement are discussed, through which the necessity of human resource management sub-processes improve-

ment is ascertained.

Key words: human resource management, optimization, algorithm, improvement, human resource improve-

ment
INTRODUCTION

One of the main elements of the competitive-
ness of any enterprise is the efficient manage-
ment of its resources. The changing environmen-
tal factors require constant change and optimiza-
tion of both the carrying out processes in the or-
ganization and the management of resources that
provide these processes. The human factor as an
element of these resources is the subject of in-
depth analysis and research in order to effective-
ly manage the processes related to staff selection,
job design, evaluation of work results, remunera-
tion, training and staff development, creating
healthy and safe working conditions, as well as
the commitment and motivation of human re-
sources (Harizanova, 2011).

At the same time, the specifics of human re-
sources (HR) must be taken into account. First of
all, people don’t react unambiguously to the giv-
en commands from the management, like the
other resources in the organization. Another fea-
ture is that people have their own, personal goals
and beliefs, which in some cases may contradict
the organizational ones. In addition, people are
social beings who always create associations -
formal or informal (Vedar, 2014). Good man-
agement must take into account these and other
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specifics of human resources in order to achieve
the set goals.

In addition to being part of the company's re-
sources, people are also an element of the com-
pany's internal environment. They are influenced
on a daily basis by other factors of the internal as
well as the factors of the external environment.
This leads to need for continuous improvement
in human resource management processes and
the goal of this activities is to neutralize the neg-
ative impact of environmental factors and thus
improve the competitiveness of the organization.

The aim of the present paper is to present a
method of defining the necessity of human re-
source management sub-processes in the organi-
zation.

Stages before defining the overall necessity
of human resource sub-processes improve-
ment

The main idea of optimization is based on the
possibility of presenting a real human resources
management activities (staff selection, remunera-
tion, motivation, etc.) passes through the organi-
zation to process, named “HR process”. Next
every HR process might be presented like a vec-
tor. The methodology passes through two interre-



lated stages — assessment of the actual state of
HR and improvement of HR processes.

This stage comprises two phases. In the first
phase, the criteria for assessing the actual state of
human resources processes are defined. In theory
and practice, various criteria are described by
which the work of an individual employee or a
group of workers can be evaluated. On this basis,
criteria to assess the overall work of human re-
source management can be developed, such as:
improving the quality of work; finding more
productive employees; increase sales; cost reduc-
tion; reduction of scrapping; bonuses for more
productive workers; labour discipline (Zlateva,
2008); striving for professional development and
etc. The criteria might be different. It all depends
by the chosen mission of the organization, be-
cause the mission determines strategy, and the
strategy determines structure of each organiza-
tion (Drucker, 2005). In the second phase, the
actual assessment of the state of human resources
management according to the already defined
criteria for improvement is carried out. This as-
sessment can be done in two ways - by evaluat-
ing the various criteria by senior management
and/or an external expert or by implementing the
already defined criteria from the first phase in the
early warning system, if one operates in the
company. First approach often use four-score
ranking scale (0-3) to evaluate each of the crite-
ria, instead of an absolute scale, to evaluate each
of the criteria (Dimitrova, 2017). For the second
approach the early warning system must be built
and functioning through early warning indicators
(Bedenik, 2012) which might be borrowed from
already defined criteria for improvement. If a
change in values even in one of the criteria is
found, it is a signal to start the optimization pro-
cess and move to the next stage. The same thing
happens when the early warning system emits a
signal of a deviation in the values of even one
indicator.

In the improvement stage also passes through
two consecutive phases - preparatory and optimi-
zation.

The preparation phase of the improvements
consists of eight steps: consistent presentation of
HR processes; determining the scope of observa-
tion; data collection - all data used should be
generated by one and the same source; classify
the selected dimensions - upon improvement, the
maximizing dimensions should be increased and
the minimizing ones should be reduced; deter-
mining the number of axes which depends on the
selected number of observations; transforming
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HR process into vector - each sub-process or ac-
tivity of the HR process is presented as a vector
by starting from the zero point of the coordinate
axis and vectors’ lengths and directions depend
on the actually measured values for each sub-
process/activity whit coordinates describes the
actual values of the parameters characterizing
different aspects of the process efficiency (Papu-
la, 2001); calculation of common (primary) vec-
tor - the vector resultant is calculated, which is
the sum of all vectors corresponding to each sub-
process/activity, named partial primary vectors;
building a secondary vector - the already defined
“ideal” goal from the assess by senior manage-
ment and/or an external expert or from data of
early warning system should be presented as a
vector.

In the optimization phase the need of HR pro-
cesses improvement is done by comparison be-
tween coordinates of real and primary and sec-
ondary vectors. This phase is built from the fol-
lowing steps:

- defining of the overall necessity of human

resource process improvement;

- defining of the necessity of HR sub-

process improvement;

- defining of the priority of HR sub-process

improvement.

Defining the necessity of human resource
management sub-process improvement

Determining the need for improvement of the
human resource management sub-process is done
only if there is overall necessity of human
resource process improvement. It is calculated in
the previous step of the optimization phase. The
identification of necessity of human resource
sub-processes improvement that make up the
respective human resource process is done by
comparing the partial primary and secondary
vectors.is done by comparison between the par-
tial real (primary) and target (secondary) vectors.
For this purpose it is necessary to split the sec-
ondary vector on its build up partial secondary
vectors (processes) first.

In order to perform a correct comparison, it is
necessary the secondary vector to be divided into
partial secondary vectors, similar to the human
resource management process in the organization
— primary vector. It is assumed that the second-
ary vector visualizes an “ideal” human resource
process running at competitions or described by
the external expert. Similar to the human re-
source process in the company it is also built up



of certain number of sub-processes (partial sec-
ondary vectors). Their number and continuance
are unknown. This information may be providing
by the feedback or by other specialized sources
(specialized literature, newspapers, magazines,
scientific conferences, Internet sources, etc.)
(Sexton, 2011). On this basis three approaches to
determining the partial secondary vectors can be
distinguished.

The first approach is used when there is in-
formation about the value of at least one coordi-
nate of at least one partial vector. In the calcula-
tion of other vector coordinates it is assumed to
be constant. From the coordinates of the whole
secondary vector (“ideal” process), constant val-
ue of the known partial vector coordinates is sub-
tracted, so one of the partial secondary vectors
are formed. The residue between the other partial
secondary (“ideal”) processes is divided equally,
assuming that their number is equal to the num-
ber of actual human resource partial vectors
(sub-processes).

If there is information about the coordinates
of a secondary partial process applies the second
approach. The number of “ideal” partial human
resource processes and number of real sub-
processes is assumed to equals again. The other
partial secondary vectors are obtained by divid-
ing equally the residue between the coordinates
of the whole secondary vector and the known
partial secondary vector.

In absence of specific data for the secondary
(“ideal”) sub-processes running unto competitors
or described by the external expert, the third ap-
proach is applied. The number of secondary par-
tial vectors and number of partial primary vec-
tors (n) are assumed to equals again. Thus, each
coordinate of each secondary sub-process in each
dimension (Cins) can be calculated by division
the coordinate of the secondary process in each
dimension (Cis) and “n” (number of partial pri-
mary vector). “Averaged” partial secondary vec-
tors, which are identical among themselves are
created. The coordinates of each averaged sec-
ondary human resource sub-process under the
formula (formula 1) are derived.

C.
Ci,n,S = %S (1)’

where

Cins — value of secondary partial vector, in di-
mension; of the human resource processes

Cis — value of secondary vector in dimension;

n — number of primary partial vectors
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After calculating the coordinates of the
partial vectors, it is proceed to determine the
need for improvement of the sub-processes of the
considered human resource process. To establish,
it’s necessary to calculate the difference between
the coordinates of the partial secondary and the
corresponding partial primary vector. It
represents the "absolute" goal of improving each
human resource sub-process. The newly created
vector is noted by “A,ps"“ and coordinates
”d 5" This vector is calculated under the fol-
lowing formula 2.

Daps= (SPyjs = SP;jpr) =
= (Cl,l,si G55 Cmm,s — Co1,prs Co1,pr5 7

Agpsi= (d1,1; d ;5 A

where

Aabs — partial vector of “absolute” improvement

SPi;s — partial secondary vector

SPi;pr— partial primary vector

C — coordinates of partial primary and secondary
vectors

d — coordinates of partial “absolute” improvement
vector

) Cm,n,P‘r) =

2),

n — number of considered sub-processes
..... m — number of considered dimensions

This method can be also presented as an algo-
rithm consisting of two blocks, which sequential-
ly passes through the four steps. In block “A” the
coordinate’s values of the partial vector of “abso-
lute” improvement (Aabs) are calculated. In
block “B” each coordinate is compared to zero.
This is the way to assessment the necessity of
improvement of the real human resourse sub-
processes. Further, it can be calculated with how
many units the each coordinate of the partial
primary (real) vectors should be increased or re-
duced.

Algorithm pass through several steps:

Step 1 - Inputs of the partial primary and the
secondary vector’s coordinates, building existing
and “ideal” human resource process (vector) in
all studied dimensions.

Step 2 — Calculation the difference between
coordinates of the partial secondary and primary
vectors — ,,Aabs”.

Step 3 - Check of the nature of all dimen-
sions. If all characteristics of the human resource
processes are maximizing, algorithm continue to
step 4. Differentiating the vectors’ parameters
into “maximizing” (e.g. "improving the quality
of work", "increase sales", etc.) and “minimiz-
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ing” (for instance "cost reduction"”, "reduction of
scrapping", etc.) is done on an earlier stage of the
improvement. Otherwise, all values of the new
vector’s coordinates (Aabs) are multiplied by (-
1).

After those actions and calculation of the val-
ues of ,,di,j”, step 3 and block “A” of the algo-
rithm ends.

Step 4 — Comparison with zero the newly cal-
culates vectors’ coordinates, describing the “ab-
solute” goal of improvement. If the coordinate of
the newly created partial vector is bigger than
zero, then the secondary sub-process; in meas-
urement; is more efficient than the real one;. In
this case, optimization of the respective meas-
urement of the real human resource sub-process
is needed. In case that ,,di,j” is less than zero, it
means that the existing sub-process; in measure-
ment; is more efficient than the “ideal” one; and
improvement is not needed. In the third case
,»,d1,j=0”, which means that the real sub-process;
is as efficient, as the “ideal” one; in measure-
ment;. Again optimization is not needed and im-
provement process ends.

Conclusion

In the present paper a method through which
can be determine the necessity of human re-
source sub-processes improvement was present-
ed. It is based on establishing the efficiency of
the real running sub-processes compared to the
set forth target efficiency by the calculation of a
vector describing the “absolute” goal for im-
provement - (Aabs). Depending on the obtained
values of these vector’s coordinates, a conclusion
whether improvement of the primary (real) sub-
processes is necessary is drawn. Subsequently, it
can be determine the actual numeric value, by
which to correct the coordinates of the primary
partial vectors under the relevant dimensions.
The main advantage upon the application of this
method is that the dimensions, under which the
optimization is done, can be m-number as per the
actual necessity. In order to determine ,,Aabs”
only the subtraction operation is used, which
simplifies the calculations. Arranging all the
steps for calculating the partial vector of “abso-
lute” improvement and interpreting its result in a
logical sequence as an algorithm makes it possi-
ble to review and evaluate all possible combina-
tions of the coordinate values of the vector de-
scribing the “absolute” necessity of improve-
ment. This way, integrity of the observation and
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representativeness of the defined conclusions is
achieved. Main shortcoming of the described
method is that in case of lack of sufficient infor-
mation, the secondary vectors are “averaged”. In
some cases those “averaged secondary vectors”
deviate substantially from the real partial sec-
ondary vectors. This could lead to “distortion” of
the derived results at the end of the algorithm
and to wrongful conclusions about the condition
of the real human resource management sub-
processes. It is also good to present the well-
described algorithmic steps graphically.

The defining of necessity of human resource
management sub-process improvement repre-
sents the second step of the optimization phase of
the whole human resource management optimi-
zation process. The realization of said steps of
the optimization phase could lead to the
achievement of efficient and stable improve-
ments of the human resource processes in the
organization.
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MARKETING STUDENTS SATISFACTION ANALYSIS FROM THE ELECTIVE CLASS
SERVICE MARKETING AT THE UNIVERSITY “PROF. D-R. ASSEN ZLATAROV” —
BURGAS

Radina Ruseva

ABSTRACT: Service Marketing is a relatively new discipline taught in recent years at the Bulgarian
universities. Within the contact and the relationship with the service, people are experiencing , the moment of
true”. Thus, they evaluate the quality of the offered service by the company or university. The aim of the author of
this paper is to go deeply through the world of the chosen target group — marketing students at the university
“Prof. D-r. Assen Zlatarov” in Burgas, Bulgaria. Thereby data was collected and transformed into an information
about their needs, wants, expectations, interest and role in the context of the subject Service Marketing. The survey
is limited to marketing students, Bachelor of Science, 4th year in summer semester 2019 at the university “Prof.
D-r. Assen Zlatarov” in Burgas. Service Marketing is an elective class, chosen by the majority of students as an

alternative to Product Marketing.

Key words: Marketing, services, students, university, “Prof. D-r. Assen Zlatarov”, Burgas, Bulgaria.

BnBenenne

MapkeTHHI'BT KaTo Ou3Hec PyHKIMS B Ja/ieHa
KOMITIaHHS C€ CTPEMH Ja TIOCTUTa OINIPEIENEHH pe-
3yntard. [lazapbT € MACTOTO, KBIETO c€ cpelar
MIPOM3BOAMUTENNTE C TMoTpeduTenure. JleitHoc-
TUTE, CBBP3aHU C JIBYCTPAHHMs MPOLEC HA pa3-
MsHa Ha I0JIE3HOCTH, Ca B LIGHTbpa Ha MPUIIOXK-
HUsl MapkeTHHT. [Ipe3 mocnenHuTe neceTmieTHs
CEKTOp ,,YCIYr'H' ce pa3BuBa JOCTa INHAMHUYHO.
[lorpeburennure U OU3HECHT ce HYXIASIT OT BCE
MO0-KaYeCTBEHH M BCE MO-Pa3sHOOOpa3HU yCIYTH.
B pamkunTe Ha gommpa M Bpb3Kara C yCIIyrara,
NOTpeOUTENNTE W3KUBSIBAT T.HAp. ,,MOMEHT Ha
WCTHHATA™, KaTO MO TO3W HaYMH OIEHSIBAT Kadec-
TBOTO Ha MpejajiaraHaTa oT KOMIaHUATa WIH YHU-
BepcuTeTa yciyra. ,,MapkeTuHr B cpepara Ha yc-
JYTUTEe* € CPABHUTEITHO HOBA AUCLHILIMHA, KOSTO
3armoyBa Ja ce Mpernojana Mpe3 MOCIeAHUTE To-
IUHU B yHuBepcuterure. llenta Ha aBTOpa Ha
TO3M JIOKJAJ € a C€ BHEAPH B CBETAa Ha n30paHa
Taprer rpymna — CTyJ€HTH, CIeIMaTHOCT ,,Mapke-
TuHr kbM YHuBepcuteT "[Ipod. n-p Acen 3na-
tapoB" — Bbyprac. Ilo To3u HaumH ce chOUpar
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JaHHU, KOUTO 1€ CE M3IOI3BaT KaTo MH(popMa-
oy 3a XCJIaHuATa, O4YaKBaHHATa, MHTEpPECA U PO-
JSITa Ha CTYyIEHTUTE B KOHTEKCTa Ha MpernojaBa-
HaTa JUCLUIUTMHA ,,MapkeTuHr B cdepara Ha yc-
nyrute®. M3cieaBaHeTo ce orpaHuyaBa A0 CTY-
JEHTH CHEIUATHOCT ,,MapKeTHHT* KbM Y HUBEp-
cutet "llpod. n-p Acen 3narapos" — byprac, ba-
KaJaBbp, 4-TH Kypc Tpe3 JETHUS CEeMecTbp Ha
yueOHara 2019-ta romuna. ,,Mapketunr B cde-
paTa Ha yciyrure* e n3dupaeMa IUCIUILIMHA 32
Ts1x. C MHO3WHCTBO Ta3M JUCHHILUINHA O€ n30paHa
KaTo alTepHaTuBa Ha ,,lIpOJyKTOB MapKETHHT .

Hacrosimoro wuscnenBaHe HOCH HaydyHH H
MIPAaKTUYECKH TO3HAHMS OTHOCHO YIOBJIETBOpE-
HOCTTa Ha CTyIEHTUTE OT TUCHMIUIMHATA ,,Map-
KeTHUHT B cdepara Ha ycayrure . To3u moknan
JOIIPHUHACS 32 OIO3HABAHE HA JKEJAHUATA, OYaK-
BaHMSTA, UHTEPECAa W POJIATAa Ha CTYAECHTHTE B
00yYHTEHHUS TPOLIEC.

JIutepaTtypeH mnperJiej Ha JUCHHMILIMHATA
MapkeTHHT B c(pepaTa Ha yCIAyrUTe

MapkeTusr B cpepaTta Ha yCIyTuTe IbpPBOHA-
YaJTHO 3a10YBa J1a C€ pa3BUBa KaTo YCIyra, KOsTo



€ JOIbJTHEHUE KbM NajeH NpoAyKT (aHri. value
added services), ciel KOSTO HMOCTEICHHO 3aI0Y-
BaT Ja HABJIM3aT HOBH M3CJICAOBATEICKH TOAXOH
(Meffert/Bruhn, 2009). Te ce cBbp3BaT ¢ KiIacu-
(ukamnys Ha yCIIyruTe, KauyecTBOTO Ha YCIIyTUTE,
YIPaBICHUETO HAa YOBEIIKUTE PECypCH B KOMITa-
HHUH, KOUTO NpeajiaraT yciayrH, KaKTo 1 He Ha I10C-
JIeTHO MSICTO TI0 BRKHOCT M YIPABJICHUE HA BPH3-
KHUTE C KIIMEHTUTE U TU3aifH Ha ycimyrure. Ha Tab-
mura 1 Moxe Ja ce BUAM Kiacu(uKanusaTa Ha
npou3BoAacTBara ot cekrop Y cimyru no KMI-2008
B bbarapus.

Kotler/Keller/Bliemel (2007, ctp. 547) nedu-
HHUpAT yCIYTUTE KaKTO CIeBa:

,, Yenyea e ecaka mpednazana Oetinocm uau
noCmudicerue, Koemo 6 OHO8AmMa CU NPUMedHcasd
HeMamepuaien Xapakmep u He e C8bP3ana ¢ Ou-
PeKmua npomMaHa Ha cobcmeenocmma. Yciyeama
Modice, HO He e 3a0bANCUMETHO, Od ce 008bpIIce ¢
npooykm. *

B TeopusiTa o MapkeTHHT B cepaTa Ha yCIiy-
TUTE ce pasznuyaBaT aBe nuMmeHcuu: (1) mapke-
TUHIOBa AWMEHCHUS, KOSTO B 3aBHCUMOCT HAJH
CTaBa BBIIPOCA 32 NOTPEOUTEN MU OPraHU3aLHS
ce JIeNy Ha TIOTPEOUTENICKU U MHBECTUIIIOHHH YC-
nyru ¥ (2) dupMeHa JUMEHCHS, KOSITO pasriiexaa
YCIYTUTE KaTo KJIFYOBO WX JOMBJIHUTEIHO MOC-
THKeHue. Parnenanure mo-rope moaxonu ce ot-
JMYaBaT ¢ XeTEPOTEHHOCT, KaTO Ce OTYHUTA JIUTICA
Ha 00I0BaIMIHA TEOPHs 110 OTHOIIEHHE HA Map-
ketuHra B chepara Ha yciyrure. Cnopen Hilke
(1984) KOMIUICKCHHST XapaKTep Ha yCIyTUTe Ce
CBBP3Ba C NMOTEHIMANIEH, [IPOLIECEH WIN IOAXO,
OpHEHTHUPaH KbM pe3ynTara. [loreHunansT e cro-
COOHOCTTa J1a ce U3BBPIIM BHOOIIE €HA yCIIyra,
T.€. HalpuMep HalTMuue Ha KBaTUQHULIUpPaH Iepco-
HaJl, o0opyaBaHe U noMelneHue. B ciyuas ¢ yn-
PaKHEHHETO 1O ,,MapKeTUHT B cdepara Ha yCiy-
rure* kpM YHuBepcutet "llpod. n-p Acen 3nara-
poB" — byprac ca HeoOXOAMMH TpENOJaBaTeNl,
IIPE3EHTAMOHHA TEXHUKA U CTasl 3a IPOBEXKIaHEe
Ha 3aHATHUATA.

Tabauna 1. Kinacudukanus Ha mpon3BoacTBaTa oT cekrop Ycmyru no KMJ1-2008

KOJ

HAUMEHOBAHHUE HA IIO/ICEKTOPA

TBPI'OBMSA; PEMOHT HA ABTOMOBMWJIM U MOTOLIMKIIETI

TPAHCIIOPT, CKJIAINPAHE U ITOIIN

XOTEJIMEPCTBO U PECTOPAHTBOPCTBO

=|=l=|a

CBb3IABAHE 1 PA3IIPOCTPAHEHUE HA THOOPMAIIVA 1
TBOPYECKHU [MPOAYKTH; JAJJEKOCBOBIIEHNM

®UHAHCOBU 1 3ACTPAXOBATEJIHU IEMHOCTU

OIIEPAIIMY C HEABM>XMUMHA UMOTU

4ialis

[IPOPECUOHAJIHU JIEMHOCTU Y HAYYHU U3CJIEJBAHUSA

Cren 0030p Ha pa3IMYHHU HOAXOIU aBTOPHUTE
Meftert/Bruhn (2009, ctp. 19) crurar no cien-
HOTO 3aKJIOYeHHE W JAePUHUIUS 3a yCIyTHUTE:
,»YCIYTHTE Ca CaAMOCTOSTEIHU JEHHOCTH, KOUTO
ce CBBbP3BaT C MpellaraHeTo (Hamp. 3acTpaxo-
BaHE) W/WIM U3IBJIHEHUETO Ha aerHocTu (Ppu-
3bOPCKH YCIyTH), T.€. HAOJFO/JaBa CE€ OPHCHTH-
paHe KbpM noreHuuana““. Berpemnu (Hamp. nep-
coHan, oOopyjaBaHe, 003aBeXJaHE) W BHHIITHU
(akropu (Te3u, KOUTO HE 3aBUCAT OT Mpejara-
MIMAT ycayrara) OuBaT KOMOMHUPAaHU B PAMKaUTE
Ha Tpoleca Ha NOJI3BaHe Ha yciayrara (OpHeHTH-
paHe kbM mporeca). KomOuHanusra ot ¢akro-
pUTE Ha peJIaralius yciryrara Hel Jia mpeaoc-
TaBU TI0J3a, HANp. 3HAHUS W YMEHHUS Ha BHHII-
HUTE PaKTOpH, T.€. XOpaTa, HaIlp. CTyJCHTH (OpH-
SHTUpaHE KbM pe3yiTaTa).
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JlaHHM ¥ IMCKYCHUsl HA pe3yJTaTuTe OT U3C-
JIe/IBAHETO

B mpoyuBanero ca B3enu yuactme obmo 14
CTyZIEHTH, 4-TH KypC, CIIEUUAIHOCT ,,MapKeTHHr*
kbM YHuBepcutet "[Ipod. n-p Acen 3naTapoB” —
Byprac mpes nernus cemectbp Ha 2019-ta ro-
nuHa. M3non3BaHa e ckana Ha ,,JIukepTt™ oT 1 10
5, KaTo 3a BbIOpoC | — BBOPOC 5 BB3MOXKHUTE OT-
roBOpH ca 1: HAITBJIIHO HECHIVIACEH, 2: HechIJa-
CEH, 3: HeyTpaJyeH, 4: ChIJIaceH 5: HaIlbIHO ChI-
JaceH. 3a BBIPOC 6 U BBIPOC 7, OTTOBOPHUTE,
MEXy KOWTO CTYJJEHTUTE PaBsIT CBOSI H300D, ca:
1: oTpuiatenHa, 2: Mo-cKOpo OTpUIIaTeIHA, 3: He-
YTpaliHa, 4: MOo-CKOpPO MOJIOKUTEIHA, 5: MOJIOXKU-
TenHa. Bwrnpocute ca obmo 7 Ha Opoit. 3aeaHO
ChbC CpEeIHUTE OLICHKU TE€ ca NpeacTaBeHH B Tao-
jmma 2.



Tabauua 2. Beipocu 1 CpeiHA OIICHKH BBB Bph3Ka ¢ aHKETa CPeJl CTYIACHTH CTICIIHATHOCT

,»MapkeTuHr
BBITPOC OIIMCAHUE CPEJIHA
OL{EHKA
Bropoc 1 YnpakHeHueTo Oelle HHTEPECHO 3a MEH. 3,85714
Brrnpoc 2 | Yemsix 1a Hayya OCHOBHM HEllla 32 MapKETHHIa B cdepara Ha YCIyTHTe. 3,71429
Bwrnpoc 3 | Marepuanure, IOArOTBEHH OT JIEKTOpa, 01xa 100pe CTPYKTYPHUpPaHH. 3,92857
Bwnpoc 4 | [Ipumepure cBbp3aHy ¢ MapKETHHIa B chepaTa Ha yciyrure 0sxa 10CTaTbyuHo. 3,78571
Benpoc 5 | [Ipumepurte OT NpakTHKaTa U peaHi CUTYaly OsXxa MHTEPECHH 33 MEH. 3,78571
Bwnpoc 6 | Kaksa e obmara Bu ouenka 3a sekropa? 3,92857
Bwnpoc 7 | Kaksa e obmara Bu oneHka 3a ynpaxHEHHETO? 3,85714

OT maHHWTE CTaBa SICHO, Y€ CPEIHUTE OLEHKU
Ha CTYACHTUTE Ca CpPaBHUTEIHO BHCOKA. Ha
BCHUYKH BBIIPOCHU T€ CE JOOIMKABAT 110 4 OT 0010
5 (= 4), xato 5 ce cmsATa 3a Hal-BHCOKAaTa BH3-
MOXHa OLIEHKa O cKayiara. Hali-BUCOKa OlICHKA
3,9 ot 5 cTyneHTuUTE ca Jaiu Ha BeIpoc 3 ,,Marte-
puaiuTe, TMOJATOTBEHU OT JIEKTOpa, Osixa Jo0pe
CTPYKTypHUpaHu u BIpoc 6 ,,Kaksa e oOmiata Bu
olleHKa 3a Jiekropa? ChOTBETHO, Hall-HUCKa €
OIICHKaTa Ha BBIIPOC 2 ,,Y CIsX 1a Hay4a OCHOBHU
HEIlla 33 MapKeTHHTra B cepaTa Ha yCiayrure™ u
T4 ¢ 3,7. 3a )KaJloCT, HAKOU CTYIEHTH He ca yoe-
JIEHU, Ye ca HayJWJIM OCHOBHH Hellla 3a Mperoia-
BaHaTa MUCHMILIMHA. M3rnexna, ye npyru ¢ak-
TOPU UTPasIT POJIsl 32 TE3U PE3yJTaTH, KOUTO Hs-
MaT 00III0 ¢ Ka4eCTOTO Ha MaTepHAIIUTE U Kadyec-
TBOTO Ha TMpeTojaBaHe Ha JIEKTOpa, HaIp. cirada
MOTHBAIIMSA 3a Y4YCHE, OPYyrd NpHopureTd (pa-
0ora), nurca Ha Bpeme W T.H. B To3u pen Ha
MUCIIH aBTOPHT Ha JIOKJIa/1a MOXKE J1a 3aKJTFOYH, Ye
MOTHBAIIMATA HA CTYJCHTUTE 3a yueHe IO-Bepo-
STHO CE€ JBJDKM Ha WHAWBUIYaTHHs MHTEpPEC Ha
BCEKH CTYICHT KbM IIpeIIo/laBaHaTa IWCIIUII-
nuHa ,,MapkeTHHT B cdepaTa Ha YCIyruTe™, OT-
KOJIKOTO 3aBHCH IPSIKO OT JICKTOpa M Ha4yMHA Ha
mpernoAaBane U noAdop Ha marepuanute. OcBeH
TOBA JKEJIAHWETO Ha CTYJEHTHUTE Ja YIPaKHSIBAT
nogo0Ha mpodecus clies 3aBbPIIBAHETO Ha YHU-
BECHUTETA M IyBCTBOTO Ha yBaKEHUE KBbM Mpode-
cusATa Morar a 0p1at (aKTOpH 3a TAXHATA MOTH-
Balus. 3aTOBa aBTOPHT HA TO3M JIOKJIAJ IMpaBH
MPEernopbKa Jia ¢ NOoA00pU MOTHBAIIMATA HA CTY-
JIEHTHUTE W TI0 TO3W HAYWH TEXHUTE 3HAHUS B 00-
JacTTa Ha TMpenoJaBHATA AWCIUIUINHA, HATp.
4ype3 eMOIMOHAIIHA aHTAXKUPAHOCT KbM YUCOHHS
mporec W oOpaTHa Bpb3Ka. B chBpeMeHHaTa
cpena ¢ TIOMOIITa Ha TEXHUKH KaTO CTUMYJIAITUN
Y WHTEPAaKTHBHO 0a3WpaHO ydeHEe MoraT jJa ce
MOCTUTHAT TO-BUCOKHM pe3ynratu. (OOparHaTa
BpB3Ka TpsiOBa Aa ObJe KOHCTPYKTHBHA, HaBpe-
MEHHA U Jla IPUTEeXKaBa sICHU kputepun. Ha BoII-
poc 4 ,IlpuMepure CBBbpP3aHU C MapKETHHTa B
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cepara Ha ycrmyruTe Osxa JAOCTaThYHO Cpel-
HaTa orleHKa e 3,79. CpIara oreHKa € oIydiI 1
BbIpoc 5 , IIpuMepure OT MpakTUKaTa U peaTHu
cuTyauuu Osixa uHTEpecHH 3a MeH. OT OTroBo-
pUTE Ha aHKEeTaTa ClIeABa Jia ce 3aKII0UH, Y€ MO-
rar Jia ce HanpaBpsIT OJA00PEHUST OTHOCHO MIPHMe-
pHUTE, KOUTO JIEKTOPHT € H30palt 3a ypaKHEHHETO
0 JUCUUIUINHATA ,,MapKeTHHr B cdepaTa Ha yc-
JIYTUTE", KAKTO U TE3U MPUMEPH, OJIM3KH 0 peall-
Hute curyanun. CTyeHTUTe OUXa JKeaid Jia ce
JUCKYTHpAT MoBeue Ha Opoil mpuMepH, KakTo M
peaHu CUTyaluu oT npakTrukara. I1o To3u HauuH
TE IIe MOrar Ja W3BJIeYaT TO-ToJisiMa JIMYHA |
npo¢eCHOHATHA [10J132 OT YIPAXKHEHHETO I10 Ta3H
muctuninuHa. Ha durypa 1 cpeanure oneHku Ha
CTY/ICHTHTE Ca MPEACTAaBEHH TpaPuyHO.

Bwnpoc 1 ,,Ynpaxsenuero Oeiie HHTEPECHO
3a MeH" u BbITpoc 7 ,,KakBa e obmjara Bu onenka
3a yOpaXHEHHETO“? ca ¢ Majko TIIO-BHCOKa
cpemHa olieHka - 3,85. [Ipeamonara ce Hanuaue Ha
BpB3Ka MEXTy HHTEpeca KbM ,,MapKeTHHT B che-
paTa Ha ycIyruTe" ¥ OIIeHKAaTa 3a yIPaXHEHUETO.
Jlorn4HO € TpH MO-BHUCOK MHTEPEC OT CTpaHa Ha
CTYJEHTHTE OIICHKaTa Jia ce MOBHUINU. Bce mak
Ta3W XUIOTe3a TpsiOBa Ja ce MpPOBEpU B JPYTO
npoy4BaHe, Thi KaTo poJisiTa Ha PENoAaBaTels e
(hakTop, KOHTO CHINO € OT 3HAYCHHUE 32 OLIEHKATA
Ha ynpaxHeHHeTo. bl KaTo TUCIUILTHHATA € U3-
Opaema, ce peAronara, 4e MHTepeChT Ha CTY ICH-
TUTE € BUCOK. 32 JKaJIOCT CTYIEHTHTE UMAT MPaBo
Jla M30MpaT caMo MEXIy JIBE AUCHUTUIHHA. AKO
OposT Ha M30MpaeMHuTe AUCIUIUIMHU C€ TIOBHIIIH,
€ Bb3MOKHO ¥ TEXHUAT UHTEPEC KbM HSKOS OT TSIX
na e mo-Bucok. [Ipu Beue n30paHa AUCIUILINHA OT
TSX WIN OT ChCTYIEHTUTE UM, 3a Ja ce Momoopu
HWHTEpeca Ha CTYJCHTUTE KbM AMCUUILIMHATA, €
HEOO0XOIMMO J1a C€ YCTaHOBU W HM3CIe/IBa MO-3a-
IBIIO0OYEHO TSIXHATA Harjaca KbM MPEnoJaBaHUs
IpeIMeT, KOETO MOXKE /Ia C€ CIIyYd OTHOBO 4Upe3
JOMUTBaHe u 00paTHa BPb3Ka.



CPEJJHU OLIEHKHA
Ha cmyodewmu cneyuannocm ,, Mapxemune “ kom Yuueepcumem "llpocp.
0-p Acen 3namapos" — Bypeac, bakanaevp, 4-mu kypc (N = 14)

7
6
5 3,785714286
4 3,785714286
. \
2 3,714285714 ‘
A |
i i
3,6 3,65 3,7 3,75

3,857142857
3,928571429

3,928571429

3,857142857
I

3,8 3,85 89 3195

@ur. 1. Cpegau orieHKH

Ha mepBus Beopoc ce 3abenssBa, ue 50% ot
CTYAEHTHTE JaBaT oleHKa 4, a 29% ot Tsx Hali-
BHCOKaTa BB3MOXKHA OIIEHKa Ha ChIJIacHe 3.
MHuoro mairbk nporneHT (camo 7%) OTTroBapsT C
orieHKa mo-aucka oT 4. OT pe3yiaTaTuTe MOXKe 1a
ce HaIlpaBH 3aKJII0OYEHHE, Y€ TIOBEYETO CTYIEHTH
MPOSIBSIBAT UHTEPEC KbM YIPAKHEHUETO 1O H30u-
paemaTa aucnuIuivHa ,,MapkeTuHr B cdepara Ha

Bwsnpoc 1

%%

29%

N—"

m2 m3

ml 4 m5

®ur. 2. OueHkn

[MoBeue oT emHa Tpera OT JONMUTAHUTE CTY-
neHtu (36%) ca cbrylacHM, 4e yCIsBaT Ja Hayyat
OCHOBHH HeIllla 3a MapKeTHHTa B cepaTta Ha yc-
JyTHuTe ype3 ynpaxuHeHuetro. C MHOTo Maika pas-
muka (29%) ca cTymeHTUTe, KOUTO HAbIHO ca
CBIVIACHH C TOPENOCOYEeHOTO TBBbpAeHue. Ilpo-
LEHTHT Ha CTYACHTHTE, KOUTO ca HEyTPaTHHU WIH
HE ca ChIIIACHU C TBBPJCHUETO € KAaKTO CIie/iBa
14%, 7%, 7%. 3a nogo0OpsiBaHe HA TPOIIEHTA CTY-
JEHTH, IpUA0OMIN 3HaHUS, MOXKE J1a CE Ce IPeno-
pbyUaT UHTEPAKTUBHH TEXHUKW Ha y4YCHE, KOHTO
Jla CTUMYJIpaT Y4acTHETO Ha CTYJICHTUTE B y4ueO-
HUS [IPOLIEeC, HAIP. CAMOCTOATEIIHO pa3paboTBaHe
Ha Ka3ycHu.
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yciyrute. B crneaBaino u3cienBaHe MoXe Ja ce
IIPOBEPU Ha KAKBO C€ IbJKU UHTEPECHT WIIH JIUII-
caTa Ha uHTepec y cryneHrure. Jlanu B 4-tu Kype
TE€ BEYe ca Ce OPUEHTUPAIU NMPOPECHOHATHO U B
KakBa c(epa Ha MApKETUHTa, KaKTO U JJOKOJIKO
Taszu cepa e 001acTTa Ha YCIYTUTe.

Bsnpoc 2

N—

Nl m2 m3 m4 m5

TpetusT 3agaaeH BBIIPOC € OTHOCHO CTPYKTY-
para Ha MaTepUaIUTEe, KOUTO JIEKTOPBT € MOJr0T-
BWJI 3a ynpaxxHeHueto. Ha To3u BbIIpoc monoBu-
HaTa oT cryaentute (50%) ca cpriacHu, 4e Mate-
puanute ca go0pe cTpykTypupanu. 29% nopu
CMSTaT, Y€ CTPyKTypara € MHOro noopa. Huro
€/IMH CTYJCHT HE CMsTa, ye MaTephaliTe ca Ha-
IIBJIHO JIOIIO CTPYKTypUpaHu, HO 14% Bce mak ca
Ha MHEHHeE, 4e ca He 1o0pe cTpykTypupanu. [log-
00pBT Ha yueOHUTE MaTepUalld € MHOTO B)KEH 32
nocturaHe Ha no0pu pesynratd. HaumHbT Ha
MpeacTaBsHe, HATIp. Ype3 sICHA CTPYKTypa | ¢ TOo-
MOIIITa HEe BU3yaJlHA TEXHUKA CIIOMara 3a JISCHOTO
BB3MPHEMaHEe HA MATEPHSATA.



Bbnpoc 3
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Bbnpoc 4
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®ur. 3. Ouenkn

43% OT cTyAEeHTUTE ca OTTOBOPWIIH, Y€ MPH-
MepuUTe, CBbP3aHU C MapKETHHTa B cheparta Ha yc-
JIyTHTE, Ca JOCTATHIHO. 29% OT TAX CMSATAT, 4e ca
HaIBJIHO JOCTaThYHO, Jokaro 14% ca HeyT-
panuu. Ilopaau orpannuenus 6poii yacose 3a yIi-
paXKHEHHE, TPUMEPUTE CHIIIO Ca OrpaHIUYEH OpPOH.
3aroBa Te TpsiOBa 1a ObAT OAOPAaHU CTAPATEITHO
U J1a IpeIM3BUKBAT HHTEpECca Ha CTYJCHTHUTE.

3a moBede OT MOJOBMHATA CTYACHTH NpUMeE-
pHTE OT TPAKTHKATA ¥ PEaTHU CUTYalluu ca OHIIH

Bsmpoc 5

2% %%
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Bbrpoc 6

0,
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unTepecHu (57%), a 3a 22% OT TAX MHOTO MHTe-
pecuu. PaBen npoueHT ot cryaentute (7%) otro-
BapsIT C OIIEHKAa MO-HHCKa OT 4, T.€. ca HEYTPaJIHH,
HECBHITIACHU WJIHM HAITBJIHO HECHIVIACHHU C TOPETo-
COUYEHOTO TBBpAEHKE. KaTo 151710 HE € BB3MOYKHO
MIPUMEPHTE J1a TACBAT HAITBJIHO HA HHTEPECUTE Ha
BCUYKH CTyEeHTH. Pe3yntaTture oT aHKETHpaHETO
BCE TIaK OTYUTAT BUCOK MPOLIEHT Ha JIOBOJHH CTY-
JICHTH.
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®ur. 4. Oueukn

Ha mectus Bwmpoc ,Kakea ¢ obmara Bu
OILICHKA 3a JIeKTopa?* MOoJIOBUHATA OT CTYICHTUTE
(50%) ca otroBopwim, Ye OLIEHKAaTa MM € IIO-
CKOpPO MOJIOKUTENHA, A0KaTO 29% OT JoNUTaHUTE
CMSITaT, ue € MojaoxuTenHa. 14% ca orbenssanu
MI0-CKOPO OTpHUIATEIHA OIleHKa, a 7% - HeyT-
panxau. HuTo enuH CTyACHT HE € Jal OTpHUIlaTeTHA
olleHKa 3a JekTopa. [loBeue oT ABE TpeTH OT CTY-
JIEHTUTE Ca YIOBJIETBOPEHHU OT jekropa. OleH-
KaTa ¢ CTPOro CyOCKTHBHA 3a BCEKH YOBEK M €
TPYIHO Ja C€ MOCTUTHAT U3KIIOUUTEIIHU PEe3yil-
TaTu.

[Ipu cenmu u mociieaeH BbIpoc ,,Kaksa ¢ 00-
mara Bu omeHka 3a ymnpaxHeHHeTo?*, oTroBO-
pUTe Ha CTYACHTUTE Ca MHOTO OJIM3KU JI0 Te3H Ha
IIECTH BBIpoC. Pa3nuka e oTyeTeHa B pasmpene-
JIEHWETO Ha MO-CKOPO OTPHIIATEIIHATA W OTPHIlA-
TeJHA OllEHKA Ha YIPaXKHEHUETO, T€ ca C paBeH

npoueHT — 7%. Ilono6HO Ha mecTu BBIIPOC, He-
yTpaHUTE CTYACHTH ca 7%, a Te31 JaJi IOJI0XKHU-
TenHa onenka — 29%. Haii-rossim nporieHT (50%)
NPUHAIEKH Ha CTYAEHTHTE, KOMUTO OTOEJsI3BaT
II0-CKOPO TIOJIOKUTETHA OLCHKA 3a yIPaKHEHHU-
eTo ,,MapkeTuHr B cepara Ha yCIyruTe™,

3ak/il0ueHHe W HACOKM 3a ObJelu npoyd-
BaHUs

Upes noceleHre Ha yrnpaxHEeHUeTo ,,Mapke-
TUHT B chepaTa Ha yCIyruTe", CTYJACHTHTE OIIC-
HSBAT Ka4eCTBOTO Ha IMPEMNOIaBaHe U W3KUBIBAT
T.Hap. ,,MOMEHT Ha mctuHarta®. I{enTa Ha aBTOpa
Ha JTOKJIa/1a € Ja CE BHEJPU B CBETA HA CTYICHTUTE
W J1a M3CIIeABa TCXHUTE JKCIIaHWS, OYaKBAHUS H
pOJBITa UM B KOHTCKCTA Ha ynpamHeHI/IeTo 110
IucuurUinHaTa. M3cnenBanero ce orpaHuvana g0



CTYJEHTH CIEUHAIHOCT ,,MapKEeTUHT* KbM Y HHU-
BepcuteT "lIpod. n-p Acen 3narapos" — byprac,
BakanaBwp, 4-T1 Kypc mpe3 JETHUS CEMECTHP Ha
yuebnata 2019-ta roamna. OrpaHuyeHHsATa ca
CBBP3aHH C MalKug OpOH AOMUTAHH CTYIEHTH,
THI KaTO OPOST yYACTHUIIN B YIIPAKHEHHETO HE €
rojsiM. OTChCTBAIMTE CTYJEHTH, KOWTO HE ca
MOTI'JIX Ia y4aCTBAaT B aHKETUPAHETO, Ca HE3HAYH-
tesnen opoit (1 ctynent). Oruuta ce 100% akTuB-
HOCT ITPH MOIBJIBAHETO HA OTTOBOPUTE, Thil KAaTO
HsIMA JIUTICBAIA WHPOPMAIIHSL.

PesynratuTe OT aHKETUPAHETO pa3KpUBaT, 4e
CTYJCHTHTE Ca JOBOJIHU WM TPOSBSBAT HHTEPEC
KBM TIpenoaBaHara quciuiuinaa. ChIno Taka Te
BB3MPUEMAT MHOIO JA00pe HauyuMHa Ha Mpernoja-
BaHE Ha JICKTOpa U mojdopa Ha MaTepuaiure. Ke-
JMAHWETO Ha CTYJCHTUTE J1a YIIPaKHABAT MO J00Ha
npodecus clie/l 3aBbPIIBAHETO HA YHUBECUTETA U
YYBCTBOTO Ha YBaAXXCHUC KbM HpO(i)eCI/IHTa morart
Jla ce pasriIexaar KaTto (akTopy 3a TAXHATa MO-
TUBAIUS. 3a XKaJIOCT, MaKbK OpOi CTY/IGHTH HE ca
yOeieHH, Ye ca Hay4YHMJId OCHOBHHM HEIlla 3a Tpe-
MoJlaBaHaTa AUCIUILUINHA, KOETO TO-BEPOSTHO Ce
IBIDKU Ha CTpaHWYHHU (akTopu. B Ta3um Bpb3ka
aBTOPBT HA TO3MW JOKJIAJ MPaBHU MPEIOphKa Ja ce
oI00pH MOTHUBAIUATA HA CTYJCHTHTE YPE3 eMO-
[TUOHAJHA aHTAKUPAHOCT KbM yUeOHHS IIPOLIEC 1
oOpaTHa Bpb3Ka KaTo 10 TO3W HAYMH CE€ YBEIHYAT
TEXHUTE 3HAHUS B 00JIACTTa HA TPEIOJaBaHaTa
TUCIMIUTNHA. B chbBpeMeHHaTa cpeqa ¢ IoMoIITa
Ha TEXHUKW KaTO MHTEPAKTHUBHO 0a3upaHo ydeHe
MoraTr Ja C€ INOCTUTHAT IMO-BUCOKU PE3YyJITATH.
OO0patHata Bpb3Ka TpsiOBa 1a Obc HaBPEMCHHA,
KOHCTPYKTHBHA H JIa TIPUTEKABa SICHA KPUTEPHH.
Criope[1 CTyICHTUTE TIPUMEPUTE, KOUTO JICKTOPHT
n30upa 3a YIOPaKHEHUETO MO JUCHUILUIMHATA
»MapkeTuHr B cdepara Ha ycrmyruTe, KakTo U
Te3W, ONM3KHU IO PEATHUTE CUTYaIlMU OT TPaKTH-
KaTa MoraT Jia ObJaT nmoBeyve Ha Opoii. braemuTe
W3cJeNBaHus MoOTaT Aa OBJaT HACOYEHH KbM
IpyTH M30MpaeMu TUCIHIUIMHA B 00jacTTa Ha
MapKeTHHTra. AHKETHATa KapTa cjeJBa Ja ce pas-
IIMPU C TIOBEYE BBIIPOCH, HE CaMO IO CKayiaTa Ha
HJIIKBPT, a 1a ce pa3paboTAT W OTBOPECHH BBIT-
pocu. Ilo To3u HaYWH CTYJCHTHUTE IIe MOTaT Jia
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U3pa3sT CBOETO MHEHHE TO-TOJAPOOHO U TO-3a-
Ibi00ueHO0. KonmuuecTBeHUST aHanu3, HalpaBeH
B TO3H JOKJIaJ, MOXE B IIOCIEACTBUE Ja ce€ J0-
I'BJIHM C KaU€CTBEH aHajlM3 B €IHO HOBO IIPOYd-
BaHeE 10 Temara.

Hactoamoro wuscnensBaHe HOCH HaydyHH U
MPAaKTHYECKH TO3HAHUS OTHOCHO YJOBIIETBOpE-
HOCTTa Ha CTYACHTUTE OT AUCLUMIUIMHATA ,,Map-
KEeTUHT B cdepara Ha yciyrure™. To3m noxiazn
JIOIIPUHACS 3a OIO3HABAHE Ha XKEJaHWUATA, OYaK-
BaHUATA, MHTEpECa W poOJsTa Ha CTYICHTHUTE B
00y4YHUTEeIHNS TPOLIEC.
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pedestal thus constructed to specify the characteristics of the method General Electric / McKinsey - GE /

McKinsey to be used in the restructuring process.
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BbBenenne

Bepxy pneliHocTTa Ha BCSAKO NpPEANPUATHC
OKa3BaT BIIMSHUE peanla (PaKkTOpH, KOUTO MPSIKO
WJIA KOCBEHO TIPOMEHST HETOBaTa G8bHUIHA MAp-
Kemunzo8a cpeda. Bwpupeku, de (akTOpUTe HE
MOTaT Ja ce MpeACKaxKaT € HeoOXOIMMO PBKO-
BOJICTBOTO Ha MPEANPUATUETO J1a KOHKPETH3UPA
Hal-penBUIMMATE. ToBa mpenarnonara HeoOXo-
JUMOCTTa OT TIPECTPYKTYPUpPaHE, KOETO MOXKE J1a
ce OocChIecTBU TmocpenctBoM Merona General
Electric/ McKinsey - GE/ McKinsey.

OcHnosnama uen Ha Hacmoswiama paspa-
bomka e 0a ce aHanU3UPaAm U UHMEPRPEMUpam
meopemuyHume NOCMAHOBKU C8bP3AHU C BbHUI-
Hama MapKemuHe08a cpeoa Ha Npeonpusimueno
U HA MAKa u3epaderuss NOCMameHm 0a ce npeyu-
supa xapaxmepucmuxama na memooda General
Electric/ McKinsey - GE/ McKinsey, xotimo da ce
U3NOI364 8 NPOYECa NO NPeCMPYKMypupane.

JuHaMuyHaTa TPOMSIHA Ha WKOHOMHYECKUS
JKUBOT Ha MPEANPHUITHETO IMOBIUSAH OT pPEAMIA
BBHIIHM (DaKTOpU Hajara HEoOXOAMMOCTTa OT
o0CIIeIBAHE HA 8bHUHANA MAPKEMUH208A CPedd.
[Mosuronupanero Ha Metona General Electric/
McKinsey - GE/ McKinsey B MapKkeTHHroBaTa
JIEHHOCT Ha MPEINPUATHETO MOXKE J1a TOIIOMOT-
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HE IJIaBHUS NPEXOJ KbM IO-JIECHO MPUCHOCOO0S-
BaHE KbM IMPOMEHUTE HA 8bHUIHAMA MAPKEeMUH-
206a cpeda W KbM IMO-10OpPOTO pa3BUTHE Ha
OPEANPHUITUETO, C KOETO J1a Ce MON00pH U 031pa-
BU HEroBUSl KOHKypeHTeH npodui. [Ipeunusupa-
HETO Ha BBIIPOCUTE CBBP3aHU C MpEJCTaBeHAaTa
npoOjeMaTHKa NPeInu3BUKBA H3CIEIOBATEIICKUS
UHTEpEC.

1. AHaJIM3 Ha BBHIIHATA MAapKETHHIOBa
cpela HA MPeINPUITHETO

Pasrnepanute auTepaTypHHM HW3TOYHHIM ca
€IMHOYIITHN B CBOUTE WHTEPIPETAH CBbP3aHH
¢ (hakTopuTe OKa3BAIY BIUSHUE BHPXY BHHIIIHA-
Ta MapKETHHIOBa cpella Ha MPeANpHUITHETO. ,,[1o-
3abJ00UYC€HOTO TO3HABAaHE HAa OTHAEIHUTE IOJ-
CHUCTEMH JiaBa BB3MOXKHOCT 3a OITO3HABaHE U
pa3bupaHe Ha 0COOEHOCTHTE Ha I[sIaTa CUCTEMA,
karo emuHHO IUT0” (Muxanesa, 2013, ctp. 9)
MapkeTon03uTe TOCOYBAT, Y€ TOBA €a TI00aTHH-
TE€ YCJIOBHUS Ha OOINECTBEHUS KUBOT, & UMEHHO:
demoepagcku  Gakmopu, coyuarnu gaxmopu,
HAYYHO-MEXHUYeCKU — (DAaKmopu, NOAUMUYecKu
¢axmopu, npasnu axmopu, npupooHu paxmo-
pu u xynmypama Ha cpedama (Bx. Que. 1) (ban-
yeB, 2006, ctp. 157).
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Due. 1 Pakmopu Ha GLHUIHAMA MAPKEMUH208A CPEOd HA NPEONPUSMUEIO

Hzmounux: aoanmupano no: banues, Il. Mapxemune, Ceuwos, 2006, akademuuno uzoameicmeo ,, L{enos

c. 157.

B mpakruko-npunoxkHara mnocraHoBka Ha C.
Jln66a u JI. CumkuH ce mpenusupa, 4e Bh3Jeic-
TBHUETO Ha BCEKH €IMH OT MOCOYEHHUTE (PaKTopu
MOTrar Jia ce OKa)XaT Pa3lINuyHU B 3aBUCUMOCT OT
maszapa u /unu reorpadekus peruon ([undba &
Cumkun, 2001, ctp. 57). Cnopen npuBeneHUTE
CTHCIUAINCTH, aKO TPEANPUATHETO H3BHPIIBA

padckn peroHn € HeoOXOAMMO Jia Ce OLECHST
CHOTBETHUTE aCIICKTH HA 6bHUIHAMA MAPKEMUH-
206a cpeda HA BCEKW eIUH OT TsX. B ToBa Ham-
paBIICHUE € HAJIOXKUTEITHO JIa CC U3BBPIIH passic-
HEHHME Ha BCEKHM €IMH OT MOCOYCHHUTE (haKTOpH,
KOETO MOJKE JIa C& OCBILECTBH ITOCPEICTBOM Tal-
nuyaHa dopma (BK. Taon. 1).

CBOSITAa JEUHOCT Ha HAKOJIKO rnasapa u /MIIn Teor-

Tabnuya 1
Daxmopu Ha SLHUHATA MAPKEMUH2084 CPEOA HA NPEeONPUSMUEno

B nosunusita Ha I1. banueB u A. KpbcTeBrud ce M3ThKBa 000CHOBKATA, Y€ democpaghckume ¢pakmopu ca onpese-
JICHH OT O0EKTHBHO IIPUCHINUTE 32 HaceneHnero xapakrepuctuku (bamueB & KpbereBud, OcHOBY Ha MapKeTHHTa,
1999, crtp. 141-143). OT cxBamaHeTo Ha NMPUBEACHHUs H3CIEHOBATENl TOBA Ca: YUCACHOCMMA HA HACENEHUEemo,
nobM, 6bL3PACMMA, MECHIONOIOHCEHUEMO, CEMEUHOMO NOJI0MHCEHUe, 0OPA308aAMETHOMO PAsHUWe, NPOpEeCUOHA-
Hama npuecoorocm u m. H. 3a bandeB u KppcTeBuy, aHanm3a B Te3U HACOKH PA3KPUBA CHCTOSHUETO U TCHACHIUNTE,
KOUTO BIUSIAT BPXY B3€MAaHETO HA MAPKETUHIOBH PEIICHHMS.

W3xoxnaiiku ot craHouuiero Ha T. HeHoB MKoHOMIYeCKUTE (hakTOpH 00YCIIaBAT ChbCTOSHUETO Ha HAllMOHAJIHA-
Ta UKOHOMHKA, HHTePHAI[MOHAIN3aUATa Ha HKOHOMUKATA, ChCTOSIHHETO Ha (pUHAHCHUTE, (UHAHCOBUTE HHCTUTYIINI
u kanutanosure naszapu (Hewos, 2012, ctp. 100). Criopen aBTOpa MOCOYCHHAT (AaKTOp XapakTepHaupa OOIIOTO
CHCTOSIHME Ha MKOHOMHMKA M TIOKa3Ba HAJMYHETO MIIM OTCHCTBHETO HA NKOHOMHYECKA CTAOMIIHOCT Ha Ia3apa /M
reorpadckust peruoH. MkoHoMHYecKkaTa CTaOMIHOCT CTHMYJIHpPA Pa3BUTHETO HA OM3HECAa M HA WyXIECTPaHHHUTE
WHBECTULIMH, 3 HECTAOMITHOCTTA I'M 33{bpyka MM OTOIIBCKBA.

B mpyro cBoe m3cnenpane m3BectHUs Obarapcku Mapkeronor I1. baHueB u3ThKBa, e Tasu rpyma (akTopu ca
IIPSKO CBBP3aHM C MKOHOMUYECKHUTE (paKTOPH, HO HMAT OTHOCHTEIHO CaMOCTOATENHO nposiBieHue (bamues, Map-
ketuHr, 2006, ctp. 162). TBBpACHUETO Ha EKCIIepTa ca CBBP3BAT C OOCTOSATEICTBOTO, Y€ OCOOCHO CHIIHO € BIIMSHHE-
TO Ha MOCOYEHHAT (PAKTOpP BBPXY MAPKETHHTOBHUTE PELICHHS HA MPEANPHUSATHETO OTHOCHO CHCTOSIHHETO U TEHHACH-
LUUTE HA COYUATHAMA CMPYKMypa HA 00ujecmesomo, a UMEHHO: KIAca, NpopecUoHarHu u obujecmeeru spynu,
cemeticmso. B paMkuTe Ha ToBa passicHeHue baHueB orOensi3Ba, Ye HAKOM OT TE3U CTPYKTYypU ca (HOpMAIHH —
MpOo(eCHOHATHH TPYITH H CEMEHCTBOTO, a IPYTH ca HehOPMAITHN — PA3IMYHH OOIIECTBEHU CAPYKEHUS.

B ycnoBusTa Ha Ta3u OTKposBamia ce cIokHOoCT L. 3adupoBa H3THKBA, Ue HAYIHO-TEXHUIECKHUS (HaKTOpP BKIIIOU-
Ba pa3pabOTBaHETO HA 3HAHMS U TAXHOTO M3IIOJ3BaHE BBB BapHAHTA ,,KaK Ja ce HampasH...“ (3aduposa, 2017, cTp.
91). Io To31 MOBOJ NPHUBEACHHS HKOHOMUCT TTI0OCOUBA, Y€ TO3H (haKTOP MOXE Jla Ce Pa3JIeNy Ha CICAHUTE 00IacTH:

©3 3cnedeanus — hyHAaMEHTaIHU U 6a30BU H3CICABAHMS, B XOa HA KOUTO C€ M3AUPBAT IPUHIHIN U 3aBHCH-
MOCTH, JIKAIllK B OCHOBATa Ha 3HaHMATA. Cropesl NPUBEACHHS TEOPETUK, Ta3h 00JIACT Ce CBBP3BA C U300pemeHu-
ama;

©3 Paspabomxu Ha u3cie0o8amencku uHcmumymu — Ipeodpa3yBaHe Ha 3HAHHUATA B HAKOS MIPOTOTUIHA (opMa,
TOECT M3M0/I3BaHE HA MHOBALIMH;

©3 Onepayuu — W31araHe Ha 3HAHHWATA 3a MOJ3BaHE BbB (hopMa, KOATO MOXKE Ja Ce M3IO0J3Ba OT APYrH XOpa.
ToBa pa3snpocTpaHeHHe OHAKOTa IPEICTABIABA OUPDY 3.

I'megumero Ha C. XpHCTOB OTHOCHO noiumuyecKkume (axkmopu ce CBbp3Ba ¢ HHTEPIPETAIMATA, Y€ PHKOBOACT-
BOTO Ha MPEANPHATHETO CE M3NPaBs MPEJ PA3IMYHM BIACTH, C Pa3INYHA MOIMTHYECKA OKPAcKa, KOMTO XapaKTepH-
3upar moauTuyueckara cpexa (Xpucros, 1993, crp. 26). CnenuanucThT MOCOYBA, Y€ U3IBJIHUTEIHATA BIACT MO
MECTa, YECTO CE MPOTUBONOCTABS Ha IICHTPaJHATA H3IbJIHUTEIHA BIAcT. To3u (hakTop Ha BHHIIHATA MapKETHHIOBA
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cpelia MOJKe Jja MMa 3a e[JHH TIPEeNPUATUS 3abPIKAIo Bb3/ICHCTBUE, a 32 APYTH — OJIArONPHSATHU Bb3MOXKHOCTH.

B tBBpaenusra Ha I1. banues u A. KpbcTeBud ce mocousa, de MO3HABAHETO Ha HOPMAaTHBHO-IIPaBHATA ypenda e
HEOOXOAMMO YCIIOBHE 3a Pa3BUTHETO Ha MapKETHHrOBaTa ACHHOCT HAa MPEANPHUATHETO. BCsko MapKEeTHHIrOBO pe-
IICHHE 3a NPOU3BOACTBO, MPOAaxk0Oa, BHOC, M3HOC HA PA3lIMYHU MPOJYKTH TPsOBa Ja OTYHTA 3aKOHOBHTE IMOJIOXKE-
HUS B CHOTBETHUS Iasap u /mnu reorpadcku pernon (banues & KpwcreBuu, OcHoBH Ha MapkeruHra, 1999, ctp.
148). A ot cBos cTpaHa, aBTOPHUTE U3THKBAT, Y€ TE HEIPEKBCHATO CE U3MEHAT M yCloKHABaT. ToBa Hajlara He00Xo-
JIUMOCTTa OT U3BBPIIBAHETO HA OLICHKA B CJIEIHUTE HACOKH:

3 3aKOHOJATEICTBO, KOETO PErIaMEeHTHPa OTHOIICHHUATA C KOHTPAreHTHTE U KOHKYPEHTHTE;

3 3aKOHOJATEJNICTBO, KOETO MPEJICTABIABA MHTEPECUTE HA TOTPEONTEINTE;

3 3aKOHOJATEJICTBO, KOETO 3alllUTaBa MHTEPECHTE Ha IbpKaBaTa.

B pamkute Ha HacTosmus aHanu3 [1. BandeB orOensi3Ba, ue npupoonume ghakmopu ce CBbP3BAT C €CTECTBEHUTE
YCJIOBHS, B KOMTO CBHIIECTBYBA U M3BBpIIBA CBOATA NeiHOCT npeanpustiero (barnues, Mapkerusr, 2006, ctp. 166).
B ToBa HampaBliieHHE Te MOrar jia ce Crenu(HUIMpaT KaTo: pereda Ha MeCmMHOCIMNG, GLANCHOCT HA 6b30yXa, MeM-
nepamypuume KoiebaHus, passumue Ha Mukpogropama u muxpogayHama u m. H. ToBa Hamara HeOOXOZMMOCTTa
OT aHAIlM3 HA NPUPOOHO-2€02PApCKUme YCo6Us, HA eKONO2UYHUME YCIO6UA U eKOJIOUYHUME USUCKEAHUS KbM
npooykma.

Anammsute m3Benenu ot @. Kotasp mokassar, ue kyimypama na cpedama ce BIUse OT HeBUIUMHTE IBTHINA Ha
YIBBPJCHHUTE BB3TIICAH, TPAAUINY, BsIpa, OOUYay U T. H. U ca Pe3yNTaT OT IIPeJaBaHeTo OT MOKOJICHUE Ha ITOKOJIe-
nue (Kotaep, 1993, ctp. 172-175). Or rienHa Touyka Ha MAapKETHHIOBOTO NMPOYYBAHE HHTEPEC MPEACTABISIBAT:
KyImypHume yeHHOCMYU HA 0OWecmeomo Kamo ysno, KyamypHume YeHHOCMU Ha obujecmeeHume 2pynu, Kyamyp-
Hume YeHHOCMU Ha TUYHOCIMA.

Jlopa3BuBaiiku CBOATA Te3a NPUBEJICHUAT MapPKETONOT KOHKPETH3UPA, Y€ KYAnypama Ha cpedama HaMupa KOHK-
peTHa U3sBa B CICIHUTE HACOKU: OMHOWEHUE HA TUYHOCINNA KbM cebe cul, OmHOuleHue Ha TUYHOCIMA KoM Opyeu-
me IUYHOCMY, OMHOWEHUEe HA TUYHOCIMA KoM 0Dwecmeenume UHCMUmMyyuy, omHouenue Ha IUYHOCmma KoM
06uecmeomo Kamo ysno, omHoweHue Ha TUHOCHMA KbM Npupooama, OmHoulerue Ha IUHHOCIMma KoM Mupozie-

Jda.

OcHoBaBaiiku ce HH(pOpMaLuITa MpeacTaBeHa
B Tabn. 1 buctpa BacwmiieBa mpernusupa B CBOETO
U3CIEBaHe, Ye 8bHUHAMA MAPKEMUH208a CPedd
Ha npeonpusamuemo € NpAKo CBbp3aHa ¢ KOHKy-
penmHuusn npogpun na npeonpusmuemo (Bacu-
nesa, 2018, ctp. 81). B cBosTa 000CHOBKA IPH-
BEJCHUSI M3CIICAOBATENl MHTEPIIPETUPA, Y€ Meo-
pusma 3a KOHKypeHmHUsL NPOPUl Ha Npeonpus-
muemo KaTto HOB IOJIXOJI 32 OLIEHKA Ha MSCTOTO
U poJIsiTa Ha MPEINPHUITHETO B ONPENACIICH Ma3ap
u /unn reorpadcku perrmoH. MMeHHO TO Tasu
MPUYMHA CBETOBHO H3BECTHUS HMKOHOMHUCT M.
[lopTep ompezenst B KaueCTBOTO Ha OCHOBHHU
JNETePMUHAHTH Ha HALMOHAJTHUTE KOHKYPEHTHH
MPEeIUMCTBA CIeHUTE YepTH: Paxmopu Ha npo-
U3800CcmM8OMO U / Ul HA MbP2OBUAMA, HO OM
2Nle0Ha MOYKA HA pasiuyHume omoenu, Yciosu-
ama na mvpcene; Hanuuuemo na mesxncoynapoo-
HU KOHKYPEHMOCNOCOOHU Na3apu u /uiu 2eoe-
paghcku pecuonu, noonomMazawu Ul C8bP3AHU C
godewume nas3apu u /Ui 2eocpa@cku peuoHu
Ha dadena cmpana, Mzepadenama om npeonpu-
amuemo cmpamezus, KOemo npeonoidazd, ue
ynpasienuemo Ha npeonpusmuemo ciedéa oa e
yacm om eneMeHmume, Y4acmeauj 8 onpeoeisi-
Hemo HA KOHKYPEHMOCHOCOOHOCMMmMA HA Omoel-
HUmMe Ompaciu u ce paseiexncod 8 KOHMeKcma Ha
HAYUOHATHUME MPaouyuu u KYyImypHu ocode-
nocmu (Porter, 1990).

B Ta3u Bpb3Ka OCHOBHATA MapKETHHIOBA TEO-
pusl, KOsITO ce u3ThkBa OT [lopThp ce cBbp3Ba ¢
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00CTOSITETICTBOTO, Y€ Te3W (PaKTOPH ca B3aMMHO
00yCJIOBEHH W MOTaT Aa ce MPeACTaBsT rpadu-
HO 4Ype3 Taka HapeudeHus ,,iuamaHT Ha IlopTsp*
(Bx. Que. 2).

B pamkuTe Ha CBOETO MpOyYBaHE CIICIHATIKC-
Ta MO MAapPKETUHT M3THKBA, Y€ Meopusima 3a KOH-
KYpeHmHume npeouMcmea uMa CBOETO MSICTO HE
caMo B KOHTEKCTa Ha MpoOieMuTe Ha KOHKYpEH-
TOCIIOCOOHOCTTA, MEXIYHapOAHOTO CErMEHTH-
pane m u3bopa Ha QopmaTa Ha Tazapa W /HIH
reorpadckus peruon. Criopen [TopTep TS Moke
Ja CIyXH M KaTo apryMeHT B JEeHCTBHUATAa Ha
MPEINpPUATHATA U OTICIHUTE TPEIUMCTBA TPHU
pa3paboTBaHETO Ha TIOKa3aTeldd 3a aHalIu3 Ha
BBHIHATA M BBTPEIIHATA MapKETHHIOBA cpela
Ha MPeINpHUsITHETO, MPEANPHUEMaHEeTO Ha peryna-
IIUMOHHU MCPKHU U T. H.

Kaxrto morewpxkmaBa C. IlerpoBa, B ycrnoBus
Ha CHJIHO KOHKYPEHTEH OM3HEeC NpEeAINpHSTHETO
CJI€Ba na Bb3NPHUEME MHOBATUBHU KOHICIIUN U
CTpaTeTHH, C KOETO JIa OTTOBOPSAT HA Pa3INIHUTE
crneun(UUHA W Pa3HOPOIHH BIHMSHUS HA 6bHIU-
nama mapremunzoga cpeda (Petrova, 2020)

B®3 ocHOBa Ha Taka pasriieiaHaTa UKOHOMH-
YyecKa JUTepaTypa MOXKE J1a Ce U3BEAC CIECIHOTO
ONpElICIICHNE 33 GBHUIHAMA MAPKEMUHZ064
cpeoa Ha nPeonpusmuUemo: oHuHAma MmapKe-
MUH208a Cpeda Ha Npeonpusmuemo npeocmas-
84 CHEKYNHOC OM (DAKmMopu u3evbH npeonpu-
AMuUemo, Koumo mozam 0a oKaxicam cvujecmee-
HO 3HAYeHUe GbPXY He208ama OeuHOCH.



Cmpamezus na npeon-
pusmuemo, CmpyKkmypa
U KOHKYDeHUUs

DakmopHu ycioeus

|

Ycnoeusn na mwpcenemo

Ceévp3anu u nooxkpens-
Wi nasapu u /unu zeoz-
padcku pezuonu

®wur. 2 ,,/IluamanTt Ha [lopTbp*

Hzmounuk: aoanmuparno no - Porter, M. (1990). The Competitive Advantage of Nation. London:

Macmillan Press.

2. XapakTepucTHMKa Ha GE/
McKinsey

B kxoHTekcTa Ha pasriexaaHara npooIeMaTH-
Ka MOKE J1a Ce OTOENIeKH, 4e KaTo MPUOPUTETCH
Memoo 3a npecmpyKmypupane Ha 6bHUIHAMA
MapKemunzoea cpeoa Ha NPeonpuUAmuUemo Mo-
xKe nga ce wmsnoi3Ba mampuyama General
Electric/ McKinsey - GE/ McKinsey, (/[ocene-
pan Enexmpux/ MaKencu), xosato e pa3padore-
Ha OT KOHCYJTaHTcKa rpyna McKinsey cbBMeCT-
HO ¢ General Electric (McKinsey & Company,
2008). MetoasT ce cberaBs npe3 70-Te TOIUHU
Ha MHHAQJIUS BEK M BIOCIIEICTBHE pEIHIA H3CIIe-
JIOBaTeNM M3ydJaBaT MPUHIMITHATA TOCTAHOBKA Ha
Mmarpunara, paspaboreHa ot asropute (David,
2009, pp. 36-37); (Jim, 2012, pp. 58-59);
(Admin, General Electric Matrix (GE Matrix),
2016); (Furrer, 2010, p. 250); (Mapkora, B.,
Kyznenona, C., Ctparernyeckuii MeHEIKMEHT.
Kypc nexmuii, 1999); (Uy6, 2016). Ilo cBosta
chiHOCT  mampuyama  General — Electric/
McKinsey BKIIOUBAa OIPEIEICHO KOIUYECTBO
manau ot mampuyama BCG, kato Hampumep
(hakTopa pvcm na nazapa, Kouto ce TpaHchop-
MUpa B ,,ipusieKamennocm na nazapa“, a pax-
TOPBT 041 HA haA3apa — B ,,CMPAmMezZu4ecko no-
J10JceHue unu KOHKYPeHmHa no3uyus na npeo-
npuamuemo*. 1lpe3 80-Te ronvHU HA MUHAIHS
BEK aBTOpHUTE OoOelWHsBAT JBara (hakTopa u Me-

MeToaa
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TONBT TMOJIydaBa HA3BAaHUETO ,,MPUBTAEKAMEIl-
HOCm Ha nAa3apa — KOHKYPeHmocnocoonocm*.
3a ;1a ce pa3siCHU CHIIHOCTTAa Ha METOJIa, CE OTK-
posiBa, e OCHOBaTa Ha MarpuiaTa ce 0a3upa Ha
(hakTOpHUTE, ONPEICIIANIN MPUBJICKATCTHOCTTA HA
nazapa W MO3HWIUHUTE Ha MPEINPHITHETO HA OT-
JIEITHUTE TIa3apH.

I'maBHarta ocobenoct Ha mampuyama General
Electric/ McKinsey ce cBexaa 10 U3IMOJI3BAHETO
Ha KOS(UIMEHTH 3a MOCTPOSIBAHE HAa METOIa U
OTYUTAHETO Ha TPEHIOBETE 3a PA3BUTHE HA Ma3a-
pa. Pasrnexxganara Marpuia mo3BoJisiBa Ja Ce
OTTOBOPH Ha CJICJHUTE BBIIPOCH, CBBP3aHH C:
HaIpaBJICHUATA 32 Pa3BUTHE Ha MapKETHHIOBATa
JIEHHOCT; HEOOXOAMMHUTE CTOKH 3a TOBHUIIIABaHE
Ha KOHKYPEHTOCITIOCOOHOCTTA; HACOKUTE 3a Ipec-
TPYKTYpHUPaHE Ha PECYPCUTE Ha NPEIIPUATHETO.

IlerTe KIFOYOBM TOCHENOBATETHH e€Tama 3a
MPaBWJIHOTO TOCTPOSIBAHE HA  Mampuyama
General Electric/ McKinsey ce oHarieassar
nocpenctsom Pue. 3

OT OTYMTAHETO Ha W3OpaHUTE KPUTEPUHU 3a-
BUCH MOpTQeIHaTa CTPATeTUs Ha MPEAIIPUITHE-
T0. B TOBa HampaBJicHHE M3IIOJ3BAHUTE HOKA3A-
menu 3a OYEeHKA NPUGLIEeKAMEIHOCMmMA Ha cee-
MeHma M nokazamenu 3a OYeHKA KOHWKYPEHMOC-
nocobHocmma Ha npooyKmume 8 ce2MeHmd ce
XapakTepu3upaT nocpeactsom Tabauya 2.



H360p na kpu-
mepuii

Ouenka me2iomo Ha Ouenka na oadenus
—> Kpumepus —> cezmenm
H360p na uyenesus Ilpoznoszupane nomenyuana
cezmenm <— Ha cezmenma

®@ur. 3. Etanu 3a pazpadorBane Ha Matpunara General Electric/ McKinsey
H3mounuk: aoanmuparno no — Olivier Furrer. Corporate Level Strategy: Theory and Applications, 2010, p.

250.

Tabamma 2 [Toka3atenu 3a onenka copes Matpuniara General Electric/ McKinsey

Ilokazamenu 3a OUECHKa

Xapaxkmepucmuxa

Ilokazamenu 3a OUCHKa
npuejiekamejiHocmma Ha
ceemenma

Tokaszamenume 3a OyeHKa NPUBTEKAMETHOCMMA HA Ce2MeHMA OTIYUTAT
cuiaTa Ha ma3apHuTe (HaKTOPH, MOTPEOUTEIICKUTE (PakTopu U (HaKTOpPHUTE, OT-
YHUTAIM JUHAMHUKATa Ha cermenra. [Ipeamnpuemar ce pelieHus: 3a BXOMASIINTE
WJIN HEBXO/ISIIIIUTE B CErMEHTA, KOUTO CJIE/IBA Jla CE OCHOBABAT Ha OIICHKATa 3a
BB3MOKHOCTHUTE Ha MPEANPUATHETO J]a 3aBOIOBA JIOSUTHOCTTA HA MOTPEOUTEIH-
T€, KOUTO Jia MOJydYaT YHUKAJIHHU, HAMAIM aHAJIOT U B ChUIOTO BPEME — MaKCH-
MaJIHO YOBJICTBOPSBAINU AKTYaJTHUTE MOTPEOHOCTH, MPOAYKTH. B mpoTuBeH
cllydail M3JIM3aHETO B CETMEHTa 0e3 YHUKAIHATAa, B JCHCTBUTCIHOCT HY)KHA,
MPOAYKTA TIOBHUIIIaBa BEPOATHOCTTA 332 HEYIAYHO BJIM3aHE HA BUCOKOKOHKYPCH-
TEH masap.

Ilokazamenu 3a oyenka
KOHKYpeHmocnocoonocmma
Ha npoOyKmume 6 cezmeHma

Tokaszamenume 3a oyeHKa KOHKYPEHmMOCNOCOOHOCMMA Ha NPOOYKmMume
6 cezmenma € HEOOX0MMO J1a Opa3MepsBaT ABJITOCPOYHUTE BH3MOXKHOCTH Ha
IPENpUsSTHETO, KOETO Ce KOHKYpHUpa ChC CHIIECTBYBAIUTE JIAEPH Ha Ma3apa.
Kpurepust 3a KOHKYPEHTOCIIOCOOHOCT BKJIIOYBA OTYHTAHETO Ha (DAKTOPH,
OTMCBAIIM CHJIaTa U KOHKYPEHTHOTO HPEHMYIIECTBO HA NPEANPHATHETO, pe-
CYpPCHHUTE BB3MO)KHOCTH Ha MPEANPUATHETO U CHIIATa Ha Ta3apHaTa KOHKYPEH-
IHSL.

3a pasmuka ot mampuyama BCG, mampuya- Mampuyama General Electric/ McKinsey nma
ma General Electric/ McKinsey npemunaBa npe3  pasmepure 3 x 3. [lo ocuTe ca pasmnoyioKeHH
BCUYKHU (ha3y HA OTYHUTAHE HA PA3IMYHUTE yCIIO- HWHTETPUPAHUTE OIICHKH Ha MPUBIEKATEIIHOCTTA
BUS Ha KOHKypeHIMS. Tasu MaTpulla MOXKe €l1- Ha ma3apa U OTHOCHUTEIHOTO NMPEUMYIIECTBO Ha
HAKBO Jla CE M3IOJI3BAa W 3a TPYJOEMKHU OIlepa- MPEINpUSTHETO WU CUllaTa Ha JEeHHOCTTa Ha

LYH. npeanpusatuero. PasriexnaHata martpuua UMa
clIeIHus BUA: BXK. Due. 4.
\%4
Ilompeboumen (1) Ilompebumen (2) Bwnpoc
Ilompeoumen (3) Cpeoen ousnec Tybeuw (1)
Cv30asane na ne- Tyoew (2) Tyoew (3)
uyanoa
0 X

®ur. 4. Crpykrypa Ha matpuuata General Electric/ McKinsey
H3mounuk: adoanmupano no —
McKinsey & Company. Enduring Ideas: The GE-McKinsey nine-box matrix, 2008, Available at:
http://www.mckinsey.com/insights/strategy/enduring_ideas the ge and mckinsey nine-box matrix.
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ITo ocra X Ha mampuyama General Electric/
McKinsey e pa3nojoXKeHO KOHKYPEHMHOMO npe-
umyujecmgo Ha npeonpusmuemo. ToBa Hajara
U3SCHSBAHETO HA OMNpEJACisSHE Ha KIOYOBUTE
(akTopu 3a ycrexa Ha JaJICHOTO TPEANPHSTHUE;
OTJIETHOTO TErjio, T. €. OTHOCHTEIHATa 3Ha4h-
MOCT Ha BCEKH (DaKTOp; OMPEIENST Ce OIEHKN Ha
Bceku (DakTop: 5 — ako IpoayKTa MMa MHOI'O

CHJIHa KOHKYPEHTHA MO3HIHs, | — aKo MpPOyKTa
“Ma MHOTO cj1aba KoHKypeHTHa no3urus. Ocrta V
Ha wmampuyama General Electric/ McKinsey
NIPEJICTABIISIBA HPUGLEKAMETHOCMIMA HA NA3apa.

B wmarpurata ce pasmensat Tpu o0nacTh Ha
CTpATETHUYECKH MO3UIUU — 001aCcm HA nompeou-
mens, obnacm Ha 3a2yba, cpeOHa Uiu NOSPaHuy-
Ha obracm — Nokazanu B Tao6n. 3.

Tabéuauna 3 O6mactu Ha cTparernyecku no3unuu criopen matpunara General Electric/ McKinsey

Buooee oonacmu

Xapakmepucmuka

Obnacm na nobeoumens

PUATHUCTO HA MMasapa.

Bcexu Bu MapKkeTHHTOBA IEHHOCT, KOATO TOTIaa B 001acTTa Ha moOeauTe-
JUTEe, UMa J00BP WIK CPElICH B CPABHCHUE C OCTAHAIMTE MO 3HAYCHHUE (PaKTO-
PY, CBBbp3aHU C MPUBJIEKATEIIHOCTTA HA Ma3apa U NPEUMYIIECTBOTO HA MpPer-

Obnacm na 3acyba

ToBa e TakbB BUJ MApKETHUHI'OBA LleﬁHOCT, KOATO CC HaMHpa B €IUH OT HUC-
mKUTE U HC C€ HaMMpa B HUTO CIMH OT BUCIINUTEC NapaMCTPpU.

Cpeona unu nozpanuuna
obnacm

ToBa € TakbB BHJ] MAPKETUHIOBA JICHHOCT, KOSATO MPH OTPEICICHNA YCIOBHUS
MOXe€ Jla pacTe WK Ja Ce MPEBpPbhINA B ,, nobedumen”, a ako Ce ChKpaIlaBa, ce
peBphIIA B ,,2ybeuy .

CJ'ICI[ OIMpeACIAHCTO HAa CTPATCTUYCCKUTE I10-
33U € HCO6XOI[I/IMO Jda CC OIIpPCACIIAT UHOeK-
cume 3a cusiama Ha nouuuume Ha npednpuﬂ-

muemo W 3a NPUEIeKAMEJIHOCHMA HA nazap:
BX. @ue. 5. TloscHeHnsTa 32 CHIIHOCTTA HA WH-
JIEKCUTE ca U3JI0KeHHU B Tabu. 4.

Konkypenmmna nozuyusa Cunna Cpeona Cnaoa
Ilpuenekamennocm na nazapa
Bucoka 1 2 3
Cpeona 4 5 6
Hucka 7 8 9

@ur. 5. Hzekc 3a cujiata Ha MO3UIMATE HA TIPEATIPHATHETO U HHAEKC 32 IPUBJICKATEIHOCTTA Ha Ma3apa

H3mounuk: adanmupano no - Riley Jim. General Electric/ McKinsey Matrix. 2012, pp. 58-59.

Ta6auna 4 VHjekcu 3a cuiiata Ha O3HUITUUTE HA TIPEANIPUATHETO U 3a MPHUBIICKATEITHOCTTA Ha T1a3apa

cnopen marpunara General Electric/ McKinsey

Hnoexc

Xapaxkmepucmuka

Hnoexc 3a cunama na nozu-
yuume Ha RPeONPUAMUEMO

Hnoexcom 3a cunama na nosuyuume Ha npeonpusimuemo ce OIpeaess ¢ OTYUTa-
HETO Ha IOKa3aTelH, CBbP3aHM C OTHOCHTEIHUS Ma3apeH [sUl, JUHAMHUKATa Ha HErOBOTO
HM3MCHCHUE, BEJIMYMHATA Ha TIOJTy4eHaTa neyanda, UMUK, CTCIICH Ha KOHKYPCHTHU IICHH,
KayecTBa Ha MPOJYKTUTE, ¢(PEKTUBHOCT HA ILIACMEHTa, reorpadcko MperMyNIecTBO Ha
mazapa, e()eKTHBHOCT NpH paboTa ChC CHTPYAHUIMTE. BB3MOXKHO € pasmmpsiBaHe Ha
MO3UIIMUTE HAa H3IOJI3BaHUTE TapameTpu. [Ipumarar ce TpW paBHHINA HA Tpajganus Ha
JTaJICH UHIIEKC: CUTHO, CPEOHO U c1abo.

Hnoexc 3a npuenexamen-
Hocmma na nazapa

Hnoexcvm 3a npueiekamenHocmma HA nazapa ce ONPENeNs ¢ OTYMTAHETO Ha
pa3Mepa U pa3HOOOpa3NeTo Ha 1a3apa, CKOpPOCTTa Ha pbCTa Ha rna3apa, Opost Ha KOHKypeH-
THUTE, CPeIHONa3apHaTa BUCOYMHA HA Nevandara, IMKIMYHOCTTa HA ThPCEHETO, CTPYKTY-
para Ha OTPacIOBUTE pPa3XOIH, LICHOBAaTa IOJMTHKA, 3aKOHOAATEICTBOTO, TPYIOBHTE
pecypcu. M3monsBar ce Tpu paBHUINA HA TPpajalys HA JaJeH HUHACKC: 6UCOKO, CPEOHO U
HUCKO.

Crparernute, IpenopbYaHd upe3 peleTKara,
Morar Jia ce pasrpaHuyar Mo HauyuH, MOKa3aH B

Taébn. 5.
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Tab6auna 5 Pasnpenenenue Ha crpareruure Ha MatpunaTta General Electric/ McKinsey
Hpumexamezmocm Ha nasapa

Bucoka

Hueecmupane u ppcm: cTpeMex
3a JOMUHHpPAHE Ha ma3apa

Tonama

Cenexmugen ppbcm: uaeHTHU-
Kalus Ha cy1abuTe KOHKYpPEeHTH;
U3II0JI3BaHe Ha CHJIHUTE CTPaHHY;
BB3MOXHOCT 32 JIUIAEPCTBO B
n30paHusi CETMEHT

Ymepena

Bapuanm na cenexmuenus ana-
U3
CICHHAIM3ANNS Ha a3apa;
aHajJu3 Ha BE3MOXKHOCTTA 3a
JIOITyCKaHEe Ha MPEIIPUATHS ChC
3HAYHUTEITHO CTPATECTUIECKO
MIPEUMYIICCTBO

Mapkemunzoeama OeiHocm

Cuna na cmpamezuieckomo noopasoeyienue Ha
Cnaba

OCHOBHUSAT HedocmambvbK HAa METOJa Ha Top-
Tonmo aHamM3a ¢ MOMOIITa HA Mampuyama
General Electric/ McKinsey ce 3akiouyaBa B
CIIETHOTO:

" TPYOHOCTH TPH OTYMTAHE Ha MA3apHHUTE
OTHOIIICHUS, CBhP3aHU C TPAHUIUTE U Maniabure
Ha Masapa, ¥ HAJIMYUETO Ha T'OJISIMO KOJHMYECTBO
KpUTEPUH;

®  CcyOCKTHBHA OIICHKA HA MO3UIIHUTE;
CTaTHYeH XapaKTep Ha METO/a;

o0l XapakTep Ha NPHOPUTETUTE, TPY/I-
HOCTH TIpY M300pa HA CTPATETHH OT MHOXKECTBO-
TO BapUaHTH.

Nmamara nHemoctaTwitn mampuya General
Electric/ McKinsey, cbIlo Kato mampuyama
BCG, HOCH mpenopbuuteneH xapaxrtep. OCHOB-

Cenexmueen pvcm.
OLICHKA Ha Bb3MOXXHOCTUTC 34
CEeIrMCHTAllMsA Ha 1asapa,

HWHBECTHUPAHEC B Haii-
MEPCHICKTUBHUA CCTMCHT
BapuaHm HA CeleKmMu6eHUA
aHnaauz: creuuain3anus; ce-
JICKTUBHU WHBCCTUIINH,
CETMCHTAaMA Ha Imasapa

Maxcumusupane na nevanrba-

IIOATOTOBKA 3a OTKa3 OT y4ac-

Manka
Bapuanm na cenexmuenus
auanu3: 3ara3BaHe MUHAMAII-
HOTO HHMBO HA MHBECTHIUUTE;
MaKCHUMU3HUpaHe Ha MOTOKa

Cpeona

Maxkcumuszupane na nevanba-
ma:
MUHHMAaJTHA MHBECTHUIIHM;
orpaHuYeH o0eM Ha MpoIax-
OuTe 1 0TKa3 OT yJacTue Ha
masapa
Ozpanuyeno pasuupasane Ha
delinocmma uau ,,cvoupane Ha
pexoamama‘‘ u omkas om
yuacmue Ha nasapa

ma:

THUEC HaA Mmasapa

HUTE OTrPAaHUYUTEIIHA IPHIOKCHUS Ha Mampu-
yama General Electric/ McKinsey ce cBexnat
Io:

= MOXE JIa C€ W3I0JI3BAa OT HPEANPUATUS OT
HapacTBalll THUII;

= CXOJHO Ha JPYTHTE METOJH 3a CTpaTerH-
YeCcKH aHaliu3, M3X0XJa OT TOBa, 4e€ OBIEIIETO
MO J1a Ce MPEACKaXKE C IOCTaThYHA TOYHOCT;

= YOBENIKHUAT (aKTOp € OT CHIIECTBEHO 3HA-
YeHHE;

" [IPUBJICKATEIHOCTTA HAa Ia3apa MOXE Ja
OIlEHsBA C ITIOMOIITa Ha MHOYKECTBO ITOKA3aTEH.

B Tabn. 6. ca mpencraBeHn OOIIMTE MOKa3a-
TEJIM 3a OLIEHKA MPUBJICKATEIHOCTTA Ha Ma3apa u
CUJIHWTE CTPAHH Ha MPEAIPUATHETO.

Ta6auna 6. XapakTepruCTHKH, CBbP3aHH C IPUBIICKATEITHOCTTA Ha T1a3apa U MperMyliecTBaTa
Ha MPEIPUSITHETO

Xapaxkmepucmuxu, c6bp3anu cbC CUTHUME CMPAHU HA
npeonpuamuemo (oc X)

Xapaxkmepucmuxu, c6bp3anu ¢ RPUGIEKAMETHOCMMA HA
naszapa (oc Y)

OTHOCHTEIICH JISUT Ha 1a3apa
Pwer Ha nena Ha nasapa
O06xBar Ha AUCTPUOYLIMOHHATA MPEXa
Kanudukauus Ha nasapa
IMpenanoct Ha mnoTpeOuTEns KbM MapKETHHTOBHUS
ACOPTHMEHT Ha NPEIIPHUITHETO
* TexHOJOTMYHO MPEHMYIIECTBO
[latenTH, HOY-Xay
MapKeTHHT0BO IIPEHMYIIECTBO
JIbpn0ounHa Ha MApKETHHTOBHSL ACOPTUMEHT

Temn Ha pbcTa Ha mazapa

JudepeHipanus Ha MapKeTHHIOBHS ACOPTUMEHT
Oco0eHOCTH Ha KOHKYPEHIHATA

Hopma Ha neyanfara Ha na3apa

Lennoct Ha moTpeduTens

Ipemanoct Ha mOTpeOUTENS KBM THPrOBCKaTa MapKa

H3mounuk: adanmupano no - David, F. R. Strategic Management: Concepts and Cases, FT Prentice

Hall, 2009, 12th ed, pp. 36-37.
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[IpenopbUUTENHO € Cile HOCTPOSIBAHETO Ha
MHTEpIpeTHpaHaTa MaTpHIA J1a ce IPennu3upar
na3apHUTE NPEUMYIIECTBa, CUITHUTE U clIaduTe
CTpaHH Ha MNPEANpPUATHETO B IBITOCPOYCH
IUTaH.

Ha 0a3ata Ha Taka IpeACTaBEHHTE IIPHH-
LUITHA TIOCTAHOBKU OTHOCHO APEeCmpYKMypu-
paHe HA 8LHUIHAMA MAPKEMUH208a Cpeod Ha
npeonpusmuemo  nNocpeocmeom  memood
General Electric/ McKinsey mMora na ce u3Be-
JaT CICAHUTE HO-6ANCHU U3B00U:

ITvpeo, svHWHAMA MapKemMuHe08a cpeda
Ha npeonpusmuemo MOXE Aa ce OIpeuenu
KaTO CHBKYITHOCT OT ()aKTOPH U3BBH NPEATIPH-
ATUETO, KOUTO MOTaT J1a OKaXKaT CHIIECTBEHO
3Ha4YeHUEe BBbpPXY Herosata JeiiHocT. ToBa oT
CBOSI CTpaHa MOJKE JIa MOBIIUSIC BHPXY KOHKY-
peHTHUS TPOGWIT Ha TIPETNPHUSITUETO.

Bmopo, npecmpyxmypupanemo Ha 6vHui-
HAMa MapKemuHe08a cpeod Ha npeonpusmue-
mo nocpeocmeom memoda General Electric/
McKinsey mpenmonara HeoO0XOIWMOCTTa OT
M3TOTBSHETO Ha Pa3IMYHA rpyma OT IoKa3are-
JH, C KOUTO Jia C€ OMpeNeNu IPHBIEKATE-
HOCTTa Ha T1a3apa U KOHKYPEHTOCIIOCOOHOCTTa
Ha MPEIIPHUSITHETO.

Bb3 ocHOBa Ha Taka pasriemaHara Ipoo-
JieMaTHKa MOXeE /1a C€ BHECE CIECAHOTO 0000-
WeHue: KOHKYPEHTHHsI MPOQWII HA TPEATPHS-
THETO JIO TOJIsSIMa CTETeH Ce Mpeonpenesns OT
pasnyHn (GAKTOPU TPETONPEACTSIIN He208d-
ma @vHWHA MapKkemuHeosa cpeda. B crpeme-
Ka CH Ja 33JbPXKH CBOUTE KOHKYPCHTHH TTO3H-
UM TPEANPUSATHETO MOKE J1a M3I0JI3Ba pas-
JMYHA METOJIU 33 MPECTPYKTYpPHUpaHE Ha CBOS-
Ta @bHUHA MAPKEMUH208A Cpeda KaTo C TPHO-
putert ce non3Ba General Electric/ McKinsey.
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ABSTRACT: In the context of this issue as the main goal of this study can be interpreted the theoretical
statements related to the internal marketing environment of the enterprise and the foundation thus built to speci-
fy the specifics of the model Shell / Direct Policy Matrix - Shell / DPM applied in its intensification.
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BnBenenune

3a10BOJIIBAHETO HAa HEMPEKbCHATO MPOMEHS-
IUTE CE TOTPEOUTEIICKH MTOTPEOHOCTH CE OKa3Ba
CIIOJKHA 3a7lada 3a BCSKO MPENNpUsiTHE, KOETO
MMa JKeJaHue J1a 33bPKHU CBOMTE Ma3apHH 03U-
nun. ToBa Hajara Jia ce U3BbPIIN HHTCH3H(DUKA-
sl Ha  8bMpeuHama MapKemune08a cpeod Ha
npeonpusimuemo. IIpoBexxaaneTo Ha mpoleca 1o
UHTECH3U(UKAIMS MOXKE J]a C€ OCBIIECTBH Upe3
npuiaraneTo Ha moodeaa Shell/Direct Policy Ma-
trix - Shell /DPM.

Ocnosnama uen na macmoswiama paspa-
OomKa e 0a ce unmepnpemupam meopemudHume
NOCMAHOBKU CEbP3AHU C GbMPEUHAMA MapKe-
MuHe068a cpeda HA NPEOnPUsMuUemo u Ha maxa
usepadenusi pyHoamenm 0a ce npeyusupa che-
yughuxama na mooena Shell/Direct Policy Matrix
- Shell /DPM npunacan npu Hetinama uHmeH3U-
Quxayus.

B xoHTeKkcTa Ha pasriexaaHaTa npobieMaTh-
Ka MOTaT J]a c€ CUCTeMaTH3HPaT BBIPOCH CBBHP-
3aHU ChC CTPEMEXKa Ha MPEINPUATHETO Jia TO-
JIOOpHU CBOATA 8bMpeutHa MapKemuHeo8a cpeod,
C KOETO J]a ce MOCTUTHE MaKCHMAITHO 3a]J0BOJIsI-
BaHE Ha MOTPEOHOCTUTE HA MOTPEOUTEIUTE U Ja
ce M3IpPEBAPAT NpPEeKUTe KOHKypeHTHu. [locraBsii-
KA Ha TIpelleH IUIaH MOCOYEHHUTE MPOOJIEeMH ce
Ch3/1aBaT TPEANOCTABKH, KOUTO TPECIU3BUKBAT
HACTOSIIUS H3CIICIOBATEIICKHA HHTEPEC.
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1. TeopeTHYHH TOCTAHOBKH 3a CBIII-
HOCTTA HAa BHTPENIHATA MAPKETHHIOBA cpeaa
HA NpeANnpUsiTHETO

AHanu3a Ha TPOYYCHUTE JIUTEPATYPHU W3-
TOYHHMIIM MMOKa3Ba MHOT000Opa3re B OCMUCIISTHUS-
Ta Ha Pa3IMYHUTE W3CIIEIOBATENIM OTHOCHO TOBA
KaKBU Ca OTJCIHHUTE IPOMEHJIMBH WU CHIIH,
KOUTO OKa3BaT BJIHMSHUE BBPXY 6GbMpeuHama
Mapkemuneoga cpeda Ha npeonpusmueno. Boi-
PEKU TOBa CKCIEPTUTE Ca SAUMHOAYIIHH, Y€ TC3H
MMPOMEHJIMBH WJIM CHJIM Ca PE3yJTaT OT YIpaB-
JICHCKUTE PEIICHHS BHTPE B MPEIIPUATHETO U MY
OKa3Ba MPSIKO ¥ HETIOCPECTBEHO BIIUSHHE.

B npenena Ha cBoeto mpoyuBane @. Kotasp
CHUCTEMaTU3upa, Y€ OCHOGHUME CUlU, KOHUTO
JEHCTBAT BBPXY 6bMPEUHAMa MAPKeMUHe08a
cpeda Ha npeonpusmuemo ca 00Cmasyuyu, KOH-
KYypenmu, MapKemuHe08u nocpeoHuyu u nompe-
oumenume na npeonpusmuemo (Kotmep, 1993,
ctp. 142). B pa3BuTHeTO Ha CBOSITA TE3a IPHUBE-
JICHUSIT MapKeTOJIOT YTOYHIBA, Y€ TPU pa3padoT-
BaHETO Ha MapKETWHTOBHS IUIaH PHKOBOJCTBOTO
Ha TPEANIPUATHETO CIIE[BA JIa OTYETE HHTEPECHTE
Ha peMIla OTACIH BHTPE B CAMOTO MPEAIPUITHC
KaTo: sucuie puvKkosoOCmeo, (GuHancos omoer,
omoesn MmapkemuHe, omoen npou300Cme0, Omoel
docmasKu u m. H.

Ot no3unusara Ha CuMeoH XpHUCTOB ce ycTa-
HOBSIBA, Y€ KaTO MPOMEHJIMBY OKA3BallH BIUSIHUE
BBPXY 6bMpEUHAma MapKemuneoga cpedda Ha
npeonpusmuemo MoraT Ja c€ KOHKPETH3UpAT:
cmpameeuume, yeaume, CmMpyKmypama, 3a0a-



uume, mexHonozuume, Xopamda, KOpnopamueHa-
ma kyamypa (Xpuctos, 1993, ctp. 6-16).

Cnopen mpoyuBanusita Ha LlBera 3aduposa
6bMpewHama MapKemuH208a cpeoa Ha npeon-
pusAmuemo ce CbCTOM OT BCUYKU OHE3U (akToOpu
U CHJIH, C KOUTO MPENIPUSTUETO UMa YECTH KOH-
TAKTH U B3aUMOAEUCTBHS M KOUTO 3aBHCAT OT
¢dyHKIIMOHUpaHeTO W paszButrero u (3adupona,
2017, ctp. 94-95). KbM TAX mUTHpAHUS U3CIIEIO-
BaTeNl MPHUYUCIABA: nompedbumenume, 00CmMas-
yuyume, KOHKypeHmume u m. H.

B pamkuTe Ha cBoero wu3cienBaHe TaTsHa
XpHcTOoBa aKIEHTHpPa BBPXY OOCTOATEICTBOTO,
4e GLMPewHama Mapremun206a cpeda Ha npeo-
npusmuemo TIPeICTaBIsgBa CHBKYIHOCT OT pe-
CypCcH, C KOHTO PBHKOBOJCTBOTO CJIeJiBa Ja C€
cboOpassiBa, a UMEHHO: MAmMepuantl, 408K,
Qunancosu  u  uHgopmayuonnu  pecypcu
(Xpuctosa, 2021).

EnementuTe Ha MapKeTHHroBaTa OOKpBKa-
Ballla cpeja ca NPeICTaBeHH OT MAJIKO MO pa3Jiu-

Hronomuuecka

YeH BI'bJ B MIO-CKOPO MpaKTUYecKaTa pa3padoTKa
Ha XpuctuHa MuxaneBa. OOmaTta Teopus Ha
MapKeTHHTa pa3zens GakTopuTe Ha BB3eCTBHE
Ha JIB€ OCHOBHHU TPYIHU — Cpefa, KOSTO MPSKO
BB3ACUCTBA U Cpe/ia, KOATO KOCBEHO BB3JCHCTBA
BbpXY (YHKIMOHMpaHETO Ha OpraHU3alMsATa
(Muxamnesa, 2013).

B mpoyuBaHusiTa Ha APYr M3THKHAT OBITapC-
KU u3cnenosares, a umeHHo Tomop Henos, ce
YCTaHOBSIBA, Y€ GbIMPEUHAMA MAPKeMUH208a
cpeda Ha npeonpusmuemo WM3UCKBA TIOCTOSHEH
aHali3 Ha CUJIMTE, ABWXKEINU KOHKYPEHLHS B
orpacena (Henos, 2012, ctp. 109). Cnopen He-
HOB T€3W CHJIM OKa3BaT CHIECTBEHO BB3EHCTBHE
BBPXY MPEINpUsATHETO ToA (opMaTta Ha 3ariaxu
WIN BB3MOXKHOCTH 3a Pa3BUTHE Ha JEHHOCTTa,
KOWUTO CJelBa Ja CE€ aHAIM3HpaT CHBMECTHO C
BVLHIHAMA MAPKEMUH208a cpeda Ha Npeonpusi-
muemo. 3a 1a 3aTBBPAU CBOSATA Te€3a MPHUBEICHUS
W3CIeI0BATEN MPEACTaBs cieaHara Gurypa (BxK.
Que. 1).

Ilonumuuecka

Couuanna cpe-

N

cpeoa cpeoa
AKIHOHEPH U Kpe-
JUTOPH
HxoHOMUYECKH IMonutruecku
MIPEABIKIAHUS TIPE/ITPHSI- MPEABYKTaHUS
®AKTOPHH ITA- / JdE \ ITIPOJIYKTOBHU
3APU ITA3APHU
/ I'maBeH MEHHDKBD
Tpyznosu nasapu [MoTpebuTescKo
O YHKIIMOHATHH
Tasapu Ha MaTepH- / . \ TbPCEHE
aJHU YCIIyTH Koukypentu
CpeaHu MEHUIKb-
Kanuranosu u na- BBHIIHN KOHKYpEH-
PHUYHH a3apH
OnepaTuBHU Me-
k / TEXHOJIOTMYHN
®UPMEH UMUJK IPEABWKIAHUSA

Texnonozuuna

cpeoa

Que. 1 Anaruzupane Ha 8bMPEUHAMA MAPKEMUNHZ08A CPeOd HA NPEONPUAMUETNO
H3mounux: Aoanmupano no — Henos, T. Ilanupane u ananusz Ha uHOyCMpUaiIHOmMo npeonpusmue,

2012, Bapna, u30. ,, Hayka u uxonomuxa ™, c. 110



O0o0miaBaiikn WHpOpPMAIUITA OT Taka
IPECTABEHUTE JINTEPATypPHH M3TOYHHUILM CE Ha-
Jara HeoOXOAMMOCTTA Jla C€ BHECAT ChOTBETHHTE
pa3siCHEHUSI OTHOCHO IMO-CHIIECTBEHUTE MPOMEH-
JIMBY WM CWIHM, KOUTO OKAa3BaT BIMSHUE BBPXY

BbMPEUHAma MapKemuH208a cpeoa Ha npeon-
pussimuemo. ToBa mpeamnonara Bb3MOXKXHOCTTA
aHaJM3a J1a Ce MPEICTAaBU IOCPEICTBOM TaOJINy-
Ha (opma (Bx. Tabnuya 1).

Tabruya 1
Tpomennusu unu cunu oKa38awu AUHUE 6bPXY
8bMPEUIHAMA MAPKEMUH206A CPEOd HA NPEONPUSIMUENO

Karo docmaguuyu Morat fa ce onpenernsT Jel0BH NPeIIpHATHS WIM OTICSIHH JIUIA,
obe3neyaBalny NpeIpuATHETO W/ WA HETOBUTE KOHKYPSHTH C MaTepHAIHHU Pecyp-
CH, HEOOXOMMH 32 TPOU3BOJICTBOTO WIIM THPrOBUATA HA KOHKPETHH IPOIYKTH HIIH
YCIIyTH.

OT rnenHa TOYKa HA HKOHOMUYECKATa JINTEPATYPa KOHKYPEeHYusama MOXe J1a ce Oll-
pelesy KaTo Te3M NPEeIIpHUsITUS, KOUTO IIPOU3BEXKIAT M /MM IPOJaBaT CXOIHH IIPO-
JIYKTH WM 3aMECTHUTEIIH B ChILATa Cpejia.

[TocpenHuIMTE KaTo 4acT OT BBTPEIIHATa MapKETHHIOBA Cpela Ha MPEAIpPHATHETO
MOraT [a e ONPEAeNAT KaTo NPeNIPHUATHS WM OTACIHH JIMYHOCTH, KOUTO HOANOMA-
rat IpeANpusITHETO B IPUIABMIKBAHETO, INIACMEHTA U Pa3POCTPAHEHUETO Ha HETOBH-
Te NPOAYKTH [0 MOTPEOUTEIIHUTE.

[TpoBeneHOTO MpOyYBaHE Ha JIUTEPATYpPHUTE M3TOYHHULM IT0Ka3Ba, 4ye MOTPEOUTEIHNTE
ce HOApa3feNAT Ha CICJHUTE IIeT BUa Ia3apu:

1. Ilompedumencku nazap — OTIETHU JHLA WIK JOMAKUHCTBA, 3aKyIyBally MPO-
JIyKTH WIN YCITyTH 32 JINYHO TOTpeOeHue;

2. Ilazap 3a npou3sooumenu — NpeaIpUATHS, 3aKyTyBaIU NPOTYKTU UIH YCIyTU
3a TIOHATAaTBIIHO POU3BOJICTBO;

3. IHazapu 3a npednpuamus nocpeoHuyu — TOBA Ca MPEANPUATHS, 3aKyITyBaIl
NPOJYKTH WIN YCIIyTH NpeHa3HaYeHH 3a MOCIIe1Balla Mpoiaxoa;

4. Ilazap 3a Owvprcasnu uHCMUmMyyuu — IHPKABHUTC HHCTUTYLMH 3aKyIyBaT
HPOIYKTH WM YCIYTH 3a MOCJIEBAIIO H3M0JI3BaHe B cepaTa Ha KOMyHAITHUTE YCITy-
I'HU;

5. Mescoynapoden nazap — NOTPEOUTENN 3aKyIyBallyl NPOAYKTH WM YCIyTH Ha
pasIMYHY MEXIYHApOIHU I1a3apH, BKIIOYBAIIM IIOTPEOHTENH, IPOM3BOIUTEIH,
HPEeNPHUATHS TOCPEAHULM U IbPKABHA HHCTHTYLIHH.

ABTOpHTE CBBP3BAT MAMepUAIHUmMe pecypcu ¢ ToBa KaKBU CYpPOBHHH CE M3II0JI3BAT
3a Ch3aBaHETO M MpojaakdaTra Ha MPOAYKTUTE, C KAaKBU MAIIMHU U CHOPKBHEHUS,
KakKBHU ca crpagure, opucuTe, 000pyIBaHETO, KaKBa € EHEpPrusra, KOsATO CE MOJ3Ba,
pa3dupa ce ¥ KaKBO NPE/ICTABISIBA KPAWHHSAT MPOAYKT.

B uxoHomMyeckaTa JIMTEpaTypa KaTO YosewlKu pecypcu ce yIIOMEHaBaT —Xopara,
KOUTO paboTAT B MPEANPHUATHETO, KaKbB € JeMOrpad)CKUAT UM NMPOQHI, HUBOTO Ha
npo(heCHOHANN3BM, CHOTHOIIEHHETO MEXAY OCHOBHHS, CIIOMAaraTelHUs U 0OCITyX-
BaIlWs IIEPCOHAI.

Karo ¢unancosu pecypcu NKOHOMHCTUTE ONPEACIAT CHOTHOIICHUETO MEXTY COOCT-
BEHHSI M IPUBJICYCHHS KallUTAJI, KAKBA € CTPYKTyparTa Ha M3IIOJI3BAHETO HA KalHTala,
KaKbB € 000pOTHT Ha KallWTal Ha IPEANPUSITHETO, Pa3MepPbT Ha MHBECTHIIUHTE U AP.
B mpenena Ha HanpaBeHOTO NPOYYBAaHE CE YCTAHOBSIBA, Y€ C UHDOPpMAYUOHHUME
pecypcu ce CBbp3a MHPOPMaIHATA, C KOATO pasIioiara NpeArnpusiTHETO U KaK aKTya-
nu3upa tasu nHpopmarms. OTHOCHO MH(pOPMALHATA, KOSATO € He0OX0auMa 3a Mper-
PHUATHETO, NKOHOMUCTHTE CBHP3BAT C: KOHTPAreHTHTE, CEralllHUTE U MOTCHIINATHUTE
KOHKYPEHTH, JI0CTaTh4yHa U TOYHA JIM € MH()OPMAaLUsITa, KOSITO Te4e 110 ChbOTBETHUTE
KaHaJIi B MPENPHUATHETO, KAKbB € OQHUIUATHUAT U HEOPUIMAIHUAT KHUBOT Ha TIpe]-
HPHUATHETO.

Ha 0Ga3ara Ha Taka NMpOBEIEHOTO IPOYYBAHE
Ha MKOHOMHUYECKATa JMTepaTypa MOXKe Ja ce
U3BeJIe CICTHOTO OIPECICHHE 32 6bmpeutHama
MapKemuHnz06a cpeda HA NPEONPUAMUEMO:
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8bMpEUHaAmMma MapKemuHeo8d cpeoa Ha npeon-
pUAUEmo  npeocmasised  Cb8KYNHOCM — Om
CMPYKMYPUPAHU eleMeHmU 8bmpe 8 Npeonpus-
muemo, KOumo noo 6GIUAHUEMO HA PA3TUYHU



cunu moeam 0a oKaxcam eausHue 8vpxy oeli-
HOCMmMA Ha RPeOnpuAMuUemo.

2. Coneuuduxa Ha mogaeiaa Shell/Direct Pol-
icy Matrix - Shell /DPM

Crnopen pascwxacamsaTa Ha C. Iletposa, mpo-
[IECUTe Ha U3MEHEHHE Ha 8bMpeuHama Mmapxe-
muHeo8a cpeda CIeABa Ja CE aHATU3UPAT U OIle-
HSABAaT C TIOMOINTAa HA Pa3IMYHH H3MEpPHUTEIH,
KaTo CpeJ TAX CleBa JAa ce OTKPOAT Te3U, KOUTO
crioMaratr 3a ONpeJeNiTHE Ha KOHKYPEHTHUTE
MO3UINH HA MPEANPUATHETO B PAMKHUTE Ha JaJICH
nmazap (Ilerposa, 2009, ctp. 150-152). B ToBa
HaIpaBJieHUE CIIE/IBA JIa CE OTOENEKHU, Y€ 33 UH-
MeH3UpUKayUama Ha BbMPEUHAMa MapKemuH-
2064 cpeda KaTo MPUOPUTETEH MOJIET MOXKE JIa ce
m3non3sa mampuuama Shell/Direct Policy Ma-
trix - Shell /DPM, (Illen / Mampuya no nan-
paenenue noaumuka) (3adpuposa, 2017, crp.
99); (Rudnicki & Vagner, 2014), (benenos &
Byraesa, 2010) u 1. H. Ta e pa3paboreHa mpe3
1975 roguna ot bpurancko-XonaHICKOTO XUMHU-
yecko npenanpusitue Shell, xoeto paspaborBa u
BHEJpsSBA B CBOSITA NPaKTUKa CBOW COOCTBEH
MOJIETl 3a CTpPAaTerHYecKH aHaIu3 U TUIaHWpPaHe.
KbM gHemHa jmaTa peamia HM3CIEI0BAaTeId Cce

\%

HUHTEepecyBat oT modena Shell/ DPM, n3cnenpaii-
KW TIPUHIIMITHATA TOCTAHOBKA HAa MOJIeNa, pa3pa-
oboren ot cnemuanmcture Ha Shell (Elsevier,
1977, pp. 181-189); (Hichens, Robinson, &
Wade, 1978, pp. 8-15); (Wasilij & Irina, 2014,
pp. 175-185); (Otkuacon & Ywcon, 2001, ctp.
471); (UIBery & llBem, 2007, ctp. 50-60). Ilos-
BSIBAHETO Ha MOJIeJia ce CBBbP3Ba HEMOCPEICTBEHO
¢ 0cOOEHOCTHTE M TUHAMHUKATa HA MKOHOMHYEC-
Karta cpejia, KakTo U ¢ TpOsIBsBaIlaTa ce Mo ToBa
BpEME Ha eHepruiiHara kpuza. TpaJuluOHHUTE
MoJeH 3a (PMHAHCOBO MHTEH3U(UIIUpAaHE HE ca
e(heKTHBHHU, KOTaTO € HEOOXOIMMO JIa Ce MOIXO0-
1 KbM W300p Ha JBJITOCPOYHA WHBECTHIIMOHHA
CTpaTervd B TaKMBa yCJIOBHA.

KakTo moBeueTo Ki1acu4ecKd MOJEIH 3a CTpa-
TETMYecKO HWHTEeH3u(HUIMpaHe, Taka W Moleid
Shell/ DPM tpencraBisiBa JByMepHa TaOJuIla,
KbAETO ocuTe X M ¥ 0Tpa3siBaT ChOTBETHO CUJI-
HUmMe CMpanu Ha RPEeOnpusmMuemo, 1. ¢. KOH-
KypeHmHama no3uyus Vi HA3GpHAmMA npueie-
Kamennocm WK Bpb3Kata ,,CoKa — RA3ap: BX.
Que. 2.

Yosossane obema na npo-
dadxcoume unu céUBaHe Ha
OdeliHocmma Ha npeonpusimu-
emo

Cmpameaus 3a ycunsane Ha
KOHKYpeHmHUume npeumyujec-
mea

Jluoep 6 detinocmma Ha npeo-
npusmuemo

Ipoovrxcasane na oeiinocm-
ma Ha npeonpusimuemo ¢

Ipoovrxcasane na oeiinocm-
ma Ha npeonpusimuemo ¢

Cmpamezus Ha pbcm

npeonasiuo Uiy YacmuyHo npeonasiueocm

ceugare Ha npooadlcoume 2

Cmpamezus Ha ceusane Ha Cmpamezus Ha 4acmu4Ho Cmpamezus ,, I enepamop na
detiHocmma Ha nPeonpusmu- ceusame OHe6HU HanuyHOCIU

emo

Que. 2. Mampuya Shell /DPM

X

H3mounuk: aoanmupano no - Elsevier B. V. The directional policy matrix — a new aid to corporate
planning, Engineering and Process Economics, Volume 2, Issne 3, Sep. 1977, pp. 181-189.

Besika OT sieBeTTe KICTKH Ha Mampuyama
Shell /DPM cpoTBeTcTBa Ha cnenu(UYHA MO3H-

NS, YUSATO CHIMHOCT € TpeacTaBeHa B Tabnuya
2.

Tabauya 2
Hoszuyuu 6 mampuyama Shell /DPM
Ho3uyusa Xapakmepucmuxa
JIudep 6 delinocmma na npeonpu- IpennpusTHEeTO MMa CHIIHU TIO3UIUHM Ha TpUBJICKaTelcH masap. He-
amuemo roBaTta CTpaTerus 3a pa3BUTHE CIIC/IBA Ja ¢ IMOCTPOCHA 3a 3alllUTa Ha BO-

JACHIMTE MY NO3UIIMU U 3a 6T),HCIIIOTO Pa3BUTHC HA HeﬁHOCTTa My.

Cmpamezus Ha pbcm

Hpe,HHpI/IHTI/IeTO nMa CWJIHU TO3UMIIMKM Ha YMCPCHO IIPUBJICKATCIICH
rnasap. B To3u cnyqai/i (& HCO6XO,HI/IMO TO Aa CbXpaHWU CBOUTC MO3UIUU.




Cmpameeus ,, I enepamop Ha
OHesHU HanuyHocmu *

[pennpusTHeT0 MMa CHIHHM TO3WIUH B HEIPUBJICKATCIHU IMA3apH.
OcHOBHaTa My 3ajlaua € N3BJIMYaHe Ha MAaKCUMAaJIHA Tledaoa.

Cmpameaus 3a ycungane Ha KoH-
KYPEHMHOMO Rpeumyuecmso

[MpeanpusTHETO 3aeMa CPEIAHO IOJIOKEHUE B MPHUBJICKATENICH Ma3ap.
Heob6xoanmo e 1a ce u3BbpIK MHBECTHUPAHE C IeJ1 IPEeMECTBaHe Ha MO-
3ULHS JIUZED.

Tlpoovadcasane na detinocmma Ha
npeonpusmuemo ¢ npeona3iugocm

[MpeanpusTHETO 3a€Ma CPEHM MO3MIMH HA Ma3ap ChC CPEAHA MPUB-
nekaresHocT. HeoOXouMo € aa ce MoyIbpiKaT MpeAra3iuBu WHBECTH-
LM C L[eJ] CKOPOIITHO Bb3BPBhIIIaHE HA MO3UIHUTE.

Cmpameeu}z Ha 4acmu4Ho ceusane

[IpennpusTreTo 3aeMa CpeIHH MO3UIIMN Ha HETPUBIIEKATEIEH Ma3ap.
CrnenBa Ja ce M3BJIieYe MaKCHMAaITHA IOXOTHOCT, CIIeT KaTo IMpeArpHuaTHe-
TO OCTaBa Ha TO3M Ma3zap W Cjel TOBa Jia MHBECTUpPA HA MEPCHEKTUBEH

nasap.

Yoesoseane obema na npooasicou-
me unu ceusane Ha OetiHoCmma Ha

npednpuﬂmuemo JCHUS 11a3ap.

Hpe[lﬂpI/IﬂTI/IeTO 3aeMa ciabu NMO3UIIMK Ha IPUBJICKATCIICH I1a3ap.
H€06XO,HI/IMO € MpCANPpUATUCTO WUIIUW Aa MHBECTHPA, UKW Ja HAllyCHC Ja-

Ipoovnocasarne Ha busHeca ¢
npeonaziueocm Ul ¢ YaCmuyHo
ceusane Ha npoodaxcoume

Hpe[lﬂpI/IﬂTI/IeTO 3aeMa ciabu MO3UIIMM Ha YMEPCHO MPUBJICKATCIICH
rnasap. B toBa HampaBJICHUC € H€06XO,HI/IMO Ja ce MnpeanpuceMaT MEpKH 3a
3abpiKaHC Ha JaACH Ia3ap, KOITO 3a MOMEHTa MY HOCAT reyajoa.

Cmpameeusi Ha ceueane Ha Oell-
HOCMMA HA RPeOnPUsSMUEno

BUJ JEUHOCT.

Hpeanpns{THeTo 3aeMa ciaabu TMO3UIIMN Ha HCIIPHUBJICKATCJICH 1a3ap. B
Ta3n MO3ULKA € NPCIIOPHUUTECIIHO TPEATIPUATUETO Oa CC n30aBU OT TaKbB

B mooena Shell /DPM morat na ce U3IM0I3BaT
NPOMEHJIMBY 33 XapaKTepU3MpaHe KOHKYPEHTOC-

MOCOOHOCTTa W TPHUBJICKATCITHOCTTA HA Ma3apa,
nokasauu B Tabu. 3.

Tabauya 3.

Ipomennusu Ha KOHKYpeHmMoCcnocobOHoCmma Ha npeonpusmuemo u
npUBIeKAmeaIHOCIma Ha nasapa

IIpomennueu, xapakmepusupauiu KOHKypeHmoCcno-
cobnocmma na npeonpusmuemo (oc X)

Ilpomennueu, xapaxmepuzupauiu npusiexame-
Hocmma Ha nazapa (oc Y)

=  OTHOCHTEJCH JIsJ1 Ha Tazapa

= (OOxBar Ha AUCTPUOYLIMOHHATA MpEXa

* E¢exTuBHOCT Ha JUCTPUOYLIMOHHATA MpeXa

*  TexHOJOTMYHH HOBOCTH

» [llupuHa 1 aB100YMHA HA ACOPTUMEHTHUTE JIH-

= OOOpyIBaHE U MECTOIOJIOKCHHE

= EdexTuBHOCT Ha MpogaxouTe

= Kpusa Ha onuta

= CTOKOBH 3amacu

= KauecTBO Ha CTOKUTE

= Hay4HO-H3CIIeIOBATEICKH MTOTESHIHAT

= lkxoHOMHS B ManabUTe Ha POU3BOJCTBOTO
=  CneanpoaaxOeHo o0cayKBaHe

= Jlepconan

Tewmn Ha pBCT Ha Ma3apa
OTHOCHUTETHA TTa3apHa HOpMa Ha Tedasba
Ilena Ha moTpeduTeNs
[IpuBBp3aHOCT HA MOTPEOUTEIIST KbM THPrOBCKa-
Ta Mapka

= 3HAYMMOCT Ha KOHKYpEeHTa
OTHOCHUTETHA CTAOMIIHOCT Ha Ma3apHUTE HOPMHU
3a mmedanba

= TexHOJNOTHYHH OapHepH HA BXOJa Ha Ma3apa
3HayeHre Ha JIOTOBOpHATa MUCHHIUIMHA HA IIa-

3apa
= BimsiHHe Ha IOCTaBYMKA Ha Masapa

BinsiHue Ha 1bpikaBaTa Ha nasapa

*  Hupo Ha M3MOI3BaHUTE na3zapHu MOIMHOCTHU

= 3aMeHSeMOCT Ha NPOIYKTUTE

= HMMumx Ha mazapa B 00IIEeCTBOTO

" HepCHeKTI/IBa 3a Pa3BUTHC

H3mounuk: aoanmuparno no - Hichens R. E. Robinson S. J. Q., Wade, D. P. The Directional Policy
Matrix: Tool for strategic Planning. — Long Range Planning, June 1978. Vol. 11. pp. 8-15.

KakTto MHOTO Ipyru KiIacH4ecKH MOJEIH 3a
CTpAaTeTHUSCKH aHAU3 W HHTEH3U(UIHpPAHE,
Mooenvm Shell /DPM e omnmucareiHo-
HHCTPYKTHBEH. TOBa 03Ha4YaBa, 4e MEHUIKbPUTE
MOTraT a W3I0JI3BaT MOJEla KaKTO 3a OIKCBAHE
Ha (aKTHUYCCKH MM OYaKBAHU TIO3UIUH, OTIPE/Ie-
JISIIU CHOTBETHHUTE MapaMeTpH, Taka U 3a OIpe-
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JICJIsIHE Ha ChOTBETHUTE cTpareruu. Omnpenesie-
HUTE CTPATETUU CHIIO CJe/Ba Ja CE€ pa3riieikKaaT
C HEoOXOIUMOTO BHUMaHHE. MOACTBT € Mpel-
HA3HAYEH JIa CIOMOTHE B3€MAaHETO Ha KOHKPETHH
YIPAaBICHCKHU PEIICHUS.

B mooena Shell /DPM ce nHaOmomaBaT [Ba
cinyvas. B mepBuUS ciy4all, B CHOTBETCTBHE C




Que. 2., HatipaBiicHUE 1, 32 ONTHUMAaJIHA CE CUNTA
CIIeJHATa TPACKTOPUS 33 Pa3BUTHUE MMO3UIIMATA Ha
NPENPHUITUETO: OT YO8OeHUs obem npooadicou
unu ciueane Ha OetHOCmma Ha npeonpusmueno
npe3 cmpame2ust 3a YCUNBAHe HA KOHKYPEHMHO-
mo npeumywecmeo, Tpe3 cmpameust auoep 8
delinocmma Ha npeonpusmuemo Npe3 cmpame-
eusl Ha pwvcm, Tpe3 cmpameeus ,,I enepamop Ha

OHesHU HaruyHOoCmu *, TIPE3 CIMpame2us 4acmuy-
HO ceusaHe M Ce 3aBBPIIN ChC CImpame2us ceusd-
He Ul usiuzane om OeuHOCmma HA Npeonpusi-
muemo. HeobxoaumMo € a ce mpuBEAE KpaTka
XapaKTEePUCTHKA Ha CTAIMHTE TI0 TOBA HAIIPaBJIe-
Hue, npeacraseHa B Tabauya 4.

Tabruya 4

Xapaxmepucmuxa na cmaouume no Hanpasnenue 1 ¢ mampuyama Shell /DPM

Cmaouu

Xapaxkmepucmuxka

Yoeoen obem npooascou
unu ceusame Ha oeti-
HOCmMmMa Ha npeonpusi-
muemo

N36upa ce HOBa 001acT Ha ACHHOCT, KOATO ce HyXkJiae OT pa3BUTHE, KaTO 4acT OT KOpIopa-
THBHATA CTpaTerus Ha npeanpustuero. [lasapbT € npuBIICKaTeNeH, HO Ta3u o0iacT Ha Jeil-
HOCTTa € HOBa 3a NPEIIPHUATHETO, CIICOBATEIHO KOHKYPEHTHATA [TO3HIHS Ha IPEINPUSITHETO B
Ta3u aedHocT e craba. CTpaTerusira TyK € HHBECTHPAHE.

Cmpameeusl na ycuneHo
KOHKYDEHMHO npeumy-
wecmeo

AKO MHBECTHI[IOHHATA TTO3UIUS B ACHHOCTTA HA MPEAIPHUATHETO Ha Iasapa e 1o0pa, ToBa
ce sBABa NPUYMHA 33 XOPU30HTAJIHOTO NPHIBMKBAHE IO IpaBaTa KbM Kpas Ha MaTpHIATA.
[TazapbT py TOBa NMPOABIDKABA 12 pacte. CTpaTerusra e ja ce NpoJbJDKaBa a ce HHBECTHPA.

Cmpamezus audep 6
OetinHocmma Ha npeon-
pusimuemo

AKO IIpOABIKABAT UHBECTULIMUTE Ha MIPEANPHUATHETO B JaJIeH BUA JEHHOCT, IPOABIDKABA U
3aeMaHeTo Ha Jo0pa mo3unus Ha masapa. ToBa ce sBsiBa MPUYHMHA 3a JAICYHO XOPH30HTAIHO
JIBIDKEHHE HaJsicHO. [1a3apbT mpoabinkaBa a pacte, CIEJI0BATEIHO — CTPATETHITa € CBbp3aHa ¢
MIPOABIKABaHE HA HHBECTUIIMUTE.

Cmpamezus na ppcm

TemmbT Ha PBCT Ha Ma3apa 3amoYBa Ja HaMaisiBa. ToBa craBa MPUYMHA 32 HAYAJIOTO HA
BEPTUKAIHO JABWXECHUE Ha MO3ULIUHUTE Ha NPEANPUATHETO B HUCKOTO. B TakbB citydail moxon-
HOCTTa OT JEMHOCTTa Ha MPEANPHUATHETO pacTe HAa TaKOBa HMBO, KAKBOTO € M B cpelaTa Ha
nasapa.

Cmpamezus ,, I enepupa-
He Ha OHeBHU HATUYHOC-

“«

mu

PazButuero Ha mazapa cniupa. ToBa mopax/a H3BMBaHE Ha JAICUYHN BEPTUKAIHU JIBIKCHUS
3a IO3ULUHTE HAa NPENPUATHETO B HUCKOTO. CTpaTerusra € HBECTUpaHe Ha HUBO, HEOOXOH-
MO 3a TOBa, Y€ J1a C€ MOATBPKAT JIOCTUTHATUTE IO3MIUH U Jia ce 00e3Nnedn JOXOJHOCTTA OT
JICHHOCTTa Ha MPEANPHUATUETO.

Cmpameeu}z uacmu4Ho
ceueaHe

[Ta3apsT 3amouBa a ce cBUBa, IeyandaTa HaMaliBa U CICAOBATEIHO MO3UIMUTE HA Mpe.-
MPUATHETO CHINO 3amoYBaT ga orciadBaT. MHBecTuiuure 3a OBIEIIETO B TO3U BHUI ACHHOCT
MOTar Ja ce MPEeKPaTAT HaIlbJIHO, a CBILO TaKa U Jja ce MpeIIpueMaT pelieHns 32 CBUBAHETO Ha

TO3H BHUJ ICHHOCT BHOOIIIE.

B cnyuaii, ye e 3acuiieHO BHUMaHUETO KbM
MOTOKA OT JJHEBHHUTE HAIMYHOCTH, CBHIVIACHO Due.
2, HampaBJIeHUE 2, 32 ONTHUMAaJlHA CE CUUTa Tpa-
EKTOpHATA 33 Pa3BUTHE HA MO3ULMHUTE HA MPE.I-
PHUATHETO Npe3 HUCKUTE NMPaBH KICTKH Ha Mam-
puyama Shell /DPM xbM neBust Bpbx. ToBa 03-
HauaBa, Y€ OHeGHUMe HAIUYHOCHMU, TIOPAXKAAHU
OT TMPEINPHUATHETO HA CTAIUUTE 2eHepamop Ha
OHe6HU HAMUYHOCMU W YACMUYHO CEUsaHe, Ce
W3M0J3BaT 32 WHBECTUIMM B TaKWBa JEHHOCTH,
KOUTO CHOTBETCTBAT Ha MO3UIUUTE YOBOeH 0Oem
U yCUn8ane Ha npeumyujecmsomo.

o cBosita ceHOCT Mampuyama Shell /DPM
npezuiara ia ce mocTaBs OKyc BbPXY HOTOKa OT
JTHEBHU HAJIMYHOCTH M Jia CE W3BBPIIBA OIIEHKA
Ha TOAXOAAIIMTe WHBecTHUUH. [IpoyuBanaTta
MaTpuia € OpUEHTHpaHa KbM OIpeAeNsHE Ha
MOTEHIINANA 332 OCHIICCTBSIBAHE HA MHBECTHIIUH B
Obperne.

Ha 6asara Ha Taka mpencTaBeHUTE NMPUHIIUII-
HU TIOCTAHOBKH OTHOCHO UHMMEH3UpuUKayusima Ha
8bMpewHama MapKemuH208a cpeoa Ha npeon-
pusamuemo nocpedcmeom mooena Shell /DPM
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MOra Ja C€ M3BEJAT CIEIHUTE HO-8AMNCHU U360-
ou:

IIvpeo, svmpewnama mapkemuHneo8a cpeod
Ha npednpusmuemo MOXe JJa C€ Bh3IPHEeMe KaTo
CHBKYIHOCT OT IIPOMCHJIMBU BBHTPE B MPEINPHUs-
THETO, KOUTO IO/ BIUSHUETO HA PA3INIHU CHIIH
MOTaT J1a OKaXaT CHIIECTBEHO BIUSHUE BBPXY
JIEMHOCTTa Ha npeanpusTueTo. ToBa OT CBOA
CTpaHa MOXE Ja TOBIUsie BbPXY (DMHAHCOBUTE
OYaKBAaHHA HA MPEANPHUATHETO U HA TPOMEHSIIIN-
TE CE MOTPEOUTEIICKU MU3UCKBAHMUSI.

Bmopo, unmenzupuyupanemo una evmpeu-
Hama MapKemuHe08a cpeda Ha Npeonpusmuemo
nocpedcmeom moodena Shell /DPM moctaBs Ha
MIPEJICH TUIaH U3TOTBSHETO HA €IMH OT OCHOBHUTE
JIOKYMEHTH, KOWTO /1a M3WCKBAa CH3/IaBaHETO Ha
IJIaH 3a MPOM3BOACTBOTO M MPOJAKOHWTE Ha TIPO-
IYKTH B yciyrd. TO3W JOKYMEHT Clie/iBa J1a Oll-
penens pena Ha MPEIIPUITUETO U CIICI0BATEITHO
Jla TIPEIICTaBIIsIBA MTOBUIIICHO BHUMAaHHWE Ha BCHY-
KM 3aMHTEPECOBaHU CTPAHH.

BB3 ocHOBa Ha Taka pasriiefaHara npooiema-
THKA MOXeE Ja C€ BHECe CICIHOTO 0boOweHue: B
cTpeMerka CH J1a 3aAbPKH IMa3apHUTE CH ITO3HUITHH




W JIa 3aJI0BOJIM HEMPEKHCHATO MPOMEHSIIUTE Ce
MOTPEOUTEIICKH TTOTPEOHOCTH TIPEATIPUITHCTO CE
MIPUHYKJABA Jla WU3BBPIIU UHIMEH3UDUKAYUs HA
C80AMA BLMPEUHA MAPKEMUH208a CPedd, KOSTO
MOXE Jia C€ OCBIIECTBH TOCPEJCTBOM peaula
MOJIEIH, €INH OT KOUTO € moodena Shell /DPM.
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MEPKMU 3A MOTUBAIIMSA HA YOBEIIKUTE PECYPCH 110 BPEME HA KPU3ATA,
INPUYUHEHA OT COVID-19

AnbGena flnakueBa

MEASURES TO MOTIVATE HUMAN RESOURCES DURING THE CRISIS CAUSED BY
COVID-19

Albena Yanakieva

ABSTRACT: The unstable viability of the organisations as a result of the impact of the crisis caused by
COVID-19 requires proactive behaviour on the part of management to manage the consequences and maintain
the motivation of human resources. The crisis is a test to which well-motivated employees respond adequately and
retain their enthusiasm for shared efforts for the benefit of the organization through actions to overcome it. This
requires systematic and targeted management intervention to stabilise the crisis situation of organisations by
building rescue scenarios of staff motivation measures as fixed capital in their activities. Epidemic protection
measures related to physical distance reduce the power of interaction between people and significantly complicate
the management of well-coordinated teams The period of isolation helps to exacerbate the ambiguity about the
future development of the organization, stress from change, desire for verbal communication in a working
environment, and this puts employees in front of a number of psychological barriers that reflect their motivation..
A number of initiatives and online events have been launched as measures to improve the means of motivation
among employees during the COVID-19 crisis, aimed at preserving human resources productivity. This is achieved
with the help of highly motivated people working for the benefit of the organisational objectives who have accepted
the task of exiting the crisis as their own.

Key words: Motivation, crisis, human resources, COVID-19

BnBenenne YCIIOKHSABAT YIpaBIEHUETO Ha no0pe
KOOpAMHHUPAHHUTE EKUIH. Penuia mHUINATHBY U
[laryOHOTO  BB3NEHCTBHME HA  KpW3aTa, OHJIAHH MEpONPUSATHS CTapTUpaxa B IOCOKA
npuunHeHa ot mamemmara COVID-19,  cexpansBaHe MIPOW3BOAUTEITHOCTTA Ha
MPOIBIDKABA 1a Pa3ThpPCBA CBETA C OTPOMHHM IIETH  YOBEIIKUTE PECypCcH W YCHBBPIICHCTBaHE Ha
Ha  BB3JCHCTBHE, TNapalM3Wpaliku peaulla  CIIOCOOUTE 32 MOTHBAIUS CPEJl CIY>KUTEIUTE 110
oTpacii B HKOHOMMKara M TpOMEHsAHKH  Bpeme Ha kpuzata c COVID-19. Cp3nane ce HOBO
CTEpEOTUITUTE Ha OOIIECTBEH KHUBOT. [IeffHOCTTa  MPOCTPaHCTBO 3a YCHBBPIICHCTBAHE B paboTraTa
Ha MHOTO OpraHu3aInu NpPETHPIsiBA 32 IIOCTHT'aHE Ha BUCOKA €(DEKTHBHOCT.
TpaHcOpMaIuy, aKICHTUPANKN BbPXY MEPKU U Hogute TEXHOJIOTHH OCBIIECTBUXA
MPUHAOMH, LENSANIM MOJIBPKAHETO HA BHCOKO  HOPMAITHOTO (QYHKIIMOHWPAHE HA HAIIHS )KUBOT B
HMBO Ha MoTuBamus B exunure. llosBara Ha  MHOTO acleKTH Ha aKTUBHOCTH, NIPeCh3JaBailku
yCIIO)KHeHHEe B paboOTHMS  IUMKBI ~ Ha  oOudaiiHaTa oduc cpeaa B momoBete. Hamoxwu ce,
MPEIIPUITAETO BOJIU JI0 3ary0a Ha CTAaOMITHOCTTa  o0ade, MNpoOMsSHA B CTWIAa Ha JCHHOCTHTE,
My, a B pe3yJITaT Ha KOOPJAUHAIIMOHHO OTCHCTBHE  4Ype3 HOBU (JOPMH Ha COIMAIHOTO OOIIyBaHE U
Ce TpeAW3BUKBA CTENCH Ha JC3UHTETpalus B  OpraHW3allMioHHO  moBeaeHue. llosBu  ce
KOJeKTHBa. be3mpelne/ieHTHATa CHUTyalWiss C  HEOOXOIMMOCT OT CHCTEMHA, IIeJIeHAacOYeHa U
COVID-19 nanara 06p30TO TIPUCIOCOOsIBAaHE HA  CBOEBPEMEHHA YIPABICHCKA WHTEPBCHIMS 3a
MpennpusIThATa KbM HOBaTa OOCTaHOBKA, C  CTa0WIM3WpaHe Ha KPU3UCHOTO CBHCTOSHUE U
aJCKBaTHH  YIPABJIICHCKM  WHUIMATHUBU 33  JCHCTBHS 3a MOIIbpKaHE HAa MOTHBAIMSTA Ha
BB3CTAHOBSIBAHE Ha oOOWdYaiiHaTa JeiHOCT.  cimyxkuTenute. llenm Ha Hacrosmus AOKIam €
EnmneMuyanTe MEPKH 32 CHTYPHOCT, CBBP3aHU C ~ Pa3KpHUBaHETO Ha TMOAXOAWTE M MEPKHUTE 3a
(¢m3nyecka AWCTAHIMS, HaMalsdBaT CHJIaTa HAa  MOJIbPKAHE HA MOTHBAIUATA HAa YOBCIIKUTE
B3aMIMOJICHCTBHE MEXy XOpaTra W 3HAYUTEIIHO
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pecypcu B TIEpHOJ Ha KPH3HCHO TPEMHHABaHE
npe3 naagemusata or COVID-19.

XapakTepHCTHKH HA KPH3aTa KaTo
sIBJICHHE

IlonsTuero ,,kpusza”, B OPEeBOJ OT TIPBHIKH,
03Ha4aBa HECTAOMIIEH MOMEHT, pa3pyLIUTEIEH 3a
CTpaTernyecKuTe e Ha KoMmaHusATa. Besdxa
KpH3a € MepHoJl Ha HEyCTONUMBOCT U 3amiaxa 3a
Opra"M3anusATa, CbCTOSHUE, B KOETO MOXKE J1a UMa
BHE3aIlHW W  CEpHUO3HH  HEOJIarompusTHH
MOCIEANIN, MPOU3THYAIIA OT MOBEIECHUETO Ha
camMaTa OpraHM3al{s WIN OT BBHIIHY BIUSHMSL.
[6] Kpuzata, npuunHeHa OTBBH, HE € CBhP3aHa C
OpraHM3allMOHHU OTHOIICHUS, AEWHOCTH WIH
TEXHOJOTHYHH  NPOOJIEMH, HO  JAHUPEKTHO
pediexTrpa U OKa3Ba OTpaKECHHE Ha BhTPEIIHATA
M CTpyKTypa H omnepatuBHa JjeiHocT. Ilpu
3HAYUTEJIHU TPYIHOCTH BBB (YHKIHMOHHUPAHETO
Ha OpraHu3alnusiTa ce HACHTUPHUIUPA HATUIUETO
Ha KpH3a B KOJMYECTBEH aCIeKT, Ype3 aHaIu3 Ha
KPUTUYHUTE CTOMHOCTU Ha mapamerpure. Hskon
aBTOPU 51 ONpPENENAT KaTo “‘KpHu3a Ha Mozena’,
CTaJui OT KUTECUCKUS LUKBJI HA IPEIIPUATHETO,
NpU KOWTO Ce CTHra J0 HeOJIAronpusITeH pa3Bou
Ha mnpeanpuemadeckus mnoreHnuan[l] Cropen
Opyrd TBBPACHUS, KpH3aTa € HEOYaKBaHa
CUTyallusi, C BUCOK IOTEHLIMAl Ha HETaTUBHU
IOCJIEACTBUSL 3a KOMIIAHMATA M NPOMSHA B
nasapHata U no3uuus. MHEHUS Ha aBTOpU
ONpeseNAT KaTo HapylleHWe Ha PaBHOBECHETO,
BIIHSIEILO BBPXY JIOCTUTAaHETO Ha
CTpaTeTMYECKUTE  LENHM,  HaMaJeHHe  Ha
JUKBUIHOCTTA, OUcOamaHC MEXAy BBTPELIHA H
BBHILHA Cpella, KAKTO U MEKAY COOCTBEHUTE MY
noncucteMu. [6] WHCTHUTYTBT 1O KpH3UCEH
MEHUDKMBHT 51 JedUHHpa KaTo ChIIECTBEHO
HapyllIeHHe Ha HOpMaJlHaTa JIEHHOCT U PUTHM Ha

TPEANPHITHETO, JIECTPYKTHUBHO 3a
CBIIECTBYBAHETO MY, IIPEIUIBUKAHO OT:
®  HenpensuauMu (hopcmakopHH
00CTOSITEICTBA;

= JIpoGiemMu OT TEXHUIECKH XapaKTep;

YoBemwKy rpeuiky;
MeHnumxbpcku pemeHust. [8]
HeouakBanoTo mnposBieHHe Ha Kpu3ara M
BB3HUKHAIUTE TpaHchopMaunuu BbB
(YHKIIMOHATHOTO Pa3BUTHE HA OpPraHMU3aIusITa
BOJIU 10 YYBCTBHUTEIHU JECTPYKIHH.
Hkonommuueckara KpH3a, CBBbp3aHa c
pasnpoctpanenrero Ha COVID-19, o3navaBa ma
ce pa3no3HaBaT PUCKOBETE HA JICHCTBUATA, KOUTO
ce TpeArnprueMar, a ce MpecMEeTHAT Pa3XxoAuTe u
Ja ce paboTh B TIOCOKAa NPEOJOJSIBAHE H
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CMEKYaBaHe Ha IOCIEACTBHUATA. B Hacrosmara
o0cTaHOBKa Ha TMaHIAEMUSA, CBC ,,3aMpPa3cHU"
JIeiiHoCcTH M O6opOa 3a oIeNsBaHe, YMCHHSATA Ha
PBKOBOAMTEINTE MOTaT Ja MPeBbPHAT KpH3aTa B
MOMEHT 3a Ch3MJaTelHa IpomsHa. ToBa ce
MOCTHra ¢ IIOMOINTAa HAa MOTHBHPAHH XOpa,
paboTely B IMoJI3a Ha OPraHU3aIMOHHHUTE IICIIH,
MIpPHEIN 3aJadara 3a M3JIM3aHe OT KpH3aTra Karo

CBOs.  YTpaBJICHHETO B  YCIOBHATa  Ha
HECTaOMJIHOCT, O3HayaBa  yOpaBICHHE  Ha
NpOMsIHATA, MOCTUTHATO MOCPEACTBOM
MOTHBAIIMS Ha IIEPCOHANA.

I[IpouechT HAa MPOMSsIHA B YCJIOBHATA HA
Kpu3a

[IpomenuTe B yciuoBus  Ha  KpH3a
MIPEIN3BUKBAT BBTpEIIHA u BBHIIIHA

nesuHTerpanyst. OpraHu3anusaTa € Bb3MOXKHO Ja
Ce OMHTA Ja Cc€ aJanThpa KbM U3MCHEHUSITA BbB
BBHIIHATA Cpela, HO TA HEHW30eXkKHO e ce
cObecKka ¢ MpoOJIeMH, CBBbP3aHH C NMPOMEHU Ha
BBTPEIIHUTE MOACTPYKTYpU, KOUTO HE MOTaT Ja
cé IPOMEHAT CHUHXpOHHO. B pesynrar Ha
KOOPAWMHAIIMOHHOTO OTCBHCTBUEC, OpraHusanuiaATa
3armoyBa Jila ry0W  CTa0WIHOCTTa CH, a
JIE3UHTETpaIUsATa MOXKE 1a OCTABU OTICYATHK U
Jla TIPEeIU3BUKA Xa0C, aKO HE HACTBILT CHEIIHU
Mepkd. 3aToBa TpsAOBa Ja  CHIIECTBYBa
OpraHM3aloOHHa CIIOCOOHOCT 3a B3eMaHe Ha
perieHus Ha 6a3aTa Ha MHOXKECTBO pa3pabOTeHU
CIIEHapuHu 3a OOSICHEHHWE W HeyTpalu3upaHe Ha
npobiema. YecTo sBJICHHE € CBIPOTHUBATa Ha
EKHITUTE, KOSATO (pPyCTpUpa MEHHHKBPCKUTE
YCWIMSL 3a TIOJIOKMTEITHHUS (PUHAT OT Kpu3ara.
Pa3paboren kpu3nceH IIaH, YUATO IIelT € Ja ce Ja
Cce 3ama3d CTaTyKBOTO, Jla C€ OCBIIECTBST
JNIEUCTBUA M Jla C€ IMOCTUTHE TaKaBa IPOMSHA,
KOSITO IIIe HanpaBu Gupmara 1mo-ycTolvnBa u Io-
KOHKYPEHTHa B HOBHUTE YCIOBUS, € PpEIICHUE.
Kato ce ompemenu BBpXy KakBO Kpu3aTa e
OKa)ke KPUTUYHO BIHSHUE, BCEKU OT IPOLIECUTE
1Ie ce HACOYH KbM HACHTH(HIIUpaHe Ha ,,cTTabuTe
MecTa® B OpraHU3alMOHHOTO MPEACTaBSIHE U KBM
MOTHBAllMs 3a HaJOXuTemHa mpomsHa. Kypt
JleBuH cMsTa, Y€ BCsAKA MPOMSHA € cBOeoOpa3eH
COTbCHK MEXKIY JBWKCIIUTE CUIM (aKTUBU) Ha
MpoMsHATa U 3aJIbPXKAIIUTE CHUIH (CHIIPOTUBH)
cpeury npomsiHata. PaBHOBecue WM 3acCTOil ce
MOCTUTa KOraTo CHUJUTE Ha 3agbpXKaHe U
CBHIIPOTHBATA B KOMIIAHUATA Ca PABHOCTOMHU WU
MO-MOIITHU OT ABIDKEIINTE CHUJIM Ha MPOMSHATA.
[4]

B mepuomm Ha kpuza uecta e oOmara
OpraHU3alMOHHA CHIIPOTUBA, KOATO CE ABJIKU Ha



(akTOpH, CBHP3aHU ChC CTPaX 3a Pa3BUTHETO HA
OpraHuzanusaTa, KakTo W peauna  o0mm
OFOPOKpATHYHU WK (PUHAHCOBH 3aTPYAHCHHS.

EdexktuBHn MeTomu 3a TpeopoNisiBaHE Ha
CBIIPOTHBATA Ca CIICTHUTE:

" Hudopmupane u yOexaaBaHe — sCHa,
HaBpEMEHHa, pa3bupacMa H apryMeHTHpaHa
WH(OPMHUPAHOCT;

" [logkpena — MPUJIOKHM 32 CIYKUTEIIH,

JEeMOHCTpPHpAL CTpax MW CHIPOTHBA KbM
NPOMSIHATA;

= (CpywacTHe — MpHOOIIaBaHE KbM HIEATa
3a HEOO0XOIUMOCTTA oT ch3UIaTeTHA
TpaHchopmanus;

®  JIperoBopy —  HEOOXOAUMOCT  OT

€IMHOMUCITUE Ype3 JIBYIIOCOYHH KOMIIPOMHUCH U
CBITIACHE;

= [IpuHyXIaBaHe — HEONITUMAJICH BAPHAHT
C KpaTKOCPOYHH PE3YJITaTH M C PUCK 3a o0paTHa
peaknusi.

Kpuszara e wusmurtanme, Ha Koeto moOpe
MOTHBHMPAHHUTE CIIY)XKUTEIH pearupar aJeKBaTHO
W 3aJbp)KaT CBOS CHTYCHa3bM 3a CIIOJCIICHH
ycunauss B TON3a HA OpraHu3alMsATa, dpes
NEHCTBUS 3a TIPEOAOJISIBaHETO . MoOTHBaIUsATa
Ha TepCOHala TPEAroyiara OTBOPEH M OTKPHUT
IMajior C PBKOBOACTBOTO, 3a Ja C€ Ipeonosiee
CBIIPOTHBAaTa  KbM  IPOMSHATA, KOTaTo
MPIJIaraHeTo Ha TPAAUIIMOHHUTE MOTHBAIIMOHHU
cucteMu € ciabo edekTuBHO. MoTUBalMOHEH
eIEMEHT €  SICHOTO  HuH(popMupaHe  Ha
CIy)KHTEIWTEe 33  MEpKHTe, KOHTO  C€
MpenrpremMar, 3a Ja ce CTaOuiIu3upa CUTyausTa
W Ja ce rapaHThpa paboTaTa UM B KOMIIaHHUSTA.
OcobeHo BHHMaHWE MCHHIDKBPHUTE TpsAOBa 1a
3aCBHJIETEIICTBAT Ha KIIOYOBUTE CH CIICIIHAIHNCTH,
Ha HaW-TIPOMYKTUBHUTEC ¥ KBaTU(PUIMPAHU
CITYy>KUTEIH, 3a npeaoTBpaTsIBaHe Ha
TEKy4eCTBOTO, KaTO Ce Hachp4aBa M IMOJAIIOMara
TAXHATa 3aTpygHEHa AeiHocT. Ekcmeprute mo
yIOpaBJieHHE Ha YOBEIIKH PECypCH CMATaT, 4e
aKTHBHO TPsI0Ba J1a Ce N3IOI3BaT HE(PUHAHCOBUTE
W MOpAJHU CTUMYNH, OOHYCHHUTE CHCTEMH 3a
BBb3HArpaKACHUE, MOOUIpsSBAaHE HAa KOHKPETHH
pe3ynTaTH, CBBbP3aHMA C LENWTE HAa NpOMSHATa,
yBenn4yaBaHe Ha  T'bBKaBaTa  d4YacT  Ha
BB3HArPAXKACHUATA, KAKTO W CTHUMYJIH 4Ype3
MIpeICTaBsAHE HA PE3YATATH. [4]

HpOIIeC'bT Ha MOTUBAIlUsA HA CJIYKHTECJIUTE

Bucokara MoTHBaIus onpeaens MoBeIeHHETO
Ha CIY)KUTETUTE B OpPraHU3aIMATa W TEXHHUS
CTpEMEX KbM BHCOKO KadeCTBO Ha pabOTHHSA
mporiec. ChITHOCTTa C€ ChCTOM B TOBA Ja ObIaT
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HaKapaHH! J1a )KeJIasT Ja OCHIIECTBIT COOCTBEHATA
ce edextuBHOCT. OMOpHA TOYKA B ISUTOCTHHS
MPOIIEC Ha MOTHBAIIMS € HAIMYUE HA TOTPEOHOCT
y JUYHOCTTA, KOATO C€ HAcO4YBa KbM HEWHOTO
Hal-II'bIHOLIEHHO YIOBIIETBOPSIBAHE, gpe3
XapakTepHO TmoBeneHue. biaromapenue Ha
CHHXpPOHa B pa30WpaHUATa 3a BHU3UATA HAa
OpraHU3aNMsITa, XOpaTa B €KUIIa CE yJaT He caMo
Jla TIpeciieBaT CTPATETHUECKHUTE ICIH, HO U J1a
MpUJIaraT WHAWBHUIYAITHO JKEJIaHUE U CTUMYJN T
Ja 0bJaT JOCTUTHATH.

IToBeueTo OT onpeeIICHUATa 32 MOTUBAIIHS CE
obOenuusiBat B: ,,CTEIICH Ha JXENaHWE W U300D,
KOSITO € HEOOXO0AMMa Ha fafeHa TUYHOCT, 3a Ja CE
aHTaXWpa J1a TPOSBH €IHO WIH JAPYTO
nmoBeaeHue., ,,IIporec Ha mMoOyxaeHNEe Ha cebe
CH U JAPYTUTE KbM JOCTUTAHE HA JIMYHUTE IETH
WK [eJIUTe Ha mpeanpustueto., , Kenanue na
Ce JOCTUTHAT BHCOKH paBHUINA HA YCHIHS II0
OTHOIIICHUE Ha OPraHU3aIMOHHUTE IEJIH, KOUTO
ca 00yCJIOBEHU OT BH3MOXKHOCTUTE HA YCHIIUSATA
Jla yIOBJICTBOPAT HAKOW WHIWBHUIYATHH HYXIH.
(2]

B. Tep3ueB cmsta, ye: ,,MoTuBamusTa, Kato
CBCTOSIHHE HA BBTPEITHA YOSIECHOCT 1a ce IIPaBu
HEIOo, Ce OCHOBaBa Ha IMOTPEOHOCTH, KOWTO ca
BHTPE B MHAWBUJA, ¥ HA CTUMYJIU U LETH, KOUTO
ca U3BBH HEro.“

MoTuBsT WIHM ToAOydaTa € HEMmo, KOeTo
WHUIMHPA, PEAU3BUKBA OMPEICIICHO TIOBEICHUES
Yy HSKOTO MOBEJCHUE Ha [CHCTBHE WIH
MOBEJICHUE Ha IeJIeHacoueHo Oe3aciicTrue. [3]

Bvmpewnama momusayuss ¢ oOBBp3aHa C

BBTPCIIHOMPUCHIM  KAauecTBa, KOUTO  C€
(dbopmupaT OT BB3MHTAaHHWE, TCHH, WHTYUIHS U
3aToBa € OTHOCHTEIHO TMoHsATHE. Ts ce

caMo3apakJa Yy 4YOBEKa M Ce€ wu3pas3siBa B
YyBCTBOTO MY 3a OTTOBOPHOCT, BH3MOXXHOCTHU 32
pasBuTHe, cBoOOIa Ha JAEWCTBUE, WHTEpecHa
pabota W T.H., KOETO OMpEIeNs ChIIMHATA Ha
CTPEMEXXHUTE M HayMHA My Ha moBeAcHHE. [2]
IlopnbppxkaHeTo Ha BBTpENIHATA MOTHBAIUS B

CIIYKUTCINUTEC (5] OCHOBOIIOJIaramia 3a
OCBHIICCTBABAHC HA OPTraHU3AIIMOHHUTC LICIIN.
BvHuwnama momueayus CE  HU3passdBa B

JKEJTaHUEeTO 3a OIPEJIEIICHO MMOBEICHNE, KOETO Ce
NpeIu3BUKBA Y CHOTBETHUS WHIUBUM, O]
BIIUSIHUE WM BB3JECUCTBHE HA JIPYTH YOBEIIKU
waauBuau. llpu ch3maBaHeTo y HIKOTO Ha
JKeJaHWEe 3a HEIlo MaJCHUAT CYyOeKT W3IMO0JI3Ba
[[EJICHACOUCHO HIKAKBO CPEACTBO (CTHMYI) 3a
OKa3BaHE Ha BB3JCICTBHE BBPXY OOCKTa,
MPEIN3BUKBAIKY Y HETO KeJlaHHUe Jja IPaBH TOBA,
KOETO € LieNl Ha Bb3AchcTBUETO. [3] BhHIIHUTE
CTUMYIIM ca TMO-KpaTKOTpalHM U 3aToBa €



HEO0OXOJAMMO TIOCTOSIHHO Ja C€ aKTyalu3upaT u
MOJAIBPKAT, KOETO €  CIIOKEH  IIpoIIec.
MeHumKbpbT TpsiOBa Jla TOMIBpXKA Ta3u
MOTHBHPAHOCT y XOpaTa Ha OPraHU3aIUATA upe3
SICHU TIO3HAHUSA 3a:

B CROTBETCTBAIl MOJENT Ha  IIporeca
,»MOTUBUpaHE”’;

B gHanu3 Ha (akTopure, OOYCIIaBSIIU
MOTHBHUPAHOCT;

BJIMAHUCTO HA HCMOHCTApPHUTC CHOCO6I/I;
0anaHC U ICHU TpaHUIM IIpU TIpUIaraHe.

[3]

MOTUBAaUMOHHUAT TpoLEC € UUKIWYCH
mpoliec, Thil KaTo MOBEYETO XOpa MpUTEKaBAT
CHBKYITHOCT oT MOTpeOHOCTH, KOUTO

HETPEeKbhCHATO c€ 00oTaTsBaT W MPOMEHST B
MEpPUO/Ia Ha TSIXHOTO Pa3BUTHE. MOAETBT MOXKE
Jla ChIIIECTBYBA B CIACAHUS ITUKEI: [5]

1. Bwb3HuKBaHe u OCBh3HaBaHE Ha
NOTPeOHOCTHTE;

2. Tepcene u u300p Ha MOTHUBUpPAHH
HIOBEJICHUS;

3. IleneBo moBencHMUE;

4. Tlpenenka Ha e()eKTUBHOCT;

5. Harpaau win caHKINy;

6. IlpereHka Ha MOTPEOHOCTHTE.

B KoHTekcTa Ha MaHAEMUATA, PPKOBOJCTBATA
Ha OpraHM3aluuTe TPsAOBa Ja ce ChCpPeloToYaTr
BBPXY HOJIbPKAHETO WU Bb3CTAHOBSIBAHETO HA
MPOHM3BOJUTEIHOCTTA, KOETO Hajara (GpoKychT Aa
€ HacOYEH BbPXY MOTHBALUA Ha CIYXHUTEIUTE B
nepuoj Ha kpusa. IlmaHupaHero Ha BB3MOXKHU
CIIACUTEJIHH CLIEHAPUU U ONIEPAaTUBHU PEAKLIUH 32
NOJAbPXKaHE Ha HENPEKbCHATOCT Ha Ou3Heca
MOXE J]a He ca JOoCTaThbuHHU. PecTpuxuuure,
CJIEZICTBUE HAa HEOOXOIUMOCTTa OT 3allluTa Ha
Haceaenuero or COVID-19, 3acsarar kakrto
JTUYHHUA, Taka W Npo(ecHOHaTHHS >KUBOT Ha
CIIy’)KUTEIUTE W Morar Ja Ipeu3BHKatr
HalpexeHne, AEMOTHUBALMA W ObpHAYT €(QeKT.
[10] Bcuukm Te3u (akropu Ha BIUSHHE,
PECIIEKTUBHO, BOJSAT bi (4] HaMaJjleHa
INPOU3BOJUTENHOCT, TIpEIIKH, BIOIIABAHE Ha
Ka4eCcTBOTO M KaTo pe3ysTaT - HECIOCOOHOCT Ha
opraHu3anusara na HEeyTpaJu3upa
IPOMU3BOJICTBEHA KpH3a U OBJaJee HacTOsIATa
TpyAHA CUTYyalUs B ICUXOJOTHYECKH IUIaH.

HpaKTI/lKl/I 3a MOTHBaNud HA MMepcoHaIa
o0 BpeMe Ha Kpu3a

[lpakTukuTe 3a MOTHMBAIMs C€ NpHiIaraTr B
3aBHCUMOCT OT pa3iuyauTe ¢Guiocopun U
NOJIMTUKY 32 YIpaBJICeHHE Ha YOBEIIKH PECYPCH.
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OCHOBHUTE TIPUHOMH 32 MOTHBAIHS Ca TIPEIU
BCHYKO:

1. SlcHo neduHMpaHu LEH;

2. Bwb3HarpaxnaeHus;

3. Komynukarus.

bazuchHu TIPaKTUKH, CBBP3aHU c
KOPIOPAaTUBHOTO YCHhBBPIICHCTBAHE IO BpEME Ha
KPU3UCHU TIEPUOAM, pPEeQIICKTUpAIId  BBPXY
MOTHBAIMATA HA TIEpCcoHaa, ca: [7]

=  HesabaBHO aHanmM3WpaHe Ha ,,TECHHUTE
MECTa;

®  OOBBp3BaHE Ha IEIUS KOJEKTUB C
WHUIMATABY TI0 OTCTPaHsSIBaHE HA TPOOIEMH U

BKJIIOYBAHE HA CIYXHUTEJIUTE B TPEHHUHIH,
YBPKILIONOBE U MEpPONPUATHS, CBbP3aHU C
oOyueHue 1Mo UMIIJIEMEHTHpaHe Ha IIPOMEHUTE;

=  lI3paboTrBaHe Ha  ,CICHApUH  H
MpeIBUKIaHE Ha PEHTAOMIHOCTTA u
e(pUKacCHOCTTa Ha HAJIOXKUTEITHUTE IPOMEHH;

= fcHa BepbamHa (dopMymHUpoBKa Ha
CTpaTerusiTa M CTPAaTeTHUYECKUTE LEJU Ha

JOCTBIIEH 3a CIIy>KUTEINTE €3WK, 3a Ja pazoepar
CMHCBJIA M POJIATA CU B HES;

= OnTtuMU3MpaHe Ha Pa3XoJIUTe;
EsxenHeBHA MOTHBALIUS HA CITYKUTEIHUTE
U BIBXHOBEHHE, CBBP3aHO C TBOpYECKara MM
pa0oTHA KPeaTUBHOCT, aHAJIN3 HA PE3yITaTUTE U
OTKPHT AUAIOT BBPXY TAX;

= [IpexBanudukanuu, o0y4eHHs, KypcoBe,
TPEHUHTH, HaATPaXJaHE HAa YCBOCHU YMEHHUS U
KOMIIETEHIIUM, OOBBpP3aHM C  KPU3UCHUTE
OOCTOSITENICTBa U pa3BUTHE HA KOMIIETEHIIUH C
BCSIKO U3ITBJIHEHHE HAa PAa0OTHUTE 3a]1a4H;

= PasmmpsBaHe Ha JUIBXHOCTH, T'bBKABOCT
Ha U3IIBJIHUTEITHUTE MTO3UIUHU U PaOOTHO BpeMe;

®  HenomyckaHe Ha TEKy4eCTBO Ha KaJpH,
OCUTYpsIBaHE Ha aBTOHOMHOCT MU KOHTPOJI Haj
U3IBJIHEHUETO Ha PaOOTHM 3a/lauy B Ipoleca Ha
MpexoJ, M ChbXpaHEHHEe Ha HATpPyHaHUs OIUT,
HPECTPYKTypUpPaHE HA YUCICHOCTTA,;

= OpraHu3allMOHHO IPECTPYKTypHpaHe Ha
JNEHHOCTUTE B MPEANPUATUECTO; [4]

B koHTekcra Ha KpuzaTa, NpUYMHEHA OT
COVID-19, wmepkutre ce pasmupsBaT C
BB3MOXHOCTH 3a:

= (CwMsHa Ha cTapu TPaAULUOHHU ITOHATHS,
OporpaMu, MHEHHUsT M Harjacu, IpoMsHa Ha
pyTMHAaTa ¥ CTaTyKBOTO C HOBH METOIH,
peneBanTHHU Ha kpu3ata or COVID-19;

®  fcHa BU3UA 32 MOCICOUIMTE OT
MaHJeMUYHATa KPU3a U CTHIIKUTE, IOCTUTAIIH JI0
rI00aTHATE CTpaTeTHIeCKU IeJIn Ha
KOMIIaHHATA,

= JlugHOCTHO MoI0OpeHUe, pehIeKTHPAIIO

BBbpPXY HauMHa Ha (YHKIMOHUpPaHe Ha paboTHaTa



cpema W OTpassBamio ce B oOpaTHaTa BpB3Ka,
pa3BUTME Ha HOBH YMEHHMS W HaBHIH 3a
pasmo3HaBaHE Ha pellaBalli  MOMEHTH  OT
BpeMeTO Ha (pu3nuecKa JUCTAHIIHS U U30JIAIluS;

®  QOcwurypsiBane Ha WHOOPMHUPAHOCT Ha
pabOTHHUIIUTE 32 POJUTE K OTTOBOPHOCTHUTE UM T10
BpeMe Ha KPU3UCHUS IEPUOJ, KAKTO U 33 TEXHUTE
BPB3KH CIIPSIMO OCTAHAJIUTE €JIEMEHTH OT IsIaTa
cucrema, OOBBp3aHa C TPEBB3MOTBaHE Ha
TEKKAaTa UKOHOMUYECKa CUTYallus;

= HanoxutenHo CTONHUpaHe Ha
WHBECTUIIMOHHUTE TPOCKTH W TpepasriIeKIaHe
Ha I@porpaMuTe 3a pa3BUTHE, CBIVIACHO
HaCTBIWINTE U3MEHEHUS; [4]

®  [Ipo3payHOCT IpH pa3KpUBaHE Ha 3aryOu
Ha pecypcu Ipe3 nepuoja Ha mannemusTa. [lpu

OUYEBHIHHU 32 BCHYKM 3aryOW, 3amo4sBar Ja
JeiicTBaT MOTUBHpamy (akTopu B TOCOKA
HEINIPEKBCHATO YCBBBPILIECHCTBAHE upes3

OTCTpaHsBaHE Ha TPEIIKHTE;
= l3mon3BaHe HAa KOHCYJITAHTH U €KCTIEPTH
3a BHCAPSABAHC HAa HOBH MOTHUBAIIMOHHHU MCTOOH,
Ch37]aBaHEe HAa MOTHBAIIOHHA CPE/Ia U CHCTEMA 3a
o0cauHsABAaHE HA  CKHIOWTE KBM  HOBHTE
00CTOSTENCTBA, HAMAJISIBAHE HAa CHIIPOTUBATA KbM
MpoMsiHA Ype3 pa30upaHe Ha 3HAYMMOCTTA W,
mooOpsiBaHe Ha BBTPENTHO(UPMEHHUTE
KOMYHUKAIlU¥, BOJACNIM JO0 W3TpaKIaHe Ha
CHTPYAHUUCCTBO B HOBUTC YyCJIOBHH.
PaBHOCTOITHO 3HaYeHHE UMAT M CHCTEMHUTE Ha
3alamaHe, YusITO MOTHBHpAIla pOJIA  Ce
OCHOBaBa Ha TOBa, dYe T€ pa3KpuBar
VHAWBUIyaJTHUS. TIPUHOC HAa BCEKM OT CKUMA U
CHOTBETCTBAIIOTO 3HAYCHWE HA MOHETAapHHUTE U
HEeMOHeTapHU (OpMU Ha OOHYCHUTE CHCTEMHU.
MoTuBanusaTa 4pe3 3aIvialiane Mmeild Ja ce
MmocTUraHe OajaHC MEKIy aJcKBaTHO Ha
MOJIOKEHUS TPYJl 3alUlalllaHe W ITBIHOLEHHOTO
Mpuwiarane Ha WHAWBUAYATHHTE YMEHHUS |
KOMIICTCHIIMM B M3IBJIHCHHE Ha OOIIUTE
opranm3anoHan  nenu.  Crparerumre 1O
3aIuTaniaHeTo Ha Tpyda ca MPSKO OOBBp3aHHU C
MOTHBAI[MOHHATA CTpaTerus, oOxBamiaIia
YOBEUIKUTE pecypcu. EQEeKTUBHOTO ympaBieHUE
mpeamnoara B3aHMOJICHCTBIE MEXKTY
yIIpaBisIBaHATA CTPYKTYpa, YOBEIIKUTE PECypCH
Y TPEANOYNTAHUTE HACOKU B MOTHBAIMATA Ha
cnyxurenure. V3MBIHEHHETO Ha CIy)KCOHUTE
3abJDKCHUS e TIPSIKO 3aBHCHMO oT
BB3HArPAXICHUETO, CTOSIIO KATO OCHOBEH CTHJIO
B CHUCTEMHUTE 33 MOTHBHUpPaHE, HO HETOBOTO
BB3NpPHEMaHE, aHaln3 M IMOTPEOHOCT € ¢
pa3IMYHO 3HAYCHHUE 32 BCCKHU WHIWUBUI. Bcnukm
MOTHBAallUOHHH  €IICMCHTH,  BKIIOUCHH B
CUCTEMAaTa Ha Bb3HArPaXJICHUE CE OCHIICCTBIBAT
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Npy HAMYME Ha TMOIXOMAIIA OpraHW3aIl[OHHA
KYJITYpa ¥ YMEJIO YIpaBJICHHE.

Hemonetapau cTUMYH ca CBbP3aHH OCHOBHO
¢ (hakTopuTE 32 MOTHBAIIVSI B TPYI0BaTa JICUHOCT:
ABTOHOMHOCT B OCBIIECTBSIBAHETO HA PabOTHUTE
NpOIIeCH, CAaMOKOHTPOJ,  TpeKBaTu(UKAIHS,
HaATpaKIAmoO Oo0ydYeHHe, ydacTHe B pabOTHH
NPOCKTH U BpeMEeHHH (DOPMHUPOBAHUS, TOXBAIU H
Jp. YacT OT ISITOCTHHS MTPOTIEC 10 U3TPaXKIaHe Ha
OOHYCHM CHCTEMH 32 BB3HATPAKICHUE W
3acCWJIBAaHE Ha CEHTycMa3Ma KbM paboTara e
oborarsBaHe Ha JEWHOCTHTE B TPOU3BOJICTBOTO.
llenra e pasmmpsiBaHe HA KOMIICTCHIIMHTE,
BB3MOXKHOCTH 33 HEpapXW4HO H3pacTBaHE,
pasBUTHE Ha NPOPECHOHANHUS W  JIMUYCH
MOTEHIIMAN Ha CITy)KUTenuTe. BaxkHo MsicTo 3aema
U POJATa Ha JIENETUPAHETO HA OTTOBOPHOCTH,
KOETO Cce€  OTpa3siBa  aBTOHOMHOCTTa U
CITOCOOHOCTTa 3a B3eMaHE Ha pemeHus. [3]
Jlo3upanata cBoOoma Ha pabOTHH NIEHCTBUS €
MOTHBAallMOHEH (akTop U TpaMIUIMH 34
YCHBBPIICHCTBAHE Ha MPO(ECHOHATHITE 3HAHUS,
yMEeHHS W KomrieTeHIMu. KpeaTwBHOCTTa U
MposiBaTa Ha TBOPUYECKU YMEHHUS NPU B3EMaHETO
Ha pemeHus TpsOBa Ja ce ToJepupa Kato
nojKperna  KbM  aKTHBHO  ydJacTHe B
CTPYKTYPHUPAaHETO Ha ONCPATUBHHUS TMIPOIIEC.
Menumkbpute TpsAOBa Ja CH3/1aBaT MOAXOMAIIA
MICUXOJIOTHYECKa U eprOHOMHYHA PabOTHA cpeia,

Karo o0Ima MOTHMBallMOHHA TEXHUKA  3a
YOBELIKUTE pEecypcH, 3a Ja C€ OCBILECTBU
paBHOBeEcHE MEXITy U3ITBJIHEHUE Ha

OpraHU3alflMOHHUTE LECJIN U YAOBJICTBOPABAHC Ha
COOCTBEHUTE CH, IMYHOCTHHU CTPEMCIKU.

Mepku 32 MOTHBAIHS 110 BpeMe HA
Kpu3aTa, npunuuHeda or COVID-19

MoTuBanuaTa Ha CIy)KHTCITUTE B KPHU3UCHHU
MEPUOJIU € KpexKa, ¢ HeycTonuuB xapakrep. [Ipu
o(opMsHE Ha ISUIOCTHOTO CHCTOSIHUE U TTO3UITHS
Ha IPEINPUITHETO, BCEKH €IUH CIIY)KUTEN TPSOBA
Jla BUIU CBOETO MSCTO M J1a OCh3HAE CBOSI IIPHHOC
KbM MPEOJOJISIBAHETO HAa KPUTUYHH MOMEHTH.
IleproabT Ha H30JIALIKS CTIOCOOCTBA 33 H30CTPSIHE
Ha HESICHOTaTa OTHOCHO OBJEIIOTO pa3BUTHE Ha
OpraHu3alMsITa U CTPEC OT MHPOMSHATA, KOETO
OCTaBs CITYKUTEJIUTE npen penuua
MICUXOJIOTMYECKU Oapuepu, KOUTO peduieKTHpaT
BbpXy MoTuBauusAita uM. OT CBIIECTBEHO
3HaUCHHE 3a OICIIBAHETO B CIHACMHYHA
00CTaHOBKa € OHArjeasIBaHe Ha MOTEHIMAIHUTE
KPU3UCHUTE TIPOMEHH W MHUIIUHUPAHE Ha CIICITHU
EUCTBUA 3a TIX.



OCHOBHHTE HACOKH 32 TOJIKpeNa OT CTpaHa Ha
PBKOBOJICTBOTO 32 KOHKPETHH JICHCTBUS, KOWTO
[Ie OCHTYPST Ha CIYXUTCIUTC HEOOXOIAUMUTE
MOTHBHpAIIU CUJIM 3a CIPABSIHE C KpU3aTa:

1. Ilookpena Ha  HyxcOaewume  ce
cayxcumenu

[IpnHOIICHHA HACOYEHOCT KBM XOpaTa OT
eKHIIa, MIPOSIBSBAIIN HEyBEpPEHOCT u
0C3MOKONCTBO KBM HeCTaOWIIHATA CHTYaITus,
ceppzana ¢ COVID-19. ApnekBaTHu Ha
CHCIU(UIHUTE YCIOBHS aKTUBHOCTH, KaTo

UHCTPYKTaX, OOyueHHe, NEepPHOJNYHA aKTyajHa
uHpopmarus 3a cutyanuara ¢ COVID-19 u
NPENOPBKH 32 JeCTBUE NOBUILIABAT JOBEPUETO U
pedaexkTupaT IMOJIOKUTEITHO BHPXY paboTHATa

cpena. MeponpustusTa, CBBp3aHH c
aNTepHATMBHUTE HAYWHM Ha  pabora W
HETPEKbCHATOCT B pabOTHUS Tpolec, upe3

OHJIAiH KOHCYJITAIIMH, Ca BOJCIIU B IIpoIieca Io
ChXpaHsBaHE Ha ekunHaTa aeiHoct. [locokaTa 3a
HENPEKbCHATO YCHBBPIICHCTBaHE TPsIOBa Ja ¢
BOJICIIA, BBIPEKH TEKKaTa CHTyalus C
naggemusita or COVID-19. Ownnaitn o0yueHue,
ye0 ceMuHapy, MPOSKTH U KOHKPETHU MPHIOMH
3a OpraHM3aIlMOHHHW TMOAOOPECHHS Ca BaKHU
MPaKTUKHN 3a MOJIbpKaHe Ha MOTHBalMATAa Ha

cnyxurenure. [lyOnuuHo  mpusHaHue  Ha
JUYHOCTHUS TPUHOC B  OpraHU3alMOHHATA
JEHHOCT W TIOOMIPEHUs] TpPU  KpPEeaTUBHU

NpeVIOKCHUA W HUACU 3a IMPCMUHABAHC IIPE3
KpusaTta €a 4aCT OT MCPKHUTC.

Heunsmenna 4acrT oT ISUTOCTHHS
MOTHBAI[MOHEH Tporiec H eheKkTuBHA
MPOU3BOAUTEITHOCT B CBHCTOSIHUE Ha
HECTAOWJIHOCT, € YMEJIOTO TIpWiarane Ha

JMCTAaHI[MOHHMTE ,,TUMM OWIAUHI WHHUIMATUBH,
KOUTO JTOTIPUHACST 32 TMOJICUIIBAHE HAa YYBCTBOTO
3a chrnpuvactHocT. [lo Bpeme Ha maHaeMusra oT
COVID-19, ocurypsiBaHeTo Ha  aJCKBAaTHO
KOJIMYECTBO MH(POPMAIUS OT KPUZUCHUS CKUT U
BB3MOXKHOCTTa 3a KOHCYJITAllMd TloMarat 3a
TUTABHOTO W3/IMTaHEe Ha 3aHMKCHATa MOTHBAIIUS U
NPOJIBIDKABANIO CIICABAHE Ha 00IIaTa CTpaTerus
Ha OpTaHU3alusATA.

2. Axmyanusupanu cmpamezuiecku yenu,
aoanmupanu KoM cumyayuama

KoHnkpeTusupanata opraHu3alliOHHA MUCHS
HAa KOMIIAHUSATA C SICHHM, aKTyaJU3UpaHH,
CTpATETHUYECKU TeNTU JIONpUHACS 32 ChBMECTHH
YCWIIMSL OT CTpaHa Ha CIY)XHTCIUTE B TOCOKA
0e3mpo0ieMHO TIpeMUHaBaHE TMpe3 KpHu3aTa.
Bnb3neiicTBamiata MuCUST MOTHUBUpA, KOTaTo €
OHarJieliecHa OT MEHWDKBPUTE Ype3 JIHYCH
npumep. CTpaTernyecku 1eiaw, OOBBP3aHH,
HAIpUMEP, C YCIITUS 3a MOIbPKaHe KAYEeCTBOTO
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Ha OOCTY)KBAaHETO W TPOIyKTa, TPAOBa Ja € C
KOHKPETHH OTIEPaTUBHH JIeCTBUS 3a
MpeMHUHABaHE Tpe3 Kpu3aTa C MHUHHMAITHU
YCIIO)KHEHUS. Y CTAHOBSIBAHETO HA B3aHMOBpPH3Ka
MEXy paboTara Ha WHAWBUJIA U IIOCTUTAHETO Ha
HeNuTe B TPYAHWH YCJIOBHUS, cIoMara 3a
MOBUIIIABAHE Ha CaMOYYBCTBUETO Ha
CIIy’)KUTEITUTE W YCENIaHETO 3a BAXXHOCTTA Ha
paborara. CBHOTHACSHETO Ha  IIJIOCTHATA
e()eKTUBHOCT HAa OpraHU3aIlOHHATa JCHHOCT
KbM MHJUBHUIyaJIHATA JCHHOCT HA CITY>KUTEIUTE,
BOJIM JI0 UIMIUIEMEHTHPAHE HA TeHEePaTHATa BU3HS
B KOHTEKCTa Ha JIMYHATa MOTHBarws. Haii-
e()eKTUBHUAT HAYMH 32 MOTHBAIMS Ha XopaTa €
Ch3/laBaHE Ha CAMOYBEPEHOCT y TAX H
HEyTpaJIM3UpaHe Ha CTpaxa OT HEH3BECTHOTO,
upe3 clieIBaHe Ha ONTUMUCTHYHH,
aKTyaJIM3UPaHH, CTPATETUICCKH TICITH.

3. Jleynocouna cucmemHa KOMYHUKAUUA,
paboma é exun

JIByrocouyHara KOMYHHKAIIHS MEXTY
PBKOBOJICTBO W TOJYMHEHH, C TPO3PAYHO
o0ocoOeHM  KaHaM 32  TpeJaBaHe  Ha
HeoOxoaumara  wH(popManus, MPEIOCTaBS
NPOCTPAHCTBO 3a W3pa3sBaHE, HEYTpaM3MpaHe
Ha HETaTHBHUTE EMOLMU W TMOJAJbpKaHEe Ha
KOHTPOIL. Te3un (hakropu MO3BOJISBAT
Ch3J]aBAaHETO HA TMOAXOJAIIM CPEICTBA U
NpuiAOMHU 3a pas3siCHABaHE, OHArJeAsBaHe U
pa3uCKBaHE Ha TPEANPUCTHTE KPUIUCHH MEPKHU
3a CIIpaBsHE ChC CUTYAIHUATA.

Criopen w3cnenBaHusl, TO-TOJNSIMa YacT OT
ycriexa Ha pa0OTHHTE JEHHOCTH ce JIBIDKH Ha
BHCOKOTO HHMBO Ha COIMAJHA TPUHAIJICKHOCT
KbM paboTHus ekun. CHBMECTHOTO ThpPCEHE Ha
NTEpPHATHBH 3a W3JIM3aHE OT KpH3ara, 4pe3
EBPUCTUYHH WM JPYTHM METOIU 3a B3eMaHE Ha
pelieHue, Hamp. ,,MO3bYHA araka™, OTHOCHO
Ka3yCH, CBbP3aHH C CMUIeMHUYHATa 00CTaHOBKA,
JlaBa HEOOXOTUMOTO MPOCTPAHCTBO 33 KPEaTUBHU
npemioxkerns.  CIly)XUTenure,  OCh3HaBaIIlU
3HAYMMOCTTA Ha WHIUBHIYaTHUS CH MPUHOC B
obmuTe pemieHus, padOTAT CHBBMECTHO |
MOCTUTAT CHHEPTHUEH €(EKT.

KauecTtBeHara KOMYHUKAIHs, MPOCTPAHCTBO
3a B3aUMHO OOIyBaHE C  MOJYUHCHHTE,
oOpaTHaTa Bpb3Ka ca KIIOYOBUTE HHCTPYMEHTH
32 MOTHBHpPAHE Ha CIYKUTEIUTE U MPEOJIONABAHE
Ha  CBIPOTMBATA  CpElly  HAJOXKHUTCIHUTE
npomMeHH. OnepaTuBHUTE NIEHHOCTH TPSOBaA J1a ca
mo0pe  KOOpIWHHUpPAHW, CHIPOTUBATA  KbM
NPOMEHUTE Ja € HeyTpaln3upaHa, paboTHUTE
rpaduId U CHONIOAABAHETO 3a CIIa3BaHE Ha
BCHYKH MPOTUBOCTIMJICMUYHU MEPKU Ja ca
TPaJUBHUTE €IEMEHTH 3a TOJIbp)KaHe Ha



OaylaHcupaHa TICHXOJIOTHUECKH, pabOTHA cpena.
Cucremante WHOOPMAIIMOHHU CpPEIIH, dYpe3
BUACOKOH()EPEHTHH BPB3KH, TMPE3CHTALMH B
CJIEKTPOHHU TaT(GopMu uMaT HHPOPMATUBHA U
MOTHUBHpAIla TeXECT ¥ MOATbPKAT aTMOcpepa Ha
CTIOKOMCTBHE ®W 100po TemMmmo Ha pabota B
exunuTe. [11]

Ilopnepxkanero Ha  JOOpU OTHOLUCHUS H
CBhTPYAHUYECTBOTO MEXAY XOpaTa, paboTely B
peanHa paboTHa cpeia U OT JoMa CH, € TIOCTHTa
4ype3 ChbBMECTHH OHJIalH cpemn. Benuku TpsiOBa
Jla 3HaAT, Ye ca aKTUBEH E€KUI U B TOTOBHOCT 32
BJIHOLIEHHA noAkpena. Llenra e B3aumHO n1a ce
TBPCAT BB3MOKHOCTH 3a ONTHMHU3ALMS, HOBH
pelieHUs M aKTyaju3alus Ha ChLIECTBYBAIIU
npouec W (QYHKIMOHUpPAHE II0 HAYMH, 4e
KOMITaHUSTA J1a € MO-CIIOCOOHAa J1a ce CIIPaBU C
BCUYKH BB3MOXHH KPU3UCHU CLICHAPHH.

4. Opzanuzayuonna Kyamypa u WEeHHOCHU,
padoma 6 0Zpanuvumennu
npomueoenuOeMuyHu MepKu

[IpunoxeHuTe MEPKHU U TSIXHOTO 3HAYCHUE 32
30paBETO HAa CIIY)KUTENUTE, BB3ACUCTBHETO Ha
BCHYKH TPOMEHH H ONTHMHU3ALMH, KOUTO
KOMIIaHUSTa NpHiara, 3a Ja HOANbp)Ka CBOSTA
XKHU3HECIIOCOOHOCT, II0Ka3Ba 3HAYEHHETO Ha
OpTraHM3allMOHHATa KyJATypa W  IOJUTHKA.
Omna3BaHeTo Ha 3PaBETO Ha CIYXHUTEINUTE TPsIOBa
na ObIe INOMHHHUpAL] €JIEMEHT OT I[UIOCTHAaTa
MOJUTUKAa Ha KPU3UCHO  yNpaBlICHHE Ha
MeHukbpa. [11] Cryxurenure tpsibBa na
paspensaT  NOpPUCBCTBUETO CHU B OOIIUTE
MOMEIIEeHUs, upe3 rpaduiy 3a paboTHUTE IPYIIH.
MeHuKbpUTe, Ype3 JIMYeH [puMep  3a
IIOBEJICHNE, AaKIEHTHpAaT BBPXY 3alluTaTa Ha
3paBETO HA CBOMTE CIIY>KUTENIU U TBOPUECKOTO
OnarochscTosiHME B paboTHaTa cpeaa.

AKLEHTBT BBPXY LEHHOCTUTE, M3MOBSIBaHU
OT KOMIIaHMATa, € TrapaHuus 3a ObJemara
IOBIATOCPOYHA JIOSULTHOCT W TNPHHAJICKHOCT Ha
CITy>KUTeNHuTe. B HeCUrypHH nepruoau MpoLeHTHT
Ha HEYIOBJIETBOPEHOCT M JEMOTHUBUPAHOCT C€
yBeJIM4YaBa. 3aToBa € BaKHO Ja C€ aKLEHTHpa
BbPXY BHU3HUATA, CBHBMECTHMa C Oa3MCHHUTE
LEHHOCTH Ha oOpraHuzauusita. AKo Td He
pE30HUpa C TE3U LIEHHOCTH M OpraHU3allMOHHA
KYJITypa, IPOLECHT M0 MPEMHUBAHE Mpe3 Kpu3aTa
MOXE Ja € CBIPOBOJCH C MPOTUBOPEUUBO
HOBEJICHHE U OOBpPKBaHE II0 OTHOIIEHUE Ha
NpaBUIHUTE neiicTBus. MHOuKanmmuuTe 3a Kpusa
Morat Aa ObxaT uaeHTH(uUIMpaHu B paboTHaTa
cpeda paHo, CTUra Jia ChIIECTBYBa YMEHHE OT
PBKOBOJIUTEINTE 33 AHAIUTUYHO MMHCIIEHE B
TBPCEHETO HAa  TOTEHUUWAIHH  PHCKOBE.
VYCTOMUMBOCT ce MOCTUra 4Ype3 OCHTypsiBaHE Ha
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ChIIECTBYBAIIUTE TEXHOJOTHYHH,
OpraHM3allMOHHY W ONEPaIlMOHHH CTaHIapTH U
MOJUTbPKaHEe HAa TE3HW CTAHIAPTH, MOCPEICTBOM
o0ydJeHue U TUCIUILTNHA, OTBOPEHA TIO3UIIHS KbM
MOAYMHEHUTE B KPHU3UCHU cHUTyanuu. [7]
Kputepuunre 3a YIOBJICTBOPSIBAHE
MOTPEOHOCTHTE HA MOTPEOUTENHUTE TPSOBA J1a Ce
3ama3saT:  KauecTBO, pas3xXogd M JOCTaBKa,
oOenuusBaild (YHKIMOHAIHA W CTPYKTYPHHU
HANpaBJICHUsI KaTO TPOYYBaHWS U pa3BUTHE,

TEXHOJIOTHSI, TPOU3BOJICTBO, TPOAAXOM U
eKCIUIOATAITMOHHO O0CTyXKBaHe. [5]

5. Momusayuonnu cucmemu 3a
6b3HAZpAIICOCHUE

Hanoxurennure KapaHTHHHU MEpPKH
HapymaBar  JieHHOCTTa Ha  OW3Heca W
MOTHBAIlMSATA HA CIYXKXUTEIUTE, 3aToBa U

MEHWDKBPUTE TpsAOBa Ja U3pa3siT SCHO W
apryMEHTHUPAaHO CBOSITa TPU3HATEIIHOCT KbM
NPOAYKTUBHUTE ciyxurenu. [lodtm Becska
MpoMsSHA B OpraHHW3AlMUTE € CHIPOBOJCHA C
MpoMsiHA B CHCTeMara Ha Bh3Harpaxaenue. [Ipu
HEOOWYAHW  yCIIOBHSI  MapamMeTpuTe  3a
uACHTU(OUIIMPAHE HA OTIUYMIINTE CE CITYKUTCITH
CBHIIO ce TpoMeHAT. PasmuunHnTe cucteMu Ha
BBh3HArpaXIcHHE peQIICKTUPAT BbPXY MPOMSIHATA
Ha TIOBEJICHUETO, CBBP3aHU C KPUBHUCHUTE
npensatcTBus. [Ipe3 erama Ha mpexom u Kpwu3a,
KOraTo ca aKTHBHH MEpKHUTE 3a MOTHBAIWS,
CBBP3aHH C MIPOMSHATA, Ca PE3OHHHU MPEMUUTE 32
MOCTUTAHE Ha IEIUTE HA H3IBIHCHHUETO.
IIpoechT 1O BBBEXKZaHE HAa MOTHBAIOHHU
OOHYCHH CHUCTEMH Ha 3aIjiaiaHe TpsOBa ma ce
(hokycHpa KbM CTPaTETMYECKOTO U3MBIHCHUE H
MpUBIMYaHE W YIpaBlIeHHE Ha TaJNAHTHTE B
opram3anuaTa. Be3HarpaxaenneTo TpsOBa aa e
4acT OT MaKeT TPaHC(HOPMAITMOHHU JIOCTOBE, Thil
KaTo B TMEpPHOJ Ha KpH3a MOXe Ja ¢©
BB3NPEISITCTBAHA BB3MOXKHOCTTA 33 YCIEIIHO
W3IU3aHe OT Kpu3aTa. lIpu3HaBaHEeTO MOXE JHa
nmpreMe peaniia HeMOHeTapHu (OpMHU — CBOOO A
Ha JCHCTBHA, MNpeKBaIu(UKaIMs, HepapXUUHO
pazButue. Te CBIIO MOTHBHpAT HYOBEUIKHTE
pecypcH, KoraTo € IOCTUTHATO O-BUCIIIC HUBO Ha
MOTpeOHOCTH W AeHcTBaT  00pa3loBO  Ha
OCTaHAJINTE CIY)XHTEIH KakBO HacoKa Ha
MOBEJICHUE Ja ce clenBa 3a oOmmMs ycrex.
OpraHuzaiui OT 3aceTHATHTE OT NaHIEMUsTa
CEKTOpH, THPILIIK CHaJ B MOTHBAIUATa, MOTaT
Jla W3pa3iaT CBOATA 3aMHTEPECYBAHOCT KbM

Pa3BUTHETO Ha  CIY)XKHTEIHTE CH, Ype3
BB3MOXHOCTH 32  NPO(ECcHOHATHOTO MY
YCHBBPIICHCTBAHE.

6. Ilpeopuenmayusa na ciayxcumenume Kom
unosayuume



B macrosimara curyanmms oOmIOTO TMa3apHO
nmoBeleHWe € w30ArBaHe Ha  pUCKA, HO
CIYXUTCIUTe C TMPEANPHEMYUB JIyX HE
MPEeKpaTsBaT Bh3MOKHOCTHTE 332 BHEJIpSABaHE Ha
WHOBAIlMM, KOETO JOTNPHHACS 3a MoadepTaBaHe
Ha BaXHOCTTA HA ONTHUMH3AIMITA HA POLIECUTE.
PvkoBoMTENIMTE TPSOBA 1a BMEHSBAT YCHIIUS 32
IMOCTOAHHO JIMYHO YCBHBBPUICHCTBAHC KAaTO YacCT
OT MOTHBAI[MOHHUS Ipoliec. SInoHCKaTa KyjITypa
W3IUMra B KyIT WHAeATa 3a HENPeKbCHATO
pa3BuTHE, 3aTOBa KOHICIIUATA 332 TMOCTOSHHO
nooOpsiBaHe TPEIU3BUKBA OrPOMEH HMHTEPEC
KaTo TpUMep Ha OTBOPEHHUS Xapakrep Ha
»JITIOHCKOTO YIpaBleHHe KbM HOBOBBHBEICHUS.
SINOHCKHUAT OIIMT B MCHUDKMBbHTA BHCPABA
Cucrema 3a TOTAJIHO yIpaBJICHUE Ha Ka4eCTBOTO,
KaKTO W T.Hap. UHTEJIUTCHTHU TPYIH, KaTO SIPO
HE IIpoCTO Ha MaJIKHu IIOCTOSAHHU
YCBBBPIICHCTBAHUA, 4 HA PAaJUKAJIHU WHOBAIlUN
BbB BCHYKH c(hepy Ha OpraHU3alMOHHU W
MEXIYyOPraHu3allMOHHU B3auMOJEUCTBUA. [7]
ToBa Moxe Ja Oblle HAuyuH 3a CHpaBAHE C
MPEeKbCBAHMUATA Ha TPOIECHTe HIN OW3Heca,
npuurHenu ot COVID-19.

BHCZ[pSIBaHeTO Ha HMHOBalus C€ HYyXOac OT
CTpOﬁHa KOHICTIIUA, OTHOCHO C€TaIlluTC II0
OCBIIECTBSIBAHETO u c HEOOXONMHUTE
MaTepuaJHH ¥  HEeMaTephallHu  PecypcH.
TexXHOJOrMYHUTE UHOBAlMKM U3WCKBAT JAETANIHO
opopmeH OW3HEC TUTaH 3a TPHIATAHETO WM,
ocobeno B nepuona Ha COVID orpannueHusTa B
CBETOBEH MaIlad, a peCypcuTe 3a TSxX ca MalladHu
W PUCKOBHU. 3aTOBa W MPOIECHT MO B3EMaHE Ha
pelleHne 3a BHEJPABAHETO MM C€ pealln3nupa
MOETaNHO, 4Ype3 MPEIM3HO HaONoaBaHe Ha
BbTpCIIHATA W BBHIIHATA Ta3apHa cpeja.
CrImecTBeHa TEXECT PU B3EMAaHETO Ha BAXHOTO
VOpPaBJICHCKO  pEelmIeHne C  HWHOBAIMOHHA
HACOYCHOCT € JIa CE HAIIPaBHU aJICKBaTHA OLICHKA U
KOMIUIEKCHO HW3CIIEZIBAHE 32 HaJMYUETO Ha
CXOOHM BBB BpPEMETO WHOBAlUH, IOPAIH
JUHAMWYHO TPOTHYAIIMS UM >KU3HCH IMKBI B
KpU3HCHU nepuonu. [9]

7. Ounaiin ynpaenenue u padooma om ooma

CTurbT Ha YOpPaBICHHE TIPU HEOOWMJAWHH
o0cTosTeICTBA M TPOMEHEHa paboTHA cpela € OT
CBINECTBEHO 3HAYCHUE. PHKOBOJCHE HAa CKUIH
JIMCTAHIIMOHHO, CITIOCOOUTE 32 BOJICHE HA JIUAJIOT
OT pa3CTOSHHE, HAuYWHUTE W MPHAOMHTE Ha
KOHTPOJI Ca MPEIU3BHKATEICTBO 3a BCEKH
MEHUDKBD U phKOBOAUTEN HA ekuil. CIyKUTEIH,
paboTteny B JOMaIIHa cpefia, TyOsT MPEKHus CH
KOHTakT C KOJETUTe U ToBa pedJexThupa B
3aHIKEHA MOTHBAllUS M HHUCKA CPEKTHUBHOCT.
OCHOBHOTO TPaBHJIO 3a HEyTpajdu3upaHe Ha
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edeKTa € eKeJHeBHATa OHJIAWH KOMYHUKAIIWS,
MOJKperieHa OT JWIUIOMAaTUYHA YMEHUsS 3a
pasmnpenensHe Ha paOOTHHUTE 3a/1a4H, ChOOpa3CHU
ChC CpefiaTa U TEXHUYCCKUTE BH3MOXKHOCTU Ha
COyXXUTenu B  mo3umusa ,home  office”.
HNudopmanusra 3a onepaTHBHATE 3a4a91 TPSOBa
Jla € SICHO apryMeHTHpaHa, C MapaMeTph Ha

W3IIBJIHEHWE, C TIOCJHENIBall KOHTPOJI  Ha
pe3yaTaThTe, C AaHaIM3 Ha o00XBaTa WM.
KountponsT e BB3MOKEH, MpeaBUA

JMUTUTAIH3AIMATe W Pa3IUIHUTE CIESKTPOHHHU
mwiatGopMu 3a OChIIECTBsABaHETO My. [10]
Kputepuu 3a orienka Ha paboTara B €lIeKTPOHHA
cpelna, KaTo pe3yJTaTHBHU CTOMHOCTH U CPOKOBE
Ha U3IBIHEHUE, TAPAHTUPAT JO3UPAHUS KOHTPOJL.
KitouoB MoTHBanmoHeH (akTop ce OKasBa
ABTOHOMUSTA B pabOTHUS TpaduK, B paBHOBECHE
C TOCTUTAHETO Ha Pe3yJTaTH W HM3IbIHCHHE Ha
HeNuTe Ha opranu3anusata. KoopJuHUpaHeTo Ha
paboTHUS MPOIIEC OT JIOMa Ce OKa3Ba MOIXOINA
anTepHatuBa 3a (DYHKIMOHUWpaHE Ha OW3HEC
OpraHu3aIMUTE U JOPHU IOHSAKBC U TTOA00psIBaHE
Ha TpoIlecuTe B TAX. HAKOM OT MOJOXKUTEITHUTE
XapaKTePUCTUKH Ca. MO-T'bBKaBU BH3MOXKHOCTH,
MO-ToJIsIM OajaHC MEXIy paboTa M IMYCH JKUBOT,

mo-rojisiMa  cBoOOJa TpH  yIpaBJICHUE Ha
BpemeTo.[10]
Bbemnpekn — HeraTMBHHTE — HarjlacM  IpH

cTapTupaHero Ha mno3uinus ,home office”,
eKCIepTH B oO0JIacTTa Ha YIpPaBICHHUETO Ha
YOBEWIKH pECYpPCH CMATaT, Ye JoMallHaTa
paboTHa cpelja € MOTHBHUpAILA 32 IOBHUILIABAHE HA
IPOU3BOJUTEIHOCTTa, KaKTO M ajTepHAaTHUBa B
mpoleca 3a CHpaBsSHE CbC CHTyalluATa oOT
pbroBoutens. Criopes HOCIEIHU IPOYYBaHUS,
penuia CBETOBHM KOMIIAHHMM IIpearpuemar
npaktukata ,,Home office na mpombmxu wu
3aHamnpen, Thi KaTo ce € oTpasuia 0JIaroTBOPHO
BbPXY IPOAYKTHBHOCTITA Ha TIOJIIMa YacT OT
TEXHUTE CIyXurend. Hskom oT Mepkure,
cebp3anu ¢ COVID-19 3a exumnute, BKIIOYBAT
BBBEXKJAaHE Ha pOTalus Ha JOMameH oduc ¢
JEeXypCTBa HAa PaOOTHOTO MSICTO, ChIIPOBOAEHHU C
PEIOBHH Cpeliy upe3 oHnaiH riatdopmu. ToBa
JOIpUHAcS 3a peaJu3upaHeTo Ha pPabOTHU
MPOEKTH 0e3 YCIOXKHEHUs, 0e3 MpeKhCBaHE Ha
uHpopmanmonHara Bepura. [10] ITo oTHOIIEHNE
Ha HUBOTO Ha BB3JaraHe ¥ KOHTPOJ Ha 3aJjauuTe,
KakTO M Ha MOTHBaLUSTa Ha CIY)KUTEIUTE,
OCHOBHaTa INpPEANOCTaBKa CH OCTaBa BHUCOKOTO
HUBO Ha JIMYHA W MpodecHOHaNHa 3PsUIOCT Ha
UHIUBUIUTE, KOETO CBIIO ONpeness TEeXHUS
HOJXOJ W KauyeCTBOTO HAa M3MIBIHEHUETO Ha
3ala4nTe MpH KpU3UCHU ycioBusl. [10]



ITo BpeMe Ha HM3BBHPEOHOTO IOJOXKEHHE CE
HaOmrofaBa MHTEH3MBHA JeMHOCT H  MO-
OTTOBOPHOTO  HW3MBJHSIBAHE HA  TPYAOBO-
MPABHUTE OTHOIICHHUS TOPAIX CTECHSIBAHETO HA
HIKOM CEKTOPH M PECTPUKTUBHUTE MEPKH
OTHOCHO  Kazapure.  IIpOAYKTHBHOCTTA U
paboOTOCIIOCOOHOCTTa HA CITY)KUTEIIUTE 3aBUCAT
Haif-Beue OT OTrOBOPHOCTTa M IPO(ECHOHAITHO
OTHOIIIEHHE KbM paOOTHHUS IPOIIEC.

3akiIroueHue

Hacrosmara cutyanus Ha maH eMsi IPOMCHH
MOJIXOJI, HABUIIM M HAYWH Ha KOMYHHUKAIIHS, IO
3amiaxara 3a CHTypHOCTTa B mpodecrnonaneH
wiad. PaboTogareny u ppKOBOJUTENN HA €KUITH €
HE00X0IMMO na ce MOTPYKAT 3a
YAOBJIETBOPsIBAaHE HA HYXAWUTE HA CIY)XKHUTEIHUTE,
4pe3 OCUTypsIBaHE Ha MO-€(PEKTHUBHU TPUHOMHU 32
MOTHBAIHA. Y IOBJICTBOPEHUE OT CIyKCOHUTE
JNECHHOCTH W PECIEeKTHBHO, e(EKTUBHOCT Ha
LeIUTe, C€ TOCTHra, KOraro ChIIEeCTByBa
MPEIOCTABEHO TIOJIEC 32 M35Ba Ha CITY>KUTEIUTE,
ycellane 3a NpuU3HaHue, O00pEHUE U MOJKpena
OT CTpaHa Ha KOJIETUTE W PHKOBOICTBOTO.
dopcMakopHUTE O00CTOSTEICTBA U NPOMEHUTE,
HACTBIIBAIIY OTBHH, Ca HEMPEABUIUMU, KOCTO CE
oKa3Ba Oapuepa 3a CTPaTerHYecKOTO IIaHUPaHEe
¥ MOTHBaIMATa Ha KOJEKTHBA. M3rpaxkmaHero Ha
CHAaCUTEITHH CIICHApUU OT MEPKU € eIaHa OT
rapaHiiuUTe, 4e¢ OpraHu3allMUTe IIe ChXPAHAT
Ou3Heca CH U I T'0 ,,pecTapTupar’, mo BpeMe H
cinex COVID-19, mogabpikaiikn MOTHBAITUATA Ha
YOBEIIKUTE PECYpCH KaTO OCHOBEH KamuTal B
JEHHOCTTA CH.
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CO30IIOJICKATA EITAPXHUSA ITPE3 OCMAHCKUA ITIEPUO /L

3axapuii [leues

THE DIOCESE OF SOZOPOL DURING THE OTTOMAN AGE

Zahariy Dechev

ABSTRACT: In Sozopol the restoration of the active social and ecclesiastical life had been proceeding with
great difficulties being almost impossible after the capture of the town by the Ottoman conqueror.

A summarized information is given by this text on the ecclesiastical activity performed by the metropolitan
archbishops of Sozopol during the Ottoman Age. The summarized available knowledge of Orthodox Ecclesiastic
Diocesan life in Sozopol in that historical epoch assists the work of the local guides with a preparation and a
presentation of a tour guiding lecture on the Diocese of Sozopol during the pilgrimage tours.

Key words: tour guide, Orthodox, history, Ottoman age, town, island, Metropolis, Church.

BnBenenune

Cnen 3aBiafsBaHETO Ha CeJMINATa IO [H.
bobarapcko YepHomopue OT OCMaHCKHUTE 3aBOe-
BaTenu (cpenara Ha XV B.) T€ CTaBaT TOCIOAAPH
Ha Te3u 3eMu. [Ipu nokopsiBanero Ha rpaa Coszo-
1I0JI, HEMAJIKa 4acT OT IIPaBOCIaBHOTO Hacele-
HHE € U30MTO, a OCTAaHAJIUTE XKUTEJIU Ca CIIOMEHU
noj Biactra Ha mopobutens. [lpuemar ma my
CIIy’)KaT Cpellly 3ara3BaHe Ha W3BECTHH IpaBa W
W3IBITHIBAHE HA CHCIUAIHU CTOTIAHCKU 3a]IbJ-
KEHMs. 3a HachbpyeHHE, OCMAHCKaTa BJIACT UM
NpPEAOCTaBs MO-TOJIIMa aBTOHOMHOCT B ypeKJa-
HETO Ha JyXOBHUTE JieJla B IIbPKOBHATa OOITHMHA
U B OPraHM3UPAHETO HA MPOCBETHHS >KUBOT B
enapxusita. Taka Co3zomoyickaTa MHUTPONOIHS
NpOIBIDKABA Jia 3aeMa e{Ha OT YETHHUTE TTO3UIIHN
B CIIMCBUUTE HaA CIIApXHUUTEC, IOJABCIOMCTBCHU HaA
KoHcTanTHHOMONCKATa HATPHAPILIHSL.

Hacrosimoro w3cnenBaHe mMa 3a Ien Ja
00001IM HATMYHHSI U3BOPOB MAaTepHaIl 32 ChCTO-
SHUETO Ha LBPKOBHOTO €0 B YEPHOMOPCKHS
rpag Co3omonuc mpe3 OCMAHCKUS MEPHUO.
Ob6o06uieHaTa HannyHa MHQOpPMAIHS € HacOueHa
KbM IIOATIOMaraHe Ha paboTaTa Ha MECTHHUTE
€KCKYp30BOAM IIPU MpeABapUTEIHATa TOATOTOB-
Ka U MpeJICTaBsIHEe Ha eKCKyp30-BoJIcKaTa Oecena,
C Uen momoOpsBaHe Kadye-CTBOTO Ha EKCKYp30-
BOJICKOTO OOCITy>KBaHe.

Bcenenckara natpuapmius, clie Kato nedeiu
OnmaroBoneHueTo Ha Bucokata mopra u cH OcH-
rypsiBa BIMSHHUE B CYJITAaHCKHS IBOpEL, 3al04Ba
aKTHBHA apXUIACTUPCKA JEHHOCT M0 MECTa Cpes
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MOKOPEHUTE XPUCTUSHCKH Hapoau Ha bankanu-
Te. ToBa ce oTpassiBa HM3KIIOUUTEIHO TOJI30T-
BOPHO 332 MHOTO YE€PHOMOPCKH MUTPO-TIOJTUTCKU
KaTeIpu ¥ MaHacTHPH, KOUTO ca IOCTaBEHH B
HEHHO MOJYMHEHHE NPU TIXHOTO Bh3CTAHOBSBA-
He. ToBa 00CTOATENCTBO JOHSKBJIE MPEITOCTABS
OnmaronpusiTHU (CbAOOHOCHHW) TO-CIEAUIN 32
NPaBOCIABHUTE OOIIHOCTH M EMapXUHCKH ANO-
me3w ¢ TmpeobiagaBamia TpblOka (€THHYECKA
UICHTHYHOCT) IIBPKOBHA CAMO-OTIPEIEIEHOCT MO
YepHnomopueto. M3kimroun-TenHaTa MpPHUBHP3a-
HOCT Ha XPUCTUSHHUTE B TE3W TpajioBe KbM [lat-
puapmusita B Llapurpan Brnusiec BeKoBe Hapel W
BBPXY B3aMMOOTHOIIICHHUATA HA TPBIKOTO HAace-
nenue ¢ Owirapure. Bpwskama na Cozonon c
Llapuepao e npedu 6cuuxko 0yX06HA, OOHAKbOE
UKOHOMUYECKA, HO Hal-8eye cmpamezuiecka 3a
Tampuapuwuama.

HN3no:xkenue

IIpasocnasnama Cosononcka enapxus (KakTo
U ChCEJHUTE YEPHOMOPCKU enapXxuu AHXHAIO,
HeceObp, AxTomon, AAPUAHONON U ApP.) He u3-
2yb6a coAma YvpPKOGHA HE3AGUCUMOCH, TIOPAIH
Oym3ocTTa cU (eTHHUYECKa W penurnosHa) ¢ Ila-
puUrpajackaTta marpuapiuus. ToBa ce MOTBBPKAA-
Ba 1 npe3 XIX B. oT pyckus renepan An. Jrora-
mein (1801-1880 r.). Toit muie, ye obnactra Ha
for ot bankana ce menu Ha CIeIHUTE EMAPXHH:
Axuonycka, Muce-MBpuiicka, CuU30M0JICKa,
Ararononcka, TepHOBCcKa 1 AnpuaHornoincka. Te
3HAYUTENHO C€ pas3jnyaBaT eJHa OT Jpyra Io



rojeMuHa. Ha HUTO eAMH OT MUTPOIIOJUTUTE OT
pa3IMYHUTE EIapXUU HE € MIPUCHIEHO CTaplIMH-
ctBo. Te 3aBucsAT HemocpencTseHo oT Koncran-
TtuHO-mosickus narpuapx (Koxyxaposa, 1986, c.
126-127). KpaiiOpexHuTe Y4epHOMOPCKH CEIh-
11a, B 9yacTHOCT U CO30110J1, Ca CUJIHO CBBbP3aHH B
OYXOBHO M aJIMHHHCTPAaTHBHO OTHOIICHHE C
MorbIecTBOTO Ha Llapurpajckara narpuapiius.
3naunmoctra Ha CO30I0JICKaTa MHTPOTIONHUS 3a
[laTpuapiusita ce MOTBBPKAaBa, KAKTO OT 3ama-
3eHaTa TUTYJaTypa Ha MHUTPOIOJINTA, Taka U OT
CHIIbP)KAaHUETO Ha 3ala3eHUTe JOKYMEHTHU, W3-
Je3Md OT OcMaHcKaTa KaHuenapus. OcHOBHaTa
MOJKpEna 32 MECTHUTE AYXOBHHLU-TBPLHU H 32
XPUCTUSHCKOTO TPajCcKO HaceJICHHWE HIBa OT
natpuapmusata B Lapurpan. Hecnydaiino 0bi-
rapckute Biaaerenu oule npe3 XIV B. orcrenBar
HSIKOM OT FO’KHOYEPHOMOPCKHTE ETapXuH, KaTo
MecemBpus, Aaxuaino, Co30moi, AraTomno, o
oModopa Ha maTpuapiuusiTa BbB Busanrtusi.

Kamo yacm om Oodpunckus eéaxvgh, camoyn-
pasienHuemo 6 npagociasgHama YbpKosHa 0OuyU-
Ha e 3anazeHo u maxka He 8CUYKO Om ,,CNapus
susaumuticku ped* 6 epada e yHuwodxcero. ,,0r-
paHUYEHO caMOYyINpaBieHHE Ha MOKOPEHOTO Ha-
CelieHHE CBINECTBYBAIIO M 110 JMHUATA HA MpaBa-
Ta, NPEJOCTaBEHU OT 3aBoeBaTenuTe Ha Llapur-
panckara natpuapuus. B Ilapurpan u B mo-
rOJIEMUTE TPagoBe, KbJETO YKHBEEIO HW3TOYHOI-
PaBOCIIaBHO HACEJIEHHE, OKOJIO MaTpuapxa Hu
BIQIULMTE C€ Ch3JAIM MaJIOOPOHHM LBPKOBHH
OOIIMHY, KOUTO CE TPUKETH 3a MOAIbpIKaHe Ha
I'bPKBHUTE, 32 ChOMpaHe Ha bPKOBHH JaHBIIH, 32
CKJIIOYBAHE U Pa3TPOrBaHe Ha OpakoBeTe Ha Ipa-
BOCJIaBHHTE, 3a 3ama3BaHe Ha XPUCTUSHCKHSA
Mopain u np.“ (Xpucros, 1973, c. 47). Tosa no-
HSKBAE OJIaromnpuaTHO MOJIOKEHHE 33 CO30I0JIC-
KOTO XPHCTUSIHCKO HACeJlEHHE C€ ABJDKM Hali-
BE€YEe M Ha OCBHIIECTBABaHATa crenu(puvHa CTO-
[IaHCKa JICHHOCT B PETHOHA, 33 KOSATO KUTEJINTE
Ha I'pajia BIOCJIEACTBUE Ca HATOBAPEHU ChC CIIe-
LUATHH 33IbJDKEHUSL.

B HepaspylieHnTe npaBOCIaBHU XpamoBE Ha
Co030110JICKHS TOJIyOCTPOB IPBLKUTE CBEIEHULIN
W3BBPILIBAT  €KEJAHEBHUTE LIBPKOBHH 0OOToO-
CIIy>KeHHs ¥ TpeOU Ha CBOSI POJCH €3WK. 3amase-
HU Ca U HAKOU OT MaHACTUPHUTE B OKOJIHOCTTA, 32
kouro llapurpanckara mnaTpuap-Ms OKa3Ba
0coOeHHN TPWXKH, a U3APHKKATa Ce MOANOMAara
(moema HOHSIKBAE) OT MOHACHTE OT OCTpOBa M
MECTHUTE XpHUCTUSHH. [lombpkaHeTo Ha Tpa-
BOCJIaBHUTE CBETHMHU M XpHCTHUsIHCKA Bsipa B Co-
30M0J1 MpeJoiara ChbIeCTBYBAaHETO HA YbPKOG-
Ha oOwuHa Kamo obujecmeena Op2a-Hu3ayusl,
YUATO JEHHOCT € Mpsiko HaljrogaBaHa OT Toc-
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NOJCTBalINTE ynpaBHUIM. LbpkoBHATa OOIIMHA
(cbcTaBeHa OT OYXOBHHLM M MUPSHH) CE H3I-
pakaa Ha TPUHIMIA HA PEJMTHO3HATAa TpUHA/I-
JIEXKHOCT (BSIpaTa) Ha HACEJIEHHWETO, a HE Ha He-
roBaTa €THHYECKa MPHUHAAJICKHOCT B OOIIHOCT-
Ta. Ts ce rpmku 3a CBOsITA LIBPKOBHA MaTepUall-
Ha COOCTBEHOCT (MaHACTHPH, XpaMOBE, IMapak-
JMCH, CTONAHCKH IIOCTPOMKH, HUBH, JIUBaIH,
ropu u ap.). B ocmancku nokymenTtu ot XVI u
XVII B. ce coun, Y€ CO3OIMOJICKUIT EMUCKOI €
NPEJCTABUTENAT HAa XPHCTHSHCKOTO HAaceJeHHe
3a rpajia ¥ OKOJHOCTTA IIpe]] OCMAaHCKaTa BJIACT.
Ta3u XpHUCTUSHCKA TpaJcKa OOIIMHA UMa CBOUTE
TPBIKH KOPEHHU, HO TS YCIsiBa B MPOJBIDKEHHUE
Ha HAKOJIKO CTOJETHs (IO BpeMe Ha ISUIOTO OC-
MaHCKO I'OCHOZACTBO) IO HadajoTo Ha XX B. Aa
NOJ/IbpXKa IPaBO-CIIABHOTO CaMOCh3HAHHUE Ha
XPUCTHUSHUTE U HAPOJHOCTHATA MIECHTUIHOCT Ha
rbpUMTE U OBATapuTe B Ipaja.

Cosononckume mumponoaumu ycnagam 0a
3anaszam, yKpensam u KOHCOMUOUpam asmopu-
mema Ha uepHomMopckama mumponoaus. B rpa-
Hunute Ha OcMaHCcKaTta UMIEpHUsl TEPUTOPUSITA
Ha Co3onosickara enapxusi He € MOCTOSIHHO (PHK-
cupaHa. Ts ce IpOMEHs HEKOJIKOKPATHO, MOpaau
pas3IIMPEHUETO Ha JuoLe3a i Npu 00eJMHEHUETO
W ¢ Ipyru enapXuu, WU ce CTeCH:IBA, HE3aBUCH-
Mo, 4e e oOsiBeHa mpe3 XIV B. 32 MHUTPONONUTC-
KM IIEHTHP Ha IOKHOTO UepHOMOpCKO Kpaibdpe-
e 1 Ha 3eMuTe Mexkay Crapa mranuna u Kon-
cTaH-TUHOMOJ. CO30IMOJCKUTE MHTPOIOIUTH B
JaJieH! IIepUogy MPOCTUPAT YIPABICHUETO Ha
enapxusiTa CH Ha CeBep — IO PallOHUTE I0XKHO OT
Byprac ¢ rpanunma AHXWancka emapxusi IMpH
®dopoc (mH. kB. Kpaitmopue B byprac), Ha 3aman
— ¢ enapxusara llouna (mua. npu rp. CiuBeH) u
KapnobOarckust xpall A0 HM3TOYHUTE YacTH Ha
Caxkap wanuHa u [1noBnuBcKa enapxus, Ha 10T —
iputata CTpaHpKka IUIaHMHA C ATrarornojicKaTa
enmapxusi 1 A0 oOcera cd ¢ AIpHaHOIOJCKATa
enapxus (g. Tp. OapuH).

IIpe3 1545 r. Hali-ABATO ¥ HAW-YCHEIIHO YTI-
paBisBanuAT matpuapx Ha KoHcraHTHHOTMOIN,
Hos Pum u Bcenenckn narpuapx Mepemms I
(1521-1546 1.) mocemaBa Co3010JI, KakTO M
JIBaTa CO30TOJICKM MaHacTHpa W H3]laBa MaTpH-
apuiecko MHCMO Ha ,,[IOYTEHHs] MaHacCTHp Ha
cBeTUTE cilaBHU MbueHHIM Kupuk m FOnura n
CBHIIOTO (MUCMO) HA OOXKHUA W CBAT, IAPCKU U
CTaBpOIIMTHAJICH MaHacTUp Ha yecTHuUs lIpente-
ua u Kpscruten Moan B roquua 1545, C narpu-
apIIecKOTO MHCMO C€ YAOCTOBEpsBa, Y€ MaHac-
tapsT ,,CB. cB. Kupux u KOmura®, cren xato e
BB3AUTHAT HAHOBO OT urymeHna Heodut, npemu-
HaBa BbB BJIAZICHUE HA ,,HAIINS CTAaBPOIHUTHAJICH



1 0oxm MaHacTup Ha dectHus [Ipoapom*. Ilpe3
chimara roaunaa (1545 r.) maTpuapXxsT MpEATpHU-
ema mpTyBaHe o Bmamko. Ha cnepsamara ro-
ouHa mpe3 crygenus suyapu (13.01.1546 r.)
natpuapxbT ymupa BbB Bpama. Ilucmorto e Ha-
MUCAaHO, M3J3JICHO U MOJIUCAHO OT IaTpuapxa
Ha ,,LOJIEMHs] OCTPOBEH MaHACTUP, KOraTo € Oui
Ha MMOKJIOHHUYECKO MOCEHIEHNE B HETrO 10 BpeMe
Ha TbTYBaHETO CH KbM Bramko.

Bceenenckusat narpuapx uonucuit 11 Konc-
tanTHHOMOJNCKU (1546-1555 T1.) oTHpaBs crenu-
ajHo TUcMo Tipe3 1555 1. 10 ,,cBETUTE U MHOTO-
NOYUTAEMH MHUTPONOJINTH Ha YepHO MoOpe — Ha
Amnxuano, Cozonon, MecemBpus, Bapna u Ara-
TOMOI OTHOCHO HAKOW HEYPEIHIH B ,,[IOYTEHUS
U CBST MaHACTUP Ha 4YecTHUS M ciaBeH [Ipoder
[Ipenreua, Hammpamr ce 6au3o g0 Cozomon™. B
MUCMOTO ce 0OpbIa BHUMAaHUE U CE MPaBH 3a0e-
JeXKa 32 HeoOpHUTe YIpaBlieHYEeCKH JEeWCTBUS,
MpeIpUEeMaHu OT CO30TIOJICKUTE apXOHTH CIIpS-
MO OCTPOBHHS MaHacTup: ,,OCBeH TOBa ApPXOH-
tute Ha CO30M0J MPEANOYNTAT Ype3 HEUOBEIIKU
YMHCBHI Ja yIpaBisBaT W Ja BCSABAT Pa3Kol B
TO3U TO4YTeH MaHactup. Ho kakTo ce ka3Ba B
KaHOHa ,,He TpsOBa /a ce ynpaBisBaT MaHACTH-
pUTE OT apXOHTCKaTa BJIACT™, a OT TOOPU JyXOB-
HUIIM, ¥ pa30upa ce MOCTaBeHH IO MaTprapIiec-
ka Bosst (Jxxemepenos, 1994, c. 109).

OOuryBaHeTo MEXIYy LAPUTPAACKUS —TaT-
pHapX W CO30TMOJICKHS apXHWepeil B paMKHTe Ha
CHHOJATHUTE pEIIeHUS Ha TMATPUapIIUsATa CIeH
cpenata Ha XV B. MpoIbipKaBa J1a ObJe M3KIHO-
YUTEIIHO WHTEH3UBHO. MHOTOOPOHH ITpuMepH B
TOBa OTHOIIICHHWE Ca 3alla3eHUTE MaTpHapIIeCKH
JIOKYMEHTH. MHTpONoiuThT Ha XankumoH, Ho-
cud, ce moamucea B akta oT 10 okromBpu 1474
T. 3a oTTersaHeTo Ha marpuapx Cumeon I (1466,
1471-1474, 1482-1486 t.) cien BTOPOTO My YII-
paBienue. B akTa ,,Ha IbpBO MSACTO CTOM MOATH-
CbT Ha THPHOBCKHUS MuUTponoysut Ilankparuii, a
3a€IHO C TSAX C€ MOAIKMCBAT M APYTH MHUTPOIIONH-
TH OT ObArapckute 3emMu: QuiaumonoyickusT [e-
Haaul, cepckuar Jloporei, cosomonckusr Ata-
Hachii, aHxuanckuiaT Wraatuii, MEITHUIIKHSAT
Mareii, mecemBpuiickusar [laxomuii u ap. (Tro-
TrOHKUEB, 2017, c. 714).

IloamuchT Ha CcO30MOACKUA  MUMPONOAUM
Amanacuii cron B akT oT 1483 1. Ha Llapurpac-
kus narpuapx Cumeon | HapaBHO ¢ moamnmca Ha
XANKHIOHCKHS MUTporonut Mocud, kato ,,mbi-
HOMOIIHUK Ha MaTpuapxa Ha Mepycamum®, n Ha
mutpornonutute Ha Amnxuaio — Heodwur, Ha
Bapna — Kanucroc u ap.

HapurpanckusT natpuapx Mepemus II (1546-
1555, 1572-1579, 1580-1584, 1587-1595 1.) npes
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M. toHu 1583 2. 00siBsiBa 3a CTaBPONMIHATIHU (HA
IUpeKkTHO nopuumHenue Ha [laTpumaprumsrta) ma-
Hactupure ,,CB. Hoan [Ipenreua® B AmpraHoron
(mu. Tp. Ompun) 1 ,,CB. Tpouna Anunonat®. Ilox
HETOBHTE CHUTWIMHM C€ NOANHCBaT AJekcaH-
puiickuar narpuapx Cui-Bectsp (1566-1590 1.)
u Mepycamumckusar narpuapx Codponnit IV
(1579-1608 r.). Cpmio Taka, B CUTHIMUTE TMPH-
CBhCTBA U MOJMUCHT HA CO30MOACKUSL MUMPONO-
aum Eemumuii, 3ae1HO ¢ peauna MUTPOIIOIUTH
ot Obnrapckure 3emu: Juonucuii THpHOBCKH,
Kanunuk Anpua-sonosncku, Ounaper MenHui-
ku, Axakuii Bapaencku, Urnatuit MecemBpuiic-
ku, ['pu-ropuit psCcThpcku 1 ap.

IIpe3 1593 r. ce npoBexaa Lapurpancku cb-
0op oT mpexacraBuTenuTe Ha M3TouHaTa LIBPKBA
3a MEXIyHApOJIHO MpHU3HaBaHe Ha MoOCKOBCKaTa
natpuapimus (0Tpexaa i ce meTo MICTO B ie-
papxusATa Ha NaTPUAPILECKUTE MPECTONIN) U YT-
BBPKIaBaHE HA matpuapxX MoB, 4meTo MMe ce
croMeHaBa clej narpuapxa Ha Mepycamum. Cb-
OopHUAT akT e nognucad ot Llapurpanckus nat-
puapx Mepemns 11, Mepycamumckus natpu-apx
Codponnii IV, Anekcanapuiickus natpu-apx, 42
muTpononuTH (cpexn kouto Ha Mpaxies u Edec),
19 apxuenuckonu u 20 enmuckonw. Ilox To3m akT
CTOAT TMOJNHUCUTE HAa THPHOBCKHUS MUTPOIOIUT
Juonucuil Panu, METHUIIKUS MATPONONUT ['aB-
pHUMI, OMBIIMS MEJTHHUILKHA MUTPOIMOJIUT AHacTa-
CUH, MECEMBPHUUCKHUS MUT-pONOJIUAT HrHartuii,
cozonoackus Eemumuii, TIPECIaBCKUs EMUCKOIN
CrIMpHIOH, YepBeHCKHs eruckon Mepemus, jo-
Bemkus enuckon Teodan u ap. [Ipez XV-XVI B.
peabT U MSICTOTO Ha MOANUCUTE HA MUTPOIIONIH-
TUTE CBOTBETCTBA HA OTpEIEcHATa IO3WULUS Ha
BCsika MuTpomnousa B Hepapxusta Ha [lapurpan-
ckara narpuapmusg. Co30moiackaTa MUTPOMIOIHS
MpoJbJIKaBa Jia 3a€Ma €IHO OT YETHUTE MecTa B
CIMCBLIMTE Ha EHapXUuTe, MOJYUHEHH (HaMH-
pamu ce B auouesa) Ha llarpuapmusra. Co3o-
MIOJICKMSIT MUTPOIIOJNT CE€ MOJANNCBA MPEAUN TPH-
Mara enuckonu Ha kareapure B Ilpecnas, YUep-
BeH 1 JloBeu (OuBIIM OBITapCKU MUTPOTIOIHH OT
XII-XIV B.), 4MHTO MUTPOTIOTUTCKH LIEHTHP 110
TOBa BpeMe € ThpHOBO.

JoOpute B3aMMOOTHONICHUS, KOHTaKTH H
CBhBMECTHA paboTa Ha CO30MOJICKUTE apXUepeu ¢
Hapurpanckara natpuapivsi NpoabJKaBaT U B
MO-KbCHUTE BEKOBE HAa OCMAaHCKOTO BIajHye-
ctBo. Ilo Oe3cnopeH Ha4MH TOBa € 3aCBHICTEI-
CTBaHO C YYacTHETO HA CO30IOJCKHA MHUTPOIO-
JuT EBTUMHI TIpH PEIIABAHETO HA BBIIPOCH C
MEXIyHApOJIHO 3HAUYE€HHWE W Hai-Beue ChC CTa-
Tyra Ha MockoBckara marpuapmmus U Pyckata
ubpkBa. ToBa 0OCTOATENCTBO € OCOOEHO Ba)KHO,



Thl KaTo IIOKa3Ba IpeObJBAHETO B EIUHO-
nefictBre (KaTo TIEpMaHEHTHA IIPakTHKa) Ha
mutpomonusta Ha Cozomon ¢ Llapurpanckara
naTpuapiuus, MoJ YMeTo BEIOMCTBO CE HaMupa
ernapxusra.

Ilpe3 XVII 6. Cozonoackusm 3anue e obekm
HA NepUOOUYHU KA3AWIKY RUPATICKYU HAXTTYBAHUS,
HAanaoenusi u 02padeanus Om CmMpaua Ha 3ano-
podicKu Kazayu (kaskazku nupamu). Ilo mosa
epeme Nampuapuieckusim OCmpo8eH MAHACMUp
,,Ce. Hoan Ipoopom* cryxcu 3a ybexcuwe na
nupamume xazayy Mpu OypH ¥ 3a TUIAIIApM 3a
cepusita UM OT HamazgeHus B CoO30I07 U OKOJ-
HOCTTa (B TeYEHHE Ha HAKOJIKO roauHu). B 1623
r. Co3omon mpeTsprsBa OMYCTOLIEHUS OT MH-
paTCKuTe HaxXJTyBaHUS Ha Kas3aluTe H ,,0T MPOu3-
BOJIa Ha TypuuTe B Ipsutarta emapxus’ (Yunes,
1908, ¢. 609). MacoBo ca U30MBaHU WJIA OTBEXK-
JIaHU B poOCTBO KaKTO MOHAcH OT TOJIEMHS CO-
30M0JICKM OCTPOB, Taka M >KUTEIH Ha NMPHOpex-
HUTe paiionHu, xaro c. CBern Hukona (mH. rp.
Uepnomopen), Ypaosusa (aH. rp. Kuren) u uep-
HOMOpcKUTe rpagoBe Auxuano, Co3zonon u Ax-
tonoi. [ onsama yacm om xpucmuanume ¢ Co3o0-
non u cvceOHume cenuwja Ypoosusa (AH. TP.
Kuren), Bacunuxo (mu. tp. LlapeBo), Axmonon
npe3z 1623 2. 6seam om cmpax om aasume (KaB-
Ka3KkuTe mupatn) kvm Cmpauodica u uzocmagsim
poonomo cu msacmo. Ilpe3 To3u nepuoj 4epHo-
MOPCKHUTE NPECEeTHUIN OCHOBABAaT HSAKOM CTpPaH-
JDKaHCKH cena, kato Mbp3eBo (aH. c. Konmomo-
BO, obOmuua llapero), c. Busuna u c. ['bokrene
(mH. c. 3Be3men, MankoThpHOBCKO). B pesynrar
Ha geMorpad-CKuTe mporecH, OpoaT Ha Hacele-
HUETO B KpalOpeHHWTE CeNuina JpacTHYHO Ha-
MaJsBa.

Te3u TparuuHu crOUTHS ca ONMCAHU U B €HA
npenucka oT 1802 r. (MHOTOKpaTHO IUTHpaHa B
ObJirapckaTa HCTOpUYECKa JIUTEPATypa) BBPXY
BBTpEIHATAa CTPaHa Ha I'bpBaTa Kopuua Ha 0o-
rociyxeOHa KHHUTA OT MaHacTHpa ,,CB. AHacTa-
cust Papmakonutpust (Y3opemwuren-Huma)“ Ha
eHOMMEHHHsI Oypracku OocTpoB. Ts chbIbpka
KOHKPETHH M TOYHO JaTHPaHU HCTOPUYECKH
JAHHU 3a Ka3amkuTe HamaaeHus npe3 XVII B.
[Ipenuckara e chcTaBeHa OT urymeHna Hartanamn
(ckeBo(MIIAK-KOBUEKHUK) W ,,HOB KTHUTOP™ Ha
octpoB ,,CB. Anacracus™ ,,IIpe3 1623 r. xazamm
cbc 17 waiiku (Buj IiaBaTelieH ChA) orpabuxa
Araronon mpe3 mecen oHH U cien ToBa Cozo-
mon W MaHactupa ,lIlpogpomoc” Ha TOIEMUS
octpoB. OKoBaBallku MOHACHTE, Te AeOapKUpaxa
¢ Tax B Co30moa M IUIEHsBalKHM (OILE) MHOTO,
OTHJ0Xa C TSIX B OKOJHOCTHTE, KOUTO Oorpabuxa
no ceino Ceern Hukoma, Hamupamo ce BBPXY
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cymarta orcpema npu Tamacakpa. [Tocne oTHOBO
npuctaHaxa Ha Coszomosickara CKemlsl, KbAETO
UMa IIbpKBa M Orpaduxa KakBOTO HaMepHxa.
3amunHaBaiiku, Mmexay Cozomon 1 MeceMBpHs T
rorraiHaxa Ha Oypsi ¢ KopaOuTe CH U ce U3IaBU-
xa. OT TAX caMO eIWH KaluTaH JOCTHTHA JI0
cymara Ha Xemyc. Crnopen OTOeNsI3aHOTO OT
repomonax Kanunuk ot Baronen; Haranaun
CkeBodunak 1 HOB KtuTop, 1802 r.“ (Kapaiio-
TOB, 2004, c. 61) .

Illect roguuau mo-kscHo — mumre B. Kapa-
BB1ueB (2014), mpe3 1629 r., cnex nopeaHus cu
Haber o YepHOMOPHUETO, TOCTU-TAHKH TOPH 10
Bocdopa, kazauuTe mpu CBOETO 3aBpbIIAHE ca
W3HEHaJaHu OT ocMaHckus (ioT mpu Co3omod.
Cro u meTneceT KazalH ce YKpemnsBaT B MaHacC-
Tupa ,,Cs. Noan [Ipenreua” u oTOMBAT B MpPO-
IBIDKEHHE Ha 8 THU aTaKyBalluTe T Oim3o 5
Xwaau eandapu. Ha ocMus neH mpuctura moju-
KpEIUICHUE OT JIPYTH Kasalld, KOUTO MPHHYX]Ia-
BaT OCMAHIIUTE JIa C€ OTTEIJIAT U CIacsBaT CBOU-
Te apyrapu. CHITHO pa3fpas-HeHH OT TOBa, OC-
MaHIUTe pa3rpadBar u pa3py-laBaT MaHACTHPA,
3a J1a HE MOJKe MoBede Toi 1a ObJae MON3BaH OT
Kazarure Karo yoexwume. YacT oT MOHacuTe ca
M30UTH, a JAPYTH — MpPENaJeHd B POOCTBO KaTo
rpebiu BeB ¢uioTa. OrenenuTe MOHACH ca OTKY-
MEHU 3a OTPOMHATA CyMa 3a OHE3HW BpeMeHa —
5000 Ttamepa — eduMku. MoHa-cuTe CchOUpaT
MaJKOTO CU OIEJISJI0O UMYIIECTBO U CE OTIPABSIT
KbM MaHacTtupa ,,CB. boropoanna Kamapuoru-
ca” Ha 0-B XaJKH, KOMTO cTaBa 3a TsAX HOBA O0OH-
ten (Kapapbirues, 2014, c. 102).

3apaou kazawkume Hanadenus npes 1629 2.,
mypyume npu ynpasieHuemo Ha cyamau Mypao
1V (1623-1640 r.) onoocapsisam ce. obumen Ha
Tonemus ocmpos ¢ yen da auxeuoupam dazama
umM no mosu ommwvcmumenen Hawuw. V3Bbpiie-
HUTE OIYCTOIICHHA M Tpabexku OT KazaluTe H
TypuuTe B Co3010J1, B MaHACTUPA HA OCTPOBA U
B cbcemHuTe cenumia oT  CTpaHIKaHCKOTO
KpallOpexxne ca W3KIIOYATETHO CEPHO3HH |
BHYIIUTEIIHY.

B cBos ,,3aBbpHIBaIl’ TOKIA] MOCIAHUKBT HA
Benemnmanckara perryonuka B KoHcTaHTHHOTION
B nepuoga 1636-1641 r. Ansuz Konrtapunu nu-
11e, 4e 1o KaHaja B UepHO Mope, KOWTO € TOIKO-
Ba Omu30 no KoHcTaHTHHOIOMN, Ka3aluTe Mpo-
I'bJDKaBaT YECTO Ja NMPOHUKBAT M Ja HamajgaT
cenumata mo Opera, NMPEeIU3BUKBAKW TaHHKA.
3aToBa BOEHHOMOPCKUTE CHIIM Ha CyJITaHa Jbp-
JKaT TIOCTOSIHHO B YepHO Mope eaHa eckaapa
(nopanu HamaJeHUsATa Ha Kaszamure, 0.a.) B OOM-
Ha rotoBHocT (dumurpos, 1992, c. 113). Omyc-
TOIIEHUSITA HA THPATHTE Ka3alyl HE CIHpar, a



MpOABIDKABAT OT HAYAIOTO W IMOYTH A0 CpelaTa
Ha XVII B., T.e. u ciea pa3pylniaBaHeTO OT OC-
MaHCKHTE 3aBOCBATENIM Ha OCTPOBHUS MaHA-CTUP
,.CB. Moan IIpoapoM™, KakTo M Ha HSKOU Ipa-
BOCJIaBHU CBETHHH B rpaja. pb3kure um Hade-
3U C€ OTpa3siBaT M3KIIOYUTETHO HETaTUBHO HE
camMo HaJ celuiuaTta 1Mo forosanagHoto YepHo-
MOPCKO KpaiOpekue, a U BbpXy LENUs COIHa-
JIeH, IIbPKOBEH U CTOIIAHCKH YKMBOT Ha MECTHOTO
XPUCTHUSHCKO HacesieHue B Co301o11.

Hanecenure cepro3Hu mnocieauuud OT Te3H
KatacTpoalHd CHOUTHS 32 MECTHOTO IPaBOC-
JIABHO AYXOBEHCTBO U XPUCTUSHCKO HAace-JICHHE
ca SPKU CTpaHWIM B IIbPKOBHATA HCTOPHUS Ha
Cozonon ot To3u nepuoa. B te3m apama-TudHU
U TeKKH MECEeId B cpemara Ha (mpe3 M. FOJH)
1623 r. mumpononum Kanunux (1605-1623 r.)
Hammycka Co30moJicKkaTa emapxusi, opajgd Hei-
HOTO TOPEHO OIMYCTOIIABAaHE, H € HA3HAYEH HOB
ermuckon ot [larpuapmmsra.

Ilo pewenue ua Llapuepadckama nampuap-
wus npe3 1623 2. ca obedunenu enapxuume Ha
Meoes u Cozononuc. ,,Co30m01 ce TPUCHETUHIIT
KbM MuauiickaTa MUTPOIIONHS, & C€ OTIENII OT
Hes B 1632 r.“ (Uunes, 1908, c. 609). [Ipeano-
jara ce, 4é CheIMHSIBAHETO Ha JBETE CMapXUH B
eIHa € 3apajH JCTONyJalrsiTa Ha HACEJICHHUETO
ClIeNl 3aBNa/ITBAHETO HA PETMOHA OT TYpPILUTE H
JKECTOKHTE Kaszamku HaOe3u. Haii-BeposiTHO ToBa
€ TMpUYMHATa 3a CIMBaHE Ha TEPUTOPUUTE Ha
neete enapxuu. Cenanuvinero Ha MHTPOIOIUTA
Ha HOBaTa enapxus ¢ o0siBeHO Ja ObJie B YEpHO-
Mopckust rpan Cozononuc. Enuckon Teo-mocuit
(1623-1628 r.) e HazHaueH ot [laTpuap-mmusra 3a
mbpBus Cozomnoncku 1 MUIUCKi MUTPOIIOJIHT.

K. Manatioanuauc (1933) momycka, ue Ilat-
pHapIusTa, ¢ el UKOHOMUS, CIIMBa TE3W IBE
enmapxuy B €IHA, W3JUTaiiku 3a HEMH MHUTPO-
MoJIUT mpe3 aBryct 1623 r. iiepomonaxa Teomo-
cuil, ,,KOWTO OmII 00ydeH mofo0aBamo B 3HAHU
Ha rpbruku e3uk™ (Ilamafioammmme, 2004, c.65).
OOearHEHNETo He € IBJITOTPAHO U MHOTO CKO-
po npe3 1628 r. ABeTe emapXxuu OTHOBO Ca pa3-
JIeneHn Tpu  ynpaeineHumero Ha — Koscra-
HTUHOmnosickug marpuapx Kupun 1 Jlykapuc
(1620-1623, 1623-1633, 1633-1634, 1634-1635
u 1637-1638 1.). Toli e mpusaTen 1 n30paHUK Ha
Maxmnetikep Kwvocem Cynran (1590-1651 T1.),
OOBMHEH € B Abp’KaBHAa M3MsHA U € yIaBeH, 3a-
BBp3aH B TopOa, BEB BoauTe Ha bocdopa. Cren
CMBPTTa My € YeTCHA aHaTeMa 3a KHUBOTA H Jie-
nara My. OCBEeH TOBa TOW BbBEX/A B IIbPKOBHO-
TO OOrociyXKeHUe JAHEIIHUTE (BIaJu-IIKH) KPbI-
o kato ¢opMma KOpoHM Ha ermcko-nute. Cren
pazaensiHero uM, Muauiickata MHUTPOIOIUS €
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obennaena ¢ Buzenckara (busus). Co3omnoncku-
st mutpononuT Teomocuii mpe3 1628 r. e mpe-
MECTEH Jia CIyXHu B apyra emapxus. Cosorioc-
KaTa emapxus Npoab/bkaBa aa ObJe caMOCTOS-
TEJIHO yNpaBlisiBaHA OT MUTPO-TOJHUT. [IbpBUST
JOKYMEHTHpaH CbC CUTYpHOCT apxuepeil Ha Co-
3010J1, KOMTO € Ha3Ha4yeH B cpejaTa Ha ChllaTa
1628 r. 1 ynpaBnsBa MUTPO-TIOJIUTCKATA KaTeapa
B npoabinkeHue Ha 20 roaunu, € enuckon Kiu-
MEHT, KOWUTO ce orTerst npe3 1648 r. B Tpyna Ha
JlamOpoc Kammnepunuc (1993) ca otOensizanu
nMeHaTa Ha 20 MUTPOIMO-IUTH OT O00eINHsBaHe-
To mpe3 1623 r. Ha nBere emapxum — Menes u
Co3zormonuc, 10 0CBO-00KIaBaHETO Ha Tpajia OT
pyckure Boicku mpe3 1878 r. (Lambros
Kamperidis, 1993, p. 26).

Locmonennume 3amodcHu U Xpucmonroousu
Oveapu u 2epyu ca weopu 8 0apeHusIma cu Kom
2paockume eHOPUUCKU Xpamose U YbpKOGHUME
ceemunu 6 okonnocmma. IlpaBociaBHHUTE Xpa-
MOBE B Tpajia, KaKTO M OCTPOBHHAT MaHACTHUP
,,CB. Hoan Kpbcturen®, xouto cuex paspy-
[IaBaHETO MM OT MIOCIOJIMAHUTE OCTaBaT B PyH-
HH, CE BH3CTAHOBSBAT C YIOPUTHS TPYJl H CIIO-
MOLIECTBOBATEJICTBO (KTUTOPCTBO) HA MECT-HHUTE
XPHUCTHSHHU.

B J[vporcasen apxus — Bypeac ce cvxpanssa
O0okymenm om 1766 2., B KOWTO ce choOIaBa 3a
M3BBPLICHO AAapEHUE OT IPaiCKH ITBPBEHLHU OT
Cozomnon. To ce oTHaca 3a MaHacTHpa Ha OCTPOB
,,CB. AHacTacus ¥ B HEro € oTOessI3aHo, Ue 110
BpeMe Ha MUT'yMEHCTBOTO Ha apxumaHaput ['ep-
Bacuoc Taropuwkwoc cBerara OOUTEN Ce IOATIO-
Mara OT JapeHusiTa Ha POJOIIOOWBH W OyIHU
xpuctustau oT Cozomon. ,,C HacTosIara KHUTa
ce Ka3Ba, 4e IMpe3 alpuil ce MPeHece CBEIICH J1ap
ot cBerm oT CO30MOJICKHS ITbPBEHEI (TocToaap)
Ha JOCTOWHMS MaHacTup ,,CB. AHactacus™ 3a
crlaceHue Ha nymara my. 1766, 01. mait., cbe
CpelCcTBaTa, CHIIIACHETO M HapeXKJAaHe Ha WTy-
MmeHa ['epBacuoc Taropukuoc [19]. ,,bbarapu-
HBT Xpucrtoayi Kyprorny ot c. Kanoso napsisa
Ha wbpkBara ,,CB. boropoguna® mpe3 1803 r.
eaHa cBos kbia. [Ipe3 1804 r. npencraBurenka-
Ta Ha Hal-OoraTHs, MaTPHO-TUYEH W OYHTOBEH
Opnrapcku pony Ha Bwako IlewoB bumbanos,
npecener B Cozonon npe3 1803 r. — [leitvuoBuna,
napsia mapuena u 10 Typcku Jupu Ha IIbpKBaTa
,»CB. 'eopru‘ [17].

Kvm xpas ma m. noemspu 1806 2. 3a Co3zo-
noacku mumponoaum e usopaun Ilaucuoc (Ilau-
cutt) Bapuc. Toi e ponen npe3 1782 r. B c. Me-
HATAC Ha ocTpoB AHmpoc (I'bpums), B Haii-
KpacHBOTO CEJI0 HAa OCTPOBA, B CEMEICTBOTO Ha
Jleonapno Bapuc, xoiito uma 9 nemna — 8 cuHoBe



u 1 gpmeps. Murpononut [lawcwii € XupoTo-
HUCaH IIBPBO 32 MHUTPOIONUT Ha BapHa, a crien
KaTo ce OTKa3Ba OT MUTPOIIOJINTCKATa KaTexpa
Ha BapHeHckara emapxus mpe3 okToMmBpu 1806
T., ce ycta"ossBa B Cozomo [18].

Ilpe3 1814 2. 6 Cozonon e cv3oadena Hele-
eanna cmpykmypa Ha ,, Quiuxku emepusa’’ noo
pvKogoocmeomo Ha mumponoaum llaucuoc
(ITamcuit) Bapuc, moamomaramia ocBoOOAMTEN-
HaTta JAeWHOCT Ha rpbLUKUS HapoAa. B neitHoctTa
Ha OpraHM3aLusITa ca BKJIIOYEHH U Oparsita My
Jduvutbp u Xpucrodop. Cnen paskprBaHETO Ha
OpraHH3alKATa OT OCMaHCKaTa BJIAcT, CO30MO0J-
ckuAT MuTpononut Ilancuil € 3an0BeH, OTBEACH
e B Llapurpan, u Ha 29 maii 1821 r. e obeceH.

Ilpe3 m. wonu 1821 2. 3a cozononcku mumpo-
noaum e usopan Kowcmanmun (1821-1834 2.),
KOUmMo ynpaensaea enapxuama 00 CMbpmma Cu.
Toga ce croOmiaBa B mucmo 10 BenukoTo Be3up-
CTBO OT ABWIHOC, rpblKkH marpuapx B Llapur-
paa. BeposTHO TOl HacieisBa HaTpUApPLISCKUSL
TpoH oT marpuapx ['puropuit V KoncrantuHo-
mosicku (1796, 1806-1808, 1820-1821 r.), koiito
€ ek3eKyTupad Ha 22 anpuia 1821 r. B ocMaHcKa-
Ta croiuiia. B mucmorto e 3ammcaso: ,,Ilucmoro
Ha BalMs TOKOpeH pod e oTHocHO: Thil Karo 3a
HOB emnuckon Ha Co30moJcKaTa MUTPOTIONHS €
Ha3Ha4YeH nyxoBHHKa KoHcTaHTHMHOC, 3a 1a 3a-
MuHe Toi 3a Co3omon u Ja moeme 00s3aHOCTTa
CH € HYXXHO /1a C€ OCUTypH 0€30MacHOTO MY Ib-
TyBaHe A0 TaM. MoauM Bu Hali-nokopHO 1a
HapeauTe C MUCMO Ha YMPMEHCKHUSI MyTacappbd
Jla ce pasnopeau ABama QYU BhOPHKEHa OXpa-
Ha Ja TPUAPYKHA CIIOMEHATHS Ta Jla He Obae
MPUTECHSIBAH OT HUKOTO Mo IhTA* . OT KaHIlena-
pusita Ha BenukoTo BeaupcrBo B Llapurpan uzmn-
pamar mucMo 0 YMPMEHCKHUS MyTacappbd. 3a-
Ma3eHa € HeroBaTa YepHOBa, B KOSATO € 3alMCaHO:
410 MyTacappbda Ha UupmeH, Thil KaTo moHac-
TOSIIEM AyXOBHHKAa Ha mMe KoHCTaHTHHOC €
Ha3zHa4eH 3a enuckon Ha Co30I0N U criajalnTe
KBbM ChIIaTa MUTPOIIOJIHSL, 32 1a BCTHIN B JAITbXK-
HOCT NIPH IbTYBaHETO MY 3a TaM € HYXHO Jia IO
MpHUIpYKaBaT JBaMa BHOPBKECHH MMa3zadd, 3a Ja
He ObJie IPUTECHSBAH IO MBTA, 32 KOETO € TOC-
ThIMJIA TIPH HAC MOJOa OT TPBUKUS HaTpHapx.
[TocTapaiite ce ma HapaBUTE HEOOXOAMMOTO II0
BBIIpoca”. Ha repba Ha depHOBATa € 3aMHCAHO:
Ha ce u3roTBM mHCMO 10 MyTacappbda Ha caH-
mkaka Yupmen. 26 mesan 1236 (27 asryct 1821
r.) [14].

IIpe3 1821 r. ABmnmoc, BIaguka Ha I'bPLUTE
B Lapurpaa, usmpaima nucMo 10 BUCIIUTE af-
MUHHUCTPATHUBHHU BJIACTH B MHUHHUCTEPCTBOTO Ha
¢unancure B Llapurpan chc CleqHOTO HCKaHE:
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»JlyXOBHOTO JIHLIe AHTHMOC, KOETO € C Ha3Haue-
HHUETO Ja chOepe u u3npatu B Llapurpan paznure
PENUTHO3HN TaKCH M 00JIaraHusl, KOUTO ca OCTa-
HaIlM 33IBJDKCHUST KbM JIbPIKaBaTa OT MUTPOIIO-
JUTCTBOTO, KbM KoeTo cmazat Buza, Cosomod,
MecemBpust 1 AHXHANIO U OT MaHACTUPHUTE, CIIa-
JIAIy KbM ChIaTa MUTPOMONHS, 32 J1a MOXeE Ja
W3ITBJIHA CBOETO HAa3HAYEHHE W Yac MO-CKOpO Ja
OTIIPaBU KbM CTOJIMIIATA JBIDKAMHTE CYMH, 00-
phiiaMe ce kbM Bac, Buciiecrosiure na 0be
M3/1aJieHa BUCOYaiilla 3amoBe]l 1a My CE€ ChJeiic-
TBa (OT BJIACTUTE MO MECTA) B TOPEKa3aHUTE Ce-
JIMIIA 110 U3MBJIHCHUE Ha Ka3zaHoTo [15].

Ilpez 1830 2. 6 nonoscenuemo na Cozononc-
Kama enapxus HACMwbNEa a0MUHUCMPAMUBHO-
mepumopuaiHa npomsaHa. AraroroicKata MHT-
poronusi ce mpuckeanHsBa kbM Co3omnosckara,
He3aBUCUMO, ue B cpenara Ha XVIII B. Arato-
MIOJICKATa emapXus ce W3IUTra B PaHT Ha aBTOKE-
(hanHa apXUeNUCKONHUs U JOCTUTA TPAHUIUTE Ha
Amnxwuanckus u Kaprnobartckusi peruonu. Criopen
3anucKkuTe B MeceMBpuUiicKaTa KOHANKA, TOBA CE
ciyuBa ome mpe3 1829 r. (Hunes, 1908, c. 609).

AraTonoJICKUAT MHUTPOIIOJIUT CE H3CeBa 3a-
€IHO ChC CBOWTE €MapXHOTH B PYCKUTE 3€MHU H
Heropara KaTeqpa ocraBa BakaHTHa. lIpe3 1830
r. Hapurpaackata matpuapiius HW3BBpIIBA Bpe-
MEHHO OoOenuHsIBaHE Ha ABeTe enapxuu — Co30-
mosicka u Araromoiicka B (Co3oararomoicka
mutpononust  (Zwloayabovmdlews). Co3zomon-
CKUSIT MHTPOIOJIMT 3amoyBa Ja ce THTYJIyBa
C030araTormoscKu MHUTPOIIONUT, ChC CETAINIIe
Ha Karenpara B Tp. Co30m0N U cH OCTaBa TOJ
JUPEKTHOTO MOJUYMHEeHHEe Ha BceneHckus naTpu-
apx. Cenmmata Ha AraTorojicKaTta emapxus ca
MPUCHEANHEHN KBM MHTpomnonuTa Ha Co30mo.
Coszoazamonoackuam mumponoaum Koncman-
mun (1821-1834 1.) ce pagBa Ha M3KIIOUUTETHA
MOYUT U € 00SBeH OT Hapoja 3a ,,eK3apX Ha Iii-
noro Yepromopue* (Hmes, 1908, c. 609). Toit
MIOYMBA TBBPAE CKOPO ClIe] KaTo MpHEeMa yIpaB-
JICHUETO Ha JIBETE MUTPOIIOJIUH.

IIpe3 M. mapt Ha 1863 . OAPUHCKUAT BIIATH-
ka Qanapuot Kupun e o0BuHEH B 310ynorpebda ¢
obmuHCcku cpenctBa. Cpelry HEro ca ImoaajacHu
npoieHus ot ObJrapu U repiy B [larpuapmms-
Ta. Bammsta cbcTaBs KOMHCHS 3a PEBU3US Ha
KHIDKATa U 3I0yNo-TpeOuTe ce OKa3BaT JeicTBU-
TesHo orpoMHH. KaTo nmarpuapiiecku ek3apcu 3a
pazcnenBane Ha adepara B OnpuH TPUCTUTAT
Jumorumikusat Biaanguka U Co30n0ACKUAM MUMm-
ponoaum Ilpoxonuii (1834-1836, 1842-1852,
1858-1872). Pyckusr koHcyn B OnpuH nuiie 10
H. I'epos, ue, makap JMIICUTE N1a ca OTPOMHH,
BCHYKO € 3aMa3aHo C mojakymu. HamctunHa mat-



pHap-LIECKUTE MUTPONOIUTH Hamupat, ye Ku-
puin OIpUHCKM € HEBUHEH, HO M3IVIeXkJa UMa
HEIo, Thil KaTo OJPUHCKHUAT BIaJuKa BeIHAra
Cclle]l IpOBepKaTa 10AaBa OCTaBKaTa CH, BEPOST-
HO 3a Jla IpeAOoTBpaTH MOCIeBaIlo pa3cieIBaHe
(Tomes, 1994, c. 146). OcraBkata My HE € TIpHe-
ta ot [laTpuapmmsara u TOH NpoabiKaBa Aa U3-
ITBJTHSIBA CBOWTE apXHUITACTUPCKH 3aIBIDKEHIS.

III. [IlepnoHOB, KAaTO LUTHPA I'PBLUKHS BECT-
HUK AvotoAkos Aonp ot 02.07.1873 r., mombi-
Ba, Y€ CO30MOJCKUTE MHTPOIOJIUTH PEIO-BHO
yuacTBaT B paborara Ha BbpXoBHHMS opraH Ha
KoHcTranTHHOMONCKAaTa TAaTpUapLIns — HEHHHS
Ceern CHHOJ, KaKTO M B HETOBUTE PBKOBOIHU
opranu. Brneuatisea JefHOCTTa HA MUTPOIIOJIN-
tute Ilpokonuoc, JJoporeoc, I[lau-cuoc, Teodu-
noc u Ilaprennoc, kouro npe3 XIX B. ca uieHo-
Be Ha CBeTHs CHHOJ M aKTHBHO y4yacTBaT B He-
ropara pabora. TpsOBa /a ce OoTOENCIKU U JACH-
Hoctta Ha K. Ilnuconunuc, xoito mpe3 70-te
ronuau Ha XIX B. npencraBisiBa Co3omojckara
enapxusi B uW3rpa-IeHuss KbM [larpuapmusita
CoBer no erHu-yeckure Bbmpocu (Illepuonos,
2017, c. 15).

Ilpe3 1872 2. na msacmomo na Co3zonoackus
mumpononum Ilpoxonuii  (1858-1872 2.) om
Hampuapwusma e usnpamen Hog npedcmosmen
Ha enapxusma — Teogun Cozononcku (1872-
1881 2.). T'ppukuTe MUTPONOIUTH HA YEpPHO-
Mopckute rpamoBe Cozonon, [lomopue n Hece-
OBp, KOUTO HE TIOJKPETSIT OBIrapCKUTE UCKAHUS
3a I'bPKOBHA HE3aBUCUMOCT U oTensaHe ot [lar-
puapumusaTa, Ch3AaBaT HEMaNKO MpoOJeMu Ha
Cepadum CrnuBeHCKH, KOHTO € wu30paH mpes
1873 r. 3a UBPBM MUTPOMNOIUT HA HOBO-
OCHOBaHaTa eK3apXHiicka MUTPOMOIHS C LEHTHP
rp. CauBeH, KOWTO cTaBa U CeaJIMINE HA MUTPO-
MIOJIHSITA.

B nHoBoCcB3manenata CnuBeHCKa emapxusi —
mume 3. MapkoBa, JXHBee 3HAYUTEICH Opoi
IPBLIKO HaceJeHue, koero npusHasa Ilarpuap-
muaTa. Penuna Obarapcku ceia W3MON3BAT Ch-
MEPHUYECTBOTO MEKIY CIIMBEHCKHS MUTPOIIOIHUT
CepadumM 1 TPBIIKHS CO30TOJICKA BIIaIAKA, 3a 1A
n30erHaT MaTepUuaIHUTE 3aIbJDKEHUS KbM IIbPK-
Bata. [Ipe3 1875 r. mutpononutr Cepadum odu-
Kasg XacekusATa U ycrsiBa 1a yOeanm MHO3HHCT-
BOTO /1a C€ NPHUCHEAUHU KbM HETOBOTO IACTBO
IIpH YCJIOBHE, Y€ IIe IUIala camo Io 5 rpomia
BlIaIMYMHA, W TO 3aHanpen. M3o0mmo marpuap-
IIeCKUTe BIaAWlM B AHXuaio, MecemBpus u
Co3omon ocraBar ¢ TBbpPAE OTpaHUYeH Opoi
1acCOMHU cren HOBOTO L'bPKOBHO-
aJMUHHACTPATHUBHO JEJICHNE B TO3U PaiioH U Ch3-
JaBaT MOCTOSIHHM 3aTPyIHEHUS Ha apxuepes Ha
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CrnuBeHckaTa ex3apxuiicka enapxus (Mapkosa,
2007, c. 132).

Cnopen Cr. IllusaueB (1879), npenu bep-
nuHCKHs KoHrpec (1878 r.) mom myXoBHOTO Be-
JIOMCTBO Ha CO3OIOJICKUS MUTPOIMOIUT Ca CENH-
mara Bacunmko, AraTomoiuc W JBETE TPBIKH
cena — Koctu u boxaunoBy (mH. c. bpoaunoro),
cien bepnuHCKHS KOHTpec TEPUTOpPHUATA HA MUT-
pomnofusTa ce orpaHu4aBa, ,,caM TOM € ocTaHan",
camo B Cozomoin [16]. [Tocouenure eHOpUU mpe-
MHHABaT Ha nogunHeHue Ha CIIMBEHCKATa emap-
XU, eMMHCTBEHO rpaj Co30mon He TpeMUuHaBa U
cu octaBa ctoxep Ha Co3omojckaTa MHUTPOIIO-
TS

3aka0ueHne

0O06001maBaneTo Ha HAIMYHAS W3BOPOB MaTe-
pyan HU JaBa OCHOBaHHWE Ja 3aKII0YAM, Y€ B
TO3U TPYJEH MEepHoJ 3a MPABOCIABHUTE XPUCTH-
sHU U LIppKBa, HaMHpaly ce Beye Moja OCMaHC-
KO TOCIIOJICTBO, W3BBpPIIBaHATA apXHUIACTHPCKA
JEHHOCT OT CO30IOJICKUTE apXHUepen, KOUTO ca
TPBLKO MOTEKIJIO U ca moaabp:kanu ot [larpuap-
IUSATa ¥ HEWHHUTE TPBIKK CBEIISHHUIM 10 €HO-
puH, yCTIsiBa J1a CTa0MIIM3Hpa ITbPKOBHOTO JIEN0 B
enapxusaTa. CbxpaHeHaTa IpaBOCIaBHA Ipajicka
o0IIMHa, KaTo AyXOBHA M COLMAHA CTPYKTYpa,
ce OTpa3siBa ONAroNpHAITHO BBPXY LHPKOBHHA
JKUBOT Ha XpUCTUSHUTE U pa3ButueTo Ha Cozo-
I0JICKaTa MUTPOTIONINSA KaTO HHCTUTYIIHSL.
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SAINT ZOSIMA OF SOZOPOL CHURCH OF BULGARIAN NATIONAL REVIVAL
IN THE TOWN OF SOZOPOL

Zahariy Dechev

ABSTRACT: Some ecclesiastical — historical data are presented in this text, referred to the construction of
the small Church of Saint Zosima of Sozopol dated back to the Bulgarian National Revival Age. A concise local
historical survey has been made of the available information on the history of that Church built in the isthmus
(nowadays the sea garden of the Back Sea town). Neither the Diocese of Sozopol has been omitted by the Age of
the Bulgarian National Revival. In that same period, an active and animated ecclesiastical devotional life had
been running, thanks to the assiduous archpastoral activity performed by the Metropolitan Archbishops of
Sozopol. That same small church built in Sozopol is a testimony of the spiritual care taken by the High Priests of
Sozopol for the protection and the preservation of the Holy Orthodox Faith and the Churches in the Diocese

which they are entrusted with.

Key words: Orthodox, pilgrimage, tourism, church, construction, Metropolitan Archbishop, builders.

BnBenenue

Cozomnon mpuemMa W HacleAsBa XPUCTHSH-
CKaTa CIIAaCUTEJIHA Bsipa MO BPEMETO HAa MHCHO-
HepckaTa AeiiHOCT Ha anocTtosl AHnpen [TbpBo3-
BaHM, KOWTO NIPONOBSABA B 36MHUTE U CPEJl HApPO-
nute no YepHomopuero. IIpe3 kbcHOCpeTHOBE-
koBHISI mepuona (mpe3 XIV B. U A0 cpemara Ha
XV B.) B Cozonoackama enapxusi Te4e NeHCTBEH
U OXUBEH IILPKOBHO-PEINIHO3€EH KHUBOT. B rpa-
Jla ¥ OKOJIHOCTTa ca IOCTPOEHU WJIM BB3CTaHO-
BEHHU 3HAUMTENIEH OpOW MPaBOCIAaBHU XPaMOBE H
MapaKIHCH.

B pesyamam na onycmouwienume npagociasHu
YbPKOBHU CBEMUHU OM MIOCIOJIMAHUMe HpU 3a6-
naoseanemo Ha epaoa, Cozonon 3azybea om
OIACHKA CU KAmMo 800euy XPUCIUSAHCKU YEeHMDBD 8
tocouzmounomo  Yepnomopue. Crnen paspy-
HIeHusATa B cpenara Ha XV B. Ha CO30IIOJICKaTa
MUTPOTIONUS M HA HSIKOW NPaBOCIAaBHU XPaMOBE
B I'pajia, KakTo U CrpajuTe Ha MaHACTHPHTE ,,CB.
Woan Kpscruren u ,,Cs. cB. Kupuk u FOmura®,
npe3 XVI B. KaTauryMeHbT Ha OCTPOBHMS Ma-
Hactup Heodur ycnsBa na Bb3CTaHOBH [BaTa
MaHacTHhpa. B To3u peq Ha MUCIIH € BaXXHO Ja ce
oTKpon uMeTo Ha CO030MOACKUA MUMPONOAUM
Amanacuii (HEroBOTO MME C€ CIIOMEHaBa Ipe3
1467, mpe3 1474 u mpe3 1483 r.), mox umero
JlyXOBHO PBKOBOJICTBO CJIe]| cpesnara Ha XV B. ce

ONMTBA Ja BH3CTAHOBHU pa3pyIICHUTE CTAPUHHU
xpamose ,,CB. boroponuua Enuckencuc* u ,,Cs.
Moan KpbcTHTen®, KOMTO 3aIodyBaT OTHOBO Ja
ca JIeliCTBaIlM 3a XPUCTUSHUTE B Tpajia.

Ilo epeme Ha ocmanckomo 20CnOOCMBo epu-
Jrcama Ha Co30noaCKuUme apxuepeu 3d onazeame
U CbXpaHasane Ha C8. NPABOCIAHA 6apa 8 nose-
penama um enapxus Hapacmea. Te ycmsaBaT ¢
momorqra Ha llapurpanckara maTpuapmus ga
u3zencTBaT oT Bucokara moprta paspelieHue 3a
BB3CTAHOBSIBAHE Ha CTapUTE U U3UTaHEe Ha HOBU
XpaMoBe. ,,ChIIIeBpEMEHHO CO30MOJICKUTE MHT-
POTIOJIUTH TIPOTHUBOIEHCTBAT HA MHOTOKPATHUTE
OMUTH 32 MOTYPUBAHUS B OTIIETHUTE CENUIIA Ha
enapxusTa. Te He MO3BOJIIBAT PAOHBT Jla OBbC
3acerHaT OT TO3W IPOIEC M CIoMarar 3a chXpa-
HABAaHETO HAa KOMIIAKTHHUS MY XPUCTUSHCKHU Xa-
paktep. Ha npakTthka B HUTO €QHO OT MPHUHAA-
nexarure kbM Co30I0NICKaTa enapxusi Ceuia
HE Ce OTKpHBAa HAIMYHETO Ha MIOCIOIIMAHCKHU
monutBeHu crpagu’ (Lepuonos, 2017, c. 17).
MosxeM aa npeanoiokuM, Y€ 3HaYCHUE 3a TOBa
“Ma OTHOIIEHHETO Ha MIOCIOJIMAHUTE KbM XpPHC-
TUSHUTE B co3omoickusa Kpal. Karteropuuna
TEXECT OKa3Ba MPEIPELICHUsT CTaTyT Ha Hace-
JICHUETO, TIPEANOCTaBeH OT (aKTa, 4e Ta3H Tepu-
TOpHUs € 00sIBEHa 3a JIMYHO CYJITAHCKO BJIaJIEHUE
(mmuen xac) Ha cynran bassupg 11 Bemn (1481-
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1512 r.). B “MOTHOTO BIIajicHHE Ha OCMAaHCKHSI
CyJATaH TPAMHOTO 3acejBaHEe Ha MIOCIOJIMAHU HE
ce JIOMyCKa, 3a Ja Ce 3ala3u XPUCTHSIHCKOTO
HaceJIeHUe, KOETO IUIalla TEXKN JaHbIIH.

[IpaBociaeHuTe cBeTH MecTa B CO30107 3ac-
JIY)KEHO MPEAU3BUKBAT JYXOBHO-KYJITYPEH HH-
Tepec OT MOKIOHHHUIU, EKCKYP3UAHTH, TYPUCTH U
rOCTU TNPH IMPOBEXKJaHE Ha MEIIeXO-JHa IaHO-
pamMHa OOMKOJIKA WJIM pa3xojka. [lokIoHHuYeC-
KUTE MapIIpyTH B YEPHOMOPCKHS Tpaji HEMH-
HYEeMO OTBEXJAT IMOCETUTEIS MPe]l MAIKUS Bb3-
poxknenckun xpam ,,CB. 3ocum CoO30MONCKH™ |,
KOWTO ce Hamupa B Mopckarta rpaauHa. [{enta Ha
HACTOSIIIOTO M3CJEABaHE € 1a ¢€ 0000IH OCHOB-
HaTa IIbPKOBHO-MCTOpUYECKA HH(pOpMaIHs 3a
MOCTPOSIBAHETO HAa MAJIKMs TI'PAJCKU MpaBoCiia-
BEH XpaM. M3crenBaHeTo € HACOUCHO KbM MOJ-
[IOMaraHe Ha JI€MHOCTTa Ha MECTHUTE TYypUCTHU-
YECKU €KCKYP30BOIM KPaeBeI NPHU MOATOTOBKA-
Ta Ha EKCKyp30-BojickaTa Oecena. [IpoyuBaHeTo
€ ©CTECTBEHO MPOJbDKEHHE HA HM3BBPIIBAHUTE
OT aBTOpPa IIbPKOBHO-HCTOPUYCCKH H3CIICIABAHHUS
3a TpaBo-claBHUTE cBeTHHH B C030M0.

HN3noxenue

[Tpe3 XVI-XIX B. HacTbIBa HOB MOJIEM B CO-
30MOJICKOTO XPaMOBO CTPOHUTENCTBO. MecCTHH-Te
MUTPOTIOJIUTH C€ aHTAKUPAT C aKTHBHA CTPOU-
TeJHA eWHOCT 32 Bb3CTAHOBSBAHE HA CPUHATHUTE
IIBPKOBHU CBETHHH OT HAIIECTBE-HUIUTE APYTO-
Bepiy. HeszaBucuMo, We BB3OU-TAaHETO Ha HOB
XpaM € M3KIIFOYUTEIHO TPYAHO B TE€3HM BpEMEHa,
CO30MOJICKHTE BIAJAWIM yCISBAT Aa U3AEUCTBAT
(c momomra Ha [laTpuapmmsTa) paspernMTeTHA
(mapcTBeHM TPaMOTH U CYJITAaHCKU (epMaHu) H
BB3CTAHOBSIBAT HSKOM OT TPAJCKUTE CHOPHUICKH
xpamoBe. Ha macmomo Ha omHO80 paspyuieHus
6 cpeoama na XVI 6. cpeonosexogen epadcku
mumponoaumcku manacmup ,, Ca. Hoan “, npes
1697 2. ¢ Co3zonon ce nocmpossa Ho8 npasocia-
eern xpam 6 uecm na Ca. I'eopeu I[lob6edonocey. N1
JTHEC Ta3M CO30I0JICKA CBETUHS MPOJIbIDKABA J1a €
TJIABHUSAT CHOPHIICKH XpaM Ha CO30TOTYaHHU.

[onmucanmsar B OnpuH MHpPEH JOTOBOP
(14/24 centemspu 1829 r.) mexxay Pycus u Typ-
U ¥Ma CBOETO 3HAYCHHE 32 IOJIUTHYCCKUS,
CTOTIAHCKHS, OOIIECTBEHHS U JTyXOBHO-KYIITYPEH
pa3BoOi Ha OCTAHAJIOTO ITOA POOCTBO OaIKaHCKO
Hacenenne. OT enHa CTpaHa, JECETKU XHUIISIU
ObJrapy HaIyCKaT POJHUTE CH MECTa U ThPCST
Ipyrajze curypHocT u yoexwumie (Bmamxko, beca-
pabus, FOxna Pycus). Ot qpyra, momuTuyeckara
obcranoBka B OcMaHCKaTa UMIIEPUS aKTUBU3UPA
mpoiieca Ha (opMuUpaHe Ha ObJrapckara Halus
npe3 BTopara 4eTBbpT Ha XIX B. m oOycnaBs
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rmosiBaTa W KOHCONWJAIMATA HAa IHPKOBHO-
HAI[MOHAJHOTO IBW)KEHUE B OBJITAPCKHUTE 3EMHU.
brarapckoro HaceleHHe yKpemBa CBOHUTE CENH-
11a, y4acTBa B MECTHOTO CaMOYIIPABICHHUE, CTO-
MaHCKaTa W MPOCBETHA NEHHOCT ce pa3pacTmar,
KOETO JOBEXJa A0 W3JANraHe Ha HAIMOHAITHOTO
camouyBcTBUe. B OcmaHCKaTa HMIEPHS ClieH
»OJIPUHCKUS MHUP Ha XPUCTHSHUTE C€ paspela-
BaJIO MO-JECHO Aa cTpoAr xpamoBe. Ot 30-Te
TFOJIMHU B OBJTap-CKUTE CENHMINA 3allOYHAIA Ma-
COBO JIa CE€ M3/IUTaT IIbPKBU U kamOaHapuu. Tosa
He OWIM MajKuTe IBPKBUIM OT TPETUIIHUATE
TOJIMHY, a TOJIECMU MAaCHUBHHU CTpajid, OOraTo 30r-
paducanu“ (Mapkosa, 2007, c. 81). Trpropuu,
ecHadu, 3aMOXKHU CEJISTHU TPaBAT HISAPH Aape-
HUS, CHpPEY THPCAT U 10 IBTA Ha OOIIeCTBEHATa
0JIaro-TBOPUTEIHOCT  CBOETO  YTBBPIKIABaHE
(Xpucros, 1973, c. 81).

Ilpu ynpasnenuemo Ha epvyxus MUmMpOnoIuUm
Hopomeu Cxonapuoc (1852-1858 2.), npes 1857
2. 3anousa uzepadxcoanemo Ha xpam ,,Ce. 3ocum
Cosononcku“ 6 Onewnus epadcku napk Ha Co-
3onon. Ilpez 1859 2., no epeme na mpemus man-
oam Ha mumponorum Ilpoxonuii Bandocoeny
(1834-1836; 1842-1852; 1858-1872 2.), manka-
ma co30N0JCKA YbPKEA € 8b30USHAmA.

IIpu nmoceutenuero cu B Co30M0 Mpe3 JIATO-
to Ha 1884 1. K. HUpeuek (1974) orbOens3na, ye
CIIyCKAIIUAT C€ KbM MOPETO CKAaJHCT IOIyOCT-
POB € CBBp3aH ¢ TBbpJaTa cylia ,,¢c HUChK ISCh-
YyeH MpoBiak okojo 120 Kpayku IMIMPOK U HE
MHOTO JBIBI. MeXIy AbI0OKUs, MpeOeH HETOB
IICHK Cce M3IuTa HoBaTa IThbpkBuIla ,,CB. 30cHM™
(Upeuexk, 1974, c. 822)

MankusT rpaackd XpaM HOCH UMETO Ha CBe-
TEIa-MIOKPOBUTEN Ha CO30IMOJIYaHH CB. 30CHM.
Criopenr IbPKOBHHSI KallCHAAp, MaMeTTa MYy Ce
orOens3Ba Ha 19 1oHM. XPHUCTOBUAT Majloa3uiic-
KM MBYEHHK TTOHACS HEUOBEIIKH CTPAIaHMs B TP.
Anononus Ilucuamiicka 3apaau U3MOBEATa Ha
BsipaTa cM B XPHUCTOC. BBIpPEeKn HEUOBEIIKUTE
M3TE3aHUs, Ha KOUTO € IMOMJIO0XKEH, MBbUNUTEIIUTE
My OTCHYAT riiaBata. ToBa craBa B HA4aloOTO Ha
Il B. mpu ympaBieHHETO HA PUMCKHUS UMIIEPATOP
Tpasn. ,,Hecpbmueno xu-renure Ha Co30m0a Ha
UepHo Mope mpuemar cB. 30CUM 3a CBOH HOKpPO-
BHTEJ, KaTO U3IOJI3BAT ChBIAICHUETO B MIMEHATA
Ha nBarta rpaza® [9]. ,,Ho B Cpegnute BekoBe —
nume b. lumutpos (2004), rpagoBere ca BOIH-
i Tuxa 6opOa 3a yectTa Ja ObIAT POJHO MSICTO
Ha HSIKOHM CBeTell M HAMa ChbMHEHHE, Y€ CPeHO-
BEKOBHUTE CO30-TIOJYaHU Ca IO ,,TIPUCBOMIIN",
BB3I0JI3YBaHU OT €THAKBUTE MMEHA Ha TpajioBe-
Te Ha cBerena 3ocum™ (Jumutpos, 2004, c. 64).



B npocTpaHCTBOTO OKOJIO XpaMa € pa3Ioso-
JKEHO I'pOOMILETO Ha Ipaja, ChIIE-CTBYBAILO OT
CPEIHOBEKOBHATA €1oXa. 3aToBa MbpPBOHAYAIHA-
Ta UJes 3a Bb3IAUTaHEeTO Ha Xpama € Ja CIIy>KU Ha
BpBamuTe XpUCTUSIHA B C030m0J KaTo rpodu-
meH xpam. [Ipe3 1890 r. rpobumero e mpemec-
TEHO Ha JPyro MsACTO, a XPaMOBOTO ABOPHO
MPOCTPAHCTBO € 000CO0EHO KaTo YacT OT rpa/ic-
KU TAapK. XpaMbT € 3ala3eH KaTo MsCTO 3a MOK-
JIOHEHHE M OTAaBaHE Ha TOYUT KbM HEOECHHS
nokposutes Ha Co301011.

Criopenl HSKOW aBTOPH, XpaMbT € MOCTPOCH
BbPXY PYHHUTE Ha CPEJHOBEKOBHA LIBPKOBHA
cBeTHHS (,,cTapa LBPKBA™), KOSITO c€ HaMupa
u3BBH KkpenoctHute crenu [10, c. 123]; (Aumur-
poB, 2004, c. 63). Bce omie HAMa M3HECEHU HC-
TOPUUYECKHU CBEICHUS M apXeOJO-TUUECKU IaHHH
OT U3CJICZIOBATEIINTE KOW € TO3HM CPEeTHOBEKOBEH
XpaM U HE € M3BECTHO MMETO Ha CBeTela, Ha
KOTOTO € TIOCBETEH.

Xpamvm ,,Ce. 3ocum Co3zononcku‘ e cmpoeH
OMm CO30NONYAHU NO BpeMemo U MAiKo Ccied
Kpumckama eotina (1853-1856 2.), B roguHHATE
Ha OCMaHCKO rocmnoicTBo. OT 3ama3eHus IOro-
BOp 32 CTPOMTEIICTBO Ha Xpama MEXIY IbPKOB-
HUTE HACTOSATENIM U CTPOUTEIHUTE CTaBa W3BECT-
HO, 4€ M3rpaXJIaHEeTO My TpsOBa Ja Oble 3aBbp-
weHo npe3 1858 r. B Hero e 3anucano: ,,Jloro-
Bop Mexay Jum. H. Kyprorny, Auronnoc I'anu-
ac, H. T'eopruy, Anekcanapoc I'eopruy u Muxa-
un Bacunuky, ot egHa crpana, u [Iasnoc Xpucty
u Xpucroc Iletpy, ctpourenu, oT gpyra, 3a U3r-
paxxaaHeTo Ha ITbpkBaTa Ha ,,CBeTu 3ocum”, C
YeTHpUBIBIHA (popma; ¢ mbmKuHA 14 JmakTH U
mupuHa oceM (8) ¢ 5 xaruna 2 mapmaka HoBede
0T OOMKHOBEHOTO C KypacaH OTBBTPE U OTBBH U
C I'eBrUp CaHmKaly, ¢ 7 rojeMu Ipo-3opena u 2
MaJIk¥, W3pabOTeHH OT OsT KaMbK, KAaKTO H
KbOIIETaTa M TOJIEMHUTE TOPTH, CTAaCHUAUTE
IIEPKOBHU CTOJIOBE (MUPCKH Tpo-HOBe (0.M. 3./1.)
JI0 UKOHOCTaca 1 10 JleCloTCKUs TPOH, MaHrap u
MIPOCKUHHTAP U 2 aHaJosl; MOIBT C IUIOYH, TEKe-
JUJEH TaBaH W KIIOYBT Ja C€ MpeAaze Cperry
3250 rpormna.

Maiictopure IlaBmoc Xpucty u Xpucroc
[letpy.

B Cosomnod, 25 maii 1858 1.

IlbpkoBuuTe Hacrosarenu: Hdum. H. Kyprtor-
nyc, AHpoHakuc I'ammac, Huxomaoc I'eopruy,
Anexcannpoc ['eoprumy, Muxamn Bacwummky*
(ITamaitoanunuc, 2004, c. 171-172).

Han Bxona Ha 3amagnata ¢acajgHa cTeHa uMa
[OCTaBEeHa IUI0Ya ¢ KOPHHU3 M 3aBbPIIBALl TPHb-
TBJIHHK (tympanon), Ha KOSITO € W3MHCAaHa TOJIH-
Hata 1857 r. ,Ilimouara e 0,73 M Bucoka, 0,305 m
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LIMPOKA U HAJIKUCHT € OT 7 pela; BUCOUYMHATA Ha
oyksure e 0,020 m (camo Tpetust pex e ¢ 0,023)
u Mmexay pemosere — 0,012-0,015 cm)“ [10, c.
123-124]. C maanuc Ha TPBUKU €3HUK € U3MHUCAHO
HUMETOo, a Ha pejedHa UKOHA € M300paszeH oOpa-
36T Ha cBerena ,,CB. 3ocuM™ (B 11 PBCT), HA
KOTOTO € MOCBEeTEeH XpaMbT. ToBa JaBa OCHOBa-
HUS HA HSKOW M3CJIEIOBATENH Ja MPEaIoIoKaT,
4e TOBA € roJMHaTa Ha M3rPa)KJIaHeTO Ha Xpama.
Tosa ce TBBpaM U oT Oparsara Llkoprun (1891),
KOUTO OTOeINsI3BaT, 4e I[bpKBaTa € ChrpajicHa
npe3 1857 r. [10, ¢.123].

Haii-BeposiTHO TOBa € roguHaTa Ha WU3BbPIL-
BaHe Ha OOrociykeOHMs uuH (TIOCIeIOBaHKE) 3a
roJlaTaHe Ha OCHOBHHS KaMBK (TIOCTaBeHH ca
TpH KaMbKa C H3SUIAHU BHPXY TSIX KPHCTOBE U
eneil) Ha xpama. OcBelIaBaHETO Ha XPaMOBHUTE
OCHOBH C€ W3BBPIIBA C OJATOCIOBEHHETO U ChC
CBIJIACHETO Ha MECTHUS apXuepen (MATPOIIOIIUT)
U JIMYHO OT HETO, KaTo €IMHCTBEH U3BBPIIUTEI
Ha ToBa rnocnegoBanue. Omie oT CpeHUTE BEKO-
B€ € YTBBPJCHA IIbPKOBHATA MPAKTHUKA, CHIIACHO
KOSITO TIOJYMHEHUTE aJMHUHUCTPATUBHO XPaMOBE
u MaHacTUpu Ha KOHCTaHTHHOMOJICKUS MaTpH-
apx (Bcenenckata mnaTpuapmmsi), MPH OCHO-
BaBaHETO Ha HOB XpaM (B OCHOBHTE Ha Xpama) Ja
ObJic OCTaBSH 3aJbJDKUTEITHO U METAJICH KPBCT.

JloroBopbT MEKAY LIPKOBHUTE HACTOSATENN U
CTPOUTEIUTE € MOAINCaH mmpe3 M. Mai 1858 1., ¢
KOETO c€ MOTBBpXKAaBa, ue H3TPaKIaHETO MY
BEpPOSTHO € HM3BBPILICHO Mpe3 ChllaTa TOAMHA.
Moxe ma ce mpeamojyara, 4e CaMOTO CTPO-
WTEJICTBO Ha Xpama € 3aBBPIIEHO Tpe3 Cie/Ba-
mara roguna (1859 r.), T KaTo U3PUYHO € OT-
0erns3aHo, Y€ CO30MOJICKUAT MUTponoiut llpo-
xormmii bammkormy (1834-1836 1.,1842-1852 1.,
1858-1872 1.) chII0 napsBa CpeacTBa 3a HOBOCT-
posmiara ce IbPKOBHA CBETHHSI.

I'. JIykoB (1999) numre, de 1IbPKOBHUTE CITUT-
POIK, KOUTO MOIIKMCBAT AOTOBOPA 3a Bb3CTaHO-
BABaHE Ha pa3pylleHaTa OT TYpLUUTE cTapa IbpK-
Ba ,,CB. 3ocum*, ca: I. Kyprormy e ot c. KanoBo
— Crpanmka, Aanonakuc ["anmmac — miexap, Obi-
rapuH, Hukonac ['eopruy e ot cenara B Xaceku-
ara B Crpanmxka, Muxawnuc Bacunmy, Obiara-
puH, ot CTpaHIKa — BCHYKH Ca TMPECETHUIN
npenu Bekose B Cozonon. Maiictopure 3ugapu u
apxutekT ca Obarapu — [laBen Xpucros u Xpuc-
to IlerpoB or Makenonus... boratamet u napu-
Ten Ha Ibp-kBata bamagormy e ot rp. Kazanmbk.
I'eopruyc xamku Huxonmay u eHa My ca OT C.
Hronrepuii (aa. ¢. 3umaposo). MonaxsT [Ipoxo-
nui, cbe cBeTcko uMe bammsornyc (bamdoormy),
cuH Ha bamvo or CtpaHmKa, cTaBa MUTPOIOIUT
B Cozomon (1834-1836, 1842-1852, 1858-1872



r.). [Ipokonwii € royisIM JapuTes Ha YIMIAIIATA U
uspkBute B Co3ormon [7].

CnOupaneTo Ha CpeACTBa 3a MOCTPOSIBAHETO
Ha Xpama He € TPYIHO JeJIo 3a co3omondanu. Te
Beue UMar ,,eqHa cyma ot 6000 pybmu, 3aBemana
ome B 1847 r. or MOHax B PYCKH MaHACTHp,
emurpant ot Cozomon. Ha 1 ronu, T.e. 5 gHU
cjen TOANKMCBAaHE Ha JIOTOBOpa, HACTOSTEN-
CTBOTO OOABHWJIO KaMIaHHWA 3a HaOuwpaHe Ha
cpencrara. Xopara obaue napsBaid UMOTH H
npebnu cymu. Taka Hukxonaku dykormy napun 4
nekapa jioze, a Cmaparma IlefiueBa — jo3e OT
1000 kopena. lpyru gapsiBaiau 4acTd OT TaJsIHH,
MO-TOYHO OT A0X0ja M T.H. B criucbka Ha napu-
TEJIUTE C TMO-KPYMHH CYMH ca CaMO YeTUpuMa
nymd. J[BamMa oT TSAX ca TpaxkIaHH Ha APYTH
rpanoBe, poaenu B Cozomon. ToBa ca Kol-
crautuH Koponeoc, nan 1000 rpoma, u AHacra-
cuoc Kydomnonoc, ocurypun 500 rpormra“ [8].

VYnpaBara Ha BpeMEHHUTE BOCHHHU YacTH, YC-
TAHOBEHA B CO30IOJICKOTO NMPHCTAHMILE 110 Bpe-
Me Ha Kpumckara BoifHa B JHIIETO Ha JBamaTa
aarnmuyann — cbp CrtuBbH Jleiikman/ Creden
Jlakeman (Maxapax maiia, WIH 10 — M3BECTEH
kato Mamap mnama) u renepan Kaprenep, naps-
BaT 0010 5650 rpoma (renepan Kaprenep naps-
Ba 500 rpomra, a cep Credan Jlakeman ocuryps-
Ba menu 5000 rporra) 3a U3rpa)xIaHeTo HA CO30-
noJsickug xpam ,,CB. 3ocum™ (B TH. MOpCKa Ipa-
nuHa). Cep CtuBbH JlelikmaH napsBa cpencTsa U
3a U3rPaKIAHETO Ha CO30I0JICKOTO YUMIIHLIE.

CTpouTeICTBOTO HA ILPKBATA BEPOSITHO €
3aBBPIIEHO Mpe3 TpeTHsi MAaHIAT HA MUTPO-
noaut Ilpoxonuii banmxkoray (1858-1872 r.).
Crnen BB3KaYBAHETO CH HA MUTPOIIOIUTCKHUS
npecton (20.09 wmm nma 23.10.1858 1.), mpe3
cleqBalaTa rolMHa TOH ChIIO AapsiBa 3a CTPOs-
mus ce (Bce olMe He3aBbpIleH) xpam ,,CB.
3ocum* 1600 rpoma (IlTanmatioanumouc, 2004, c.
178).

XpamsT ,,CB. 30cum Co3omoncku, u3rpajcH
Ha BXOJa Ha rpaja (0 BpeMe€ Ha OCMAaHCKOTO
TOCIIOZICTBO C€ HAMMpPa U3BBH I'pajia), C€ OTKPOs-
Ba C TUIMYHATA ITBPKOBHA apXUTEKTypa Ha Xpa-
MOBOTO CTPOUTEJICTBO IIpe3 Bb3poxneHckara
enoxa. Cnopen K. Ilamaiioanuauc, Toi € ¢ ol
oT 172 KB. M ¥ IIpUJIekKaIlo ABOPHO MPOCTPAHCT-
Bo oT 4950 kB.M ([1anaiioanuauc, 2004, c. 171).

XpamoBara apxWTeKTypa Hamojao0sBa crTa-
pUHHUTE Oa3WIMKaIHA MO IUIaH MOCTPONKH
(wbproBHU crpaau) B Cosomon. ToBa e Haii-
pasnpocrpaHenara (GopMa Ha H3TpaXxaaHe Ha
xpaM. Toll uma NpaBOBI'BIHO IUIAHHPAHE U CE
ompenens Karo €AHOKOpaOHa M exHoabcuaHa
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IbPKBa C JIByCKAaTE€H MOKPHB U OTKPUTO BHHIIHO
npeanBepue (HapTekce).

[IppBOHAYATHO TpU U3TPaKAAHETO HA Xpama
TOW He e BKomaH B 3emsTa. [locremenHo ¢ us-
BBbpIIBaHAaTa Mpe3 FTOJUHNUTE MTPOMSIHA Ha TepeHa,
MapKOYyCTPOMCTBOTO M 0OJIaro-yCTpOsIBAHETO Ha
naHgmagHaTa apXUTEKTypa Ha OOILIECTBEHHS
(Tpancku) mapk, HUBOTO Ha Xpama ce MpPOMEHs.
Cera TOif € BKOIIaH B 3eMsATa U C€ HaMHpa IMOA
CEeralHOTO HMBO Ha NapKOBOTO (ABOPHO) MPOCT-
paHcTBO. B Hero ce BiM3a MO HSKOJIKO CThIaa
npe3 LEeHTPaIHUs BXOJ, U3rPaJeH OT 3arajJHaTa
crpana. [lo nHMIMAaTBA HA CHOPUICKHUS CBEILE-
HUK VBaH [1onoB ¥ IbPKOBHOTO HACTOATENCTBO,
TPHKEIO ce MPAaBOCIABHUTE IIbPKOBHU CBETHHU
B I'pajia, Mpej LEeHTPaTHNUS BXO0J Ha Xpama € 1oc-
TpOEH BBHIIEH HapTekc (mpeaaBepue), u3pado-
TE€H OT JIbPBO. MajKusAT MOKPUB HaJ BXOJAa €
NOJABPXKAH OT YETHUPH KOJOHH, YUUTO KAITUTEIH
ca gppBope30oBaHH. ToM BIIEUATIIsIBa U CHC CBOS
TaBaH C XyJ0KEeCTBEHa yKpaca U o(popMIICHHE.

XpaMbT € u33uAaH OT Oenu JsIaHd KaMbHH,
CIIOEHH C XOpOCaHOB pa3TBop. [leOennHaTta Ha
3uma ¢ 0,50 m. CTeHWTEe 3aBBPIIBAT C IIHPOK
npopuIupaH KaMeHeH KOPHU3, KOWTO OT HU3TOY-
HaTa W 3amajHara cTpaHa oOpa3yBa TPUBIBIHH
¢ponToHH. ,EcTecTBeHaTa CBeTIMHA 03apsBa
BBTPEIIHOTO IPOCTPAHCTBA HAa LIbPKBATa IIPE3
JIEBET MPO30pela — 10 TPU Ha CEBEpHATa U F0XK-
HaTa CTEHa, /IBa HA 3alajHaTa ¥ €IWH MaJIbK B
H3TOYHATa CTeHa Haj abcunata. B mbpBoHavan-
HUSl CH BHJ LIbpPKBaTa € H3Ma3aHa OTBBTIPE H
OTBBH. BrocienctBue BBHIIHATA MasWiKa €
CBaJIeHa, Taka 4e Jla Ce OTKPOsBAT OIMCBALUTE
KUBOIMCHA MpeXa W3MbKHAIM (Yru Ha KaMmeH-
umus rpagex” (Illepuonos, 2017, c. 37). [pyra
BBHIIIHA yKpaca HsIMa IO 3UI0BETE.

Ha enna ot BeHmHUTE cTeHW (dacaga) HA
Xpama € BrpaJieHa aMeTHa HarpoOHa IuIoYa OT
V B. ip. P.Xp. u HagnmucwsT oTbens3Ba, 4e € Ha
CBIIpyraTa Ha armoJOHUICKHN TPaKJaHIH, KOATO €
OT Tp. AMdusononuc (IH. B pa3BaMHH OJIU30 10
rp. KaBana). ,,O4eBUIHO amoJIOHUEIBT CE € 3a-
MO3HAJl ChC CHIPyraTa CH, KOraro KaTo Milajg
MOpSIK € 0OMKaIsiI cBeTa ¢ kopaba cu. HaBsipHo e
Ouna cuiiHa Jr000BTa MM, CJIell KaTo Ha CKbIaTa
WHayYe TUI0Ya MMa TOJIKOBA MHOTO MOJPOOHOCTH.
[lo anTHUHUTE HAATPOOHM IUIOUM C€ HU3UYKBa
camo uMmeTo Ha moumHanus (dumutpos, 2004,
c. 64).

[onbT Ha WBpKBaTa € MOKPUT C KadsBH Ke-
pamuyHu 1wioud. OT ABeTe BBTPELIHM CTPaHU
(ceBepHa M 10XHA) Ha Xpama ca IIOCTaBEHH Ibp-
BEHU TPOHOBE (CeNaNkH) 3a MUpsiHUTEe. Braaum-



KUAT TPOH € IO-CpefaTa Ha CTeHaTa OT KKHATa
CTpaHa.

Ukonocracht e n3paboTeH OT OPEXOBO Ibp-
BO. Toll HE € cUMETpUYEH U Ha HEro ca MocTaBe-
HM JIBa pela UKOHU. XPaMOBUTE UKOHU ca JEJIo
Ha MECTHU MaicTOpHu 30rpadu, KOUTO Ch31aBar B
cpenara Ha XIX B. cBoe 3orpadcko artenue, Koe-
TO CTaBa M3KJIIOYUTETHO U3BECTHO B CTPAaHKaH-
ckute cenwma. Llapckure aBepu ca HUCKHM U HA
TsX € n3o0pa3eHa cuenara ,,Cs. brnarosemenne.
Hapckusat pen ukoHH ca oduio 5 Ha Opoii u ca
MOCTAaBEHU OTSICHO HA Lapckute aBepu Ha ['oc-
mox Mucyc Xpucroc — m3zobpaseH karo Bemmk
apxuepeii, Ha CB. Moan KpbcTuten — u3obpasen
¢ kpuna, u Ha CB. Hukomnait UymoTBoper; OTIsSBO
Ha IAapCKHUTe IBepu ca nBere ukoHH Ha CB. bo-
ropoAMLa, Ceslla Ha TPOH U IbpiKalla B PhIe
mianeHerna Mucyc, nu xpamoBara ukoHa Ha CB.
3ocum Co3omnosicku. ['OpHUAT pen MalTki UKOHH
ca obmo 17 Ha Opoll M Ha TAX ca W300pa3eHH
JBaHAJECETTE alloCTONU U CBeTHH. VIKOHOCTAaChT
3aBBpIIBA C BETUKOJICTIEH AbPBOPE300BaH KPBCT
c mno3nata. KppcThT ce mommbpka OT IBeTe
CTpaHH OT IbPBOPE30OBaHM M MOKPHUTHU C MO3Ja-
Ta JBa MaJKU 3Mes (IpaKkoHH), CUMBOJIU3UPALIN
noOe-aara Ha XpHUCTOC HaJ 3JI0TO, TPeXa U e3H-
yecTBOTO (TI0OemeHu OT pasmsTuero). HMkoHoc-
TAaCHUTE MKOHU Ha LAPCKUS pel ca Jeso Ha Mec-
THUS BB3POXKACHCKH CO30MOJICKM HKO-HOIHMCEI]
Humutep  Cozonomutrc  (Co30-TTOTYaHUHA).
Herosu nkoHM mmMa B MHOTO IpaBOCIAaBHU Xpa-
MOBE€ B CTPaH/KaHCKHUsS Kpaid. XpaMbT € U3BEC-
TEH ¢ WKoHata Ha cBosi marpoH CB. 3ocum. B
LIbPKBATa CE€ ChXpaHsSBAT MKOHHU, AATHUPAILU OT
pa3IMyYHU TEepUoaM, HO Hai-Beue OT BTOpaTa
nojoBruHa Ha XIX B., KAKTO U MKOHU Ha 30Tpa-
tdure Auam u dumutep ot Cozomoir. Te ca eqamn
OT Hail-3HAaYMMHUTE TUIHMYHM OOpas3ly Ha CTpaH-
JKaHCKaTa Bh3pPOXKAEHCKA HKOHOITHUC.

3akaoueHue

OcHOBHa JBWXKEIIa CUia 3a HOJIbpXKAaHE Ha
XPaMOCTPOUTEIICTBOTO, CHOPHUICKUA >KUBOT U
mmpaBociaBHata Kyntypa B Co3ormon (u MaHacTH-
pUTE B PETHOHA) CH OCTaBa IPajiCKOTO XPUCTH-
SITHCKO HacelieHHe, KOeTo € mpeobnamaBamio. To
ChXpaHsBa W TIpelaBa MPa3HUIHUTE TPATUIIAN U
obnyan 4Ype3 aBTOPHUTETAa HA CEMEWHO-POIOBHS
KOPEH W YCTaHOBEHOTO IIBPKOBHO-OOIIECTBEHO
BIIMSHUE B Tpada. YYacTHETO B HEICITHOTO U
MPa3HUYHO JUTYPTHHHO OOTOCTY)KEHHUE CH OCTa-
Ba 3aIbJDKUTEITHO 32 BCHYKU XPUCTUSHU. B nme-
To Ha Xpuctoc xpuctusaute B Co3ormoin ca obe-
JIMHEHU B €JIHO 115710 KaTo Hapoa boxwuil. Buana
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€ eTHOWHTEerpupamara (yHKIVs Ha XPHUCTUSHC-
Kara Bsipa. Bozeny e cTpeMexxbT UM Ja ce ona3u
IpaBoCliaBHATa Bspa, BEJEJENUeTO Ha u3rpaje-
HUTE XPUCTUAHCKHN CBETUHHU, KAKTO U HBbPKOBHO-
MPa3HUYHUAT >KUBOT B eHOpHsATa. be3cmopHo,
TOBa € Oejer 3a mpuHAIUIeKHOCT KM [IpaBoc-
JaBHATa IIbPKBA, 0€3 Ja UMa €THUYECKU pasrpa-
HUYHUTEJICH MOMEHT MEXAYy CaMUTE XPHUCTUSHHU
karo nojmanuly B OcmaHckara umrepus. TpsoBa
Ja ce Tojayeprae, 4e OCMAHCKOTO 3aBOCBaHUE
cliara cBOsI OTIIEYAThK U J1aBa CBOETO OTPaKEHHE
U B Ta3u cepa HA MECTHATA MPaBOCIaBHA OOIII-
HOCT.

Huec xpam ,,Cs. 3ocum* B Co30110J1 € 00sIBEH
33 apXUTEKTYPHO-CTPOUTEINICH MTAMETHHUK Ha KyJI-
Typara OT MECTHO 3HAUYCHHE.
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INFORMATION AND COMMUNICATION TECHNOLOGIES FOR SPA AND WELLNESS

Angelina Kirkova-Bogdanova

ABSTRACT: Information and communication technologies play an important role in providing wellness, spa
and training services as a means of ensuring feedback and tracking the condition of the client. The market for
health and fitness applications is growing rapidly. A review of specialized and popular literature on various
applications of technological solutions for spa and wellness is made in this paper. Criteria innovation, customer
care and safety for selecting applications were applied. The results of the survey showed that mobile applications
dominate. The boom in the development of mobile applications for spa and wellness is due to both technological
advances and the increased concern of modern people for health and well-being.

Keywords: mobile applications, spa, wellness

BnBenenne

Juaec nHbOpMAITMOHHUTE U KOMYHUKAIIMOHHN
texuoyiorun (KT) ca HaBCAKBIE OKOJIO HAC U €
TPYAHO Ja CH TMPEICTaBUM >XKHMBOTa 0e3 TsIX.
[Toutn Bcsika yoBemIKa JEHHOCT € MOBIUSHA OT
TEXHOJIOTHHTE — OT IpodecHoHaIHAaTa paboTa 10
oTauxa W cropra. Te UMaT BayKHA pOJIS B IIpe-
JOCTaBSIHETO Ha YCIIyTH, CBbP3aHH C TPEHPOBKH,
yelnHec, cra 1 0allHeoJeYeHne KaTo CPEACTBO 3a
ocHUTypsiBaHE Ha O0OpaTHA BPB3Ka W MPOCIEsIBa-
HE Ha CHCTOSHHUETO. 3a JHEIIHUS MOJAEPEH CcIia
TYpHUCT HE € IOCTaThYHO /1A JISKH 1 TTOYUBA CIIE]]
npouenypure. Toil mpoBepsiBa M3rOPEHU Kajo-
pUH, HalIpaBeHHW KPaykd, KPHBHO HAJIATaHE, ITyJIC
OT MOOWJIHUS CH Tesie)OH WM yCTPOICTBO, HO-
ceHo Ha pbKaTa. ETo 3a110 ma3zapbT Ha 3/[paBHU U
(uTHEC PUIIOKEHUS ce pazpacTBa ObP30.

Matepuanu u MeToan

Hamnpagen e 0030p Ha crienuanu3aHa v IMoIry-
JSIpHA JIUTEpaTypa 3a Pa3iIndHH NPUIOKEHHUS Ha
TEXHOJIOTHYHH pellieHHs 3a cna u yenHec. [Ipu-
JIOXKEHU ca KPUTEPUH 3a MOJ00p Ha OIHCAHUTE

TIPHITIOKEHUST:

HNuoBaTtuBHOCT,

I'puka 3a kiMeHTa,

be3omacHocCT.

O0600meno ca mMpeACTaBEeHW HaMEPEHHUTE
MPWIOXKEHUS, OTrOBAapAINd Ha TOCTABEHUTE
HW3UCKBaHMSL.
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Pe3yararu u quckycust

Pesynrarute ot 0030pa mokazaxa, ye JOMH-
HUpaT MoOwnHHUTe mpuioxkeHus. Crnopen “Per-
ception System” (Perception System, 2019), Bo-
nema coTyepHa KOMIAHWSA, MOOWITHOTO TpH-
JIOKEHUE MPEJOCTaBd TO-100pa MpakTHYecKa
paboTa Ha MOTpedHUTENHTE, OTKOIKOTO YeOCauT.
CrnemoBaTeTHO MOOWMITHOTO TIPHUIIOKEHHE € Ibp-
BOTO MPEANOYUTAHHE 32 TAKUBA IIOTPEOUTEIH.

Te3u npunoxeHus HampaBuxa Kpauka Hampes
B TIPEOIONISIBAHETO HA TIPOIYCKHUTE B 31PABETO,
KaTo NaJ0Xa WHTYUTUBHH M KPEaTHBHU OTTOBO-
pu Ha mpoOsemure. ThpceHETO Ha MOOWIHH
NPUJIOKEHUS 32 37[paBe M YEIHEC Ce yBEeINdaBa,
TBI KaTo momara Jja ce KOHIEHTpUpaMe BBPXY
noo0psiBaHe HAa HAYMHA Ha >KMBOT Ype3 MHOBA-
THBHO B3ammoelicteue (Bansal).

Cnopen Gazdecki (Gazdecki, 2021) mo0ui-
HHUTE TNPUIIOKEHHUS ca OT He3aMEeHHUMa MoJj3a 3a
MEHHDKBPUTE HAa Cla M yeJTHEeC KOMIUIEKCH B
CIIEIHUTE JICHHOCTH: pe3epBaluy, [IEHH U IICHO-
oOpa3yBaHe, pekjiaMa Ha IMpeJlaraHuTe YCIyTH,
nojapbxka. Bansal mpenoppuBa cinegaure QyH-
KIIMOHAJTHOCTH 3a TMPHJIOKEHHS 3a CIa U yeIHec
(Bansal):

CpBMECTUMOCT Ha ycTpoiicTBaTa — na pabo-
TAT ¢ BCHYKA MOOMJIHM OTIEPAllHOHHN CHCTEMH;

[Tepconanu3upane — MOTpeOUTEIUTE A2 UMAT
BB3MOXHOCT J]a Ch3AaBaT COOCTBEHH NpOQHIIm,
Ha 0a3ara Ha KOETO MPHJIOKEHHUETO J1a Mpejiara
MEPCOHANN3UPAHU CHBETH;



T'eosmokanust — BaXXHO € 3a IpocieAsBaHE Ha
KpauKW/U3MHUHATO PA3CTOSHUE;,

Hotudukanum — nomaraT 3a NpuNOMHSIHE Ha
JTHEBHU LIETH U 33]1a4H;

UrpoBuzaius — MOTHUBHpA MOTPEOUTENHUTE A
W3M0JI3BAT PUIIOKEHUETO;

[IpocnensBane Ha ChHSI — MOXE Ja CE€ OCh-
IIECTBH, aKO TIOTPEOUTENAT HOCH YCTPOHCTBOTO
Ha ce0e CH U TO aKTUBHUPA MPEIH ChH;

Yar — 3a Bpb3Ka € EKUII OT yEITHEC EKCIEPTH
WM TPYIIaTa;

IIpociensBane Ha U3TOPEHU KaJIOPUU U JUETA
— 3a MOTHBalMsl M CbH3/laBaHE Ha IEPCOHAJIHA
JUeTa;

MenuTanus u iora — cra u yejaHec Ipoleay-
puTe nmomarar 3a IpeoJoJIIBaHE Ha cTpeca, Io-
MoOHO HAa METUTANWATA W ioraTa, 3aToBa IpH-
JIOKeHUsITa TpsOBa Ja mpeanarat ymnpakKHEHUs
OT TE3U MPAaKTUKH.

MoOu1HM NPUJI0KEHHS 32 CIIA U yeJIHeC

Connextion

MobGunHoto mnpuioxenue Connextion Ha
kommanusta HotSpring mpaBu Bb3MOXXHO YII-
paBJIeHHETO W HAONIOJIEHUETO Ha KpaH 3a ToIuia
MHUHEpaiHa Bojxa. HezaBUCHMO 1anmu KpaHBT €
Ha0JIM30 WM ce HAaMHpPa Ha YaCOBH 30HHU Pa3CToO-
sare, Connextion ocurypsiBa KOHTPOJI U MOHH-
TOPUHT B peajHo BpeMme Ha cna QyHkuuure. C
JMCTaHIIMOHHOTO YympasieHune Ha Connextion
MEHUDKBPHUTE Ha CIa IIEHTPOBE MOTar J1a:

[TpoMeHsT TemrepaTypaTa Ha BOjaTa 3a OCH-
rypsiBaHE Ha pellaKCHpallia cIia Mpoleaypa;

W3nbaHsSBaT IporpamMa 3a MoYrcTBaHe,

3aKoYBaT cna yciyrara U Ja mpeaoTBpats-
BaT HepaspelleHa ynorpeoa;

KoHTpoaupar chbCTOSHHETO Ha CHCTEMaTa 3a
¢wiTpupaHe Ha BojJaTa TEXHOJIOTHSI Ha
HotSpring, kosT0 HamaisfBa MOAAPHKKATA Ha
BOJIaTa, WM3IMOJI3BA TO-MAJIKO XUMHKAIH U MOJ-
JIbpKa CIia BOJaTa 4KcTa U CBeXKa J0 ¢/THa TO/IU-
Ha;

[TpoBepsiBaT HEOOXOAMMOCTTA OT CMsIHA Ha
¢buntpure;

BximodBar M M3KITIOYBAT KJIAMUTE HA JHKAKY-
3UTO;

[lon3Bar Taiimep;

CrapTupaT NpoBepKH 3a MU3MPAaBHOCT HA Kpa-
HOBe, KJIamy, MOMITH, HArpeBaTed U JPYrH Cra
KOMIIOHCHTH;

HaGmrogaBaT akTtuBHHTE cria (GYHKIAA TI0
BCSIKO BpeMe.

baszoBata Bepcusi Ha MPUIIOKEHHUETO ¢ Oe3r-
JaTHA ¥ € ChbBMECTUMO C TIOBEYETO cMapT(OHH,
BkimouBan  Apple® iPhone®, iPad® wu
iPod® Touch, xakTo 1 Android® ceBMecTHMU
ycrpoiictBa. (Connextion™ delivers peace of
mind through remote monitoring app and dealer
service for hot spring spas, 2014) (How Can I
Check On My Hot Tub When I’'m Away?, 2017)

3ol Operation -
e — Current Temperature Set Temperature
w CEEEES| {02°F ¢ 102°F
/ Tools.
4 Clean Up Cycle e |
Filter Stat Clean
Summer Tiner i —
Temperature Lock (TN 5
Active Features Installec
Spa Lock OFF
o U \\
- U e ¥ .
\

®ur. 2. HUnarepdetic Ha Connextion. Msrounuk: https://www.calderaspas.com/hot-tub-tips/how-

can-i-check-my-hot-tub-when-im-away

Parsek

[Tpunoxenue, chb3AaACHO MO MPOEKT 3a pas-
paboTBaHE HAa MHOBATHBHU OM3HEC €KOCHCTEMH
3a MoI00psIBaHe HA KOMYHHKAIIUATA MEXKIY J10C-
TaBYHIM M TIOTPEOUTENH B CMa U YEJIHEC TypHu3-
Ma Tourism 4.0 Demo Pilot. I[Ipunoxenuero pe-
amM3Mpa MHOBAaTHBEH METOJ 3a IPUIOCTHO Hal-
JIOZICHUE Ha TICUXO(QHU3MUYECKOTO CHCTOSIHUE Ha
TOCTHTE B KOHTEKCTa Ha CIa W YEeJHEC TypHh3Ma.
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lenta My e nga momoOpu H HampaBH IO-
ATPAKTHUBHU YCIIYTUTC 3a NPCBCHIIUA, KOCTO JOII-
puHacs 3a TO-TOOpO 3ApaBe W OIAroJCHCTBHE
W3BBH 31paBHara cucrema. (Two new unique
wellness applications in Tourism 4.0 Demo Pilot
project, 2020)



Vitabits

Jpyro MOOWIHO TPHIOKEHHE, pa3paboTeHO
o npoekTa Tourism 4.0 Demo Pilot. Jlonpunacs
3a moAoOpsiBaHe Ha OQepTUTE 3a CHa U yellHec
TypusbM. [IpaBu BB3MOXXHO M3MEpBaHE Ha Me-
JVIIMHCKY TIOKa3aTeiy, HaOlltoJeHne Ha (U3u-
YeCKH JeHHOCH U KOHCYNTalus C Jiekap, pexaOu-
JUTATOP WK APYT 3[paBeH CIEIUAIUCT OT pasc-
tostane. OcHTrypsiBa MOHHTOpPUpPAHE Ha ChCTOS-
HHUETO Ha TyPUCTH U MALMEHTH IIPU OCUTYpsBaHE
Ha conuanHa gucraHuusa. (Two new unique
wellness applications in Tourism 4.0 Demo Pilot
project, 2020)

Bupmyanna pearnocm (BP)

Ta3u TeXHOJIOTHS TT03BOJISIBA HA CIa U yellHeC
JOCTaBUUIINTE JIa TIPEJOCTABAT HOBU BBJIHYBAIIH
NpeXuBsiBaHUS Ha rocture cu. Natura Bisse’s
Mindful Touch Facial kom6unupa BP ¢ mporie-
JlypH Ha JIULETO U TAJI0TO. MacaXXbT ce MPOBEXK-
1a BbB (DaHTaCTMYHHU KPACHBH BUPTYaTHH CBETO-
Be 3a penakcupane. ICAROS crueraBa 3apaBHU
HAYK{ U UTPOBU TEXHOJIOTUH 3a MOJOOpsIBaHE HA
paborara Ha TsmOoTO M yma. llo3BomnsiBa Ha mOT-
peburens na nzbepe JeTeHe, TMypKaHe WIH IOPU
CBOOOJHO TaJiaHe, KaTO UMHTHpPA PEaTuCTHIHO
nzxussiBane. (Book4Time, 2020)

Pobomuxa

B mocnennute rogquHm ce ch3gaBaT podOTH 3a
Macaxxk karo FEwmma (Expert Manipulative
Massage Automation), kKoiTo 3amodHa paboTa B
kmuHuKa B Cuaramyp npes 2017 r. Emma uma
MEKHU NPBbCTH U TOA00HA Ha YOBEUIKATa JUIaH U C
TAX BB3MPOU3BEKAA TPAJUIMOHEH AKYITyHKTY-
peH macax. pyr mpumMep 3a poOOT 3a Macax e
Yunmu, pa3zpaboTeH OT U3PACICKU CHEIHATHCTH
3a JoMarrHa ynorpeoa.

B cutyamus Ha mangemwus, poOOTHKaTa AaBa
BB3MOXKHOCT 32 COITMAIHO TUCTAHIMpaHe B 00-
JIacTH, KbJETO TOBAa TPAJUIMOHHO HE € OILUS.
Ot npyra ctpaHa, mOTpeOUTENNTE BCE OIe UMAT
MIPUTECHEHUS U 33JIPBXKKHU /1a ObaT MacaXHpaHU
ot po6ort. (Book4Time, 2020)

Texnonoeuu 3a nocene

KoMmOuHMpaT naHHM, M3KYyCTBEH WHTENEKT U
ouocenzopu. I[lpocnensBaT BCHUKU Ba)KHH JKH3-
HeHH mapaMeTpu. Matepecan npumepu ca Nadi
X — ifiora MHCTPYKTOp, KOMTO M3IOJ3Ba BHOpa-
MU 32 HACOYBAHE HA TSUIOTO 32 M3IThIHEHHE Ha
Hora ynpaxnenus; Athlete Recovery, koiito a6-
copOupa TOIUIMHA OT TSUIOTO, CJIEH TOBA S U3ITbY-
Ba oOpaTHO; (uTHec yopamu Sensoria, KOWTO
MpOCIeAABaT MOAPABHABAHETO HA XOAMIATa MPH
XOZIeHe U OAraHe; yMHHU TaTyHUPOBKH, KOUTO HA0-

JMOJaBaT XWApaTaluATa W KpbBHATa 3axap.
(Book4Time, 2020)

3akioueHne

ByMmbT Ha pa3paboTKu Ha MOOWIHH TPHIIO-
JKEHUS 3a CIla U YeJTHEC Ce IBJDKM KakTO Ha TeX-
HOJIOTMYHHS HampenbK, Taka M Ha MOBHIIEHATA
3arprKeHOCT Ha ChBPEMEHHHUTE XOpa 3a 37paBe-
TO W OJIarochCTOSHUETO. Te3U MPUIIOKEHHUS IIe
OpOIBIDKAT Ja ce€ pa3BUBAaT U oOoraTsiBaT B Ob-
Jiere.

BaarogapHocTn

ToBa u3cnenBane e ¢puHaHcupano or Hammo-
HaJlHa Hay4YHa mporpama ,,ElekTpoHHO 31paBeo-
na3sane B bwyrapus™ D-01-200/16.11.2018.
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COLIUAJHO-UKOHOMMYECKU NNOCJIEAUIA OT COVID-19 B EC-27

Benrmuciaasa Hukomnosa-Munkosa

SOCIO-ECONOMIC CONSEQUENCES OF COVID-19 PANDEMIC IN EU-27

Ventsislava Nikolova-Minkova

ABSTRACT: The study presents the development of the pandemic in the European Union (EU-27) and the
measures taken by the Member States to counter the spread of the virus through the government response
indicator of COVID-19. Social consequences for society and the economic effect that causes the pandemic

situation is presented.

Key words: SARS-CoV-2, COVID-19, social consequences, economic consequences.

BnBenenune

Hacrosmara paspaborka mMa 3a 1en Ja
mpocienu pa3sutueTo Ha mangemusara COVID-
19 B EBpomeiickust crio3 (EC-27) 1 B 9acTHOCT B
bovarapus.

HuTtupanu ca u3cienBaHus, JOKa3Balld HaB-
mu3aHeTo Ha Bupyca SARS-CoV-2 B eBpometic-
KHUTE AbPXKAaBH, Aajied Ipean IbPBUs OQULIHUATHO
peructpupas ciyyait B Kuraii. O0bpHaTO € BHU-
MaHHe Ha TOCJEIBalIOTO pPa3NpOCTpaHeHHE Ha
BUpYyca B AbpkaBute-wieHku Ha EC-27 u npen-
MPUETUTE TPABUTEICTBEHH MEPKH, H3MEpPEHH
ype3 MHAWKaTOp Ha MPaBUTEICTBEHUS OTTOBOP
Ha COVID-19. Amnamu3upaHd ca COITHATHO-
HKOHOMHYECKHUTE TOCIEIUIH, KOUTO Mpeaus-
BUKBa MMaHAEMUATA 4pe3 M30paHHu 3a LeNTa UH-
JUKATOPH.

B 3axitouenne ca OTKpOEHM OCHOBHHUTE TEH-
JEHLUU Ha pa3BUTHE Ha OOIIECTBOTO IOJ BIIUS-
HUE Ha KOpOHaBHUpYyca.

Pasnpocrpanenune na COVID-19 B EC-27

[TangemMuyHaTa OOCTAaHOBKA, MPUYWHEHA OT
Bupyca SARS-CoV-2 nopaxia 3HaAYUTETHU CO-
LUAJIHU TIOCIEANI U ITOCTaBs MOA HATHCK CHC-
TeMaTa Ha 37paBeoa3BaHeTo.

Pa3snpoctpanennero Ha KOpoHaBHUpYca, Haya-
JIO Ha KOETO 1Mo O(pHUIIMAIHU JaHHU ¢ YXaH, Ku-
tait (mexkemBpu 2019 r.), Obp30 OOXBamIa HETHUSI
cBaT. OnacHocTTa OT 3a00JSIBAHETO M TEKKUTE
MMoCJICAUIIUM, KOUTO NMPUYINHABA HAa YOBCIIKUA OpP-
TraHU3bM CTaBaT M3BECTHU eBa mpe3 MapT 2020
r. B nauanoro Ha 2021 r., yueHUTE BCE OLIE HE
Ca YCTAaHOBWJIM BCHUYKU HETaTUBHHU C(beKTI/I oT
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KOpPOHABUpYyCa BBPXY 3JpaBeTO Ha mpebosiemy-
BaJIUTE, TOPaayd KOETO H3CIIC/IBAHUATA B Ta3u
o0JracT pPOoIbIDKABAT.

[ToBede OT rojMHA MO-KBCHO CJEI MBPBUAT
oduumanHo peructpupan ciayqaid Ha COVID-19,
ycranoBeH upe3 SARS-CoV-2 RT-PCR mpu nu-
arHOCTHIIMPAH C TITHEBMOHWS TIallie€HT BBHB
Opanrus, 27.12.2019 r. (Deslandes A., Berti V.,
Tandjaoui-Lambotte Y., Alloui C., Carbonnelle
E., Zahar J.R., etal., 2020) cTaBa m3BecTHO, Ue
KOpOHaBUpyCcHaTa WH(EKIUs ¢ HaBisa3na B EB-
pomna omie npe3 ecenta Ha 2019 r. JlokazarencTsa
3a TOBa C€ THPCAT OT PEAWIIa W3CIeIOBaTElNH,
cpel KOUTO:

- Apolone G, Montomoli E, Manenti A,
Boeri M, Sabia F, Hyseni I, et al. (2020) — aBTO-
puTe MOCOYBAT, Y€ NpPU H3CICABAHU KPBHBHU
npobu Ha 959 BB3pacTHU nuna B Mramus, cp0-
panu mexnay centemBpu 2019 u despyapu 2020
r., B 111 ot Tax (11,6%) ca nzonupaHu aHTUTENA
cpemry SARS-CoV-2. UHtepecen ¢akr e, dge
4acT OT MOJIOKUTEITHUTE KPBBHU MPOOH ca B3E€TH
Ha 1-Bu OKTOMBpH, 1-BU HOeMBpHU U 1-Bu (eBpy-
apu.

- G. La Rosa, P. Mancini, G. Bonanno
Ferraro, C. Veneri, M. laconelli, L. Bonadonna,
L. Lucentini, E. Suffredini (2021) — u3cnenpar 40
mpoOu OT OTHAABYHU BOAM, CHOpaHU MeXmy 9
oktomBpu 2019 r. u 28 despyapu 2020 r. Texen
M3TOYHUK Ca MET MPEYHCTBATEIIHU CTAHIUU 3a
OTHaJb4YHU BOJIM, pa3noyioxkeHu B Munano, To-
puno u bomons. Upe3 m3bpaHus METOM 3a H3C-
Jie/BaHe, TOJIYYCHHTE OT aBTOPHUTE PE3YJITaTH
nokaszBaT Hamumune Ha SARS-CoV-2 B Uramus
Mpeny MbPBHUTE OMOBECTEHH CIy4daW B Kpas Ha



stayapu 2020 T., KOETO BKIIFOYBA KAKTO CHMIITO-
MaTHYHH, TaKa 1 OE3CUMIITOMATHYHH JIUIIA.

- Carrat, F., Figoni, J., Henny, J. et
al. (2021) cemo goka3Bar Hammume Ha SARS-
CoV-2 B KpbBHH TIPOOH, B3ETH IpPe3 HOECMBPH
2019 r. ot xurenu Ha DpaHIUSA, HACEISIBAIIN
PETHOHUM C HAi-BUCOK OpOW XOCIHUTATH3UPAHU
muiia ot COVID-19 mpe3 mppBata BBJIHA Ha
maHgemusTa mpe3 2020 T.

- Randazzo, W., Truchado, P., Cuevas-
Ferrando, E., Simon, P., Allende, A., Sanchez, G.
(2020) — yuenure orkpmBar SARS-CoV-2 PHK
B OTMAJBbYHUTE BOOU B paiioHa Ha Mypcus, Hc-
MaHus TpeAr IIbpBUTE O(HIMATHO OO0SBEHU
CITy4au.

W3cneaBanus, yCTaHOBSBAIN HATUYAETO HA
SARS-CoV-2 B "HoBemkara momyiamnus ca Ipo-
Bemu omie Percivalle et al., (2020), Duchene et
al., (2020); Giovanetti et al., (2020a, 2020b); van
Dorp et al., (2020) u ap. Bernpeku ToBa, BCe o1mie
HEU3BECTEH OCTaBa BT Ha Pa3NpPOCTPaHEHNE Ha
COVID-19 B cBeToBeH Mamia.

Ceenenns 3a pasnpoctpanenue Ha COVID-
19 B cTpanure-wienku Ha EC-27, BaMMIHA KBM
8™ mapt 2021 1., ca pamxupanu B Tabnuna .
TpsiOBa na ce uMa IpeABUI, Y€ MTOCOUYCHUTE JIaH-
HU WMaT JUHAMHYEH XapakTep, MOopagd KOeTo
3a€MaHUTE TIO3WMIMU OT JIbPKABUTC-UICHKU Ha
EC-27 no BriroueHure B Tabiumarta Hampasiie-
HUS C€ U3MEHAT HeNPEKbCHATO.

Tab6amna 1. Pasnpoctpanenne Ha COVID-19 cpen crpanute unenku Ha EC-27 kM 08.03.2021 r.

060 O6mo Cayyan Ilounnann MSLCTO 110 CMBPT- CmBbpTHOCT
Ne| Inp:xaBa MOCJIC/IHATE | IOCJIeJHUTE Ha 1000 000
cayyan TMOYHHAIH HOCT
7 AU 7 AU JIYLIH

1 | ®panuus 3,904,233 88,600 148,265 2,146 1 | Yexus 2071
2 | Ucnanus 3,142,358 70,501 14,837 296 2 | CrnoBenus 1990,1
3 | Uranus 3,067,486 99,785 142,221 2086 3 | benrus 1934,7
4 | I'epmanus 2,505,193 71,934 58,125 1829 4 | Uranus 16784
5 | Tlonma 1,801,083 45,317 89,311 1524 5| YHrapus 1652,7
6 | Uexust 1,325,291 21 882 85,240 1413 6 | Topryramust 1608.9
7 | Hunepnangus 1,120,075 15,833 31,550 271 7 | brarapus 1548.,4
8 | PymbHUS 828,283 20,900 26,289 550 8 | Ucnanus 1509,2
9 | Ilopryranus 810,094 16,540 5,532 223 9| CroBakust 1451,3
10| benrus 787,891 22,261 14,780 146 10| X®pBarcka 1385,1
11| Beuus 684,961 13,003 19,969 29 11| ®pannus 13214
12| ABcrpus 471,820 8,538 15,708 124 12| lIBeuus 1259,1
13| Vurapus 468,713 15,988 35,788 930 13| Iomma 1201,3
14| CnoBaxus 323,786 7,921 14,861 633 14| JlutBa 1195,7
15| Bbarapusi 260,308 10,614 13,270 423 15| PymbHuUs 1084,5
16| X®bpBarcka 246,514 5,590 3,450 53 16| JlrokcemOypr 1058.9
17| Upnannus 223,219 4,422 3,627 103 17| ABctpus 961,8
18| Jlanus 214,839 2,379 3,644 18 18| Hupepmanmus | 911
19| I'spuus 203,978 6,705 12,878 201 19| Upnanaus 890,7
20| JlutBa 202,430 3,336 3,032 83 20| JlatBust 890,6
21| Cnosenus 195,468 4,169 5,387 27 21| I'epmanus 868
22| JlatBust 90,331 1,695 4,145 77 22| Manra 649,1
23| Ectonus 76,183 667 9,555 69 23| I'ppuust 634,1
24| OunaHgus 60,904 767 2,840 25 24| Ecronus 503,4
25| JliokcemOypr 56,646 662 1,221 24 25| HNanus 408,9
26| Kunmsp 36,878 233 2,171 2 26| Kunbp 2624
27| Manra 24,398 334 1,916 19 27| Ounnanmus 140,1

Oo6mo | 22951176 | 560 576 769 612 13 324 - -

W3tounuk: maHHuTE ca BaauaHu KeM 15,15 gaca na 08.03.2021 r.
https://who.maps.arcgis.com/apps/opsdashboard/index.html#/ead3¢c6475654481ca51¢c248d52ab9c¢61,

INocoyenara B Tabmuna 1 mHQOpMANUS CBU-
JICTEJICTBA 32 BHUCOKA CTENEH Ha pa3npoCTpaHe-
Hue Ha BUpyca BbB Opannus, Mcnanus, Utanus
u ['epmaHus, K0eTO 0OSICHABA H3CIICIOBATEICKUS
WHTEpeC Ha M30POCHUTE MO-TOpPE aBTOpH, pado-

126

TEIM B IIOCOKA YCTAaHOBSIBAHE MEpUOJAa HA HaB-
nu3aHe Ha naHaeMusaTa B EBpomna.

B xonmmuecTBeHO M3pakeHHe, OPUIUAITHO JTU-
arHoctuuupanure ¢ COVID-19 B bearapus ca
15 mpTH MOo-Manko ot Te3u BB Opanuus u 10,67
'bTU TOBeYe OT Te3u B Manra. Mmaliku nipen-


https://who.maps.arcgis.com/apps/opsdashboard/index.html#/ead3c6475654481ca51c248d52ab9c61

BHJI, Y€ HaceleHneTro Ha bvirapws ¢ Omuzo 10
IBTH TIO-MAJIKO OT ToBa Ha DpaHnms, Moxe 1a
ce MpHueMe, 4e pa3poCTPAHCHUETO HA TaHICMHU-
sITa CpeJl HACEJIICHUETO € 3HAYUTEITHO TI0 00XBaT.
TpeBoxkeH (akT € U MPUCHCTBUETO Ha brarapus
B YETHUTE MO3WUIMUA 1O CcMBpTHOCT B EC-27
Beieacteue COVID-19. Ts 3aema 7° mscro, a
O®paHIus, KOATO € MbPBa MO PErHCTPUPAHH CITy-
ya Ha 3a00Jeiu Juia € Ha 117 MsICTO 1Mo CMBp-
THOCT Ha MJH. JIymHd. Te3n 00€3MOKOUTEITHH
JIAHHU OMPEJENIAT BaXXHOCTTA Ha MPOCIEIIBaHE
pa3BUTHETO Ha MaHAeMuiTa B bbarapus.

[IspBuTe ciiyyan Ha COVID-19 ca odunman-
HO peructpupanu Ha 8 Mapt 2020 r. B ['abpoBo u
IIneBen, a Ha 13 mapT 2020 T. € 00sIBEHO U3BHH-
pelHo TONOKEHHEe B CcTpaHaTa. B cienBamiute
Mecely, 3a00JISIBAHETO Ce MPOSBSBA SIU30JUIHO
B Pa3NIM4HU OOJIACTH U TPaJIOBE, JOKATO HE Ce
MPEBPHIIA B MACOBO SIBJICHHE.

Kpaiinoto u3paxeHue Ha pa3npoCTPaHCHHETO
Ha MaHJeMusATa 1Mo oonactu B benrapus kem 08
MaptT 2021 r., eqHa TOMWHA CIEA IIBPBHS PETHUCT-
pUpaH ciydYail, € TpeACTaBeHO B Tabmuma 2.
JlanHuTe couaT, 4ye MaHIEMUATA € MMO-CUITHO U3-
paseHa B TPaIOBETE C MO-TONsIMA I'BCTOTA HA Ha-
cejeHueTo. Pamkupaiiku oOiacture 1o Opoit
peTHCTpUpaHy CIIyYau, TbPBUTE MET MMO3UITUH CE
3aemar choTBeTHO OT Codus (cronmia) — 69 297
op., [lnoBaus — 23 470 6p., Bapua — 18 395 0p.,
Byprac — 16 256 6p., bnaroesrpax — 12 694 6p.
W3uucieH € U OTHOCHTENHUAT AT HA OOIIO pe-
TUCTPUPAHUTE CIy4aW KbM HACEIIEHHETO Ha Chb-
orBeTHaTa o0xact. [lo TO3M mMOKazaTen MO3UINH-
TE Ce pe3NIUYaBaT OT Beue nocoueHute. [IppBuTe
et obnactu ca CrnuBeH — 6,71%, Kroctenmmun —
5,43%, Codwus (cTommma) — 5,22%, Benuko Twp-
HOBO — 4,96%, ['abpoBo — 4,43%.

He TpsiOBa nma ce mogmuHaBa QakThT, Y€ IO-
COUYEHHUTE JaHHU BKIIIOYBAT CaMO PErUCTPUpPAHU-
Te cimydyan. Yact or 3a0onenure HE MPOSIBIBAT
TEXKU CHMIITTOMH Ha 3a00JIIBaHETO U HE CE U3C-
JIeBat, a Apyra 4acT BBIPEKU MPOSIBEHUTE CHM-
NITOMHU CBHIO HE MPUCTHIIBAT KbM TecTBaHe. M B
JIBaTa Cllydas Te3u OC3CUMIITOMATHYHH W CHMII-
TOMAaTUYHH JIMI[a OCTAaBaT M3BBH CTAaTHCTHKATA.
ToBa maBa ocHOBaHHWE Ja c€ TBBPAH, Y€ PEaTHO-
TO W3MEpPEHHE Ha MaHJCMHATA € B IBTH IIO-
CHJIHO OT O(DMITUATHO JOKYMEHTHUPAHOTO.
Tabauna 2. Pasnpoctpanenne Ha COVID-19 B
boearapus xem 08.03.2021 r.

Ooaacr Cayuyau | Hacenenne | % s
Cogms (cTomuma) | 69297 1328790 | 5,22
[TnoBmB 23470 666 801 3,52
Bapna 18395 469 885 3,92
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Byprac 16256 409 265 3,97
braroesrpaj 12694 302 694 4,19
Crapa 3aropa 11017 313 396 3,52
Pyce 8562 215477 3,97
[TneBen 8438 236 305 3,57
Codus 7455 226 671 3,29
TTazapmxrk 7372 252776 2,92
CnuBen 6952 103 532 6,71
Krocrenmmn 6352 116 915 5,43
Bpara 6333 159 470 3,97
Hlymen 6069 172 262 3,54
XackoBo 5991 225317 2,66
Bemuxo TsproBO | 5570 112 401 4,96
[eprux 4882 119 190 4,10
T"abposo 4722 106 598 4,43
Smbon 4444 117 335 4,17
Jobpuu 4330 171 809 2,52
MomnTana 3658 127 001 2,88
Cunuctpa 3209 108 018 2,97
JloBeu 3035 122 546 2,48
CmortsiH 2604 103 532 2,52
Kepmxanmu 2494 158 204 1,58
Pasrpan 2493 110 789 2,25
Towprosuie 2406 110914 2,17
By 1808 82 835 2,18
Oo1mo 260 308 | 6951482 3,75

Usrtounuk: https://coronavirus.bg/be/statistika; HCU
IaHHU 3a HaceeHueTo KpMm 31.12.2019 r.

[IpencraBenuTe AaHHM 3a pa3lpOCTpaHEHUE-
To U 3aboneBaemoctTa 0T COVID-19 ca 06BBp-
3aHU C MpeInpUeTuTe OT IPaBUTENCTBAaTa Ha
cTpanuTe-wieHKH Ha EC-27 mepku, koeTo Hamna-
ra TSIXHOTO pasriIexIaHe.

Hpennpuern mepku B EC-27

3a 1a ce yCTaHOBH CTENEHTa B KOSTO pasil-
POCTpaHEHHETO Ha BHpYyca c€ IOBJIUSABA OT
NpeNpUETUTe MEPKH OT NpaBUTENCTBaTa Ha
nbpkaBuTe-wieHkn Ha EC-27, e HeoOxoaumo Te
Jla ce TPENCTaBsIT U aHanu3upar. M30pan moka-
3aTeNl 32 OTYWUTAHE CHUJIaTa Ha TE3H MEpPKU ¢
Government Stringency Index (GSI). UanexchT
€ TIOJIy4eH 4pe3 METOJIMKA, pa3paboTeHa OT EKHII
Ha Oxford University, mox pbKOBOJCTBOTO Ha
Blavatnik School of Government. GSI cucrema-
TH3Mpa MH(OpMaLUATa OT UHIUKATOPUTE, TIPE.I-
CTaBEHU B Ta0OIULA 3.

Tadauua 3: MaaukaTopu 3a MpaBUTEICTBEHUS
orroop Ha COVID-19 (Oxford COVID-19
Government Response Tracker Indicators —
OxCGRT)

No | Bup Ha npenmnpuetute Mmepku

OrpaﬂﬂanaHe " 3aTBapsHe

Cl | 3aTBapsHE HA YUWIHINA



https://coronavirus.bg/bg/statistika

C2 | 3arBapsiHe Ha paOOTHH MecCTa

C3 | IlpeycraHoBsiBaHE HA MYOJIUYHU CHOUTHUS
C4 | OrpannuaBaHe pa3MepbT Ha ChOUpaHUsTA
C5 | 3arBapsiHe Ha MyOJMYHMS TPAHCHIOPT

C6 | M3uckBaHus ,,0CTaHETE BKBIIK

C7 | OrpanuueHus 3a BBTPELIHO ABHKECHUE

C8 | OrpannueHus 3a MEXAyHApOJHU IbTYBaHUS

HNxoHOMHYECKH 0TTOBOP

El1 | Iloopnomarane Ha JOXOOUTE

E2 | BpemeHHO 0CBOOOXKIIAaBaHE OT 3abJDKCHUATA
110 TOTOBOPY 3a JJOMaKHHCTBATa

E3 | ®uckanau Mepku

E4 | MexayHapoiHa ogkpena

3z[paBHa CHUCTEMA

H1 | ITy6nuuna nHGOpMAIIMOHHA KaMITaHUS

H2 | TomuTuka 3a TecTBaHe

H3 | TlpocnensBane Ha KOHTAKTHH JIWIIA

H4 | Crerray MHBECTHIIMY B 37]paBEOIa3BaHETO
HS5 | WaBecturnmu BB BakcuHu cpenry Covid-19
H6 | Ilpennasuu cpencraa

H7 | TlonuTrka 3a BAKCHHUpaHE

Pa3nu

M1 | Hpyru mepku

HacokaTa Ha IIPaBUTEJICTBEHUS OTCOBOpP Ha
COVID-19 u pa3BuTHETO Ha MAHICMHUSITA.

Oo6mara onenka 3a GSI e npeyicraBeHa B Tab-
nuyeH u rpaduder Bug (tabnuua 4, purypu 1, 2
u 3) 3a mepuoaa suyapu 2020 — mapt 2021 r.
CroifHOCTTa Ha MHIEKCAa € MOMEHTHA CHUMKA Ha
cujaTa Ha MEPKUTE KbM IOCIEIHUS IEH OT Me-
cela M He TPECTaBs N3MCHEHHUATA HACTHITHIN B
MePHOJIa MEKITY JIBE OTIUTAHIIS.

N3tounnk Ha ganHMTE 110 Tabnuma 4 u Gury-
pu 1, 2 u 3 e: Hale,T., S. Webster, A. Petherick, T.
Phillips, B. Kira. (2020). Oxford COVID-19 Gov-
ernment Response Tracker, Blavatnik School of Gov-
ernment, JlocThITHO Ha:
https://www.bsg.ox.ac.uk/research/research-
projects/covid-19-government-response-tracker

COVID-10; Government Stingency mdex, Jan 31, 2020 COVID-10!

Government Stringency Index. Feb 2o, M

Wztounmk: Hale,T., N. Angrist, T. Boby, E. Cameron-
Blake, L. Hallas, B. Kira, S. Majumdar, A. Petherick,
T. Phillips, H. Tatlow, S. Webster. (2020). Variation
in Government Responses to COVID-19, BSG Work-
ing Paper Series, BSG-WP-2020/032, Version 10.0,
p. 4, HocTbnHo Ha:
https://www.bsg.ox.ac.uk/sites/default/files/2020-
12/BSG-WP-2020-032-v10.pdf

[locoyennre WHAMKATOPH CE€ HM3MEPBAT Upe3
CKaJla Ha TEXKECT/MHTEH3UBHOCT, KaTO M3KIIOYE-
nue ca E3, E4, H4 u HS, yneto usmepBane ce
OCBILECTBSIBA 4Ype3 KOHKPETHH YHUCIOBHU CTOM-
HOCTH (OOMKHOBEHO IMATCKHA pojapu) U MI,
MPEeICTaBIISIBAIL HHUKATOP, 3allUCBAI TEKCTOBO
IPYTH MPEeNnpreT Mepku. [laHHnuTe, BHPXY KOU-
TO C€ H3YMCIABAT WHAEKCHTE Ce€ ChOMpaTr OT
MyOJIMYHO JOCTHITHH M3TOYHUIIM — MPABHTEIICT-
BeHH OpuduHTH M OQUIMATHA CHOOLICHHS 32
mpecara, HOBUHApCKU cTaTtu. Upes crenuanHo
pa3paboTeHa 3a IeJiTa METOJMKA Ha W3YHCIICHUE
u 0000IIeHNe Ha WHAWKATOPHUTE, KPAHHOTO H3-
paxenne Ha GSI ce npexacrass B Touku oT 0 10
100, kKaTo IO-BHCOKMTE CTOMHOCTH CBHICTEIICT-
BaT 3a MO-CTPOTH MEPKH, BbBEJICHU OT IbPIKABH-
Te.

TpsOBa na ce oTdere, 4e MHAEKCHT OTpa3sBa
camo mokazarenute, usMmepeHn oTr OxCGRT
(Tabnuma 3), mopagu KOeTo He TpsiOBa ma ce
mpueMa 3a oOIIOBaJINIeH UHIUKATOp 3a LEeJIeCh-
obpasHocTTa WM e(PEeKTUBHOCTTA HA IMOJTUTHKATA
Ha TPABUTEJICTBOTO. 3a IEIUTE Ha HACTOSIIOTO
M3cIe/iBaHe, TOM ce M3I0JI3BA 3a MPOCIENsIBaHE
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®@ur. 1. I3MeHeHne Ha MPEANPUETUTE OT IBP-
kaBuTe-wieHkH Ha EC-27 mepku 3a nepuoaa
ssHyapu — 1oan 2020 1.

Qurypa 1 npocnensBa pa3BUTHETO Ha eIUIE-
MusATa npe3 mppBoTo nomyroaue Ha 2020 r. 3a
MeceuuTe sHyapu U (eBpyapu IpeANpHETUTE
MEPKHU 33 OIpaHHUYaBaHE Pa3lPOCTPAHEHUETO Ha
BHUpyca ca B rpanunute ot 0 no 20 eaguHunu B
no-rosisimata gact ot EC. Ilpe3 ¢espyapu naii-
CHJIHO M3pa3eHO 3acHiBaHE Ha MEpPKHUTE MMa B
Uranus (69,91), @pannus (34,72) u I'epmanus
(25), KoeTo CBHIETENCTBAa HE CaMO 3a HPUCHCT-
BHUETO, HO M 3a OBP30TO PA3MpPOCTPAHCHUE HA
naHjemusita Ha EBpornelickust KOHTHHEHT. [Ipu-
YMHA 32 TOBAa CE OTKPUBA B [IUTUPAHUTE OT aBTO-
pa Ha pa3paboTKaTa W3CIEABaHUS, KOUTO MOKa3-
Bar Haguune Ha SARS-CoV-2 B cTpanm ot EC-
27 omie npe3 ecenta Ha 2019 1.

Mecen mapT OeexHu BPbX B Pa3BUTHETO Ha
COVID-19 B msuta EBpoma. JlanHuTE co4aT KbM
BBBEX/IaHE HA CTPOTM MEPKH MPOTHB pPasNpoCT-




paHeHWe Ha enuaeMusaTa. PaHKMpaHW MO CHIia
Ha MPEJNPUECTUTE MEPKH, TbPKABUTE-WICHKH Ha
EC-27 ca: XwpBatus (96,3), Kumsp (92,59),
Uramus (91,67), Cnosenus (89,81), Dpanius
(87,96), Upnangus (85,19), Mcmanms (85,19),
I'spims  (84,26), Ilopryramms (82,41), Yexus
(82,41), Ascrpus (81,48), Jlutea (81,48), Pymb-
Hus (81,48), bemrus (81,48), Manta (81,48),
JlroxcemOypr (79,63), Ecronus (77,78), I'epma-
Hus (76,85), Yarapus (76,85), Cnosakus (75),
Hunepnannus (74,07), bearapus (73,15), Janus
(72,22), JlatBus (69,44), ®unnangus (67,59),
[Momma (57,41), HBenus (53,7).

[Ipe3 cnenBamuTe Mecelu, MEpKHTE ce 3a-
CHJIBAT WM OTCIa0BaT B 3aBUCHMOCT OT MaH/e-
MHUYHAaTa 00CTaHOBKA BBB BCSKa JbpxkaBa. Mapt
u ampun 2020 r. 6enexaT HO-BUCOKH CTOHHOCTH
Ha Government Stringency Index, nokaro mpes
Mall ¥ IOHHM CHJIaTa Ha MEPKUTE OTClIabBa Ioe-
TarHo B MOYTH 1s1a EBpomna.

®@ur. 2. II3MeHeHHe Ha NpeAnpUeTUTe OT Ibp-
xkaBute-wieHkn Ha EC-27 mepku 3a mepuona
tonn — ekemBpu 2020 T.

Bropara nonosuna na 2020 r. (¢ur. 2) cpuio
Ce XapakTepusupa C paszIMyHU CTOHHOCTH Ha
GSI, KOUTO TIpe3 FOJIH, aBTYCT U CENITEMBPH IO~
IBPXKaT MO-HUCKO PaBHUILE B HIKOU OT IbpiKa-
BuTe. C HacThIBaHE Ha I0-CTYJEHUTE MECELH,
pe3 KOUTO Ce yBeJndaBa 3a00JeBaeMOCTTa OT
pecniuparopHu MH(EKUUH, ce HaOloAaBa U Mo-
BUILIABAaHE HA MEPKUTE CPEILy pa3lnpoCTpaHEHHe
Ha COVID-19.

OKTOMBpH TIOCTaBsI HAYAIOTO HA BTOPHS MUK
Ha 3a00JIeBaeMOCTTa OT KOPOHABUPYCHA HH(EK-
ysl B MO-TOJIsIMAaTa 4acT oT abpxasure Ha EC-
27. VYBenuyaBa ce cuiata Ha TpPEeANpPHETHUTE
MEPKH U C€ BBBEXKIAT HOBU OIPAaHMYCHHUS, HO
CTEMEHTa Ha pa3lpOCTPaHEHHE Ha BUPYCa € MHO-
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ro Mo-rojisiMa U 3acsra Bce rmoBede xopa. Brmope-
KM TOBA B TIOBEUETO OT aHATM3UPAHUTE JbPKABU
GSI uMa HO-HUCKM CTOMHOCTH B CPAaBHEHHE C
IBPBHS €Tan Ha pasnpoctpaHeHne Ha COVID-
19. ToBa 1o ToMsIMa CTEIEH C€ TBJDKUA Ha yCTa-
HOBSIBAHE M MpuWiIaraHe Ha €PEKTUBHUTE MEPKH,
Jlay pe3ynraTt B 6opbata ¢ BUpyca Mpe3 MbPBUs
eTarn Ha pa3npocTpaHeHHE.

lNoguaa cnen mepBUs OPUIMATHO PETHUCTPH-
paH ciy4ail Ha KopoHaBupyc B YxaH, Ku-
taii EBpomnetickara xomucus (EK) omoOpu mbp-
Bara BakcuHa cpenry COVID-19 na 21 nexemMBpu
2020 r. ToBa cTaBa BB3MOXKHO ClIEX Ka-
To EBpormelickara areHIus mo JiekapcTBara mpu-
KITIOYBA OlleHKaTa Ha Oe3omacHuTe U eEeKTUBHU
BaKCHHH W TPOBEXKJa KOHCYITALUs C IbP>KaBH-
Te-uneHku Ha EC.

\

®ur. 3. I3MeHeHue Ha MPEAIPUETUTE OT Ibp-
kaBuTe-wieHkn Ha EC-27 mepku 3a meproaa
ssHyapu 2020 — mapt 2021 r.

M3MeHeHneTo Ha NpeAnpUeTUTe OT JbpKaBU-
Te-wWICHKH MEPKU Ipe3 siHyapu U (eBpyapu Ha
2021 r. cnpsimo nexemBpu 2020 1. (dur. 3), ce
Ha0JII0/1aBa B TPH HACOKH: YBEIUYCHUE HA CTOMU-
noctra Ha GSI (Opannwus, I[lopryranms, Cnosa-
kust, Upnanaus, Jlanus, I'spuus u Kunsp), 3a-
Ma3BaHe CTPOrOCTTa HA MEPKUTe — 0e3 M3MeHe-
Hue croiuoctta Ha GSI (benrus, lIBenus, YH-
rapus, benarapus, @unnannus u Manta), Hama-
nenue croiiHocTTa Ha GSI M cunara Ha npeanpu-
eture Mepku (Mcmanmsa, Wranusa, ['epmanus,
[Tomma, Yexus, Hunepnaunus, PymbpausA, ABCT-
pus, XbpBarcka, Jlutsa, CnoBenus, JlatBus, Ec-
ToHust u JlrokcemOypr). Te3m wu3sMeHeHus ce
JBJDKAT HA PA3IUYHIES €Tal OT Pa3pOCTpaHECHUE
Ha BUpYCa, B KOMTO ce HaMupaT Ibp>KaBUTE-
ynenku Ha EC-27. Mecen mapt 2021 r. nmocTasst
HAYyaJloTO Ha HOBO YBEJIMYCHHUE Ha 3abosieBae-
MOCTTa OT KOPOHAaBUpPYCa, KOETO Hajara yBellu-
YaBaHE CTPOroCTTa Ha MNPEAIPHETHTE MEPKU B
pemuna Ibp>KaBU-WICHKH, BKIIOUUTETHO U B
brirapust.



[IepBoTO TpuMeceurme Ha 2021 T., OCBEH C
porbiDKaBaima 6opba ¢ BHpyca ce CBbp3Ba U C
HayanoTo Ha BakcuHamusTa cpeury COVID-19.
OnoOpenn Bakcuau 3a EC-27 ca Comirnaty,
COVID-19 Vaccine AstraZeneca, COVID-19
Vaccine Moderna (3a noseue ungopmayus éuic
https://vaccination-info.eu/bg/covid-19/vaksini-
sreschu-covid-19).

HanexnmuTe Ha W3cneioBaTeNInTe ca BAaKCHHA-
Ta J]a OTpaHUYH BH3JACHCTBUETO HA BUPYCA BEPXY

YOBEIIKHS OPraHU3bM M Ja MPEJOTBPATH TEKKH
(dbopMu Ha pa3BUTHE Ha OOJIECTTa W JICTAJECH H3-
XO[I.

Croitroctutre Ha GSI MHAMKATOpa 3a MpaBH-
tenctBeHus orroBop Ha COVID-19 ca npeacra-
BEHU IO Mecely B Tadiauia 4.

W3pa3 Ha mpeanpueTuTe OT MpaBUTEICTBATA
Ha appkaBuTe-wieHkn Ha EC-27 Mepku ca BB3-
HUKHAJIUTE COLMATHU U UKOHOMUYECKH TOCIEeN-
CTBUSL.

Tabéamnua 4. CroitHoctn Ha UHanKaTopa 3a mpaButencTsenus orrosop Ha COVID-19 (GSI)

2020 2021
Ne | Avpxasa 31.01] 29.02 |31.03]30.04]31.05]30.06]31.07]31.08]30.09]31.10[30.11] 31.12 [31.01]28.02[31.03
1 | ®panuus FR | 5,56 | 34,72 |87,96|87,96] 75 |51,85| 46,3 |48,15|49.54] 78,7 | 75 | 63,89 |63,89|72,22]68,52
2 | Vicnanus ES |11,11] 11,11 |85,19|85,19|68,06] 41,2 |64,35] 62,5 |60,65| 71,3 | 713 | 78,7 | 71,3 | 71,3 |69,44
3 | Wramus IT |19,44] 69,91 |91,67]93,52]63,89|55,56|48,15|54,63|47,22]66,67|79,63| 84,26 | 78,7 |82,41|84,26
4 | Tepmanns DE | 5,56 | 25 |76,85|76,85]59,72|63,43|57,87|59,72|49,54 60,65 |67,59| 82,41 |83,33|81,48] 75
5 | Tlonma PL | 5,56 | 11,11 |81,48|83,33|64,81|50,93|39,81139.81]23.15| 71,3 | 75 | 80,56 | 713 | 71,3 | 75
6 | Uexus CZ [16,67] 19,44 | 82,41|57,41|45,37| 37,5 |36,11]36,11|38.,89|73,15|69,44] 69,44 |72,22]69,44|81,48
7 | Hunepramans | NL| 0 | 0 |79.63]79.63]68,52|59,2639,81]52,78]62,0462,04]56,48] 78,7 [82,41] 78,7 | 75
8 | PymbHus RO | 2,78 | 16,67 |87,04 87,04 75 |41,67|42,59|42,59|43,52|54,63|76,85| 76,85 |76.85|73,15|63,89
9 | Topryrams PT |1L,11] 11,11 |82,41 82,41] 71,3 |72,69]73,61]63,43|67,13|77,31|70,37| 73,15 |84,26|86,11|80,56
10 | Benrus BE |11,11] 11,11 |81,48|81,48] 75 |51,85|62,96|52,78|47,22|56,48|63,89] 60,19 |60,19]60,19]60,19
11 | llserus SE | 0 | 0 53,7 |64,81|64,8159,26|59,26]55,56|67,13|55,56|64,81] 69,44 |69,44]69,44|65,74
12 | Asctpus AT | 0 | 1L11 |8148] 75 | 53,7 |47.22]35,19]35,19|40,74|64.81|82,41] 82,41 |82,4174,07]71,76
13 | Yurapus HU| 0 | 556 |76,85]76,85/66,67|54,63 54,63|49,07]40,74|40,74|72,22| 72,22 |72.22172.22|79.63
14 | Crnopaxus SK | 2,78 | 2,78 | 75 |73,15]73,15|37,96|35,19|32,41|31,48|73,15|69,44| 5833 |73.15] 71,3 |74.07
15 | Boarapus BG | 0 | 13,89 |73,15|73,1544,44|36,11|41,67|38,89|35,19|48,15| 53,7 | 53,7 | 53,7 | 53,7 |61,11
16 | Xupsarcka HR |11,11] 13,89 | 96,3 |89,81|50,93|54,63|35,19]35,19] 28,7 |31,48|41,67| 50,93 |47,22|47,22|43,52
17 | Vpnanmns IE | 0 | 1111 |85,19]90,74]83,33]38,89]38,89|70,8352,31|81,48|81,48| 84,26 |87,96|87,96|84,26
18 | anus DK | 0 | 11,11 |72,22|68,52|57,41|57,41]54,63|50,93|50,93|39,81|45,37| 51,85 |70,37]62,96|62,96
19 | Tnpuus GR| 0 | 1944 | 84,26 84,26|62,04|40,74]57,41]56,02|50,46|59,72| 78.7 | 84,26 |80,56|88.89/87.96
20 | Jlutea LT | 0 | 1111 |81,48]77,7867,59]25,93| 28,7 | 28,7 | 28,7 |56,94|57,41] 75,85 |70,37|66,67|63,89
21 | Cropenus SI| 0 | 0 |89.81] 75 |44,91]39.81] 50 | 50 | 50 |68,52|68,52] 68,52 |68,52]61,11]69,44
22 | Jatsus LV | 2,78 | 8,33 |69,4469,44]61,11| 50 | 50 |41,67|37,04]42,59] 53,7 | 63,89 |57,41]56,48|56,48
23 | Ecronus EE| 0 | 0 |77,78] 75 | 50 | 28,7 |23,15|23,15|25,93|25,93|37,96] 55,56 |42,59|41,67]67,59
24 | Ountanmua FI | 5,56 | 19,44 |67,59|60,19]48,15|35,19|35,19|32,41|32,41|40,74 46,76 5231 |52.31|52,31|52,31
25 | Jliokcembypr | LU| 0 | 0 | 79,63]70,37|47,22]27,78]25,93]47,22[47,22]56,4860,19] 80,56 [57.41]61,11 61,11
26 | Kumsp CY| 0 | 0 192,59|94.44176,85| 50 |47.22] 50 | 53,7 |63,89|65,74] 74,07 |84,26]80,56] 71,3
27 | Manta MT | 5,56 | 11,11 |81,48|87,04]83,33|47,22|31,48|42,59]42,59|52,78|52,78| 52,78 |52.78|52,78] 75
Cpenno 3a EC-27 4,32 | 12,93 | 80,52] 78,53| 63,05 46,57 45,01) 46,38 44,60] 58,33 64,39 69,60 | 69,15 68,40]69,68

Wzrounmnk: mo manHM OT https://www.bsg.ox.ac.uk/research/research-projects/covid-19-government-response-

tracker

ConuanHu mnocjaeIunu
wienku Ha EC-27

[Ipenmpuernte MEpKH ca HACOUYEHH KBM OT-
panngaBane Biusauero Ha COVID-19 BBpXY
0OIIECTBEHOTO 3/]paBe, HO TMOCICAUIINTE OT TAX
MMaT CWJICH colpaiieH oT3BYyK. Ilo-cepuosnu ca
Te B appxkaBure-wieHkn Ha EC ot LlenTpanna u
Wzrouna EBpona, B KOUTO PaBHUILNETO HA JOXO-
JIUTE € MO-HUCKO, & HACEIICHHETO 3aCTapsBaIllo.

CornuaaHUTe MOCICTUITA OT KOPOHABUPYCa CE
M3pa3sBat B CICIHUTE HAPABJICHHUS:

3a JbpKaBUTE-

Oepanuuen docmovn 00 30pageonaszéane — ¢
[l HaMajsBaHe Pas3lpPOCTPAaHEHUETO Ha BUpYyca
ce Hajara orpaHM4aBaHe Ha TUIAHOBUTE Omepa-
UM ¥ TPUEM B OOJIHUYHHMTE 3aBEIICHUS, KOETO
BIIOIIABA U 3acTpallaBa 3PaBOCIOBHOTO CHCTO-
SITHAE Ha HYXJACIIUTe Ce OT JIEYCHHE JIUIA ChC
COITMAIHO 3HauuMHU 3aboisiBanus (Stoyanova-
Todorova, 2019).

Browasane ycrosusma na mpyo — penuua ca
CllydanTe, B KOUTO KOPOHABUPYCHT CE HM3IOJI3Ba
KaTo ONpaBjJaHuC 3a NPUHYKJaBaHE Ha paboTe-
HIMTE Ja TMojiaraT MOBeYe TPy MPH IMO-HUCKO
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3aIuTalafe 3a 1a He 3ary0sT paboraTa cu WM J1a
W3ITBJIHABAT HENPUCHINM 32 JIBKHOCTTA UM
JEeHHOCTH, TOpaaAn OCBOOOXKIaBaHE Ha MEPCOHA-
Jia, OTTOBOPEH 32 TE€3H ACHHOCTH.

Yeenuuasane na bespabomuyama — BIIPEKN
MPEJANPUETUTE OT MPABUTEICTBOTO U EBpormeiic-
KaTa KOMUCHS MEPKH 3a 3ala3BaHe Ha 3aeTOCTTa,
NpeyCTaHOBSBAHETO HA JICMHOCTTAa HAa pa3BlicKa-
TEJIHHUS ¥ TYPUCTUYCCKUS OM3HEC, BHBEXKIAHETO
Ha OrpaHUYCHHUS 3a OOy4YUTEITHUTE U 00pa3oBa-
TEJHH IICHTPOBE, KAKTO U 3aBHCHMOCTTa Ha pe-
JUIa IPEIPUATHS OT 3aTBOPSHH IPOU3BOJICTBA,
W3HECEHU W3BBH JbpKaBuTe-wieHKH Ha EC-27,
JIOTIPUHACST 3a TIOBHIIaBaHE PaBHUINETO Ha 0e3-
paboTuia.

Hamanenue na ooxooume — HabIr01aBa ce B
JIBA aCTIeKTa:

'bPBO, OTPAHMYCHUTE BH3MOXKHOCTH 3a
nojlaraHe Ha TpPYA BJMSSAT HETaTUBHO BBPXY
pa3Mepa Ha IOXOJIUTE Ha JINIATA;

BTOPO, B CIIy4anTe B KOUTO paboTern] po-
JUTEN € TMPUHYJIEH J]a OTChCcTBA OT paboTa 3a aa
OCHUTYpH TpHXKa 32 MaJIOJIETHOTO CH JIeTe, HE TI0-
CeIIaBamio JeTCKO 3aBE/ICHHE.

Veenuuasane pucka om kpaiina 6eonocm u
COYUAHO U3KTI0YU6aHe — HapacTBAHETO Ha 0Oe3-
paboTHIaTa ¥ HaMaJICHUETO Ha TOXOJNUTE HEMH-
HyeMO BOJHM Clie]] cede CH IO yBeIHUeHHe pHCKa
OT KpaifHa OeJHOCT cpeJ] 3aCeTHATOTO HaceJIeHHE
U 70 comMaimHoTo My m3kmrouBaHe (Rusanova,
2012, 2014).

Browasane xauecmeomo na 06pazosanuemo
— BBBEXKAAHETO Ha JUCTAaHIMOHHA (dopMa Ha
oOydJeHue W OTAEISHETO Ha JleraTa OT peayiHaTa
oOpa3oBaTeliHa cpela € MpeArocTaBKa 3a Hama-
JsIBaHE CTENEHTa Ha BB3NpPUEMaHE Ha Y4eOHHS
Martepua.

Yeenuuenue na mpesosxcnocmma u ncuxuu-
Hume npobemu npu deya u miadexcu — 1o JaH-
un Ha UNICEF Hag 139 miH. nema B 151 CBAT ca
kuBenn B m3oianus 1Mo Bpeme Ha COVID-19.
ToBa oOka3Ba HETaTHMBHO BIIMSHUE BBHPXY IICHU-
XUYHOTO 3[paBe M MCUXOCOLHUATHOTO 0JIarochce-
TOSIHHE Ha JIeTla ¥ TOApaCTBAIIH, U3Pa3sIBaIlo Ce
B TpeBoxkHOCT (Tsoneva, 2019), nenpecust u B He
PEAKY CIlydau BOJHM JI0 CaMOHapaHsIBaHE U CaMoO-
yOUIHCTBO.

Yeenuuasane pucka om oomawno nacunue —
ch3JasaTa ce KpHu3a M HAJ0KCHATa W30JaIlVsl B
CJIEJICTBUE KOPOHABUpYCa ,,0TKIIOYBAT TICHXU-
YEeCKH MPOOJIEeMH M Ca MPEANIOCTaBKa 32 yBEIH-
yaBaHe HACWIMETO BBPXY Jela H IKEHH
(Stoyanova-Todorova, 2020).

ITocoyenoTo mo-rope chBceM He OOXBalla
BCUYKH COIMAITHU TOCIENUIA 332 OOIIECTBOTO,
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BB3HMKHAIH B cieacTeue Ha COVID-19, Ho nasa
o01a mpecTaBa 3a HACOKaTa Ha BIUSHUE U OKa-
3aHOTO HEraTHMBHO BB3JCHCTBHE, KOCTO IIIE CE
3aCHJIBa C Pa3BUTHEC Ha MAHACMUSITA.

HxonomMuuecku nmocseIuuy 3a Ibp:KaBuTe-
wienku Ha EC-27

COVID-19 moxe na mpoMeHH TpalHO HKO-
HOMMKAaTa Ha JbpxkaBuTe-uleHKH Ha EC-27.
OuakBaHUATa HAa CHENUAIMCTH 3a OBP30 Bb3CTa-
HOBsIBAaHE Ha WKOHOMHYEcKaTa cpefia clief] Ibp-
BaTa BBJIHA Ha MAaHAEMUSTA CE M3MEHSAT MOJ Te-
JKecTTa Ha 3aCHIICHHTE MEPKH Ha BTOpaTa U Tpe-
Ta BBJIHA HA BUpYyca. 3a BCUYKH € SICHO, Y€ BHPY-
ChT HE MOJXKE J1a C€ KOHTPOJIMPA U ONTHMHUCTHY-
Hata nporHo3a Ha EK, ye HaMa na uma ,,roisima
BTOpa BBJIHA™ Ha BHPYCa U Y€ CE€ OYaKBa CHIIHO
BB3CTAHOBSIBAHE MPE3 TPETOTO TPHMECEUHe Ha
2020 r. HEe ce cOBaHA, BRIPEKH BCHYKH IPE.II-
puetu npaButenctBeHu mepku (European Com-
mission, 2020). KonkoTo mo-apiro mpoabikasa
KpH3aTa, TOJIKOBA IIO-CHJIHO BJIHMSHHE OKa3Ba
BBPXY HKOHOMUKHUTE Ha OTIEIHUTE IbPXKaBH, a U
BBpXy uenus EC-27.

Opranuzanusara 3a HUKOHOMHYECKO CBTPYH-
HuuectBo 1 pazsutue (OECD, 2020) mpenckaszsa
9% cnan B bBII Ha eBpo3oHaTa u mnpeamnosara
Mo-ABJIOOKA JAenpecusl ciell Bropara BbJIHAa Ha
COVID-19. Tasum mporHo3a ce Joka3Ba M OT
MPOABIDKABALIOTO MPHUCHCTBUE HA MaHAEMHUSTA
npe3 2021 1. ¥ HOBUAT PBCT Ha 3a00JIeBaEMOCTTA
mpe3 MapT u anpui 2021 r.

[IpennpuernTe OT MpaBUTEICTBAaTa HA OTHEI-
HUTe IbpxaBu-wieHkun Ha EC-27 Mmepku 3a or-
paHHYaBaHe Pa3NPOCTPAHEHUETO Ha MAHAECMUATA
MMaT He caMO COLHMaNHO u3paxeHue. CounanHu-
T€ MOCJEIUNHN Ca BbB BPb3Ka C HKOHOMHUYECKOTO
pa3BuTHE Ha Ibp)KaBUTE B CIECTHUTE HaIpaBiie-
HUSL:

1) Oes3paboTuiiaTa ¥ HaMaJICHUTE JOXOIH
Ha HACEJICHWETO BIUSAT BBPXY IOKYyIaTeJHaTa
My CIIOCOOHOCT, KOSTO MOXE Ja C€ H3MEHU
TpaitHo o Be3AciicTBHe HAa COVID-19;

2) yBeIMYaBaLIMAT c€ MPOLEHT O6e3paboTHU
JMLA IPeTOBapBaT COLMAIHATA CUCTEMA;

3) 3aTBOpEHHTE TPOW3BOJICTBA BIHSAT HE-
raTHUBHO BbpXY paBHHLIETO Ha BBII;

4) mnpenBUACHUTE OT IPAaBUTENCTBATA CO-
[MAJJHA TIOMOINM 3a OM3Heca M HaCEIEHHUETO,
KaKTO W W3BBHPEAHUTE UHBECTHLMHU B MEIUIIMH-
CKO o0opyaBaHe U IpeANa3HU cpencTBa 3a 007-
HUYHATa W JOOONHUYHATA ITOMOII ITOBHIIABAT
OpyTHHSI ITbPKaBEH JIBJIT.

ITocoueHOTO HE M3UepIIBa BCUUKU Harpasiie-
HUS, B KOUTO TaHACMUATA BIIUSIC BbPXY HMKOHO-



MHYECKOTO CHCTOSHHE Ha JBbP)KABUTC-WICHKH Ha
EC-27, Ho naBa Hacoka 3a OCHOBHHMTE MHIUKATO-
pH, YMETO PAa3BUTHE € TOKA3aTEIHO 32 UKOHOMU-
YECKUTE MOCIIEANIIN OT BUpYyCa:

bpymen evmpewen npooyxm (bBII) — 3a
nenuTe Ha u3cneasaneTo bBII ce n3mona3Ba karTo
MOKa3aTell, MHIUKHUPAIl ChbCTOSHUETO Ha MKOHO-
MHuKaTa (MKOHOMHYECKH PACcTeX, perecus,
JETIpecHsl, CTarHaITHs ).

BbBII na enasa om Hacenenuemo — noka-
3aTeNieH 32 PAaBHUIETO Ha ONarochCTOSHHUE B
IbpxkaBuTe-wieHKH Ha EC-27.
bpymen owvpoicasen O0vie (kamo % om
BBII) — BKIIOYBA 3aABJDKCHIATA HA TPABUTEIICT-
BOTO Ha CHOTBETHATa ABP)KaBa Ipell WKOHOMH-
KaTa U BHHIITHUS CBST, HATPYNAHU B pe3yJTaT Ha
MUHAJIA OFOJIPKETHH OTIePallHH.

B Tabimna 5 ca npejcraBeHH TaHHM 33 BCSIKA
OT abpkaBUTe-wIeHKH U 00mo 3a EC-27 mo mo-
COUCHUTE WHANKATOPH.

Taoauua 5. Ukonomuuecku epext Ha COVID-19 Bbpxy nbpsxaBute-aieHkd Ha EC-27

BbBII Ha rinaBa ot N3menenue na bBII o tpu- Cnan B bpyren bpyten nppxaBeH abiar
HacelneHnero, % oT Meceuns Ha 2020 . BBII Q2 JbpKaBEH (2020) % ot BBII
cpennoto 3a EC-27 (peanHu naHHM) 2020/ Q2 JUBJIT (IpenBapUTEIHN JaHHN)

2019 (2019)
2019 2020 Q1 Q2 Q3 Q4 (%) % ot BBIT Q1 Q2 Q3
LU 3279 342,9 1,3 -7,9 0 1,4 -7,8 22.1 22,2 23,9 26,1
IE 231,9 248,3 6 -3,2 8,1 1,5 -3,7 58.8 58,9 62,7 62,0
DK 172,5 178,9 0 -8 -3,1 | -2,6 -8,1 33.2 33,0 41,2 424
NL 149,9 154,1 -0,2 -9,4 25 1 29 -9,2 48.6 49,5 55,2 55,2
SE 148,1 153,9 0,3 -1,7 24 | 22 -7,8 35.1 35,8 37,1 38,4
AT 143,7 142,1 33 | -142 | 42 | 5.7 -12,9 70.4 73,1 82,5 79,1
FI 139,6 1449 -1,1 -6,1 -2,6 | -14 -6,3 59.4 64,3 68,6 66,9
DE 133,2 135,2 -22 | -11,3 -4 -3,7 -11,2 59.8 61,0 67,4 70,0
BE 133 131,5 -2 -139 | 43 | 5.1 -14,4 98.6 1034 | 1141 113,2
FR 1154 113,7 -5,6 | -18,6 | -3,7 | 49 -19,0 98.1 101,3 114,0 | 116,5
EU-27 100 100 33 | <146 | 42 | 49 -13,9 77.8 79,4 87,7 89,8
IT 95,2 92,8 -58 | -182 | -5.2 | -6,6 -17,7 134.8 137,6 1493 | 154,2
MT 86,4 83,9 0,8 -16,1 -8,8 | -6,2 -15,2 43.1 43,9 51,0 53,7
ES 84,8 79,7 -42 | 21,6 -9 -9,1 -22,1 95.5 99,0 110,2 | 114,1
CY 81,1 79,5 1 -124 | 43 | 45 -11,9 95.5 96,2 113,3 119,5
SI 74,3 74,3 23 | -129 | 24 | 45 -12,9 66.1 69,0 78,3 78,5
EE 68,1 69 1,1 -7 2,5 | -1,2 -6,4 8.4 8,9 18,5 18,5
CzZ 67,3 67,3 -1,8 | -10,8 | 49 | 47 -10,9 30.8 32,7 39,9 38,4
PT 66,7 66,3 23 | -164 | -5,7 | -6,1 -16,3 117.7 119,5 126,0 | 130,8
LT 56 58,9 1,9 -4,6 0,1 -1 -4,1 36.3 33,0 414 459
SK 55,2 56,3 -3,6 | -12,1 24 | 27 -12,1 48 49,7 60,3 60,8
GR 54,9 52,2 0,1 -13,8 | -10,5] -7.9 -15.3 176.6 180,7 1914 | 199,9
LV 51 52,1 -1 -8,9 -2,8 | -1,5 -8,6 36.9 37,1 429 44,6
HU 48 46,9 2,3 -134 | 4,6 | -3,6 -13,5 66.3 65,9 70,5 74,3
PL 44,5 45,9 1,9 -8,4 -1,5 | 2,8 -8,0 46.0 47,6 54,8 56,7
HR 42,8 40,9 0,2 -15,4 -10 -7 -15,1 73.2 73,8 84,8 86,4
RO 36,9 38 2,4 -10 -5,6 | -14 -10,5 35.2 37,4 40,8 43,1
BG 28,2 29,5 2,3 -8,6 -52 | -3,8 -8,5 20.4 20,1 21,3 25,3

W3TOUHMK: ChCTaBEHA OT aBTOpA ClIeA COOCTBEHU M3UMCIIeHNUS 1o faHHM oT EBpocTtaT n Trading Economics

HwpxaBure ca pamwxupanu no BBII Ha rua-
Ba oT HacejeHueto 3a 2019 r. (% ot cpeaHoTO
paBuuie 3a EC-27), kato ca npeAcTaBeHU TaHHU
u 3a 2020 r. ITokazarensar ce moBumasa mpu 18
OT Jbp>KaBUTE-WICHKH. W3KIIOoueHue mpaBsT
Opannus, Wranus, Manrta, WUcnanusa, Kumbp,
[Mopryranusa, I'epuus, YHrapus u XbpBaTcka,
IIPU KOWTO CE€ OTYWTAa HaMaJeHWe. BwIpeku, ue
JAHHUTE CBUJETEICTBAT 3a TEHACHIUS HA YBe-
nnuaBade Ha BBII Ha riaBa oT HaceleHHUETO 3a
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bparapus, TS € Ha MOCIETHO MSCTO OT BCHYKH
IbpxkaBU-wiIeHKH Ha EC-27.

IIpocneneno e uzmenenuero Ha BBII Ha ro-
auirHa 6asza no tpumeceuns Ha 2020 1. (Q1, Q2,
Q3, Q4). Ot BriTtOYeHHTE B TaOIMIIATA TAHHH CE
KOHCTaTHpa, Ye Hal-HUCKO PABHUILE 32 BCSKA OT
nbpkasure bBII moctura npes BTOpOTO TpHUMe-
ceune Ha 2020 r. (Q2). ToBa maBa ocHOBaHHE Ha
aBTopa Aa u3uuciu cnana Ha BBII npe3 mocoue-
HOTO Tpumeceune (Q2 2020) cnpsMo CHIOTO
Tpumeceure Ha 2019 r. OT naHHuTE ce ycTaHo-



BABa, Y€ HAW-TOIIIM CHajJ B HKOHOMHYECKAaTa
neitHocT e otuereH B Mcmanns (-22,1%), @pan-
st (-19%) u Uranus (-17,7%). [o-manbk cnan
UMa B HSKOM CEBEPHO E€BPONEICKU CTpaHU U B
crpanutre ot llentpanHa m WM3touna EBpomna
(LIHE).

[IpencraBena e n uHpopMauusi 3a OpyTHHS
IbpkaBeH abaT kKato % ot bBII 3a 2019 1. u u3-
MEHEHHeTO My moj Bw3aeicteue Ha COVID-19
o tpumeceuus Ha 2020 . (Q1, Q2, Q3, nanHu
3a Q4 nuncsar). [lpu Bcsika oT aHanu3upaHuTe
WKOHOMHUKH PaBHHUIIETO HA IbP)KAaBHUS JIBJIT Ha-
pacTBa, KaTo Hal-BHCOKA 3aJIBKHSUIOCT CIIPSIMO
BBII ce orumra ot I'sprus (199,9% ot BBII),
Wranus (154,2), Hoptyramus (130,8).

W3roTBeHuaT aHain3 CBUJIETENCTBA 3a CHII-
HOTO BIHUSHHE, KOETO OKa3Ba NaHIeMUsTa
COVID-19 BBpXy pa3BUTHETO Ha Abp)KaBUTE-
wieHku Ha EC-27, a 1 BbpXy BCHYKH OCTaHAJH.
JlanHuTe, BHPXY KOWUTO € W3rPaJieHO H3CJe/Ba-
HETO ca TOKa3aTelTHU 3a pa3lIMvHaTa CTeNeH Ha
BJIMSHME Ha BUpYyca BbpPXY OTACIHUTE IbpKaBH,
MpearpreManii CXOIHU TI0 CHJIa MEPKHU 3a IIPOo-
THUBOJICHICTBUE HA MAHJIEMUSATA.

3akiaoueHne

[ToBede ot roguHa ciex HA4ajIOTO Ha TaH[e-
musita COVID-19 ce HaOnromaBa mpoabinKaBa-
o0 JUHAMHYHO W HEMpencKa3yeMoO pa3BHTHE.
[Ipenn3BukaHaTa COIUATHO-UKOHOMHYECKa U
3JIpaBHA KpH3a BCE OIIC € C HEesCHA MPOIbIDKHU-
TETHOCT. BbIpeku NpeanpueTuTe NpaBUTEICT-
BEHU MEPKH 3a OrpaHMYaBaHe pa3NpoCTpaHeHHe-
TO Ha BUpYca, €PEKThT UM € KPaTKOTPAcH U 4ec-
TO TOCJICABAH OT MUK Ha 3a00JI€BACMOCTTA.

ConpaHuTe TOCIEIUIM Ca CBBpP3aHU C
PHUCK OT HETPYIOCIOCOOHOCT Ha HACEICHUETO 3a
MPOABIDKUTENIECH TIEPUOJT OT BpeEMe, HaTOBapBaHe
Ha 3]IpaBHATa M COIMAIIHATA CHUCTEMa, BJIOIICHO
KauecTBO Ha 00pa30BaHHMETO, yBEIWYaBaHE Ha
TICUXWYHH Pa3CTPOICTBA MPH COIMATHO AMCTaH-
LUpaHuTe Xopa. B ¢hII0TO Bpeme ce HabJ01aBa
OorpaHMYaBaHe HA JOCTBIIA JI0 3/IpaBEOIIa3BaHe 3a
Ta3W 4YacT OT HACEJCHHUETO, MMallla HyXJa OT
IUTAHMPaHa MEAMIIMHCKA ITOMOIII.

HNkoHoMmuueckaTa HECTAOWITHOCT ce 3aabI00-
yaBa. [Ipequ3Bukana oT yBenn4yaBaHe Ha pa3xo-
JIUTE 3a 37paBeola3BaHe U COLMAIHHU IUIAIaHus,
KaKTO W HaMalleHUTE MPHUXOJU, MOpaad CHaja B
WKOHOMUYECKaTa aKTUBHOCT W 3aTBOPEHUTE
MPOU3BOICTBA, MKOHOMHKATa MMa HESCEH ITBT 3a
Bb3CTAaHOBsIBaHE. BBIPEKH OTYETEHHS PBCT Ha
BBII npe3 tpetoro Tpumeceurne na 2020 (Q3),
TOW BCE OlIe € C OTpHIaTeNeH 3HaK (mpu 25 oT
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27 nopxaBu-uieHkun Ha EC), xaTto ce ouakBa
MIOBTOPEH CHWJIEH CIaJ] B HETOBOTO PAaBHUIIE 3a
OBbJIEIIN IEPUO/IH.

Hanexnute Ha 00IIECTBOTO U MPaBUTEICTBA-
Ta ca CBbP3aHU C BaKCHHAIMATA HA HACEIICHUETO.
EnuHCTBEeHUAT HAYMH 3a OBJIAASBAHE Ha TaHIE-
MHATA € Ch3laBaHe Ha crernupuyueH 3a SARS-
CoV-2 umynwmrer. [IpuMepure OT dYoBemKaTa
HCTOpHS TTOKA3BaT, Ye Ch31aBaHETO HA €CTECTBEH
MMYHUTET TPH TOJISIM ITPOLICHT OT HACEIIEHUETO €
Hee(PEKTUBEH, JOKATO HMMYHHUTET, MPEIU3BHKAH
OT BaKCHHAIIMS, MOXKE Jla SIMMHUHHpPA BUpPYCa.

Jlokora 1me u3abpKaT OOIIeCTBOTO U IbprKa-
BUTE M KakBa IlI¢ € KpaliHaTa paBHOCMETKa CJIe]
TIaHJIEMUATA, BCE OIIIE € PAHO Ja ce KakKe...
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TEHAEHI WU ITPU I''IOBAJIHUTE PA3XOAU 3A PEKJIAMA 3A IEPUOJA 2012-2022.
BJIMAHUE HA COVID-19

Benmnuciaasa HukomoBa-MuHKOBa

TRENDS IN GLOBAL ADVERTISING SPEND FOR 2012-2022.
INFLUENCE OF COVID-19

Ventsislava Nikolova-Minkova

ABSTRACT: The purpose of the author with this study is to track the influence of COVID-19 on the
advertising activity and in particular on the cost of advertising in a global aspect. Empirical methods of
research (research, comparison and analysis of expert assessments) are implemented, the results of which reveal
the impact of the pandemic on the change in advertising costs. In conclusion, trends are presented for the
expected development of advertising activities.

Key words: advertising spending, COVID-19, digital advertising

BnBenenne paHM M aHAJIM3UPAHU JaHHU 33 OCBILECTBIBAHU-
T€ WHBECTHIIMU B pEKJIaMHa JEHHOCT KakTo IO
Kpast na 2019 r. npeanadepra OBACHIOTO  PETMOHM, Taka W B IioOajieH 1uiaH. [IpoyueHu ca
yoBewko pasButHe. [langemuara COVID-19  naHHM, paskpuBally BIUSHUETO Ha MaHACMHATA
MIPOMEHN HOPMATHOTO HH €KEIHEBHE U IMOCTaBH  BBPXY M3MEHEHHETO Ha pa3xoJHuTe 3a peKiiama,
WKOHOMHKATa Mpej M3NMTaHue. Peanna cekTopu  pe3yiaTaTHTe OT KOMTO ca MpPeJCTaBeHH B HAcCTO-
W3MUTBAT 3aTPyJHEHUS, TMOpaAWd HaJOXEHUTEe  sIiaTa paspaborka. B 3akmoueHue ca n3BeneHu
MEpPKH 32 OrpaHHYaBaHE Pa3POCTPAHEHUETO Ha  TEHICHLMHUTE 332 OYaKBAaHOTO PAa3BUTHE HA PEK-
3apasara, KOUTO JAOMBIHUTEIHO YTeKHIBAT UKO-  JIaMHaTa JeHHOCT.
HOMHYECKaTa oOOcTaHOBKAa. Taka HapedyeHUsT
»Jlokmayn™ (ot anri. lockdown — w3onamms) Pa3BuTHne Ha pa3xoquTe 3a pekjama 3a me-
IIPEYCTaHOBU JIEMHOCTTa Ha peauua npeanpus-  puoaa 2012 - 2022
THSA, KOETO IOBUIK Oe3padoTHIiaTa W BIIOIIN
COLMATHOTO U (PMHAHCOBOTO TOJIOKEHHE HAa XO- Pa3BuTHeTro Ha pasxonuTe 3a pekiama B Io-
pata. B pesyarar Ha TOBa, BIMSHHETO Ha  JIIMa CTENEH € NPOAMKTYBAHO OT YCIIOBHSTA, B
COVID-19 ce mpeHece W BBbpXy peKiIaMHaTa KOWTO (YHKIHMOHUpAT pekiamonarenurte. [Ipes
neitHocT. CTpeMEeXbT Ha MPEeNNpusATHATA Aa 3a-  IOCIeJHaTa TOAMHA, Pa3sXOIUTe 3a peKiIaMa B
Ma3siT CBOUTE MOTPEOUTENN Hajlara MPEOCMHUCIs-  TOJiIMa 4acT OT CBETa HaMalsBaT 3HAYMUTEIHO,
HE Ha peKJIaMHaTa CTpaTeruss M I'bBKAaBOCT M Kato Statista mporHoswupa, ye camo B CAILl Te3u

aIalITUBHOCT KbM M3MEHSIIIHUTE CE YCIOBHSL. 3aryOu 11e HaXBBPJIAT 26 MIPA. IATCKU J0Iapa
Ilenta Ha aBTOpa ¢ Hacrosimara paspadotka ¢ (Vorhaus, 2020).
Jla TIPOCIIeN Pa3BUTHUETO HA PAa3XOAUTE 33 peK- KaTto mHnmkaTop 3a olleHKa HA MKOHOMHYEC-

nama nipe3 nepuoga 2012-2022 r. AkueHT e moc- KaTa CTaOMITHOCT, 3a [EIUTE Ha HACTOAIIATa pa3-
taBeH Ha BrnusHUeTo Ha COVID-19 BBpXxy m3-  paboTka € MpeicTaBeHa Bpb3KaTa MEXAY paB-
BHPIIBAHUTE Pa3Xoau 3a pekiama B Tiobanen  Humieto Ha BBII u pasxomure 3a pexnama (¢u-
acrekT. Upes3 M3MON3BaHETO Ha eMIUPUYHU Me-  Typa l).

TOIW Ha W3cCienBaHe (MpOydYBaHe, CPaBHEHHE U

aHaAIIN3 Ha EKCIIEPTHU OIIEHKH) Ca CHCTEMaTH3H-
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Wsrounuk: Dentsu Ad Spend Forecasts; IMF World Economic Outlook, October 2020

®@ur 1. /[unamuka Ha pazsutreto Ha bBII u pazxonu 3a pexiama

3a nmeproaa Ha ananu3 2012-2022 r., odu1oTo
paBuuimie Ha bBII moaabpka mNOIOXKUTETHU
CTOMHOCTH U U3pa3siBa OTHOCUTEIHA CTAOMIHOCT
Ha OusHec cpenata no 2019 r. 3a 2020 r. qaHHU-
T€ TMOKa3BaT SCHO M3pa3eHa HEeraTMBHA TEH/CH-
st KpM cnag Ha BBII. AHajgoru4yHo, OChILECT-
BEHUTE Pa3xOJH 3a peKiiaMa cliefBaT Ta3u TEH-
JIEHIIM, TTOpajy 3aTPyIHEHUTE YCIIOBUS 32 OChb-
niecTBsiBaHe Ha OuzHec. [lommucanuTe IBJITOC-
POYHU OTOBOPH 3a peKiiama ¢ MEJUHUTE BB3Ipe-
MATCTBAT aJalTHBHOCTTa U Obp3aTa peakuus Ha
KOMIIAaHUUTE KBbM H3MEHEHMATa B CIEJICTBUE
MaHAEMHATa, KOETO € MPEeANOCTaBKa 3a OrpaHu-

yaBaHe pEKJIaMHUTE HMHBecTHIMH mpe3 2020 r.
IIpornosure ca mnpe3 Hactodamara 2021 r. u
cnenBamara 2022 r. kakto bBII, Taka u pasxo-
JIUTE 3a peKiama Ja Bb3CTAHOBSAT MTOJIO)KUTEITHH-
T€ CH pa3MEpH, HO peaIn3UpPaHeTO Ha TE3H IpOr-
HO3M 3aBHCH M3ISUI0 OT MPEOA0NISIBAaHE TOCIEU-
mute ot COVID-19.

Bw3neiicTBueTo Ha maHgeMusATa UMa pasiivy-
Ha TI0 CHJIa CTEMEeH B OT/AEITHUTE PETUOHU Ha CBe-
ta. ToBa Hanara ja ce uscieaBa HHPOpMALUITA
3a pa3xoguTe 3a pakiiama Mo peruonu (Qurypa
2).
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Usrounuk: http://adforecast.zenithmedia.com/

®ur 2. /[nHamMuKa Ha pa3xoAMTe 3a pekyiama 10 peruoHu 3a nepuoga 2012-2022
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BnusiHreTo Ha KOpoHaBHpYyCa BBPXY Iiioda-
HHUTE Pa3XOAM 3a peKiama Ce MPEHacs U BBPXY
otaennute pervonu. CTolHOCTTA Ha OOIIUTE
pasxomaum 3a pekitama mpe3 2019 . e 618,158 mutH.
$, mpu 429,010 man. § npe3 2012 r. Otuura ce
pbeT oT 1,5 KpaTHO yBeNW4eHHE Ha CpPEeACTBaTa,
OTJICNISTHM OT KOMITAaHMHM WM (pU3WYeckd nuima 3a
pekinamHa aeiiHoct. Hali-Bucoku pasxoau 3a
pexnama ce otaensat B CeBepHa AMepuKa, Kbie-
To 0b0muaAT uM pasmep mpe3 2019 1. moctura
253,592 muH. $ copsmo 172,247 muH. $ mpes
2012 r. Ha BTOpO MSICTO MO peKyiaMeH OIOIKET €
Aszns [Macudwuk, pazxoaure B Koiito mpe3 2012 r.
ca 129,863 mun. $, a mpes 2019 r. mocrturar
198,550 mun. $. 3amagna EBpomna e enun ot pe-
THOHHUTE, B KOUTO MMa OTYETEH CIaj B Pa3Xoau-
Te 3a mepuonma 2012-2019 r. IIpes 2013 r.
(87,397 muH. $) Te HamansBar crnpsimo 2012 .
(86,791 mun. $) ¢ 0,606 mun. $, ciaen kKoero Ha-
pactBat ¢ noctosHeH Temn g0 2019 r. (111,061
MiH. $). B ctpanuTe ot JlatnHcka AMepuka mpes

2012 r. ca m3pasxozasanu 19,436 muH. $ 3a pek-
JaMa, KaTro Te3H CpEeACTBa Ce yBeIM4yaBar [0
28,598 muH. $ mpe3 2019 r. OrpanudeH pekia-
MeH OFOJIKET, B CpaBHEHHE C OCTAHAINTE PETHO-
HU, € oTAeneH B llenTpanna u M3rouna Epomna,
KoiiTo HapactBa OT 12,966 muH. § mpe3 2012 r.
10 19,076 mun. § npe3 2019 r. Cpenen U3tok u
CeBepHa Adpuka e ApYTHAT PErwoH, B KOHTO
uMa Craj B pa3XxoJuTe 3a peKiaMa 3a aHaJINn3U-
paHus nepuox. JlokaTo Npu APYrUTE€ PErHOHU
o0ekT Ha aHanmM3 ce HabIromaBa CTaOWIIEH PBCT
Ha PEeKJIaMHUTE OIO[DKETH, B TO3U CiIydail € Ha-
JIMIe TPOTHBOMNOJIOKHA TeHaeHums. [lepuoau Ha
noBumienue (2012-2014 r.) ca cnenBaHu OT 3Ha-
YUTEJICH CIaj B PEKJIaMHUTE OIOIKETH Ha CTpa-
Hute (2015-2019 r.). B ocrananara yact oT cBe-
Ta pasxoauTe ce mopuimanar ot 3,270 muH. $ 3a
2012 r. mo 4,434 muH. $ 32 2019 1.

[Togpo6Ha wHpOpManMs 3a pPa3BUTHETO HA
peKIaMHHUTE OIO/KETU MO0 PErHOHHM MOXE Jia ce
pasriena B Tabnwma 1.

Tab6amnna 1. Pazsute Ha pa3xoauTe 3a pekiama o pernoHH 3a nepuoaa 2012-2022

IenTpanna (O A
I'mo6annu | CeBepHa | Asus Ila- | 3amagna | JlatmHcka H3ToK M
T'oguHa u U3Touna
pasxoau AMepuka cuux EBpona | Amepuka CeBepHa
Erpona

Adpuka
2012 429,010 172,247 129,863 87,397 19,436 12,966 3,832
2013 449,028 179,020 139,854 86,791 20,768 13,726 4,771
2014 474,264 188,296 150,156 90,014 21,895 13,759 5,928
2015 494,882 196,051 159,643 93,087 23,210 13,610 5,345
2016 520,717 206,365 170,678 96,941 23,839 14,797 4,092
2017 552,801 222,279 178,696 101,858 25,954 16,387 3,430
2018 590,726 240,173 190,271 107,338 27,667 17,967 3,008
2019 618,158 253,592 198,550 111,061 28,598 19,076 2,846

572,401 240,171 185,892

2021f 604,611 247,987 198,929 104,705 27,383 19,149 2,521
2022f 635,198 259,132 210,004 109,013 29,898 20,644 2,526

W3To4yHunk: KOHCTpyHpaHa 110 JaHHu ot http://adforecast.zenithmedia.com/

Ot uadopmanmaTa, MpeACTaBEHA Ha GUTypa
2 u Tabauna 1 Moxe [a ce ChAH, Y€ OCHIIECTBSI-
BaHUTE Pa3XOJHU [0 PETUOHU HAPACTBAT C YCTOM-
quB TeMTl 3a repuona 2012-2019 r. (u3kimtoueHne
e Middle East & North Africa). I[Ipe3 2020 r. nmox
BIMSHHE Ha 3allOYHANIATa MaHISMHUs], Pa3XOJIUTe
3a peKJiamMa CIiajgaT BbB BCEKH OT BKIIOUCHUTE B
W3CJIeIBAHETO PErHMOHHM, KaTo MPOTHO3UTE ca
npe3 2021 r. pa3xoguTe OTHOBO Ja C€ yBeIu4yar.
[IpenBueHOTO MOBUIIEHHE HAMA J1a TIOKpUE 3a-
ryoute ot 2020 T., KaTO NMPEAKPUIUCTHUTE PaB-
HUIIAa HA peKJIaMHHUTE OIOJKETH IIe Ce JOCTHUT-
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Hat npe3 2022 r. B North America, Asia Pacific,
Latin America u Central & Eastern Europe, no-
KaTo 3a OCTAHAJIUTE PETHMOHM IIe € HEOOXOAMMO
MO-/IBJITO BPEME 32 Bh3CTAHOBSIBAHE.

3a ;a ce yCTaHOBH CNEHU(DUIHOTO BIHSHHUE
Ha KOPOHABHpYCa BBPXY pEKJIaMHATa JICHHOCT M
pa3xoauTe B TIIOOANEH AaCIeKT, MOCOYCHUTE JI0
MOMEHTA JIaHHH ca 00oTaTeHu ¢ nHpopMalus 3a
M3MEHEHNETO HAa MHBECTHUIIMHUTE 110 BUIOBE PEK-
nmamMHM Ka"amu (durypa 3).
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@ur 3. /[s1 Ha UHBECTHIIMUTE B peKjIaMa Mo BU0BE Meanu 3a nepuoaa 2012-2022

3a aHaNM3MUpaHus NEepUOJ] JaHHUTE CBUAETEN-
CTBAT 3a YCTOIUYHUBO IOJIOKUTEIHO Pa3BUTHE Ha
WHBECTUIMHUTE B OCHLICCTBSIBaHATA Ype3 MHTEP-
HET JUTMTAJHA pekjama. [IporHo3HuTe naHHH
() 3a 2020, 2021 u 2022 1. CBIIO NPEABMKIAT
PBCT Ha pa3xoAMTe 3a MHTEpHET peknama. Crie-
nuduKaTa Ha TO3M peKIaMeH KaHajl, MMOpOoJeHa
0T yBeJUUYaBalllaTa c€ Bb3MOKHOCT 3a J0CTBII Ha
norpedurennre 10 MHTEpHET U OBP30TO TEXHO-
JIOTUYHO PAa3BUTHE Mpe3 IOCIEAHUTE TOJUHU,
npeBppiiaT VHTepHET peknamara B Hail-
npeanodYuTaHaTa (opma 3a IperaBaHe Ha pek-
JAMHO TIOCIaHUE MO BpeMe Ha MaHAEeMHUs U CO-
nuanHa uzonanus. OCHOBHUTE MpEeJUMCTBA Ha
TO3M BHJ] peKJIama ca CBbP3aHU C: IIMPOKO IOK-
pHUTHE; BB3MOXKHOCT 3a TapreTHpaHe Ha ayIuTo-
pusTa; U3MEPUMOCT Ha €(eKTHBHOCTTA Ha PEK-
JlamMara; BUCOKO PaBHUILE HA T'bBKABOCT W aJ1all-
TUBHOCT; Obp3WHA; BUCOK MPOIICHT JIOBEPHE CPeJT
norpeburenure. Hapen ¢ npenumcrata, MuTep-
HET peKiaMaTa uMa M CBOMTE HEeIOCTaTbhLH, OC-
HOBHUST OT KOUTO Ce SIBSIBA NPEHACHUINAHETO Ha
HMHTEPHET NMPOCTPAHCTBOTO C PEKJIAMH, HOPAIH
KOETO MOTPEOUTENHUTE 4eCTO T'M OJOKHMpaT WM
UTHOPHUPAT.

HezaBucuMo OT CBOMTE HENOCTATHIH, BHB
BpEME Ha COLMaliHa M30Jalusl, KoraTo xopaTa ca
C orpaHuyeH (YU3WYECKHd AOCTBI 10 BHHIIHHS
cBAT, IHTEpHET pekiamara MpoabKaBa Aa Ch-
IBTCTBA TOTPEOWTENST B HETOBUS H300p Upe3
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€XKEeHEBHO M3IOJI3BaHUTE MOOHMIHHN YCTPOHCTBA
1 TEXHOJIOTHH.

BropusT mo ronemuna asn1 € 3aer or TB
pekJjiaMarTa, pa3XoAuTe 3a KOATO HaMajsBat
rocteneHHo npe3 nepuona 2012-2022 r. lokaro
mnpe3 2012 r. ¢ 38,79% nasn TB pexnamara usm-
peBapBa HMHBECTHLMUTE B HHTEPHET peKiIaMa
(20,35%), mpe3 2016 r. TeHAEHIMATA CE U3MEHS.
UzpasxonBanusar Oromxer 3a TB  pekmama
(34,67%) orcrenBa npex MHTepHeT peknamara
(35,08%), a owyakBaHHsTAa ca HETraTHBHATA TEH-
JEHLIUS 32 HamalleHHe Ha CpelcTBaTa WHBECTH-
panu B TB pexmama nma ce 3amasm go 2022 r.
IIpnunan 3a toBa Xp. IIpomaHoB OTKpuBa B
CIEeHOTO: ,, OCHOGHUAM NPUX00, Ype3 KOUumo ce
uso0wvpoicam menesusuume, e NpuxoOvm om pe-
KIAMU, HO PEeKIamMama 6 UHmepHem e oaned no-
e6MmuHa u Modice 0a ce 0YaKea, ue 8 CPeOHOCpPo-
YeH niaM pekiamooamenume uje ce HAcoyam
namam. Ilpobnemvm e, ue cvujecmsyea meHoen-
Yus. OMHOCUMENHUAM OA1 HA Xopamd, UHGQOp-
Mupawu ce 3a coOuMuUAMa om menesususma, 0a
namanssea“ (Prodanov, 2012, 115-116).

Tpeta u yeTBbpTA MO3ULIUSA 3a€MaT BECTHUIU
1 CHHMCAHMSA KaTO IPEACTaBUTENN HA IEYaTHUTE
M3JaHMs, PA3XOJUTE 33 peKiiama B KOMTO Hama-
nsBat mpe3 nepuoga 2012-2022 r. Ternnenuunte
B TO3H CIajJ Ha MHBECTHIIMUTE HE Ca MOPOJCHH
€IMHCTBEHO OT MaHJIeMHYHAaTa OOCTAaHOBKa, H
aHAJIOTMYHO Ha HaOojaBaHus craj npu TB



http://adforecast.zenithmedia.com/

pekiamara ce HaboaBaT 3a HEeNHs Mephoj Ha
aHaIIN3.

WuBecTunnte B paguo pekjama, BbHIIHA
peKJiaMa U KHHO peKJiamMa ChLI0 HaMaysBaT 3a
aHAM3UPAHUs TepUoJl, KaTO IMM0-0Ce3aeMO TOBa
ce Habmronasa mipe3 2020 r. [Iporaosure 3a 2021
n 2022 r. ca 3a JeK pbCT B MPEIBUIECHUTE pa3xo-
JI1, KOUTO He OMXa MOTJIM Jia MOKPHUSAT 3aryoure
ot 2020 1.

Baunsanue na COVID-19

Jeraitnen nornen Ha BausgaueTo Ha COVID-
19 BBpXy MPOTHO3HUTE PaBHUIIA HA HHBECTHUITUN

B aHAIM3UPAHUTE PEKIaMHH KaHallM € TpejcTa-
BeH Ha ¢urypa 4. Ts mo3BoisiBa 1a ce YCTaHOBH,
ye npeau COVID-19, npornosure couar 7,1%
PBCT B M3pa3xOABaHUTE 3a PEKjaMa CPEICTBA B
rnobaneH Mamad. Crex HaYaIoTo Ha MaHACMUSI-
Ta, CBUBAHETO HA Pa3XOJMTE € Hai-0Cce3aeMO MpH
Kuno pexiaamarta (-31,6%), cnenBana ot BbH-
mHaTta pekiaama (-21,7%). OruereHusT cnaj ce
ABJDKKW U3L4JI0 Ha MPEANPUCTUTE MCPKHU 110 Ha-
MaJIIBaHEe Pa3NpOCTPAHEHHETO Ha 3apasaTa upes
3aTBapsHE Ha KUHOCAJIOHUTE, OrpPaHUYABAHE
NPUIBIDKBAHETO Ha XOopaTa W HallaraHeTo Ha
ObJIHA WM YacTUYHA M30JIalusl B OTIEIHUTE
IbPKaBU.
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Usrounuk: https://www.marketingcharts.com/advertising-trends/spending-and-spenders-113617

®@ur. 4. 3MeHeHNe Ha MPOTHO3HUTE Pa3Xxou 3a pekinama mnpeau u ciaegq COVID-19

HeratuBHata TeHISHITMS 3a CIIa]] B pa3XOUTe
3a pekjama 4pe3 MeyaTHH U3aHus (CHUCAHUS U
BECTHMIIM) € 3aCWJICHA TIOJl BB3ICHCTBHUETO HAa
COVID-19. IIpenBuaeHusT criaj B MHBECTULIUU-
Te B pekiiama B crnmcanusta (-5,6%) moctura -
21,5% mon BB3AEWCTBHETO HA KOPOHABHpYCa, a
IpU BECTHULUTE — OYAKBaHUS cmaja oT -5,9%
noctura -19,5%.

TeeBU3MOHHATA pPeKJIaMa ChHINO HE € IMOJ-
MHMHATa OT HETaTHBHOTO BB3[CHCTBUEC HA IaHJC-
musra. [Ipensuwxaa ce -13,8% cnan B uHBECTH-
IIUUTE B peKamMa, a TIpyu Paguo pekjgamMaTa To3u
cIiaj € Olle ITO-TOJISIM M C€ OYaKBa J1a JOCTUTHE -
16,2% npu nporHo3Ho pasHuie npeau COVID-
19 +1,8%.

HHTepHET ¢ eIMHCTBCHUAT PEKIIaMEH KaHall,
B KOWTO BBIIPEKH HETaTUBHUTE TEHIICHIIUH U OT-
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YeTeHHs Chaj B PEKJIaMHUTE OIODKETH, H3pas-
XOJIBAaHUTE DPa3XxoAM 3a AWTUTAHA peKjaMa ce
yBENIUYaBaT B CPAaBHEHHE C MPEIKPU3UCTHHUTE
paBHULIA.

durypa 5 060011aBa UI3MEHEHHETO HA HHBEC-
TUIUUTE B AUTUTaHA pekiama npe3 2020 cnps-
MO 2019 r. KakKTO U NPOTrHO3HUTE TEHACHLUH 32
Pa3BHUTHUETO 1.


https://www.marketingcharts.com/advertising-trends/spending-and-spenders-113617

$441.12

$389.29
$332.84

$325.02

2019

2020 2021 2022

M Digital ad spending [l % change

% of total media ad spending
Wsrounuk: eMarketer, June 2020

@ur. 5. I3MeHeHrne Ha MPOTHO3HUTE Pa3Xxo/u 3a
IUTUTAIHA pekaaMa (MIpA. $, Tekyiu meHun)

TpsOBa ma ce oTOeNek)u, ye HAl-roJIIMO pas-
BUTHE Ha pekinamara B MuTtepHeT mpe3 2020 1.,
CE OTYMTA B IBPKABUTE, MPEICTABEHU HA (hUTypa
6. ToBa e moka3zaTenHO 3a BaKHOCTTa Ha MHTEp-
HET KaTo €IMHCTBEH KaHaJl Ha pa3NpOCTPaHEHUE,
KOWTO BBIIPEKH HETATHMBHHUTE TEHACHIIUU OTOe-
JI3Ba YBEJNMUYEHHE HA OCBHIIECTBABAHUTE PEK-
JJaMHH MHBCCTUIIUU,

Top 10 Countries, Ranked by Digital Ad Spending Growth,
2020
% change

1. Colombia 11.2%

2. Chile

w

.9%
3. Brazil 5
4. China* 5.0%
5. Argentina 4.4%
6. Mexico 4.1%
7. Malaysia 3.0%
8. Sweden 2.6%)
5%

9. Russia 2.

9. Finland 2.5%

1 K
I".’
2

10. Peru 2.4%
Worldwide PR3

Note: includes advertising that appears on desktop and laptop computers as
well as mobile phones, tablets and other internet-connected devices, and
includes all the various formats of advertising on those platforms; excludes
SMS, MMS and P2P messaging-based advertising; *excludes Hong Kong
Source: eMarketer, June 2020

T10911

www.eMarketer.com

Wsrounuk: eMarketer, June 2020

®@ur. 6. Ton 10 gppxaBu, pamXKUPaHUA TIO0 PBCT
Ha Pa3XxoJUTe B IUTUTATHA pekiiama mpe3 2020 1.

Jannute cBumerencTsat, 4ye 6 ot 10 abpika-
B, KOUTO OellekaT Hal-roJIsIM PBCT Ha Pa3X0J-
Te 3a AuruTanHa pekiama mnpes 2020 r. ca mpejc-
taButean Ha JlatmHcka Amepuka — KomymOwus
(11,2%), Ywmmu (5,9%), bpasumus (5,2%), Ap-
xentuHa (4,4%), Mekcuko (4,1%), [epy (2,4%)
IIPU CPEIHO III00ATHO YBEIMUYEHUE HA Pa3XOANTe
2,4%.

WuBecTunnTe B IMTHTAIHA PeKliama ce yBe-
JMYaBaT B CTOMHOCTHO M3Pa)KCHUE, HE3aBUCHMO
OT OTPHULATETHOTO M3MEHEHHE Ha MPOTHO3HUTE
pasxonu 3a peknama. Hail-uecto u3Mon3BaHuUTE
CpeJICTBa 32 OCHIIIECTBsIBAHE HA OHJIAWH peKiiama
ca:

- IUCIUICH peKiamMa — ,, pekiamuu gopmamu,
KOUmMo 0C8eH OCHOBeH MeKCm CbObplcam 2pa-
@uunu, 38yxosu unu sudeo eremenmu ‘ (Pesheva,
M., M. Petrov. M. Popova et al. 2012, p. 23);

- OHJIAlH BHJIEO — pekiaMa moj gopmara Ha
BHJICO KIIWTI, CTApPTHpAI IPU OTBapsHE Ha CTpa-
HUIa B VIHTEpHET WM TIpY Tperiiexx1aHe Ha BU-
JIe0 KIIUTIOBE B ChOTBETHHTE MIaT(HOPMH;

- peKJiama B COLIMAITHUTE MEUH — ,, PEKIAMA 8
caiimoge, 0K0JI0 Koumo ce gopmupa oduHocm
om Xunaou uau O0opu MUIUOHU nompebumenu "
(Pesheva, M., M. Petrov. M. Popova et al. 2012,
p. 25);

- IUIATeHO ThPCEHE — IPH 3asBEHO THPCEHE OT
MoTpeOuTeNsl MO ONpeAesieHH KIIOYOBH ITyMH,
I'BPBUTE PE3YITATH, KOUTO CE MOSBABAT Ca PEK-
Jamu;

- OHJIaliH KiacuuIUpaHa pekiama — 3a Ha-
4aJjio Ha TO3M TUI PeKJjlaMa Cce CMSTaT NeYaTHUTE
W3JIaHUs, HO TS HAMHPA CBOETO MPWIOKEHNE U B
Nureprer. Ilpencrapnspa kparka pekiama, rpy-
nupaHa/KIacupuUupaHa Mo TEMH W Haco4yeHa
KbM KOHKPETHH JHIa (Hall 9ecTO ThpPCEIH WU
mpeajaramny padoTa, WK MPpoAaBaliy/KyTyBaIi
HEIO).

PazHooOpas3uero or HaYUMHU 3a peKIaMUpaHe,
KOWUTO OCHTYpSIBA IUTHUTAITHOTO MPOCTPAHCTBO, €
MOKA3aTEeIHO 3a IIUPOKaTa MPUIOKUMOCT Ha TO-
3U KaHaJ, a ChIIO Taka M 3a EBOJIOLMATA Ha
CpelIcTBaTa 3a OCHINECTBsBaHe Ha MHTepHET
pexnama. [lopanu Taxnara cnenuduka Ha npu-
JIOKEeHUe, ce HaOmogaBa pa3IUyHO BIUSHHUE Ha
COVID-19 Bbpxy H3MEHEHHETO Ha Pa3XxOIuTe
10 BUIOBE TUTUTAIHA peKiama (Tadnuma 2).

Tadauua 2. Vi3MeHeHre Ha MPOTHO3HUTE Pa3Xo/IH 3a TUTHTAIHA PeKIaMa
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BuioBe 1ururajHa pexjaamMa 2019a 2020f 2021f 2022f
Hucnuieit pexiama 7.9 (8.3) -3.0 (8.6) 8.1(9.7) 7.2
OmnnaitH BHUzEO 16.0 (16.1) -2.0 (14.6) 10.8 (13.5) 11.5
CornnaaHu MeIuH 26.9 (22.4) 13.9(19.8) 18.3(16.4) 16.6
[InaTeHo Thpcene 9.8(9.9) 10.1 (8.4) 11.0 (9.3) 8.7
Omnutaiin knacudupana pekiiama 4.0 (4.1) -4.0 (4.1) 3.5(4.2) 4.1
JlanauTe B CKOOM TIOKa3BaT MpeaBapuTeHaTa mporHosa ot SAnyapu 2020

W3Tounmk: maHHUTE 3a pasxoaute ca nurupanu mo Dentsu Ad Spend Forecast, January 2021

Cnen ortuereH cnajll Ha uHBecTULMUTE B Jmc-
el pexkiaamara npes 2020 r., npe3 2021 r. ce
OuYaKkBa OTHOBO PBCT HAa BIIOKEHUTE CPEICTBA,
Makap B IIO-HUCBHK pa3Mep OT IPEABApUTEIIHUTE
nporHo3u. [lpy oOHIaiiH BHIEO peEKIaMuTe,
MpeBapUTEIHUTE NMPOrHO3M 3a 14,6% pbCT Ha
naBectunuute npe3 2020 r. ca KOpUrupaHu Ha -
2% cnaj B M3paszxojBaHUTe cpenacTBa. Ovaksa-
HUSTA ca 3a MOBHIIAaBaHE HA MHBECTHLIMOHHATA
aktuBHOCT mpe3 2021 r. u 10,8% pwCcT B pek-
JaMHUTE OIO/KETH 32 TO3W BHJ| JIUTHTAIHA PEK-
nama. PekmamuTe B comMaaIHuTe MEAUH U IUIA-
TEHOTO ThpPCeHe 3ama3BaT IOJOXKHUTENEH pPBCT
Ha WHBECTHUPAHUTE CPEJCTBA, KAaTO OTICICHUTE
pasxonu 3a MJIaTeHO ThPCEHE HAABHIIABA Mpel-
BAapUTEIIHUTE MPOTHO3M. Ta3u ¢opma Ha IOUTH-
TaJHa peKjamMa € eJIWHCTBEHaTa, MpH KOSITO ce
ouakBa pbcT mpe3 2021 r. (+10,1%) cropsmo
npeaBapurenHata nporuosa ot 2020 r. (8,4%).
Omnjaiin ki1acuuIEpanaTa pexkjamMa 1oj00-
HO Ha MoBeveTo (popMaT Ha JUTUTATHA peKiaMa
OTYHMTA CMaj B NPOTHO3HUTE DPa3XOdu 3a pPeK-
naMHu uHBectuuuu mpe3 2020 r. OuakBaHusATa
ca yBelMYeHHe Ha OrojpKeTa 3a KiacupuiupaHa
pexiiamMa J1a ce OT4YeTe OUle IIpe3 HacTosIaTa
2021 r.

3akiouyenue

ITocouenure JaHHU [OpeAoCTaBAT HarjcaHa
uHpopmanus 3a nustareTo Ha COVID-19 Bepxy
€IHO OT Hail-MOIIHUTE CPEICTBA 3a Bb3IACHCTBUE
BBpPXy IMOTpeOHTEeNnHTe, a MMEHHO Pexiamuara
JeitHoct. HezaBUCMMO OT KOCBEHUTE TTOCTEIULTH,
NPEHACSIIN Ce BPXY PEKIaMHHUTE areHIUH 4pe3
TEXHHUTE PEKJIAMOJIATENH, Pa3BUTHETO Ha pPEKJIa-
MaTa B CBETOBEH Mamad € M3MEHEHO OT MaH[e-

2. Dentsu Ad Spend Forecast, January 2021
https://assets-eu-01.kc-
usercontent.com/ee327770-7bf2-0118-1ada-
dde797¢3e786/b6a4f7b7-775¢c-49c0-a82d-
aS6cace54302/Adspend_Report 2021 2001 int.
pdf
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MHUYHaTa oOcTaHOBKa. TeHIEHIMUTE, ouepTaBa-
1 c€ BHB BPB3Ka C TOBA N3MEHEHHE ca:

Ilvpso: OuakBa ce 3acCHIBAIO CE JOMUHUPA-
HE Ha JUTWTANHaTa pekjama HaJ BCUYKH OCTa-
HaJIM KaHallK 32 Pa3lpOCTpaHeHHWE Ha PEKIIaMHU
nociaHusi. Y CTOMYMBOCTTA HA OHJIAWH peKiiama-
Ta Ce ABDKM Ha BHCOKA €()EKTUBHOCT U CHIIHO
BB3JICHCTBUE BBPXY MOTPEOUTENS, B CIEICTBUE
Ha HEOTPaHWYEH IO BpeMe W MSCTO IOCTBHII JIO
pPEKIaMHHUTE CHOOLIEHHS Ype3 Pa3INyHH TEXHO-
JIOTUYHH yCTPONCTBA.

Bmopo: Bb3cTaHOBSIBaHETO Ha pa3Mepa Ha
HWHBECTUIIMUTE B KUHO- ¥ BHHIITHA pPEeKJIaMa 3aBU-
CH M3LAJO OT MpeANpUEMaHUTe OT MPaBUTEINCT-
BaTa MEpKH 3a MPEyCTaHOBSBaHE JEWHOCTTa Ha
KHHOCAQJIIOHUTE W OTpaHUYaBaHEe IBHKEHHETO Ha
xopata. [locoueHuTe MepkH ce BBBEXIAT IOe-
TalHO ¥ B 3aBHCHMOCT OT CTENEHTa Ha pa3lpoc-
TpaHEHHE Ha 3apasara, HO OKa3BaT CHJIHO Hera-
THUBHO BB3ACHCTBUE BbPXY ChOTBETHUTE KaHAIIU
3a peKJIaMHpaHe, KOUTO €€ OKa3BaT C HUCKA CTe-
IICH Ha e(beI(TI/IBHOCT B Ta3u CUTyalus.

Tpemo: HaOnromaBamata ce TEHIEHIHS 3a
CIajJ Ha U3pa3xOJBAHUTE CPEICTBA 3a IEYaTHA
pexiamMa € JONBJIHHUTENHO IMOJACWIEHa OT
COVID-19. B pe3ynTaTr Ha TOBa, MPOTHO3UTE HA
CHEIMAIUCTH COYaT KbM 33bJI00YaBaHE HA Ta3H
HETaTHBHA MPOsiBa. AHAJIOTUYHA € CUTYallusITa ’
C paauo W TEeJIeBU3WOHHATA peKyiaMa, KOUTO Ch-
0 TYOST CpeliCTBa, H3MECTBAHHU OT JMTUTAITHATA
pekiama.
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THE NATURE OF THE BIG DATA ECOSYSTEM FOR THE ANALYSIS AND DESIGN OF
COMPANY DEVELOPMENT WITHIN INDUSTRY 4.0

Sabrina Kalinkova

ABSTRACT: Digitalization is the main characteristic of our century. It is no coincidence that the “digital
era” is used as a concept more and more often. In this environment, a change in business models is also reported,
with the idea of “Industry 4.0 standing out on the agenda. The report aims to define the role of the Big Data
Environment for the successful development of business in the field of Industry 4.0.
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Industry 4.0.
BnBenenne

CBeTbT, B KOWTO )KHBEEM JTHEC € KOPEHHO pa3-
JUYEH OT TO3U MPEAU HAKOJKO JICCETHIICTHS.
Tasm mpoMsHa Moke na Obae oOsICHEHa ¢ MHO-
JKECTBO CHOUTHS M MPOIIECH OT PAa3IMIHO ecTec-
TBO, OKa3BallX BIMSHUE B Pa3IMYHA CTCIICH U T10-
coka. Jlururanusanusira e euH OT T3 MPOIIECH,
KOMTO MOKe J1a ObJie OIEHEH M KaTo KIFOYOB 3a
roJisiMa 4acT OT MPOMEHHTE, HACTHIMIN B COLU-
QITHO-UKOHOMHUYECKHS )KUBOT.

CbBCceM JIOTUYHO, pas3inuyHu ca (GopMHUTE HA
IIPOABJICHUC Ha BJIIMAHWETO HA Ipoueca Ha JUTHU-
tanu3anus. HacTosmmsar 1okia ] nMa 3a CBoi oc-
HOBEH oKyc cdepaTa Ha UKOHOMHKATA U B 4aCT-
HOCT (PMPMEHOTO paBHMUIIE HA €IHA HAI[OHATTHA
UKOHOMHYECKa cucTeMa. lIMeHHO Ha HUBO Qup-
MEHH MKOHOMHYECKH CHUCTEMU € HallMIEe 3acH-
JICHO W3MOJI3BaHe Ha Bh3MOXKHOCTHTE, TIPEIOCTa-
BSIHU CJIE]] HABJIM3aHETO B ,,TUTUTATHATA epa’.

BrusiHEeTO HA qUTHTATM3ANUATA B Ta3u cdepa
Ha MKOHOMHKATa Ce€ pasriiex/]a upe3 KOHIICIIH-
ATa 3a TOJIEMHUTE JIaHHH, U3MOI3BAHN 32 aHATIN3 U
NPOCKTHPaHe Ha GUPMEHOTO Pa3BUTHE, MPEBPH-
[IaWKK TH B CBO€0Opa3eH 00EKT Ha M3CIIEIBAHETO.

! Cniopen IBM Dictionary of Computing Method to
Describe Disk Storage:

1 Bit = Binary Digit

8 Bits = 1 Byte

1000 Bytes = 1 Megabyte

1000 Megabytes = 1 Gigabyte

B T03u cMuchI, IpeaMeT Ha HACTOSIIETO U3CIE/-
BaHE Ce SIBSIBA EKOCHUCTEMATA Ha rOJIEMHUTE JaHHH,
KOSITO WTpae KIII0YoBa POJISI 32 TSIXHOTO ajeK-
BaTHO m3non3BaHe. OcCHOBHATA IIeNT Ha U3CJIeBa-
HETO € OYepTaBaHETO Ha TPHUTE TPYIH ,,yIacT-
HUIM® B €KOCHCTEMaTa Ha TOJeMU JaHHHU, TEX-
HUTEe (DYHKIIUM U POJIH 32 aHAlIM3a W IMPOCKTUpa-
HETO Ha (PUPMEHO pPa3BUTHE.

H3io:xkenne

B cBoeto exenHeBue xopaTa MOCTOSIHHO W3-
MOJI3BAT TEXHOJIOTUUTE O€3 J1a ce 3aMUCIIAT KaKBO
KoJn4decTBO wWH(pOpManus (JaHHW) TEHepHUpar.
Criopen bynao e Hanuie 3ameMersiBall pbCT B
o0ema JaHHM, KOUTO ca reHepupanu npe3 2020 .
(Bulao, 2021). Hakonko npocTu mpumMepu, KOUTO
ca TIpUBEIEHW B W3CIEABAHETO Ha aBTOpa
(6emn.anr. - bynao), ca:

- IIpe3 2020 r. Bcsika ceKyHAa, BCEKU YOBEK

cb3naBa 1,7 MB nanHm;

- 2,5 KBUHTHJIMOHA OaiiTa JaHHH Ce Ch3JaBaT

OT YOBEYECTBOTO BCEKH JICH;
- 463 EB! nannu e 6b1aT reHEPUPAHHU OT YO-
BeuecTBOTO 70 2025 T.

1000 Gigabytes = 1 Terabyte
1000 Terabyte = 1 Petabyte
1000 Petabytes = 1 Exabyte
1000 Exabytes = 1 Zettabyte
1000 Zettabytes = 1 Yottabyte
1000 Yottabytes = 1 Brontobyte



- 95 MUIMOHAa CHUMKH W BHIEa CE CIOJENST
BCEKHIHEBHO B Instagram;

- Kbpm kpas na 2020 r. ca ce3nanenu 44 EB
JaHHM B I71aTa AUTUTAIIHA BCEJICHA;

ToBa ca caM0O Majka 4acT OT CTpPSCKal[UTe
YHUCIa, TOKa3Ballld KOJIKO 3aBHCHMO € CTaHaJo
YOBEUYECTBOTO OT JUTUTAJIHUTE TEXHOJIOTHHU.
HNmenHO B Te3u ycioOBHS BB3HUKBAT TOJEMHUTE
naHHM, onpenensHu or McKinsey karo ,,iaHHH,
YUUTO Maiad, pa3npocTpaHeHHe, pasHooOpasue
W/WJIN HAaBPEMEHHOCT U3UCKBAT M3IIOJI3BAHETO Ha
TEXHUYECKH apXUTEKTYpPH M aHaJU3W, 3a Ja ce
Jlazie BB3MOXKHOCT 32 IPO3PEHHS, KOUTO OTKJIIOY-
BaT HOBH W3TOYHHIIM Ha OW3HEC CTOHHOCT.
(McKinsey & Co, 2011)

Toxy 1110 TOCOUEHOTO J1aBa sICHA MpeCcTaBa 3a
Ba)KHATa POJIsl, KOSITO TOJEMUTE JAHHU U3IBIIHS-
Bar 3a 6msHeca. OT elHA CTpaHa, TE Ca TaKbB THUII
JaHHHW, KOUTO Ca HOCHUTEIM Ha TOJSIM 00eM HH-
(hopMmarus, KOSITO CliefiBa 1a ce mpepadoTw, 3a aa
ce moay4yu mHpopmanus 3a 6usHeca. OT mpyra
CTpaHa, TOJIEMUTE JaHHU MIPEIOCTABST HOBO ,,3Ha-
Hue* 3a ¢upmara (mpo3peHue), Ipe3 KoeTo Ou3-
HEC €JMHULATa YCIIBA 14 YBEJIUYHU MOJE3HUS pe-
3yJTaT OT cBoATa AciHOCT. He ciyualino 3anouBa
Jla ce TOBOPH 32 OCBIICCTBSIBaHE Ha Ou3HeC Jei-
HOCT B pamkute Ha Munyctpus 4.0.

[Mox Uunmyctpus 4.0 ciensa na ce pa3dupa Ha-
JIOKWJIaTa ce TeHJISHIIM 3a pa3BUTHE HA aBTOMa-
TH3anusATa U oOMsHA Ha JaHHU TPU TEXHOJIOTH-
WUTE B MPOU3BOACTBOTO. B OCHOBaTa Ha KOHLEI-
uusaTa 3a Manycrpus 4.0 crou unesrta 3a TakaBa
MIOCOKA Ha pa3BUTHE HA MPOMUIIIEHOCTTA, KOSITO
Jla IPOMEHU KOPEHHO BCUYKH ACTIIEKTH HA YOBEILI-
KWl ’KUBOT (OUT, TPYA W TIOYMBKA), KAKTO U Ma3a-
puTe Ha TpyZda, cpelaTa Ha HUBOT, MOJIUTHYEC-
KaTa CUCTEMA U TEXHOJIOTHUUTE.

W nokaro B MHHAIOTO OM3HEC OPraHU3AIUNTE
ca OCBILECTBABAJIM CBOUTE AHAIM3H, W3MON3-
BAaMKHU CTPYKTYpPHPAHU JAaHHU B PEOBE U KOJIOHU
(manpumep, 06eM MPoaaKOHN IO TPUMECEU ), TO
JTHEC Te ca M3IpaBeHM IIpe]] HeJeKaTa 3a/ada He
caMo J]a aHaJIM3UpaT OTPOMHU MAaCHBHU JaHHHU, HO
U J1a aHAIM3UPAT JAaHHU OT HECTPYKTYPUPAH THIL.
OCHOBHHSAT MPOOJIEM MIPU U3TMOJI3BAHETO HA HECT-
PYKTYpHpaHH AAHHU €, Y€ Te IPaBAT HEBb3MOKHO
M3M0J3BAHETO HAa TPAJAMLMOHHUTE METOAU Ha
aHaJIus3.

CpBceM JTIOTMYHO BB3HHMKBA BBIIPOCHT KaK Ce
MosIBSIBAT rosieMuTe JaHHu. KazaHo nHave, kou ca
reHepaTOpHUTE Ha TOJIEMHU JaHHU. B qHemHaTa nu-
TUTAJIHA €pa JaHHU C€ TeHEpUpaT OT MHOXKECTBO
W3TOYHHULIM: MOOWMJIHM YCTPOICTBa, CMapT YCT-
poiictna, IT ycTpolicTBa, MEIULIIMHCKYU U3CIEBA-
HUS, COIMAIHM MPEXH, CHUMKH, BHI€a M T.H.
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TenneHusATa, KOATO CE OYEPTaBa 110 OTHOIICHUE
Ha KOJMYECTBOTO TOJIEMHU JaHHH, KOUTO CE TeHe-
pupat, € KbM IMOCTOAHHO YBCIMYCHHUC HA U3TOY-
HUIIUTC HA I'OJICMH JaHHH.

ITocouBaHeTo Ha W3TOYHHUIIUTE HA TOJEMH
JIAHHW HE € JOCTATHhYHO 3a IMPaBIIIHOTO OCMHMC-
JISTHE HA UesITa 32 TSIXHOTO M3IT0JI3BAHE 32 aHATTN3
Y TeHepupaHe Ha Mpo3peHus 3a OpaemeTo. B Tazu
BpB3Ka € He0OXOJMMO Ja CE pasriie/ia eKOCHCTe-
MAaTa 3a rojieMu JaHHH.

Exocucremara 3a roiemMu JaHHU € U3rpajcHa
OT YETHPU OCHOBHHU B3aWMOCBBP3aHU TPYIH WT-
pauu: ycmpoiicmea 3a OaHHU U ,,Sensornet*;
»CHOUpauu“ Ha OanHu (Kojiexkmopu); azpeza-
mopu Ha 0aHHU; nompedumenu u Kynysauu Ha
OaHHuU.

VYcerpoiicTBara 3a JaHHM ChOMpAT AaHHU OT
MHOKECTBO MECTOTOJIOXKEHHSI M HEMPEKhCHATO
reHepHupaT HOBU TaHHU. 3a Bceku GB renepupanu
HOBU JaHHHM, CE€ Ch3JaBa JonbiaHuTelIcH PB uH-
(hopMarius 3a OCHOBHHTE JIaHHHU.

CmapTdoHnTe, HampuMep, ca eIuH OT Hail-
HIUPOKOPA3NPOCTPAHEHUTE U3TOYHUIIN HA JaHHU.
B nombiiHEHHE KbM CBOETO OCHOBHO IMPEIHA3HA-
YeHHe, T€ ChXPaHABAT W MPEJOCTABAT JaHHU 3a
M3II0JI3BAaHETO Ha MHTEPHET, U3npareHuTe SMS-u
U MECTOIIOJIOKEHUETO Ha MPUTEIKATSIUTE UM B
peanno Bpeme. [IpemocraBenata wuH(OpMAIUs
MOX€ Ja OB/Ie M3IIOJI3BaHa 332 OCHINECTBIBAHETO
Ha aHaJIM3 Ha MOJICIINTE HA UHTEPHET TpaduK, HA
,IUTBTHOCTTA" Ha CMapT(OHHUTE Ha OIPEICIICHO
MSACTO, Ha 33APHCTBAHMATA U Tpa(UKa.

Hpyr mpumMep 3a ycTpoiicTBa 3a chOMpaHe Ha
JTAHHM, ca KapTUTE 3a JIOSUTHOCT KbM BEpHra Ma-
rasuan. Te mpenocTaBaT wHGOpMAIUI KbM (Qup-
MEHHUTE aHAJIN3aTOPH HE CaMo 3a Cymara, rmoxap-
YeHa MPU JaJIcHa MOKYIIKa, HO U 3a MPEANOoYnTa-
HUTE 3a IOCEIICHWE Mara3uHH, 3a 3aKyICHUTE
MPOAYKTH U OT KOW MapKu ca Te. B3 ocHOBa Ha
Tasu wHpOpManHsg ¥ HEHHHWS aHAIU3 PBHKOBO/I-
HUTE OPTaHH UMAT Bh3MOXKHOCT J1a IUTAHUPAT CBO-
uTe OBJICIIN NEHCTBUS — MPOMOITUH, PEKJIAMH, OT-
KpUBaHE Ha HOBH Mara3smHH U T.H.

Bropara rpymna yyacTHHIIM B €eKOCHCTEMATa 32
roJieMH JaHHH, ca ChOupaunTe Ha TaHHH. TyK mo-
majaT BCUYKU OOEKTH, KOUTO CHOMpAT JaHHU OT
ycTpoiictBa u motpedureny. [lpumep 3a momoOHU
cyOeKTH, ca yCTpoicTBaTa, KOUTO ChOUPAT TaHHU
3a JIOCTaBYMK Ha TejieBu3us. Te cpOupar uupop-
MaIisl OTHOCHO UHTEPECUTE Ha 3pPUTEIUTE — Tpe-
JABaHUS, KOUTO TIIEAAT, MPEATIOYUTAHN TEIICBU-
3MOHHH KaHaJIi, YaCOBH JHMAaIla30H, B KOUTO CE U3-
IMOJI3BAT YCIYTUTE, MPCANIOUYNTAHNA KbM KaHaJIH,
KOHUTO C€ 3aIlIaliaT JOIIbIHUTENHO U Ap. Croupa-
HETO Ha Ta3W WHpOpMaIsI € HeoOX0IMMo, 3a Ja



MOJKE€ TPEIOCTABSIIUAT TEIEBU3NOHHATA yCIyra
Jla OpraHu3upa Mo Bb3MOXKHO Hal-T00pHs HAYUH
ObIeITe CH ACHCTBHAL.

ArperaTopute Ha JaHHU ca TpeTara rpymna oT
ekocucreMara. Tyk Hal-4ecTo IMomnajaT OpraHu-
3alMy, KOUTO OOCAMHABAT JaHHUTE, ChOpaHH OT
CBHOTBETHUTE YCTPOMCTBA, OM3HEC M ABPKaBHU
OpraHM3allid M WHTEpHET caiiToBe. Arperaro-
pHUTe, B 3aBHCHMOCT OT 3aJIOKEHHTE LENH U 3a-
Jla4u, UMaT Bb3MOXKHOCT Jia TpaHc(hOpMHUpaT AaH-
HUTE BBB BHI, yI0O€H 3a mocieaBamia ,,ymoT-
peba“. Ot cBosi cTpaHa, B pOJIsITa HAa arperatopu
Morar ia Bs3aT OM3HeC OpraHu3alnui, KOUTO H3-
NOJ3BaT ChOpaHUTE JaHHU, 32 Ja I'M IPOoAaBaT Ha
3aMHTEPECOBAHM JIUIIA (OPraHU3aLINN).

ITocneanara rpyma oT ekocucTeMara € Ta3u Ha
MOTPEOUTENNTE U KYITyBAaYNTE HA TaHHU. Y4YacT-
HUIUTE OT Ta3u I'pymna U3MoJI3BaT JUPEKTHO JaH-
HUTE, ChOpaHu U 0000IIEHN OT JApyry Jinia. Ta-
KHBa MOTpeOUTENN ca OaHKUTE, KOUTO Ce WHTEpe-
cyBar oT uH(pOpMaNUs 32 KIHEHTUTE, KOUTO MO-
raT J1a KaHAUAAaTCTBAT 3a IOBTOPCH KPEAUT UJIN 3a
BHACSHE Ha MOMBIHHUTEIHA CyMa IapH IO Aero-
3WT.

O00011IeHHEeTO HA CYOCKTHUTE, MOMAJAIld BbB
BCSIKA OT TPYITUTE HAa €KOCUCTEMATa, U3TIIeK A 1O
CIIeTHUSI HAUWH:

YerpoiicTBa 3a JaHHU — MOOWITHH TeJe-
¢onu, GPS ycrpotictea, MP3 muebp,
€JIEKTPOHHN KHUTH, KOH30JIHU UT'PH, OaH-
KOMaTH, KPEeOUTHH W JeOWTHHU KapTH,
KOMIIIOTPH, KapTH 32 JOSITHOCT, YPEau 3a
BUICO HAOIOACHUE, MEIUIMHCKA TeX-
HUKA.

CbhOupaun (KOJIEKTOpPM) HA JaHHH —
NpaBUTEIICTBOTO, yeO Mpekara, Meau-
[IMHCKY 3aBe/IeHus, ((MHAHCOBU HHCTHUTY-
MW, MOOWIHH ONEepaTOpH, TEIeBU3U-
OHHH OTIEPaTOpPH.

ArperaTtopu Ha JaHHU — yeO caifToBe,
KaTajo3M, PeKIaMy, KPeTUTHH HHCTHUTY-
WU, MEJTUY, AaHATUTUIHHA OpTaHHU3aIIHH.
IMoTpeduTeu M KynyBaum Ha JaHHU —
MIpaBHYU OpPTaHMW3AINH, YaCTHH TOTpeOu-
TeNW, (UHAHCOBH MHCTHTYLIMU W OaHKH,
MIPaBUTEINICTBO, aJBOKATH, PaOOTOATEIH,
MIpOJaBavH.

Crnopen McKinsey (2011) exocucremara Ha
T'OJIEMHU JAaHHU N3UCKBA B HES 1a 6’b}IaT BKIIFOYCHU
YUYACTHUIIH, C TPH KIIFOYOBH POJIU: YUACHHUUU C
0b100K0 aHANUMUYEH MAIanm; CReYUAIUCmu
6 pazdupanemo na OaHHU; CH30AMeEIU HA meX-
HOJ1I02UU U OAHHU.
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UnieHOBETE HA TpyTaTa ChC CHITHO aHAJTUTHYHH
YMEHHsI UMaT KadecTBaTa Jia Cce CIpaBsT ¢ o0pa-
00TKaTa Ha JaHHU OT HECTPYKTYPHUpPaH THII, IPU-
JIarafiki CJIOKHM aHAJIATHYHUA TexHuku. Crasa
lyMa 3a JUIa ¢ OTIMYHH 3HAHUS B 00JlacTTa Ha
MaTeMaTHKaTa, CTaTUCTHKAaTa M KOMITIOThpHATa
00paboTKa Ha JaHHH.

Bropara rpyma ce ¢gopmupa oT iuna c I1o-
HUCKa CTETIeH Ha TEXHUYECKU MTO3HAHUA U 33]TbII-
00YeHOCT, KOUTO MMaT 0a30BM IO3HAHMS B 00-
JIaCTTa Ha CTAaTHCTUKATa y MOTaT Aa JIeUHUpPAT
KIIFOUOBHTE BBIIPOCH, YAUTO OTTOBOP TPsAOBa 1a
THPCAT aHAJIU3UTE.

CrenpanucTuTe B TpeTaTa rpymna, npurexanar
HEOOXOUMISI TEXHUYECKH OIHT 3a TOJAKperna B
OCBIIECTBSIBAHETO HAa AHAIWUTHYHUTE MPOEKTH.
TsaxHara 1eHOCT € CBbp3aHa C OCUTYPSIBAHETO U
aJIMIUHHACTPHUPAHETO HA AHAIUTUYHU XPaHWIHIIA,
yIpaBleHHe Ha MallaOHU apXUTEKTYPH C JaHHH,
MPEIOCTABSIN BH3MOXKHOCT 3a 3aIbJI00YCH U
BCEOOXBATCH aHAIM3. YYaCTHUIIUTE B Ta3H rpyna
TpsOBa /Ja MpUTEeKaBaT yMEHHsS B o0JjacTra Ha
KOMITIOTBPHOTO HMHXEHEPCTBO, MPOTrPAMUPAHETO
U aIMUHUCTPUPAHCTO HA JaHHU.

AKxo TpsiOBa 11a ce 0000IISIT OCHOBHUTE Xapak-
TEPUCTUKH Ha CIIETIHATNCTUTE OT TPUTE TPYIIH, TO
MOTaT Jia ObJaT U3BEJICHU MET XapaKTCPUCTHKU:
KonuuecTBeHn yMeHUS — MaTeMaTHKa U
CTaTHCTHKA;

TexHU4YecKu CrocoOHOCTH , COPTYyEepHO
WHXXCHEPCTBO W YMEHHUS 3a IMPOrpaMu-
pase;

Kputuuno mucniene;

JIt000IUTCTBO U KPEaTUBHOCT;
KomyHHKaTHBHOCT M yMeHHS 3a paboTa B
EKHIL.

Tpure rpymnu, Makap ¥ IPUTEKABAIIN KOPEHHO
pa3INYHU KayecTBa M XapaKTePUCTUKH, CIC/IBa Ja
paboTsT 3aeaHO B enHCTBO. CaMo 1Mo TO3HW HAYUH
Omxa MOriH 1a 00paboTBAT KAYECTBEHO T'OJIEMUTE
JaHHYU. B cuHTE3MpaH BU, OCHOBHHUTE JICHHOCTH,
OCBIIECTBSIBAHM OT CIICIIMATUCTUTE B 00JIACTTa Ha
rojeMHTE JaHHU ca:

YMeHus 3a TMarHOCTUIIMPaHe Ha OM3HeC
po0OJIEMUTE, YMEHHS 3a pasriiexkaaHe Ha
CBIIIHOCTTA Ha MpoljIeMa W ONpeaeisHe
Ha aHAIUTUYHUTE METOIM, KOUTO CIIE/IBa
Jla ce TPHJIOXkKAT 32 HErOBOTO paspella-
BaHe.

YMeHus 3a MpoeKTUpaHe, BHEAPSBAHE U
W3IIOJI3BaHE HA CTATHCTUYECKH MOJACTH U
TEXHUKHU 32 M3BIUYaHEe Ha MH(MOpMAaIus
oT rojieMu nanHd. CTaBa BBIPOC 32 Bb3-



MOXXHOCTTA 3a IIpIJIaraHe Ha yChBBPITICH-
CTBaHU aHATMTHYHU MOJIEIIH 32 pa3pera-
BaHE Ha pa3jnyHU OU3HEC MPOOIEMH.
YmMmenus 3a pazpaboTBaHe Ha MPO3PEHUS,
KOWTO BOJAT 710 (pOpMHUpPAHETO HA MPEIIo-
PBKU 32 IeCTBHE.

B xoma Ha cBoute wu3cnensanus McKinsey
CTUTA J0 W3BOJA, Y€ KbM Kpas Ha BTOPOTO Jiece-
THIIeTHE Ha 21 BEK B MOYTH BCHYKH OpTaHU3AIIHH,
OTepHUpaIy C TOJIEMH JAHHU € HAIUIIEC UICHTUYHA
CTPYKTYpa B pa3lpeaesieHUETO Ha yYaCTHULIUTE B
TpuTe Tpynu. Hammie ca nqocrarsyueH O6poit cre-
LMAJIUCTHU OT BTOpAaTa U TPETaTa rpyIna, a € HaJuue
CEpPHO3€H HEOCTUT HA CHEIUAIHUCTU, IPUTEKA-
BaIll JBJIOOKO AaHATTUTUIHH YMEHHUSL.

Camo ydeHd, KOUTO TPUTEKABAT YMEHUSTA 32
BHUKBaHE B JbJI00YMHATA HA MpoOIeMa U HEero-
BOTO OCMHUCIIsSIHE, Ouxa Moriu na (opmynupar
BEPHUTEC U MHOT'O HEOOXOJIUMH HM3BOJU OT aHa-
JIN3a Ha TOJIEMU JaHHU. A UIMEHHO TE3H U3BOIU B
MOBEYETO CIydail BOIAT 10 IMOsIBaTa HA MPO3pe-
HU 32 OBJCIIETO Ha OpraHu3aIusiITa.

3akiIoueHue

Bceunuko nocodeHo 10 MOMEHTa J1aBa OCHOBa-
HHUE J]a C€ 3aKJII0UH, Y€ eKOcHcTeMaTa 3a roJieMu
JaHHM € U3rpajieHa oOT ,,urpadyn’’, KOUTO ca B3au-
MOCBBP3aHU NOMEX Iy cU. B To31 cMuChI ycniem-
HOTO (YHKIIMOHHpAHE Ha Ta3u CHUCTEMa CE SIBSIBA
(GYHKUUS OT CHHEPTrYHUs e()eKT Ha B3aUMOACHCT-
BHETO Ha BCUYKH YYaCTHHIIH.

B To3m cmuchI ekocucremara Ha TOJEMH
JIaHHU C€ SIBSBA €JHA OT KJIFOYOBHUTE TIPEIIIOC-
TaBKH 32 YCIIENIHO (DYHKIMOHHUPAHE W Pa3BUTHUE
Ha OusHeca B Obxemie. U ole, rojieMuTe JaHHU
MIPEIOCTaBAT BH3MOXKHOCT 32 €THOBPEMEHHO 3a-
JIOBOJISIBAHE HA HYXXKJIUTE HE caMO Ha OM3HEC Op-
TaHU3ALMITA, HO U HA HEMHUTE KJIIMEHTHU U MOTpe-
ouTenu.
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CB3JABAHE HA KOHKYPEHTHO IIPEJJMMCTBO YPE3 UHTEI'PALIUS HA YIIPAB-
JIJEHUETO HA 3EJIEHUTE BEPUT'U 3A TOCTABKU U 3EJIEHUA MAPKETHUHI'

Teonopa Togoposa

CREATING COMPETITIVE ADVANTAGE BY INTEGRATING GREEN SUPPLY CHAIN
MANAGEMENT AND GREEN MARKETING

Teodora Todorova

ABSTRACT: The latest era of industrial globalization has had a significant impact on the climate, leading to
pressure from clients, institutions and society in general to adopt more sustainable green practices. As a result,
companies are looking to adopt more environmentally friendly policies, with the goal of achieving long-term
growth, profitability, and social responsibility fulfillment.

The aim of this paper is to explore the similarities and connection between ideas, practices and goals in both
green supply chain management and green marketing and explain how they can be used to accomplish
competitive advantage. The study uses the descriptive method to analyze the terms "green supply chain
management" and "green marketing" on the basis of published literature and identifies their main elements,
practices, expected benefits and common challenges and barriers. The author then discovers connections and
similarities in their development and execution, which have the ability to aid in the formation of competitive
advantage.

The study concludes that in order to gain competitive advantage from green practices an enterprise has to
commit fully and legitimately to transforming its production process and advertising campaign, as well as work
closely with their supply chain partners to ensure that their standards are met.

Key words: green supply chain, green marketing, sustainability, GSCM, greenwashing, environment,
sustainable logistics, competitive advantage

BbBenenne 3a 1a nMpoy4H BB3MOXHOCTHTE 3a MOCTUTAHE
Ha KOHKYPEHTHO IpPEeIWMCTBO 4Ype3 HHTErpupa-
B Hamm nHUM KaTto pe3ynaTarT OT MHAYCTPHAld-  HOTO NPUJIOKEHUE HA 3€JICHUS MApKETHHI U 3e-
HOTO pa3BuTHE pupMuTE ce cONBCKBAT C BCE [O-  JIEHATa BEpuUra 3a JOCTaBKH aBTOPHT CH IIOCTaBs
Beue OOILECTBEH M MHCTUTYLHOHAJICH HATHCK 32  CJICOHUTE 3aJa4u:
,»OCHHOBSIBAaHE" Ha IO-yCTOMUYMB MOAXOJ 3a pas3- e JlepuHupaHe u cuHTE3UpaHe Ha WHPOP-
BUTHE. MalusaTa OT JHUTEpPATypHU W3TOYHHUIM 3a IOHS-
busHechT TpAOBa na pa3sBHMe NPOAKTHBEH OT-  TuaTta ,,Green marketing” u ,,Green Supply
rOBOP M Jia BB3IOJ3Ba OT Bb3MOXKHOCTHTE, Cb3-  Chain Management” (GSCM).
JAJCHA OT MEPHOABT Ha MPOMSIHA B MHCIIEHETO, e [IpoyyBaHe M aHaJIM3UpPAHE HAa BPb3KaTa
MHCHUATA U BBIIPUATUATA HA XOpaTa, 3a Aa U3B- MEXOYy TAX W IOTEHIUAIbT 3a IIOCTUIaHe Ha
JICYEC IMOJI3U OT IIO-PAHHOTO BB3NNPHUEMAHE HA HO- KOHKYPEHTHO IIPEIUMCTBO.
BU IIPAKTHKH U TEXHOJIOTHH.
Temara 3a 3eleHUS MapKETUHT U 3€JICHHUTE H3i05kenue
BEpPUIU 32 JOCTaBKU € aKTyaJlHa, TbH KaTo BCE
noBeve ¥ 1oBeve QUpMH ce MHTEPECyBaT OT HH- YnpapjieHnue Ha 3ejieHATa Bepura 3a aoc-
BECTHIIMHMTE U Pa3BUTHETO B IOCOKA HAa yCTOM-  TaBKM
YHBO CHAOAsBaHE U MPOU3BOACTBO, KATO MO JaH- ChIecTByBaT MHOKECTBO Ie(UHHULIUMH 32 YII-
H1 Ha Euromonitor International mam 60% oT  paBieHue Ha 3elieHaTa BEpHra 3a JOCTaBKH, KO-
npoyuyeHuTe (UPMH UMaT MHTEPEC KbM HHBEC-  HUTO MPEroJiaraT pasindeH oOXBaT Ha HayKaTa.
THIUH B Ta3u cdepa B cieaamute 5 roguHu  Cropen uikom GSCM obxBaia €IWHCTBEHO
(2020-2025). UHTErpalus Ha HPUPOAOCHOOPa3HH LIEIH B YII-

paBieHneTo Ha Bepurarta 3a goctaBku (SCM)
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(Gilbert 2000), apyru cuuTaT, 4e ce OOXBalla
HEJUAT )KUBOT Ha MPOAYKTA, OT MPOU3BOJICTBOTO
1o yHumioxenueto My (Zhu, Sarkis, Lai 2007).
Cnopex aBTOpa onpeiesieHueTo, naaeHo ot Cpu-
BacTtaBa: “VHTerpupaHe Ha €KOJOTHYHOTO MHC-
JICHE B YNPaBICHUETO HA BEpHUTraTa Ha JIOCTaBKH,
BKJTIOUHMTEITHO JTH3aMH HAa MPOJYKTH, U3TOUHHIINA
¥ Moa00p Ha MaTepuald, MPOU3BOJICTBEHH HPO-
LIECH, OCTABKA Ha KPAaHMs NPOAYKT Ha IOTpe-
OuTeNnTe, KAKTO M YIPABJICHHE B Kpas Ha JKU3-
HEHUS LMKBJ Ha MPOIYKTa CJe] HEroBHs IOJe-
3eH *HuBOT (Srivastava, 2007 ctp.4) Haii- u3-
YepraTeTHO OIKCBA MPOLECHT Ha YIPABICHHETO
Ha 3€JICHUTE BEPUTH 3a JOCTaBKH B HEroBara IIsi-
JIOCT.

Henta Ha GSCM € He camMO Aa KOHTpOJupa
BpeAMTE OT JIEHHOCTTAa Ha Bepurara 3a JI0CTaBKH,
HO W Jia ch3fAane no0aBeHa CTOWHOCT 3a IMOTpe-
ourenure.

Haii-nonynspHuUTe NPAaKTUKHU B YIIPABIECHUETO
Ha 3eJICHUTE BEPUTH 3a JOCTABKH Ca:
Bprpemno ympaBneHue Ha OKoOJHATa
cpeza : ynpaKHsBaHE Ha 3€JIEHO YIpaBJeHUE Ha
BepHUrara 3a JJOCTaBKM OT BHCIIU U CPEIHH Me-
HUKBPHU, Ch3JaBaHe U OJUT Ha CUCTEMH 3a KOH-
TPOJN HajA BIMSHUETO HA NPEANPHUITHETO HA
OKOJIHaTa cpefa, choopazeno ¢ ISO 14001

e  Bpaman GSCM npakTuku: Koomnepanus
C MapTHBOPUTE 10 BepUrara c LeJ peayLupaHe
Ha HeraTuBHHUTE €(PEeKTH BBPXY OKOJHATA Cpena,
BKJIIOYBAHE HA W3UCKBAHMS 32 Ch3/laBaHE Ha yc-
TOWYMBH NPOIYKTH
Bb3craHoBsiBaHE Ha MHBECTHULMU: MPO-
JNak0a Ha M3JIMIIHU MaTepualld, CKpar, 3alacH
im 00opyABaHe

e  Exo-au3aiiH: cb3naBaHe Ha MPOIYKTH C
HaMaJleH pa3XxoJl Ha MaTepuald M EHeprus, c
BB3MOYKHOCT 32 IOBTOpHA ynotpeda, peruKIiIu-
paHe WIN ONOJ30TBOPSIBAHE HA MaTE€pHalIH, Kak-
TO ¥ HaMmaJsBaHe Ha ynorpebara Ha OIACHU 3a
XOpara U OKOJIHATa CPe/ia BELIeCTBa MPH MPOH3-
BoactBoTO. (Firouzabadi, Olfat, Khodaverdi
2010)

[Ipu mpuiaraneTro Ha 3€JI€HO yNpaBIeHHE Ha
BEpUraTa 3a JOCTaBKHM IPEANPHUATUATA OYaKBAT
CIIEIHUTE IOJI3U:

e  ExomoruuHu ¥ MKOHOMHYECKH Medanou
— MHOXECTBO NPOY4YBaHMs B 00J1acCTTa IIOKa3BaT,
4ye MMa CWIHA Bpb3Ka MEXKIY NPAaKTUKUTE HA YII-
PAaBJICHUETO Ha 3€JIEHUTE BEPUIH 33 JOCTABKU U
MIOJIOXKUTENIHOTO HKOHOMMYECKO IIPEJCTaBsHE,
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KaToO €Ha OT IPUYMHUTE 3a TOBA € MHTErpHUpa-
HAaTa BEPUIa HA JOCTaBKUTE

e  TexHOJOTMYHU MHOBALMU, IOPOACHU OT
CUJIHU BPB3KM C JPYTUTE YYaCTHULU BBB BEpU-
rara

L IIOJIOKHUTCIITHA (1)I/IHaHC OBU PEC3YJITATH,

OpoM3NIM3aly OT T.Hap. ,,3€JIeH Jau3aiiH
(Gajendrum, 2017)
° »3CICHUTE TMPaKTUKU NONPHUHACIT 32

MOJIOKUTEIHOTO BB3MPUITHUE OT KIUECHTU U map-
THBOPH TIO BEpHUTATA.

Ocsen noisu, GSCM Moxe na noBseae U 10
HSKOU Oapuwepu W 3aTPyAHCHHUS, KaTo aBTOpa
CYMTa 32 BXKHO J]a ce OTOENeXH, Ue Te ca 3HaYH-
TEJIHO MO-NOAPOOHO M3CJIEABAHU M KOHKPETH3U-
paHu B IuTepaTypara.

Hsixoit ot BBTpemHuTe Oapuepn ca: BHCOKA
CTOHHOCT Ha MHBECTHIIMUTE C HUCKA BH3BPBIIA-
€MOCT, YCTOWYMBOCT HA WHOBAITUUTE WM HEBBH3-
MOXHOCT 32 YHoTpeba Ha HOBUTE TEXHOIOTHH,
HelocTaThYeH Opoll WM KBaTU(UKAIWs Ha 4YO-
BEIIKUTE PECypCH, TPYTHOCTH C MHTEPIPETAIHSI-
Ta Ha ,,3CJICHUTE" HJICH.

Hsikoit or BBbHIIHHTE Oapuepu ca: MOTCHIU-
AJTHO TOJIEMUTE HaYallHU HHBECTUITUHN U PA3XO/IH,
OTCHCTBHE Ha KOMYHUKAIMS U CIIOZENSHE Ha
uHQOpMaIUsl MEXIy WICHOBETE Ha BepHUrara,
JIWICA HA aHTaXHPAHOCT Ha KIUEHTUTE, KOHKY-
PEHTHOCT W HECHUTYpHOCT Ha maszapa. (Silva,
Shibao, Barbieri, Santos 2018)

3eJieH MapKeTHHT

3eneHusaT MapkeTHHr (green marketing) e
OTMCAaH MO Pa3TUYHU HAYMHU OT Pa3InvYHU yde-
Hu. EnHa ot Hail - nonysispHUTE NeUHUIIMKA 32
TEpMUHA ,,3€JI€H MapKeTUHI*“ € Ta3u Ha [lojoHc-
KH: “3eJeHHAT MapKeTHHI € CBCTOAL] C€ OT
BCUYKHU JICHHOCTH, MPeTHa3HAYCHU Ja TeHepHpaT
W YJIECHSBAT BCSKAaKbB OOMeEH, MpeIHa3Ha4YeH Ja
3aJI0BOJTM YOBEIIKUTE HYK]IH, TaKa 4e Jla Ce Toc-
TUTHE 3aJI0BOJISIBAHE HA TE3U HYKAW W JKEIaHUs,
C MUHUMAITHO BPEIHO BB3JECHCTBHE BBHPXY IPH-
pomHaTta cpena‘“ (Polonsky, 1994, ctp.2)

Crnopen npyru, 3a Ja ce OIpeneid JajeHa
CTpaTerusi Karo 4acT OT 3€JIeH MapKeTHHT, Ts
TpsIOBa 1@ OTTOBaps Ha IBE IENH: IMOAOOpsIBaHE
Ha KauecTBOTO Ha OKOJIHAaTa Cpeja U yIOBIETBO-
penoctra Ha kiuenture. (Ottman, Stafford
Hartman 2006)

3a yCHeurHoTo IMPOBEXKIaHE Ha 3eJeHa Map-
KETHHTOBA CTPATETHs € Hy)KHO J1a ca HAIMIHU
CJICTHHUTE TIPEAIOCTABKH:
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e [lpu B3MMaHETO HA PELICHHUS Ja CE B3H-
MaT B NPEJABHA KAaKTO BBb3ICHCTBHETO BBPXY
OKOJIHATa Cpefia, Taka M HYXIUTE Ha MoTpeOuTe-
JIUTE.

e  PemieHusTa OTHOCHO MPOAYKTa Ja Pasr-
JSKAT eI MY )KU3HCH IUKBIL.

e  KoMyHHKAaIMOHHATa CTPATETrHs Na H3II-
paiiia sICHO €KOJIOTMYHO ChOOIICHHE, MOAKperie-
HO OT JOCTOBEpHA HHQPOPMAITHSI.

OcHoBHara 11eN Ja ObJe MOCPEIIaHETO
Ha HYXIWTE Ha MOTPEOUTEINTE, CKOJIOTHYHUTE
MoJI3M TPsIOBa Ja ca caMO 4YacT OT HAYUHBT, 110
Korto Te ce mocturar. (Sitnikov, Vasilescu,

Ogarca, Tudor 2015; Ginsberg, Bloom 2004)

[TpoAyKTHT € MBPBUSAT E€IEMEHT OT 3EJCHUST
MapKETHHTOB MUKC. 3€JICHUTE MPOAYKTH Ca TE3H,
KOUTO Ca MPOCKTHPAHM Jia U3MOI3BAT MO-MAJIKO
NPUPOJHU PECYpCH, TO-MAJKO OTPUIATEITHU
BB3CUCTBHSI BbPXY OKOJHATA CpeAa Tpe3 LEeus
CH JKW3HEH IHKBJ, BaXHU (AKTOpU ca EKOJIO-
rHYHATa YCTOHYMBOCT, Taka U Nevandara.

[leHooOpa3yBaHeTo mpH TpeajaraHeTo Ha
€KOJIOTHYHO OPUCHTUPAHUTE TPOIYKTH OOUKHO-
BEHO € MO0-BHCOKO, MOpaJy A00aBEeHUTE pa3Xxoan
B NPOU3BOJICTBEHHs Tpollec. Bhrpeku, ye Kim-
EHTUTE OCh3HABAT MOJ3UTE OT TAX M pa3Oupar
OCHOBaHUSTa 3a I[I0-BHCOKaTa IleHa, HE ca
CKJIOHHH JIa 3aIUIaTsT [TOBEYE 32 3eJIEHU MPOIYK-
TH, Thi KaTO T€ YeCTO HE OTrOBapsAT Ha OYaKBa-
HUSTA WM. 3eJieHaTa KOMYHUKanus TpsOBa na
NPEZIOCTaBsS HA TOTPEOUTENUTE ChHINECTBEHA WH-
(dopmarus 3a OKOJIHATa Cpejia, KOATO uMa peal-
Ha ¥ 3HA4YMMa BPbB3Ka C JICHHOCTUTE Ha upMaTa,
C LIeN J1a ce M3rpajd JOBepHe U Aa ce M30erne
ujesTa, 4e MPEANPHIATHETO ThPCH Obp3 pe3yi-
TaT, 0e3 Ja B3eMa peajHH MEPKHU 3a OIMa3BaHETO
Ha OKOJIHATa cpena. 3eleHara AUCTPUOYIUS uMa
3a OCHOBHA IIeJT YIPABICHUETO HA JIOTUCTHKATA C
[eNl HaMalsBaHe Ha 3aMbpPCABAHETO OT TpaHC-
mopra M BBIICPONHUSA oOTmeyarbk. (Soleiman,
Osman, Halim 2015)

OCHOBHHTE TIPEIMMCTBA Ha EKOJOTHYHUSA
MapKETHHT, KOUTO (UPMHUTE UCKAT A2 H3IOJI3-
BaT, ca:

e  JIbIArocpodeH pacTeX M BHCOKa PEHTa-
OUIIHOCT.

e (CnecTsaBaHe Ha pa3Xxogu B ABITOCPOYEH
IUTaH, BBIPEKH IMO-BHCOKaTa HayalHAa HWHBECTH-
st

e [Ipemyarane Ha NPONYKTH U YCIYI'H, Ka-
TO CBHIIEBPEMEHHO Ce Cra3Ba OOIIecTBeHATa OT-
TOBOPHOCT
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e JlocThll 10 HOBUTE Ma3apu U IIOJI3BAHE
Ha KOHKYPEHTHO MPEAUMCTBO
e (Cp3naBaHe Ha TOJOXHTEIICH UMUK Ha
Opanaa
e (Ch3gaBaHe Ha JIOSUIHU KIUCHTU U CITY-
skutenu. (Tiwari, Tripathi, Srivatstava, Yadav

2011)

OCHOBHHTE TIPEJIM3BHKATEIICTBA, C KOUTO CE
cOrbCKBaT (UPMHTE, TPUIIATAIN 3€JIeH MapKe-
THHT ca:

o [lpomycku Mexay OYaKBaHHUATA HA KIIH-
EHTHUTE U BB3NPHUATHATA UM 33 3€JICHU MPOIYKTH
(Peattie, Crane 2005)

° »3€JIIEHO KbCOIJIEACTBO - MOAXOM, MPHU
KOUTO MPEINPUATHETO U3ITHITHSIBA €KOJIOTHIHUTE
CU MapKETHHTOBH 1IeH, O3 Ja B3eMe B MIPEIBUL
HY)KIUTE Ha KINEHTUTE CH

. »Greenwashing” — ymorpebara Ha mof-
BEXJAIM MapKETHHIOBH TAKTHKH C IIEN Ja Ce
Cch3laZie TpeurHa wuaes 3a MPUPOAOCHOOpa3-
HocT.(Ottman et al; Choudhary, Gokarn 2013)

HNuTerpanus Mexay 3e1eHUs] MAPKETHHT U
YIpaBJEeHHETO HA 3eJleHMTe Bepurd 3a Joc-
TaBKH, € IHeJ Ch3JaBaHe HA KOHKYPEHTHO
MPeMMCTBO

Mexnay 3€1eHUST MAapKETUHT U YIIpaBJICHUE-
TO Ha 3€JICHUTE BEPUTHUTE 32 JOCTABKU WUMa TO-
JsiMa 0OBBP3aHOCT M 3aBHCHUMOCT, Thil KaTo To-
JsIMa 4acT OT LENUTe U WACUTE UM 3a Pa3BHTHE
ce MPUITOKpUBAT. YTIPaBICHUETO Ha Bepurara 3a
JIOCTaBKU ce (HOKyCUpa BBPXY CIOJICIISTHETO Ha
WHPOPMAaLUI U CHTPYAHUYECTBOTO, 8 MAPKETHH-
I'BT - Ha T0OABSIHETO HA CTOWHOCT, IPEBPBLIANKH
cTOKaTa B AW(epeHIpaH MPOoayKT. (Zampese,
Moori, Caldeira 2016)

N360pbT HA MO-IPUPOJOCHOOPA3HU TEXHUKH
W IIeIM MOXe Jia JIoHece Ha Ou3Heca TPH OCHOB-
HU TIPEJIMMCTBA Ha nas3apa. Ha mppBo MscTO eKo
MPOM3BOJCTBEHUTE NPOLECH YECTO HMaT Io-
roisiMa eeKTUBHOCT Ha PECYpCHUTE, KOETO BOAM
W JI0 TIO-HHUCKH pa3xonu. [Ipeanpusruero Moxe
Jla pasriie/ia v mpolieca Ha ajanTanus KbM HOBU-
T€ TEXHOJIOTMU U KaTO BB3MOXKHOCT 32 caMo00-
HOBsiBaHe. Upe3 MpakTHKyBaHETO Ha 3eJIeH Map-
KeTHHT pupmMata Moxe na ce audepeHmnmpa ape3
HOBH HPOJYKTH M Jia MpHI00He Mo-100pa mo3u-
LUl Ha B CETMEHTHTE, KbM KOUTO Beue € Hacoye-
Ha WJIM JIa ce BKJIIOYM B HOBHU TakuBa. ( Polonsky,
Rosenberger 2001)

Ha makpo anBo GSCM BomM 70 €KOJOTHIHH
MPOAYKTH, KaTo Ch3/laBa HOBH Ma3apy 3a TIX H
HEOOXOTUMHTE UM MaTepuany 1 cypoBuHH. ToBa
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JlaBa Ha 3€JICHUTE KOMIIAHWW TOJSIMO KOHKYpEH-
THO TIPEIUMCTBO, KOETO CIY)XKH KaTo OCHOBA 3a
pa3BUTHE Ha J[BA OT CJIEMEHTUTE HAa MAPKETHHIO-
Busi MUKC Ha 3eneHust mapketunr. (Nikbakhsh,
2009).

Y 10BIETBOPEHUETO HA KpAaWHUTE KIUEHTH, U
CIIEIOBAaTETHO KOHKYPEHTHOTO MPEAMMCTBO,
W3MCKBAa MAapKETUHIOBUTE CTPATErWd Ja ce KO-
OpAMHUpPAT OT Kpai 10 Kpail Io usjaTa Bepura
3a moctaBkd. M3uCKBa ce chriacyBaHe Ha Map-
KETUHTOBUTE CTpaTerMd 3a MoaoOpsiBaHe Ha
BB3MOYKHOCTHTE Ha BepuUraTa 3a JOCTAaBKH, 3a
JOCTaBKa Ha MPOAYKTHU C HyJIeBH Ae(EKTH , TOU-
HO HaBpEeME U B TOYHOTO KOJIUYECTBO, )KEIaHO OT
KpailHHUTe KIIMCHTH Ha BEepUraTa 3a JIOCTaBKH.

HanuvueTo Ha mpaBWIIHUS MPOAYKT Ha Tpa-
BUJTHOTO MSCTO B TOYHOTO BpeMe, IOJICKa3Ba
3all0 YIpaBICHUETO HAa BepUrara 3a JOCTaBKH
BCE TIOBeYe NMPUI00MBa BIUSHIE B 00J1aCTH, KOH-
TO ITBPBOHAYAIHO ca Owim cdepata Ha Mapke-
THHTA W YIPaBICHHETO HA MapKETHHTOBUTE Ka-
HaiM. B cpmoioto Bpeme obade JeMOHCTpUpa H
CHHEPTHUATa MEXIy ABeTe nuciurumau. (Jittner,
Christopher, Baker, 2007) IIpemnarane Ha mpo-
IyKTa Ha 0a3a Ha HETOBUTE ,,3CJICHH " KauecTBa U
noJoOpeHre Ha MapKETHHTOBUTE PE3YJITaTH
CBBP3aH C MapKeTHHTa 10 OTHOIIEHHE Ha Tpo-
naxOnTe M pacTeka Ha Ma3apHUS JsUT UMaT T0-
TEHIMAJIHO TIOJIOKUTETTHO BIMSHHE BBHPXY ¢u-
HAHCOBHTE PE3YJITAaTH Ype3 MOBHITABaHE HAa PhC-
Ta MpuxoauTe. Pazmmpennero Ha ma3apHUAT 1571
MOJKE CBILO Ja JOBEJE O MKOHOMUH OT MaIiaoa,
KOUTO BOJAT 10 HamajsiBaHE Ha CPEAHUTE pas-
XOIM 3a MPOJaJieHa eQMHMIA, KaTo M0 TO3W Ha-
YMH ce MoBMIIaBa peHTaOmnHOCTTa. (Green,
Whitten, Inman, 2012).

[TazapHO mpeamMCTBO Ype3 3eJIeHO yIpaBie-
HUE Ha BepHraTa 3a JOCTaBKH Ce Ch3JaBa Ha OC-
HOBaTa KakTO Ha YHUKAIHH BBTPELIHO-
OpPTaHHU3AIMOHHM PECYPCH, CITY>KUTENH, 3HAHUS U
aTpuOyTH, Taka M Ha OTHOIICHHWATA M KOOIepa-
LUATa MEXAY WICHOBETE Ha Bepurata, noja ¢Gop-
MaTa Ha clielM()UIHN IPAKTHKH 3a CIIOACISIHE Ha
3HaHWS, OllEHKa Ha pe3yiTaTtute, epekTruBHA KO-
MYHUKAIUs ¥ TPOAYKTH, MOAXOAALIM 3a HapT-
ueopute. (Somsuk, N. 2014 ; Laari, Toyli, Ojala
2016)

VYnpaBneHHeTo Ha 3elleHaTa Bepura 3a JI0C-
TaBKU OKa3Ba CUJIHO BIUSHHUE BHPXY EIEMEHTUTE
OT MapKETHHTOBUST MUKC Ha 3€JICHUSI MAPKETHHT
IO CTIeTHUS:

e Place - Bp3aeiicTBueTO Ha MHOTO TPO-
IOYKTH BbPXY OKOJIHATa Cpenia ce CllyyBa UMEHHO
10 BpeMe Ha TPAHCIIOPTUPAHETO MY A0 KIMEHTH-
T€;
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e Product — Cp3maBaHeTO Ha NPOIYKT,
KOHTO OTroBaps Ha LIEJIUTE Ha 3€JEHHUAT MapKe-
THUHT € BBIIPOC Ha KOOPJAUHUPAHE Ha YJICHOBETE
Y Ha BEpUrara 3a JOCTaBKU

e  Price — Pemenusira, cBbp3aHu ¢ Bepura-
Ta 3a JOCTABKHUTE HMMAT SICEH PE3YJTaT BBPXY
LIEHO000pa3yBaHETO, ThH KaTO TO OTYACTU 3aBH-
CHU OT €IIEMEHTUTE .

ABTOpPBT CUMTA, Y€ WHTETpaluATa Ha 3€JCHH
BEpUI'H 3a JOCTAaBKa B IIPOU3BOJCTBOTO € KaKTO
NpPEANnocTaBKa, Taka M HEOOXOOUMOCT 3a W3-
paKIaHETO Ha MBIHONEHHA M (YHKIMOHAIHA
MapKETHHIOBA CTPATETHsl HA OCHOBATA Ha 3elle-
HUSl MApKETHHT.

3akiouenune

ExonoruyHuTe CTaHIApTH CE MPOMEHAT U
pasBUBAT TMOCTOSHHO, KOMIAHHHUTE TPsiOBa HE-
PEKBCHATO Jla OLICHSBAT U Pa3BUBAT CTPATETHUTE
cH. YCTONYMBOTO pa3BUTHE B OBJCIIC MIE H3HUCK-
Ba OM3HECHT Ja MOXKE Jla 3aeMe TBBP/Ia MO3HUIIUS
U J1a S OTCTOSIBa Tpe3 TypOYJICHTHHS MEpUO] Ha
TpaHchopMaIus Ha TTIPOU3BOJICTBEHUTE MPOIIECH.

Oupmure Ouxa MOTIH Ja U3BJICKAT KOHKY-
PCHTHO NOPEAUMMCTBO OT CTPATCTUU CBBP3aHU C
OTIa3BaHETO HAa OKOJHATA Cpelia caMo B pe3yiTar
Ha YMEJI0O ¥ Ka4eCTBEHO YIpaBJICHUE, HAMHUpaii-
KM OallaHC MeXIy HyXKIuTe Ha Ou3Heca, obiiec-
TBOTO U KIIMEHTUTE CH. 3a nejira npeanpusaTuaTa
TpsiOBa Jia ca TOATOTBEHH Jla TIPOMEHST CTpate-
THSITa CH Ha CUCTEMHO HHMBO U JIa CIEUEIAT TO0-
3UNUATA CH 4Ype3 J00pU NPUPOAOCHOOPa3HH
NpPaKTHKA ¥ HMCKPEeHH, WH()OPMATHBHU HHPOP-
MAIlMOHHN KaMIIaHWU W PEalHH YCUJIHS 3a TO-
JoOpeHre Ha MPOJYKTHTE M KOMYHUKAIUITA IO
BEpUrara 3a JOCTaBKH.
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METHODOLOGY FOR EVALUATION OF LOGISTICS ACTIVITIES IN SMEs

Emanuila Antonova

ABSTRACT: The purpose of this paper is to describe a tool for assessment of the evaluation of logistics
practices in SMEs. First part is short overview on theoretical research on the role and relevance of results un-
certainty deriving from errors in data sampling methods. Second part summarizes some good practices for ap-
plication of the standards for delegating responsibilities on the data sampling process in business organizations.
Third part represents a step-by-step method for evaluation of activities in SMEs based on mathematics and sta-

tistics affirmed in the technical literature.
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BnBenenne

Korato enHo npennpusitie OT JajeHa JIOTUC-
TUYHA BEpUTa CH IOCTaBH 3a LeN Ja MoaoOpH
CBOATAa JEHHOCT, HETOBUTE YCWJIMS MOraT Aa ce
ChCpENoTOUYaT BbPXY MOA0OOpsIBaHE Ha CTOMHOC-
TUTE Ha TIOKa3aTelll, KOUTO ca Celn()UIHH, HITH
3a [SUIOTO IPEANPUATHE, WIN 33 OTACIHU HETOBU
¢byaxkoum [1]. HeszaBucuMo OT pemieHHETO Ha
MEHH/DKMBHTA Ha CTOMAHCKaTa OpraHu3alus 3a
HacouyBaHe Ha (OKyca KbM ONTUMH3MpAHE Ha
KOHKpETEH MOoKa3aTell, ChIIMIT ciie/Ba aAa Obae
u3MepeH, 3a Aa Opae ynpasisBad [2]. 3a Ta3u
el € HeoOXOAMMO Aa ce moadepaT KpUTEpUH 3a
M3BBPIIBAaHE Ha Ta3u oreHka [3]. HarpymnBanero
Ha roisiMa 0asza JaHHU 3aTpyJHSABA Ipoleca Ha
00paboTKka W aHaJdM3 Ha HaJIW4yHaTa HH(pOpMa-
usl. M3MepBaHeTo Ha ompelesieH LeJIeBH ITOKa-
3aTeNl cTaBa HeeEeKTUBHO, KOTaTo 3a TOJydYaBa-
HE Ha HEroBaTa CTOWHOCT CJie/lBa Ja CE U3CJIe/Ba
BCSAKa €IMHUIA OT MacuBa, ChIbpiKall HHPOP-
Malus 3a HeroBoto paBHuile. [Ipu pabora c
roJIeMH ChBKYITHOCTH € MPHETO Ja ce 00padoT-
BaT MpeJCTaBUTEIHH 00pa3iu [4].

[To chirecTBO M3BIMYAHETO HA WHQOPMAIHU-
OHHU M3B3JIKU OT TE€HEepajHaTa ChBKYIHOCT Ha
0a3ara JaHHU, TOKYMEHTHpAIla NEeTAMIN MO H3-
BBPLICHNUTE JIOTUCTUYHHU AECHHOCTH B MpEIIpHs-
THETO, TIPE/ICTABIIsBA TIOJTy4YaBaHe Ha 0Opa3Iy 3a
aHaJIM3 U OLIEHKA HAa €AMH WM HSAKOJIKO Iapame-
Thpa, XapaKTEPU3UpAaIly H3CICABAHUTE AEHHOC-
Ti. OLEHsBAaHETO Ha HEOIPe/eJIeHOCTTa Ha U3-

enara Ha HacTosimiaTa pa3spadoTka e Ha
0a3zara Ha JUTEPATYPHO TPOYYBAHE Jia c€ MpeJC-
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MEpBaHMATA, W3BBPIIBAaHM B IIpolleca Ha TMpo-
BeXJIaHEe Ha W3MUTBAHUATA, € HEOOXOUMO YCIIO-
BHE€ 332 TOYHOCTTA Ha TOJyYEHUTE PE3yNITaTH H
JIOCTOBEPHOCTTA Ha HAINIPaBEHHUTE OT TOBA W3BO-
IU [5] OTHOCHO XapaKTEPHCTHKUTE Ha JIOTHC-
TUYHAaTa JAEWHOCT Ha CTOMAaHCKaTa eUHMLA.
[TommydenuTe pe3ynTaTél ca OCHOBaHHE 3a B3eMa-
HEe Ha UH(POPMUPAHU YIPABICHYCCKU PEUICHUS U
MO0 TPaBWIO KUMAaT UKOHOMHUYECKH edekT [6].
HNkoHOMHUYECKHAT eeKT ce n3passBa MpsSIKO —
ype3 ONTUMH3UpPaHe Ha JJIOTUCTHIHUTE Pa3Xxoa B
o0muTe pa3xonu Ha OW3HEC OpraHu3alusTa, 3a
MOBHINIABaHE Ha KIWEHTCKOTO OOCTy>XBaHE U
CTEeTIeHTa Ha YAOBJIETBOPEHOCT, KaKTO W 3a IIi-
JIOCTHOTO TIpEZICTaBsIHE HAa pUpMaTa Ha rmaszapa; u
KOCBEHO - IIpH OM3HEC CHENIKH, MPH U3rpakIaHe
HAa UMHDK M B CIy4YaW Ha CIOPHH CUTYallud H
MIPETCHITMH Ha 3aMHTEPECOBaHH JIHma [7].
WzuncnsBaneTo Ha HEONMpPEAETICHOCTTa Ce H3-
BBPIIBA C I Ja CE JIajie OLleHKa Ha pa3ceiiBa-
HETO Ha pe3yiTaTHTEe OT OIleHsABaHeTO [8] Ha
JlaJieHa JIOTUCTHYHA JEHHOCT W TIPH BU3yallU3U-
paHe Ha TMO3UIMATA HA MAIIKOTO MPEINpPHUITHC
BbB BEpHraTa Ha JIOCTaBKUTE. Taka HapedyeHaTa
,»Pa3IIMpeHa HEOIPeIeICHOCT * BKIIIOUBA B YHC-
JI0BaTa CH CTOHHOCT pa3celBaHETO, MPUYMHEHO
OT yCJOBHMATAa Ha cpelaTa U OTKJIOHEHHUATA B
MIPEJICTaBIHETO Ha M3MON3BaHUTE pecypcu. [Ipe-
MOphYBa C€ W3MOJ3BAaHUTE pecypcH Aa ObIaT
CpPaBHUMH JI0 CTAJIOH, HANpUMEp aHaJOTHMYHa
NpakTUKa OT JIUJIEp Ha ra3apa, 3a Jia ce 00e3rnedn
MPAOCTOBEPHOCT HA MOJYyUYEHUTE pe3yaTaTtu [9].
TaBAT TMPAKTHUKO-TIPUIIOKHU TEXHUKH 32 OIICHS-
BaHE Ha MOKa3aTeJUTe 3a PaBHHUIIETO Ha JIOTHC-



TUYHUTE HA MAalKUTE U CPEJHH TPEINPUSTHS
(MCII), mpmto)kuMH B YCIIOBHSITA M OTpaHHYC-
HUSTA, B KOUTO T¢ (PyHKIIMOHHPAT.

Jedunnpanara 1e1 ce KOHKpeTU3upa B Cle/-
HUTE 3aJa4M:

1. 1a ce 00OOWIAT YTBBPACHH NPAKTUKH MPH
JieNIeTupaHe Ha OTTOBOPHOCTHU IO OCHIECTBSBA-
HE Ha MPOIeCUTe N0 M3BJIMYAHE HA WHPOPMAIH-
OHHU M3BAJIKM 3a OLICHKA U aHAJIN3 Ha JIOTUCTHY-
HHUTE ACHHOCTH Ha MPEANPHUITUETO;

2. a ce MpeJIoKH KOHKPETHa METO0JIOTH-
Yyecka IIOCIIEAOBATEIHOCT [0 HM3MEpBaHEe Ha
CTaHJapTHa pa3lIUpeHa HEONpeaeNeHOCT Ha
pe3yiTaTUTe OT OICHABAaHE HA JIOTUCTUYHUTE
neriHoct Ha MCII.

JleliHOCTH ¥ OTTOBOPHOCTH MPH M3BJIHYAHE
Ha UHGOPMALMOHHM U3BAJKH 32 OlleHsSIBaHE
Ha Joructuunure aeiinoctu B MCII

[IpaBuiHaTa MeTonuKa 3a W3BIMYAHE HA WH-
(opMaLMOHHH U3BAJKH 32 OIICHKA HA JIOTUCTUY-
HHUTE JEHHOCTU € ChIIECTBEHA IPEANOCTaBKa 3a
NPEACTABUTEIIHOCT Ha Pe3yNTaTHTE, XapaKTepH-
3Mpally pPaBHUILETO Ha TOKa3aTeIUTe 3a JIOTHC-
tiyante aerHoctn [10]. EmquH OT OCHOBHHTE
mpobiieMn B ChBPEMEHHATa JIOTUCTHKA € OITH-
MaJHOTO pa3zelieHHe Ha JOTMCTUYHUTE JEeiHOC-
TH MEX]y YYaCTHUINTE B CTOMHOCTHATa BEpHUTa
[11]. KauecTBoTO Ha chOmpane u 0OpabOTKa Ha
IBPBUYHUTE JAHHU M IOCIIEABALINTE U3BOIH CE
rapaHTdpa 4pe3 yCTaHOBEH HauuMH Ha JCHCTBHE
OT KOMIIETEHTHH Jmia. ToBa TpsOBa ma ce u3-
BBPILBA CHIVIACHO CTAaHAAPTHU METOIU M KBaJIHU-
¢urpan nepconai [12].

MCII cnenpa na ce chOMOIABAT MPOLCAYPU
MO0 KAadecTBO, YHUATO IEN € Ja perjiaMeHTHpaT
IUTAHUPAHETO, OPraHU3alMATa 1 OTTOBOPHOCTHUTE
npyu B3eMaHe Ha MH()OPMAlMOHHU HM3BAaJIKH 32
aHAJIM3 W OIEHKA Ha JIOTUCTHYHUTE IEHHOCTH.
Karo mpasuno B MCII Ta3u OTTOBOPHOCT HpU-
HaJJIeKH Ha PBKOBOACTBOTO. ToBa ce IBJDKM Ha
JUMHUTHpaHaTa 4YUCIEHOCT Ha IepcoHaja M To-
YecTO CpellaHd ClIydau Ha OTpaHHYeHO KBaJu-
(UKAIMOHHO PaBHUIIE HAa CIYXXKUTEJINUTE B CPaB-
HEHHE C TOJIEMUTE CTONIAaHCKHU €TUHUIIY.

B 3aBucuMocT OT  OpraHM3alMOHHO-
yIpaBlieHUYeCKaTa CTPYKTYpa Ha HPEANPHUATHUETO
ca BB3MOKHHM Pa3HOOOpa3HM pELIeHHs 3a Jelie-
rupaHe Ha OTroBopHocTH. JloOpa mpakTuka e
OTIOBOPHO JIMLE 32 KOHTPOJICH U TEKYI aHAJIN3
Ha CbCTOSHUETO HA JIOTUCTUYHHUTE NEMHOCTH Aa
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ObJlc HAJIMYCH CIY)KUTENl B pAMKUTE Ha pabOTHa-
Ta cMsiHa. TOBa MOCTaBS M3UCKBAHETO 3a B3aW-
MO3aMeHsIeMOCT Ha ciryxurenute [13].

B3anmozaMmeHseMocTTa Ha CITy)KUTEINTE Ce
mocTura 4pe3 oOyueHUEe W Pa3IUYHU TPCHUHTH.
[To BpemMe Ha OO0y4YEHHETO € HEOOXOIUMO OTIO-
BOPHHUTE CITy>KUTENN Ja ObJaT 3armo3HaTH ¢ Oa-
30BUTE W3UCKBAHUS Ha CTaTHCTUKO-
MaTEeMaTHYECKUTE METOJIU 332 ChCTAaBSHE HAa W3-
BaJIKU U 00paboTKaTa UM, OOpaBEeHE ChC CIICIHA-
musupan codpryep (SPSS, JASP, MS Excel u
Ip.), OOINY MOHSTHUS MO CIICIUATH3UPAHU 3HAHUS
B o0jacTTa M Ja ce PBKOBOIAT OT HaJMYHATa
HOpMaTHBHa JOKyMeHTanus. HopmaruBHaTa
JOKYMEHTAIHs € He00X0IUMO Ja ObJe TOCThITHA
3a ynotpeba Ha MsCTO 10 paboTHH MecTa [12].

OTroBOpHUTE CIYXHUTENTH 32 JAEWHOCTUTE TIO
noJryyaBaHe u 00paboTka Ha WH(OPMAIMOHHU Cca
OTTOBOPHH 33 ChCTOSTHUETO Ha JOKYMEHTHpaHaTa
uHpopMalusl B T'eHepaiHaTa ChBKYITHOCT U H3-
0opa Ha €JIEMEHTHTE B M3BaJKaTa 3a aHaJlu3 B
CJIy4anTe, B KOUTO TOBa € MPHIOXKHUMO. Ta3u
JNEHHOCT cienBa Ja Oble JTOKYMEHTHpaHa upe3
JOIIBJIHUTEIHO CIIOPA3yMEHHE MEKIY OTIOBOP-
HUTE CIIY)KUTEIH U TPEINPUATHETO WU JOIBII-
HUTEITHA JUTHKHOCTHA XapaKTePUCTHKA.

OcCBeH MO3HABAaHETO U CIIa3BAHETO HA IPaBH-
JlaTa 3a MpWiaraHe Ha CTaHIAPTU3MPAHUTE Me-
TOAM 32 OIICHKAa Ha JIOTHCTUYHHUTE ACHHOCTH,
OTTOBOPHHUTE CIYXKHUTEIHU ClIeJBa Ja MO3HABAT U
METOJIUTE 33 WACHTU(UIMpPAHE HA OTKIOHEHUS
OT cTaHmapTa. B ciydali Ha mpengocTaBeHH OT
TPETO JIUIle JaHHM 33 aHallu3, CITYKUTEIAT, KOH-
TO T 00paboTBa, clieqiBa a JOKyMEHTHPA TO3H
(bakT mpu parmopTyBaHe HA MOIYYCHUTE pe3yTa-
TUTE OT OI[EHKATa Ha JIOTHCTUYHUTE NEHHOCTH Ha
npennpustueto. ChIIOTO BaXH U B CIIyYauTe,
KOraTo OT OTIOBOPHUS CIYXKHUTEN CE WU3MCKBAT
OTKIIOHCHHS, JONBIHEHHUS WIH W3KIIOYCHHS
cipsaMo ctangapture [14].

3a KOHTPOJ BBPXY Clia3BaHe Ha (PUPMECHHUTE
CTaHIapTH 3a TpWIaraHe Ha TMpolexypaTa o
OIIEHSBaHE Ha JIOTHCTUYHHUTE IEWHOCTH OTIO-
BOPHHUSAT CJIY’)KUTE ChCTaBsl CBOW IUIAH 3a B3HU-
MaHe Ha WH()OPMAIMOHHU W3BAJKH, KBAETO CE
OIHMCBAT OTYET HOMEP, BUA M OOXBAT HA JIOTHC-
TUYHUTE JeHHOCTH, JiaTa, MECTOIOJIOXKCHHUE,
BHJI ¥ KOJMYECTBO Ha W3BAJKUTE/TIpoOUTE, TIIa-
HUPAaHO ChXpaHeHHWe Ha WH(OpMAIHATA, pUIa-
raHW CTaHJAPTH, MPOIEAYpU 3a OILCHSABaHE Ha
MOKa3aTeJIuTe 3a JIOTUCTUYHHUTE JIECHHOCTH
(TpenpaTku MO BBTPEIIHN JOKYMEHTH W TT030Ba-
BaHE).



[lomyuenuTe maHHW MOAJIEXKAaT Ha MPOBEpKa
OT BTOPH CIY>KHTEN 3a OT MPEeAOTBpATABaHE Ha
MaHUIyIupaHe Ha pesynrarure. llomyuenute
JaHHM c€ MpeaBaT Ha BB3IOKHUTENS Cpelty mpo-
TOKOJI 3 OIIEHKA Ha JIOTUCTHYHUTE ACHHOCTH Ha
MPEeaNPUSITHETO, ChAbPIKAI PEKBU3UTH 3a H3C-
Jie/BaHaTa WHQPOPMAIMOHHA W3BaJiKa, TeHepall-
HaTa CHBKYIHOCT, 32 KOATO ce OTHacs (Oa3ata
MaHHW 3a W3y4aBaHaTa JIOTUCTHUYHA JEWHOCT),
BpEMEBHU [Mala30H Ha MEpHOAa, 3a KOWTO ce
OLICHsIBA JIOTUCTUYHATA AeHHOCT U ap. [15].

Ipouenypa mo u3mMepBaHe HA CTAHIAPTHA
pa3lIdpeHa HeoNpeaeaeHOCT Ha pe3yJITaTuTe
OT OLleHSIBaHE HA JIOTUCTUYHMTE AeifHOCTH Ha

NpeInpusTHETO

1 Jlepunupane na nonsmusma 3a Heonpe-
deneHocm

C mocodeHuTE MO-10JIy TEPMHUHH U OIpene-
JIEHHsI € HEOOXOUMO Jla ObJaT 3all03HATH OTTO-
BOPHHTE CIIY>KUTEINIM B MpoIleca Ha TSIXHOTO 00y-
YeHUE 10 METOJMKaTa Ha W3BIMYaHE Ha WHGOP-
MAaIlMOHHHU M3BAJKH 32 OICHSIBAHUTE MOKa3aTelu
3a JIOTUCTMYHHUTE JIEHHOCTH B MPEIANPHUATHETO,
M0 METOJAMKaTa Ha 00paboTKa W aHAIM3 Ha Te3U
WH(GOPMAITMOHHU W3BAAKH U TpU QOpMyIHpaHe
Ha CHOTBETHHTE H3BOJAM OT MpoIleca Ha OLEHS-
BaHe. Ta3u riaBa e Oa3zupaHa Ha IyOJIUKAIIUU
[51, [81, [91, [12], [14], [15], [16], [17], [18].

1. BennumHa — CBOICTBO Ha SBJICHHE, TAJIO
WM BEUIECTBO, KOETO MMa rojieMHUHa U MOXeE Ja
ce M3pa3M C YHCIO0 U pedepeHTeH enemMeHT; 13-
MepBaHa BeJINYMHA KOHKpDETHa BEJU4YMHA,
Mpe/BUJICHA 32 U3MEPBAHE;

2. 3MepBaHe — mpoLec Ha €KCIEPUMEHTATHO
MoJTlydyaBaHe Ha €IHA WM TOBEYe CTOWHOCTH,
KOUTO MOraT Aa ObAaT JIOTHYHO MPHUIMCAHU Ha
Jla/IeHa BETMYUHA

3. HeompeaeneHocT — HEOTpULATENEH Hapa-
METhp, KOMTO XapakTepusupa AHCIEpCHsATa Ha
CTOMHOCTHUTE, MPUITUCAHU Ha U3MEpBaHATa BEJU-
YIHA, HA OCHOBaTa Ha W3MOJ3BaHaTa WH(pOpMa-
s,

4. JloBepuTenHa BEPOSITHOCT - BEPOSITHOCTTA,
MHOXECTBOTO HA WCTHHCKHTE CTOWHOCTH Ha
M3MepBaHaTa BEJWYMHA /1a C€ ChIbpKa B Ompe-
JieTieH WHTEPBaJl Ha IOKPHUTHE.

5. Onenkara Ha gucnepcusra (pa3ceiBaHETO)
S2 Ha pesynrature 3a cepus OT N-U3MEpPBAHWSI,
Opu mapamerbp j=l+m, oTpaszsBaml pazIUyHH
oOcrosiTenctBa (Opoll Ha cepuuTe OT H3MEPBa-
HUSATA, OTIEPATOPH, APYTH MapaMeTpu U YCIOBUS
Ha M3MEPBaHUATA) 0 GopMynara:
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(v, %

(Un—l) (D

SHX)=Y.

n

Z X

i=1

PiTT 2,

=

KbACTO:

Xij - pe3yaTaT OT i-TO U3MEpBaHE, MPHU KOHK-
pETEH j-mapaMeTswp;
X.

1

CTOHHOCT OT N-0posi U3MEpBaHUs

- OIICHKAaTa Ha CpcaHaTa apuUTMCTHUYHA

6. OrieHKa Ha CPETHOKBAIPATHYHOTO OTKIIO-
HCHHE Ha CTOMHOCTHUTE M3BBPIIBA CE IO
(dhopmyiarta:

),

KBJIETO X, € OLEHKAaTa Ha Cpe/JHaTa apuTMe-
TUYHA CTOWHOCT OT i CepUU U3MEPBAHUSL.
6.1. 3a u3uucieHue Ha X, ce npuiara Qop-

Mmyna (3.1) B cpydanTe Ha aHaIW3 Ha i CEpUH OT
m u3MUTBaHuA (T.€. i=1+m)

3.1)

6.2. CpenHokBagpaTHyHa KOMOWHHpaHa He-
onpeneneHocT Ha m3Mmeppanero (Uc) mpencras-
JsIBa BEJIMYMHA, M3pa3eHa KaTO CTAaHJAPTHO OTK-
nonenwue (S)

Uc= S(X),) = 4

7. OueHKa Ha CPeIHOKBAAPATUYHOTO OTKJIIO-
HEHME Ha cpeJiHaTa CTOMHOCT
S(X7)

T )

8.01eHKa Ha OTHOCUTEIHOTO CTaHAAPTHO OT-
kionenne (RSD)

S(X;) =

S(X;)

RSD = (6)

i



9. CpennokBanpatnyna HeonpenenaeHoct (U)
- HEONpEJeNICHOCT, M3pa3eHa C BeJIMYMHATA Ha
CPEIHOKBAAPATHYHOTO OTKJIOHEHUE

U(X,)=SX,)

(7

10. Korato cToMHOCTTa Ha X, € pe3ynTaT

OT MabK Opol HM3MEpBAaHUST B CEpHUATA WIH
OposAT Ha U3MEPBAHHUTE CEPUUTE HE € TOJIIM (TI0-
ManbK oT 10 [16], To croitHOCTTA Ha S(Xi) TpsO-
Ba J1a Ce KOpUrupa c “koeuLueHTa Ha CHTYp-
HocT” - h (Bk. Tabmuua 1), mpu xoeto Gopmyna-
Ta 3a CPeTHOKBAIPATHYHA HEOMPEIEIEHOCT PH-
Jno0uBa BUIA:

U(X,)=hS(X,) (7.1)

Tabmuia 1. Koedurnuent Ha curypHoct h

Bbpoii Ha enuanyHuTe M3Me- | Koeduuuent

PEHU CTOMHOCTH N Ha CUTypHOCT h
2 7.0
3 2.3
4 1.7
5 1.4
6 1.3
7 1.3
8 1.2
9 1.2

M3Tounuk: [16]

11. KomOunmpanata (CpemHOKBaJIpaTHIHA)
Heonpezaenenoct Uc(X) mpeacrasisiBa cTaHaap-
THa HEONpEIEJICHOCT Ha HM3MEpBaHe, MOJyYeHa
ype3 M3MO0JI3BaHE Ha OTIENHHUTE CTaHJapTHU
HEONpEETICHOCTH Ha H3MEpBaHe, CBBP3aHH C
BXOJHHUTE BEJIMYMHU B MOiena Ha nu3Mepnane. [1o
CBIIECTBO TOBA € CTAHIAPTHO OTKJIOHEHHE, OIl-
pelleNieHO KaTo TIOJIOKUTEICH KBaJpaTeH KOpEeH
OT cyMmara Ha KBaJpaTHTE HA CTAaHIApTHHUTE OTK-
JIOHEHHS Ha BCUYKH BXOIHHM BEJITUYMHH (KOMIIO-
HEHTH Ha HEOIpeJelieHOCTTa, GopMupaiu Oro-
JDKeTa Ha HEONpEeeNeHOCTTa), YMHOXEHU C KO-
epunmeHTa Ha YyBCTBUTENHOCT ¢ = dx/dy (7.2)

11.1. Mi3xonHaTa BeTUYMHA OT U3MEPBAHETO €
(GyHKIUs OT onpesesieH Opoil BXOJHU BEIUYNHH,
KOHMTO BJIMSAAT HA HEONPEICIICHOCTTa Ha H3MEp-
BaHe:

X= (Y, Yr0eny) (7.3)

11.2.Koraro f(y) € cyma wim pasmdka OT
BXOJTHU BEJIMYHMHU, CE U3IIOJI3BA!

U, (x) =AU, +(U,) ¢, +(Us)¢s + oo (8)
Tasu dopmyna Moxke na ce peayuupa, Tbi
KaToO OOMKHOBEHO C€ pHUeMa, 4e 3aBUCUMOCTTA

¢ =dx/dy (7.2) e nuneiitna u ¢ = 1, Torasa:
U(x) =AU +(U,) +U,) +eee O)

11.3.Koraro f(y) e nmpousBeneHre Wix 9aCTHO
OT BXOJIHM BEJIMYUHHU, CE€ OIPEEIs OTHOCUTEIHA
KoMOWHHMpaHa (cpelHOKBagpaTHYHA) Heompere-
neHocT Uc(X). ToBa e cranAapTHO OTKJIOHEHHE,
OTIpPEJIeNICHO KaTO MOJOXKHUTENIEH KBAJIpaTeH KO-
PEH OT cyMaTa Ha KBaJIpaTUTE HA OTHOCUTEITHUTE
CTaHAAPTHA OTKJIOHEHWs] Ha BCHYKM BXOIHU
BEJINYUHU: (10.1)

RSD(x) = |[RSD + RSD}, +RSD} +........ +RSD;
WJIH (10.2)
2
U U Y
Ux)=,| =] +| =] +| =] +ot| =2
N Y2 V3 Y

12. Paszmmpenara Heonpenenenoct (U) mpen-
CTaBsBa TIPOM3BEJCHHEC HAa KOMOWHHpaHaTa
CTaHJIapTHA HEOIPE/EIICHOCT Ha H3MEpBaHE H
MHOXUTEI, HO-TojssM OT umciaoTo 1. Ilo cBos
CMHUCBJI TOBa € BEJWYMHA, KOATO OOXBallla MH-
TepBaJl OKOJIO pe3yiTaTa Ha W3MEPBaHE, MOKPH-
Balll OTPOMHA YacT OT paslpeieicHHEeTO Ha
CTOWHOCTUTE, KOUTO PEATHO MOTaT Jla Ce OTHe-
caT KbM M3MepBaHaTa BeauurHa. [Ipu npaBUIHO
¥ TOYHO OIPENIEIIeH UHTEPBAI, TO B TPAHHIIATE
Ha caMHsl MHTEpBaj ¢ BEPOSATHOCT, paBHA HA J0-
BEpHUTEJIHATA BEPOSATHOCT, CE HaMHUpa JCHCTBHU-
TeJHaTa CTOWHOCT Ha M3MEpaHaTa BEeJIMYHHA.

U=kU, (11),

KBJIETO K - KOS(DUIIUCHT Ha TIOKPUTHE.

Koraro m3Bagkata € rojasMa M 3aKOHBT Ha
pasmpenenenne Ha Xi € HopMajeH, TO Koedum-
SHTHT Ha TOKpUTHE (K) CE B3eMa OT CJeIHaTa
TabyiuIa B 3aBUCUMOCT OT JOBEPHUTEITHATA BEPO-
aTtHOCT (p,%). 3aBUCHMOCTTa MEXY p | K € To-
coucHa B Tabauma 2:

Tabmuna 2: KoedulrieHT Ha TOKpUTHE 3a TO-
JIIMa U3BagKa

p,% 68,27 90,00 | 95,00 95,45 99,00 99,73

k 1,000 | 1,645 1,96 2,00 2,576 3,000

N3Tounuk: [13]

Korato m3Bazkara v € Manka W 3aKOHBT Ha
pasnpeneneHue Ha Xi € HeW3BeCTeH, KOeQHIIU-
EHTHT Ha MOKpHUTHE (K) ce B3eMa oT Tabmuia 3 B
3aBHCUMOCT OT OpOs Ha U3MEPBaHUATA.

Tabmuua 3: KoepuinmeHT Ha MOKpUTHE 32
MaJIKa M3BaJIKa

v=n-|1 2 4 10

1

Kk 12,7 | 43 | 32 |28 | 2,6 | 2,5 | 23 | 2.2
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N3Tounuk: [15]

II. Obwa nocmanosexa na memoouxama 3a
usmepgane Ha CMAHOAPMHA PA3UUPEHA  He-
onpeoeneHocm Ha peyimamume Om OYeHABAHE




Ha Jo2ucmuyHume O0eUHOCMU Ha npeonpusmue-
mo

WzmepBanusTa, U3BBPIIBAHN 3a ONpEACISIHE
Ha TPEACTABSHETO Ha JIOTUCTUYHUTE ACHHOCTH
Ha TPEINPUATHETO C€ MPOBEXKAAT MPU YCIOBHS,
ITIOCOYEHU B CTAHIAPTHUTE (MU BATUIUPAHUTE)
Metoau 3a usnurBaHe [18]. B mpomeca Ha us-
MEpBaHE OTAENHUTE OTYUTAHWS OT aHAIM3a Ha
MpenMeTa ce pa3iudaBaT MOMEXIY CH, KOETO €
MOPOJCHO OT ClIeAHNTE (HaKTOPH (M3TOYHHULIN Ha
HeomnpeaeneHocT) [15]:
OmnpenensiHe Ha BEeIMYUHATA MPHU YCIOBUATA
Ha METOJa;
HenpeacraBurennoct Ha o0pasena;
Cy0OekTrBHA rpelika Ha OIepaTopa;
Hepnocrarbuna paznenurenta cnocoOHOCT Ha
TEXHHYECKO CcpencTBO (codryep);
HeTouHu CTOMHOCTHM Ha €TaJOHUTE W/WIU
CTaHJApTUTE HA TPETH CTpaHu (JTHIEPU Ha
nasapa);
Jomyckanusi, BKIFOYEHH B METOJTUTE W IIPO-
LEeAypUTE 32 OLICHSBAHE;
Bapuanuu B ycnoBusita npu IMOBTOPHH HAO0-
JIOJISHNs Ha M3MEPBaHAaTa BEIMINHA.
OTuuTaliku MHOXECTBOTO HEKOHTPOJIHUPYEMHU
(akTopu B Ipolieca Ha U3MUTBAHE ce TIpUeMa, de
pe3ynTaTuTe OT M3MEpPBaHE Ca CIyJYallHU BEIH-
YIHH ¢ HOPMaJleH 3aKOH Ha pasnpezaeneHue [8].

MCII e HeoOX0AUMO Ia Ha3HAYH 3BEHO, 4ACT
OT OT/IeT WX JUIIE (32 MUKPO M MAJIKUTE TIPEeII-
pUATHS B JUIETO Ha PHKOBOJIEH CIIY>KHTEIN, cUe-
TOBOJAUTENl MJIM COOCTBEHMKA-MEHUIKBD), aHra-
KUPAHO B METOAMYECKO PHKOBOJACTBO Ha Mpolie-
ca Ha OIleHKa Ha HEOIPEAeJIeHOCTTa 3a pa3iimd-
HUTE METOJM, KOHCYNTAlUsl Ha MepcoHajla Io
KOHKPETHH BBIIPOCH, CBHP3aHM C OILIEHKaTa Ha
HEOTpeAeNIeHOCTTa, OTTOBOPHUIM 3a WH(pOpMa-
[UsATa, CBHP3aHa C HEOMPEAETIEeHOCTTa Ha U3IIOI-
3BaHUTE PECypcd 3a HaOIIOJeHUE U W3MEpBaHe,
CTaHIapPTHUTE paOOTHU METOU H JIP.

3a u3BBHpIIBaHE Ha TpOIEeIypaTa MO OIEeHS-
BaHE Ha MOKa3aTeJUTe 3a OLEHKa Ha JIOTHCTHY-
HUTE JIEHHOCTH € HeoOX0IuMO Aa ObJe cla3zeHa
ClIeTHaTa MOCIIE0BATEHOCT:

1.0nensiBaHe HA CpPeHOKBaJApaTH4YHAa He-
onpeneseHoct - OneHsIBaHETO Ha Heomperene-
HOCTTa TP W3MEPBAHE € CBHbpP3aHA C OIEHKaTa
Ha BXOJHHTE BEIMYMHA M CE€ OCBHIIECTBSIBA IO
JIBA HayMHaA — OIleHKa TN ~A” W OIleHKa THII
”B”[17]. 11 nBaTa MeToqa ce OCHOBaBaT Ha BEPO-
ATHOCTHU pa3NpeesieHusl, a CbhCTaBISBAIINTE
HEOIPEAENICHOCTTa CE ONPEAEIAT KOIMUYECTBEHO
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9Ype3 eKCIEePUMEHTATHUTE TUCTIEPCUU WIIH Cpel-
HOKBaJIpaTUUHUTE OTKIOHEeHus. Hsima pasnuka B
XapakTepa Ha ChCTaBJISBAIIUTE HEOIpeelie-
HOCTTa, MMOJTyYeHa MPH JIBaTa METOJIa Ha OIICHKa,
Taka 4Ye pasleNssHeTO € caMo 3a yIoOCTBO Ha
o0cbxaaneTo. OOOOLIEHOTO MpENCTaBIHE Ha
KOJINYECTBEHOTO OIICHSBAaHE HAa KOMIIOHEHTHUTE,
KOUTO JONPHUHACAT 3a HEONPEACICHOCTTa Ha
pesyiTaTa OT M3MEPBAHETO, 32 YAOOCTBO MOXKe
na ObJie TMPEACTABeHO TAaOJIIMYHO ChC ChCTaBSHE
Ha OIOJKET Ha HeolpeaeieHocTTa (Taduia 4).

2. OuensiBane Tum “A”

Onenka Tun “A” caMOCTOSATENHO ce Ipujara
MpY MPOCTUTE M3MEPBAHNS, BKIFOYBAIIN OT €HA
IO nABe BXOAHM BenuuuHH. OILEHSBaHETO Ha
CpEAHOKBaApaTUYHATA HEOMPEAEICHOCT TUIl “A”
€ METOJ| 3a OLCHSIBaHE Ha HEONPEIeNIeHOCTTa
9Ype3 CTATUCTHYECKH aHalIu3 Ha cepusi OT Hao-
moaeHus. To3u THI OLIEHKa ce Ipuiiara, Korato
€ BbOMOKHO MPOBEXKJAHETO Ha cepusi HaOoe-
HUS Ha BXOJHA BEJIMYWHA MPU OCUTYPEHH €]I-
HaKBHU yCJIOBUS HA M3MepBaHe. 3a Aa UMa JO0CTO-
BEPHOCT TO3M BHJ OIICHSBaHE, € HEOOXOANMO
cepusita HaOJIIOCHHUS J1a BKIIIOYBA moBeue oT 10
n3MepBaHus. AKO OposSiT Ha U3MEpBaHMATA HE
MOJe Jja Ob/ie YBEJIMYEH U € HAJIOKUTEIHO IPU-
JaraHeTo Ha TO3W THUI OLIEHKa, MOoJydeHara He-
OTIPEeIeNIEHOCT cJe/Ba JIa ce KOpUrupa ¢ Koedu-
[IMEHT Ha CUTYPHOCT h.

OneHkara Ha HEOMPENENIEHOCTTa Ha H3Mep-
BaHUsTA CE W3BBPIIBA B CIEIHATa MOCIEI0BA-
TEJIHOCT:

W3pwppuBar ce n - 6post OTIENHU U3MEPBaHUS
(n 3 10) win cepust OT U3MEPBAHUITA, C CHAKHB
Opoii u3MepBaHusA BbB BCAKA CEpUs, HA BEIMUU-
HaTa X;

Omnpenenst ce cpenHOApUTMETUYHATA CTOM-
HOCT Ha M3MepBaHaTa BeJIM4YHHA - popmyna (2) u
mpu HeoOXoAuMMOCT hopmyna (4);

Omnpenenst ce oLEHKara Ha JUCIEpPCUsiTa —
¢dopmyna (1) u npu HeoOxonuMocT hopmyina (3);

Omnpenenst ce OIEHKaTa Ha CpPEAHOKBaJpa-
TUYHOTO OTKJIOHEHHE Ha CpeJHATa CTOWHOCT —
¢dhopmymna (5), cnen koeto ce npuiara u Gopmyna

).



Bxonun Onenka | Tun Ipueto Bpoii CpenHOKB. Koedunuenr IIpunoc kBM cpen-
BEJINYMHH | TIO Ha pasmpe- Ha Heonpene- Ha  YyBCTBH- | HOKBaJpaT.
(Xi) MeTo/a | OICHS- | JeJCHHE U3Mep- | JEHOCT TEITHOCT HEOTPEAEIEHOCT
(xi) BaHETO Ba U(Xj) dy Ui(x)
c=—

(A/B) HUATA dx
X X1 A
Xa Xn B
X X KomOununpana cpesnokBajparnyHa HeonpeaeneHocT, Uc(x)

Tabmuua 4: Biomxer Ha HeEONpeneNeHOCTTa
N3rounuk [9]

MCII e HEoOX0aMMO I1a CHOIFOIABAT H3HUCK-
BaHUATA HA CTAaHJAPTHUTE METOIM OTHOCHO W3-
YUCIISIBAaHE HA HEONPEEICHOCTHA H3MEPBAHETO.
HeoOxomumo ¢ pe3yaTarsT OT H3MHUTBAHUATA
BUHAr# J1a ObJie TOKJIaBaH Ha 0a3aTa Ha cpeaHa
CTOWHOCT OT MUHUMYM JIBE TIapaJieTH! U3MUTBA-
HUS, KOUTO Ca B CXOJUMOCT. 3aTOBa HEONpeIe-
JeHocT Tum ,,A” ce OLEHSBa KAaTo paBHA Ha
CPEIHOKBAAPATUYHOTO OKJIOHEHHE HA CXOIU-
MOCTTa Ha cTaHnapTHUSA MeToJ (Sr). AKO B CTaH-
JMApTHHUS METOJ[ € IUTHPAHO JOMyCTUMOTO CTaH-
JapTHO OTKJIOHEHUE WM HEOINPEAEIICHOCTTa €
MOCOYEHa KaTO JIOBEPUTEJICH MHTEpPBAN, TO He-
onpezaencHoctta U(A) ce uaeHTUHUIMPA C TAX

[9].

U

r
(4) =S,- = (12),
K

KBAETO:

I — JIOBEpUTENICH MHTEpBaJ 3a HEOoIpesere-
HOCTTa Ha CTaHAAPTU3UPAHUS METO;

K — KOe()UIIEeHT, KOMTO ce B3eMa OT TaOnud-
HO (Tabmuia 2 noim Tadauna 3) B 3aBUCHMOCT OT
Ka3zyca Ha KOHKPETHOTO U3MEpBaHe.

[lpu omeHsiBaHEe HEONpeENEICHOCTTA HA W3-
MEpBaHMUITA € HEOOXOJUMO Ja c€ M3BBPIUM Ta-
KaBa OICHKA HAa BCHUYKU BXOJISIIM BEIUYMHH.
TBHI KaTO TOBA € CBBP3aHO C MHOI'O BpPEME U €
MKOHOMHYECKH  HEOOOCHOBaHO, TpU  MO-
CIIOKHUTE U3MEPBAHMS CE MpHJara 1 OleHKa Ha
HeornpeaeraeHocTTa Tul “B”.

3. OuensiBane Tun “B”.

OneHsiBaHETO Ha CTaHJApTHATa CPEIHOKBA-
paTuyHa HeolpeneneHocT tun “B” e meron 3a
OIIEHKa Ha HEONpe/eleHOCTTa M0 HA4YWH, Pa3iiu-
YeH OT CTAaTUCTHYECKWS aHallu3 Ha Ccepusl OT
HaAOIOCHUSL.
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3a ;a ce U3BBPINM TakaBa OIEHKA, € He0OXO-
JUMO Jia c€ TI03HAaBaT MHOTO J00pe BCUYKH eTa-
M1 Ha aHATUTUIHOTO U3MEPBAHE U J1a CE U3MON3-
Ba Isj1aTa HATMYHA HH(OpPMAITUs 332 Bh3MOXKHUTE
NEeTepMUHAHTA Ha W3MepBaHAaTa IPOMEHIINBA
[12]. Hammpumep:

- JlaHHU OT OpPEIUIITHU U3MEPBAHMS, aPXUB OT

CTaTUCTHYECKH JAHHH 3a HOJOOHH OIIEHKU;

- Onur M o0IIM MO3HAHUS 3a IOBEICHUCTO

U crienu(UKUTE Ha M3CIICABAHUTE JICHHOCTH;
- JlaHHU OT OIIMT Ha OEHYMAPK JTUAEPH;

- JlaHHW 3a TOYHOCTTAa HA W3YHCIIUTEITHATA

TEXHUKA;

- ExcneprtHu olieHKY B OpaHIna;
- CrmpaBo4yHM AaHHU OT HaydHa W Jpyra crie-

IMaIu3vMpaHa JuTepaTypa.

- JlaHHU 3a BIUSHUETO HA YCJIOBHSTA Ha 3a0-

OumkarsmaTa cpena.

OrneHkaTa Ha HEONPEACIICHOCT Ha H3MepBa-
HUATa TUN B ce u3BBpILIBA B ClieIHATA MOCIEA0-
BaTCIIHOCT:

A) CxemaTW4yHO oOIMCaHWE Ha JIEHHOCTTa,
MOJJIe)KAIa Ha OlleHKA — (UI'ypU U rpaduKH 1Mo
BBTPEIIHA JTOKYMEHTAIWs, paboTHA Mpolexypa,
METOJMKA Ha MPOBEKJIAHE HA OlLICHSIBaHATa Je-
HOCT ¥ ONHCaHWEe Ha PEKBU3UTHTE, KOWTO
BKJTFOUBAT WH(MOPMAITHS 32 IEIHs MPOIIeC Camoc-
TOSTEIHO U KAaTO YacT OT BEpUrara Ha JOCTaBKU-
Te, OO Mperje]l Ha W3BbPIICHUS Opoll neiHoc-
TH 3a pasrjeKIaHWs TepUoMd, TOJATOTOBKA 3a
aHaJIu3.

b) WUnentudunmpane u aerepMUHUpaHe Ha
M3TOYHUITUTE HA HEOIPEACTICHOCT - HauepTaBa ce
YCIIOBHA CX€Ma Ha CHCTaBHUTE KOMITOHEHTH,
BJIMSCIIM HA HEOMNPEIEICHOCTTAa HAa M3MEpBaHE-
TO, KOETO IO CBHUIECTBO BKIIOYBA HEONpenese-
HOCTUTE Ha BCUUKHU €TalH, U3JIOKEHU B CXeMaTa
Ha TIpoIieca Ha U3MEpBaHe.

B) UsmepBanara BenuunHa Y € pe3yJTaHTHA
BEIIMYMHA M 3aBUCH OT OIpejaesieH Opoil BXOTHU




BEMYMHU Xi, UMaImu (yHKITHOHAIHA 3aBHCH-
moct Y = f(X,,X,, X,

n (byHKI_[I/IOHaJ'IHaTa 3aBUCUMOCT 3a HCOIIPEACIIC-
HOCTTa Ha HU3MCpPBaHC, IPEACTaBE€Ha KaTo

U :f(U17U2’U3’

KOMITOHEHTH Ha HEOMPEeIeHOCTTa ca TPYIHO
WU3MEPUMH C KOJIWYecTBeHU BeanmuuHU. [lo Tasm
MpUYMHA 3a]]a4a Ha MEHUKMBHTA Ha KOMIIaHU-
aTa € Te Ja ObAaT HeyTpalu3upaHu, 3a Aa ce
MHUHUMH3UpPA TAXHOTO BIIMSHUE BBPXY H3MEpBa-
HaTa BeMMYMHA. TUIUYHU TakMBa KOMIIOHEHTH
Ha HEeOIPEIeIeHOCTTa Ca :
HenpencraButenHoct Ha oOpasena
pELIEHUETO € BUHATH, KOTaTo € Bb3MOXKHO Ja Cce
aHaJIM3UpaT MPEICTABUTEHH HM3BaJKU OT TEHe-
pamHaTta CBBKYNHOCT Ha WH(OPMAaIMOHHNTE
MAaCHUBHU Ha NPEAIIPUATHUCTO.

VYcioBus Ha OKOJIHATa Cpefa, YOBEIIKU
¢dakTop, GopcMakop — OCHOBHUTE NapaMeTpH,
KOHUTO BIIMSAT BBPXY PE3YNTATUTE OT U3MEPBAHE
ce MOJABbPXKAT B IPaHULNTE, IIOCOYCHU B U3MOJ-
3BaHUTE CTAHIAPTHHU METOIH, 33 A3 C€ MUHHMHU-
3Upa BIMSAHUETO UM BHPXY HEOIIPEIEIEHOCTTa
VYcnoBus Ha W3MepBaHEe — CTaHIAPTHH,
TUTIUYHU U TIOBTOPSIEMH.

CraTucTuyecka rpemuika npu OTYUTaHeTOo
— 3aBUCH OT BHJa Ha co()Tyepa, M3MOJI3BaH 3a
MoJlydyaBaHe Ha BTOpWYHATA HHMOpMAaIuUs 3a
W3cieBaHaTa JIeHHOCT U HaMallsiBa Ype3 H3IOJl-
3BaHe Ha MPU3HATU IPOrPpaMHU IIPOLYKTH.

I') KonrraecTBeHa orieHKa Ha HEOTIPEIEIeHOC-
TUTE HAa BXOJHUTE BEITMYMHHN (KOMIIOHEHTHUTE Ha
HEOIPEeIeNICHOCTTa) — M3BBPIIBAHETO U € HEeoo-
XOJUMO 3apagu 00CTOSITEIICTBOTO, Y€ BCSIKO OT-
JIETHO OIEHSIBaHE C€ XapakTepu3upa C yHHKall-
HOCT. Hkom TUNWYHM KOMIIOHEHTH Ha HEOIIpe-
JeNICHOCTTa, KOMTO MOraT Ja ce OIEHSAT, ca
CIIETHUTE:

*HeomnpeneneHocT OT mpeABapUTEIHATA MOJI-
rOTOBKa Ha oOpasena (0T MPOLEeCHTe Ha PelIeHUe
3a BHJAa W3BaJaKa, MOAOOp HA ydYacTBAaIIUTE B
oOpazera nHOOPMAITMOHHN €IWHUIIA, KOAMpaHe,
MUKcUpaHe u 1p). Tl KaTo CTOWHOCTTa Ha U3-
XOAHUSI TOKa3ared (OIEeHKAaTa Ha KOHKpPETHa
JIOTUCTHYHA JIEHHOCT) MO TPaBHJIO 3aBHCH OT
HSIKOJIKO BXOJHUTE BENMYMHH ((akTopw), ce
OTYHTAa OTHOCHUTEIHAa KOMOMHHMpaHa (CpEeIHOK-
BaJlpaTU9YHA) HEONPEIEICHOCT, IPH KoeTo ¢hop-
myna (10.2) mobuBa Buaa:

2
j .

o] |

KBJIETO:

). OT TyK crnensa

). Hsxom chcTaBsmm

(10.2.1),

st

U‘,jz (U
- + —2
A%

st
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UT — KomOwnmpaHa pa3mmpeHa Heompese-
JIEHOCT Ha JaJicHa JIOTUCTUYHA TEHHOCT X

Um - pa3mupeHaTa HEONMpENeICHOCT Ha m-
¢axrop;

m — Teryio Ha GakTopa, u T.H;

*HeompemeneHOCT OT M3MOM3BaHU pedepeHT-
Hu ganHu (CPM), mpenumieH OmMuT, eKCHEpTeH
ONHT, HAYYHHW JAaHHU W Ap. M3mon3yBaHeTro Ha
CPM ce mpemopbuBa NpH H3TOTBSIHE HAa BBT-
PEIIHOOPTaHN3allMOHHN €TAJIOHU 33 PaBHUIIETO
Ha ganeHa jaeriHocT. TsxHaTa poiist € Ja CiyxaT
KaTo KaJIMOPAIMOHHU CTaHJIAPTH NPU aHATUTHY-
HU U3MEPBAaHUS Ha PaBHUILETO HA JaJIeH MoKa3a-
TeN 3a TPEJCTaBIHE W TMPHU aKTyalu3anus Ha
BBTPEUIHH CTAaHAAPTH. 3a HEOIpeNe]eHOCT Ha
CPM ce mpuemMa paBHOMEPEH 3aKOH Ha pasIpe-
JleJieHue Ha cToiHoctute [16].

C
Uiy =& (13)

*HeonpeneneHoCT OT CPEACTBOTO 3a U3MeEp-
BaHE - B3e€Ma Ce OT JeKJapalus Ha JOCTaBYHMKa
Ha M3YUCIUTENIHATA TEXHUKA/COPTyep U ce MpH-
BEXJla KbM €JMHUIMTE HAa U3MEPBAHE HA OLCHSI-
BaHaTa JCWHOCT C KOPEKIHS OT KOS(HUIIMEHT k 3a
BCEKH OTJEJICH CIy4ai.

4. MH3uucasiBaHe HA KOMOUHHpaHATA
(CpeIHOKBAPATHYHA) HeONpeaeaeHOCT.

3a ;a ce mpoBeje Mpoleaypara Mo U34MCIs-
BAaHC Ha KOM6I/IHI/IpaHaTa CpCaHOKBaApaTUudHa
HEONpEITICHOCT Ha OLIEHKAaTa Ha TOKa3aTelluTe
3a PaBHUILETO Ha JIOTMCTHYHHUTE IEHHOCTH Ha
OPEANPHUITUETO, € HEOOXOOUMO 1a ObAaT oTye-
TEHO CIIEHOTO:

A) AK0 3aBUCHMOCTTa MEXAY KOMIIOHCHTHUTE
Ha HEONpPENEeNICHOCTTa € MEXaHUYHO HacjarBaHe
Ha edekTa (+/-), TO 3a M3UHUCIAIBAHETO HA KOM-
OWHMpaHaTa CTaHJApTHA HEOINPEICIIEHOCT Ce
usronsBsa popmyna (9).

b) Ako 3aBucuMOCTTa € CJIOXHa, ce Ipusara
KaJKyJHpaHe Ha OTHOCHUTENIHAaTa CTaHJapTHA
HeorpeaeneHocT — popmydna (10).

B) UzuncnsBa ce pasmupeHara Heolpenesne-
HOCT ¢ ioMotira Ha opmyia (11).

I') OnensiBa ce HeompeaeIeHOCTTa Ha U3MEP-
BaHe.

) Orenkata Ha HEOMPEICICHOCTTA CE IMPH-
jara cbC CBOsITa ToyHa croiHOocT. OleHkaTa Ha
HEOIIPeeNICHOCTTa Ce Mpujlara B CIEAHUTE CIy-
Yau:

- Ilpm BanunupaHe Ha IpUIATaHUTE METO-
I 32 OLICHSIBaHE Ha IOKA3aTeJIUTE 3a JOTMCTHY-
HUTE JedHocTH Ha npennpustuero. [locousa ce
B MPOTOKOJIA C PE3yJITaTHTEe, KOMTO ce mpenasa
Ha 3asBUTEJIA Ha OLICHABAHETO.



B ciydauTte, xorato pe3yiaTaTbhT OT aHa-
JUTUYHOTO M3MEPBAaHE € Ha I'paHHLaTa 3a ChOT-
BETCTBUE C HOpMATa.

E) IIpencraBsine Ha cpeAHOKBagpaTUYHA He-
oInpenesieHocT: pe3ynraT X (B H3MepBaHUTE
€AMHUIIM) U CPEIHOKBAAPATUYHO OTKJIOHEHHE,
choOpazHo ¢opmyna (7), KaKTO W H3IMOJI3BaHE
Py HEOOXOUMOCT Ha KOS(HUIIEHT HA CUTYPHOCT
h.

K) HoxnaaBane Ha pasmMpeHa Heolpezese-
HOCT: pe3yntar: X (B U3MEpBaHUTE COUHMULIU) U
pasliMpeHa HEOIpeIeIeHOCT, ChoOpa3Ho (op-
Mmyna (7), ¥ u3Mon3BaHe Ha KOSPHULMEHT Ha MOK-
putue k.

3aKkiIo4enne

IIpemnoxenata METOIMKA 3a OICHSBAHE Ha
JIOCTOBEPHOCTTa Ha OIICHKAaTa 3a IOKA3aTEJINTE
Ha JIOTUCTHYHU IEHMHOCTH MOKe Oa ObIe MU3I0JI-
3BaHa oT MeHuIKkMbHTa Ha MCII. JlocToBepHarta
OIICHKA Ha JIOTUCTHUYHUTE ICHHOCTH Ha TIPEIII-
PUSATHETO € TIPEeoCcTaBKa 3a Mo-J00p0 MO3HIIN-
OHHMpaHe Ha OW3HEC OpraHM3aIMATa Ha Iazapa u
MOBUILIABAHE HAa HeWHaTa KOHKYPEHTOCIOCOO-
HOCT.

Jluteparypa

1. JwumwurtpoBa, A., IlokazaTenu 3a oleHKa Ha
(hYHKIIMOHMPAHETO Ha JIOTHCTUYHUTE Bepurd, IV
International scientific and practical conference
“Ukraine, Bulgaria, EU: Economic, Technical and
Social Development Trends”, June, Burgas, 2020,
Bulgaria, ctp. 33-36, ISBN 978-619-239-429-5

2. Kaplan, R.S. (1986) Measuring manufactur-
ing performance: a new challenge for managerial
accounting research, The Accounting Review, V58, 4,
686-705

3. Humurposa, A., Jlumutpos U., Kpurepuu 3a
OIICHKA Ha CTEIECHTA HA ayTCOPCHUHT Ha JIOTHCTUYHUTE
npouecu, AKaJJIEMUYHO CIIUCAHUE ,,Y IPABIEHUE U
obpazosanme”, Tom XIII, k1.2, Byprac, 2017 r., cTp.
201-207, ISSN13126121

4.  Anapeenkos, B.I'., Macnosa, O.M. (1990)
Metompl cOopa WH(POpPMAIK B COIHMOJIOTHYECKHUX
HCCJIEIOBAHMAX, Kn.2, OpraHu3annoHHO-
MeTOoAMYEeCKHe MpoOIeMbl onpoca. AHAIH3 JOKYMEH-
toB. Habmonenune. Excnepument, Mockaa.

5.  Ellison, S., Roesslein, M., Williams, A.
(2000), Eurachem/Citac Guide: Quantifying Uncer-
tainty in Analytical Measurement, 2" Edition, ISBN:
0-948926-15-5

6. Klassen, K., Rohleder, T. (2002), Demand
and capacity management decisions in services: How
they impact on one another, International Journal of

Operations and Production Management, ISSN: 0144-
3577.

7.  Statzner, B., Sperling, F. (1993), Potential
contribution of systematic-specific knowledge (SSK)
to stream-management decisions: ecological and eco-
nomic aspects. DOLI: 10.1111/5.1365-
2427.1993.tb00767.x

8. EA-4/16 “EA guidelines on expression of the
uncertainty in quantitative testing”, G:2003

9. NIST Technical Note 1297 Guidelines for
Evaluation and Expressing the Uncertainty of NIST
Measurement Results, 1994, rev. 2009.

10. ITaues, T. HoBa nKkoHOMHYECKa COIIMOJIOTHS.
(2007) Uzn. ,,Cronancteo”, Codus.

11. HumurpoB M., OueHka Ha BIMSHHETO Ha
TPAaH3aKOUOHHUTE pPa3xXoAu BbBPXY CTCIICHTA Ha
AyTCOPCHUHT Ha JIOTUCTUYHUTE JIEWHOCTH,
International scientific and practical conference
“Ukraine, Bulgaria, EU: Economical and Social
Development Trends”, September, Burgas, 2017,
Bulgaria, cp. 63-67, ISBN 978-619-160-821-8

12. BAC 17020:2012 ,,OuensiBane Ha CHOTBETC-
TBUETO. V3uCKBaHMs 3a AEHHOCTTA HA PAa3IUYHH BH-
JIOBE OpraHu, U3BBPILIBAIIU KOHTPOI™,

13. Wuest, T., Thoben, K.D. (2011) Information
Management for Manufacturing SMEs; Advances in
Production Management Systems. Value Networks:
Innovation, Technologies and Management. 481-488,
Ed.1, Ch. III, Spriner Berlin Heidelberg.

14. ISO 2589-1:1999 ,Ilponenypu 3a B3emMaHe
Ha TIpoOU 3a KOHTPOJ 110 Ka4eCTBEHH Npu3Haiy. JacT
1: IlnaHoBe 3a B3eMaHe Ha MPOOHW, WHACKCHpaHE Ha
MpUEMATETHO pPAaBHUIIE HAa KAadyecTBO 3a KOHTPOI
napTujia o napruga‘.

15. EAL-G23 Expression of Uncertainty in
Quantitative Testing (2017).

16. ﬁopﬂaHOB, J., Metkos, I1., JTumutpos, A.,
T'oros, /1., Hones, 3. (2009) MareMaTu4ecKu MOJCITH
3a KOHTPOJI Ha Ka4eCTBOTO Ha KWHEMAaTHYCH BUCKO3H-
TET Ha CPEIHOACCTHIATHH TOPUBA, MOJYyYCHH 4Ype3
KaTaJUTUYHA JETMOIMMEPH3alis Ha TEXKH HeQTEeHH
ocrarpln”, Ynpasienue u odpazoBanue, Tom V (2),
207-211.

17. Eurachem/Eurolab/Citac/Nordtest ~ (2007),
Measurement Uncertainty arising from sampling: a
guide methods and approaches. AMC Working
Group.

18. Twomey, J. (1995), Validation and Verifica-
tion, Department of Industrial and Manufacturing
Engineering, Wichita State University, Wichita,
Kansas, USA, 67260-0035.

159

Emanyunna AaroHoBa

VYuusepcurer ,,[Ipod. n1-p Ac. 3nmarapos“-byprac
Karenpa ,,ilkoHOMMKa U yIIpaBieHne™

e-mail: emanuila.antonova@gmail.com



YIIPABJIEHUE M OFPA3OBAHUE MANAGEMENT AND EDUCATION
TOM 17 (2) 2021 — VOL. 17 (2) 2021

BAJIMIUPAHE U BEPUOHNIIUPAHE HA METOJUTE 3A OLHIEHKA HA JIOTUCTUY-
HUTE JEMHOCTH HA MCIL. MOJIEJIA 3A U3BMEPBAHE HA HEOIIPEJIEJIEHOCT HA
PE3YJITATHUTE OT OHEHSABAHETO

Emannyma AHTOHOBa

VALIDATION AND VERIFICATION OF THE METHODS FOR EVALUATION OF LOGIS-
TICS ACTIVITIES OF SMEs. MODELS FOR MEASURING THE UNCERTAINTY OF THE
EVALUATION RESULTS

Emanuila Antonova

ABSTRACT: The technical literature examines in detail the problems with the accuracy of the results of
measurement of quantities characterizing objects with physico-chemical characteristics. This paper is an attempt
to summarize the possibilities for the application of technical methods in the foeld of managing various func-
tional processes in SMEs and in particular their logistics activities. The aim of the author is to derive practical
and applied models for SMEs to use in the process of their positioning in the supply chain. An overview of vali-
dation and verification of analytical methods for evaluation is presented along with some examples for measur-
ing the uncertainty of the assessment result.

Key words: Evaluation of Logistics Activities, Evaluation of Uncertainty of Sampling, V&V

BouBenenue OuepraBaHeTo Ha ONTHUMAJHU TPaHHULIK Ha
JeHHOCTTa Ha MPEeNNpUATHETO MPEACTaBIsBA
WsmepBaHeTo Ha HEONpEACICHOCTTa Ha  €IWH OT OCHOBHHUTE CTPATErM4YecKH MpoOjeMu B
OllCHKaTa Ha JaJeH Mpolec B JEeHHOCTTA Ha  O0JIacTTa Ha MPO-W3BOJICTBEHMS U JIOTUCTUYCH
MCII He e HUTO pyTHHHA, HUTO YUCTO MareMa-  MEHUIKMBHT. OlensBaHeTo Ha QUPMHUTE B IH-
TUTEUKa 3ajada. BenuunmHata 3aBUCH OT MOJ-  HAa-MHUYHA [1a3apHa Cpela M3UCKBA T€ Ja CE ChC-
poOHO Mmo3HaBaHe HA MPUPOAATa HA U3MEPBAaHUS  PEJOTOYAT BBPXY Te3M NEHHOCTH MU IPOLECH,
MpenMeT, Mpo(ecHOHaTHUAT YCeT Ha olepaTopa  KOWTO I[€ UM OCUTYpPST MaKCHUMajHa KOHKYpPEH-
U He MPEACTaBIsiBa MEXaHWYEH cOOp Ha BEIMYU-  TOCHOCOOHOCT. ToBa mpenmonara orpaHU4YaBaHe
HU, 0€3 OTYMTAHE Ha OMPEAETICHO TEKYIIO ChCTO-  Ha Pa3HOOOPa3HeTO OT IEHHOCTH M HPOLECH B
aHve. BaxHu KpUTepuH 3a MojlydyaBaHe Ha JOC-  paM-KUTe Ha opraHmzauudara [1]. OuensBaHeTo
TOBEpHA OICHKA Ha J]aJIcHa JIOTHCTUYHA JIGHHOCT  Ha (UPMUTE NPH AMHAMHYHM TAa3apHU YCIOBHUS
ca m30paHUTe METOOUTE 3a HM3MEpBaHe, CIELH-  IMPEAIojara IOBUIIEHA I'bB-KABOCT 32 CBOEBpE-
(mKaTa Ha M3IOJI3BaHATA MPOIEAypa, KpUTUYHN-  MEHHO aJaNTHpaHe KbM HACTBIMIUTE MPOMEHH
T€ pPa3CHKACHMS, WHTENEeKTyanmHa decTHOCT u  [2]. [Ipex menumxmbHTa Ha MCII crosT 3agaun
npodecroHanHo MaiicTopcTBo. B paborata cu  3a pelaBaHe, CBbP3aHM U [IOJYMHEHH HA MUCHSA-
OIepaTopbT cienBa Ja JEMOHCTPHpa BHCOKO  Ta, BU3MATA U ILIEJENOJAraHeTO Ha CTOIAHCKAaTa
HUBO Ha €THKAa W MOpall, KellaHWEe 32 M3sBa Ha  €IWHHIA, KOUTO Haii-o01mo Morar aa ObaaT rpy-
npodeCHOHAIN3bM, OINUTHOCT, H3IPaXJaHE M  IHMPaHU B CICIHUTE HAIIPABICHHUS:
noaabpkane Ha uMumK. KadectBoro, a cieno- 1. OueHka Ha HMKOHOMHUYECKUTE €QEKTH,
BaTEJHO U IIEHHOCTTA Ha TOJYYEHOTO PaBHHUIIE  CBBP3aHU C U NPUYMHEHH OT JOCTOBEPHOCT U
Ha OIIEHKaTa M ChOTBETHATa HEOIPENEJICHOCT 32  CHTYPHOCT Ha PE3yJITaTUTE OT OLIEHKA Ha JIOTHC-
pesyiraTta OT OLEHSIBAaHETO, 3aBHCH OT pa30upa-  THUYHUTE AEHHOCTH Ha CTONIAHCKATa eMHMILIA.
HETO Ha HAWHOTO 3HAY€HHE, KPUTHUYHUS aHAIHU3 2. KagpoBa mnomutHka — KBanupUKALMS,
Ha pa3jIMyHUTE BIMSHUSA M YECTHOCTTA Ha T€3W, KOOpJAWHAIMS W MOTHUBUPAHE Ha IMEpPCOHAIa,
KOWTO y4acTBaT B MpoIleca o CbOMpaHe, U3BIKU-  aHTAXHUPaH C U3MBIHEHHETO W OIIEHABAHETO Ha
yaHe W 00paboTKa Ha NAHHWTE 3a OLEHSABAaHATa  JIOTUCTHYHUTE JEWHOCTH HA PHEANPHUSITHETO C
JeHOCT. BHEJPABAHE Ha TOTAJIHA CHUCTEMA 34 YIIPABIICHUE
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Ha KA4eCTBOTO IO BCHYKH OPTaHHU3AIMOHHO-
YIpaBJICHYECKH HABA U 3BCHA.

3.  VYmpaBnenue Ha MaTepUaTHO-
TEeXHHYECKaTa 0a3a, BKJI. COOCTBEHH U MPHUI00U-
TH MaTepUATHA U HEMAaTEePHATHA aKTHBH — HOY-
xay, CTaHJapTH, METOIUKH, pAOOTHH MTPOIICITYPH,
coTyep, NpUIOKESHHS U JIp.

4. Ormnenka Ha BapHaHTH 32 AyTCOPCUHT Ha
JIOTUCTHYHUTE JIEHHOCTH KaTO BH3MOXKHO pellie-
HUE 3a OCUTypsIBaHE Ha yCIYTH, KOUTO Ja OCHUTY-
pSABAT TaKOBa PaBHUIIE HAa KIMEHTCKA YAOBJIET-
BOPEHOCT, ue (pupMaTa Jia TOCTUra CBOUTE CTpa-
Terndecku e - SWOT ananus.

EnvH oT HaunHWTE 32 M3MEpBaHE HA CTETNICHTA
Ha ayTCOPCHUHI Ha JIOTMCTHYHUTE JCHHOCTH U
HellHaTa TPOMSHA € KaTo C€ YCTaHOBH OIIpelie-
neHa 0a3oBa BenwunHa. T Moxe ma ce AeduHH-
pa KaTo BCHYKU JIOTHCTUYHHM YCIyTH Ha €JIHO
MpEeANPUATHAS, KOUTO MOTAT JIa CE peaiu3upar OT
BCHYKH HETOBH JIOTHCTUYHU BEPUTH, 3aIT0YBAIITI
B TOYKWTE HA MpPHUEMaHe Ha TOBAPUTE OT JOC-
TaBYMIIMTE W 3aBBbPIIBAIIM B TOUKHTE Ha Mpeia-
BAaHETO UM Ha KJIUEeHTHUTE [3].

Ilen Ha HacTosiaTa pa3padoTka e Ha 0a3a-
Ta Ha JIUTEPATypHO MPOYUYBAHE Jla CE MPEICTaBU
CBIHOCTTA HAa MPOIECHUTE O BAIUINPAHE U Be-
puduIpaHe Ha METOIUTE 3a OIEHKA Ha IMOKa3a-
TeauTe 3a JoructuunuTe nerinoctr Ha MCII n
Jla ce TPeTO’KK MOJET 32 OIIEHKa Ha Heolpeje-
JIEHOCTTA Ha Pe3yJITaTUTe OT TOBA OIEHIBAHE.

Jledunupanara 11ey1 ce KOHKPETH3Upa B CIIe-
HUTE 3a/1a4U:

1. ma ce W3ACHUM MpaKTHYECKaTa MPHUIOKHOCT
HA TEXHUKHUTE IO BAJIHMIUPAHE U BEpUPUIIMPAHE
Ha METOJIY 3a OIleHKa Ha JIOTUCTUYHUTE JeiHOC-
™™ Ha MCII;

2. ma ce mewHMpPAT M3TOYHHMIINTE HA HEOII-
peaeneHocT Ha WHGOPMAIMOHHUTE W3BAJIKH,
M3I0JI3BaHM 3a OIICHSIBAaHE Ha IOKAa3aTEIINTE 3a
PaBHHUINETO HA JIOTUCTUYHHUTE JCHHOCTH Ha
MCII;

3. Ja ce OpeyioxKU CTOTUCTUYECKU METOJ 3a
EMITMPUYHA OIICHKA Ha HEONPEICICHOCTTa OT
OIlCHSBAaHEC Ha JIOTUCTHYHHUTE JICHHOCTH Ha
MCII.

Banuaupane u Bepuduiupane Ha cTaH-
JAPTHHU METO/IHU 32 OLleHSIBaHe HA JIOTHCTHY-
Hute aeiinoctn Ha MCII

JlokazaHaTta KOMIIETEHTHOCT HA HKOHOMUYEC-
KaTa OpraHu3anus Ja IMPeIoCTaBs JTOTUCTHYHHU
YCIIYyTH B HEOOXOTUMHUTE 3a KIHUEHTa 00XBaT U
Ka4ecTBO W OCHTYpPSIBa KOHKYPEHTHO TPEIMMCT-
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BO IIpH MO3WIIMOHMPAHE HA Ta3zapa M MOCTHUTaHe
W Ha MIOOANHUTE 1IeIM Ha OpraHu3alusITa. 3a aa
MOJKeE JIa C€ U3BBHPIIU HAJIekKTHA OIICHKA Ha QyH-
KIIMOHUPAHETO Ha JIOTUCTHYHUTE BEPUTH, € He-
00xonuMo ma ce momadepar ToKa3aTeld, KOUTO
ChJieiicTBaT 3a MOJOOpsSBaHE Ha IsIaTa JIOTHC-
ThyHa Bepura. HeoOXoamMo e Bcska eaHa JIo-
TECTUYHA Bepura ja Objie OIeHsSBaHA IOHE IO
€/IMH TI0Ka3aTeN 3a BCAKO OT CICAHUTE TPU H3-
MEpEeHHs, a WUMEHHO OOCIyXBaHE, CTOHHOCT U
e()eKTUBHOCT Ha W3ITOJI3BAHETO HA aKTUBHUTE H
BpemeTto [4]. Koraro mpenmpustuero omnpenenu
CTPYKTypaTa Ha TOKa3aTelIuTe, NMPUIOKUME 3a
M3MepBaHe, € HeoOX0ANMO J1a ce n3bepe MmoIxo-
TSI METOJT 3a OIICHsIBaHEeTO MM. J[oka3BaHEeTO Ha
TOBa JI0 KOJIKO JaJieH METOJ € MOJXOISII] 3a 13-
MepBaHe Ha KOHKPETHHUS TOKa3aTell W KOIKO
MPaBWIHO CE MpHiara METOAWKaTa 3a MpPOBEXK-
JlaHe Ha METO/ia Ce OCBINECTBABA Upe3 Taka Ha-
PEYCHOTO BaluAMpaHe W BepUUIMpaHE HA Me-
Tox [S].

Haii-00mo BaJuampaHeTo Ha JajieH CTaH-
JapTeH METOJ MOTBBPIKIaBa MOIyIeHUTE pe3yll-
TaTH U € TapaHIus 32 OOEKTUBHOCT HA W3IHTBA-
HETO, KAKTO U Y€ KOHKPETHUTE WU3UCKBAHUS ChC
CHenn(UIHO IENEBO MPHUIOKECHUE Ca H3ITbIIHE-
HU. BamuampaHeTto € envH OT OCHOBHHUTE CThII-
00Be, OCHTYpSIBAIM HAJISKTHOCT HA MOTyYECHUTE
pe3yATaTH OT OLCHSBAHETO Ha IOKa3aTeluTe 3a
MIpeICTaBsHE Ha JOTHCTUYHATE TeHHOCTH [6]

Tpure xkpuTepus 3a ocuUrypsiBaHe Ha JOCTO-
BEPHOCT Ha pe3yJTaTHTE OT U3MEPBaHE ca:

1. Ymorpeba Ha CTaHAAPTHU KOJIMYECTBEHU
METOJT! 3a OIIEHKa Ha JeHHOCTHTE
Banunupane Ha n30paHute MeTOIn
CpaBHUTENEH aHAIN3 C BOJACIIU YTBBP-
JIEHU TIPAKTUKA (OCHIMAPKUHT)

Bepudumnupanero npejcrapisiBa TEXHUKA 3a
OIICHKA Ha J[aJICHa MpujiaraHa METOJUKA, KOSTO
¥“Ma 3a [eJ J1a TOKaxke, 4e crenupuyHnTe u3nc-
KBaHHUS Ha METONA Ca aJeKBaTHHU (TPUIIOKUMU)
3a meneBaTa ynorpeba. Ts e kpurepuii 3a o0ek-
TUBHOCT, KOWTO TapaHTHUpa, 4Ye KOHKPETHUTE
YCIIOBUSl HM3MBIHSABAT ClEeUU(UIHUTE H3IUCKBa-
Husl. OICHSIBAIIUAT € HE0OXO0MMO J]a IOTBHP/IH,
4Ye € B ChCTOSIHUE JIa U3IThJIHA U3UCKBAHUATA Ha
CTaHIAPTHUS METOJ, MPEId Ja NPEeMHUHE KbM
W3IBIIHEHWE HA OICHSBAHETO Ha W3CIie/IBaHATa
JIOTUCTUYHA JIEHHOCT W PAloOpTyBaHE Ha pe3yli-
TaTUTe OT Hero. [Ipu BecsAka akTyalu3anus Ha
YTBBPACHHUSA METOJl 3a OleHKa (HOBO HU3JaHMHe),
MOTBBPIKIICHUETO (BEPUPHUKAIUATA) CE UIITBIIHS-
Ba OTHOBO (TIoBTaps ce) [7].

B Ta6nuua 1 e npeacraBeH MpUMeEpPeH MPo-
TOKOJI 3a BepuduIpaHe HA MeTOJ 32 OICHKA

2.
3.



Ha JajeHa JIOTMCTHYHA JeHHOCT, Kosaro MCII
MOTAT J1a W3IMOJ3BaT 3a BBTPCIIHU IEIN W IPHU
OJTUT OT CepTUUIUPAIT] OpPTaH MPU aKPETUTAIHS

Ha CHCTeMaTa 3a YIpaBJIeHHE MO Ka4eCTBO Ha
OM3HEC OpraHU3aINATA.

HAMMEHOBAHMUE HA MTPEATIPUATUETO
YTBbpXKIaBaM: .............
PBKOBOJUTEJI /ume, pamumnms/
[MPOTOKOJI 3A BEPUOUILIMPAHE HA METO/]

Ne  Jlara
Ne BUJT JIEMHOCT U3ITbJIHEHUE
1 2 3
HaumenoBanue Ha
1. METOJIa 3a OlICHKA
2. Paspabotun/u merona Crannaprusupas / KopnopatusHa coOCTBEHOCT
IIposen mporexypata Cry>xuren,
3. 10 BepuQUIpaHEe HA METOA / ume, pamMuITus, JUTHXHOCT /
4. Jatu Ha npoBexaane OT 10
[Ipouenypara mo BepuduImpane 0 I[lo3oBaBaHe Ha HOPMATHBHU JOKYMCHTHU, pa-
5. Ce U3BBPIIBA CHIIIACHO U3UCKBAHMUATA | OOTHHU MPOICAYpPH, CTAHIAPTH
Ha CJICTHUTE HOPMATHBHU / HOpMa-
TUBHO-TEXHUYECKH JIOKyMCHTH:
3abenexcka:  ILlenma e oOokazeane
MexHuveckume  8b3MOJICHOCU — Ha
Mmemooa npu  onpeoenen obxeam u
OYeHABaHe HA BbLIMOJICHOCTIUmME 34
pewasane Ha onpeoeieHama usmep-
samenna 3a0aya.
M3nomsean moxxon tnipu  Bepudu- | CPABHUTEJIEH CHUCTEMEH [IOJAXOJ upes
IUpaHe Ha METO/Ia aHAIM3WpAaHe HAa BCHYKU EJIIEMCHTH, BKJIIOYCHU B
3abenesicka: upez cucmemHo oyeus- | METO/Ia 3a OlICHSBAHE:
earne Ha enusewume ¢axmopu no | 1. OOEKTH Ha OIICHSBAHE
cpaguumenen cucmemen nooxod 6v3 | 2. CpeactBa 3a moiyyaBaHe Ha HHPOPMALMOHHH
OCHOBA AHANU3 HA BCUYKU eNeMeHmu o0pas3iy u crioMaraTeiHa TeXHUKa
Jeraiinm Ha niporieca OnwcBat ce BCHYKH €TaIy OT MPOBEXKIaHEe Ha TPO-
1ieca 1o OleHSIBaHE
6. - OnTuMm3MpaHe YCIIOBUSATA Ha 3a00HKaisIaTa
cpena
- Kpanudukanus Ha nepconana — xkeanuguyupan
- CpaBHEeHHME C pe3ynTaTH OT JAPYTH BalWJIHPaHH
METOU — uMa /Hama.
[Mpunara ce cUcTeMHO oOleHsIBaHEe Ha (PaKTOpHUTE,
BIHSCIIN BHPXY IMPOLEAypaTa Ha B3eMaHEe Ha TpO-
om.
OmpenenssHe Ha OCHOBHHTE Xapakte- | 1. Paboren oOxBar
PHUCTHKHU Ha METOJIa 2. IlpencraBuTenHoct Ha nmpobaTa
3. Jpyrud XapaKTepUCTUKH — IIEJM Ha MPOoOOB3e-
MaHe
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Paboren ooxBar
7.1

BbTpemnn HOpMAaTUBHU JTOKYMEHTH WJIH YCTaHO-
BEH CTaHAAPTHT ONPEACTAT MPOIeIypUTe, KOUTO CE
U3MOJ3BAaT U CE OMKCBA TEXHOJOTUATAa HAa H3BBP-
IIIBaHE Ha JIOTUCTUYHATA JIEHHOCT

Hpe)_'[CTaBI/ITCJ'IHOCT Ha u3BajgkKara
7.2.

IIpencraBuTenHOCTTAa Ha K3BAJKaTa 3a aHAINU3 CE
OTIpeJIeyIsl OT CTETICHTa Ha ChOTBETCTBUE C MApPTH/IA-
Ta, OT KOSITO € B3€Ta, XapaKTePUCTUKUTE Ha W3-
clieBaHaTa JOTUCTHYHA JNEHHOCT U OT €CTECTBOTO
Ha M3MHUTBaHUATA, KOUTO IIEC CE M3BBLPINAT C HEs.
OmnucBa ce U3BaJKOBUIT METO/I.

Jdpyru xapakTepucTuKu —

7.3. npeaHa3HauYeHUe

Omnpe/ieeHnuTe MPOLCAYPH 32 U3BIMYAHE HA HH-
(hopMarmoHHU 00pa3IM ca MpeAHa3HAUCHH J1a
OCHTYPST MPOOH 3a CICAHUTE LICIIH:

e oOmpeneisHe Ha KauyeCTBOTO HAa H3CIeABaHATa
JIEHHOCT

e neduHMpaHEe HAa OLEHKATAa HAa WM3ITBIHCHHE Ha
JIEHHOCTTAa

[IpoBexxgane Ha BBTPEIIEH KOHTPOI
8. BBPXY METO]1a

1. TIlpouenypa

2. IlpunoxeH TOKyMEHT

3. TlepuoamaHoCT

1. Tlpouexnypa Ha Bepudunmupane
2. Tlpomemypa mo KauecTBo
3. IlepuoauuHocT:

JlokymMeHTHpaHe 1 apXuBUpPaHEe

9. Ha MaTepHaINTe, Kacaemu Bepudu-
[IUPAHETO HA METO/IA,
nepuos

JIOKyMEHTHUpAaHETO W apXUBUPAHETO HA BCHYKH
OBPBUYHM JAaHHH W W3AAJCHH JOKYMEHTH Ce
U3BBPIIBA MIPU YKA3aHUTE CPOKOBE CHITIACHO:

0O [JoxyMeHTH U 3alHCH IO KaYECTBOTO

Q TexHWYECKH 3aIHNCH

O 3anucu BbPXY €JIEKTPOHEH HOCUTEI

I[eKﬂap alusa OTHOCHO INPHUJIOKUMOCTTA

I[OJ'IYHOZ[HI/ICEIHI/I}IT, P’BKOBOI[I/ITCJ'I Ha ... ACKJIapu-

Tabmuia 1: JlokyMeHTHpaHe Ha BepU(HUIMpaHe Ha METOJ 3a OIICHKA Ha JIOTMCTUYHA JCHHOCT Ha

10. Ha HACTOSIIHUS METOJ 32 IPOOOB3e- paM, Ye HaCTOSIIIUAT BepHU(UIMPaH METO] 3a OIle-
MaHe, HoMep: HSBaHE ... € MOAXOMAII 3a PeBHCHATa ynoTpeoa,
CBIVIACHO U3UCKBAHUATA HA ....
PekoBoauten:
/ ume, amumus /
W3roteun nporokona 3a Cuyxwuren
11. BepuuIpaHe Ha METOAA / ume, haMuIHS, ITHXHOCT /
12. Jara:

npeanpusaTreTo. 3Tounuk: aBTopbhT, Oazupano Ha [5], [7].

HeonpeneseHocT 0T 0CO0EHOCTUTE HA WH-
(opManmoHHaTa M3BaJKA 32 OLlEHSIBaHe HA
nokasaTesuTe 32 PABHUIIIETO HA JOTUCTHY-

Hute AeiiHocTu Ha MCII

XapakTepHa o0co0eHOCT Ha pesynraTa oOT
IPOBEKIAaHE Ha OLEHKA Ha JajieHa JEHHOCT e
CIIOCOOHOCTTA 3a IIpUJIaraHe Ha LUKJINYHA CpaB-
HUMOCT. [lo TO3M HayMH 4Ype3 HempeKbCHaTa
BEpUTa OT CPaBHEHUSI MEXIY MHOXKECTBO TOpEe-
HH pe3yJITaTH OT OLIEHSABaHE MOXE Jja C€ M3UHC-
JM HEONpeAeNeHOCTTa Ha JAaJeH panopTyBaH
pesyarar (oueHka). TbpceHa XxapakTepUCTHKaA Ha
JlazieH pe3yaTaT (OIeHKAa) € ChOTBETHATa HEOTI-

peaeneHocT na ObJe Bb3MOXHO Haii-MaJIKO YHC-
JI0, KJIOHSIIO KbM HYJIa, 3all0TO [0 TO3W HAYWH
Ce pasllupsiBa JOBEPUTCIHHUS MHTEPBAJ Ha I10-
JlydeHaTta CTOMHOCT [8].

HeomnpeneneHocrra € mapamersbp, CBbp3aH ¢
pe3yiTaTa OT U3MEpPBaHe, KOMTO XapakTepHu3upa
TUCTIEpCUSITA Ha CTOWHOCTUTE, KOUTO MOTAT Ja
ObJlaT TPWUIIMCAHU HA HM3MEpBaHATA BEIMYUHA.
CToiHOCTHTE Ha HEONPECICHOCTTa ca HeoOXo-
aumu [9]:

- Ilpu omensiBane Ha CHOTBETCTBHETO -
JaJIA J1aJiceHa JEHHOCT ce M3IBJIHABA B IPAHMIIN-
T€ Ha JKEJIaH UHTEPBaJ OT CTOMHOCTH
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- Ipu ceprudunmpane u cranmapTH3Npa-
He Ha JeHHOCTUTE Ha MPEANIPUITHETO

Koraro rpaHu4HHTE CTOWHOCTU Ha Olle-
HSBaHUTE IMOKA3aTeM Ca YCTAHOBEHU B HOpMa-
THUBHHU CTaHJAPTH C JIOMYCK 32 HEOMPEIEIEHOCT
[Ipu omeHsBaHe HeOIpeNeNIeHOCTTa Ha
JIIPYTH JNEHHOCTH, PHU KOUTO € HAIUIE Kopena-
IIMOHHA BPh3Ka MEXKAY TAX M MPH KaauOpupaHe
Ha ypeIu M araparti 3a oleHsBane (copTyep).

Heo0xoaumo M3HMCKBaHe 3a MOTBHPXKIABAHE
MpeJl 3aMHTEePECOBaHU JIMIAa Ha JOCTOBEPHOCTTA
Ha OTpeJieNieHa JOKJIa[BaHa OIIeHKa 3a PaBHUIIIE-
TO Ha JaJicHa JIEWHOCT B TPEIIPUATHETO € Ch-
IIOTO BUHArW Aa ObJe B CHCTOSHHE Ja aaje
CTOMHOCT Ha HEONPENENICHOCT Ha Ta3u OICHKA.
PasMepbsT Ha HeompeneNeHOCTTa € CBBp3aHa C
Ha0Op OT BXOJSAIIM MapaMeTpH, KOUTO OT CBOS
CTpaHa CBbIIO ChIBPKAT HIKAKBH H3MEPUMH
BeMYMHU. Te3n BXOIHU TapameTpu ca Oasupa-
HU Ha W3IOJI3BAHUTE CTAHJAPTHU MaTepHaliid
(eranonn), ynorpebara Ha CTaHJAPTHU TaOIUIIH
U rpaduKy, KaKTo U KanmuOpHupaHe Ha MocoOusTa
3a OIeHSABaHe M Ha YCJIOBHUATA Ha M3NUTBaHe. B
3aBHCHMOCT OT TIPUETUTE KPUTEPUH 32 OLIEHKA Ce
nepuHUpa U MaKCHMAallHO JOIyCTHUM pa3Mep Ha
HeonpeneneHocrra [10]. B cmyuaurte, koraro
BCUYKH WM3BECTHH MPEIOIaraeMiu KOMITOHEHTH
Ha TpeIlIKaTta ca W3MEPEeHH W ca BHECEHH ChOT-
BETHHUTE KOPEKLIMU B pe3yjrara, OTHOBO MOXKE
JIaJIeH KpaeH pe3yiTar Jia ce Imojyiara Ha CbMHe-
HHUE BBB BPB3Ka C MPEICTABUTEITHOCTTA HA ChHIIl-
HOCTTa Ha CTOMHOCTTAa Ha M3MEpBaHATa BEJIUYU-
Ha. B Ta3u Bpb3Kka Mmokazateniar HeOoMmpeaeIeHOCT
Ha OIIEHKATa € OH3W KPUTEpPHH, KOWTO 00ycCiIaBs
JOCTOBEPHOCTTA, TOYHOCTTAa M HAACKIHOCTTA Ha
pesynrata. B nombiHeHHEe € HE0OOXOAUMO € J1a ce
vMa TpenBU], Y€ TpaHHWIaTa Ha JOMycTUMaTa
Tpelika He BHHArM € THXKICCTBEHAa Ha Hai-
MaJKOTO JeJeHHWEe Ha JAaJeHa CKaja W Hai-
MaJkusi 00XBat Ha m3Mmepsane [11].

YopemkusaT PaKTOp BUHATM BHACAT HIKAK-
Ba HEOIPENIEIICHOCT B pa3Mepa Ha OIICHKaTa Ha
JaJIeH TpoLec, U3pa3eHa upe3 onpezeeHa KoJu-
YecTBEHa CTOHHOCT. 3a pa3iHKa OT W3KYCTBEHUS
WHTEIICKT, YOBCIIKHUAT (PAKTOpP HE TMOIJICKH Ha
KaTMOpUpaHe W CTaHJApTU3UPaHEe, BHIIPEKU KBa-
muduKanuATa ¥ npo(EecHOHATHHUS OIHT, KOUTO
KaapuTe (MoraT Ja) TpuTekasar. B ompemeneH
MOMEHT Z pe3yJTaTUTe OT M3MUTBaHE OWxa MOr-
M Ja ObJaT KOMIIPOMETHPAaHU HEBOJIEBO JIOPH
OT JIOKa3aHU B MPaKTHKaTa Mpo(hecHOHATNUCTH —
mpeymMopa, CBpbX HaTOBAPEHOCT, KPAaTKHA CPOKO-
Be, rojieMu o0eMu OT pabora, (GU3HUYECKO, eMO-
[IHOHATHO, TICUXHYECKO ChCTOSTHUE U 1p. [12].

164

Crannapt BJAC ISO 5725-1:2007 ,,Tounoct
(MCTHHHOCT W TPELM3HOCT) HA METOAH U Pe3yJ-
TaTh oT m3MepBaHe. Yact 1: OOLIM NPUHIMIH U
onpeaencHus” [13] He orumra TO3U (akTOp, a
HachpyaBa OpraHU3AIUUTE Ja JIEMOHCTPHpAT
,Hal-1o0puTe” CH BB3MOXHOCTH — IOAPOOHO
N3MEPBAHEC U U3YUCIICHUA C MHOXKCCTBO IIOBTO-
peHus, paboTa Ha TIOBeYe OT €IUH OIeparTop,
HE3aBHCHMOCT OT pPa3xXxOAWTe Ha BpeMe, Mapw,
KOHCYMAaTHBH, aMOpTHU3alud U Jp.

I[Mpenn3BUKaTEJICTBATA B CBETOBCH Marad
BBB BpPb3Ka C HKOHOMHYECKaTa CUTyallus, Iopo-
JicHa OT TyI00aiHa 3]jpaBHA KpH3a C MaHICMHUCH
XapaKTep U HEIO3HATU OrPaHUYHUTCIHU MCPKU,
permaMeHTHpa HeoOXOIUMOCTTa OT HOBAaTOPCKH
MMOAXOIU TPY BOJCHE Ha OW3HEC OT CTpaHa Ha
CHUJIHO YSA3BUMHUTC MaJIKU W CpCIHU NPCAIpUsi-
tusa. Boaema nen Ha MCII B TakaBa cuTyauus e
3a 3ama3BaHe Ha MMa3apHU MO3UIINHU, OCUTYpsIBaHE
Ha KOHKYPEHTHU NpPCAUMCTBA MW OLCIABAHC B
MICPUOJIUTE HA CJIA0OCT, KOraTo 3aIjlaXUTe OT
aCUMUIIMpPaHe OT CTpaHa Ha CHWJIHU HWrpadd ca
peannu. [logabpkaHeTO HA BUCOKO Ka4yeCTBO Ha
OpeaoCTaBIHUTE OT MajIKaTa KOMIIaAHHSA CTOKU U
YCIIyTH € HeoOXO0IuM KPUTEPHil 3a MOCTHTaHe Ha
tasu men [14].

Omie mo-npeU3BUKATEIIHA Ca ChINECTBYBA-
IIUTE YCJIOBUS TPHU JIOCTUTAHE HA PCIICHUC 3a
cTapTHpaHe Ha HOB Om3Hec mojx ¢opmara Ha
Majko win cpenHo npennpustue. Cropen Jlu-
MUTPOBA [15] TO31 MOMEHT OT BPEMETO MOKE J1a
Obne Wi ga He Obae mocturHat B Opaemie. C
IpYTH AyMH WHAMBHUINTE OMXa MOTJIH Ja MpHTe-
JKaBaT WM W3pa3sBaT NpEIIpUeMavyecKu HaMme-
peHwHsl, HO O(PHUIMATHHUAT aKT Ha Ch3/1aBaHETO Ha
HOB OW3HEC ce Ompenenst OT Bb3ICHCTBHETO Ha
Pa3IUYHU BBHHINHU (DAKTOPH, KOUTO YECTO Ch3-
JaBaT Oapuepu cpeury (popMaHUsS akT Ha Ch3/Ia-
BaHe Ha HOB Om3Hec. KoHCTpykimsTa ,,Hamepe-
HUA ce sBsiBa 00IIa 3a TeOpHATa Ha IIaHUPaHO-
TO TOBEJCHHE W 3a TEOpHATa Ha apryMEHTHpa-
HUTE NEHCTBHS, CIOpPE] KOATO HaMEpPEHHATa ca
KJIFOUOB MPEAUKTOp Ha moBeAeHuero. Hamepe-
HUSATA TPEACTABISBAT MOTUBAIIMOHHU (HaKTOPU
3a U3BBLPIIBAHE HA OIpenesieHo moseaeHue [16].

Cnopen Jlumutpona [4], 3a ga ce olleHU yC-
rexa OT TMPIJIOKEHUETO Ha CTPATEerHuTe 3a YII-
paBieHHe, € HEOOXOAMMO Jla ce mojadepaT IMoj-
XOIAIr HU3SMCPUTEIIM 3a OLCHKA Ha TAXHOTO
(hyHKIIMOHUpAHE TIPEH U CIIe]] peanu3ausaTa Ha
cTparermyeckute pemieHus. OIeHsIBaHETO Ha
MOKa3aTeJIUTE 3a MPEACTABIHE Ha JIOTUCTUUHUTE
JICHHOCTH Ha TMPEANPHUATHETO € HeoO0X0auMo, 3a
la C€ W3ACHU CBHCTOSHUETO W TMO3UIMATA Ha
npeanpuaTuero Ha maszapa [3]. EnHu or Haii-



BaXHIUTE MOMEHTH TPH MPOEKTHPAHETO € yCTa-
HOBSIBAHETO Ha KPUTEPUHUTE 32 OLIEHKa U Opos Ha
antepHaTuBHUTE BapuaHTH. [lpu yTOUHsIBaHe
Opos Ha aJlTepHATUBHUTE BApUAHTH C€ M3XOXKAA
OT Te3aTa, 4Ye paslIeKJaHOTO MPEANPHUSITHE ca-
MOCTOSITEITHO pean3upa BCUYKH JIOTUCTHYHUTE
npolecy, HeoOXOIUMH 3a 00CTy)KBaHE Ha HEro-
Bara aeitHoct [17].

Pa3smepsT Ha moNMydyeHaTa OIEHKA, KOSTO
¢upmaTa MOXKe J1a MPEACTaBs Nped 3auHTEPECo-
BaHUTE JMLA Ha CBOSl OW3HeC NpHIOOMBa IO-
roJIsIMO 3HaUEHHUE, KOraTo € MpUIpyKeHa ¢ JoKa-
3aTeNICTBO 3a HEWHaTa OCTOBEPHOCT. ,,Heompe-
JEJIEHOCTTa € HAW-BaXHUAT MapaMeThp, KOUTO
OTHMCBa KauecTBOTO Ha u3MepBane™ [18].

PaBHueT0 Ha HeompeaeJeHOCTTa HMa
KPUTUYHO 3HAYCHHE 32 PEIISHUITa, KOUTO TIPeI-
MpUATHATA B3UMAT Ha 0a3a pe3yJiTaTutTe OT olle-
HsABaHe Ha JAeifHocture. CTaHmapTHaTa pasIiu-
peHa HeONpeIeIEHOCT Ha TOYYeHUTE Pe3yNITaTH
OT aHallU3 Ha W3CIIEJBAHUTE IOKA3aTelN CTaBa
MO-TOYHAa 4Ype3 BKJIIOYBAHETO B pa3Mepa i Ha
CTOWHOCTHTE Ha HEOIPEIEIICHOCT OT MOoy4yaBa-
HETO Ha W3Bagkara. Koraro KpM pasmmpeHaTa
HEOMpEETICHOCT OT aHANW3 ce A00aBU W HEOI-
peaeneHocTTa OT U3BaAKarTa, To odiara Heonpe-
JISJICHOCT CTaBa CTOWHOCT, YMETO PaBHUILE € B
oOpaTHa 3aBHCHMOCT OT HAJEKTHOCTTa Ha pe-
3yJlTaTUTE OT OIEHKA Ha IMOKa3aTeJnTe 3a Jei-
HOCTTa, KOATO € 00EKT Ha u3caeaBane [8].

Heomnpenenenoctra oT u3MepBaHe ce Ienu Ha
ABe TOAKATerOpMH: aHAJIMTUYHA HEOoIpeJere-
HOCT M HEOIpPEAEICHOCT Ha M3CIEABaHMS Ipe.-
MeT (MaTepuai, n3Bajaka) [9]. 3a uzuncnsBaHe Ha
AHAINTUYHATA HEONPEAENCHOCT CBhIIECTBYBAT
SICHO M3MEpPHMM KOMIIOHEHTH, [TO3HAaTH MaTeMa-
TUYECKH MOJIENH 32 W3YHCISABaHE, PAIMOHAIHU
KOJIMYECTBEHH MapaMeTpH W OMpeAeNieH! IHupo-
KO JJOCTBITHM MO3HAHUS OT MPAKTUKATa, TO HEON-
peleneHoCcTTa Ha W3BaJIKaTa ChIbpPKa MHOXKECT-
BO HemsBecTHH [19].

B cnenumanusupanara nureparypa [20],
[21] ce cuuTa, ye HEONpeneneHOCTTa Ha U3Ba-
KaTa ce mopaxkaa oT ABa BuAAa Mpu4uHM. [I6p-
BUST BUJ] IPUYMHHM ca Cly4dailHuTe (M3BBHPEIHH,
CTOXaCTHYHH, IUCKpeTHH). Te ce mposBsBar
HETUIMYHO W €MU30JWYHATAa UM U3iBa TapaHTH-
pa HEOOXOIMMOTO JKETaHO paBHUIIE Ha IEeHHOC-
TUTE KaTo ILUI0 — HAlpUMEp, €AHOKPAaTHO OTK-
JIOHEHHWe Tpu JeuHUpaHe Ha W3BajKaTa, MpU-
YUHEHO OT HEOYaKBaHA XETEPOT€HHOCT HAa T'eHe-
pamHaTta CBBKYIHOCT, TEKyLUIO CBCTOSHUE Ha
oreparopa 1 Ip. Bropuar Bua npuuuHM ca CUC-
TeMaTHYHUTEe (HENpPEeKbCHATH, XapaKTEepPHH),
KOUTO JIEMOHCTPHPAT TOCTOSHHA YCTONYHMBOCT
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Ha HECUT'ypHOCTTa. Te 0OMKHOBEHO ce MpOsBsBa
Karo KOMOMHMpaH e(eKT OT Jiolla NpaKTHKa,
nirca Ha KBamdukanms u ap. [lpu HamepeHue
32 OTYUTAHE HA HEONPE/ICICHOCTTa Ha HM3BaJKa-
T4, CTAaTUCTUKO-MaTeMaTHYECKUTE aHAIU3U Ha
ChIbpKAIMTE Ce B Hesl JaHHU TpsiOBa Ja OTro-
BapsAT Ha CJICTHUTE U3UCKBaHUSA [22]:
Ja Opgar wu3BBpIIBaHH OE€3yNpPEYHO,
CBIVIACHO CHOTBETHATa CHCTEMa 3a KAaueCTBO U
n30paHa METOJMKA
Ja ObJe BHEAPEHO BaTUIUpaHE HA Me-
TOJUTE 33 aHAJIM3
Ja ObmaT mnpoBeXAaHW BBTPEITHH H
BBHIIHM CpPaBHHUTEJIHU AaHAJHW3H, I[OCTOSHEH,
TEKyII ¥ MIEPUOANYEH KOHTPOJI Ype3 BHTPELIHO U
BBHILHO OJUTUPAHE U TIP.
Banugupanure mnpouenypu TpsOBa na
BKIJIFOYBAT yMoTpeda Ha CTaHAAPTH TOCOOuS,
codryep u np. cmocoOu 3a aHaJIM3 HAa OTKIIOHE-
HUSTA TIPU OLICHSIBAHE.
PesyntatuTe OT TonydeHaTa OIEHKa €
HeoOXoauMo na OBAaT pamopTyBaHH ChC CHOT-
BETHHUTE UM KOHKPETHH CTOWHOCTH, T.€. Pe3yJiTa-
TUTE Ja HE ce LEeH3ypHupar, MaHWUIyJIUpaT, pa-
MOPTYBAaT KAaTo ,,[TI0-MaJIKO OT" WM ,,[T0BEYE OT*
(mox-Hafm), AOpPHW KOTaTo MPWIIATAaHUAT CTaHAAp-
TEH METOJl Ha U3MUTaBaHe ONpeaessl MUHUMAaJICH
WJIM MaKCHMAJICH Mpar Ha UHIUKAIHA.
ChbiecTByBaT B2 OCHOBHM NPHHIUINA
3a oIpeeNisiHe Ha HeompeeseHoCTTa [7]:

EMnupuyeH — ekcriepuMeHTaIeH, peTPOCTIEK-
THBEH — 0a3upa ce Ha MOBTOPSACMOCTTA IPU U3-
I'bJIHEHHE Ha IUIOCTHATa IpoLeaypa 0 U3Mep-
BaHe, 3a /1a ce ONpeJiesii CTOMHOCTTa Ha Heompe-
JIEJIGHOCTTa Ha KpaiHus pe3yiTaT OT OLICHsIBaHe.

TeoperuueH — MonenupaH, NPEAUKTUBEH —
hesitTa My € Ja OT4eTe BCHYKH W3TOYHHLM Ha
HEOIPEEeNICHOCT MOOTACIHO M 4Ype3 MaTeMaTu-
YeCKH MOJICNH Jla TH KOMOMHHUpA B HAKAKBO Ch-
OTHOLICHHE.

Huto eaun ot ABara moaxona He ce cUMTa 32
YHHMBEpCAJIECH U BCEKU €IUH MOKe Aa ObJe aaarl-
THpaH KbM JPYTUS WIH Aa 0bAaT KOMOHHUPAHH,
CHPSIMO NOTPEOHOCTUTE U LENTUTE HAa HHCIICKIIHS.
EMnupuyHMAT METOX ce€ cuuTa 3a MO-IIUPOKO
IPUIOKHUM IIPU IIOBEYETO CUCTEMHM 3a U3MepBa-
HE, MaTepHaId W MPOAYKTH, 3alIOTO TEOPETHY-
HUSL TIOJXOJ — MOJEIHMPAHETO — € aJIeKBaTeH
caMo 3a KOHKPETHU OOEKTH M CHTYaIlUH, 38 KOH-
TO caMHsI MOJIeN € pa3paboTeH.

EMnupuyHMAT moaxon Lenu a MOIydd JA0-
BEpHUTEIIHA OLIEHKAa Ha HeolpeaeNieHocTTa 0e3
3aJIBJDKUTENTHO Jia Ca U3BECTHU TapaMeTpuTe Ha
BcuukuTe W m3rouHunu. [IpenmsHoctra Ha H3-
BeXJaHe Ha MH(OpMaMOHHUS 00paser 3a reHe-



pamHaTa CBBKYINHOCT 3aBHCH OT CIydaiHUS
edexT, Mpean3BUKaH OT MHOKECTBO (pakTopu. B
OCHOBaTa CH MPOLEAYPUTE MO OLIEHKA Ha OTKJIO-
HEHHUATA B U3BEKJAHETO HA OLICHKU BKJIOYBAT
MpWiaraneTo Ha pedepeHTHa CTOWHOCT WU
T.Hap. €KBUBAJEHT Ha pe(epEeHTHUTE BEITMUNHU
[11].

3a oleHsBaHE Ha HAJEKTHOCT HA NTAJICHU pe-
3yNTaTH 32 PAaBHUIIETO HA MOKAa3aTEIHTe 3a JIO-
ructnaanuTe aerHocty Ha MCII morar nma ce
M3M00J3BAaT U PE3YNTATU OT aHAJIOTMYHO MPOyY-
BaHE Ha TPETH CTpaHU (OEHYMAPKUHT), IPH KOU-
TO € CIMa3eHa UICHTHUYHA CTaHAApTHA METOIUKA
Ha oueHsaBaHe [10]. [lonmydenuTe oT TpeTH cTpa-
HU OTKJIOHEHHUS Ha pe3yJTaTuTe, U3UMCICHU Ha
W3BAJIKOB MPHUHIMIT ¥ TOTEHIIMAIHO BHECEHU OT
BCEKa TpeTa cTpaHa (y4acTHHK), MOTaT Ja ce
M3IIOJI3BAT 3a OIeHKa, 0a3upaHa Ha OCPETHEHOTO
otknonenue [11]. [lpu mokazaTencTBo, e HIKOU
OT KOMIIOHEHTHTE Ha HEONPEACIEHOCTTa, acOIH-
WpaHH ChC CHUCTEMaTHYHHUS e]eKT, MoraT Ja
OBJaT TPYAHU 3a U3MEpBaHe, Te MOTaT ga Obaar
mpeHernperHaTi. B to3n ciydait € HeoOXoauMo
Jla CHINECTBYBAT KPUTEPHH, KOUTO J1a JTOKAa3BarT,
4Ye CUCTEeMaTHYHHUTE e()EeKTH ca MalKH MU KOHT-
ponmupyemu [20].

CraTHCTHYECKH MOJeJ 3a EMIIMPpUYIHA
OILICHKA HA HEONPEeaAECJICHOCTTA

3a ch3/1aBaHETO HA EKCICPHUMEHTATHH METO-
JM 32 CTATUCTHYCCKH MOJIEI, pa3sKpHBaIll BpPH3-
Karta MEXIy M3MepeHaTa W peaiHaTta CTOHHOCT

Ha JaJIecH KOMIIOHEHT, € HEOOXOIMMO J1a ce TIpH-
JIOKH eMITMPUIHUAT moaxox [7], [11].
MopnenupaHeTo Ha TPOU3BOJIICH CIydacH
e(eKT M3HUCKBA CAMHUYHOTO M3MEPBAaHE Ha Ja-
JIeH KOMITOHEHT (KoHIeHTpanus) X Ha 1 u3Bajgka
(oOpazerr) 3a emHa KOHKpPEeTHa JelHOCT (TeHe-
pajHa ChBKYIMHOCT OT WH(OpMAIus 3a Hes), T.e.:
X=XtruetEsampling+Eanalysis (1),
KBJIETO:
X true e MCTHUHCKAaTa CTOWHOCT Ha KOMIIOHEHTA
(koHIeHTpanuATa My). ToBa € eKBHBAJIECHT Ha
CTOMHOCTTA Ha €TAJIOHA.
E sampling e o0mara rpemka Ha ChCTaBsSHE Ha
W3BaJIKaTa.
E analysis e obmiara rpemika ot aHaiu3.

Cuura, 4e cTaHAapTHaTa pa3lIHpeHa HEOTI-
peneneHocT U e QyHKIMS OT CTATUCTHYECKATA
OIIEHKA Ha OTKJIOHEHHUETO OT W3MEPBAaHETO KAaTo
cOOp OT cTaTHCTUYECKaTa OIIEHKAa Ha OTKJIOHE-
HHETO OT ChCTABSIHE HA M3BAJIKATa U aHAJIM3a Ha
JIAHHUTE B Hesl:

S*meas = stampling + S2analysis 2)
U= Smeas 3)

OTKIIOHEHUSTA, MPUIMHEHH OT MaHHITYJIHpa-
He Ha mpolara mpeau aHaau3 — KOJIUpaHe, MoJ-
TOTOBKA W JIp., MOTaT Ja ObJaT BKIIOYCHU KaTo
4acT OT OTKJIOHCHUSTA TIPU ChCTaBsSHE HA M3Ba/I-
KaTa WK Ja ObJaT U3pa3eHU KaTO OTICIICH Tpe-
TH apryMeHT S 2tar get.

3a neTepMHHUpaHE Ha HEOIpPEIeICHOCTTa
ype3 eMIUPUYHUS TIOJXO/ Ce M3MON3BaT 4 BUAA
METO/IH, ITPEACTaBeHH B TaOIHMIIA 2:

Meton Ornucanue Oneparopu [Iporoxonu OrneHkKa Ha KOMIOHEHTHUTE
Ha MeTofa ChCcTaBsHE Ha W3BaJKaTa Ananus
IIpenusnoct | Otknonenue | IIpenusHoct | OTkIOHEHUE
1 IloBTOpeHus 1 1 Hwma Hsama Nwma Hsama
2 [IpoTokonu 1 MHOTO Mexay IpOTOKOJINTE Hwma Hsama
3 BpTpemHo  Mexay | MHOTO 1 Mexay onepaTopure Nma Nwma
OTepaTopu
4 BpHmHO ¢ Tpetn | MHOro MHOTO Mexny nporokonure u | Mma Nwma
CTpaHu olepaTopure

Tabnuma 2: EMoupudan METOIH 3a OIleHKAa Ha KOMOWHUpPAaHATa HEOMNPEICICHOCT, BKIIFOYBAIIHA ChCTa-

BSIHETO Ha m3BankaTa. M3Tounuk: [8]

IIpu ynorpeba Ha MeTon 2 eauH Omeparop
M3T0JI3Ba HIKOJIKO MPOTOKOJIA (M3BAAKH) M BCIKO
OTKIIOHCHHE B TAX TpsiOBa Na OBJE OTYETCHO.
Meton 3 € eKBHBAJIEHTEH HA BBHIIHO OIEHSIBA-
He, KBJIETO HAKOJIKO OIepaTropa M3MOI3BaT 00|
poToko. [IodyyeHOTO OT BCEKU €AUH OnepaTop
OTKJIOHCHHE Ce€ BKIIIOYBA NPHU JETCPMUHUPAHE HA
HeonpeneneHoctta. Ilpu Meroa 4 BCsSKO Tpenrn-
pUsATHE, U3BBPINBAIIO AaJicHATa TEHHOCT Ce CUH-
Ta 3a JOKazaH mpodecHoHanucT B OpaHimia
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(npenmer Ha neitHOCT). CpaBHEHHETO € aHAJIOTO-
BO Ha TECTOBETE 3a NMpodecuoHaHa MPUTOJHOCT.
OTKJIOHEHUATA B pE3yNTAaTUTE C€ OTYUTAT WM Ha
0a3a mpoToKkoH, WK Ha 6a3a oneparopu [11].
Merton 1 3a emmupuyHa OlleHKa Ha HeOIpe-
JICJIEHOCTTa OT CHCTABSHETO HA M3BaJKH € Hai-
IIMPOKO MPWIOKHM, Hal-KpaThK KaTO M3IbJIHE-
HHUE W Hall-HKOHOMHYECKH eeKkTuBeH. [Ipu Hero
eanH omepaTop u3BbpiiBa §-10 moBTOpeHuUs Ha
€IVH IPOTOKOJI. 3a OLICHSBaHE HAa IMPUTOJHOCTTA




3a ChCTaBsSIHE HA W3BAJKHU HA JTaZCH OIepaTop ce
CuMTa, 4e IMpOBEpKaTa Ha TMPUHITUAIA TO-MaTbK
Opoii mpobu oT moBede Pa3sHOOOpPa3HU CHBKYI-
HOCTU (M3CIEBAHU JEWHOCTH) TapaHTHpa II0-
rojiiMa JOCTOBEPHOCT Ha pe3ysTara 3a KOMIIe-
TEHTHOCT Ha OIlepaTopa B CPaBHEHHE C OOpaTHUS
BapHaHT — U3KYCTBEHO MOJIEIIMpPaHe Ha MHOXeEC-
TBO W3BaJKHU OT €IHA WM MAaJKO Ha OpOil ChHB-
KynHoctd. Hanpumep npenopbyBa ce ChCTaBsiHE
Ha 2 u3BagKku OT 12 CBBKYNHOCTH, BMECTO 3
poOu oT 8 oOekTa. 3a Ja ce Moyuu JOCTOBEPEH
pe3ynTarT 3a PaBHMINETO HAa HEOIMPEIeICHOCTTA

MpoTokon

M3Bagka 1

AHanmz 1 AHanus 2 AHanus 1

M3BaaKa 2

OT CHCTaBSHETO Ha M3BAJKUTE, HEOOXOIUMO €
CBBKYITHOCTHUTE J1a HE ObJIaT MO-Majko ot 8 [23].

Bcesika n3Bagka ce aHaau3upa MOOTAETHO, 6e3
Jla ce cMecBaT AaHHHU MOMexay UM. ToBa ce Ha-
puya banaHcupaH Ju3aiiH 3a €eMIIMPHUYHO JIETep-
MUHHpaHEe Ha HEONpeAeJIeHOCTTa, H3IOJI3Balll
nyonukaten Meron (¢purypa 1). Ilomydenute
pe3yiTaTd ca HeoOXOoAMM, HO HEJIOCTaThUeH
KpUTEpH 32 W3YHCIISIBAHE Ha HEONPEJIEICHOCT-
ta. KbM momyueHuTe CTOWHOCTH € HEOOXOIMMO
Ja ce MOAJOXAT W Ha APYT'M METOIM 3a OLECHKa
[24].

OTK/IOHEeHUA B
nooTtokonute*

OTK/IOHEeHUn B
u3BaakuTe**

OTK/IOHEeHUA B
aHanusa***

AHanus 2

<DHrypa 1: EaJ’IaHCI/IpaH CKCIICPUMCHTAJICH )11/133171}1 3a CMIIUPUYHO ACTCPMUHUPAHEC HA HCOMPCIACIIC-

HOCTTA, M3MOJI3BAI Ty OJIMKATHHS METO/I.

*10% OT BCHYKHM MPOTOKOJIM B MPOYYBAHETO N > §
**]IpeunsHocT Ha U3BaAKUTe S sampling
***[Ipenn3HocT Ha aHayM3a S analysis
M3Tounuk: [24]

[Ipunaranero Ha OanaHCHUPAaHUAT IU3ANH
mpeaocTaBs HHGOPMAIHS 32 TTIOBTOPSEMOCTTa Ha
CTaHJAPTHOTO OTKJIOHEHWE Ha OICHSBaHETO. 3a
Ja Cce WU3YMCIAT M APYrHTe KOMIOHEHTH Ha He-
OTIPEJICJIEHOCT OT OIICHSBAHETO, € HEe0OXOAUMO
Jla ce JIOMyCHE BBH3MOXKHOCTTA 33 MOTEHIIUATHO
OTKJIOHEHHE TIPU TOBa OLEHsABaHE. 3a LienTa ce
npuiara B AONBJIHEHHUE WM yCTAaHOBEHATa BBT-
pEITHOOpTraHU3allMOHHA pa3lIMpeHa Heompe/e-
JICHOCT Ha METOJIa 32 OLCHSABaHE, WM CE OTYUTA
OTKJIOHEHHETO MEXIy [1Ba CTapAapTHU CEpTH-
(dunmpanu etanoHa, BKIOYEHH B CAMOTO OIICHSI-
BaHe (OeHuMapkuHr). [loydyeHOTO OTKIIOHEHHE
ce KOMOMHHpA C MOBTOPSAEMOCTTA Ha PaBHHUILIETO
Ha OlIEHKAaTa M ce TOJy4aBa OTKIOHEHHETO IPH
usMmepBane Umeas [23].

*Kankynupane Ha HEONPENEICHOCT U ChIbpiKa-
IINUTE 51 KOMIIOHEHTH

-CiryyacH KOMIIOHEHT Ha HEOIpeeNeHOCTTa
MOke na ObIe M3MEpeH 4pe3 aHalu3 Ha Bapua-
muute (ANOVA). U3BectHO € [25], ue mpu pas-
HIMpEeHaTa HEOIPEeNIeHOCT B JOBEPUTEIICH WH-
TepBan 95%, pakropsT Ha mokputue e 1.96, wim:
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U= 1.96*S meas @)

-Pasmmpenara HeonpeneneHoCT Moke J1a Ob-
Jie parmopTyBaHa M KaTo OTHOCHUTENHA CTOHHOCT.
B TO3m ciyuait e HeoOX0aUMO ce B3eMaT Tpe-
BUJ U TIOJIYYCHHUTE PE3YJITaTH OT H3MEPBAHETO
X.

U’ =(1.96*S meas / X)*100% %)

-OTHOCHWTENHAaTa paslIMpeHa Heolpeese-
HOCT (5) HaMupa MO-IIMPOKO NPWIOKEHHE B
MpaKTHKaTa OT CTaHJapTHATa pa3lIpeHa Heoll-
peneneHoct (4), 3aIoTo OTHOCHTETHATA Pa3IIH-
pEeHa HeOoNpeIeJIEHOCT He Ce MPOMEHsI 3HauYnTeI-
HO Karo (yHKIUS Ha KOHIIGHTPAIUATA IPU
CTOWHOCTM MHOTO HaJ MaKCHMajlHaTa TOpHa
rpaHuIla Ha MeToja Ha oreHsBane (>10 mpTH),
aKo TMOCIETHHAT € 3aJ0KeHa TaKaBa BEJIMYHHA.
OTHOCHTENHATa pa3lIMpeHa HEONpeAeNeHOCT OT
CHhCTaBsIHE Ha H3BaJKaTa ChII0 MOXe na Obae
OTYETEHAa Ype3 IOCOUCHUS MOJIEI:
U’ sampling = (1.96*S sampling / X)*100% (6)

*[IpenuMcTBaTa ¥ HEJOCTATHLUTE HA EMIIHU-
PUYHHUTE MOJIXOAW 3a OIIEHKAa Ha Heolpeselne-



HOCTTa OT ChCTaBSHE Ha m3Bagkara [11] morar
na Ob1aT feUHUPAHA 110 CIICTHUS HAYMH:

1. Ilpegumcrsa:

- Emnupuynure  momxomm — oOxBamar

BCUYKHM M3TOYHHUIIM HAa HEONpPENEIeHOCT, 6e3 aa
ce Hajara Ja ce II03HaBaT TEXHUTE CTOHHOCTH
MpeaBapUTEITHO.
EMHI/IpI/I‘IHI/ITe METOAHU CpaBHUTECIIHO
OBP30 U JIECHO HAMUPAT MPUIOKEHUE B TPAKTH-
Kara, 0COOCHO MBPBUAT MOJEN Ha EMIHMPHYCH
noaxon. XapakTepHa 0cOOEHOCT e, 4e Mpu Ipu-
JIaraHeTo Ha METOJ OT MO-TOPEH PaHT, MpoIe/y-
para ce ycIOoXHsIBa U OCKbIISBA.

2.  Henocrarpuu:

- Jluncea TeopeTHMYHOCT Ha mojaxona. He
CC OTUMTAT OTACIHUTC 4YaCTUIH, IIOpaKaallud
HEOIPEIENCHOCT (KOETO MOXKE J]a € MPEeIMMCTBO,
aKo W3CJieIBaHUsl 00EKT CHIECTBYBA ChC CIICIH-
¢uanu xapakrepuctuku [11]).

EMnupuyHHMAT 1NOAXOM M3YMCIISIBA CaMO
NpUOJIM3NTENHA CTOMHOCT Ha HEONPEAENeHOCT-
Ta, KOSTO Ce MpreMa 32 KOHCTaHTa.

Bsemanero Ha TBBpAE roisiMa HM3BagKa
MOJKE J1a J0Bele 0 HaJleHSBaHE Ha Heomperne-
JICHOCTTA, KOETO M3KYCTBEHO Ja U3KPHUBH pe3yJi-
TaTUTE W JIa JOBEJE 10 HENPEACTAaBUTEIHOCT Ha
OIICHsIBaHETO. 3a Ja ce n30erre To3u edexT, ce
MpernopbyBa BOJEHETO Ha MOJAPOOHA 0Oa3a cra-
TUCTHYECKH JAaHHU, 32 CpPAaBHEHHE M MpPOCIeIu-
MocT. HeoOnuaitHUTE OTKIIOHEHHS B PE3yiTaTH-
T€ Ha AaJeH omeparop cjieiBa Aa ObIaT aHad-
3MpaHu IOMBJIHUTENHO, peau GopMyiIupaHe Ha
OKOHYATEeITHUTE M3BOJM 33 PaBHUIIETO HA OLCH-
Kata [26].

3akirouenue

B 3axmouenne ™morat ma Obae oOormieHH
CJICTHUTE T0-BAKHU NMPUHOCHHU XapaKTePUCTUKH
Ha HACTOSIIHUS TPYI:

1) IlpemmokeH € MpUMEpPEH IPOTOKOJ 3a-
BepuUQUIMpaHE HA METOAU 32 OIICHSIBaHE Ha JIO-
TUCTUYHHU AeiiHocTH, kouto MCII morat aga npu-
jlaraT B CBOSITa CTOTIAHCKA JACHHOCT;

2) HWpentudunupanu ca HIKOW M3TOYHHIIN
Ha HEONPEJICNIEHOCT Ha PaBHUIIIETO HA OIMHKATa
Ha WM3MEpPBAaHU JIOTHCTUYHU JIEWHOCTH, KOWTO
MCII morar nma gudepeHIMpaT B Ipolleca Ha
CBOSITAa JICHHOCT 10 KOHTPOJHMHT Ha Bepurara Ha
JIOCTaBKHTE;

3) IlpeanoxkeH e cTaTUCTUYECKH MOJEN 3a
EMITUPUYHA OIICHKAa Ha HEOMPEICICHOCTTa OT
OIICHSIBAHE HA JIOTHCTUYHUTE JEHHOCTH B IpakK-
tukata Ha MCIL.
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ABSTRACT: Every major cuisine in the world, apart from its cultural and social aspect, proves to be a
unique economic driver, particularly for its native country or area of origin. It is the purpose of this paper to
present the reasons, specific goals, development, research, findings and future activities of the Black Sea Cuisine
International Project. The text discusses the steps of creating a Common Database of dishes and products typi-
cal for Black Sea coastal line, the key aspects of the Black Sea Cuisine Development and Promotion Program,
the Branding strategy and the Black Sea Cuisine International Cluster set up. The features of The Short Inte-
grated Menu, menu structure and sample of the Black Sea Cuisine Set Menu have been presented. Future activi-
ties and implementation of the research results have been revealed.
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Introduction

Every major Cuisine in the world, apart from
its cultural and social aspect, proves to be a
unique economic driver, particularly for its
native country or area of origin. A globally
recognised Cuisine attracts to its “motherland”
an international acclaim and draws sustainable
flows of inbound tourists.

In order to stimulate local economic activities
and encourage inbound tourism a given country
should promote its original Cuisine by providing
consumers with  excellent and healthy
dishes/products. As each tourist spends at least
1/3 of overall travel expenditure on food, the task
of developing and promoting authentic Cuisines
has acquired an increasing importance
worldwide.

The Black Sea is located at the southeastern
extremity of Europe. It is bordered by Ukraine to
the north, Russia to the northeast, Georgia to the
cast, Turkey to the south, and Bulgaria and Ro-
mania to the west. The Black Sea is an important
year-round transportation, linking the eastern
European countries with world markets. To the
countries of the region, the Black Sea has been of
immense strategic importance over the centuries;
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the advent of more-settled conditions has brought
its economic importance to the fore.!

The research conducted in 2017 by the
Federation of Restaurateurs and Hoteliers of
Russia (FRIO) has revealed that there is no a
single country in the Black Sea basin included in
the top 30 or even in the top 50 of the world’s
best Cuisines’ ratings. The only exception was
the Turkish Cuisine which makes it to the top 20
in a few ratings.

Positions in the top 10 to top 15 are always
occupied by the same Cuisines, and it would be
impossible to join this club for any of the Black
Sea countries if acting separately. However,
cooperation and consolidation of efforts around a
concept of one, all-encompassing Common
Cuisine can be a key to success.

Another research made in Bulgaria, Russia
and Turkey has showed that the Black Sea
Cuisine as a notion or a symbol does exist in the
majority of consumers’ minds, but respondents
were unable to say exactly which dishes and
products this Cuisine included and what its
essential characteristics were.

To achieve the status of a distinct and
accomplished category, the Black Sea Cuisine
was needed to be reconfigured in the consumers’

I https://www.britannica.com/place/Black-Sea
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minds and spelled out in framework documents.
In today’s crowded global marketplace clear
Black Sea Cuisine differentiation would be
crucial and proper branding process as well.

The idea for Project development was born in
2007 when International Olympic Committee
voted the city of Sochi for 2014 Winter Olympic
Games. The following procedures are then un-
dertaken:

» At 2015, a year after the Olympic Games,
the Federation of Restaurateurs and Hoteliers of
Russia established an expert group for the study
of the Black Sea coastal countries typical cui-
sines;

» In 2017 was conducted the Black Sea Cui-
sine Development and Promotion Program
whose primary step was focused on creating a
Common Database of dishes and products typical
for Black Sea coastal line and inland areas along
the shore. At the international level, the Black
Sea Cuisine Development and Promotion Pro-
gram was introduced at Gastronomist Forum in
Istanbul on September 23, 2017. This date was
considered as the Black Sea Cuisine Brand Birth
Day.

» For the implementation of the Program the
Black Sea Cuisine International Transcoastal
Executive Committee was established in 2018
with representative offices in Bulgaria, Russia,
Turkey and Ukraine. Thanks to the support of
Permanent International Secretariat of the Black
Sea Economic Cooperation was accelerated the
creation of Common Database;

» The research, which had been completed
on March 2020, provided Common Database
with more than 650 items covering the Coastal
areas of Bulgaria, Russia, Turkey, Ukraine,
Georgia, Moldova and Romania. The Branding
strategy was focused not on collecting a broad
list of dishes, but on a careful marketing selec-
tion of a few ones which has a chance for inter-
national success;

» At 2020 was set up Black Sea Cuisine In-
ternational Cluster in order to include in the Pro-
gram implementation interested restaurants, food
and wine retailers, hotels, farms, food producers,
cooking equipment producers, fishing enterpris-
es, bakers and cheese makers, wineries, logistics
and trade companies, educational and training
institutions, tour operators, airline companies, car
manufacturers and rent-a- car companies, cruise
companies, etc. Cluster membership is open for
any interested stakeholders not only from Black
Sea Coastal countries but from any other states;
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» In April, 2021
Menu” was
(https://blackseacuisine.world/menu/);

» One of the most important strengths of the
Project is the Project Team, including reputable
experts and specialists from all over the world.

The Project overview

“The Short Integrated
completed

The Black Sea Cuisine Development and
Promotion Program relies on several key aspects.
The main idea is to foster research and innova-
tion in the field of food systems through en-
hanced international coordination and collabora-
tion initiated by the FRIO. The original concept
belongs to a newly emerging Food Research ar-
ea. It responds, on the one hand, to an increasing
demand for quality food, and, on the other hand,
to the imperative of making optimal use of re-
sources while mitigating the industry’s impact on
the environment.

Building on the outcomes of primary stage
which was aimed at creating a Common Data-
base of typical dishes and products, the following
second phase was intended to strengthen net-
working and knowledge transfer among profes-
sional players, to pool intellectual resources and
use best available practices.

The general idea of the stage was to collect,
through a multi-actor process, elements of origi-
nal cuisines from different parts of the Black Sea
coast into one Common Cuisine. It is clear that
future properly it branding and securing a place
for it among the top 12-15 Cuisines in the world
in terms of recognition, which will not be possi-
ble without such selection.

The emergence of this Brand would bring
significant economic benefits to a wide range of
stakeholders in the region, as well as in the Eu-
ropean, Asian and global markets.

Our mission is to develop and offer a distinc-
tive and visible Brand to end consumers and
businesses involved, and to make it recognisable
and appreciated across the borders of the region.
The international target audience for Black Sea
Cuisine is estimated to be around 500 million
end users.

As indicated above, the Black Sea Cuisine
Development and Promotion Program is a chain
of steps and includes several interrelated activi-
ties.

The initial research at primary stage, com-
pleted in 2020, helped to build up a Common
Database storing typical Black Sea Coastal Area
dishes and products. The Database, containing
662 items and covering the Coastal area, concen-



trates on littoral countries: Bulgaria, Russia, Tur-
key, Ukraine, Georgia, Moldova and Romania.

It was important to ensure that all typical
dishes and products identified for the Common
Database are from the Black Sea coastal zones of
Bulgaria, Georgia, Moldova, Romania, Russia,
Turkey, and Ukraine. It was clear that all of them
should be well known to the local population.
Even more, every coastal country has its own
Black Sea cuisines inside the National cuisine.
So the task was to determine the correct distance
from the shore where the coastal cuisine is
crowded out by the continental one in each of
Black Sea riparian countries.

Several criteria were identified, but the most
important one was the consumption of marine
fish. As a rule, if we only consider the plain
coastal topography, consumption of marine fish
gives way to freshwater fish at a distance of 120-
130 km from the shore. It is quite obvious that a
mountainous coastal topography reduces this
distance. That is why research team studied typi-
cal dishes and products at the distance not ex-
ceeding 150 km from the sea.

However, as our latest exploration re-
confirmed, the Black Sea Cuisine Branding strat-
egy can’t aim at collecting a broad list of dishes,
but rather, at having a careful marketing selec-
tion of a few ones standing a chance of interna-
tional success. Research has proved that it would
be impossible for end consumers to recognise
and remember hundreds of items collated within
the Database. Our conclusion: the Brand should
include no more than 45-50 dishes.

As planned in the BSCD&P Program, second
stage was focused on narrowing the Common
Database of Black Sea All Coasts dishes to the
most marketable ones. The task was to form a
Short Integrated Menu (SIM) as the core of the
Black Sea Cuisine Brand for further promotion.
The Short Integrated Menu was thought to be-
come the basis for the future architecture of the
Black Sea Cuisine Brand and a tool for business
development.

This is why the activity mainly builds upon
expert dialogue, cooking sessions, tastings, dis-
cussions, marketing analyses and final selection,
from the Common Database, of the most market-
able four dozen dishes.

Representatives of six BSEC member states -
Bulgaria, Georgia, Romania, Russia, Turkey and
Ukraine have been involved. The work has been
managed and coordinated by the Black Sea Cui-
sine International Transcoastal Executive Com-
mittee (BSCITEC).
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The Black Sea Cuisine and the Project
goals

The development of the common Black Sea
Cuisine Brand (BSCB) has the main goal to
provide significant economic benefits to a broad
range of stakeholders including small, medium
and big size enterprises like restaurants, street
food and fast food vendors, food and wine
retailers, food producers, hotels, farms, fishing
enterprises, bakers and cheese makers, wineries,
logistics and trade companies, tour operators,
rent-a-car companies, air companies, etc. in the
Black Sea area and at the international level.

For the practical implementation of the Black
Sea Cuisine Brand concept, initiators of the
project, in cooperation with experts from
Bulgaria, Georgia, Russia, Turkey and Ukraine,
conceived the Black Sea Cuisine Development
and Promotion Program (BSCD&PP).

The overall objective of the Program is to
devise and offer to the end customer as well as to
intermediary business enterprises a distinct and
accomplished Brand — the Black Sea Cuisine,
and makes it well recognisable and admitted
worldwide.

The two major goals of the Black Sea Cuisine
Development and Promotion Program were and
still are:

» By 2021, to formalise the Black Sea
Cuisine’s “profile” as a particular and individual
category of world cuisines with a clear
composition and definition of elements of
Common Integrated Menu;

» By 2025, to promote the Black Sea
Cuisine Brand worldwide and achieve position in
the top 12 to 15 most recognisable and preferable
world’s cuisines.

Methodology of selection

The concept of narrowing the Common Data-
base of Black Sea Coasts dishes to the most mar-
ketable ones and forming a Short Integrated
Menu as the core of the Brand was based on sev-
eral main criteria that had been chosen and ap-
proved by the BSCITEC and an Expert Board
including a wide range of experts from all coastal
countries as well as food marketing specialists
from France and Italy.

The list of the major selection criteria which
have been used in the process includes:

» Availability of confirmed historical roots
of a dish linking it to the Black Sea coastal area;



» Prevalence of a recipe in neighboring
countries and across the sea coasts:

» Local people’s knowledge and perception
of a dish:

» Local consumers dish preference rate;

» Inbound tourists’ knowledge and percep-
tion of a dish:

» Inbound tourists dish preference rate;

» Sales records of a dish in HoReCa in 2019
for locals;

» Sales records of a dish in HoReCa in 2019
for inbound tourists:

» Cost of ingredients on domestic market;

» Availability and cost of ingredients across
the Black Sea Coastal Area:

» Cooking simplicity of a dish;

» Timing of the dish preparation and cook-
ing:

» Recipe variability;

» Names of a dish across the borders in the
Black Sea area;

» Ease of pronunciation of the name of a
dish;

» Whether a dish’s name is easy to remem-
ber;

» Positive or negative connotations of the
name of a dish in English;

» Attractiveness of a dish’s story for market-
ing purposes;

» Criterion Z.

In general, we used the following Road map
for selecting dishes for Black Sea Cuisine Com-
mon Short Integrated Menu. We went “coast by
coast” through all the dishes from the Common
Database and analysed each item with the in-
volvement of the BSC ITEC specialists and in-
vited consultants. Thus, a long list was compiled,
which included 126 dishes. The long list, in it
turn, was discussed among marketing experts
and culinary specialists for eventual inclusion of
its items in the final version of the Short Inte-
grated Menu. Then the dishes - “candidates”
passed culinary sessions, tastings, discussions
and a final approval. In situations where a pool
of experts could not come to a consensus, they
switched to voting, but this happened rarely.

Strategically, the Short Integrated Menu
should include no more then 45-50 most market-
able dishes with 5-8 spare ones for adjustments
to the SIM during the introduction of the Black
Sea Cuisine into the market. The final selection
of the dishes was generally completed in April
2021.

Menu Structure (example):

» Starters/Appetisers;
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> Salads;
» Soups;

» Pides and Breads;

» Main Courses: fish, seafood, poultry,
meat, eggs, beans, vegetables;

» Garnishes;
» Desserts;
» Soft drinks.

Black Sea Cuisine Set Menu (sample) (Ta-

ble 1):
Table 1
Black Sea Cuisine Set Menu (sample)
Starters/Appetisers Pastries
Black Sea Mish-Mash | Black Sea Pide
(Omelette with Vege- | (Baked Boat-
tables and White Shaped Filled
Brine Cheese) Bread)
Black Sea Dzadzik Black Sea Khachia-
(Cold Yoghurt Sauce | pury (Baked Round-
with Cucumbers and | Shaped Cheese-
Garlic) Filled Bread)
Black Sea Giozleme Black Sea Vertuta
(Flatbread with Fill- (Savory Strudel)
ings)
Black Sea Kuymak Black Sea Kubite
(Cheese & Corn Fon- | (Filled Pastry)
due)
Black Sea Badrigiany Main Courses
Rulety (Stuffed Egg-
plant Rolls)
Black Sea Kyopoolu | Black Sea Midye
(Eggplant and Vege- | Natiur (Cooked
table Stew Mussels)
Salads Black Sea Hamsi
Tava (Pan Fried
Anchovy)
Black Sea Rapana Black Sea Cheburek
Salad (Deep Fried Turno-
ver Filled With
Minced Meat)
Black Sea Tomato, Black Sea Kiofte
Peper & White Brin (Minced Meat Cut-
Cheese Salad let)
Black Sea Salata De Black Sea Bob
Vinete (Baked Egg- Yakhnia (Stewed
plant With Onions) Beans)
Black Sea Tomato Black Sea Turshu
Salad (Bull Heart Kavurma (Roasted
Tomato Salad) Green Beans Pick-
les)
Soups Black Sea Sar-

ma (Minced Ground
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https://blackseacuisine.world/black-sea-kiofte/
https://blackseacuisine.world/black-sea-turshu-kavurma-roasted-green-beans-pickles/
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https://blackseacuisine.world/black-sea-turshu-kavurma-roasted-green-beans-pickles/
https://blackseacuisine.world/black-sea-turshu-kavurma-roasted-green-beans-pickles/
https://blackseacuisine.world/black-sea-sarma/
https://blackseacuisine.world/black-sea-sarma/

Meat and Rice
Wrapped in Vine
Leaves)

Black Sea Merchimek | Black Sea Hamsi

Chorba (Red Lentil Pilav (Anchovy

Soup) Pilav)

Black Sea Tarator Black Sea Fried Ba-

(Cold Yoghurt Soup rabulka

with Cucumbers)

Black Sea Yayla Desserts

Chorba (Warm Yo-

ghurt Soup)

Black Sea Fish Zama | Black Sea Baklava

(Fish Soup) (Puff Pastry Filled
with Nuts)

Black Sea Bichkovy Black Sea Siutlatch

Ukha (Goby Fish (Baked Rice Pud-

soup) ding with Hazel-

Black Sea Midye Su- | nuts)

pa (Mussels Soup)

Soft drinks Black Sea Sweet

Burek

Black Sea Ayran Black Sea

(Cold Yoghurt Based | Pelamushy (Con-

Drink) densed Grape Juice
WIth Nuts)

Black Sea Tea Black Sea Lokma
(Fried Sweet
Dough)

Hurdles encountered and Project progress

The main problem faced with by the imple-
mentation team was the continuous Covid-19
crisis. Not only did it throw the Black Sea re-
gion’s tourism industry into chaos, but also with
borders closed and economies struggling interac-
tion among our partners proved very intricate.

The European Commission has estimated that
hotels and restaurants in the EU countries lost
half their income in 2020. Across the wider
Black Sea area, where the sector is vital to na-
tional economies, travel industry was particularly
battered. Most importantly for our project, mid-
range catering market segment was most badly
hit with a 40% slump. In this segment, full re-
covery is expected only in 2023.

Since the BSC ITEC is not a self-sufficient
enterprise and relies on collaborations, economic
and sociopolitical shocks took a toll on our work.
Still, most of the planned actions have been
completed.
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As of today most of dishes have been select-
ed, approved by BSC ITEC and included in the
Black Sea Cuisine Short Integrated Menu. A few
remaining dishes still await a final approval and
recipe specification. Relevant information is pre-
sented on the website
www.blackseacuisine.world.

Conclusions

The Program has evolved as a participatory
process. Its focus has been on exploring the dif-
ferent sectors along the food chain in the Black
Sea costal area, and their potential for improve-
ments in international competitiveness.

The Program implementation has concentrat-
ed on maximising impact of transnational collab-
oration among different partners and integrating
received information for future work with the
user community. In doing so, the overarching
goal has been to take into consideration the tech-
nical, professional, economic, social, environ-
mental (and sometimes, even political) dimen-
sions of the Black Sea coastal area.

The main findings and conclusions:

1. The ingredients which form the basis of
the Black Sea Cuisine dishes are:

» Vegetables and nuts: aubergines, toma-

toes, bell peppers, garlic, walnuts;

» Milk products: yoghurt, butter, white brine

cheese, fresh cheese of pasta filata type;

» Meat and poultry: lamb, beef & chicken;

» Beans and cereals: dry and green beans,

rice, lentils; corn grain and flour;

> Eggs;

» Berries: figs, grapes;

» Fish and sea fruits: hamsi, barabulka (sur-

mullet), mussels, rapana;

» Herbs: mint, parsley,

» Sea salt.

2. Some ingredients relate mainly to a spe-
cific Coast, but thanks to the vibrant trade, those
have long been used across the whole Coastal
area. Examples: the hazelnut or tea.

3. Black Sea Cuisine Brand should be posi-
tioned and promoted only as “SIMPLE, TASTY
AND INEXPENSIVE”.

4. Colourful expressions extolling the Brand
(,,gastronomic®, ,,gourmandize®, ,delicatessen®,
etc.), should be prohibited in any promotion and
communication activities,

5. Only 6-7 dishes of Black Sea Cuisine
Menu should be selected as Brand Symbols and
used for international promotion.
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https://blackseacuisine.world/black-sea-tarator-cold-yoghurt-soup-with-cucumbers/
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https://blackseacuisine.world/black-sea-baklava-puff-pastry-filled-with-nuts/
https://blackseacuisine.world/black-sea-baklava-puff-pastry-filled-with-nuts/
https://blackseacuisine.world/black-sea-siutlatch/
https://blackseacuisine.world/black-sea-siutlatch/
https://blackseacuisine.world/black-sea-siutlatch/
https://blackseacuisine.world/black-sea-siutlatch/
https://blackseacuisine.world/black-sea-ayran-cold-yoghurt-based-drink/
https://blackseacuisine.world/black-sea-ayran-cold-yoghurt-based-drink/
https://blackseacuisine.world/black-sea-ayran-cold-yoghurt-based-drink/
http://www.blackseacuisine.world/

6. Dished which are too complicated in cook-
ing, or necessitate too long preparation and/or
cooking time, or require expensive ingredients
were not included in the Black Sea Cuisine
Menu.

7. Dishes which, for historical or other rea-
son, bear exotic names, or have difficult pronun-
ciation in English, were not included in the Black
Sea Cuisine Menu.

8. Once completed, the Short Integrated
Menu would become a subject for business de-
velopment. It can bring new opportunities for
many different enterprises around the Black Sea
which will be trying to catch up after the Covid-
19 crisis.

Next steps recommendations:

From the practical point of view already at
this stage of branding process Black Sea Cuisine
SIM would provide significant economic bene-
fits for a broad range of stakeholders — for end
consumers looking for healthy and enjoyable
foods as well as for business enterprises seeking
new opportunities and extra market shares in the
Black Sea Coastal area and worldwide.

However, for the Black Sea Cuisine branding
process to be fully successful, the following BSC
D&PP activities should be properly implement-
ed:

1) Creating a BSC “Recipes Directory” as a
guide with recipes, cooking techniques, methods,
tips and required equipment for SIM dishes in-
tended for professional chefs and non-
professional enthusiasts alike.

2) Developing and tasting various concepts of
Black Sea Cuisine events including festivals,
fairs, gala dinners, master-classes, degustations,
etc.

3) Establishing a Black Sea Cuisine Academy
with several branches; developing a curriculum
for training specialists.

4) Constantly developing of International
Black Sea Cuisine Cluster (IBSCC) to include a
broad range of interested market stakeholders, in
particular: restaurants, hotels, farms, manufac-
turers of regional products, fishing enterprises,

bakers and cheese makers, wineries, logistics and
trade companies, educational and training institu-
tions, tour operators, etc. Cluster membership is
open not only to stakeholders from the Black Sea
Coastal countries - Bulgaria, Georgia, Moldova,
Romania, Russia, Turkey, and Ukraine - but also
to companies from other states.

5) Organising a Common Weekend Event — a
simultaneous Black Sea Cuisine Gala Dinner in
40-50 restaurants in all Coastal areas and in the
capitals of the riparian countries as the official
start of the promotion process.

6) Discipline implementing of a broad range
of promotional activities for developing the
Brand recognition internationally.
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ABSTRACT: This article provides an overview of the institutional state of regional development in Bulgaria.
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European integration are presented. A simple demographic analysis of the settlements in the country in terms of
their potential for regional development has been made. Emphasis is placed on problems and states of regional
development in response to the policies pursued, aimed at converging the territory of Bulgaria with other Euro-

pean countries.
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Introduction

Regional development is the science of man-
agement, administration and the economy of the
territory in terms of establishing functional pat-
terns of territorial development. The center of the
system is surrounded by concentric sector-func-
tional area. When approaching the limits of the
system reduces the number of functions in the
field. By moving away from the center of the sys-
tem, the field shows high selectivity spheres of
human activity and is the smallest functional load.
It is necessary to observe the unity between the
functional and hierarchical structure of the sys-
tems. Each functional subsystem has its own spa-
tial organization of elements oriented natural, eco-
nomic, environmental, social, historical, demo-
graphic and others conditions and resources. All
hierarchical levels, have a crucial role in the so-
cio-economic system-executed production sub-
systems. So today the Republic of Bulgaria occu-
pies an area of 110.9 thousand. Square kilometers
at the end of 2020 has a population of 6.93 million
people. Bulgaria is divided into six planning re-
gions (NUTS 2 level), 28 districts (NUTS 3) and
264 municipalities (LAU 1). According to the Eu-
ropean typology of "urban-rural" areas, 15 areas
are mostly rural, 12 - intermediate, and only one
is established as a predominantly urban area (So-
fia-Capital). Mostly rural area have 59.49 thou-
sand sq. Km and a population 2719 thousand peo-
ple but intermediate - respectively 50.13 thousand
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sq. Km and 3263 thousand. In 2016 mainly rural
areas occupy 54% of the country, which is close
to the average for the EU-27 (52%) and new EU
Member States without Croatia (EU 12) (57%).
The share of the population in mostly rural areas
is 37% of the population of Bulgaria, and is sig-
nificantly higher than the EU-27 (23% in 2013),
but almost equal to that in the EU12 (40% in 2013
years). It is aimed at establishing rules for the
allocation and use of funds for regional develop-
ment and settlement of relations between the
agents of regional development and the creation
of conditions to meet the requirements of the EU's
regional policy. Law should be viewed not as an
end but as a beginning of a long and difficult pro-
cess. It was followed by the development of a sig-
nificant number of regulations, establishment and
strengthening of a new institutional organization,
carrying out intensive process planning. At na-
tional level, ultimate responsibility for the formu-
lation and implementation of regional policy is the
Council of Ministers. He adopted the National
Plan for Regional Development (NPRD) and the
National Economic Development Plan (NDP) an-
nual report on the implementation of the Regional
Development Plan and its update sets special im-
pact areas, the coordination of central and local
executive authorities and their administrations.
Members of the Administration Council of Minis-
ters is a separate Directorate "Regional Coordina-



tion", which supports the government and pro-
vides methodological assistance to local bodies of
executive power, prepares opinions on regional
development projects and others. "Economic Pol-
icy" and "European Integration" coordinate and
monitoring implementation the national plan for
economic development and national investment
programs and participate in the preparation of pro-
grams financed by the EU. For coordinating the
regional policy at national level a Council for Re-
gional Development Council of Ministers, whose
members are the majority of ministers, regional
governors and a representative of National Asso-
ciation of Municipalities in Republic of Bulgaria.
The Council shall coordinate NRDP prior to its
submission to the Cabinet and coordinates the ac-
tivities of ministries and agencies with a regional
character, coordinates the annual plan accounts
extra budgetary funds pronounced impact on re-
gional development consider major infrastructure
projects approved allocation of funds to build
roads and municipal roads and others. Central role
in formulation and implementation of regional de-
velopment policy has Ministry of Regional Devel-
opment and Public Works. It implements the state
and develops policy objectives and priorities of
the state strategy on Regional Development, or-
ganizes the development, implementation and
control implementation of the Regional Develop-
ment Plan submitted to the Council of Ministers
an annual report on implementation the plan ren-
der methodological assistance to other authorities
in the development and implementation of NRDP.
At regional level the main responsibility for con-
ducting regional policy and coordination of na-
tional and local interests is the governor. It imple-
ments the state policy; coordinate the work of the
executive authorities and their administrations re-
gion and their interaction with the local authority;
organizes the development and implementation of
regional strategies and programs for regional de-
velopment; interact with local authorities and lo-
cal administration. Regional governors interact
also with the territorial structures of trade unions,
employers' organizations, organizations for social
protection and NGOs. In performing its functions
the governor is assisted by departments of re-
gional development in regional administrations
(which tend to have 3-4 employees). In regional
centers were established territorial units of the
Ministry of Regional Development and Public
Works (Works) (with 1 employee) that support
the planning, coordination and control of imple-
mentation of the plans. As regional administra-
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tions and territorial units of Works have very lim-
ited experience in programming, implementation,
monitoring, funding of programs and projects for
regional development. Municipalities play a spe-
cific role in regional planning and implementation
of regional development policy. As a self-govern-
ing administrative - territorial units they are au-
tonomous bodies to manage and own, albeit lim-
ited financial resources. Local authorities are the
main generator of ideas, initiatives and regional
development projects, a key partner of the central
authorities in the preparation of regional develop-
ment plans, including and through the participa-
tion of their representatives in district councils for
regional development commissions for economic
and social cohesion in the planning regions and
nationally - by a representative of the National As-
sociation of Municipalities in Republic of Bul-
garia in the Regional Council Development Min-
isters. They are particularly suitable partner for at-
tracting private sector and NGOs to participate in
the development and implementation of regional
development projects. Strengthening the capacity
of the control of Regional Development is a stra-
tegic necessity for the improvement of regional
development policy. Improving coordination and
partnership between the participants in regional
development is also essential to streamline their
collaboration. Regional and District Development
Councils have significant functions in the strate-
gic planning of regional development, monitoring
and evaluation in implementation of regional de-
velopment plans, coordination of strategies De-
velopment of the fields and in the process of re-
gional coordination implementation of opera-
tional programs co-financed from EU funds af-
fecting the development of the regions of Level 2
and Level 3.

The formation of regional policy within the
European Union is to achieve the necessary pace
of sustainable development to reduce structural
disparities between regions in the EEC / EU and
accelerate the balanced development on territories
within the whole European area. It follows that all
targets and tasks related to regional policy is based
on the concepts of cohesion and economic coop-
eration between member states.

Population movement in the regions of Bul-
garia

Emigration and internal migration are im-
portant for the movement of the population and
the demographic situation in the country. The
available demographic potential is also particu-
larly important for regional development. In the
last 10 years in Bulgaria there has been a process



of demographic decline, which creates conditions
for permanent population decline in most Bulgar-
ian regions. An important model is the accumula-
tion of the population in the main 6 large cities in
Bulgaria. The process of internal migration is also
very painful. With regard to internal migration,
we can deduce the following patterns. In the pe-
riod 2011-2018 the trend of urbanization of the
population continues. The largest territorial
movement is in the direction city - city (35%).
Significantly smaller in number and relative share
are the migration flows in the direction village -
village (15%). The number of migrants from vil-
lages to cities (28%) is higher than in the opposite
direction city - village (22%).A total of 92,824
people emigrated from the cities and at the same
time 82,674 people settled in them. For the vil-
lages these data are respectively 45 694 and 43
412 people. As a result of the internal migration,
the population in the cities increased by 2350 peo-
ple, the population in the villages decreased by the
same amount. However, there is one peculiarity in
these transformations and it is related to the
change of residence during parliamentary and lo-
cal elections in the Republic of Bulgaria, when the
population is relocated in order to win elections in
a given region or municipality. Another important
aspect is the continuing trend of increased internal
migration.  According to experts, an average of
about 95,000 people participate in internal migra-
tion each year. The most active in the resettlement
within the country are the persons between 20 and
39 years of age, followed by the young Bulgarians
under 20 years of age. In third place are people
around the average age between 40-59. Most of-
ten, internal migrants change their address from
one city to another - 44.4%. On average, nearly
24.7% of those who overcame within the country
leave the village for the city. However, about one-
fifth of internal migrants have done just the oppo-
site, changing their address from town to village.
Along with the internal migration, 157 settlements
in our country are completely deserted and have
been left without a single inhabitant. Another
1,200 settlements are left with a very modest pop-
ulation - between 1 and 49 people. Another 30,570
people packed their bags and went abroad, accord-
ing to national statistics. On average, every sec-
ond person who leaves the country is between 20-
39 years old, and the youngest migrants - under 20
years old - are 14.3%. However, representatives
of the third age have also decided to seek realiza-
tion outside our country, as 8.7% of all emigrants
are 60 years of age or older.
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The most popular destinations are Ger-
many, the United Kingdom and Spain. According
to the calculations of the statisticians, however,
the opposite trend is observed. 21,241 people have
moved from abroad to Bulgaria, and nearly half of
them - 43.6%, are Bulgarians who have returned
to our country.  The overall analysis of the state
of the population in Bulgaria shows that it melts
the fastest in Northwestern Bulgaria and the slow-
est in Southwestern Bulgaria. Not a single person
lives in 164 settlements in Bulgaria. Most such
villages are in the districts of Gabrovo, Veliko
Tarnovo and Kardzhali. In 2020, the number of
able-bodied population decreased - by almost 48
thousand people. And a little over 20% of our pop-
ulation chose the city as a better place to live in
front of the village. The smallest municipality is
Treklyano - 758 people and only 4% of the popu-
lation lives in these 73 municipalities, where less
than 6,000 people live. The largest village in 2018
is Lozen - 6188 people, and the smallest town is
Melnik with 183 souls. At the same time, it is clear
that 34% of the population lives in the 6 cities with
a population of over 100,000 people - Sofia, Plov-
div, Varna, Burgas, Ruse and Stara Zagora. Of
course, the main contributors to this decline are
the post-communist economic devastation and the
free movement of people across borders.

New projects to improve regional develop-
ment in Bulgaria

In territorial terms Bulgaria may adopt a pro-
ject approach as efforts focus on building large in-
frastructure enable regional connectivity in North-
South direction, and then to focus towards the de-
velopment of regional economy. This can be done
by attracting strategic investors or creating condi-
tions for support productions specific regions of
the country that give appropriate branch and spe-
cific model of regional development. Largely in
spatially impact should start from the Danube
coast. Looking more globally at the concentrate of
Bulgarian Danube coast as part of the national ter-
ritory is necessary to bring out its specific charac-
teristics of the coastal territory associated with ge-
opolitical and geo-economic dimensions. The
main approach to this area is improving accessi-
bility of Bulgarian river ports and real creation of
conditions for year-round navigation on the river.
In this direction it is necessary to think about new
construction of a new river fleet and build ten lo-
gistics ports centers Bulgarian Danube to link the
emerging traffic flow in the direction North-
South. This is necessitated by the fact that the
North part of Europe to make efforts for rational



use of river transport and investments put enough
into it. In recent years, is preparing a big project
connected with intent at the mouth of the Vistula
River to build a new port Baltic Sea. Then pro-
mote high with railroad the name "South-North
flow." So on the one hand will allow for rational
use of the port and raising the visibility of rail. Un-
der the new railroad will move heavy freight trains
and high-speed passenger trains, so will reduce
the load on the field of motor transport and mostly
will improve road safety. The aim is loading com-
positions will move at a maximum speed of 160
km / h and passenger - 360 km / am in North-
South direction. This approach of combining rail,
river and road transport will mean that the Danube
and its tributaries Sava, Tisa and Morava will be
transformed into efficient inland waterways
throughout the year. On the other hand now on
track to realize the project ABC + De, which pro-
vides a series of specific solutions improving the
navigability of the river. River, as well as to ad-
dress the problems of the annual flooding caused
by it. According to the project after its implemen-
tation will end Floods from Vienna to Tulcea and
near the town Passau, Germany. This has a degree
will be a new opportunity for Bulgarian River
Shipping. Infrastructure. Development of the
route of the 7th Euro corridors in the region. The
most important elements in its infrastructure de-
velopment and functional linkage Danube ports of
Silistra, Ruse and Svishtov. Their technical and
technological modernization will allow in the re-
gion to develop intelligent transport systems and
combined transport in transport -More Atlantic
destinations from the Rhine-Main-Danube in the
Black Sea for Caucasus-Central Asia and the Far
East to the Middle East and North Africa. Im-
portant component of its infrastructure develop-
ment is building a parallel (in along the river.
River) high-speed road, which will be very im-
portant for economic linking the Danube riparian
areas of the district. For the realization of projects
on this route it is important that participation and
Danubian municipalities in the region in the im-
plementation of the EU Danube Strategy. In this
direction is need to go to create a legal opportunity
for development in the Black Sea and the Danube
private ports. Simplification of procedures in the
construction of new ports and expanding existing
ones. The abolition of the institution of the right
to use water body. The main problem standing in
front of building new or expanding existing public
transport ports and ports of art. 107-109
LSSIWPRB (marinas, fishing ports and special
purpose) is rooted in the status of the seabed (and
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the bed and the flood plain of the River Danube).
The blades are unquestionably state property (not
exclusive) and therefore falls under the prohibi-
tion of Art. 7, paragraph. 1 LSP to be burdened
with rights of third parties. This determines the in-
ability for the construction and expansion of the
port, which is not owned by the state. Since the
business has clearly manifested the desire to over-
come existing legal obstacle currently is absolute,
for construction of new or expansion of existing
ports - municipal and private property. For exam-
ple, in Silistra is necessary to build new grain port
on the Danube. River at p. Aydemir near Silistra.
The size of the port terminal should be at least 4
berths and storage silo with a total capacity of
68 000 tons. We need the government to commit
to building a new inlet and path asphalting of part
of the existing to the future port terminal. The
planned turnover volume of grain is 150,000 tons
after the start of operation at full capacity of the
base. In these amounts will be 70% cereals and
30% oilseeds.

Upon adoption of any legislative approach to
overcome the problem is to find a balance be-
tween public interest and the private interest of in-
vestors. Possibility, people who wills to build a
port with a property which is between more own-
ers is more than acceptable for the safety and se-
curity of shipping and the macroeconomic logic.
To overcome this problem the state should at
some point to withdraw the rights to build new
ports, which would mean adopting approach "first
in time is stronger in law." This approach is fully
in line fair competition and do not fit fully into the
modern community. Another possibility to over-
come that disadvantage is the creation on objec-
tive criteria, with the result that it can be deter-
mined which owners to grant rights and which -
not. The state can hardly control the process
through detailed development plan for violations
macroeconomic logic can hardly become a reason
to give up coordination of the plan. Strategic im-
portance may have Northeastern Bulgaria. First it
has to be renovated and double railway line Ruse-
Varna and turning and speed highway and railway
electrification. Samuel-line Silistra, while seeking
an opportunity to build speed road in the direction
of Silistra-Shumen-Rishki Pass-Karnobat. An im-
portant condition regional development is the cer-
tification of airports in Targovishte and Silistra in
international terminals for cargo and low-cost
civil flights. That intentions Bulgarian state must
structure a new Economic Development Plan for
the period 2020- 2030 year as special attention is
given to Dobrich, Silistra and Shumen regions as



areas that can quickly become regions with sus-
tained economic growth. In this direction it is nec-
essary to pay special attention to North coast.
Emerging new challenges, especially considering
the emerging new pattern of regional relations
mainly in direction "North-South" requires the
search for new creative solutions for regional de-
velopment. Recently seriously raises the question
is building new port terminals can therefore assess
the feasibility of the implementation of the second
industrial port in the Northern Black sea cost. Lo-
calization such port may be mostly about Shabla,
but this cannot happen due to the inclusion of this
area within the "Natura 2000". However, this can
create conditions to be realized natural extension
of the European Transport Corridor Ne8 from
Varna to Constanza and eventually to Ukraine
Moldova. On the Romanian side is good to finish
the highway Constanta-Vama. Now and the Bul-
garian side to create a link from the Hemus high-
way after Aksakovo over Balchik towards Roma-
nian border and connect to Romanian pathway in
the border. The realization of this project is nec-
essary in order to strengthen transport traffic on
8th Euro corridors within the country through the
port Constanta Bulgaria to be integrated into this
new geo-economic area. For similar project and
its realization is appropriate adoption of new spa-
tial development solutions. This means that apart
from the construction of express road is necessary
and modernizing rail links in the direction Do-
brich- Kardam-Constanta mostly through its elec-
trification and increasing maximum speed of 140-
160 km. A significant role in the regional devel-
opment of the country may have Rousse. Reason
for this is that the strong gravitational potential of
Ruse, which has strong implications with
Razgrad, Svishtov, Levski, White and Municipal-
ity. This gives grounds to appears on the spinning
plan Ruse need to have a real gravitational poten-
tial to influence the dynamics and direction of
movement labor resources (labor force), the direc-
tion of the dominant vector of both cultural and
educational ties, and those under the administra-
tive, legal, communal services to the population in
North Central Region Planning. Overall strength-
ening the role of Ruse could be regarded as logical
and reasoned. Ruse has crucial update on the con-
struction of the route of the 9th Euro corridors in
the country. In this respect, the update of the mas-
ter plan of Ruse mainly construction of new rail-
way track to Danube Bridge I, which is displaced
by urban area also planning a new bridge to re-
place the old facility in the coming 15-20 years.
Then it is important that building speed road Ruse
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- Gorna Oryahovitsa on a new route to mine out-
side urban areas and settlements. In the new con-
ditions necessary Gorna Oryahovitsa to become a
major transport hub in northern Bulgaria where
you meet "Hemus" highway, alternative paths to
Pleven and the need to build new express road in
the direction of Upper Oryahovitsa- Lyaskovetz-
Sheremetya-Malak Chiflik Debelec to be carried
traffic along Veliko Tarnovo. In this part the most
important turns detour of Gabrovo and construc-
tion road tunnel under the Shipka Pass. In prac-
tice, infrastructure development Central Bulgaria
the route of the transport corridor will directly and
indirectly influence on the whole of northern Bul-
garia, and later it will name direct relation for the
technical modernization of ports Somovit, Belene,
the route of road, road Nikopol-Pleven-Lovech-
Troyan andmulti maulti highway tunnel Troyan-
Hr. Pole. So, it will give a new horizon of
transport and urban axis through extra moderniza-
tion and construction of high-speed road Ruse-
Byala- Pleven Jablanica. In practice, economic
specialization in the central parts of Northern Bul-
garia is strengthening the role of engineering in-
dustries, chemical, food and light industry. Their
technological and territorial restructuring takes
place and they have prospects for development
due to its territory of important factors for sustain-
able development of the processing industry: ac-
cording to production traditions of the population
in the period of economic transition, developed re-
source base and availability of markets for their
produce. At the same time the region has extra
need for development of agriculture and agribusi-
ness. In Northern Bulgaria there was a clear spe-
cialization and zoning in the development of veg-
etable (near Danube’s areas and along the rivers
Yantra, Ruse Lom, Osam, Vit), grain (northern
and central areas, Danube plain, Ludogorie), cul-
tivation of perennial crops and potatoes (area of
the region), the development of environmentally
pastoralism (Fore and Stara Planina). In South
Bulgaria it is necessary to pay attention to improv-
ing on the main road. Road between Highway was
built south in the foothills of the Balkan Moun-
tains to connect Sofia and Burgas. This is the
shortest route between two end points. There are
great economic importance for the development
of infrastructure, industry and agriculture in the
settlements of this region of Bulgaria. The transi-
tion between Sofia Plain and Zlatitsa-Pirdop val-
ley is done with the mountain pass through the
saddle Galabets. For its construction was used and
the favorable earthy relief Balkan valleys between
the Balkan and Central Forest. In this direction it



is necessary to create conditions for economic in-
teraction on both sides of the Balkan Mountains
mainly through the establishment of joint factories
and companies, as well as putting the competitive
advantages of settlements in both parts of the
mountain. This means at national level according
to changes in the Law on Regional Development
to draw up a specialized program for the develop-
ment of the Balkan region. This effectively means
Putting municipalities as Berkovitsa Republic,
Tryavna Kazanlak, Pavel Banya, Elena, Kotel,
Sungurlare, Troyan, Karlovo and others to delib-
erately influence on their regional development
and measuring the priorities for their regional
economy. In this direction we can go towards the
development of regional industrial clusters to con-
solidate further economic territory of the Balkan
region. This means that the utilization of cultural,
historical and natural-resource and potential for
the development of regional economy creates op-
portunities for investment and construction of fa-
cilities that may have significant potential, which
is a prerequisite for sustainable development of
regional economy. The economy in South Bul-
garia was marked by ups and partial standstill.
Positively affected major infrastructure projects
south of the Balkan Mountain proximity to Greece
and Turkey led to significant investment flows in
the region, the crisis hit hard and southern regions.
But lengthening recovery after her most of the
new jobs were created in the southern part of the
country. Economic development of South Bul-
garia was supported by projects such as highways
"Maritza", "Thrace" and "Struma". However, in
economic terms more back to its European neigh-
bors and the three southern regions. Focus if to-
ward the most developed area of our Southwest
region, if you look at areas shows that only in So-
fia there is development, and the rest as
Blagoevgrad, Kyustendil and Pernik or worsen, or
have stalled. At the same time the analysis of so-
cio-economic indicators for the implementation of
regional plans developments indicate that south-
ern regions have serious economic change. On
terms of GDP per capita is not noticed a steady
increase, and more rather, there is a standstill.
Measures taken to attract foreign Investment re-
taining investors is difficult in some areas. There
has been growth revenue from tourism, which is a
positive indicator of increased tourist interest to
Southern Bulgaria. However, this is not very help-
ful to our economy because demographic prob-
lems are exacerbated (emigration and aging) the
employment rate of the population de-creased by
3.3 %. This is for the last year and continues the
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negative trend of in-creasing unemployment in
South Bulgaria. As a result of the contraction of
employment and the growth of unemployment,
the share of income from wages in the total in-
come of households decreased by more than 2 per-
centage points, at the expense of increasing the
share of pensions by almost 3 percentage points.
This, of course, is a consequence of the temporary
measure to support pensioners, which increased
their monthly pension by BGN 50. For this reason,
we will see the real change in the income structure
only after the alleged abolition of this measure in
the second quarter of 2021.

Problems in the regional development of
municipalities in South Bulgaria are related lack
of qualified and skilled manpower. For example,
in the municipality of Sliven as a major problem
for the expansion of production large enterprises
define lack of skilled raka. The problem is partic-
ularly serious for "ZMM Sliven "" Roger Vanden
Berhane BG "textile factory" E. Miroglio "new
venture of Australian investor Lempriere Wool
and others. On the other hand Sliven is in an ex-
ceptionally rich cultural heritage, with many mon-
uments. All are conveniently located and close to
the highway. A large investment region emerged
Plovdiv region. For example, in 2016-2017 year
several new factories will be built in Plovdiv area
"Trakia". The projects have a total worth about 50
million euros and will create 1,500 jobs. In the
economic area near Plovdiv enterprises already
have large companies in the sector such as ABB
and Schneider Electric. In addition to new enter-
prises large extension provides logistics company
DB Schenker, which is already working in the
area. From a regional perspective noted the need
to improve the infrastructure of the region, mainly
related to the construction of the southern arc of
the ring road Asenovgrad Komatevo- highway.
There is a similar picture in Haskovo and Kar-
dzhali. In this direction despite negative trends
particularly Kardzhali region has great potential
for development because of its favorable geo-
graphic Location and proximity to Greece. The
common border is about 90 km and passes
through it Pan-European Transport Corridor Ne9
from Scandinavia to the Aegean Sea. Then the
opening of border crossings Makaza increased op-
portunities for cross-border cooperation for devel-
opment of tourism, trade and cultural exchange.
The port Alexandroupolis is only 170 kilometers
from Kardzhali. All this creates preconditions to
attract investment, enterprise development and in-
creased interest domestic and foreign firms whose
proximity with Greece is important. The region's



problems are to improve investor service. This
means creating appropriate infrastructure - logis-
tics parks for industrial areas and more. This need
is hampered by the deteriorating political environ-
ment and the country's lagging behind in the re-
covery plan. The construction of large infrastruc-
ture sites at the regional level has slowed down
and this will undoubtedly have an impact on the
socio-economic development of the region. For
the time being, the issue of the possible expansion
of the Makaza border checkpoint and the possibil-
ity for heavy trucks over 3.5 tons to pass through
it remains unresolved.. At present, the point is sec-
ond in importance is a respect of passenger traffic
and the number of passing through it increases ex-
ploding. Because of the intense traffic in Makaza
from the district administration Kardzhali provide
for the construction of a bypass road to take on
road passengers to the border. The project is ex-
tremely important as it will decide number of
problems related to traffic safety, the security of
citizens and environmental protection. Diversion
of traffic will increase speed transit traffic and
shorten the time to connect to the corridor Ne9.
Currently prepare the technical design of the
track, which will be a length of about 14 km. Will
have bridge over the river. Arda and several via-
ducts, whose design yet. This project is strategic
Kardzhali and is directly linked to the develop-
ment of cross-border cooperation. Along with
Makaza, the region will be opened and check-
points Avren - Mirtiski, which is also included in
the joint Bulgarian-Greek agreement. The dis-
tance from the Bulgarian village of Avren to the
Greek Mirtiski is only 12 km. among important
infrastructure projects and the construction of an
industrial zone in the district city, completing the
regional center for waste management rehabilita-
tion of main roads, replacement of water supply
and sewers socialization of archaeological and
natural sites and others. However, in Smolyan will
seek new funding model with European funds
through a new approach called "integrated territo-
rial investments". This will going through the re-
alization of projects such as the construction of
ring road Chepelare and rehabilitation of 14 kilo-
meters of road Chepelare-Sokolovtsi Public
Works the main pedestrian street "Vasil Detchev"
and repair street. "Aegean" and others similar pro-
jects. The aim is also in other areas such as Pa-
zardzhik, Blagoevgrad and Kyustendil areas to fo-
cus on improving the infrastructure play an in-
creasingly important role in international trade
and investment. Meeting the huge needs of devel-
oping regions in Bulgaria for infrastructure such
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as roads, ports and electricity is a major challenge
for the private sector and attracting funds from
abroad. Market growth, market size and access to
international and regional markets are among the
most important factors that influence the choice of
location for investment by companies, followed
by the quality of the business environment, in-
cluding the availability of skilled labor, suppliers
and adequate infrastructure. Embedding Bulgar-
ian regions in the economy at the international
level can be done by delivering products at com-
petitive prices without sufficient and good quality
electricity, telecommunications and transport net-
works and without the presence of other key fac-
tors such as mass access to drinking water. This
means that regional development of Bulgarian ter-
ritory must have its focus and adequacy, and leads
to improved well-being of our environment. So
that the participation of large corporations in con-
cessions such as "build - acquisition - service 'or
management contracts to become real and to cre-
ate conditions for permanent presence of econom-
ically active persons in the Bulgarian regions to be
develop branch and specialized Bulgarian re-
gional economy.

Conclusion

The aim of conducting regional policy is re-
lated to finding opportunities for purposeful im-
pact on the territory through tools and activities
that should highlight the regional development as
a national priority of the contemporary modern
state. Practically regional development means a
balance between the priorities of municipalities
districts and planning regions and search for the
most important issues for them solving related to
national priorities and understandings of develop-
ment regions as separate territorial communities
In practice, the creation of conditions for balanced
development of different regions of the country
and support territorial bodies and activities
through financial, credit and investment policy
means that regional development must be the
foundation of regional economy and outlines its
contours through effective policies regional de-
velopment. This can be a sufficient condition for
our country to be suitable for foreign companies
along with stable tax policy and lowest Europe's
corporate tax rate of 10%. As a positive fact can
be mentioning that there are 600 milllion euros in-
vested in production facilities, but necessary good
infrastructure to facilitate investors. It is expected
to simplify the bureaucratic procedures for large
investors and long-term programs return to the



country of Bulgarian specialists. Therefore con-
duct policy regional development is an important
strategic task of the government especially CS vil-
lages and small towns (population) remaining out-
side the national definition for rural areas should
enjoy the same rights and opportunities for social,
economic and financial programs. This should be
done through constant and qualitative zoning and
modeling of spatial development of the various
territorial communities. The combination of sus-
tainable development models based on the poten-
tial for modernization and efficiency of their de-
velopment poles providing a high level of compet-
itiveness; it is a prerequisite for long growth and
prosperity. Speaking of them, imagine cores of
metropolitan agglomerations and objectives re-
gions of metropolitan agglomerations with out ef-
fective zoning and modern infrastructure. Practi-
cally poles of development play an important role
in the relationship with their wider ambient areas
covering suburban, and rural areas and they are
subject to appropriate management and admin-
istrable. Poles create development impulses that
transmit in their environment and thus have an ef-
fect on its development. Another important meas-
ure is to overcome adverse developments for the
backwardness of rural areas. This effectively re-
quire the implementation of targeted programs re-
lated to the demographic future of Cities and vil-
lages in the country, which is consistent with the
clear definition of what the rural areas and which
urban systems. As a result of the general negative
demographic trends in the country the majority of
districts in Bulgaria decreased their significant de-
mographic and socio-economic potential. This is
reflected in the direction of reducing regional sig-
nificance of the various territorial communities be
sustainable over time. This practice tends to re-
duce territorial basis for the realization of large-
scale regional infrastructure projects. This them
negative impact is understood by regional busi-
ness and seek a solution to their problems of larger
territorial levels (beyond regional boundaries) by
participation in various economic or political pro-
jects. Thus they accept that the more successful
will be able to influence pursued by central gov-
ernment regional policy in larger-scale regions.
This is very important confirmation the thesis that
today's zoning and regionalization of the country
is moreinappropriate and does not have the sharp-
ness and territorial basis for the formation of re-
gional level of government in the country.
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